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1-1IIY'BBA
Y3BEKUCTOH/IA SMART-TYPU3MHU
3AMOHABUU MTPUHLUIIJIAPU ACOCUJIA
PUBOXXJIAHTHUPUIL BA BYH/IA XOPUXK
TAYKPUBACUJIAH ®OUJTAJIAHUIII
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Wapunoe KoHrpaTt6an ABeanmbeToBuY
TOWNY pektopw, T.¢h.4., npod.

ByryHrn kyHOa Typr3M COXacu xxaxoH ToBapriap Ba Xxm3marrnap akcnoptuga TYpTUH4YM, JapoMaaun
Oynnya yumHuM ypuHga Typagu, TYPUSMHUHT OyHE AnnuM UYkn maxcynotugarm ynywm 10 dpowusra
etraH. Ly Tydpannu gyHéHnHr 6apya gasnatnapu Typu3m coxacvuaa gapomag Tonuiira xapakar Kun-
MoKZa, BYHUHT HaTvkacuga pakobaT Kypalum KeckvuH Tyc onMokaa. Y3bekuctoH Pecny6nvkacmaa
XaM TYpU3M COXacuHW avBepcudukaums Kunuw, coxaga tagbvpkopnap y4yyH uMTUésnap spartuil,
Kagpnap Tanépnall, kenagurad TypucTnap y4yH KeHr UMKOHUSATRap spaTtul Makcagmaa oup katop
HOpPMAaTMB-XyKykUi xyxokatnap uwnad yukunmokga. CoxaHu pyBOXNaHTMpULLAA MyXUM BocuTa-
napgaH 6upu Smart-TypuamMHM KEHT XXOPUI 3TULL XMcobnaHagu.

Smart-TypusMHUHI BY>XyAra Kenvwmy amannétga axbopoT TeXHOMNOMUANapUHUHE KeHT KynnaHu-
NN, CYHBUN UHTENMEKTHWUHI BYXXYAra Kenviun, canéxnap y4yH Kynannuk apaTuil y4yH sHr nnar-
dopmanap, Mobun unosanap, Typusm coxacuaa SHrM MHHOBAUMSANAPHUHE BYXXyara Kkenuwn éunaH
HaMOEH bynagu.

Mamnakatummnsga coxara Smart-TypusamMHN KeHr Xopuir aTuw 6opacuaarm 3Hr acocuin Kagam-
napaaH 6upmn 6y Y3bekucton Pecny6nukacu MpeanaeHTuHuHr 2018 niun 14 mangarn “OnekTpoH
TXKOpATHM Xagan pUBOXMaHTUPULL Yopa-Tagdvpnapu TyFpucnga’mm Ne3724 kapOpUHUHE MXKPOCUHN
TabMWHNALL Makcaamaa TypUsMHU pUBOXNAHTUPULL KYMUTACUHUHT AXBOPOT TeXHomnorusnap Ba Kom-
MYHUKaUUANIAPHW PUBOXITAHTUPULL Basmpnuri 6unad xamkopnuvkga Silkroad.uz. xankapo ax6opot
TU3UMK apaTuiraHnurn xucobnaHagu. by TM3MM MexMoHnap y4yH MexMoHxoHanapaa xoHara Te3kop
ByropTma 6epuLL, XoMnaLuuLL XXapa€HUHU Te3nawTUpuULL, Xu3MaTnap yy4yH TyrnoBrnapHu amarnra owm-
pywaa Kynannuk spatmnraHimriuHi HaMoOEH Knunau.

KennHrn myxmum kagamnapgaHd 6upu, 6y Typrusm xusmatnapunn y3 numra onrad Uzbekistan Pass
nonmnxacu 6yngun. Uzbekistan Pass nnatdopmacu maexya xu3matnap Ba unoBanap 6unaH mHre-
rpaumsnawraH 6ynub, ywby xuamaTtnapHM MamiakaTHWHI ucTanraH HykKracuga amanra owmpuL
MYMKMH. Konasepca, TU3nM opkanu MallMHaHu mxapara onuil, takcu byropTMa Kunuvw, MEexXMOH-
XOHAaH XoHa ByopTMa Kunuw, TpaHcdep Xxusmatnapu, TeMMp Nyn Ba aBnadnntanapHn cotmd onuiu
nynra kyninaw.

KenunHrn apatunrad gactypnapgaH 6upu ClickSmile 6ynub, yHaa xam canéxnap TOMOHMAAH
MEexXMOHXOHanap, pectopaHnap Ba AuKkaTra casoBOp XOoWnapHu nanabd Tonuw TU3MMK Nynra Kynun-
an.

Typap »xonnap (macanaH, AirBnB, Homeaway, Booking), TpaHcnopT (BlablaCar, Uber), ymymun
oskatnaHuw (EatWith) Ba rmg xusamatnapm (Tours By Local) 6ynnya mwtnpokymnap Typmsm 6030-
pura kmpuo kengun. Coxaga UHTEPHET TapMOoKapHUHI maexyanurun (5G,Wi-Fi) Ba cyHbuin nHtennekt
annaka4yoH kynnab mMexmMoHxoHarap TapMOKrapu Ba CanéxsiMK XM3MaTuHWU KypcaTyB4yurap TOMO-
HugaH TaTouk knnuHmokaa. KokopmaarnnapgaH kennb Ynknb, oHnarH nnatgopmManap >XOpum KAMnLL,
XM3MaT KypcaTuLl COXacuHu y3naa MyxaccamnawtvpraH Mobunb nnosanap spartuviw, Typu3m obb-
eKTnapuaa UHTepHeT TapMOKNapWHU TaLLKUIT KUAWLL ro3acugaH uwinap Tawwkun KUnMHMokaa.

Typuam Ba MmagaHun mepoc obbektnapuga QR-kog Tmavmm vwra Tywmpungn. XXonnawtmpuil
BOCUTaNapUHWHI SroHa 3MNEKTPOH pPeeCcTPUHU TalLKUIT 3TraH xonga yrnapHu TypucTtnap TOMOHMAaH
QR-kog opkanu BaxonaluHVHE TYNnK pakamnawTupunrad TMsuMy uwnat yvkungu.

Mysennap, TypucTnap y4yH QuKkatra casoBop Konnap, TypuamMm obbekTnapura BupTyan caéxart
(VR) TM3MMuK vwra Tywmpungu, WyHWUHrAeK, xyayanapaa xaM yrnapHUHT TYpU3m CanoxXMSTUHU akc
3TTUPYBYM Typnv Mobun nnosanap, nnargopmanap uwra TyLmpunmMokaa.

Typkuii gaenartnap TalkKurioTira ab3o gaesnatnap tunnapuga roputunyeuam 7 tunga “Tabappyk
3uépat’ nnardopmMacu mwra Tywmpungm sa gactnabku 6ockuyga mamnakatgarm 100 ta 3uépar
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o6bekTn nnatpopmara kmputungn. “Tabappyk avépat’ nnaTtOpMacUHMHE Uwra TYLNPUANLLNHUHT
acocu Makcaau TYpKUA Aasnatnap TawwkunotTvra ab3o Mamnakartnapga 3vépat Typu3My oObekT-
napv xakuga TynvK MabnymMoT 6epuLl, axonMHUHE KU3UKULLMHWU OLLUMPULL, CaUEXNAPHUHT yLIBy mam-
nakatgarn obbekTnapra tawpud Oyropulin, obbekTnap TyFpucugarn MabiymoTNapHU MyHTasam
paBuMLLAa XOWMNAWTUPULL Ba SHIMNALL, canéxnap y4yH TaBcusnap uwnab ynkmwaan nbopatamp.

Typuam Ba MagaHun mepoc coxacmaa caonuat onmb GopyByYM mMacbynnap TOMOHWAAH AWH
nwnapu kymmtacu 6unaH xamkopnukaa auépat ogobu konaanapy uwnab ymkungun Ba ywby konga
XOpWXKMI Tunnapga 3vépat obbekTnapura >xonnawTtupunmokga. 3uépar ogobu Buaeo Ba ayamo
dopmaTtha MHTEPHET TapMokapuaa KeHr TapFub KMNMHMoKAa.

2018 nun 15 wongaH anekTPoH KUpWULL Bu3anapuHu Gepuwl TM3aMMyM nynra kKynunam sa Oy
TM3umMAaaH 57 Ta gaBnart pykaponapwv doonganaHuil UMKoHUsTUra ara 6ynan. By xam xopvxui TypucT-
napHM MamnakaTMMmuara KeHr xanb kunuw, ynapra Kynawnuk apatnb 6epuw, Smart-TypusMHUHT
amanuéTra Tatouk aTunMwnaa Myxmum axamuaTra ara dKaHIUMMHU HaMOEH Knnau.

FKOkopuaa kang atnb ytunran nwnap 6unaH 6upranvkga Typnam coxacura Smart-Typu3mMHU KeHr
Xopuin 3TULL Makcaguaa Mamnakatumuaga Kynuaarm ninapHu amanra ompuLl Makcaara MyBoguk:

Y30K Ba Yekka xyayanapda WUHTEepHET TU3MMmMaaH y3nykcua ponganaHulHm nynra Kynuul,
OyHOa Maxannum Ba XOpWXnin TypucTtrap y4yH MMKOHUSITIIAp Ba KyrnamnuknapHu KEHr spatnt
Sepuy;

Typy3m COXaCUHMHI oYMnMaraH KuppanapuHu KeHr TapFMboT Kunuwira kapatumnrad SHrv MHHO-
BaLMANapHN aManuéTtra XOpUn KUIuLL;

Typuctnap yyyH Kynamnuk sapatuw makcagnaa axbopoT TexHonoruanapvuaaH, mobun nnosa-
napfaHd, gactypuin TabMUHOTRApAaH KeHr oonganaHnLHK Nynra KynuLw;

Coxa Oynnya TanépnaHaéTraH KagprapHUHI aManuin KYHUKManapuHu Y3ryKCu3 LuaKmniaH-
TMpnb 6opuLl, ByHaa Tabnum Ba aManmETHUHI HTerpaumsicura 3bTMbopHn kapatuw, start-up,
UMW, amanuin Ba doyHaameHTasn nonmxanapHn apaTuil KynamMuHU KEHranTUpKLL;

Coxa pvBOXNaHraH Xopwxuin gasnatnap TaxpunbdacuHun ypraHmb 6opuwl Ba ynapHUHr nxxobum
XuxatrnapuHy mamnakatuMmmsga Kynnaw TU3SMMUHU Nyrra KynnL,

YMymaH onraHga Smart-Typu3amMH1 aManuméTtra KEeHr TaTOMK STUMULLIM TYPUCTAp yYyH Kynanmnuk
ApaTnG, NYKM Ba XOPVKUI TYPUCTNAP OKMMUHUHE OLUMLLMIA, COXaHW XaxoH TypuaM 6o3opuaa
X03UPIr KECKMH Kypall keTaéTraH ovp nantga pakobarbapgowunumrira onub kenagu.

1. Y36eKucToH Pecnybnukacu MpesngeHTuHuHr 2023 nnvn 27 wiongary “Typuam WyHanuwmaary UCnoxoTnapHu sHaga
XagannawTupuLl Ba coxaza Aasnar 60oLuKapyBm TUSUMUHU camapani Tallkum KUnvL Yopa-tagbvipnapm TyFpucuaa’mm
MK-238-coHnu kapopu.

2. YabeknctoH Pecnybnvkacu MpeanaeHTuHuHr 2018 inn 3 heepanaarv Md-5326-coHnu “YabeknctoH Pecnybnunkacy
CaMéxNVK CanoxXUsSTUHU PUBOXMAHTUMPULL YYYH Kynaih LuapouTnapHu sipatvl byivda Kylumm4ya TallKunuii vyopa-
Tapbvpnapu TyFpucnga’m GapmoHu.

3. N. Abdulbekova O‘zbekistonda Smart-turizmini rivojlantirishning ahamiyati. Innovatsions in technology and sciens
education — SJIF 2023: —5.305 volume. —2 ISSUE. -15 671-675 b.

4. “Igtisodiyot va innovatsion texnologiyalar” (Economics and Innovative Technologies) ilmiy eliktron jurnali, Turizm salo-
hiyatini rivojlantirishda mobil innovatsion texnologiyalardan samarali foydalanish yo'llari. Erkayeva Gulbaxor Panji-

yevna, 5/2022, sentyabr- oktabr (Ne 00061), —398-bet.
5. Smart-typuam B Y36ekuctaHe/ ICTNEWS, Smart-Typuam B Y3beknctare 28.01.2019, AbaypaxmaH PaxnmoB, rmaBHbIN
cneumanuct YnpasneHue no pa3sutnio Cmapt-typuama n NKT.
http://www.stat.uz
http://www.uzbektourism.uz
http://www.unwto.org
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Auwos MaHcyp lNynatoBuy
TOWNY npopektopun, n.d.4., npod.

CyHrrn nunnapga “Pakamnu MKTucogmét” atamacuHm OyTyH gyHédarn cuécartyumnap, UKTmcon-
yunap, XypHanuctnap, musHecmeHnap y3 daonuatnapuga kynnab kenmokganap. 2016 nunga
ByTyHxXaxoH GaHku Bakunnapu gyHé Oyinmya pakamim UKTUCOOMET xonaTu Xakugarn XMcobOoTHM
XaxoH ommacura Takaum atnb, “Pakamnu gnsmnaengnap” Hommgarn Mabpysacu GunaH YKL Kungu.
Pakamnu nktncogméETt atamacuMHuUHI UMW agabuéTtnapha Wy KyHrada oump HedyTa TankuHm GynraH
xonga, xosvprada caHga axnut omp atama cudpatmga kamg sTunmaraH.

Pakamnu MKTUCOOWETHUHT y3ura Xoc acocuin 6enrmnapu loKkopu gapaxaga asTomaTtnawTupun-
FaHNK, SMEKTPOH XyXoKaT anMallnHYBUHW cudatnm amanra OLWMPULLHMHE MaBxXygnurn, byxran-
TEPNUK, ayauTopnunk Ba OOLUKapyB TU3MMMAPWHUHI Y3apo 3MEKTPOH MHTerpauusnaillysu, Mabhy-
MOTSTAPHUHT 3NeKTpoH Gasanapu, CRM (Mmxo3nap 6unaH y3apo MmyHocabaT TU3MMM) MaBXyanmru,
TYpnu xungarv kopnopatuse TapmoknapgaH noopar.

YHUHT Kynannuknapura Typnm TynoBnap ydyH XapaxaTtnapHUHI Kuckapuwin (macanaH, 6aHkka
fopuw ydyH nynkupa Ba GoLlka pecypcrap Texanagu), ToBapnap Ba xv3martnap xakuaa xyga Kyn
onepaTtue MabflymoTnapra ara oynraH xonga, ynapHu xxaxoH 6o3opura onmb YmkmLw UMKOHUATNapK-
HUHT KEHrAMULLNHN KNPUTULLMMN3 MYMKMH.

TYpUCTUK XM3MaT KypcaTULL COxacuaa pakamiiv MKTUCOANETHM KynnaLlHUHI Kynannuknapu Kynm-
parunya:

1. TypucTuk xm3matnap cotmb onuil ydyH xapaxatnap kamasgu (MacanaH, onguHaaH MexmoH-
XOHaHu 6poHnaLl, aBnabuner).

2. TypucTuk xuamatnap (Typnaketrnap) xakuga Kyrnpok Ba Te3pok MabIlyMOT OfiMHaau.

3. Pakamnu gyHénarn TypuCTUK XM3MaTNapHUHT XaxoH 6030pura YMKuL MMKOHUATAApK KaTTa
oynagw.

4. ®npbak (aHrn. feedback — Typuctnap uKpuUHU)HM Te3 onuw xucobura TypmapLupyTnap
Ba XxvM3mMatnap Xagan takomunnawTupunagu.

5. Xuamart kypcatui Te3pok, cnudatnmpok, Kynanpok ynagu.

MacanaH, TypucT aBBannapu y3m GopulliHM pexanalwiTupraH gaenatra caéxatra 6opmMok4dn
oynub, Typonepatop ocucura Tawpud bytopagu. Y bunad to3ma-t03 ytupmub Typnaketnap 6unaH
TaHMWwnb YMkagm Ba y3ura Makyn KenraH TyprnakeTHu Hakg nynra cotmb onca, Oy aHbaHaBui
uktncon. TyponepaTtopriapHUHI MHTEPHETAArN MaH3UIM opKanu ysura MabKyrn TypnakeTHu TaHnao,
Typonepartop xMcob pakamura nynHU SNeKTPOH TYMOB TU3MMW OpKanu Tynawl, TypnakeTHU Ba Typ-
XM3MaTnapHU OnuvLLK — pakamnu UKTUCOOVET Aenunagn. by macanaHu aHr cogaa MmUCon opkanmu
TyWwyHTUpnwanp. Acnuaa, Typuamaa pakamnm nktucogmét 1980 nmnnapgaH 6olunaHraH gecak xato
knnmanmmna. Cababu, ariHaH Wy nunnapgaH Typonepartopnap asnabunetnapHu, MEXMOHXOHaNapHU
onanHaaH GropTMa Gepul Ba nyn yTkasmanapu opkanu 6poHnawl cuctemanapuaH KeHr cgonga-
naHa 6owunarannap.

bu3 acnupa annakadyoH pakamnu UKTUCOAMET numaamus, YHUHT Kynannuknapugad dorgana-
HaMM13, NEKMH YHUHI MOXMATUra TYNUK TYLLYHUO eTMaraHMms.

WyHaaH kenub 4mknb, hrkpummnsya, “Xuamart kypcaTtuiiga pakamsiv UKTUCOANET — aHIMM uwnab
YnKMnaguraH €Ky XXOpuni KUIMHULLK No3uM BynaguraH xapaéH amac, by TypuaMmaa MHHOBaLMOH Tex-
HONOMNANAPHU TYPUCTIIAPHUHT KyHOAINUK XaéTura >Xopuim STULL opKanun MaBxyn XM3MaTtnapHu gHrmya
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KypyHuLra yTkasuw”, — geraHnamp. byHra mucon kunub xo3vpaa oyHE TypusaMm nHaycTpusacugarm
y3rapuLunapHu onca xam 6ynaaw.

By 6opaga TypuamM MHGpPaTYy3MIMaCKMHM WaKNNaHTupuwaa pakamnm MHHOBaLMOH-TEXHONOMNS-
napgaH donganaHvlga 3Hr aBBarno CyHrrM nunnapga bownadraH vwnapHu SaBOM STTUMPULLHK
Ky3ga TyTraH xonga anoxuga abTubop kapatunuwm no3mm 6ynraH Kynmgarn nyHanuwHu 6enrnnab
onvw Makcagra myesodounk 6ynm6, ynap:

XonnawTmpuw BocuTanapu 6ymnmnya, 3amoHaBui Ba 6peH MexMOHXoHanap xamga XocTen,
OounaBui MEXMOH ynnapu kabu xameéHbon >xornallys BocuTanapmaa MHHOBALMOH TEXHOMO-
rMANapHU KynnawHy TesnawTmpuLl, WyHuHrgek, AirB&B Tuanmm 6yiinya kBaptupanap 6epui
MEXaHU3MITapuUHU TaTonK KUMNLL;

3aMOHaBWI TEXHOMOIMANAPHN TPAHCNOPT formctukacura onub Knpuvw, TYPUCTUK OKUMHU
owmpuLl Ba gmeepcudurkaumsnail ydyH 6up-ovpuHm y3apo Tynanpmnb TypyBUM YKM Ba TaLLKK
TpaHCNopT TyprapuHu xucobra onraH xornga, droHa, XxaBqcu3 Ba WHHOBALMOH TpaHCNopT
NOMMCTUKACUHN PUBOXIAHTUPULL;

amanuin axbopoT-MabllyMOTHOManap opkanu magaHun mepoc cybbektnapu bynuda, can-
éxnap yyyH TM3MMHM spatuw, CmapT-Typuam TEXHONMOorusnapuHu TatoukK Kunuw, TYpHU-
KeTrnap Ba BUOEOKy3aTyBnap TU3MMIIapUHK ypHaTULL OpKanu MagaHuin Mepoc cybbekTtnapu,
My3ewnnap, Teatpnap, 6aguunin ranepeanap aonuaTn camapagopinrmHn OLLIMPULL;

TYypu3m “MoHeTusauusicn” 6yruda, SHr aBBano aBvaTtallyBnap, Kowunaiys BOCMTanapu xms-
MaTnapuv, CanéxrnapHUHr OBKaTMaHWLIMHWA TalIKUNIawTupuLwW, MagaHun-KyHrurnodap Tag-
Oupnap Ba uwnab ynmkapunaértraH CyBeHMp Maxcynotnap y4yyH MocnallyB4aH Hapx cuéca-
TVHUW YPHATULL opKanu Typmu3M “MOHETU3aUNSACN HU OLLNPULL;

TypusmMaa pakamim MHHOBALMOH TEXHOMOrUANapHU camapanu Kynnaw macananapuHu
ypraHuw 6ynuya pecnybnuka rypyxuHu Ty3u Ba WWMN gaBoMuaa Maxannuvin Basuprvk Ba
ngopanap Mytaxaccucnapura TYypucTUK CEKTOP aKcnepTnapu xamaa sakunnapu éunan éupra
Ba3nATHM AxXWwniabd ypraHuw Ba TypmMaMaa MHHOBaLMSNAPHW Kynnawra TYCKUHNK KUnnaétraH
MyamMMonap e4MMUHM TOoMuLra AOUp aHuK Taknudrnap akc aTraH HOPMAaTUB-XYKYKUIN Xy>K-
Xatnap nonnxanapuHu nwnad YmkuLL fo3uMm.

Typram Ba MEXMOHAYCTNMK caHoaTUAa KMYMK Ba ypTa OM3Hecra pakamnm MHHOBALMOH-TEXHO-
NOrNANAPHU KOPUM KUIWLL Ba YHU PUBOXNAHTUPULL Xap OMp CyOBEKTHUHI MONUABUA Ba TEXHO-
Noruk nMKkoHuaTNapura 6ofnuk. by 6opaga Kynmagarn TEXHONOMMK UMKOHUATAAPHN Kypuob yTULLIMMNS
MYMKMH.

1. “CyHbunn akn” — caéxaTHu pexanawTupaéTraHaa 3HT MOCnalTUpuraH HaTuwkaHn 6epaaw.
Mwxosnap 6unaH y3apo myHocabaTt (CRM) TaMmMu MnXO3nNapHUHT MMTUESNapu TYFpUCK-
Jarn mabnymoTtnapra acocnaHmb, 6olwka caéxartuunap cpovganaHraH edmmniapHi Taknudg
Knnagw, TabTUNHU éKM CaéxaTHU TaLLKUIT KUNULLIHK ce3unapnun gapaxaga cogaanawtnpaaun
Ba NyrHW Texawra épaam 6epaaw.

2. VIHTEpHET XM3MaTUHUHT “MyaMMOCn3” caéxaTHy TabMUHIOBYM aCOCUI ANeMeHTNnapu — yuuLl,
TpaHcdep, MEXMOHXOHA, aBTOYNOB BPOH KUMNWLL KeHr TapkanraH. MabnymoTnap anmalumiu
opKkanu TypucTnap Typnu Xun MyaMMOMapHU TyXTall XONUHUHT MaH3unMgaH Toptub, yaura
HOTaHWLWL LWaxapaarn WyHanuwnapHn WYKOTULUHWHE ONAMHM ONWL OpKanwu KyTunmaraH
XaB(pnapHu Ba capgriaHaguraH BakTHU KaManTUPULLIA MYMKUH.

3. Pob6oTtusaumsa — ogamnap y4yH donganu 6ynrax Ba ynap 6unaH nwnawra kogup 6ynraH 60Tt-
napHuHr pobotnapu Tobopa Kynpok xaétra Kupub kenmokaa. Xosvpaa tosanaw pobotnapu
annaka4yoH MauvnA TEXHUKAHWHT SHI KEeHr TapkanraH aneMeHTura amnaHraH. Xogumnapra
OynraH axTMEXHM KaMauTupraH xonga, ywoy ycnyb ovnaBuin MexmoHxoHanap GusHecuHm
onnb 6opuLHM ce3nnapnu gapaxaga cogganalliTMpuimn MyMKUH.
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4. OBo3 TexHonoruacugaH (AKLL mexmoHxoHanapga kynnaHuwu 6owwnadrad “Alexa” oBosnu
épaamun) onganaHnw camapanu 6ynub, xmamartnapHu ontTuMannawTupuwira, Kyn xapa-
E€HNapHN MMHUMannawTupuwra umkoH 6epaan. Ly 6ouc, xaTTo KUYKMHA ounaBui MEXMOH-
XOHanap xaM Mmxosnapra Kkevar-KyHay3 Xxu3maT Kypcatviwm Ba TUn TycuknapuHm 6aptapad
ATULLN MYMKUH.

5. Briok4enH — “UWOHYNN pakamim MyxUT HU sipaTyB4un, Oy OyropTManap, pesepBauusinap Ba
TYNOBNAPHUHT ULLOHYITMIIUIMHU Ce3unapnu gapaxaja owvpaan, MabiymoTnap Ba xvu3mar-
NapHWHT ULLOHYTTUITUIMHU, @aHUKIUTMHWA TabMUHNALWN MYMKMH.

YMyMaH onraHga TypuamAa oKOpY HaTkanapra apuLlmLL Ba COXAHUHI KenaxkarmHu 6enrvnatw
OyryHrM KyHaa pakaminu WHHOBALMOH-TEXHOMNOMUANAPHUHT UMKOHUATNapugaH dorganaHuwra
oofnukK 6ynmb KonMokaa.

1. Tourism Innovation: Technology, Sustainability and Creativity. Vanessa Ratten, Vitor Braga, Jose Alvarez-Garcia,
Maria de la Cruz del Rio-Rama Routledge, 26 nioH. 2019 1. —p 174.

2. Tourism and Innovation. Colin Michael Hall, Allan M. Williams. New York, NY: Routledge, 2020. —p 480.

3. UudposBas skoHOMMKa B MHAOYCTPUM Typuama M rocTENpUUMCTBA: TEHAEHUUM n nepcnektusbl. boromasoea U.B.,
AHonpuesa E.B., Knumosa T.b. //Cepsuc B Poccun 1 3a pybexxom. 2019. —T. 13. Bein. 3. —C. —34-47.

4.  www. uzbektourism.uz
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AbpgypaxmoHoBa NynHopa KanaHgapoBHa
TOWNY npopektopu, n.d.4., npod.

AHHoTauma: Typuamza knactep ycynnapugaH KeHr donganaHull Ba YHUHT TEeXHOMOruk nnatdop-
MacvHu uwnad uvkuw 6ynuya Tagkukotnap onnb Gopunrad. Ly cuHrapu, KnactepriapHUHr TEXHO-
nornk nnatopMacuMHUHT UMKOHUATNapuaaH donganaHmw 6ynvya Makonaga ©up katop xynocanap
©epwvnraH.

Kanut C)73J'Iap3 TYPU3M, WUKTUCOANET, Knacrtep, TexHonorund, Xxyaya, MHHoBauuda, UMKOHUAT.

Abstract: Studies have been conducted on the widespread use of cluster methods in tourism and the devel-
opment of its technological platform. In the same way, a number of conclusions are given on the use of the
possibilities of the technological platform of clusters.

Key words: tourism, economy, cluster, technology, territory, innovation, opportunity.

AHHOTauuS: rlpOBeD,F)HbI nceneaooBaHna  no  WKPOKOMY  MUCNOMb30OBaHUKO  KIaCTEPHbIX  MEeTOoA0B
B Typusme " pas3BuTtuo ero TEXHOMOMM4YEeCKOMn I'IﬂaT(*)OprI. Takum xe o6pa30M OaeTcqa paa BbiIBOOAOB MO
NCMNOMb30BaHNIO BO3MOXHOCTEN TEXHONOMMYECKON I'IJ'IaT(*)OprI KrnacTtepos.

KntoueBkle crosa: Typu3M, 3KOHOMWKA, KracTep, TEXHONOrMKN, TePPUTOPUS,, UHHOBALIMK, BO3MOX-HOCTMW.

3amoHaBun Typuamaa x03vpAa KeHr Kynamga amanra owuvpunaétraH vwnapra kapanaguraH
6ynca, Typuamaa KnacTteprnapHu Tawkmn kunuw ommonawmb 6opmokaa. byHaa knactepnap Typuc-
TUK 03nbagop Ba y3ura xanb KurnyByYM MackaHnap Typrapura Kkypa, My3ennu knacrepnap, KyHrun
ovap knacteprnap, CnopT Typuaaru Krnacteprnap, 3KOnoruk knacrepnap, aTHorpaduk knacrepnap,
COFMOMNAaLLTMPULL Ba AaM OnuvLl KnacTepnapu, MagaHun knactepnap Ba 6owkanap. Kongara kypa,
OuTTa TYpMCTUK KnacTepaa omp KaH4Ya TYpUCTUK aTTpakTopnap My)accamnaiuagu.

Bu3 yyyH aHr axamuaTic MMHTaKaBUn Knacteprnap MUHTaka Tapkubura kupyeym xmsmat Kyp-
caTyB4YM hrpManapHUHI camapagoprvrMHn ceaunapnuy gapaxana owmpuim MyMKUH. ByHUHT HaTu-
Xacum aca kynugarunap bunaH nsoxnaHagu:

yrap y4yH xamkopnvkaarn aonusitHi MyBouMKNalITUPULL Macananapy eHrunnalianu;
axbopoT anvalLMHyBN Ba SAHIMIUKITAPHUHT XXOPUIA STUMNWLLM KyYasiau;

Xn3maT KunyeuM vHGpaTysunmaBuin obbekTrnapoaH xamkopnukga donganaHvl Ba MMPUK
TabnvM Ty3unmanapuaa xogumnapHu Taképrnall UMKOHM nango éynaaw.

LWy GunaH Owupranvkga, TYPUCTMK KnacTeprap yyTa acoCuil TapkMOMA KUCM ULWITUPOKMAA
MyBadpaakuaTniv haonuaT roputagu:

WYKM Ba Tallky Bo3opnapda cotunagurad pakobarbapgolwl TypmaxcynoTtnapHu mwnab vmka-
pyBYM €kn pakobaTtbapaoLl XM3MaTnapHv Takaum 3TYBYM eTakum KopxoHanap;

MHHOBALIMOH KINAaCTEePHWUHT 6apl-|a pe3naeHTiapura HKopu CVI(baTJ'II/I Xn3mMatnapHmu Takanm
STaguraH xmamart KypcaTyB‘-ll/l TALWWKUNOTNAPHUHT PUBOXKITAHIAH TapMOfi,

MexHaT PeCypCrnapuHUHT OKOpU cudath, MHBECTULMOH OKMMMapgaH dovganaHvl UMKo-
HUATWU, MabMypUN TYCUKNAPHUHI WYKNUMA, WHHOBALMOH KracTepgarn WHpaTysunmMmaHm
PUBOXITAHTUPULLHWUHE IOKOPU Aapaxacu, pUBOXKIAHTaH UMW TaaKUKOT CanoOXUSTUHN Y3uaa
My>XaccamnaraH WwKobuin nwBnNapMoHIMK MyXUTU (KNacTepHU Ty3uLl TalUKUNOTIapUHWUHE
WYKKN Ba TalLKK pakobaTtbapaoL MyxuTin) opkanum yHUHr MyBOMaKUATU TabMUHNAHaaW.

KnactepnapHu Tawwkun kunuwga TexXHonorvk nnatopmanap xam Kkarta posib yrHanan. TexHo-
noruk nnatgopmanap TypUcTUK COXaHMHI MHHOBALMOH PUBOXMaHULLMAA MUHTaKaBuiA yCTYBOP NyHa-
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NVWNapHU WaknnaHTMpagurad Ba ywoy ycTyBop NyHanuwnapH1 aMmarnra owmpui 6ynmya MnHTaka,
daH, 6usHec Ba PyKaponuK XXaMUSTUHUHI Cabi-xapakaTnapuHm bupnalwtupaguraH BocuTanapgaH
6upwn 6ynaam (1-unsma).

Tagbupkopnuvk Tyaunmanapu
$aH Ba TabNMM Myaccacanapu

Monus-kpeguT TallKkunoTnapu

TapKkuobun

>Kamoart Tawkunotnapu

Mnatdopma nwtnpokyunapu

[asnat vngopanapu
1-pacm:

1. TapgbupKopnuk Tyaunmanapu — Typuam coxacmaa KyLimmMmya KMnmaT 3aHXnpu LWaknaHUWnHU
ndoganananrad MMpUK, ypta Ba KN4MK ompmanap.

2. ®aH Ba TabnMMm Myaccacanapu — ywby coxaga daonuaTt onub 6opyBYM UNMUIA TaaKUKOT
WHCTUTYTNapu, ONUI YKyB OpTnapu, UNMUA-TEXHUK MHHOBALMOH Mapkasnapu Ba 6oLuka TaLu-
KUNUn Tysunmanap.

3. Monusa-kpeguT TawKuMnoTnapy — akuMOHEpNuK TwxkopaT GaHknapw, BeHYyp (MHHOBALMOH
GaonuaTHU NonnxanawTupuLira NyHanTUpunraH) Kanutanu, UiMui TaakMkoT Ba MHHOBaLM-
AnapHW gaenat TOMOHMAAH MONUANALITUPYBYN MHCTUTYTRAp.

4. XXamoat TalKkunoTnapy — caHoaT yrolmanapu Ba accoumaumusanapuy, McTebmonyunap yrolLu-
mMacu Ba kacaba yroimanapu.

5. Oasnat ngopanapv — nnardopma AacTypriapuHn MyBoUKNawTUpyBYMCH Ba LWy Aovpaja
UNMUA-TaAKUKOTNAPHM YTKasuW y4vyH AaBnaT Kymarn KypcaTyByuMcu OynraH MuUHTakaBun
MXXPO 3TYBYM XOKUMUAT ngopanapu, Maxannuin 6owkapys ngopanapm.

Ly 6unan Gupra TexHonormk nnatgopmManapHUHr acocun GaonuaT NyHanuwnapu Kynmaaru-
napgaH nbopat 6ynumM Kepak:

TexHonrma coxacuga balopar-tTaxaunui (MporHo3) haonuaT, cTpaTernk pexxanapHu uwnat
YUKNLL, UITIMUA-TEXHUK PUBOXIIAHMWLL YCTYBOPSIMKIIAPMHM aHnKnaL, busHec HaMoEéHganapu Ba
AaBnart MHCTUTyTnapura nnatopmaHuHr nwnaw npodpunm 6ynnya macanaxatnap 6epuu;

TabfMM (paonnatv — xoguMnapHu Tanépnall Ba kamta Tanéprall yyyH yKyB pexarnapu Ba
TabnAUM AacTyprnapuHu mwnab 4Ymkuw, KOpXOHa Ba TalKuMoTnapra €w MyTaxCcCucriapHu
»Kano KUnuLL;

axbopoT aonuaTn — nnatgopma goupacumaa sHIM MWnaHManap xakuaa axtopoTtnapHu
TapkaTuL, YHUHT Taabvpnapura ax6opoT KymMmarmHu KypcaTuLl, TEMMLLIM aHXyMaHnap, CMMMo-
3nymnap, opymnap, yypallysnap, cemuHapnap Talkumi 3TULL Ba YTKa3MULL.

MnatdopmanapHUHr GapkapopiMrMHu TabMUHAALW yYyH Typnv MonuvanawTtvpuw maHbana-
pyaaH (MOnMMANaLWTUPULLHMHE apanall waknm) mabnasnapHu xanb kunuw kepak. TexHonorvk nnar-
dopmanap, 6apya TOMOHNapHM xucobra onraH xonga NyHanuWHW PUBOXMIAHTUPULLHUHT SAroHa
CTpaTErMsCMHN LIAKNNaHTMPULL YYYyH Cabi-xapakaTnapHu GupnawTvpuira myrkannaHraH mexa-
HM3maup. Jasnat, GusHec Ba aKcnepTnap XXaMUATUHMHI XaMKOPUK MyHocabaTtnapum acocuga dao-
nuaT oputagurad byHaan nonmxanapHUHI caMmapagopnuri puBOXIIaHraH mamnakatnap Taxpuba-
cvaaH épkMH HaMOoéH Bynmokaa.
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Xynoca ypHuaa Tabkuanail No3uMKY, aiHaH gaBnat, MUHTaKaBuin Ba Maxannuii XokummnsTnap
TOMOHMAAH NyxTa yinaHraH pexanap acocmaa TYPUCTUK Maxkmyara CapMOSIHUHT OKMMUHWHT KUPWUG
KenuLm y4yH 6apya wapT-lapoutnapHu apatné Gepuiunapm nosum.

By aca, y3 HaBGaTuaa, MaxMmya MLLITUPOKYUMIAPYU COHUHUHE yculiura, TypucTnap Ba nyn oKMmm-
HUHF Kynanuwmra, axonuHUHr 6aHanurn ownwmra onnb kenagun. bus, mamnakatuMmuaga Ternwnm
SIHM TYPUCTUK MaxXCyOTNaPHN LWAKNIaHTUPWULL, TapFnb KMnuw Ba coTuw 6ynnya daonusitHu 6up-
nawTUpULL Ba MyBOoUKNaLLTUPULL BOCUTanapuaaH goraanaHrad xonga MMHTaka Typuam 603opu-
HUHI Gapya MLITUPOKYMNapy ypTacuaary y3apo XaMKOPSMKHUHE NyxTa yinaHraH TUSUMUHU MLLnab
YMKULLMMU3 Kepak, AeraH ukpaamms.

1. By Hans Mol Series edited by Terry Phillips "English for Tourism and Hospitality in Higher Education Studies, Course
Book with audio CDs" Patricia Paskins 2010. —143 p.

2. EsnnanoB A. [loroBopunuck o TepmuHe. [lenytatbl BbIACHWMW, YTO Takoe TypucTudeckun knacrep // Poccuiickas
BusHec-rasera. —2011. —N2800.

3.  TapaceHok A./. l'eoakoHomMuMKa Typuama: y4eb. nocobue. —M.: KHoPyc, 2009. —169 c.

4. Hopuaes A.H. 3amoHaBun TypnsM nMHPaTy3UIIMaCUHUHE LLAKNAaHWLW Ba PUBOXNAHULL TeHAeHuusnapuy. [Jok.amcce.
(DSc). TONY. 2021 1. —245 6.

5. http://elibrary.ru.

6. www. world-tourism.org (ByTyHXaxoH Typr3M TaLlKUoTH).
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Zufarova Nozima Gulamiddinovna
PhD, Associate Professor Dean of the Faculty of International Tourism,
Tashkent State University of Economics

Annotatsiya: Ushbu magolada Yangi O‘zbekistondagi turizm sohasi tahlil gilingan bo‘lib, uning so‘nggi rivo-
jlanishi, asosiy diqgatga sazovor joylari, muammolari va kelajak istigbollariga e’tibor garatilgan. Yurtimizning
tarixiy va madaniy ahamiyati ko‘rib chiqilib, uning turizm yo‘nalishidagi salohiyati yoritilgan. Unda turizmni
rivojlantirish va xalgaro mehmonlarni jalb gilish bo‘yicha strategik tashabbuslarni amalga oshirish borasidagi
sa’'y-harakatlari o‘rganilgan Shuningdek, turizmning kelajakdagi istigbollari, rivojlanayotgan tendensiyalar,
bozorni diversifikatsiya gilish va tashrif buyuruvchilar tajribasini oshirishda yangi texnologiyalarning roli ko‘rib
chigilgan.

Kalit so‘zlar: Turizm, O‘zbekiston Respublikasi, taraqqiyot, diggatga sazovor joylar, muammolar, istigbollar.
Abstract: This article analyzes the tourism industry in New Uzbekistan, its recent development attention was
paid to its development, main attractions, problems and future prospects. The historical and cultural signifi-
cance of our country was discussed, and its potential in the field of tourism was highlighted. It examines its
efforts to develop tourism and implement strategic initiatives to attract international visitors. The future pros-
pects of tourism, emerging trends, market diversification and the role of new technologies in enhancing the
visitor experience were also discussed.

Key words: Tourism, Republic of Uzbekistan, development, attractions, challenges, prospects.

AHHOTauus: B gaHHOW cTaTbe aHanusMpyeTcsl TypucTudeckasi oTpacnb HoBoro Y3GekuctaHa, ee coBpe-
MeHHoe pasBuTue. BHMMaHMe Gbino yaeneHo ero pasBUTUMO, OCHOBHBLIM AOCTOMNPMMEYaTeNbHOCTAM, Mpo-
onemam 1 nepcnektueam. O6GCyXOanocb UCTOPUYECKOE N KYNLTYPHOE 3HaYeHMe Hallel CTpaHbl, Noayep-
KuBancs ee noteHuman B cepe Typuama. OH U3y4yaeT CBOU YCUMKs MO pasBUTUIO TypuaMa U peanusauum
CcTpaTermyecknx UHULMAaTMB MO MPUBIEYEHMIO MHOCTPaHHbIX noceTuTenei. Takke obcyxganuck byayuime
NepcrneKkTBbl Typuama, BO3HMKaoLWMe TeHAEHUUN, anBepcnuduKkaums pbiHka U pofb HOBbIX TEXHOMOMUI B
MOBbILLEHMM KaYecTBa 0OCMyK1BaHNUS NOCETUTENEN.

KritoueBble cnoea: Typuam, Pecnybnuka Y36ekncraH, passutue, 4OCTONPMMeYaTensHOCTU, Npob-nembl, nep-
CMEKTUBBI.

President of Uzbekistan Shavkat Mirziyoyev has placed a strong emphasis on the development
and growth of the tourism industry in the country. President Mirziyoyev has implemented several
initiatives and reforms to promote tourism and position Uzbekistan as an attractive destination and
launched a comprehensive Tourism Development Strategy aimed at transforming Uzbekistan into a
globally recognized tourism destination. The strategy focuses on improving infrastructure, diversi-
fying tourism products, enhancing visitor experiences, and promoting sustainable practices. Tourism
plays a significant economic role in Uzbekistan and is considered a priority sector for the country's
development. According to the statistics agency, in January-July 2023, the volume of services of
tourist agencies, tour operators, booking and other related services amounted to 377 billion soums.
This indicator has increased by 5.8% compared to the same period last year.

According to the statistics agency, in January-August 2023, 4.3 million foreign citizens visited
Uzbekistan for tourist purposes. The travel goals of foreign citizens who came to the Republic of
Uzbekistan in January-August 2023 are as follows:

visit relatives 3.7 million people;

to rest — 467 thousand people;
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treatment-41 thousand people;
commercial-37 thousand people;
for study purposes-7.1 thousand people.

For example, 9,266 tourists arrived in Uzbekistan in 7 months from France, 5,307 tourists from
Spain visited Uzbekistan in January-June 2023.

In recent years, the Uzbekistan government has taken steps to attract more tourists and create
a favorable investment environment for the tourism sector. Here are some factors highlighting the
economic role of tourism in Uzbekistan:

Currency Inflows. Tourism serves as an important source of foreign currency inflows for the
country. Tourists spend money on accommodation, food, transportation, shopping, and entertain-
ment, which increases the volume of foreign currency in the economy.

Infrastructure Development. Tourism development requires the modernization and improvement
of infrastructure such as airports, roads, hotels, restaurants, and attractions. This creates the need
for investments in the construction and upgrading of these facilities, contributing to the growth of the
construction industry and the creation of new jobs.

Employment Growth: Tourism development provides new employment opportunities and helps
reduce the unemployment rate. The service sector, hospitality industry, restaurants, transportation,
and handicraft production directly benefit from tourism growth.

Development of Small Enterprises. Tourism contributes to the development of small and medi-
um-sized enterprises. Local entrepreneurs have the opportunity to open hotels, restaurants, souvenir
shops, and other tourist-related businesses. This stimulates the local economy, creates new jobs,
and improves the lives of the local population.

Promotion of Culture and Heritage. Uzbekistan has a rich cultural and historical heritage, including
ancient cities, architectural monuments, and unique traditions. Tourism development contributes to
the preservation and promotion of this heritage, attracting attention and interest from tourists world-
wide.

Tourism has emerged as a significant economic sector in Uzbekistan, with the country attracting
a growing number of international visitors in recent years. This article aims to provide a comprehen-
sive overview of the tourism industry in Uzbekistan, exploring its historical and cultural significance,
government initiatives, economic impact, challenges, and future prospects.

1. Historical and Cultural Significance of Uzbekistan.

This section highlights the historical and cultural heritage of Uzbekistan, emphasizing its impor-
tance as a tourism destination. It explores the Silk Road legacy, architectural wonders such as Samar-
kand and Bukhara, and the unique traditions and customs that attract tourists from around the world.
Uzbekistan played a pivotal role in the ancient Silk Road trade network, which connected East Asia
with the Mediterranean. The Silk Road brought merchants, explorers, and scholars from different
parts of the world to Uzbekistan, fostering cultural exchange and economic prosperity. The remnants
of caravanserais, trading posts, and ancient cities along the Silk Road, such as Samarkand, Bukhara,
and Khiva, showcase the region's historical importance and architectural brilliance.

The territory of modern-day Uzbekistan was home to several ancient civilizations, including the
Bactrians, Sogdians, and Khorezmians. These civilizations made significant contributions to art, sci-
ence, philosophy, and literature. The archaeological sites of Termez, Dalverzin Tepe, and Afrasiab
provide glimpses into the lives of these ancient peoples and their cultural achievements.

Uzbekistan boasts a wealth of architectural marvels that reflect its diverse cultural influences.
The turquoise domes, intricate tilework, and geometric patterns are distinctive features of Uzbeki-
stan's architectural style. The Registan Square in Samarkand, with its three grand madrasas, is
considered one of the world's most stunning architectural ensembles. The Ark of Bukhara, the Itchan
Kala fortress in Khiva, and the Juma Mosque in Shakhrisabz are other notable examples of Uzbeki-
stan's architectural heritage.

It is renowned for its traditional arts and crafts, which have been passed down through gener-
ations. Embroidery, ceramics, wood carving, miniature painting, and silk weaving are among the
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traditional crafts that flourish in the country. The skills and techniques used in these crafts are deeply
rooted in Uzbekistan's cultural history and reflect the creativity and craftsmanship of its people.

2. Government Initiatives and Tourism Development Strategies.

This section examines the role of the Uzbekistani government in promoting tourism and outlines
the strategic initiatives implemented to attract international visitors. It explores visa liberalization mea-
sures, investment incentives, infrastructure development plans, and marketing campaigns aimed at
positioning Uzbekistan as a premier tourism destination. The Uzbekistani government has imple-
mented various initiatives and strategies to promote tourism development and position the country
as an attractive destination. These initiatives aim to enhance infrastructure, facilitate travel, attract
investment, and improve the overall visitor experience. Here are some key government initiatives and
tourism development strategies in Uzbekistan:

Visa Liberalization. The government of Uzbekistan has implemented visa liberalization measures
to facilitate travel for international visitors. In 2018, the country introduced an electronic visa system,
allowing tourists from many countries to obtain visas online, simplifying the visa application process
and reducing barriers to entry.

Tourism Development State Program. The Uzbekistan Tourism Development State Program,
launched in 2019, outlines the government's comprehensive strategy for tourism development. The
program focuses on improving infrastructure, preserving cultural heritage, promoting sustainable
tourism practices, and enhancing marketing efforts to attract international visitors.

Investment Incentives. The government offers various investment incentives to encourage pri-
vate sector participation in tourism development. These incentives include tax breaks, subsidies, and
favorable regulations to attract domestic and foreign investment in tourism-related businesses and
infrastructure projects.

Infrastructure Development. The government has prioritized infrastructure development to sup-
port tourism growth. Significant investments have been made in expanding and upgrading transpor-
tation networks, including airports, roads, and railways, to improve connectivity and accessibility to
tourist destinations across the country.

3. Economic Impact of Tourism.

This section discusses the economic benefits generated by tourism in Uzbekistan. It analyzes
the contribution of tourism to GDP growth, foreign exchange earnings, job creation, and income gen-
eration. The section also highlights the linkages between tourism and other sectors of the economy,
such as hospitality, transportation, and handicrafts. The growth of tourism in Uzbekistan has attracted
domestic and foreign investment in the sector. The government's efforts to create an enabling envi-
ronment for tourism development, such as investment incentives and public-private partnerships,
have encouraged the establishment of hotels, resorts, restaurants, and other tourism-related busi-
nesses. This has created business opportunities and contributed to economic diversification.

The expansion of the tourism sector has stimulated the development of ancillary services and
industries. These include transportation services, travel agencies, tour operators, handicraft produc-
tion, souvenir shops, and entertainment venues. These sectors benefit from the increased demand
generated by tourism activities, further contributing to economic growth and employment.

The tourism sector has a multiplier effect on the economy, as visitor spending circulates through
various sectors. The income generated by tourism expenditure is reinvested in the economy, cre-
ating additional economic activities and stimulating growth in related industries. This multiplier effect
extends beyond the tourism sector and positively impacts sectors such as agriculture, construction,
retail, and services.

4. Challenges and Sustainability in Tourism.

This section addresses the challenges faced by the tourism industry in Uzbekistan. It discusses
infrastructure gaps, the need for sustainable tourism practices, cultural preservation, and environ-
mental conservation. The section also explores the importance of community engagement and the
involvement of local stakeholders in sustainable tourism development.

While tourism can contribute to economic development and job creation, it can also create socio-
economic challenges. Income disparities, unequal distribution of tourism benefits, and the exploitation
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of local communities and workers are common concerns. Ensuring fair labor practices, supporting
local entrepreneurship, promoting community-based tourism initiatives, and investing in local infra-
structure and services are important for maximizing the positive socioeconomic impacts of tourism.
Many tourism destinations, including Uzbekistan, are highly dependent on seasonal tourism patterns.
Reliance on a limited tourism season can lead to economic vulnerability, as businesses struggle to
sustain operations during the off-peak periods. Diversifying tourism offerings, promoting year-round
attractions and activities, and developing niche markets can help reduce the negative effects of sea-
sonality and enhance the resilience of tourism destinations.

The development and maintenance of tourism infrastructure, including transportation networks,
accommodations, and facilities, are crucial for the growth of the tourism industry. Insufficient infra-
structure and capacity constraints can limit the industry's potential and hinder visitor satisfaction.
Investments in infrastructure development, skills training, and capacity building are necessary to
meet the demands of a growing tourism industry.

5. Future Prospects and Emerging Trends.

This section provides insights into the future prospects of tourism in Uzbekistan. It discusses
emerging trends, including niche tourism segments such as adventure tourism, cultural tourism, and
ecotourism. The section also explores the role of technology in enhancing visitor experiences and
promoting destination marketing. The future prospects of the tourism industry are shaped by various
factors, including technological advancements, changing consumer preferences, global events, and
sustainability concerns. Technology continues to play a transformative role in the tourism industry.
Digital platforms, online travel agencies, and mobile applications have revolutionized how travelers
search, book, and experience their trips. Emerging technologies such as artificial intelligence, vir-
tual reality, and big data analytics are being adopted to personalize travel experiences, enhance
customer service, and streamline operations. Sustainability and responsible tourism practices are
gaining increasing importance. Travelers are becoming more conscious of their environmental and
social impact and are seeking sustainable travel options. Sustainable tourism certifications, eco-
friendly accommodations, community-based tourism initiatives, and responsible wildlife tourism are
among the emerging trends in the industry. It's important to note that these trends and prospects
are subject to change based on evolving consumer preferences, technological advancements, and
external factors. The tourism industry needs to adapt and innovate to capitalize on emerging trends
while addressing sustainability and social responsibility concerns.

The article concludes by summarizing the key findings and insights derived from the analysis.
It emphasizes the potential of Uzbekistan's tourism sector, outlines the challenges that need to be
addressed, and provides recommendations for sustainable tourism development. The study under-
scores the importance of continued research, collaboration, and strategic planning to further enhance
Uzbekistan's position as a leading tourism destination.

1. Wirtz, J., & Chew, P. (2002). The effects of incentives, deal proneness, satisfaction and tie strength on word-of-mouth
behaviour. International Journal of Service Industry Management, 13(2), 141-162.

2. LaPlaca, P, & Gray, C. (2013). Digital branding: A complete step-by-step guide to strategy, tactics and measurement.
John Wiley & Sons.

3. An,J., &Kim,Y. (2016). Factors affecting university selection by international students. Journal of Business Research,
69(8), 2924-2931.

4. Kim, K, Lee, H. R., & Chun, J. U. (2015). Do social media marketing activities enhance customer equity? An empirical
study of luxury fashion brand. Journal of Business Research, 68(11), 2244-2253.

5. Alalwan, A. A., Rana, N. P., Dwivedi, Y. K., & Algharabat, R. (2017). Social media in marketing: A review and analysis
of the existing literature. Telematics and Informatics, 34(7), 1177-1190.

6. Wamba, S. F., Akter, S., Edwards, A., Chopin, G., & Gnanzou, D. (2017). How 'big data'can make big impact: Findings
from a systematic review and a longitudinal case study. International Journal of Production Economics, 183, 319-330.

7. Yu,J, Kim, Y. J,, & Choi, Y. J. (2019). Strategic use of big data in digital marketing: A review. Big Data and Society,
6(1), 2053951719840679.

8. www.stat.uz

https://yashil-igtisodiyot-taraqgiyot.uz



2023-yil, dekabr. Maxsus son. YASHIL IQTISODIYOT VA TARAQQIYOT ‘\/}

KOPAKAJITIOFUCTOH PECIIYBJUKACUJIA
TYPU3M COXACUHUHT dHTU
MYHAJIMIIJIAPUHU TAILIKWUJI ATUIII
UMKOHUSTIAPH

AuwrtaeB AnuwepAbayraHneBuY
TOWNY npodeccopu, n.c.4.

XowwumoB baxpom baxagupoBuy
TOWNY mycTakmn TagkMkoTyncu

V36eknctoH Pecnybnvkacmaa Typusm MKTUCOOMETHUHT eTakyn TapMoknapuaaH bupura annamx-
MoKaa, Konaeepca, AHrM Y36eKMCTOHHM 6apno aTuULLAa TYPU3M COXaCUHN PUBOXMAHTUPULL Makca-
Avaa gaernaT TOMOHMAaH 6up KkaTop ycTyBop Basudanap 6enrvnaHraH.

XycycaH, Y3bekucton Pecnybnukacu MNpeanaeHtn Tomonuaan 2023 ivnHuer 29 maptvaa
yTkasunrad “PecnyBnukaHuvHr TypusM CanoOXMSITUHW Xafan PpuBOXITaHTUpULW xamga Maxan-
TN Ba XOPWXXUIA TYpUCTNap COHMHM siHaga olumpuLira goup KylimMMmya vyopa-tagbupnapu’ra 6armiu-
naHraH Bugeocenektpga “...2022 nunga optuMmsra Tawpud GytopraH Xopwxuin TypucTiap COHM
2021 nunra HucbataH 3 6apaeapra owau (5,2 MUANKUOH, coxa akcnoptu — 1,6 munnuapg gonnap).
JleknH, canoxuatnmma 6yHgan 10 kappa tokopu. Vuku Typmam gactypnapu goupacuga 11,5 mun-
JINOH, WYHAAH 1,5 MUANNOH 3XTUEXMaHA axonu, éunap Ba Kekcanap caéxatnapu Tawkun atungu”,
— neb anoxuga Tabkuanab yTraH agu.

[asnat paxbapu TOMOHMAAH yTKasunraH ywby nurmnuwga, macbynnapra 6y nunm 7 MunnmoH
XOPWXKUIA Ba 15 MUNMMOH WYUK CaréxfapHU Xand Kunuwl, 3KCnoptHu 2,5 munnuapg gonnapra
eTkasuw oynnya Tonwmnpuk 6epunraH agu.

Ywby Tonwwupuknap 6epunryHra kagap gaenat paxbapu TOMOHMAAH TyponepaTtop, MEXMOH-
XOHa, TPaHCMOPT KOpXOHanapu, onumuroxiap Bakunnapm omnaH oup Heda 6op yupawmnmb, ynapHuHN
MyaMMorapu Ba Taknudnapu ypraHunraHnmru, XycycaH:

o OpTMMMU3ra Kenmokum bynraH canéxnap >xyga kyn. JlekuH, TypuctnapHu caon xanbd kuna-
OUraH xxomnap xakuga KOHTEHT kam, 6opu xam Kuaukapnm amac, caméxnapHu 4-5 kyH onmb
KoraguraH TyprakeTtnap eTUwmMacnuru;

e camornéTtra, noesgra 6unetHu 3-6 on onguHgaH 6POH KUMAWLL, COTUO onuwaa HOaHUKNMKNRap
Xyda Kynnurm;

e Xxankapo Tagbuvpnap kamcu caHaga 6ynun xakmaa MabiymoT eTKasuMaETraHnurm;

e My3eu, TeaTp, MagaHUAT MackaHnapu Typusam gactypnapu 6unaH 6ofnaHmaraHnuru, ynap-
HWHT MLINaL BakKTU XaM canéxnap tanabugaH kenmb YikmaraHnurn 6opacuga xam pmkp 6un-
Anpunau.

YTkasunran ywby AnFunuwga HasapusHUHE amanuér GunaH MHTerpauusicuHM Mynra Ky,
UNMUN-TAAKUKOT ULLIMApUHU coxara KeHr TaTouk aTuw mMakcaguga mamnakatmmmsgarm 11 1a onun
TabfIMM MyaccacanapuHu yanapura bupuktmpunrad Bunositrnap sa 31 ta TymaH xokumnapu éunaH
Ovpranukga:

e 31 T1aTymaH Ba ynapgaru 143 Ta TypuaM MaxannacuHUHT Tapuxu, E4ropanknapu Ba TYPUCTUK

o6beKkTNnapu KOHTEHTUHU APaTULLIV;

e ynap acocuga kamuga 12 Ta Tunga TYPUCTUK MakeTnapHu mwnad vmkuwmn (pyc, MHIMKU3,
dpaHLy3, Hemuc, apab, SnoH, XUTOW, XMHA, UCNaH, nopTyrarn, Kopenc, manan);

© TYpWU3M, UKTUCOOUET, Tapux, reorpacumsi, CEpBUC, XOPWXUA TUNNap nyHanuwnapunga ykmétraH
Tanabanap kamvga 2 oNnuk amanuMeéTuHm ywoby TymaHnapaa Tallkum KUnmLwu;

o Typu3m Ba cepBuC 0ObeKTnapu nwuunapuHm ykutnd 6epuum 6enrmnab 6epunraH agu.
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Haenat paxbapu ToMoHuaaH 6epunraH TONWUPUKNAPHUHT MXXPOCUHM TabMUHNALL Makcaguaa
TowkeHT aaBnart UKTUCOOAMET YHUBEPCUTETM xamoacu TomoHuaaH KopakannofuctoH Pecnybnuvka-
CUHUHT TaxTakynup, Xy>kannu Ba Onnukkanba TymaHnapvaa m3uun xapakarnap onnb 6opunmokaa.

OHr aBBano YyHuBepcuTeTra OMPUKTMPWUNTaH TyMmaHnapgarm TypuCTUK ob6bekTnap, SbHU
dnnukkansa TymaHuga 21 ta, Xyxaunnu tymanuga 13 ta Ba Taxtakynup Tymanugarm 14 ta Typuc-
TUK OOBEKTHUHI KOHTEHTU ApaTUnamn, COXaHU PUBOXKNAHTUPULLIA TabCUP KUNaéTraH oMunnap Taxnun
KMnuHAW. YWy TymaHnapra TypyucTnapHu KeHr xanb kunvw Ba ynapHu xyayaaa 4-5 kyH mobanHuaa
onunb KonaguraH Maxannuim Typu3m Talikunotnapu 6unaH xamkopnukga xo3nbagop Ba Kusukapnu
6ynraH 12 Ta Typu3m naketnapu nwnad Ymkungu.

KopakannofuctoH PecnyBnmnkacMHUHI TYPUCTUK CanoXMATMHU OLLUMPULL MaKCaamaa >Xopum nun-
HUHT 1-2 MioHb KyHnapu KopakannofuctoH PecnybnuvkacvHuHr Onnukkanba TyMaHuga TOLKeHT
AaBnaTt UKTUCOOMET YHMBEPCUTETU TOMOHMUAAH “AHrm V36ekncToHHu Bupranvkaa Kypamus!” wmopwu
octnga “Caxpo cagocu” éwnap dectnBanu ytkasungn. dectnBane yTkasunaguran xowunnap cuda-
TMaa Onnukkanba TyMaHUHUHT Akdakyn, Aéskanba Ba €linap opomroxu kabw obbektnap TaHnab
onvHaw.

decTBanb Aasomuaa Typnu cnopT Mycobakanapu, “3akoBaT” MHTenNneKkTyan yuvHW, MUnun
YANHNap, Kopakannok MUMNUN TaoMmapy YyeMnuoHaTnapu, MUNMUN Kyr-Kylwmnknap, pacM YnsuL,
cyBOa Ba Kypyknukaa kynnab tagbupnap ytkasungu. Ywby Tanbupnapra Hadakat Maxannuin can-
éxnap, 6ankv Xopmxnuk canéxnap xam >xanb KunuHau.

Typuam coxacura UNMUN-TagKMKOTNAPHU KeHr xanb kunuw makcaguaa MagaHusT Ba Typusm
Ba3VpPNNUr, YHUHI TU3MM TalLKunoTnapu 6unaH xamkopnukaa ywby TymaHnapaaru coxa bynmya aHr
mMyammonu 6ynrad 39 Ta MNMUN-TaOKUKOTNAPHUHT HAMYHaBUI MaB3ynapuHu pymxaTtu WaknnaHTu-
punav Ba Npodecop-yKUTyBYMNap Ba TagKMKOTYMap TOMOHMAaH ywby maeaynap 6ynvya TagkmkoT
nwnapu onnb 6opunaguran 6ynawn.

TaxTakynup, Xyxannum Ba Innukkanba TymaHnapvga gaonuat onub 6opyByuM rva-TapXKMMOH
Ba 9KCKYypCUsi eTakymnapu ydyH Typuctnapra cudartnu xusmar Kypcatuw 6opacuaa, TypucTnapHu
onauaa y3avHu TYTULLK, HYTK Ba KUMMHWULL MadaHusaTn, Typuam obbekTnapu TyFpucugari pean mMab-
nymoTnapHu 6unuiim Ba ynapHu Typuctnapra eTkasuwin, anépat ogobu, anépat obbektnapmnaa aKc-
Kypcus onnb 6opuwHKHIE ycnybuii acocnapuy, AMHUIN MackaHnapga SKCKYpCus YTKasuw TeXHUKacw,
ycnybnapu Ba Tapbusasuin axamuatn 6opacuga 6aradpemn mabnymotnap 6epaguraH ycnyouin kyn-
naHma nwnab Ymkungu.

YHUBEPCUTETHUHT NPOdECCOP-YKNTYBYMNAPK TOMOHUAAH 5 Ta kach MyTaxaccmcnapu y4yH Kucka
MyaaaTnuv YKyB KypCrapuvHUHE YKyB pexanapwu Ba gactypnapu uwnab yukmngu. by acocuga Tax-
Takynup, Xyxannv Ba Jrnvkkanba TymaHnapugarm Typusm Ba CepBUC XOAMMIIAPVMHU ManakacuHu
OLLUMPULL, Maxannun axonuHu Typu3M coxacura xanb Kunuw Ba ynapHUHr 6aHANUMIMHU OWnpuLL
Makcagnaa ceMuHap-TPeHWHrnap Tawkun KUnMHMokaa.

TagkukoTnap HaTuxacuaa Typu3mM COXAaCMHU PUBOXIAHMLIMIA TabCup KUyBYM Bup KaTtop Kam-
YUnMKNap aHuknaHau, XxycycaH, ywoby tymadnapgarn 17 ta TypucTuk obbekTnap MaBXyd TYpUCTUK
MaLupyTrapra KuputunmaraH. dnnukkansa TyMaHuaa SKOroruk, arpo, OB Ba COXuIt Typuamm, apxeo-
noruk Typusm, Taxtakynup TymaHuga COffioMnawiTupuLL TypuaMm Ba Xyxamnu tymaHuga 3uvépat
TYPU3M MMKOHUATRApuAaH etapnvya donganaHnunMasinti, TYMaHMapHUHT TYPUCTUK CanoxusiTu
XaxoH axbopoT Tapmoknapuaa gespnu TapFuboT KunuHmaraH, TymaHnapga rma-akckypcosognap
eTvwmacnurn cabab, caéxatuunapra cudaTtnm TYpUCTUK Xu3maTtnap KypcaTull UMKOHUATM nact
Aapaxaga, MaBxXya TYpUCTUK o6bekTnap atpoduaa Typusm nHpaTtysmnmacu (caHuTapusa-rurneHa
waxob4anapu, Wi-Fi 3oHanap, nyn kypcaTkmunapu) KOHMKapnv gapaxaga aMaciuri aHuknaHau.

YHuBepcuTeT npodeccop-ykuTyBuMnapu Ba TaakukoTyunapu ToMmoHuaaH ywby TymaHnapga
TYPU3M COXaCUHM PUBOXIAHTUPULL MaKkcaauaa MapKeTUHr Tagkmkotnapm onvb 6opunmokaa.

Wy 6unaH 6upranvkga ywby xyoyanapaa Typu3M COXACMHU KEHr PUBOXMAHTUPULL ydyH 6up
KaTop MLnapH/ aMmarra oLMpuLL pexanaliTupurraH.

XKymnagaH, maxannuim Ba XOPWXUIN CanéxnapHn KeHr anb Kunuiw, TyMaHnapHUHE y3ura Xoc
Xycycusatnapy Ba TabuMUR-TYPUCTUK CanoXUATMHW fHaga owupuv makcaguga Typnu Tagbupnap
yTKasunmokaa.
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YTKasunraH BugeocenekTp MMFUNMLIMAA BUMOAT XOKUMMapu onuiroxnap 6unad, 1 oktabpraya
MEXMOHXOHa, MaaHuAT, Tabmat, 9THO Ba raCTPOHOMUK MapKasnapHu GofnanguraH Typusm Knacre-
PVHW TaLLKUI KWULWra MacbyninrmHy xam anoxuaa tabknanab ytrad agu. Mabnymku, Typnu coxa-
napga aonuaTt KypcaTyBYM KOPXOHa Ba TaLWKWUMOTIIAPHUHE ArOHa Makcaz capu xaMKopnukaa xamaa
y3apo xamxuxaTnuvkaa knacrtepnapra Gupnawmwimn xyayoHWHE UYKKU pecypcnapyaaH sHaga cama-
panu corgananuira MMKoH 6epaan. ByryHrn KkyHaa knactepnu puBOXIAHTUPULLHWUHE yuTa “map-
Kasn’Hu anoxmaa axpatnb kypcatuwmmms mymkmH: Wnmonuin Amepuka, Fapbun EBpona Ba Ocué
MamnakaTnapuvra xoc 6ynraH knactepnap.

KynrmHa paenatnapHuHr Typuam coxacuparu Taxpubacu wyHaaH ganonat Gepaguku, knac-
Tepnap MWKTUCOOAMETHUHI IOKOPU CamMapafoprivkka 3dpuluMwinra MMKOH spaTagu, KnactepnapHu
LWaKNNaHTUpMLWL Mamnakatga Maexyd 6ynraH Typuam pecypcrapu xamaa ad3annuknapgaaH sHaga
TYNUKPOK honganaHuira UMKOH sipatagu. Xap kaHgam xyoyn govpacuga TypyusMm KrnacTepPUHWHE
LWaKMNaHTUPUNULLN COXa TapakkMeéTura ona Myammosnap €4MMMHU TOMULLIHMHE TabCUpyaH Ba yTa
3apyp ycynu xucobnaHagu.

KonaBepca, mamnakatumuaga xyaya govpacugarn Typyu3M KNnacTepyHM KYNnawHWUHT UKKUTa
cababu maBxya. bBupnHungaH, Typmsm knactepuaaH ponganaHvil aHMK MUHTakaga Typu3M coxa-
CVIHN SiHaZa YyKyppOK, Xap TOMOHNamMa MaxXMyanu Taxmnmn KANMuLW Ba YHUHT UCTUKOONUHN onanHaaH
Genrmnaw 6unaH 6esocuta 6oFnMK. VKKMHYMOAH, KnacTepnapHy LaknnaHTMpUW Mabiym xyayn
WKTUMOUN-UKTUCOANN TapakkMETN Aompacuaa TYPU3MHN XxaMaa yHra TypaoL 6ynraH paonuat coxa-
NapvHU PUBOXMNAHTUPULLHUHT MUHTaKaBUI CTPATErMACUHU UWNab YUMKULLIHW, YNapHU acocnallHu
xamaa amarnra owupuLWHK Ky3ga TyTagn. byHoa maskyp coxanapga XyXKanuk topuTyBUM CyObekT-
NapHUHI MexHaT YHYMAOPNWru, U camapagoprnvri, WHHOBAUMOH daonuaTtn, peHTabennuk Ba
dorpga papaxacu xamaa pakobatbapgownurn sHaga optaau. Ly makcagaa yHuBepcuTeT xamoacu
ToMOHUAaH KopakannornctoH PecnybnmkacMHuHr Annukkanba TymaHnaa Ak4akyn TYpUCTUK pekpe-
AUNOH-COFMOMNALLTMPULL KNACTEPUHU TaLLKU 3TULW Taknudn nwnad ymknnubd amanuéTra xopumn
KMnvw makcaguga TaBcus aTungu.

MyxTtacap knnmb awnTraHga, mMamnakatMMWU3HUHT Golika Xyayanapu kabu KopakannofucToH
PecnybnvkacvHUHI xam TypuaM canoxuatvaaH Tynuk donganaHunuw makcaguga oup katop
UWNapHW amanra owwupuw pexanawTtupunrad 6ynnb, anbartta, OyHaa coxa OGynuda mnmuin-
TagkukoTnap onnb GopaéTtraH onumnap Ba TagKMKOTYMIAPHUHT amanuéTt Bakunnapu éunax bupra-
NVKOa XaMKOPUIU IOKOPWU HaTwkanapura onub kenaaw.
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AxmenoB Ukpom AkpamoBuY
TOWNY npodeccopu, n.d.4.

Xo3uprn aaepga Typu3aM COXacuvHU PUBOXMAHTUPULL Makcaguaa gaBnatvuMm3 TOMOHuAaH 6up
kaTop ycTyBop Basudanap 6enrvnab onuHraH. Y36ekuctoH Pecny6nvkacu MpesnaeHT TOMOHUAAH
2022 vmnHuHr 19 ceHTabpaa ytkasunraH “Udkm Ba TalKky TYpU3M CanoOXMATMHU SHaga OLIMPULL
yopa-Tagbupnapu’ra baruwnaHraH BugeocenekTop nurunuwunga “Typusamga TonunraH gapomag-
HUHT 30 dhonan ogamnapHUHr Kynura uw xakm 6ynnb 6opagm, caHoaTda Ba Gollka Tapmoknapaa
6y 10 domsmaaH owmanan. Typmam coxacuga apatunraH 6utrta uw ypHU Typoow Tapmoknapaa
KyLUMMYa MKKATa MW YpHU nango 6ynuwura TypTkn 6epagun. LUyHWHr yuyH, Kyn gaeBnatnap caméx
Xanb KUMULWHWHE SHIM-AHIM nynnapyvHn n3naantu” — geb anoxmaa tabkugnab ytrad agu [1].

V36ekncToHaa Typram coxacura cTpaTervk TapMoK MakOMUHWUHT 6epunuLum 6unaH yLby coxaHu
Xagan puBOXNaHTUPULLAA YHU €Takdy Kydra aunaHTupuLura, MKTUCOANETHU TapkMbun yaraptmpuLl
Ba AmBepcudmkayuanaiira, nw 6unad 6aHgIMKHM TabMUHNALLIa, axonMHUHE TYpMYyL AapaXacu Ba
cudaTvHM owmpurra abTMbop Kkapatungm [2].

Hatuxana Y36ekuctoHaa 2016-2022 innnapaa TypuaM coxacuaa xyaa Kyn SHrMnuknap Kysa-
TUNAW: TYPU3MHU PUBOXNAHTMpULLIra WyHanTupunradH sHru PapMoH Ba Kapopnap, Xankapo Ba
mMaxannuim tagbupnap, sHrM TabnnMm myaccacanapy aonMATUHUHE Mynra Kyunuwm, Typuctnap
OKMMWHWHT OLLULLW, SHTU TYPU3M MaxcyrnoTnapu, aHruda nyHanuwnapHu puBOXNaHTMpULL, nHdpa-
Ty3UIMaHM TakKoOMUNNawWTMpULLIra oung cabu-xapakaTnap, XOpWKXUIN MHBECTOpPrapHU Xanb Kunuu,
OAB BakvMmnapuvHUHT Tawpudu xamga Y36eKUCTOHHWHT Kynnab xankapo peiTUHrmapaa HoKopu
YPVHAapHU arannawuv aMmarnra olwvpunau.

Pecnybnuvkaga Typmam 6030pUHMHT Typrv CErMEHTNapura nyHanTupunrad Typu3m MaxcynoTu Ba
XM3MatnapuHun guesepcudmkaumns KUNuLw, ynapHuHr pakobatbapaownurHi aHagaa owmnpuLl, makoyn
Ba Kynawm MYKM Xamaa xankapo 3vépaTt Typu3Mu MYXUTUHU SpaTuULL, TPaHCMOPT WyHanULINapuHun
KEHranTupuL, TPaHCMOPT XM3MaTnapy CUaTtUHN OLWMPULL, TYPU3M MaxCynoTnapuHU KeHr Tapfnb
KWMWLW, LWWYHUHIOEK, MaMakaTUMU3HUHI caéxaTt Ba AaM Onuul y4yH XaBdCcu3 MaH3un cudpatmgaru
UMKUHM MyCTaxKamnall makcagmaa V36eKkncToH Pecny6nukacu MNpeanageHtTuHuHr 2021 nun 9 cdes-
panga Nd-6165-coHnu "Y3beknctoH Pecriybnimkacuaa nykv Ba suépat TypU3MUHN SSHaa pUBOXKaH-
TMpULW Yopa-Taabupnapu TyFpucnaa”mm apMoHn 3bOH KunuHam [3].

Typuam xaMmma Xonga SHr gapoMagfiv Ba xagan pyUBOXIaHAETraH coxanapgaH oupun cuda-
TMaa eTakum maskera apuwmokga. Camapanu gasnat dowkapysu GunaH Typmsam coxacu kynnab
WKTUCOAMIN Ba MXXTUMOUIMA MyaMMOMapHU Xan KUnuw BOCUTACUAMP Ba LUYHUHT YYyH Kynnab mamna-
kaTnapaa y 6apkapop puBoXnaHaéTraH coxara ainaHam. TypU3MHUHT Y36eKUCTOH ydyH siHMM Typna-
pvaaH 6upun 6ynraH TofF Typuamu By 6opaga Myxmm axamusaTra ara 6ynub 6opmokaa.

Tof Typuammn — Oy cnopTt Typu 6Ynub, acocuir Makcag KULIUNapPHUHT Tabuunin TycuknapHn Gap-
Tapad 3TV OpKamnu >XMCMOHMWIA toKCanuLira apmwmwmnamp.

Tof Typu3Mmn — TOF €H BGaFupnapwu, Knpnap, Mysnuknap 6yrnnab, 4OBOHIAp Ba TOF APENapUHUHT
oknmnapu 6ynnab caéxargup. KynuHya ToF Typuammn dakaT annuHU3MHU aHrnatagu, nNekuH anHu
navTaa y reoTypyMsamMm Ba MUHEPAnoruk TypuaMHu xaMm y3 nuura onagu. Tokka YMKuLL 3KCTpeman cnopT
Typu xmucobnaHagu, YyHKN y Xakukuin xaBdp-xatapnap 6vunaH 6ornukaup.

KennHrn Baktnapga EBpona mamnakatnapuga TOfF-FOp TYPU3MKU aH4Ya puBOXIaHAW. [yHEHWHT
Kyn7rmHa mamnakartnapumga TYPUCTUK 3KCKypcuanap yiowTtupunagurad foprnap 1250 gaH opTuk.
Y36eknctoHaa AyHéra maluxyp yHnab fopnap 6ynuwura kapaman, 6upoprta Fop TYPUCTUK 9KCKYPCUS
TaLUKUN 3TULW YYyH TanépnaHmaraH.

Typuam gyHéparn KynrvHa gasnartnap WUKTUCOAMETUMHUHT MyxuMm fapoman maHbau caHarnca,
PUBOXIAHAETraH MamnakaTnapHu 6apkapop Tapakkum STTUPULL KOHUeNnuuacuaa TOF TYPUSMUHUHT
YPHU anoxuaa.
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2005 nmnpa gyHé Oynnya 338 MUNNMOH odam TOF TYpU3MK MHAYCTPUACK BGunaH LyFynnaHraH
Ba nunnuk gapomag 7,2 tpunnuoH AKLL ponnapuHm Tawkmn atrad 6ynca, 2021 nunga gyHé 6ynnya
538 MMNNMOH ogam TOF TYPU3MK MHOYCTPUSCK BunaH LWyfFynnaHraH Ba Mnnuk gapomag 14,2 tpun-
nuoH AKLL gonnapuHu TallKkumn aTraH.

X03u1prv BakTAa eBponanvKnapHUHN Kapuind apMm TOFNW xonnapaa gam oNuLLIHKM MabKyn Kypaau.
Xap xun taaccypoT KOnaumpyByYn xunma-xun tabumin reorpadmk o6bekTnapHu kecmb yTyBYM mMapLu-
pyTnap TypucTnap opacuaa Katta KM3ukuL yiuFotaau [4].

MacanaH, AnoHusaa “Testopap noesgnap TMavMn” MamnakaTHUHE acoCUii Liaxap MapkasnapuHm
GanaHg Tornap 6unaHx, LWWeenyapuaga Tponnendycnap waxapHu ToF My3nuknapu 6unaH 6ornangw.
ByHoan muconnap Wumonun Ameprkaga xam MaBxyn.

Tor penbedun Tekmcnmkka HuUcbaTaH Hadhakat naHAawadT, ACTETUK XMUXaTaaH Kynannuknapra ara,
Gankn TOFHWMHI cod Mycaddo xaBocu ynbrpabuHadia HyprapuHUHE KYNaurn, Typnaum Xun cnopt
TYPrapuHM TalKU KMNULW MMKOHMATNapK GunaH axpannb Typagu. LyHuHr yyyH xam EBponaga
Anbn, Ocnénoa Xumonan, Adpukaga Atnac, AMepukaga Kopgunepa xankapo Tof Typu3amMu panoH-
napw 6ynnb kongun. AnHukca, Anbsicka, Kanaga tornapuga, MpeHnangmns 6ynnab TypucTyk mapiu-
pyTnap xyaa xam mawxyp 6ynmbé, xap ninm 6y epra 1,5 MunnunmoH HadapaaH OpTUK TYPUCT Kenagu.
Poccuapa Onton, Tebep, Ypan Ba bolwwkupa ToFnapuaa aca Kyn KyHnvK oTAa owmnb yTul TYpUCTUK
MapLUpyTrapu pMBOXIiaHraH.

FOPTUMU3HUHT CYNUM TOFU MackaHnapuga xam oTga opull TYPU3SMUHU PUBOXKMAHTUPULL YUYH
UMKoHMsTNap 6op. byHaaH Tawkapu, TOFNapHUHI EHGaFpmaa KynruHa Mamnakartnapgarv kabum fop-
napra aKCKypcus yroLITUPULLIHK TaLlLKUN 9TULW KaTTa dooraa Kentupaau.

[apBoke, kenHr1 Baktrnapga EBpona mamnakaTtnapuga TOF-FOp TYpU3MK aH4ya pUBOXNAHOM.
OyHEHVHr KyNrMHa Mamnakatnapvaa TYPUCTUK 3KCKypcusnap yrowTtupunaguraH fopnap 1250 gaH
optuk. MacanaH, AKLLaa 169 ta, ®paHumnaga 110 Tta, AnoHmnaga 94 ta, VicnaHnsaga 68 ta, Xutonga
62 Ta, ABcTpanusiaa 58 Ta, lepmanusaaa 53 Ta, Poccusaa 8 Ta. YabekucToHga aca AyHéra Matuxyp
yHnab fopnap 6ynuwura kapamawn, GupopTa FOp TYPUCTUK SKCKYPCUSA TaLLKMM 3TULL YYyH Tanéprax-
MaraH.

Kenaxakaa Y36eKnCTOH TOFMapUHUHT TYPUCTUK Ba pekpeaLoH obbekTnapu xankapo axamusiTra
ara 6ynuwmn mymkmH. AiHukca, Camapkang, byxopo, KykoH Ba Golika waxapnapHuHr MaddTyHKoOp
naHawadTnapura ara 6ynraH Tofnapra skyH XXonnaLuraHnmrn Xopyxknmnk canéxnapHu xanb kunaagu.

Onub GopunraH TaaKMKOTNAap LUYHW KypcaTaauku, Y36ekncTOH TOFNW XyayAanapyuHUHT pekpea-
LUMOH pecypcnapuvaaH donganaHuwl Ba TYPU3MHN PUBOXKITAHTUPULLIHUHT aCOCKIA oMunnapuaan ompu
— By Kynamn nknum wapouTn, ToF Ba 6anaHa TOF 30HanapuHmn KonnaraH TofF apya ypmoHnapu, cybansn
Ba anbn yTnoknapu, Kypyk UKnnum Ba co XaBo, 030H, XaBOHU Xap XWi KacannuknapgaH To3anoByu
DUTOHLMT eHrnn yyyBumn Bupmrkmanap, y3oK 4aBOM 3TYBYM Kynan xapopar, OpraHu3M y4yH ontumarn
HMCOun Hamnuk. Ly Ba GoLuka nknnum ommnnapu Kypcatkudnapy 6ymnmya mamnakatummnaaarm ToFnap
YpTa geHrn3 pekpeauoH UMKOHUATRApuaaH kam aMac Ba 6y epaa KM GunaH gasonail, Aam
ONMULLHM TaLLKUI 3TUL Y4YH Makbyn UMKOHUSITNAp eTapnw.

AliHMKCa, pecnybnukamua ToFnNmn Ba ToFonau xyayanapun 6ebaxo Ba xo3vpra kagap kam ypra-
HUraH xap Xun KkacannvknapHu 4aBonoByu Wwndgobaxw MMHepan cyB MaHbanapu, MKNUM XyCyCUsitu
Ba CMOPT-COFNOMMALLTUPULL Xonapura ara. Y36ekncToH ToFnu Xyayanapuaa 60 aaH opTUK MUHepan
cyB MaHb6anapu (bynoknap) TonunraH. ®aproHa Ba CypxoHaapé Bogmmnnapuaa KeHr TapkanraH mab-
AaHNn cyBnap Y3MHWHI gaBonawl Xycycuatnapu bynnda Kaekasgarm maluxyp ONTUHIYrypT cyBna-
puaaH (Coun, Maueta Ba 6oLukanap) kam amac.

Adbcyckn, Y36eKMCTOHHVHI TOFNM 30Hanapuaa 60ii TYpUCTUK pekpeaLmoH pecypcrnap amanga
y3nawTupunraHuda nyk. byHra acocun cabab Typuctuk 6asanap Ba MEXMOHXOHANAPHUHI KaMmurm
xamaa TpaHCnopT MHAPACTPYKTYPACUHUHI SXLUW PUBOXITaHMaraHnmrnamp.

Xosvpaa Y36ekncToH xankapo TOF TypuaMmn pakobaTumnuk Kypalwmaa otkasmokaa. Lynapaan
Kenub umknb, 6us Y3BekMcToHaa Xankapo TOF TYPUIMUHUHE YHOFM BYNULLM MYMKUH BYnraH Tekuc-
NVK-TOF MapLLUPYTNapy Xaknaa MabnyMOTNapHN 9bTUBOPUHIM3ra xasona kunamus [5]. Yabekuctonaa
Xankapo TOf TYPU3MUHWN PUBOXNAHTUPULLHUHT GUPUHYN Mapka3n TyPKUCTOH TU3MACUHUHT LUMMOMUIA
€HOarpuaa xxomnaturaH 30MUH ToFMAaunp.
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KennHrn Baktnapaa 6y xyayn tabuatuHuHr HOED Ba 9K30TUK XycycusaTnapu xamaa 6yTyH ayHéra
MaLLXyp Tapuxui éaropnuknapra 6on WwaxapnapHUHT AKUHIUM Tydannm Xopwknnknapaa KM3ukmL
ynrotmokaa. Myxumu, 6y xyayara 6opui ocoH (TowwkeHT-CamapkaHg anekTpraluraH TeMupnyn éka-
cuaa xovnawraH JawTtobopg waxpu opkanu 3o0MyvH TyMaHu Mapkasura 22 KUrnomeTp).

By XyoyoHvWHr TypucTnapHu xanb KunaguraH 3k30TuK reorpaduk (naHawadT) obbekTnapuaaH
6upn — 3omuH munnuii 6ornamp. By epra kenraH TypuctnapHu TabmaTtHuHr HOED xoamcanapu: TOf
penbedun, MaFpyp TypraH Yykkunap, waplapa, fopnap (20 gaH optuk fop 60p), penukT YyCUMIMK
nap, apyasopnap, HO€6 xarBOH Typnapu, Hypawl HaTukacuaa xocun 6ynraH o4amMCUMOH Liaknnap,
AyHEOa Kam yypanauran apug (Kyproumn) MMHTakanapra xoc 6ynmaraH cynep 3K30TUK KapcT Xapa-
éHnapu — “srat’, “Kyaknu”, “qykypya”, “yuuK’ LyAropCMMOH, YYKYPCUMOH LLaKnnap, ysrapmaraH
rysan, MadTyHKop Tabuat y3 KynHura onagu.

By mapwpyT kynmgarnda Tysunagu: JawTto6oa-3omMuH munnuin 6ofu-Fypanaw apyasopnapm —
“Kupkkuns” Ba Kapct gananapu — baxman (HoBka kapct 6ynofu), ABnmé 6ynofm — InoH yT1am fopu —
Mewfop Fopn — 30MUH.

Tabkugnai *ousku, Y36ekncToH ToFnmapura yxwal wapoutaa xonnawrad AKLWHUHE Kosnm
Tornapugaru CaHTe-e Ba XMHANCTOHHUHT JlopoxuHy 6anang ToFnNm KypopTnapu xam ByTyH ayHéra
Mawxyp. JIEKMH MKNUM LapouTn, XOWHUHI penbedun, HOED komnnekc Tabuumn wapouTtn Oynnya
6uprnHa 3omuHcyB gapécu xas3acupgarn Cyna nnatocu 6y kabu ToF-cnopT MapkasnapuaaH Kkopu
Typagu.

“CamapkaHg — OMOHKYTOH FOpu” MapLUpyTu.

Yaura xoc TypucTvk o6bekTtnapra 6om 6ynraH xankapo TypucTuk obbektnapaaH 6vpmu 3apadLuoH
Tornapuanp. by epaa 30 gaH opTuk Fop Ba MMHIMA6 KapcT KypuHUwwnapu oynuob, 6y TYpU3MHUHT
anpum coxanapuHu puBOXIaHTUpuwra UMKoH 6epaaun. 3apadLlloH ToFmapu eHrun apyB4yn, Kapcet
XOCUIN KUMyBYM OEBOH reornorMk AaBpUHWUHE oxakTownapugaHd Tysunrad. WyHuHr ydayH 6y Tofnap
KaaMMI1 KapCcT FOPNapUHUHT KYnnuru 6unad gapk knnagu.

AnHukca, 6y epga OyTyH ayHéra mawxyp OMOHKYTOH Fopu 6op. Fop 1220 meTp 6anaHanukaa,
CamapkaHg-Kutob nynmHumHr ékacmaga xovnawraH. Yet annuknap fopgaH tawkapy OMOHKYTOH
aapécu atpodmnga Omp sipum acp aBBan WMHCOH Kynu GunaH ToF éHOarpupa sipaTunraH apanat
YPMOHNapHW Kypaau.

“CamapkaHg — KamoHrapoH” maplupyTtu.

XOpWXKNUK canéxrap ydyH aHr HOéb ak30TuK naHawadT — Camapkang waxpugad 50 kunometp
XaHybpna, ep catxyaaH 2200-2300 meTtp 6anangnukga xonnawraH Kupktor nnatocuamp. by xon
nangwacdTt maHsapacura ara 6ynub, nnato EBOH OABPUHWUHT OXakTolunapugaH TysunraH. by aca
Mapkasunin Ocné waponTruaa KapCT KapaéHMapuHUHE KEHT, MHTEHCUB Ba KNACcCUK pUBOXMaHMLLMIa
mucon 6yna onaau. by epaa 3 MrHrgaH opTuK KapcT KypuHuwnapu, 64 6ywnuk (nonocTb), 5 Ta ropu-
30HTan fop, 56 Ta Kyayk Ba waxra maBxyq. OHr yykyp waxta 1080 meTp 6ynub, yHUHr CyB NnFyBYx
katTa Kynu 6op. By kapcT kynu Ypryt Ba Kutob TymaHnHu cyB 6unaH TabmuHnangn. Kapct waxracu
aca MOX xyayam Ba Ocué kntbacmaaru aHr Yykyp Tabumin Fop xucobnaHmb, OyHEHUHT SHI YyKyp FOp-
napv ypracuga yYmH4u YpUHHW arannangu.

“Byxopo — CapmMmuLLcOon” MapLUPYTM.

3apadwoH BoaunicHuaa TEKUCHUK-TOF TYPUCTUK TuaMMmaaru siHa 6up mapupyt Byxopo-Cap-
MuLcon MappyTuamp. Byxopo waxpvaa mexMoHxoHanapaa >konnawraH canéxnap asTobycaa
ByxopoaaH fapbun HypoTa ToFnapuHuHr xxaHyoun éHbarpuaa xomnawrad Capmuwicon Boguncugaru
TOF Kosinapura Tywmpunrad Kagumrn HoéG pacmnapHu Tomowa kunagunap. by Typuctuk obbekT
HypoTa ToFnapvHuHr Fapbuin Yekka KNCMUHWUHT XaHybun éHbarpuaa, Bytok mepoc caknaHnb konraH
Capmuwicon maccueuga xonnawraH. Capmuicon HOED Earopnuk XxncobnaHmob, kaTtta Ku3uKuLra
ara 6ynraH Ba 6yTyH AyHE MyTaxaCCUCNapUHUHT OUKKaT-abTMbopuaa Typaan. by Koa caHbaTUHWUHE
ynkaH éaropnuru 6ynmb, kKagnmru YCUMNuKNap Ba XanBoHnap Ty4aCUHUHE 3BOMOLMSICY Xakuaa aHuK
TacaBByp 6epaan. CapMULLICOMHMHT TOF MaH3apacy Y3UHWUHT YIyFBOPINIA, Tapuxmi Ba Tabumii yaura
XOCNUMM, TakpopraHMac rapMoHuanurn 6mnaH KuwuHn xampartga konanpagu. by epga Heonut pae-
puaaH 6ownab, xo3upru nantrada spatunran netpornudnap 6up Hevya MYHIrAaH OPTUK CaHanaaw.
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Y36ekucToHaa siHa KyLUMMYa TypuUCTNap OKUMWHW BYXXYAra KenTUpuL MMKOHUSTRapugaH upu
— KOHrpecc TYpuUsMUHK nynra Kynuwavp. by kagnmun Tapuxui waxapnap — CamapkaHa, byxopo Ba
TolwkeHTOa Xankapo KOHrpecc Ba KoHdepeHuusnap Tawkun kunuw, aeraHn. KoHrpecc Ba koHde-
peHuMsnap gactypura TEKUCNUK-TOF Tuaummn Bynnda CamapkaHa-3apadLlioH Tofnapu TuamMacura,
Mawxyp OMOHKYTOH fopura, CapMuLLCOM TOF MaccuBUra 9KCKypcusinap yowTmpuLl kepak. KaxoH
Taxxpubacuaa 6yHra mmuconnap kyn. MacanaH, 6upruHa XXerHeBaga xap nunu 200 gaH 3nén koHge-
peHuusanap ytkasunagu. CyHr kyn atpodugarm TofFnapra MapLipyTrap Tawkun KUnnHagu.

Xynoca Kunmb WyHW anTuLl MyMKUHKM, V36€KMCTOHHUHT TOFNM MUHTaKanapuHu, Ly XXymnagaH,
pekpeaunsaBuii UMKOHUATAAPWHY MLLUra CONnvLL MamnakaTummara Kylummda xap nunum 10-12 MuHr yet
SMNNK Ba Maxanivum TypucTnapHuHr kenvwm, 6yHuHr Hatwkacvuaga 10 munnuon AKLL gonnapuaaH
3Mén KylmMMya gapomag onuwl UIMKOHUATUHK Gepaau.

—

https://uza.uz/uz/posts/turizmni-rivozhlantirish-uchun-imtiyozli-kreditlar-azhratiimoqda_419124

2.  Owraes A. Y36EKUCTOHHUHI TYP3M CanoxusiTh Ba yHW pUBOXNAHTUpULL ucTukGonnapu. (MoHorpadus) — CamapkaHa:
“Unak nynn” Typmam Ba MagaHuii Mepoc xankapo YHMBepcuTeTu Hawpnétm — 2023. —288 Ger.
https://lex.uz/docs/5283956

Crartuctuyeckune matepumansl KOHBTO npu OOH 3a 2018 rog. [3n. goctyn: https:// www.e-unwfo.org].
https://en.uzbgeo.uz/f/luzgzh_57-zhild.pdf
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TYPUCTUK-PEKPEAILIMOH PECYPCJIAPU
IOKOPH BYJITAH MUHTAKAJIAPIIA
KJACTEPJIAPHU TALUKUWJ KAJIUIII
MEXAHU3MJIAPH

Hop4yaeB AcaTtynno Hop6ytaeBuu
TOWNY npodbeccopu u. d. A.

AHHoTauua: Makonaga pecnybnvkammsa TypuamMuaa SHriM NYHanULLIHN XXOPUI KAWL Ba TYPU3M MHGpaTy3un-
MacvHU1 LWaknnaHTMpuLaa Knacrep ycynuaaH KeHr dpovgananuil 6opacuga tagkmkotnap onub 6opunrax.
Ly 6unaH Bupranukaa, TYpUCTUK-peKpeaLMoH pecypcnapu iokopu BynraH MuHTakanapga Typusm uHdgpa-
TY3UNMacHMU TakOMUMMNALWTUPULL Ba TypucTnapra xu3mat KypcaTulia SKMH Kenakakaaru ysrapuwinapra
MOCNALUTUPULL, PUBOXNAHULLHUHT acoCUIi nyHanuwnapuin 6enrunab onvw 6opacuga unMvnin Tagkukotnap
onub GopwurnraH.

Kanut cyanap: Typuam nHdparysumnmMacu, Typmam 6o3opu, Typuctuk knactep, SWOT Taxnun, xyaya, Knasax
BUMOATU, MHHOBaLWs, BoLLKapyB.

Abstract: In the article, research was conducted on the introduction of a new direction in the tourism of our
republic and the widespread use of the cluster method in the formation of tourism infrastructure. At the
same time, in the regions with high touristic and recreational resources, scientific studies were conducted on
improving the tourism infrastructure and adapting it to the changes in the near future in providing services to
tourists, and determining the main directions of development.

Key words: tourism infrastructure, tourism market, tourist cluster, SWOT analysis, region, Jizzakh region,
innovation, management.

AHHOTauus: B ctatbe npoBedeHbl CCreaoBaHNs MO BHEAPEHWIO HOBOrO HampaBfieHus B TypusMe Halluen
pecny6nvKky 1 LWMPOKOMY MCMONb30BaHUIO KNAaCcTEPHOrO MeToAa B (DOPMMPOBAHUN TYPUCTCKOM MHAPaCTPYK-
Typbl. [py 3TOM B perMoHax C BbICOKMMU TYPUCTCKO-PEKPEaALMOHHBIMU pPECYpPCaMm MPOBOANIUCE HayYHble
nccnefoBaHMs MO COBEPLUEHCTBOBAHMIO TYPUCTCKOWM MHAPPACTPYKTYPbl U adantaumm ee K usMeHeHnsam 6nu-
Xanwero ByayLiero B cdhepe okasaHus ycrnyr Typuctam, onpegeneHnio OCHOBHbIX HanpasneHuin pasButus.

KnioueBble crioBa: Typuctudeckas MHAPaCTpPyKTypa, TYPUCTUHECKUIA PbIHOK, TypucTtckmum knactep, SWOT-
aHanus, pervoH, [hknsakckas obnactb, MHHOBaLWW, MEHEOXMEHT.

MpeanaeHTUMn3 TomoHnaaH 2019 iun 5 aHBapb KyHK “Y3bekncToH Pecnybnivkacuaa TypuamHu
Xajan puBOXNaHTUpULIra omg Kylimmya vopa-tagoupnap tyrpucuga’ti MNd-5611-connn dapmoH
Kabyn KMnuHaw.

By bapmoHra acocaH Kynugarv nyHanvnap:

e TypusM MHGPAaTYy3UNTMacuHN PUBOXINAHTUPULL Xamaa Makbyn Ba Kynman TypusM MyXUTUHU
ApaTuL;

® Typn3M BO30PUHVHT TYprv CUrMeHTRapura nyHanTupunraH Typu3am MaxcynoTu Ba Xxusmarna-
pVYHW anBepcurKaumsa KUnuLL;

e TYpu3M TapMOFfU YUYH Kagpnap Tanépnall, kanta Tarnépnall Ba ManakacuHU OWMPULL TU3N-
MVHM TaKkOMUITAWTMpULLIra anoxmuaa abTnbop 6epunraH 6ynnb, amanra omMpunuLIn kepak
oynraH Basudanap 6enrunab 6epungu.

BusHuHr ongnmmnsaarv BasudganapMmms Typu3m MHpaTy3niMacH pUBOXIaHTUPULL Ba PUBOX-
naHvWw RyHanuwnapuHn uwnab yukywga acocui 3abTMBOop HUManapra KapaTtunywnHA ypraHuLl
Macanacu gonsapb 6ynnb konmokaa. TagkMkoTMMM3 acocuin Makcagnapvaad 6upn Typruam nHdppa-
TY3UIMACUHN TakKOMUNNaWTMPULWLAA KNAaCcTEPHUHI WMKOHUATNApuaaH camapanu omnganaHuil
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6ynnb, By coxaga knactepnu €nHgowlysnap Golwka TapMoknapra kaparaHga HucbaTaH kam ypra-
HUNraH. AHbaHara kypa, knactepnu éHgawys caHoaT nwnab Yvkapuwmra HucbataH mwnatuiraH.
AKLLUHWHT 3neKkTpoHmKa Ba aBTOMOOMNCO3NKK caHoatn, lepmaHng kumé caHoatn, Utanusa nonacdpsan
caHoatu, LLBeunsaHUHI ypMOHUYMIMK Ba éFOYHM KalTa uwnalwl caHoatu Ba Boluka wy kabu caHoat
Xyayanapw HucbaTtaH XL ypraHunraH.

Knactepnap Typuam WHpaTy3aunmMacuHn Ba MapKasnapuHW LWaKnnaHTupuw, ynap Tawpud
OyopyBUMNapHN Xand KuNuw, ynapHUHE pakobaTooLIMIMHK OWMpUWIAa Xan KUITyBYM axamu-
sTra aranurn uctéotnadran. LWy HykTan-HasapgaH onub kaparanga, 6y coxaga Tagkukotnap onmb
OopuwHKn Tanab atagn. TagkukoTumMmna obbekTn cndpatmaa >Knssax TypuaM MUHTaAKacu TaHMnaHOMW.
MwuHTakKa TypuaMMHM KnacTep Laknmaa PUBOXITAHTUPULL CTPATErMSICUHN NonMxanawl UKTUCOOUN
YCULLIHWHT acocui MaHbanapu cudpatmaa XyayaHVHE Y3 pecypCriapuHUHI aHukKnaHiwn Ba gonga-
NaHunuwnra KaparunraH “373-373|/|H|/| pUBOXNaHTUpULL” TaMoMnNuaaH donganaHil Makcagra MyBo-
PUKNUTUMHKU KypcaTau.

Kongara 6GuHoaH, KaTbuin pecypc YeknaHraH wapoutaa aonuaT toputagurad up HevTa xyaya-
NaPHUHTI CanoXMUSITUHX BupnawTUpULL, ceaunapnu gapaxaga yHaaH donganaHuw camapagopnu-
MMHKN oLLMpPaan Ba abno Aapakagary MUKOOPUI KuxaTaaH camapara 3puLLInLL UMKOHUHN Bepaau.

Axonura pakobaTtbapaoLl TypMaxcynoTHN SpaTuLl Ba TakQUM STULLMA acoCaHraH TYPUCTUK-PEK-
peaumnoH KnactepnapHun TalKnn aTULL XYAYAHWUHT UKTUCOAMI YCULLMHUHTE SIHTM cudpaTtumra apumimra
époam 6epagn. dkcnoptbon xoM-aléHM OWMPULL MOoAeNuaaH, MHHOoBauusanapra nyHantupuiraH
MKTUCOOUN YCULL Mogenura yTULIHK amManra OWMpPYBYM TYPUCTUK KriacTepapHu SpaTULLHKHE y3ura
XOC >K03nbagopnuriu caHoaT pUBOXMAHWULLM MaBxXyd GynmaraH, nekvH etapnuya Tabumn pecypc-
napra 6own 6ynraH xygyanap ydyH xocaup.

KOkopuparvnnapgaH kennb 4mknb, XKXmnssax MuHTakacugarn mMaBXyd BasUATHM Taxvn Kunuwl
acocuaa pecnybnukaga TypM3MHU PUBOXITAHTUPULL UIMKOHUATNApKW TyFpycuaa Kymugaru xynocanap
6epuLl MyMKUH:

COFNOMMALLTUPULL TYPUIMUHWN PUBOXKITAHTUPULL Y4YH acoc 6ynnb xmamat kunaguraH caHato-
PUN-KYpOPT MyaccacanapvHUHI PUBOXIIAHTaH TU3UMU MaBXYaNUIy;

TOF Ba KULLKM TYpWU3M, COFNIOMMALLTUPULL TYPU3MK, Cna-xusmatnap, MagaHuin, cyB Ba capry-
3aLWWTNN TYPUIMHU PUBOXKIAHTUPULL YYYH CarMOKN CanOXUSATHUHT MaBXyauru;

TOF-YaHfU CMOPTUHM siHaAA PUBOXMNAHTUPULL UMKOHUATNApWMHU GenrvnanguraH 3amoHaBui
TYPU3M MHpPaTy3nnIMa aNeMEHTNapUHUHI MaBXyanuru;

kynnab 6olka xyayanapra kaparaHga etapnu gapaxaga pyvBOXMIaHraH Typap 0N TU3NUMu-
HUHI MaBXyamrn (acocaH MUNIIMM ym MeXMOHXoHanapm);

pecnybnmkaMm3 axonMCUHUHT Y3 topTMaa AaM onuwra GynraH kusvkuwm optnb 6opmokaa,
ammo kynnab KypopT XydyAnapuga TYpUCTUK WHdpaTysunmanap Ba MHdpartysunmanap
eTULLIMacnnUIM HaTwkacuaa by KypcaTkuy YeknaHraH Myukaopaa Konmokaa.

Knactep Tyannmacura yHuHr 6apya niwtupokdmnapu yu4yH ymymuin 6ynran myBouknawuTmpysdm
KEHralHWHI Ba KIAaCTEPHUHI TU3MM MHTerpaTtoprnapu cudatnga aonuaTt IopUTyBYM €Takim KOM-
NaHUANAPHUHT KUPUTUAULWIN MHHOBAUMANAPHUHT camapanu Knactepnapapo TpaHCepuHWU, KeHr
MUKECNN MHBECTULMOH NOMMXanapHU amanra owmpul xucobura sHr 603opnapHi yanawTnpumil
xamaa aneepcudukaumsinaHrad TYypucTuk MaxcynoTHU ApaTyULHU TabMUHNanaun.

MaBxya TYpUCTUK MHAPATY3UIMAHUHT MUKOOPW Ba cUcbaTUHN, TpaHCNOPT BOCUTanapu MMKOHM-
ATnapw, reorpadumk XKonnatuysu, TYPUCTUK XM3MATAAPHUHT TYPU-TYMaH Ba UCTasnraH TYPUHU apaTuLl
UMKOHMSTNApW Ba XOKasonapHu Taxnun KMnuw HaTwkacuga “YKmssax MUHTakacu TYpUCTUK-pek-
paumoH” Kknactepura 5 Ta TYpPUCTUK-peKpeauroH XyayasnapHU KMPUTULW MYMKUHIUIA aHUKaHau
(1-pacm). Ynap TYpUCTUK UXTUCOCIUTUA, TABUNN-MKANM LLAPOUTIIAapK Ba KonnawTupuw xyayanapu-
HUHT MDKTUMOUN-MKTUCOAMIA PUBOXMAHULL Jdapaxacura kypa oup-ovpugaH gespnun dapk kunamac-
nurn ynapHu 6up knactep Tuanmra GupnawTMpuw UMKOHUATUHM SipaTagu.
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1-xazBaJ:

Knactep Homu

AKunsszax
(PKunszax waxpu
Ba TyMaHu)

Popuiu

30MUH

fannaopon

Baxman

Typuam Typnapu

-Tapuxun;
-MagaHu-mabpudui;
-bn3HeC-TypuaMm;
TMBOMN-coFnoMnNaLLTUpULL;
-CnopT;

-LLUONMNUHI-TYPU3M.

-CcrnopT Ba TMb6UIA-
COFNOMINALUTUPWLL;

-caprysawTnu;
-3KONOTVK;

-CyBINY Kpyn3

-CMOpT Ba KMLLIKW CNOPT
Typnapu;

-3KOMOrWK;

-Caprysalutny Ba 3K30TWK;
-9THOrpadums;

-CyB CMopTy;
-MagaHui-mabpudun;

-anmnnuHN3M.

-TN6OUI-coFnoMNaLLTUPULL;
-MagaHun-mabpuguii;
-arpo Typusm;

-KULLITOK TYPU3MU.

-alinnHNU3M Ba CNOPTHUHI
boLka Typnapu;

-TM6OUIA-coFNoMMNaLLTUPULL;
-MagaHui-mabpudun;
-9K30TUK;

-arpoTypusm.

TypVI3M UXTUCOCINUrn
-MEe€XMOHXOHa MaXXMYaCUHUHT PUBOXIAHULLN;
-akBanapkK Talkun 3TuLl;

-LIaXapHUHT KYHruroyap MapkasuHmu apaTtull (aykoHnap, 6ofnap,
aTTpakuMoHnap, KuHoTeaTprap Ba Golukanap 6unat);

-6onanap TabnMM MapKasnapuHu SpaTuLL;
-)Knszax MuUHTaKkacu ymyMumn oOHUHN SipaTuLL;

-LIaXapHWUHT TYPUCTUK COXaa pUBOXMAHTUPULL PeXacuHu 1natd
YUKALL.

-CMopT YANHAAPUHU (MUNNWIA KypaLl Ba KYNKapu-ynok) Mapkasu éunaH
fGupranvkga HamyHaBuUA TYPUCTUK AECTUHALMSA SpaTULL;

-AaBnat axamusTuaari reonapknapHu spaTuL;
-Cna-KypopTrapHu sipaTuLL;
-3KOMOMVK MapKHU ApaTuLL;

-aligapKynaa cyBnu KpyusHU pUBOXKITAHTUPULL.

-MeéXMOHXOHa MaXXMyaCUHU ApaTuLL;
-TOf-YaHf Tpaccacu ounaH OKCTPUM MapKas KypuiunLiun;

-BU3NT-Mapka3, “ToF-YypMOH” aKOMaX-MyacuHU Ba TYPUCTUK MapKasHn
apaTuL;

-30MUVH cyB oMBopuraa Maxannuin axaMmuaTra ara pekpeawmoH
MangoHaa TYPUCTK MaH3UITTOX KYpPULL;

-CMOpT YANHMaPWHK (KYNKapu-yrok) puBOXNaHTUPULL MapKkasmHy 6apno
ATULLL.

-TMB6MIA-coFmoMmnaLLTUpULL BynMaa )Knxo3naHraH canéxnmk
obbekTnapu KypuLl;

-“Kuwunokga 6mp KyH” - TYpUCTUK MapKasuHU KypuLL;
-KkaTTa nyn ékacuga 3aMOHaBUM KEMMUHT KypULL;

-arpoTyPUSMHUHT TaLLKUIIWA MapkasuHu 6apmno aTuLL.

-COFNOMIALLTUPULL Ba Cra-KypopTiapH SpaTuLL;
-Typap Ko BocuTanapyu TapMofHN PUBOXKITAHTUPULL;

-KyLMMYa TYPUCTUK UHppaTy3UnManapHu pUBOXITAHTUPULL

TawkvnnawTmpunuw Taknug KunvHaétraH knactepnap TYPUCTUK-pekpeaumoH canoxmatunaaH
donganaHvl ynapHuHr pakobatbapgownurnim Ba OyTyH MaBCym daBomMuia Aam onyByunapra
TYPUCTUK Ba peKkpeaumoH XM3MaTnapHu Xankapo MUkécaa TakauMm 3TULIHW TabMWHNALW UMKOHWHU
Oepagun: “YKnssax” (Tapmxuin, magaHun-mabpudnin Ba 6usHec-typuamm), “Gopuw” (cnopT Ba TMG-
Oui-coFnomMnaTUPYyB4YM Typuam), “30MUH” (3KOMOMKK, caprysallT Ba 3K30TMKa, STHOrpadus, KALLIKK
crnopT Typrapu, cyB crnoptu Typuamu), “Fannaopon” (TmbGuin-cormomniawiTupul, MagaHun-mab-
pudcuin Ba arpotypmsm), “baxman” (annmMHM3Mm, CNopT, capry3awuTiiv Ba arpoTypusm).

Xyayauni xuxaTaaH Knactep pecnybnukaHuHr Typu3M WHpaTy3unMacuHu LwaknnaHTupmo,
XKunszax BUNOATUHWUHE 5Ta pekpeaunoH xyayanapvHm kampab onrad, 6ynap: XKunssax waxpu, 30MUH,
Bbaxman, Fannaopon, ®opuw. by 5 Ta canoxuaTnu TypUCTUK-pEKPEaLMOH XyayanapHUHL xap Gupu
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YyYyH xap GuTTa knactepga Typu3M PUBOXIAHULLWMHWHE YCTYBOP MYHaNMLINApMHU akc aTTUPYBYM
TYPU3M UXTUCOCHNUTM aHUKNaHOWN.

TypucTuk nHdpatysunnma Tapkmémaarm KOpXoHanapHUHE yiFyHNawraH xonga paonuat opuTuL
HaTmkacuaa ywby coxaaa knactepnu anokanap y4yH UMKOHUAT spatunagn. byHaan tawkapu, MuH-
TakagaH TowkeHT-TepMmu3 katTa y30ek aBTopaccacu Ba pecnybnukamusHuHr Wapku Ba FapbuHu
6ofnab TypraH acocui Temup Nynu ytagu.

Xynoca kunub onagurad 6yncak, knactepnap MHHOBAUWMOH Tuaumnap 6ynub, ynap MuHTaka-
NapHUHI camapanu UKTUCOAMMA PUBOXIAHWULLN YYYH Herm3 Gynuwmn mymkuH. Knactepnu éHagalwys
MabNyMOTNApHM OMPNALITUPULLIHUHT SHMW LWWaKNNapuHA SpaTyl YYyH Xyda kaTTta canoxusarra ara
acoc xucobnaHnb, MHHOBALMOH UAMUNA-TEXHWUK NyHanuLnapu nango 6ynuwmn Ba ynapHUHE TUXOPUIA
TaknudpnapuHun parbatnaHtupagun, Tabnmm, aH Ba 6usHec coxacuHu GuneBocuTa kKynnab-kyBBaT-
nangu.

TypucTuk KnacteprnapHu, avHuKca, Kn4nk 6usHec Ba Tagbupkopnuk TyaunmanapuHuHr 6upna-
LWYBM acocmaa TaLIKKI 3TUIraH KnacrtepnapHui sipatul Ba ynap gaonusatuHn onnb 6opuw wapt-
napv MHHOBALMOH TEXHONOrMsANap acocuaa UCTUKBONNN NonmxanapHu MHBECTULMSINAL LWapTnapu
6ynuwmn xam mymkuH. By epaa, “mHHOBaUmMANW” TyLlyHYacuHW, BUPUHYMAEH MHHOBALMOH haonusT-
HUHI PUBOXNAHULLM Ba caMapagoprurira xucca KylwraguraH sHrunvk cudpatmaa, Typusam coxacuaa
KnacTepraluHv TawKum 3TULW, TapkaTuw Ba donganaHvwaad nbopart puBoxnaHaéTraH KOMMNeKC
XXapaéHnapuHu ysmaa HamMoEéH aTYBYM MaxCyc MKTUCOAUM €HAALlyB, UKKMHYMOAH 3ca, MaXMyaBuii
KNacTepHUHT Y3-y3ngaH nango 6ynuwn, 6y — MUHTakaHUHT UKTUCOAMI TU3MMUK Jonpacuaarm SHrnmk
6ynnb, XTMMOMI amanuéTaa ceavnapnu yarapvwnapra onub kenaaw.

YMyMaH onraHga, TypucTuk 6usHec yvyH knactep Y3 pakobaréapaoLuniMruHi TabMUHIaLW yYyH,
AbHM BeLl-yH NMun Ba yHAAH KYNpokK AaBpAa KOpXOHanapHW puBOXIaHTpuw Bynnya y3ok Mmyaaatnm
cTpaTerusiHM ApaTuLL y4yH XakUKMKUA UMKOHNATANP. By epaa MmyBadakkuaTra apuLLnLLIHUHT aCOCUI
omunnapu 6usHec paxbéapnapuHUHr haon No3nUUACK Ba MUHTaKagarn Typnuv TalwKunum rypyxnap-
HWHI MaHdaaTnapu opacugarn mwkobun xamkopnukamp. LyHaan akaH, knactepHuHr myBaddakmaT
kanutn 6ynnb Tapakkui aTraH pakobat, camapanu 6olkapyBra nyHanTUpunraHnavk Ba MMHTaka Mab-
MYpPUATN TOMOHMAAH KypcaTunaguraH Kymak xucobnaHaaw.
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M. T. AnueBa
TIr3Y, o.a.H. Kadhegpa Typuama, npod.

CmapT Typu3M — 3TO HanpasfeHne B Typu3aMe, OCHOBaHHOE Ha UCMOfb30BaHUN MHOpMaLm-
OHHbIX TEXHOMNOrM ANsi NOBbILEHNSA 3PPEKTUBHOCTN N YOOOCTBA TYPUCTUHECKOrO 0BCyXNBaHUS.
OH BKIOYaEeT B cebs Takue TEXHOMOMMKU, Kak:

MobunbHble NPUNOXEHUA: TPUITOXKEHUA AO5nA 6p0HI/IpOBaHI/IFI FOCTUHUL, MNOKYMKN aBnabu-
NeToB, NiaHnpoBaHUA MapLIpPyTOB U T.4;

BupTyanbHas peanbHOCTb: TEXHONMOrMU ANis co34aHusi BUPTYanbHbIX TYpPOB MO TYPUCTU-
YECKUM OOBbeKTaM;

MCKyCCTBEHHbLIN MHTENNEKT: TEXHONOrMM Ana nepcoHanmsaumm TYpPUCTUYECKMX MNpeano-
KEeHUN.

Y36ekuctaH nmeeT GOonblUOW MOoTeHuMan Ans pasBuTUs cMapT Typuama. CTpaHa obnapaet
Goratoii UcTopren 1 KynbTypoK, a Takke pasHoobpasHbIMU NPUPOAHLIMU NaHawadTamu. Mcnonb-
30BaHME MH(OPMALMOHHbBIX TEXHOMOMMIN MOXeT MoModb caenaTb Y3bekuctaH Gonee npueneka-
TENbHbIM A1 TYPUCTOB U MOBbLICUTL KAYECTBO MX 0BCNYKMBAHUS.

BoT HekoTOpble KOHKPETHbIe HamnpaBreHus pa3BUTUS CMapT Typuama B Y3bekucraHe:

Pa3paboTka MOBUMbHBIX MPUNOXEHWI NSt TYpU3Ma: TakMe NPUoXeHUs MOryT NoMoYb Typuc-
Tam B NMaHUPOBaHMM MOE3aKN, GPOHUPOBAHMM XUMNbS U TPAHCMOPTA, a Takke B NOyYeHuUn
NHOpPMaLIMKN O TYPUCTUYECKNX OObEKTax.

CospaHune BUPTYalbHbIX TYPOB MO TYPUCTUHECKUM obbekTam: BMUpPTYyalibHble Typbl MOTYT AaTb
Typuctam BO3MOXHOCTb MNO3HAKOMUTBLCA C AOOCTonpumMedaTeribHOCTAMMU Y3bekucraHa, He
Bbl€3XXaA N3 gomMa.

Mcnonb3oBaHWe MCKYCCTBEHHOIO MHTENIEeKTa ANs NepcoHanm3aunm TyYpucTM4eckux npeaso-
YXEHWI: NCKYCCTBEHHbIVA MHTENNEKT MOXET UCMOoSb30BaThCs ANsl CO34aHMsS UHANBUAOYaNbHbIX
MapLUPYTOB M PEKOMeHAALMIN, OCHOBAHHbLIX Ha UHTEpPecax U NpeanoYTeHNsX TYPUCTOB.

[nsa pa3sutna cmapT Typuama B Y3beknctaHe HeobxoamMmMo co3gaHne CooTBETCTBYOLLEN nHdpac-
TPYKTYpbl 1 3akoHogaTenbHoW 6a3bl. Takke BaXKHO MOBbILEHME YPOBHS LUAPOBOW FPamMoOTHOCTH
HaceneHus.

BoT HekoTOpble KOHKPETHbIE Mepbl, KOTOPble MOrYT BbITb NPUHATLI 4118 Pa3BUTMS CMapT Typusma
B Y30ekucraHe:

Pa3paboTka rocyaapCTBEHHbIX NporpaMm noaaepXKkvM pasBuTUsS CMapT Typusma.
CosgaHve HaumoHanbHbIX NNnaTtgopM Ans pasBuTUS CMapT Typusma.

rlpe,El,OCTaBJ'IeHI/le HaroroBbIX NbroT U npeq)epeHu,MlZ npeanpunaTnam, 3aHMMarLWLnmMcd pa3Bu-
TMeM CMapT Typu3mMa.

MpoBeneHne obpasoBaTeribHbIX NPOrpaMM Mo MOBbILEHMIO LMEGPOBOK rPAaMOTHOCTM Hace-
neHus.

Pa3Butve cmapTt Typmama MOXET CTaTb BaXKHbiM (PakTOPOM SIS 9KOHOMMUYECKOro pasBuUTUS
Y3beknctaHa. OHO MOXET cnocobCcTBOBaTL NPMBIIEYEHMO BONbLLErO YMCra TYPUCTOB B CTPaHy, CO3-
AaHVI0 HOBbIX pabo4vmx MEeCT M MOBbLILLEHNIO YPOBHSA XU3HW HAceneHus.

CmapT-Typu3M SBNSETCA OAHUM U3 KNOYEBbIX HanpasreHnn passntus Typuama B Y3bekncraHe.
B nocnegHue roabl B cTpaHe 6binv NpeanpuHATLI Warv 4ns BHeAPEHUS MHHOBALWOHHBIX TEXHOSTOMIN
N uMdpoBbIX pelleHnn B cdepy Typuama. OQHOM 13 OCHOBHbLIX MHMLUMATUB SIBMSETCS pa3paboTka
MOOWIBbHLIX NPUITOXEHWI U OHNANH-NNaTdOopPM, KOTOPbIE NPEOCTABNSAIT TypUcTamM MHPOPMALMIO O
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[AOCTONpPMYMEeYaTenbHOCTSX, MapLUpyTax, FOCTUHULIAX U pecTopaHax. To NO3BONSET TypucTam rnony-
YyaTb aKTyarnbHY MHGOPMALIMIO U NIaHNPOBaTb CBOM Noe3aku Gornee agdpeKTUBHO.

Takke B Y36ekucTaHe aKTMBHO Pa3BMBAETCS CUCTEMAa 3NEKTPOHHOW perncrpaumu TypucToB,
KOTOpas yrnpoLaeT Npouecc NonyyYeHnst BU3bl U perncrTpaumm B ctpaHe. OTO MNO3BOMSIET TypucTam
C3KOHOMUTb BPEMS U YNy4llaeT obLwuiA onbIT NyTELIEeCTBUS.

Kpome Toro, B cTpaHe NpoBoasATCs MEPONPUSTUAS NO PasBUTUIO LMEPOBLIX NnaTdopM Ans 6po-
HMPOBAHUSI TOCTUHML,, TPaHCMOpTa M 3KCKYpPCUn. DTO AenaeT npouecc nnaHuMpoBaHus U GpoHMpo-
BaHuWs Typa 6onee yao6HbIM 1 4OCTYNHBLIM AN TYPUCTOB.

B uenom, paseutue CmapT-Typm3ma B Y36ekuncrtaHe cnocobCTByeT NOBbLILLEHUIO kKadecTBa 06Cny-
XMBaHUS TYPUCTOB, YNYYLLEHMIO AOCTYNHOCTU MHGOPMALIMM U YNPOLLIEHMIO MpoLiecca NyTeLlecTBUsS.
370 nomoraet B Y3bekucTtaHe 4ns pa3BUTUS CMapT Typu3ama NpUMHUMalTCs crieqytolmne Mepbl:

1. Co3gaHne coBpeMEHHON MHPPACTPYKTYpbl U obecneveHne goctyna k 6ecnnatHomy Wi-Fi
B TYPUCTUYECKMX 30HAX N FTOCTUHULIAX.

2. BHeD,peHI/le CUCTEMbI ANMEKTPOHHbIX ouneToB Ha KynbTyPHO-UCTOPUYECKUNE 00OBbEeKTbI N OOCTO-
npnMevaTesibHOCTU.

Co3sgaHre MOBUNbHbLIX NMPUNOXEHUI N MHTEPaKTMBHbIX KapT Anst yao6cTBa TYpUCTOB.
Pa3BuTre cuctemMbl OHNaH-6POHNPOBaHNS FTOCTUHULL U TPaAHCMopTa.

ﬂposeneHme MepOHpMHTMVI Ona npoaBuMXXeHNA Typr3mMa B CouMarbHbIX CETAX U UHTEPHETE.

o g bk ow

O6y4yeHne nepcoHana B TYPUCTMYECKON MHAOYCTPUM UCMOSb30BAHMIO COBPEMEHHBLIX TEXHO-
JIOTUN.

OTN Mepbl HanpaeneHbl Ha yrydlleHue onbiTa TYpUCTOB M co3faHue 6Bonee KOMAOPTHbLIX
yCnoBui AN nyTewecTsun B Y3bekuncraHe.

CmapT TeXHONornm UrparoT BaXKHYHO POsSib B pasBuTuUmM Typuama B Y3beknctaHe. C X NOMOLLbIO
TYPUCTbI MOTYT MOMYyY1UTb AOCTYM K WHOpMaLMM O AOCTOMNpUMevaTenbHOCTAX, MecTax OoTAbixa,
pecTopaHax n MarasuHax, a Takke 3abpoHMpPOBaTb FOCTUHULLI 1 BUNETbI HA MEPONPUATUS.

MpenmyLiecTBa NCNOMb30BaHNSA CMapT TEXHOMNOMMM ANs TYPUCTOB BKIHOYalOT B cebs:

BbiCTpbIN 1 yaobHbIM JOCTYN K MHpopMaumm 060 Bcex AoCTonpuMedaTenbHOCTAX U MecTax
oTAbixa B Y30eKuUcTaHe;

Bo3MoXHOCTb 3a0pOHMPOBaTL FOCTUHMLbI U BUNETbl Ha MeponpuaTUs B Ntoboe Bpems 1 13
noBON TOYKN MUPA;

OKoHOMUS BpEMEHU N yCI/IﬂIAI7I npn nNnaHMpoBaHMN NOE3OKNA;
B0O3MOXXHOCTb CBA3aTbCSA C MECTHBIMMU XUTENAMN U NnonyynTb pekoMeHgdaunn ot HUX;

YnyyweHne 6e30nacHOCTM MyTeleCTBEHHMKOB Onarogapsi BO3MOXHOCTM MCMNOMb30BaHUSA
GPS-HaBurauum n gpyrmx cMapT-TEXHOSTOTMNA.

Taknm obpa3om, ncnonb3oBaHME CMapPT TEXHOMOMIN MOXET 3HAYMTENBbHO ObnerymTb nyTellec-
TBME Nno Y3bekncTaHy u caenatb ero 6onee ygobHbiM 1 6e3onacHbIM Ansg TypucToB

CmapT Typ13M — 3TO UCNOSb30BaHME HOBbIX MHPOPMALMOHHO-KOMMYHUKALIMOHHbBIX TEXHOMOMMI
ANSA ynyyweHns TYpucTUYEeCKoro onbiTa 1 NOBbILEHMA KadecTBa ycnyr. B Y3bekncraHe noteHuman
AN pasBuTMSA CMapT Typu3Ma OrpoOMEH, yuuTbiBasi GoraTyld UCTOPUIO M KynbTypHOE Hacrnegue
CTpaHbl.

OpHon 13 nepcnekTB pa3BUTMS CMapT Typuama B Y3bekmcTaHe siBNAETCA co3aaHme LnMgpoBbIX
nnatgopm Ans TYpUCTOB, KOTopble ByayT npeqoctaBnsaTb UHOpMaUmMo O gocTonpumedaTernbHo-
CTAX, MapLupyTax, OTeNsAX 1 pectopaHax. Takke BakHbIM aCNekToM ABASIETCA pa3BUTne oHnamH-6po-
HUPOBaHWS 1 ONnatbl YCAyT.

ELLe ogHoM nepcnekTnBon SiIBNAETCA UCMONb30BaHWE BUPTYarnbHOM 1 AONONIHEHHON peanbHOCTH
AN CO30aHNst MHTEPAKTMBHBIX TYPUCTUYECKUX MapLUPYTOB U SKCKYPCUMK. DTO MO3BOMAUT TypucTam
6onee rmyboKo Norpy3anTbCA B KYyNbTYpY U UCTOPUIO Y30eKkncrtaHa.
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Takke BaXHbIM acnekToM pasBUTUS CMapT Typu3Ma SBMSETCA MOBbILEHWE KayecTBa ycnyr
n obyyeHne nepcoHana B TYPUCTUYECKOM UHAYCTPUU. DTO MOXET ObiTb AOCTUFHYTO C MOMOLLBIO
MCNOMNb30BaHNA OHMaNH-KYPCOB M 0By4atoLwmx nporpaMmm.

B uenowm, passutne cmapT Typuama B Y36ekuctaHe nmeet 60nbLIon NOTEHUMAN n MOXET CTaTb
KrntoYeBbIM (DaKTOPOM B pasBUTUM TYPUCTUHECKOWN MHAYCTPUM CTPaHbI.

CwmapT Typuam B Y36eKMCTaHe Haxo4uTCa Ha CTagun akTMBHOINO pasBUTUS, OOAHAKO nepen HUM
CTOAT HEKOTOPbIE BbI3OBbI 1 MPOGNEMBI.

OpHon 13 rnaeHbIX Npobnem SABMAETCs HeJoCcTaTouMHas Pas3BUTOCTb MHAPACTPYKTYpPbl B Typu-
CTMYECKUX PErvoHax, YTo 3aTpyaHSET KOMGOPTHOE NepeMeLLeHne TYpUCTOB U Cco3aaHne YCrnoBui
AN NpoXmBaHus. Takke BaXkKHbIM BbI30OBOM ABMAETCS HEOOXOAMMOCTb YNy4LLEHNS KavyecTsa yCnyr u
NOBbILLEHNS YPOBHA 0OCNy>XMBaHWSA TYPUCTOB.

Kpome TOro, 4ns ycnewHoro passmTusa cMapT Typuama B Y3bekmctaHe Heob6XxoamMmo peLumnTb cre-
Ayowme npobnemsi:

HepoctaTtoyHoe ncnosb3oBaHne MHOOPMAaLMOHHBIX TEXHOSOMMIN B cdhepe Typr3ma;
OTcyTCTBUE €OUHON CUCTEMBI BPOHNPOBAHMS U NPOSAXKM TYPUCTUYECKUX YCIYT;

Hunskasn ocBegoOMNEHHOCTb HaceneHust 0 BO3MOXHOCTSX CMapT Typusma un ero npeummy-
LiecrBax.

[ns pelweHna gaHHbIX Npobrnem HeobXxooMMO NPOBOAWUTH CUCTEMHYH paboTy MO co3gaHuio
YCrOBUI ANS pasBMTUS CMapT Typuama B Y30eKkncraHe.
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Annotatsiya: Ushbu maqola texnologiyaning turizm sanoatiga integratsiyalashuvini shakllantiruvchi rivojla-
nayotgan tendensiyalarni o‘rganib, Smart-turizmning dinamik manzarasini o‘rganadi. Ragamli davr sayohat
tajribasini gayta belgilashda davom etar ekan, ushbu tadqigot Smart-turizm sohasidagi asosiy ishlanmalar,
muammolar va kelajakdagi potentsial yo‘nalishlarning to‘liq ko‘rinishini taqdim etishga qaratilgan.

Kalit so‘zlar: Sun'iy intellekt, Smart-turizm, 0T, blokcheyn, kengaytiriigan haqigat (AR) va virtual haqigat
(VR), katta ma'lumotlar.

Abstract: This article explores into the dynamic landscape of Smart tourism, examining the evolving trends
that shape the integration of technology into the tourism industry. As the digital era continues to redefine
travel experiences, this research aims to provide a comprehensive overview of key developments, chal-
lenges, and potential future directions in the realm of Smart tourism.

Key words: Atrtificial intelligence, Smart tourism, 10T, blockchain, Augmented Reality (AR), and Virtual Reality
(VR), big data.

AHHOTauus: B aTon cTatbe nccneayeTcd AMHaMUMYHas cpefa yMHOro TypnsmMa, U3y4arTcs pa3BmBaroLmecs
TEeHAEHUMM, KOTOPble ONpeaensoT MHTEerpaumio TEXHOMNOMIA B TYPUCTUYECKYO HAYCTPUIO. MNockonbKy umd-
poBas apa NPOoAoIKaeT NepeoCMbICMBATL BNeYaTreHns oT NyTeLecTBUN, Lerb AaHHOMO UccrnenoBaHns
— MpeaocTaBUTb BCECTOPOHHNI 0630p KItoYeBbIX COObITUIA, NPOGNeM 1 NoTeHunanbHbIX ByayLnMx Hanpas-
neHuin B cdhepe yMHOro Typuama.

KnioueBble crnoBa: VckycCTBeHHbIV nHTennekt, CmapT-Typuam, VIHTepHeT BeLlen, GrioKYenH, AoNoNHeHHas
peanbHocTb (AR) n BupTyanbHas peanbHocTb (VR), 6onblune aaHHbIe.

INTRODUCTION

The travel landscape is evolving, and Smart tourism is at the forefront of this revolution. Defined
by the seamless integration of technology into every aspect of the travel experience, Smart tourism
is reshaping how we explore the world.

Several countries were actively adopting Smart tourism initiatives. However, the landscape may
have evolved since then. As of the last update researching shows that Smart tourism is developing
rapidly. According to some recent researches up to January 2022, following countries became leaders
in implementation Smart technologies in tourism infrastructure. For example, Singapore is known for
its Smart city initiatives and it has been a pioneer in integrating technology into its tourism sector,
offering innovative solutions for travelers. With advanced technology infrastructure, South Korea has
implemented various Smart tourism practices, including Smart information kiosks and mobile appli-
cations for tourists. Particularly cities like Dubai have embraced Smart tourism, utilizing technologies
like Al, 10T, and blockchain to enhance the tourist experience.

Major cities in China, such as Beijing and Shanghai, have invested heavily in Smart tourism,
employing technologies like QR codes, mobile apps, and facial recognition for seamless travel expe-
riences. Japan has implemented Smart tourism solutions, including multilingual mobile apps and
Smart information centers. Cities like Barcelona have adopted Smart tourism strategies, incorpo-
rating loT for city management and offering digital services for tourists. Cities like New York and San
Francisco have embraced Smart tourism technologies, providing mobile apps, interactive maps, and
other digital services. Cities like Sydney have implemented Smart tourism practices, leveraging tech-
nology for visitor information and engagement.

https://yashil-igtisodiyot-taraqgiyot.uz



It's essential to note that the adoption of Smart tourism varies within countries, and new initiatives
may have been introduced since my last update. Checking recent reports or studies on Smart tourism
trends can provide more up-to-date information.

RESEARCH ANALYSIS

In the heart of Smart tourism lies a plethora of technological marvels. From the Internet of Things
(loT) facilitating real-time connectivity to Artificial Intelligence revolutionizing personalized recom-
mendations, these advancements are redefining the way tourists plan and experience their journeys.

Big data plays a pivotal role in understanding traveler behavior, allowing for personalized rec-
ommendations and tailored experiences. However, the fine line between data-driven personalization
and privacy concerns is a challenge that the industry must navigate. The implementation of Smart
infrastructure is crucial for efficient tourism management. This section explores how destinations
are adopting sustainable practices while embracing technology to enhance visitor experiences. The
advent of 5G, Augmented Reality (AR), and Virtual Reality (VR) has transformed connectivity and
communication in the travel domain. Real-time updates, immersive experiences, and instant commu-
nication have become integral components of the modern travel journey.

With great innovation comes great responsibility. Cybersecurity concerns, the digital divide, and
the potential loss of authentic travel experiences pose challenges that need careful consideration in
the pursuit of Smart tourism. Governments worldwide are recognizing the potential of Smart tourism
and implementing strategies to harness its benefits. This section explores into the policies and collab-
orations driving the responsible and ethical use of technology in the tourism sector. Examining real-
world examples of destinations successfully implementing Smart tourism practices provides valuable
insights into the adaptability and impact of these technologies in diverse cultural and geographical
contexts.

However, amidst the promises, challenges emerge. Cybersecurity concerns, the potential for a
digital divide, and the delicate balance between data-driven personalization and privacy consider-
ations underscore the need for careful navigation in the implementation of Smart tourism initiatives.
Governments play a crucial role in shaping the future of Smart tourism through strategic policies and
collaborative efforts, fostering responsible and ethical technological use.

The exploration of case studies highlights the diversity of approaches and successes in imple-
menting Smart tourism practices across different destinations. These examples offer valuable insights
into the adaptability and impact of technology in enhancing visitor experiences while navigating
unique cultural and geographical contexts.

Looking ahead, the future trends in Smart tourism hold great promise. From emerging tech-
nologies shaping the industry to anticipated shifts in traveler preferences, the evolution of Smart
tourism is an ongoing narrative. It is essential for stakeholders in the travel sector to remain agile,
embracing innovation while carefully addressing the challenges to ensure that Smart tourism con-
tinues to enhance, rather than compromise, the authenticity of travel experiences.

In essence, Smart tourism stands as a dynamic force reshaping the travel industry, and its con-
tinued evolution will undoubtedly shape the future of how individuals explore and engage with the
world. Moreover, the fusion of Smart infrastructure with sustainable tourism practices exemplifies a
conscientious approach to managing the environmental impact of travel. This harmonious integration
demonstrates that technological advancements can coexist with a commitment to preserving natural
resources and minimizing ecological footprints.

The advancements in connectivity and communication, driven by 5G, Augmented Reality (AR),
and Virtual Reality (VR), offer unprecedented opportunities for immersive and real-time travel experi-
ences. The seamless integration of these technologies not only enhances convenience for travelers
but also opens up new avenues for creative storytelling and destination marketing. As we navigate
the complexities of Smart tourism, it becomes evident that the industry's success lies in finding the
right equilibrium between innovation and preserving the essence of travel. The emphasis should
not solely be on the efficiency and convenience brought by technology, but also on nurturing the
authentic cultural and experiential aspects that make each destination unique.
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In the grand tapestry of Smart tourism, governments, industry stakeholders, and technology
developers must collaborate to set standards and guidelines. This collaborative effort ensures that
the evolution of Smart tourism aligns with ethical considerations, respects privacy, and contrib-
utes positively to the social and economic well-being of local communities. In the coming years,
the ongoing dialogue surrounding Smart tourism will likely focus on refining regulatory frameworks,
addressing emerging challenges, and capitalizing on innovative breakthroughs. By staying attuned to
the dynamic landscape of technological advancements, the travel industry can continue to harness
the transformative power of Smart tourism, shaping a future where exploration is not only technolog-
ically advanced but also culturally enriching and environmentally sustainable.

CONCLUSION

In conclusion, the trajectory of Smart tourism presents a compelling narrative of innovation,
transformation, and challenges within the travel industry. As technology continues to advance, the
integration of IoT, Artificial Intelligence, and data analytics reshapes the way individuals plan and
experience their journeys. The promise of personalized recommendations, seamless connectivity,
and sustainable practices propels Smart tourism into the forefront of the evolving travel landscape.

The article concludes by exploring the exciting future trends in Smart tourism, from emerging
technologies to anticipated shifts in traveler preferences. It reflects on the transformative potential of
Smart tourism in shaping the industry's trajectory. This brief introduction can serve as a starting point,
and you can expand each section based on your research and the depth you want to achieve in your
three-page article.

In summary, the journey of Smart tourism is an ongoing exploration, a delicate balance between
innovation and preservation, and a commitment to creating a travel landscape that is not only Smart
but also responsible and enriching for all those who embark on the adventure.

1. Bubhalis, D., & Amaranggana, A. (2015). Smart tourism destinations: Enhancing tourism experience through personal-
isation of services. In Information and communication technologies in tourism 2015 (pp. 377-389). Springer, Cham.

2. Gretzel, U., Sigala, M., Xiang, Z., & Koo, C. (2015). Smart tourism: foundations and developments. Electronic Markets,
25(3), 179-188.

3. Neuhofer, B., Buhalis, D., & Ladkin, A. (2015). Technology as a catalyst of change: Enablers and barriers of the tourist
experience and their consequences. The Routledge Handbook of Transport Economics, 246.

4. Sigala, M. (2018). Smart tourism as a driver for regional competitiveness: The case of the Aegean Islands. Journal of
Destination Marketing & Management, 8, 27-30.

5. UNWTO (2018). Tourism and the Sustainable Development Goals — Journey to 2030. Madrid: World Tourism Organi-
zation.

6. Xiang, Z., Du, Q., Ma, Y., & Fan, W. (2017). A comparative analysis of major online review platforms: Implications for
social media analytics in hospitality and tourism. Tourism Management, 58, 51-65.

7. https://smart-tourism-capital.ec.europa.eu/system/files/2023-02/2023-leading-practices-in-smart-tourism.pdf

https://yashil-igtisodiyot-taraqgiyot.uz




N. Sh. Kabilova
Lecturer, Tourism and Hotel Management Department Bukhara State University, Uzbekistan

Annotatsiya: Maqolada, asosan, Smart-turizmni rivojlantirish istigbollari va xususiyatlari, uni O‘zbekistonda
go‘llash yo'llari, xorijiy tajriba tahlil gilingan. Bilamizki, hozirgi XXI asr texnologiya asri hisoblanadi, turizm
sohasida ham texnologiyalar muhim ahamiyatga ega. Smart texnologiyalar orgali turizmning yangi yo‘nalish-
lari ochiladi, samaradorlik cho‘qqisiga chiqadi. Shuningdek, bu aqlli texnologiyalar orqali turizmda xizmatlar
sifatining oshishiga olib keladi. Shuning uchun ushbu mavzu dolzarb deb tahlil qilindi.

Kalit so‘zlar: turizm, Smart-turizm, mehmondo’stlik, texnologiya, xizmatlar, sifat, axborot texnologiyalari.

Abstract: The article mainly discusses the prospects and features of the development of Smart tourism, the
ways of its application in Uzbekistan, analyzing the foreign experience. We know that the current 21st cen-
tury is considered the age of technology, and technologies are also important in the field of tourism. Through
Smart technologies, new directions of tourism will be opened, and the peak of efficiency will be reached. It
also leads to an increase in the quality of services in tourism through Smart technologies. Therefore, this topic
was analyzed as relevant.

Key words: tourism, Smart-tourism, hospitality, technology, services, quality, information technology.

AHHOTaumus: B craTbe npeuMmyLlecTBEHHO paccMaTpyBaloTCA MEepCrnekTuBbl M OCOBEHHOCTM pasBUTUS
YMHOrIO Typu3ma, nyTu ero npuMeHeHus B Y3beknctaHe, aHannsmpyetcs 3apybexHbin onbiT. Mbl 3HaeM, 4To
HbIHELIHNA 21 BEK CYNTAETCA BEKOM TEXHOMOIMI, a TEXHOMOMMM UrPatoT BaXKHYHO porb U B cdepe Typuama.
Bnarogaps ymMHbIM TexHONorMam 6yayT OTKPbITbl HOBbIE HanpaBneHns Typuama 1 JOCTUTHYT NnK adhekTrB-
HOCTU. JTO TaKke MPUBOOUT K NOBLILLEHWIO KadecTBa ycnyr B cdepe Typuama 3a CHET YMHbIX TEXHOMOIMMNA.
MoaTomy gaHHas Tema Bblna NnpoaHanM3MpoBaHa Kak akTyarnbHas.

KntoueBble cnosa: TYPU3M, CMapT-Tpr3M, rocTenpnmmMmcTBo, TEXHOIIOINNK, YCIyru, Ka4ecTBo, I/IH(bOpMaLI,VI-
OHHbIE TEXHOJ10TUN.

In today's technologically advanced world, tourism has become the easiest and most convenient
activity for many people. Smart tourism technologies are a combination of various methods and tools
that contribute to the sustainable development of tourism and increase the quality of tourist products
and services. They are mainly based on innovative approaches in the field of information technology.
In order for tourism enterprises to maintain their place in the competitive market, they will have
to take appropriate measures for Smart tourism, i.e. make the necessary investments, allocate a
budget, create financing and organize the necessary personnel training. In all countries of the world,
through the digitization of tourism, tourism enterprises are having a significant impact on the country's
economy, and through this they are achieving great efficiency. In general, through the digitization of
tourism, many tourism and hospitality enterprises are creating a new profile of tourists, having a great
impact on the market.

The internet world is erasing national borders. People now utilize Smartphones and the internet
significantly at each phase of their lives due to digitalization. Travelers are actually using digital apps
to discover everything they need to know about their destinations, including how to get there, what
to do, and where to locate food as well as entertainment. They then use experiences and testimo-
nials of other travelers to inform their decision-making, and they post about their travels on pertinent
websites. The digital revolution in tourism has led to the development of technologies that facilitate
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traveler experiences both before and after their arrival, providing a plethora of options to ensure their
comfort. For instance, travelers can view the hotel location, a tourist destination map, and much more
with the use of Smart cards. Blockchain technology makes it possible to track visitor experiences in
real time, supply and demand, in a market without middlemen. It can also be used for a wide range
of purposes, including creating loyalty programs for the travel industry, monitoring online reviews,
safely transferring funds between stakeholders and borders, and tracking goods. To make customers
feel more special, artificial intelligence and robotic technologies are being applied to consumer-facing
sales, customer relations, and related tasks.

In addition to being the direction that the tourism sector will take going forward, "smart" tourism
is also a model for how the sector should grow in tandem with cutting-edge S&R technology, which
is essential to the modernization and transformation of the travel industry. The Internet is one of the
main drivers behind the current stage of the global technological revolution, which is reshaping human
existence, production, and the global economy. These developments are having a fresh impact on
how the global tourism sector is developing. One increasingly prevalent trend of our day is the close
integration of the Internet with the tourism industry's development process.

The term "smart tourism" refers to travel that creates extra travel value for the traveler through
the consistent and methodical application of Smart features. The concept of Smart tourism that has
been presented places emphasis on the value that Smart technology bring to the tourist service for
the customer.

Planning a trip to a destination, applying sustainability principles to the value chain, integrating
technology into the tourist experience and service delivery, managing resources effectively, and
being able to adapt to the needs and preferences of visitors are all components of Smart tourism. By
technology’:

Tourism
Internet Social media (zlobal systems infrastructure
software
> e L . i

Similarly, in recent years, work on Smart-tourism has been carried out step by step in Uzbekistan.
In order to implement the Decree of the President of the Republic of Uzbekistan “On measures for
the accelerated development of e-commerce” No. 3724 dated May 14, 2018 in the HoReCa services
segment, the State Committee of the Republic of Uzbekistan for Tourism Development, together with
the Ministry for the Development of Information Technologies and Communications, developed the
international information system Silkroad.uz. It allows guests to quickly make reservations, speeds
up the check-in process, and makes payment for services quick and comfortable for both guests and
hotel staff. The State Committee for Tourism contributes to the development of business activities by
launching a unified reservation system in pilot mode.

The main advantage of this system is a reliable display of the number of hotel rooms and informa-
tion about room reservations in real time. The system allows you to automatically record the payment
of state duties, simplifies the submission of reports, and reduces the level of errors due to the human
factor. In the near future, it is planned to connect the system to such aggregators as Booking.com,
Expedia.com, etc. An innovative mobile application NAZZAR is being developed together with the
Smart Chain company. NAZZAR is an application using AR technology (Augmented reality), which
allows you to integrate elements of augmented reality onto any material media. When you point your
Smartphone at the NAZZAR icon, an image of a real object appears on the Smartphone screen, com-

1 https://tourquality.uz/press-center/news/smart-turizm-umnyy-turizm/
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plemented by various effects. The brand name is placed on any material medium: booklet, magazine,
menu, packaging, sign, advertising banner. Examples include:

video, a static image on a medium that “comes to life”, turning into a video fragment;
audio accompaniment, which is played using the speaker of the user’s Smartphone;

3D objects. Photos and pictures on the screen become three-dimensional, which allows you
to view them from different sides and angles;

virtual buttons. The promotional offer is complemented by “buy” and “learn more” buttons that
appear on the Smartphone screen while viewing.

Uzbekistan Pass is the first and so far the only national product that provides a wide range
of tourism services in Uzbekistan. This application can become a platform for the development of
Smart tourism in the country. Uzbekistan Pass is integrated with existing services and applications,
which makes the service convenient and efficient for travelers anywhere in the country. This devel-
opment has its own website and mobile application, which can be downloaded from the Play Market
or Appstore. The company has also developed multilingual pocket guides. Uzbekistan Pass users
can get them completely free. The guidebooks will tell you in detail about each region of Uzbekistan,
its attractions, cuisine and holidays. In addition, through the application you can purchase a tour
package or order guide services.

Nowadays, there are a ton of instances of Smart tourist locations all around the globe. Among the
most striking instances of Smart tourism are examined as follows:

The first Smart island in the world to attain energy self-sufficiency is El Hierro, located in Spain.
By using volcanic stone in place of brick in construction or producing electricity from trash, it has also
lessened pollution.

The Swedish city of Goteborg has implemented policies aimed at safeguarding the welfare of
coming generations. It released a Smart card that promotes city dwellers' engagement in sharing,
bartering, and renting. However, recycled heat accounts for 60% of the city's district heating supply,
making it one of the greenest capitals in Europe.

When it comes to availability, Malaga is the most notable city in Spain. Numerous kilometers of
bike routes, LED street lights, and rental facilities are also present. To conserve water, Smart irriga-
tion techniques have also been built in gardens and parks. established a plan to lower noise levels,
manage pollen levels, and reduce air pollution.

Slovenia's capital, Ljubljana, prioritizes environmental sustainability, with 20% of its land devoted
to preserving natural areas. Concurrently, the conversion of deteriorated areas into public areas
receives particular focus. Additionally, it promotes the use of regional goods in dining establishments
like hotels. Here, a travel website featuring a range of programs and content dedicated to responsible
travel has been developed.

Another country that has embraced digitization is Singapore, which has adopted policies and
programs that support creative societies. There are applications available for tourists that tell them of
the crime rate in any particular place. Based on their geographical location, they also receive alerts
about missing persons, emergency services, and other information.

Therefore, the implementation of Smart tourism activities analyzed below in Uzbekistan will lead
to an increase in potential customers in the future.

1. Decree of the President of the Republic of Uzbekistan “On measures for the accelerated development of e-commerce”.
No3724 dated May 14, 2018.

2. Yepnwukosa J1. U, Bokapesa E. B., BeTposa E. A. TexHonorum ymHoro Typmama-akoHomuyeckuii nogxod (Typuam 4.0)
[INHHoBaumm n nueectmumn. — 2023. Ne. 7. — C. 132-135.

3. Buhalis D., Amaranggana A. Smart tourism destinations //Information and Communication Technologies in Tourism
2014: Proceedings of the International Conference in Dublin, Ireland, January 21-24, 2014. — Springer International
Publishing, 2013. — C. 553-564.

4. https:/ftourquality.uz/press-center/news/smart-turizm-umnyy-turizm/

https://ictnews.uz/28/01/2019/smart-tourism/

https://fcti.bseu.by/2023/04/07.
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Temur Mirzayev
Shargshunos, Turizm ekspert

Annotatsiya: Xitoy turizm bozori ko‘lami juda katta va dunyo bo‘ylab xorijiy sayyoh qabul gilishga moslashgan
barcha mamlakatlar top-5 ligida Xitoy Xalg Respublikasidan keladigan sayyohlar turadi. Janubi-shargiy Osiyo
mintaqasi uchun esa eng katta bozordir va ASEAN mintaqasi davlatlarining 22% foiz sayyohlarni yetkazib
beradi. Covid-19 pandemiyasi sababli bu bozorning yopilishi ko‘plab igtisodiyotlarda salbiy aks etdi va lock-
down siyosati bekor gilingach, bu bozor uchun kurash boshlandi. Bu kurashda O‘zbekiston ham tarixiy alo-
galar va siyosiy hamkorlik alogalaridan foyda lanish tez mevasini berishi tayin, xususan, ShHT doirasidagi
strategik hamkorlik va hukumat qgarori bilan XXR fuqgarolari uchun 10 kunlik viza rejimining bekor qilinishi bu
ishlarning yanada tezlashtirishga xizmat giladi. Ammo bu bozorning o'ziga xos taraflari — til, smart texnologi-
yalari, internet makonidagi avtonomlik alohida yondashuvni talab etadi. 1zlanish aynan shu yo‘nalishlarni
ajratish va tahliliga bag‘ishlanadi.

Kalit so‘zlar: karantin, lockdown, avia-cheklov, Janubi-Shargiy Osiyo, Shopping turizm, smart turizm, ochiq
osmon siyosati, Shanhay Hamkorlik Tashkiloti, Samargand sammiti, Ipak Yo'li, yumshoq kuch (soft power),
ichki turizm, Chinese-friendly.

Abstract: The scale of the Chinese tourism market is very large, and tourists from the People's Republic of
China are among the top 5 countries in the world that are adapted to receive foreign tourists. It is the largest
market for the Southeast Asian region and supplies 22% of the tourists from the countries of the ASEAN
region. The closure of this market due to the Covid-19 pandemic had a negative impact on many economies,
and after the lockdown policy was lifted, the fight for this market began. In this struggle, the use of historical
relations and political cooperation relations of Uzbekistan will bear quick fruit, in particular, the strategic coop-
eration within the SCO and the abolition of the 10-day visa regime for citizens of the PRC by the government's
decision will serve to further accelerate these works.But the specific aspects of this market - language, smart
technologies, autonomy in the Internet space require a special approach. Research is devoted to the separa-
tion and analysis of these directions.

Key words: quarantine, lockdown, air restriction, Southeast Asia, shopping tourism, smart tourism, open sky
policy, Shanghai Cooperation Organization, Samarkand summit, Silk Road, soft power, domestic tourism,
Chinese-friendly.

AHHOTauusa: MacwTabbl KATAWCKOTO TYPUCTUYECKOTO pblHKA OYEHb BENUKW, U TypucTbl M3 KuTanckon
HapogHor Pecny6nvkmn BXogsaT B TOM-5 cTpaH Mypa, NPUCNOCOBNEHHbIX K NPUEMY MHOCTPaHHBLIX TYPUCTOB.
OTO KpynHenwmii pbiHOK permoHa Koro-BoctouHon A3un, Ha KOTOpbI npuxogutcsa 22% TypUCTOB U3 CTpaH
pernoHa ACEAH. 3akpbiTie 3Toro pbiHka 13-3a naHaemun Covid-19 okasano HeraTMBHOE BNUSIHME Ha 3KO-
HOMWKY MHOIMX CTpaH, MU Mocrie OTMEeHbl MONIMTUKU KapaHTMHA Hadvanacb 6opbba 3a aTOT pbiHOK. B aton
©opbbe ncnonb3oBaHWe UCTOPUYECKMX CBA3EN 1 OTHOLLEHWIA NOMMTUYECKOrO COTPyaHNYEeCTBa Y3bekncraHa
npvHeceT ObICTpble MIoAbl, B YACTHOCTU, MOCIYXUT CTpaTerndeckoe coTpygHu4ectBo B pamkax LLOC wu
oTmeHa 10-gHEeBHOro BM30BOro pexuma ans rpaxgaH KHP pelueHnem npasutensctBa. Ans ganbHENLEro
YyCKOpeHUs aTUX paboT.Ho crneuudmka aToro pbiHka — 53blK, YMHbIE TEXHOOMMW, aBTOHOMHOCTb B MHTEpP-
HeT-npocTpaHcTBe — TpebytoT ocoboro nogxoda. ViccnenoBaHust NOCBSILLEHBI BEIAENEHMIO U aHANM3y aTuX
HanpaBliEHW.

KnioyeBble crioBa: KapaHTWH, N30MAUns, orpaHudeHne goctyna Bo3agyxa, Koro-BoctouHasa Asus, LOMWHT-TY-
pu13M, YMHBIN TYpU3M, NMOMNMUTUKa OTKPbITOro Heba, LLlaHxanckasa opraHmMsauns cotpygHnyectsa, CamapkaHi-
CKuit caMmmuT, LLlenkoBbIN NyTb, MArkasi cuna, BHyTPEHHUI TYpPU3M, OPYXeCTBEHHOCTb K KuTato.

1016 ragami dunyo turizm bozori uchun katta ahamiyatga ega bo‘ldi. Bu son kunlar miqdori
bo'lib, Xitoy Xalq Respublikasi aholisining Kovid pandemiyasi sababli ‘lockdown’ sharoitida mam-
lakatdan tashqariga sayohat qilish imkoniyati cheklandi. Ammo bu davr yakunlanib, dunyo bo‘ylab,
jumladan XXRda ham sayohat cheklovlari birin-ketin olib tashlandi.
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Xitoyliklar 8 ragamini sevadi va omad keltirishiga ishonadi. Shu sabab, Pekin Olimpiyadasi ham
8 bilan bog‘lab 2008-yil, 8 oy (avgust), 8-sanada soat 8da boshlandi. Xitoyliklar Kovidni yengib va
turizmni boshlash sanasini ham 8 bilan bog‘lashmoqda. Chunki, 2023-yil 8-yanvardan boshlab Xitoy
hukumati Covid cheklovlari bekor qilinishi va sayohatdan qaytgach, karantinga uchramaslik hagida
e'lon qildi.

Ushbu bozorning ahamiyati va ko‘lamini quyidagi jadval va bir necha boshqga misollarda ko‘rib
chigamiz.

1-jadval:
Yillar 2011 2012 2013 2014 2015 2016 2017 2023* 2033*
Jami 70 83 98 107 117 122 129 155 390

* Kutilayotgan prognoz

Bu davr Ichida xorijga uchadigan reyslar deyarli 99%i to‘xtatildi, va xorijdan qaytgan fugarolar bir
oy mobaynida karantinda o‘tirish uchun katta mablag’ to‘lashi talab etildi.

Bu uzoq muddatli cheklov nafaqat Xitoy fuqarolari kayfiyati uchun, balki ularning asosiy sayohat
bozorlari igtisodiyoti uchun ham salbiy vaziyatni yaratdi.

Misol uchun, 2019-yilda Malayziya 3 million, Vyetnam 5,8 min, Tayland esa 11 min Xitoy turistini
gabul qgilgan va ushbu davlatlardagi turizm sektori 1 yil davomida tiklanganiga garamay, aynan Xitoy
bozorining ochilishini kutayotgandi?.

Sayohat bozorini tadgiq etish bilan shug‘ullanuvchi “Check-in Asia” kompaniyasi direktori Rary
Boverman fikricha, Xitoy sayyohi dunyoning katta turizm markazlari uchun katta daromad manbai
bo‘lsa, Janubi-Sharqiy Osiyo davlatlari uchun eng katta va turizm sanoati daromadi, o‘sish sur’atini
belgilovchi omilga aykanib ulgurgan.

Negaki, XXR fuqarolari bu mintagadagi xorijiy sayyohlar ogimining 22%i tashkil giladi. Bunday
katta ulushning o‘rnini to‘ldirish qiyin3.

Pandemiya davomida sayyohlik turlari sotish va booking xizmati taklif giluvchi Trip.com Group
platformasi o‘tkazgan so‘rov natijasini e’lon qildi va so‘rovda Xitoyliklar borishni istagan mamlakatlar
Top-10 ligini anigladi. Bular Yaponiya, Tayland, Janubiy Koreya, AQSH, Singapur, Malayziya, Avs-
traliya va Buyuk Britaniya oldingi o‘rinda turishini anigladi®.

Pandemiyagacha Xitoy avia-tashuvlar ko‘lamini tasavvur gilish uchun quyidagi faktlarga nazar
tashlash zarur. Germaniyaning Worlddata institute ma’lumotiga ko‘ra, pandemiya cheklovlariga gadar
birgina Beijing Capital International Airport xalgaro aeroportidan 81 aviakompaniya ishlaydi va 206
ta xorijiy destinatsiyalarga parvozlarni amalga oshiradigan bo‘lsa, China Southern Airlines aviakom-
paniyasi esa 2016 ta shaharni Xitoy shaharlari bilan bog‘laydi°.

Pandemiyagacha Xitoy 10 mamlakatdan iborat ASEAN (Association of Southeast Asian Nations)
mintaqasidagi eng katta turizm manbai edi.

2019-yilda ASEAN mamlakatlariga jami 32 million nafar turist XXR fuqarolari edi. Bu statistika,
Xitoy hukumati tomonidan xorijga safardan qaytgan fuqarolar uchun 2 haftalik qat’iy karantinda o'ti-
rish sharti sababli 2020-yilda bu statistika 4 million nafarga kamaydi.

Hozircha asosan o'ziga to‘q va pandemiya paytida biznesi gurkirab ishlagan (farmatseptika, quri-
lish, gishloq xo‘jaligi, davlar idoralarida ishlagan) xitoyliklargina sayohatga chigishga tayyor turibdi.

22-yanvarda Xitoy taqvimi bo'yicha Yangi yil bayramlari boshlandi va bu asosiy oilaviy bayram va
pul sarflash bahonasi. Shu sanalarga Xitoyga yagin mamlakatlar, xususan ASEAN mintaqasi davlat-
lari alohida tayyorgarlik ko‘rishdi.

Xitoylik sayyohlarning turizm biznesi uchun eng katta ijobiy - ularning sayohat davomida xarid
gilish odati bilan bog'lig.

Ctrip (2018); China Travel News (2018)
https://global.chinadaily.com.cn/a/202207/21/WS62d8aceda310fd2b29e6d8b4.html
https://www.cnbc.com/2022/12/27/here-are-the-countries-chinese-tourists-want-to-visit-the-most.html
https://www.worlddata.info/asia/china/airports.php
https://worldview.stratfor.com/article/prolonged-absence-chinese-visitors-will-plague-southeast-asias-economic-recovery
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Statista tashkiloti ma’lumotiga ko‘ra, 2019-yilga qadar eng ko‘p pul sarflagan sayyohlar reytingida
254 mird AQSH dollari bilan XXR fuqarolari birinchi o‘rinda, keyin esa AQSH, Germaniya va Fransi-
yadan kelgan sayyohlar egallagan.

Negaki, xitoy sayyohi eng ko'p pul sarflaydigan guruhga kiradi - o‘rtacha $1700. Ammo bu pullar
asosan - tilla xaridiga, Louis Vuitton, Gucci sumkalari, Hublot, ROLEX soatlari sotib olishga, lux turlar,
gimmat oshxonalarda ovqatlanishga sarflanadi.

Ohirgi 40 yil davomida Xitoy sayyohi deganda barcha mamlakat aholisi ko‘z oldiga katta guruhlar
yuradigan, pensioner va o‘rta yoshdan katta turistlar kelar edi. ljtimoiy tarmoglarning keng targalgani,
yoshlarning sayohatga bo‘lgan ishtiyoqi oshgani, va nihoyat, pandemiyadan keyin bunday guruhlar
hajmi va soni kamayishi kutiimoqda. Hamda individual va kichik oilaviy sayyohlar ko‘payadi. Bu esa
ko‘proq xitoy tilli gidlarga ehtiyoj uyg‘otadi va smartfon orqali xizmatlarni taklif etish tizimi, ekosiste-
masini mavjudligini talab etadi.

Xalqaro to‘lov tizimlari bilan shug‘ullanuvchi VISA tashkiloti aniglashicha, Pandemiyadan keyin,
xalgaro sayyohlar ortigcha kontaktlarni kamaytirish maqgsadida, nagd pul olib yurishi kamayadi,
asosan, onlayn to‘lov, QR-code li to‘lovlardan foydalanishga o‘tadi.

Yugoridagi xalqaro tajribani kuzatishimizdan magsad, O‘zbekiston Xitoy turizm bozori bilan ish-
lashga yaqinda kirishdi va bunga viza tizimida berilgan yengillik hamda Shanhay Hamkorlik tashki-
loti Samargand sammiti doirasida erishilgan yanada yaqin igtisodiy va siyosiy munosabatlar deyish
mumekin.

O‘zbekiston Respublikasi Statistika qo‘mitasi 2022-yil yakunida bergan ma’lumot bo‘yicha, res-
publikamizga 2018-2022-yillarda quyidagi miqdorda XXR fuqarolari tashrif buyurgan®:

2-jadval:
2018 2019 2020 2021 2022
32444 54 200 7100 3600 4600

Bu ulkan bozordan foydalanish - huddi o‘t o‘chirish shlangidan otilayotgan suvdan ichishdek qiyin
vazifa. Bunda O‘zbekiston ham tizimli targ‘ibot va reyslar bilan bu bozordagi oz ulushini oshirib olishi
zarur.

Biroq, yuqoridagi statistika orgali, bizga tashrif buyuradigan sayyohlar o‘rtacha 50 ming nafar
deb olinsa, biz qabul gilayotgan sayyohlar miqdori barcha potensialning 0,03%iga teng ekan. Biz
esa gisqa muddatlarda shu ko‘rsatgichni hech bo‘lmaganda 0,1% ulushga ega chigishga intilishimiz
kerakligini bildiradi. Chunki Xitoy uchun ASEAN, Yaponiya va J.Koreyadan keying eng yaqin turizm
destinatsiyasi ekanimiz, aholi orasida Ipak Yo'li bo'ylab tarixiy va madaniy merosimiz hagida bosh-
lang‘ich ma’lumot borligi, transport-logistika, biznes va savdo sohalarida ko‘plab loyihalar mavjud-
ligi hamda davlar rahbarlari darajasida o‘zaro ishonch va hurmat munosabatlarni turizm sohasiga
ko‘chirish imkoniyatini beradi.

2020-yil boshida Xitoy fugarolari uchun viza talabi bekor qilindi ammo Covid boshlanib, bu
bozor haqgida bilishga ulgurmadik. Ammo buning uchun maxsus, xitoylik ehtiyojini hisobga olib ishlab
chigilgan mahsulotlar yo‘q edi deyish mumkin.

“O‘zbekiston Havo Yo'llari” va “China Southern” aviakomapniyalari avvaldan mavjud gatnovlarni
to'lig tik;agan bo‘lsa, bunga yangi kompaniyalar ham qgo‘shilmoqda. 2023-yilning 10-fevral kuni
“Loong Air” aviakompaniyasi Sian-Toshkent va Chendu-Toshkent yo‘nalishlarida parvozlarni boshladi
va haftasiga 6 marta 180 yo‘lovchi sig‘imga ega samolyotda parvozlarni amalga oshirmoqda.

Oktyabr oyidan boshlab esa Urumchi-Samarqgand yo‘nalishida Marakanda Air aviakompaniyasi
o'z reyslarini boshladi.

"Smart turizm" kontseptsiyasi IBMning "Aqlli sayyora" va "Aqlli shahar" loyihalaridan ilhomlangan.
Ammo yagqin vagtgacha umumiy ta'rif bo‘yicha kelishuv mavjud emas edi. Quyidagi ta'rif Xitoyda
boshlangan va asta-sekin gabul gilindi va ommalashdi.

6 (Footnotes) https://uzbektourism.uz

https://yashil-igtisodiyot-taraqgiyot.uz



Smart turizm - bu turizmni axborotlashtirishning ilg‘or bosqichidir. U ragamli, aqlli va virtual tex-
nologiyalarga asoslangan ragamli, aqlli va virtual turizmdan iborat. Axborot-kommunikatsiya tex-
nologiyalari asosida turistik faoliyat, mahsulotlarni iste'mol gilish, turizm va ijtimoiy resurslarga oid
ma'lumotlar bir zumda birlashtirilishi mumkin va turistlarga, korxona va tashkilotlarga turli devays
(uskunalar) orqali tagdim etiladi.

Smart turizm turga ajraladi: biror mamlakat turizm infratuzilmasi va va xizmatlarini ragamlasht-
irishni, zamonaviy sayyohning smartfon orqali yo'l topishi (navigatsiya), tashkil etishi, mahsulot va
xizmatlarni qgidirib topishi, sayohatini buyurtma berishi va xarid qilishini tashkil etishni talab etadi.
Balki sayyoh o'z vatanida turgan paytida targ‘ibot kampaniyasini tashkil etish, reclama joylashda ham
juda zarur.

O'zbekiston rasmiy turizm ma’muriyati, xususan “Milliy PR-markazi” UK va turfirmalarning targ'i-
botga qaratilgan materiallari, gator mahalliy hokimiyat va mavsumiy tadbirlar haqgidagi maqgola va
doimiy manbalar joylab boradigan platformalar Xitoy auditoriyasi uchun umuman yetib bormaydi. Bu
masala alohida reklama kampaniyasini talab etadi, chunki boshga bozorlardan farqli ravishda, Xitoy
internet resurslari avtonom, dunyo tarmog‘idan mustaqil muqobil tarzda yuritilishi.

Misol uchun:

Youtube kanali muqobili - Youku (www.youku.com) platformasi;
Wikipedia.org erkin ensiklopediyasi muqobili - Baidu Baike (www.baike.baidu.com);
Facebook.com ijtimoiy tarmog’l o‘rniga - Weibo (www.weibo.com) va

booking.com band qilish xizmati o‘rniga - Ctrip (www.ctrip.com) —platformalaridan foydala-
niladi.

Instagram va Whatapp vazifalarini WeChat, Tencent QQ kabi universal ilovalar go‘llaniladi.

Shunday ekan, smart turizmni targ‘ibot gismida mamlakatning targ‘ibotga mas’ul tashkilotlari
ekspertlar bilan Xitoy uchun maxsus dastur ishlab chiqishi talab etiladi.

Yugoridagi faktorlarni hisobga olib, hamda smart turizm prinsiplari asosida Xitoy sayyohlik bozorini
chuqurroq tadgqiq etish, turistlar ehtiyojini o‘rganish, turizm xizmatlarini smartfon va boshqa devayslar
orqali iste’'molchiga yetkazish magsadida 2021-yil fevral oyida “TourismLab” innovatsion markazida
“Friendly Uzbekistan” startap loyihasi konsepti ishlab chigildi va Temur Mirzayev, Aygul Shakirova va
llhomjon Dadajonov tomonidan boshlang‘ich mintaga sifatida “Chinese-friendly” bosqichi algoritmi,
plansheti yaratildi, turizm vazirligida tqdimoti tashkil etildi.

2022-yil martidan boshlab Toshkent Davlat Shargshunoslik universiteti sinologiya (xitoyshunoslik)
yo‘nalishi olimlari bilan hamkorlikda “Chinese-friendly Uzbekistan” platformasi ustida ish boshlandi.
Ishchi guruhida xitoyshunos tarjimon, olimlar va talabalarni birlashtiradigan smart yechim hozirga
kelib 80%ga tayyor bo‘ldi va endi Xitoy texnologik tashkilotlari bilan muzokaralar o‘tkazilmoqgda. Tash-
kilotchilar 2024-yilning 1 kvartalida platformani ishga tushurishga tayyorlanmoqda.

Bu platformada to‘lov tizimlari va chat gismi Xitoyda mavju platformalarga integratsiya qilinishi
orgali, xitoylik sayyohlar uchun qulay shopping gilish uchun zarur ma’lumotlarni yangilab borish, mav-
sumiy aksiyalar va tadbirlar hagida ma’lumotlar aggregatsiya gilinadi. Birinchi bosgichda, mavjud
shopping markazlari hagida ma’lumot

Platform ava ilovadan tushadigan talab va kommentlar asosida esa, xorijiy brend mahsulotlari
do‘konlarini ko‘paytirish zarur hududlar, suvenirlarning yuqori talabdagi turlarini aniglash, san’at asar-
lari auksionlarini tashkil etish va yetkazib berish kabi funksiyalar go‘shib boriladi.

Xitoy turizm bozori haqida gapirganda, shoppingning alohida ekslyuziv turi - tilla savdosi mavzusiga
alohida to‘xtalish zarur, chunki 2022-yilda dunyodagi barcha tilla taginchoq va buyumlarning 27%ni
Xitoy fugarolari sotib olgan. 2004-yilda Xitoyliklar 12 tonna quyma oltin va tangalar sotib olgan bo‘lsa,
bu ko‘rsatgich 2022-yilda 2018 tonnaga yetgan.

2020-yilda Davlat rahbari tomonidan Navoiy viloyatining turizm potensialidan foydalanish pastligi
tanqid ostiga olindi, viloyatlar orasida eng kam turist gqabul giladigan hududlar qatorida ekanini ta’kid-
landi. Garchi Navoiy viloyati tabiati, ziyoratgohlari va Aydarko‘l va Sarmishsoy kabi unikal obyekt-
lari bo‘lishiga gqaramay, hudud ko‘p sonli xorijiy sayyohlarni jalb gila olmay kelmoqda. Digqat bilan
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garalsa, viloyatning ikki asosiy turizm markazlari — Samrgand va Buxoro o‘rtasida joylashgani, eng
asosiy brendi va ishlab chigarish mahsuloti — tilla mavzusiga e’tibor garatildi.

Muruntau koni tilla gazib chigarish bo‘yicha dunyoda birinchi o‘rinda turadi, gazilma zaxirasi bo‘y-
icha to‘rttalikdan joy olgan. Xitoy va hind madaniyatlarida tilla buyumlarni sotib olish, saglash, to'y
marosimlarida sovg‘a qilish va avloddan-avlodga qgoldirish odati chuqur ildizga ega. Shu faktorlarni
hisobga olgan holda, “TourismLab’ jamoasi “Museum of Gold” konseptini ishlab chiqdi. Bu kabi muzey
dunyoda fagat Kolumbiya shahrida bo‘lib, turizm rivojlangan mamlakatlarda yaratiimagan. BAAdagi
“Dubai Gold Souk” esa asosan tijorat bozori hisoblanadi.

Bu loyiha Turizm vazirligi va Zargarlik uyushmasiga davom ettirish uchun taqdim etildi va oz
amaliyotda yaratishni kutmoqda.

Bu loyiha ham shopping turizm imkoniyatlarini oshirish bilan birgalikda, turizm potensialidan kam
foydalanilayotgan Navoiy viloyati uchun katta ogimni gabul gilish va boshga hududlariga yo‘naltirish
imkoniyatini yaratgan bo‘lar edi.
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Uxus freasum

Xulosa qilib aytish mumkinki, Xitoy sayyohlarining sonini ortishi bilan va ortishi uchun, avvalo
turizm sanoati ishtirokchilari albatta olimlar — xitoyshunoslar bilan yagindan ishlashi, ular bilan ham-
korlikda targ‘ibot materiallari, xizmat turlari, vebsayti va marshrutlarni bamaslahat amalga oshirishi
zarur. Chunki, eng yaxshi reclama bu yaqinlarimiz tavsiyasi va bu jihatidan bir ko'ngli to‘lib sayo-
hatdan qaytgan sayyoh o‘zidan keyin 4 kishining tashrifiga sababchi bo‘lishi, bir nafar afsuslangan
sayyoh 7 tanishini o'sha mamlakatga sayohatdan qaytarishi mumkinligi hisoblab chigilgan.

Shu magsadda, Xitoy bozorini yangidan va atroflicha o‘rganish, smart turizm imkoniyatlaridan
maksimum foydalanish va O‘zbekistonni “Chinese-friendly” mamlakat sifatida brendlash ahamiyati
juda katta va bu ishni gqanc halik uddalashimizga garab, yurtimiz turizm imkoniyatlaridan ogilona foy-
dalanishga, aholi daromadlari ortishiga va yangi ish o'rinlari yaratilishiga olib keladi.
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XywHasaposa M. I.
AccucteHT kadbegpbl Typuam TalLKEeHTCKU roCy4apCTBEHHbIA 9KOHOMUYECKUI YHUBEPCUTET

Annotatsiya: Maqola O‘zbekistonda Smart-turizm va uning sanoatni rivojlantirish imkoniyatlarini o‘rganishga
bag‘ishlangan. Mualliflar turizm sohasida aglli texnologiyalardan foydalanish bo‘yicha xorijiy tajribani tahlil
giladi, ularni O‘zbekistonda moslashtirish va joriy etish istigbollarini ko‘rib chigadi. Magolada Smart-turizmning
asosiy tarkibiy gismlari va afzalliklari keltirilgan, shuningdek, xizmatlar sifatini oshirish, resurslarni boshqar-
ishni optimallashtirish va sanoatga investitsiyalarni jalb qilish imkoniyatlari muhokama qilinadi.

Kalit so‘zlar: sanoat, mahsulotlar, iqtisodiyot, uskunalar, texnologiya, omillar.

Abstract: The article is devoted to the study of Smart tourism and its opportunities for industry development
in Uzbekistan. The authors analyze foreign experience in the use of Smart technologies in the tourism sector,
consider the prospects for their adaptation and implementation in Uzbekistan. The article presents the main
components and advantages of Smart tourism, and also discusses opportunities for improving the quality of
services, optimizing resource management and attracting investment in the industry

Key words: industry, products, economics, equipment, technology, factors.

AHHOTauusa: CTaTbsi MocBslleHa uccriegoBaHuio CmapT-Typusma M ero BO3MOXHOCTEN Afsi pasBUTUS
nHaoycTpum B Y3bekuctaHe. ABTOPbl aHanM3vpyoT 3apybexHbl OMbIT MPUMEHEHUSI CMapT-TEXHOMOMMA B
TYPUCTUYECKON chepe, paccMaTpuBatoT MEPCNEKTMBLI UX adanTauuy v BHeagpeHust B Y3beknctaHe. B ctatbe
NpeacTaBneHbl OCHOBHbIE KOMMOHEHTbI M MpeuMyllecTBa CMapT-TypusaMa, a Takke paccmaTpuBaloTcs
BO3MOXXHOCTW SISl MOBBILEHUS Ka4yecTBa YCyr, ONTMMU3AUMKU yrnpaBreHusi pecypcamu M MpUBReYeHus
WHBECTMLWI B OTpacrb.

KntoueBkle crosa: MHAYCTPUM, NPOAYLTC, STOHOMULIC, 34YUNMEHT, TEHONOTUS, dhaLTopc.

CoBpeMeHHble TEXHOMOMMU U UMPOBM3ALMS NPOHUKNN BO BCe CPepbl XXWU3HU, U TYpU3M He
ABNSAETCH UCKNIOYEHMEM. TEPMUH “CMapT-Typu3mM” ONmMCbIBAET UCMOSb30BaHNE MHHOBALMOHHbIX TEX-
HOMorMm Ans noBblleHns 3PdEKTUBHOCTU, yA0BCTBa U JOCTYNHOCTU NyTelwecTBui. 3apybexHble
CTpaHbl aKTUBHO BHEAPSOT CMapT-TEXHOMNOMMU B TYPUCTUYECKYIO MHAPACTPYKTYpPY U OTpacib C
Lenbio yrydlleHns onbiTa TYPUCTOB, MPUBIIEYEHNS HOBbLIX TYPUCTUYECKUX MOTOKOB U COOENCTBUS
3KOHOMUWYECKOMY PasBUTUIO.

OpavH 13 OCHOBHLIX arieMeHToB CMapT-Typmuama — 3TO UCNOMNb30BaHNE MOBUITbHbBIX MPUOKEHNIA.
B pasBuTbLIX cTpaHax MOBUIbHbIE MPUMOXKEHUA NOMOralT TypucTaMm nraHMpoBaTh CBOE MyTelue-
CcTBME, OpOHMpPOBaTb MOCTUHULbI, MOKYNaTb GUNeTbl Ha pasnuyHble MEPONPUATUS U TPAHCMOPT, a
Takke nony4varb MHGOOPMaLMio 0 4OCTONPUMEYaTENbHOCTAX, pecTopaHax 1 apyrmx obbektax. bnaro-
Aaps TakuM NPUOXeHUsIM, TYPUCTbl MOTYT co3faBaTbh MHANBMUAYANbHbIE MapLUPYThl, OCHOBbLIBAsACH
Ha CBOMX MHTEpPecax N NpeanoyYTeHUsIX.

Ewe ogHMM BaxHbIM anemeHToM CMapT-Typuama sIBNSETCS UCMONb30BaHWE UHTEPHET BELLEN.
TexHonorns MHTEPHET BeLLen No3BoNdeT cobupatb M aHaNM3NPoOBaTb OaHHblE O TYPUCTUYECKOM
NHPACTPYKTYpPE, MECTOMOMNOXKEHUN N NOTPEBHOCTAX TypmucToB. Hanpumep, ¢ nomoLlblo MHTepHeT
BeLLEer MOXHO co34aTh "yMHble ropoga”, rae pasrvyHble YCTPOMCTBA M CEHCOPLI MOMOraloT aBToMa-
TU3MpPOBaTb ynpaereHne ropoackumMm pecypcamm, KOHTPONMpoOBaTh TpaHCMNopT 1 obecneuntb 6e30-
NMacHOCTb TYPUCTOB.

Ewe ogHum acnektom CmapT-TypraMa ABASIETCA UCMOMb30BaHNE UCKYCCTBEHHOMO UHTEMMEKTA.
VICKyCCTBEHHbIN WHTENSEKT MOXET ObiTb MCMOMb30BaH AN aHanu3a 0onblnx 00bEMOB OaHHbIX
O NpeanoYTEHNAX TYPUCTOB, UX NOBEAEHNN 1 3anpocaXx, YTOObl NPeanoXuTb MHAMBMAYAlbHbIE PEKO-
MeHaaumn. Takke NCKYCCTBEHHLIN MHTEMMEKT MOXET MCMONb30BaTbCA ANs aBTOMAaTUYECKOro nepe-
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BOAa, YaTa-b60ToB M ApYrnx MEPONpPUSTUR, Yrydllaowmnx B3aMMOAenCTBME TYPUCTOB C MECTHbIMU
Xnutenamu n npegnaratowmx v 6onee nepcoHann3npoBaHHbIN OMbIT.
Jliobon Typmam umeeT cBoum npeumyLlecTBa U HepoctaTtku. [MpeuMmyuiectBa M HegocTaTku
CmapT-Typu3am MOXHO yBUAETb B criegytoen tabnuue.
Kak BugHo 13 tabnuubl, CMapT-TypmM3mM MMeeT MHOMO NMosie3HbIX acnekToB. M Tak npemmyLiecTsa
CmapT-Typusma:
1. YBenu4yeHne adpdpektnBHocTn: CMAPT-TexHONormm nNo3BonsoT ONTUMU3NPOBaTbL U aBTOMa-
TU3NPOBaTb MHOXECTBO MPOLECCOB B TYPUCTUYECKON MHOYCTPUKN, YTO cnocobeTByeT Gonee
3P EKTBHOMY MCMONb30BaHMIO PECYPCOB U1 YIyyLlaeT Ka4yecTBO NPeaoCTaBnsemMblX YCryr.

2. YnyJdweHue goctynHoctu: CmapT-Typuam npegocTaBnsieT BO3MOXHOCTb NOfy4YeHns MHAop-
Mauumn o nyTewecTBusix, OpoOHMPOBaHMM U NOKYNKe TYpoB B fntoboe BpemMs U U3 Nobon ToUKM
Mupa. OTo genaeT Typuam 6onee AOCTYNHbIM A4S LMPOKOW ayanuTopumM 1 NO3BONSET NyTeLle-
CTBEHHMKaM MfaHnpoBaTb CBOM Noe3nku 6onee yaobHo.

3. YnyJyweHune knuentckoro onbita: CMAPT-TexHOnorMm no3eonsoT nepcoHannanpoBaTb npe-
AOCTaBnsemble yCnyrm n co3fgaBaTtb YHUKarbHble KMUEHTCKME OMbiThl. TypuCTUYECKME KOM-
naHuM MOryT aganTupoBaThb NPEANOXeHUs U yCryru No4 MHAMBMAyanbHble NOTPEBGHOCTU Kax-
[A0ro KNNEeHTa, YTO NOBbLILAET YPOBEHb YAOBNETBOPEHHOCTUN N NOANBHOCTH.

4. YBenuyeHue 6esonacHocTn: CMAPT-TeXHOMOrMm mMoryT 6bITb MCNOMb30BaHbl 4119 ynyYLlleHUst
6esonacHoCTU TypUCTOB. Hanpumep, cMcTeMbl MOHUTOPUHIA U YpaBneHus TYpUcTU4eCcKUMMu
obbekTamu No3BONAOT KOHTPONMPOBATL CUTyauUio U NpefoTBpaLlaTb YpesBbl4anHbIE CUTY-
auumu, Takme Kak NoTepsiHHbIe NN NOXULLEHHbIE TYPUCTbI.

HenocTtatku CmapT-Typusma:

1. OrpaHunyeHns OOCTynHOCTU: B pernoHax ¢ nnoxon MHPaCcTPyKTYpPON UM HU3KOW TEXHUYE-
CKOW OCHaLLIEHHOCTbIO cTaHoBUTCA Npobnemon goctyn k CMAPT-TexHonoruam. He Bce niogm
nmetT JocTyn K MIHTepHeTy unm yctponcteam, HEO6XOAMMbIM 41151 UICNONb30BaHNSA 3TUX TEX-
HOMOrUMN.

2. ¥Ya3BUMOCTb K KnbepnpectynHoctu: B cBsisaum ¢ poctom ucnonb3oBaHuss CMAPT-TexHonorun
B TYPUCTUYECKON MHOYCTPUKN, BO3pacTaeT U puUCK KnbepnpecTynHOCTU. Xakepbl MOryT MOny-
YMTb OOCTYN K JINYHOM MHOpMaLMK TYPUCTOB, TaKOW KakK AaHHble nacrnopta unum duHaH-
COBble AaHHbIE.

3. 3aBucumocTb OT TexHororun: B cnyyae otkasa TexHonorun unu cbosi B pabote cuctembl,
BO3HMKaIOT Npobnembl ¢ 6poHMPOBaHNEM, ONMAToON UK NepeaBwxkeHem. Jlioam cTaHoBATCS
Honee 3aBUCUMbIMW OT TEXHOMOIMM N HE CNOCOOHbI PeLLnTb NPOGIEMbI CAMOCTOSTENBHO.

4. MNoTepsa nuyHoro koHTakTa: BHeapeHne CMAPT-TeXHONOMMM MOXET NPMBOAUTL K NOTEPE NNY-
HOrO KOHTaKTa Mexay Typuctamu n obcnyxmnsaromm nepcoHanom. MHoruve nogm npegnoym-
TaloT 00LWATLCA C XMBLIMU NOAbMU NPU peLleHnn Npobrnem unu nonyvyeHmm nHopmauum, a
He C KOMMbTEPaMKN Unn poboTamu.

Mpeunmyliectea CmapT-Typusama HepoctaTtkn CmapTt-Typusama
1. YBenuyeHune adhpeKkTMBHOCTH 1. OrpaHunyeHns 4OCTYMHOCTH
2. YnyJweHne 4OCTYMHOCTU 2. Y13BMMOCTb K KMbepnpecTynHocTu
3. Yny4LlueHmne KIMeHTCKOoro onbiTa 3. 3aBMCUMOCTb OT TEXHOMNOMMU
4. YBenuyeHvie 6e3onacHocTu 4. MoTepst NNYHOrO KOHTAaKTa

CmapT-Typu3m npeacraBnsieT cCobon HOBY NapaanrMy nyTelwecTBMIn, OCHOBAHHYHO Ha UCMOMb-
30BaHMM COBPEMEHHbIX TEXHOMOMMIN N YMHbIX PELLEHWI ANs co3aaHusa 6onee ygobHOro n nepcoHa-
N3MPOBAHHOTO OMbITa ANsS NyTELEeCTBEHHNKOB. [JaBanTte pacCMOTPUM HEKOTOPbIE NPUMEPbI 3apy-
6exHoro onbiTa B cchepe CmapT-Typusma:
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1. AnoHusa: B ANOHWUM MHOrOMUCNEHHbIE ropofa NMPUMEHSIOT TexHornorum MHTepHeTa Belen u
NCKYCCTBEHHOIO MHTENNeKTa, Ytobbl caenatb nyTtewectsust 6onee ygobHbIMU 1 3 dEKTMB-
HbIMW. Hanpumep, ToknMo ncnonb3yet cuctemy "ymHbI ropod”, kKoTopasi cobupaeT gaHHble O
Tpadumke, noroge v Opyrux gaktopax Ans npegoctaBneHus nyTelecTBeHHUKaM pPeKOMEH-
Aaunn n yBegomIneHun o Hambonee onTMManbHbIX MapLUpyTax U BpEMEHM NOE3OKN.

2. Curranyp: CuHranyp M3BeCTEH CBOMM MCMOSIb30BAHMEM TEXHOMOMMIA ANsi CO3OaHMA YMHbIX
ropogoB. OgHUM 13 Hanbornee 3aMeTHbIX TpUMepoB aBnsieTcs "Caabl B Hebe" — BepTuKarbHble
cafbl, KOTOPblE CYLLECTBYIOT Ha pPa3HblX YPOBHSAX HeBGOCKpeboB. [MyTelecTBEHHUKN MOTyT
NCNonb3oBaTh NPUINOXEHNE AN MOOUMBbHBIX YCTPOWCTB, YTOObI MONYy4YUTb MHPOPMALMIO O
Ka)kaoM cazie U Nony4nTb NePCOHANM3NPOBaHHbIE PEKOMEHAALMN O NOCELLEHNM STUX MECT.

3. epmaHusa: B l'epmaHum HEKOTOpbIE ropofa npeasaratoT CBOMM NOCETUTENAM YMHbIE TYPUCTU-
YyecKme KapTbl. ATO KapTbl, KOTOPbIE MOXHO 3arpy3nTb Ha MOBUITbLHOE YCTPOWCTBO U cogepxat
noapobHyo MHopMaLMIo 0 4OCTONPMMEYaTENbHOCTAX, pecTopaHax, oTensax u TpaHCnopTe.
KapTbl Takke npegoctaBnsoT MHOPMaLUo O TOM, KakuM 06pa3oM nyTeLleCTBEHHUKM MOryT
NCNonb3oBaTb OOLECTBEHHbIV TPAHCNOPT ANS AOCTMXKEHUSA CBOMX MECT Ha3HaYeHUs.

4. Hupepnangbl: B HekoTopbix HuaepnaHAackux ropogax CmapT-Typuam npefcTaBreH B BUAE
MOOMIbHBIX MPUMOXEHWUA, KOTOPble MOMOralT MyTelwecTBEeHHMKaM MNiaHUpoBaTb CBOM
noesaku v nomny4vatb NepcoHanvM3npoBaHHbIE pekoMeHZaLumn o MecTax, KoTopble CTOUT rnoce-
TUTb. MNpUNoXeHUs Takke NO3BONAIOT NOCETUTENSM 3aKa3biBaTb OUNETLI HA My3eun u apyrue
AOCTONprYMeYaTenbHOCTH, a Takke nony4vatb MHOPMaLMI0 O pecTopaHax U MarasvHax nob-
nM3ocTu.

OTO TONbKO HEKOTOpble NPUMEpPbl TOro, Kak CMapT-TEXHONMOrMM MPUMEHSAIOTCA B Typu3Me 3a
pybexom. CmapT-Typuam npegnaraeT yaobCTBoO 1 nepcoHanmsaunio gns nyTelweCcTBEHHMKOB, U €ro
NoMNynAPHOCTb TOMBbKO pacTeT BO BCEM MUPE.

Y3bekuctaH, byayyun ogHON M3 NONynsipHbIX TYPUCTMYECKUX Lienen B LieHTpanbHon A3uun, Takke
MOXET BHEOPUTb CMapT-TEXHOSIOMMM B CBOK TYPUCTUYECKYHD WMHAOYCTPUIO. OTO MO3BOMUT CTpaHe
cTaTth elle 6onee npuBnekaTenbHbIM MECTOM 4SS NOCELLEHNS U NOBLICUTbL YPOBEHb CepBuca Ansg
MEXAYHaAPOOHbIX U BHYTPEHHUX TYPUCTOB.

B VYs3bekucrtaHe yxe peanusyloTCa HEKOTOpble MNPOEKTbl, CBA3aHHble ¢ CmapT-TYpU3MOM.
Hanpvmep, MoGunbHble NPUAOXKeHNa Ons noucka MHGopMauum O rocTMHMLAax KU pectopaHax, a
TaKke A5 opraHM3aumm TYpUCTUYECKMX MapLUpyTOB. Takke Bbin 3anyLLeH NpoekT “yMHOro ropoaa” B
crtonuvue TallkeHTe, KOTOPbIA UCNOoNb3yeT TexHonormm VIHTepHeTa BeLlen a4ns ontuMmMsaumm ynpas-
neHnsa pecypcamm 1 NoBblLLEHMS 6e30MaCHOCTM.

OpgHako, He0BX0AMMO NPOJOIMKUTL PA3BUTUE N BHEAPEHNE CMAPT-TEXHONOMMIN B Y36EKCKOW Typu-
CTUYECKOM MHAYCTpUK. [nsa aTtoro Heo6xoanMMO YCUNnTb COTPYAHMYECTBO MeXAy rocyaapCTBEHHLIMU
opraHamu, YacTHbIMM KOMMAHUSMWN U 3KCNepTaMn B 06racTn cMapT-TEXHONOMMN. Takke HYXXHO obe-
CNeYnTb AOCTYMHOCTb CMapPT-TEXHOMOMMIA sl BCEX CIOEB HaceneHnsa n obyunTb MECTHbIX XUTtenemn
NCcnosb3oBaThb UX.

CmapT-Typu3m sIBMSIeTCA HEOTbEMIIEMON YacTbio OyayLlero Typuama. lNpumeHeHne cmapTt-Tex-
HOMNOMNN B Y36EKCKON TYPUCTUYECKOW MHAYCTPUM MO3BOMMUT YNyYLWWTb OMbIT TYPUCTOB, MPUBIEYb
HOBbIE TYPUCTUYECKME MOTOKU M CMOCOBCTBOBATbL Pa3BUTUK SKOHOMMUKM CTpaHbl. [103TOMy BHe-
apeHne CmapT-Typmsama B Y3beKknctaHe ABMASIETCA BaXKHbIM LIAroM Afsi pa3Butusa Typruama B CcTpaHe
N NOBbILLEHNSA €€ KOHKYPEHTOCNOCOBOHOCTM Ha MeX4yHApOAHOM YPOBHE.
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Abstract: In the article, it is highlighted that the rapid development of the digital economy in Uzbekistan
ensures the increase of the competitiveness of industries and companies, the increasing share of digital
transformation leads to serious changes in business processes and affects all areas of the economy. Infor-
mation is focused on the global application of digital technologies in tourism with the impact of creating an
inclusive society and the entire digital space.

Key words: information, inclusive society, tourism, Smart-tourism, hospitality, technology, services, quality,
information technologies.

Annotatsiya: Maqgolada O‘zbekistonda ragamli igtisodiyotning jadal rivojlanishi tarmoglar va kompaniyalarning
ragobatbardoshligini oshirishni ta’minlash, ragamli transformatsiya ulushi ortib borayotgani biznes-jarayon-
larda jiddiy o‘zgarishlarga olib kelishi va igtisodiyotning barcha sohalariga ta’sir ko‘rsatishi yoritiigan. Axborot,
inklyuziv jamiyat va butun ragamli makonni yaratish ta'siri bilan turizmda ragamli texnologiyalarni global
go'llashga qaratilgan.

Kalit so‘zlar: axborot, inklyuziv jamiyat, turizm, Smart-turizm, mehmondo'stlik, texnologiya, xizmatlar, sifat,
axborot texnologiyalari.

AHHOTaLMA: B cTaTbe nogyepkmBaeTca, YTO CTPEMUTENBHOE Pa3BUTUE LIMOPOBOMN SKOHOMUKM B Y3BeKMCcTaHe
obecneynBaeT NOBbILLEHNE KOHKYPEHTOCMOCOBHOCTH OTpacnen n KoMnaHun, ysenuyeHve gonv ungpposon
TpaHcdopMauum NPUBOAUT K CEPbE3HLIM M3MEHEHNSM B BM3HeCc-npoLeccax 1 3atparnBaeT Bce cpepbl KO-
HomuKkKn. IHdpopmMauusa cocpefoToyeHa Ha rnobanbHOM NPYMEHEeHUW LMdPOBbLIX TEXHOMNOMMI B Typusme ¢
BNUSIHWEM Ha CO34aHue UHKITH3MBHOrO obLLecTBa U BCEro LMgpoBoro NpocTpaHCTBa.

KntouyeBble crioBa: I/IH(bOpMaLI,VIﬂ, WHKI03MBHOE 00LLECTBO, TYPU3M, CmapT-Tpr3M, rocTenpumnMMcCTBO, TEXHO-
norunu, ycnyru, Ka4ecrtBo, VIH(bOpMaLl,VIOHHbIe TEXHOJOTINN.

The rapid development of the digital economy in Uzbekistan ensures increased competitiveness
of industries and companies. The growing share of the country's digital transformation entails signif-
icant changes in business processes and affects all areas of the economy. Focused on the global
application of digital technologies in tourism, with the effect of creating an information, inclusive
society and digital space as a whole.

Tourism is a significant economic sector in Uzbekistan and provides real prospects for sustain-
able and inclusive economic growth. The sector generates foreign exchange, stimulates regional
development, directly supports numerous types of jobs and businesses, and supports many local
communities. Recent development indicators indicate continued strong growth in recovery and
revitalization in Uzbekistan, and this position highlights the critical role the country's government is
playing to optimize potential benefits and reduce process-related costs in the tourism industry.

With the development of digital transformation and the advent of Smart cities, new types of
tourism have developed, one of them is “Smart” tourism, which is a model of the combined develo-
pment of the tourism industry and S&R technology, which is not only the future trend of tourism
development, but also a driver for the transformation and modernization of the modern service sector.
Smart tourism is defined as tourism in which the constant and systematic use of Smart elements
leads to the creation of additional travel value for the tourist. The definition of Smart tourism places
emphasis on acquiring additional value of a tourist service for the consumer through the use of Smart
technologies.
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The focus of this type of tourism combines the planning and organization of tourism in the terri-
tory, the application of principles of sustainability to the value chain, the use of digital technologies to
provide a holistic tourist experience when making decisions about the consumption of services, effec-
tive management of tourism resources and the ability to respond to changing needs and behavior
patterns tourists.

The specificity of Smart tourism is that the key criteria when making digital decisions and devel-
oping tourism infrastructure should be a focus on the preferences of potential and actual tourists.
When organizing Smart tourism, the latest Smart technologies are used, which actively interact
through IT systems, such as the Internet of Things (IoT), augmented, virtual, mixed reality (VR/AR/
MR), use and forecasting based on big data (Big Data) and other local interaction technologies (Blue-
tooth, WiFi, Push, NFC).

To develop Smart tourism in Uzbekistan, we propose to highlight the following most important
digital solutions:

creation of a Central Asian tourism marketplace and centralization of efforts to promote tourism
products through digital platforms and applications;

introduction and development of multi-lingual tourist assistance services, including informa-
tion services, navigation and self-service services, in order to increase the accessibility, quality
and attractiveness of tourism services, and increase the efficiency of use of tourist resources;

As an example, we can cite that in Tashkent this technology has already been provided to tourists
by the State Committee for Tourism Development using QR codes.

As part of this program, a tourist, by clicking on a QR code, in a few seconds can very easily
download to his Smartphone all the information about the sights of our capital, in 12 languages.

Along with this, users are provided with information not only about tourist sites, but also about
nearby hotels, restaurants, art galleries, and other architectural and historical monuments, reports
the press service of the Tashkent city khokimiyat:

implementation of electronic tourist guest cards and similar mobile applications in the cities of
Uzbekistan — this represents international maps and applications for mobile devices that allow
tourists to travel by public transport, learn about cultural events and events, enjoy discounts
when visiting tourist attractions, as well as providing other benefits;

providing the opportunity to get acquainted with cultural and natural attractions, museum exhi-
bitions, tourist routes online using visualization technologies, virtual excursions, augmented
reality technologies, etc.;

creation and development of augmented reality services for navigation through cities and
display sites (museums, exhibition centers, art galleries, etc.) to increase the attractiveness of
tourist sites and the efficiency of use of tourist resources, as well as to increase demand for
tourism products;

development of services for online construction of a tourist route with the possibility of pur-
chasing tickets and booking hotels;

creation of an electronic platform for involving self-employed people in tourism activities
(guides, instructors, tour guides);

As part of the project implemented by the Ministry of Tourism and Cultural Heritage together with
the company Tehno Dargoh LLC to introduce Verum QR codes, most historical monuments were
previously equipped with them. This technology has already been tested in the Poi Kalon complex,
Gaukushon, Kukeldash, Nodir Devonbegi madrassas, in the trading centers of Toki Sarofon, Toki
Telpakfurushon, Toki Zargaron, on Lyabi Hauz Square, at the Nasriddin Afandi monument, in the
Samanid mausoleum, the Ark citadel and the Jewish Synagogue. In February-March of this year,
hotels, restaurants and other tourism industry facilities in the region will also be equipped with QR
codes.
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Based on the above, we can claim that Smart tourism is a holistic, long-term and sustainable
approach to planning, development, operation and positioning of tourism products and businesses at
the present stage in Uzbekistan. Information and digital technologies in tourism are already a gener-
ally accepted phenomenon, and tourism in Uzbekistan is increasing the introduction of new technolo-
gies into an increasing number of its reproductive processes, increasing its efficiency and increasing
social and environmental adaptation to tourism in travel regions.

To sum up our article, we can say that technological transformations will contribute, first of all,
to increase in the number of tourists visiting Uzbekistan, tourism income and the share of tourism
income in the gross domestic product (GDP). In addition, tourism companies must receive sufficient
government support to survive the Industry 4.0 process and adapt to innovation.

1. Chernikova L. Technologies of Smart tourism — economic approach (Tourism 4.0) “INNOVATIONS AND INVEST-
MENTS”. No. 7. 2023.

2. A. Allayarov Priority directions for the development of tourism in Uzbekistan. https://cyberleninka.ru/article/n/prioritet-

nye-napravleniya-razvitiya-turizma-v-uzbekistane

/http://old.muslim.uz/index.php/rus/mir/item/13349 2023

https://turbaza.by/tur/belarus-tours/vostochnyj-kolorit-uzbekistana-tashkent-buhara-samarkand/

Technologies in the tourism sector of Central Asia. https://kun.uz/ru/02401914
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To‘rabekov Sohibjon Sherboy o‘g‘li
Samarqand igtisodiyot va servis instituti tayanch doktoranti

Annotatsiya: Magolada turizm xizmatlari sohasi rivojlanishining aholi bandligi darajasiga ta’siri borasidagi
ayrim nazariyalar tahlil gilingan. Ushbu nazariyalar asosida O‘zbekiston sharoitida turizm xizmatlari sohas-
ining mamlakat aholisining bandligiga ta’siri tahlil va tadqiq etilgan. Bu borada magola so‘ngida xulosa va
takliflar ishlab chigilgan.

Kalit so‘zlar: Turizm xizmatlari, aholi bandligi, multiplikativ samara.

Abstract: The article analyzes some theories about the impact of the development of tourism services on the
level of population employment. Based on these theories, the impact of the tourism services industry on the
employment of the country's population was analyzed and researched in the conditions of Uzbekistan. At the
end of the article, conclusions and suggestions have been developed in this regard.

Key words: Tourism services, population employment, multiplier effect.

AHHOTauus: B ctaTbe aHanM3mpyloTcs HEKOTOPbIE TEOPUM O BIUSIHUW Pa3BUTUS TYPUCTUYECKUX YCNyr Ha
YPOBEHb 3aHATOCTW HacerneHusi. Ha ocHoBe 3TuUX Teopwuii ObiNIo NPOoaHanM3MpoBaHO U UCCNEA0BaHO BMU-
SAAHME MHOYCTPUM TYPUCTUYECKUX YCIYT HA 3aHATOCTb HACENEeHWs CTpaHbl B yCnoBusix Y3bekucrtaHa. B koHue
cTaTby CHOPMYNMPOBaHbI BbIBOABI U MPEANOXEHUS NO 3TOMY MOBOAY.

KntoueBble crnoBa: TypVICTVI‘-IeCKI/Ie yCcnyru, 3aHATOCTb HacerneHus, MyJ'IbTI/IFIJ'IVIKaTI/IBHbIﬁ Sd)(*)eKT.

Jamiyat taraqqgiyotining hozirgi bosgichida mamlakatda mehnat munosabatalarini shakllantirish,
aholi turmush darajasi va bandligini oshirish, yangi ish o'rinlarini yaratish hamda ijtimoiy sohadagi
boshga muammolarni hal qilishda turizm xizmatlari sohasining o‘rni beqiyos. Sababi, tashrif buyu-
ruvchilarning sayohati davomida xilma-xil ehtiyojlarini gondirish uchun xizmatlarning keng doirasini
shakllantirish talab etiladi. Bunda sayyohlarning ushbu xilma-xil ehtiyojlarini gondirish darajasi mam-
lakatda yaratilgan turistik infratuzilma va uning faoliyat samaradorligi bilan bog'liq. Bir so‘z bilan ayt-
ganda, turizm xizmatlari sohasining rivojlanishi transport, mehmonxona xo‘jaligi, fan va madaniyat,
qurilish, qishlog xofjaligi, savdo, umumiy ovqatlanish va boshqa sohalarning rivojlanish ko‘rsat-
kichlariga bevosita va bilvosita ta’sir ko‘rsatadi. Sohadagi bandlik darajasi ham bundan mustasno
emas.

Turizm xizmatlari sohasining iqgtisodiyotga bilvosita ta’siri uning ijtimoiy-igtisodiy tabiatiga ko‘ra
ancha kengroq bo'‘lib, uning umumiy ta’siri bevosita iqtisodiy va ijtimoiy ta’siridan ancha yuqori. Sababi
shundaki, turizm xizmatlari orqali “xarajat-daromad” zanjiri asosida turizmga bog‘liq tarmoqglarning
rivojlanishi rag‘batlantiriladi (multiplikator effekti). Ya’ni tashrif buyuruvchining tashrif buyurgan joyida
go‘shimcha xarajatlari ganchalik ko‘p bo‘lsa, turizm xizmatlari sohasining igtisodiyotga bilvosita (mul-
tiplikativ) ta’siri shuncha yuqori bo‘ladi.

Turizm xizmatlari sohasining igtisodiyotga va unga alogador boshga tarmoglarning rivojlanishiga
bilvosita ta’siri borasida dunyoning ko‘plab olimlari tadqigot olib borishgan. Jumladan, xorij olimlaridan
D.Keyns', P.Samuelson, S.Fisher, X.Ryutter, |.Krippendorf, V.Archer, S.Ouen, X.Klement, D.Klark,
R.Xarrod, G.Xambler, E.Xarsenlar o'z tadqiqot ishlarida iqtisodiyotning turli tarmoqlari uchun umum-
lashtirilgan multiplikatorni hisoblashning bir gancha modellari va usullarini taklif gilgan. Rus igtisodchi
olimlardan A.Kvartalnov, V.G.Gulyaev, V.A.Morozov, G.A. Papiryan, M.V.Yefremova va boshqgalar esa
turizm multiplikatorlarini hisoblash tartib-tamoyillari borasida izlanishlar olib borgan. Biroq shunga

1 KerHe k.M. ObLiasn Teopus 3aHATOCTM, NpoLueHTa u aeHer. MsbparnHoe/[x.M.KeliHc; BcTyn.ctatesa H.A.MakalueBon. — M.:Okcmo,
2007. — 960c. — (AHTOMNOrNs1 3KOHOMUYECKON MbICN).
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garamasdan umumiy gabul gilingan, uyg‘un nazariya va turistik multiplikatorni hisoblashning yagona
modellari hali ishlab chigilmagan.

Multiplikativ effekti nazariyasi ishlab chigarishning bir sohasida xarajatlarning ishlab chigarishni
kengaytirishga va uning boshqga sohalarda bandlikni oshirishga rag‘batlantiruvchi ta’siri mavjudligini
ifodalaydi. Yalpi hududiy mahsulot tarkibidagi ushbu o‘sib boruvchi komulyativ effekt multiplikator
effekti deb ataladi?. Turizmning rivojlanishi igtisodiyotning ko‘pgina sektorlari bilan bog'liq bo‘lganligi
sababli uning multiplikativ ta’sirini baholash uchun kattagina ma’lumotlar bazasi talab etiladi. Shuning-
dek, multiplikator giymatini baholashda nafaqgat metodologiyani tanlash, balki multiplikator turini ham
to‘g’ri tanlash muhimdir. Bizningcha, O‘zbekiston sharoitida turizm xizmatlari sohasining unga bog‘liq
boshqa iqtisodiy va ijtimoiy sohalarga bilvosita ta’sirini baholashning imkoniyati majud emas. Bunga
mamlakatda umumiy va turizm statistikasining mukammal emasligi, milliy hisoblar tizimida turizm
multiplikatori parametrlarining mavjud emasligi, turizm multiplikatorini hisoblash va uni operativ hiso-
bini yuritishning ilmiy asoslangan metodikasining yaratiimaganligi va boshgalarni sabab qilib keltirish
mumkin. Shu boisdan, biz turizm xizmatlari sohasining unga alogador boshga tarmoglarning igtisodiy
ko‘rsatkichlariga ta’sirini nazariy garashlarimiz orqali tahlil qilishga harakat qildik.

Xizmat ko‘rsatish sohasida turizmning rivojlanishining matematik modellashtirish bo‘yicha tad-
gigotchi A.M.Tramovaning fikricha, turizmning multiplikativ effektini hisoblashning murakkabligiga
garamasdan, turizmning iqtisodiy samarasini tavsiflovchi asosiy ko‘rsatkichlar yetarlicha aniglangan.
Uning fikricha, har ganday milliy igtisodiyot uchun hisoblanishi mumkin bo‘lgan yetti turdagi turizm
multiplikatorlari mavjud. Bular: ishlab chiqarish, sotish, daromadlar, bandlik, ish haqi, davlat daro-
madlari va import multiplikatorlaridir®.

O‘zbekistonda turizm xizmatlari sohasi rivojlanishining boshga soha va tarmoglardagi bandlik
ko‘rsatkichlariga ta’sirini o‘rganishda statistik tadqigot usulidan hamda D.Keynsning igtisodiy tahlil
nazariyasiga asoslangan turistik multiplikatorning matematik modelidan, P.Samuelson va V.Nordxauz-
ning multiplikatorni hisoblash usullaridan4 foydalanishni magsadga muvofiq deb topdik. Ya’'ni bunga
ko‘ra, turizm multiplikatori doirasida turizm xarajatlari aylanmasi dinamikasini hisobga olgan holda,
turizmning bilvosita ta’sirini umumlashtiriigan shaklda hisoblash quyidagicha ifodalanadi:

K=1+1xMSP + | x MSP2 + | x MSP3+ | x MSP4 +... + | x MSP" (1)

K — turistik faoliyatning multiplikativ effekti;

| — bevosita va bilvosita daromadlarni ifodalovchi investitsiyalar;

n — iqtisodiyotdagi pul aylanmalari soni;

MSP — iste’'molga bo‘lgan marjinal moyillik, ya’'ni hisobot davridagi o‘rganilayotgan hududdagi
mahalliy aholi xarajatlar darajasining daromadlar darajasiga nisbatib5.

Bunda:
xarajatlar X
s daromadlar _ D’ (2)
Demak, formula quyidagi shaklga keltiriladi:
I IxD
K=1—msp D—x' (3)

Tadgiqotlar jarayonida O‘zbekiston Respublikasining Davlat Statistik go‘mitasining rasmiy statistik
ma’lumotlari va qilingan hisob-kitoblar asosida O‘zbekiston Respublikasi igtisodiyotiga turizmning bil-
vosita ta’sirining hajmini hisoblashga harakat qildik (turizmning multiplikativ effekti).

2 Hemkosuy E.I. Mynstunnukatop Typuama // C6.Hay4HbIX cTaTen no matep. MexayHap. Hay4HO-NpakTuy. KoHd.:«Ponb Typusma B
MOAEepHMN3aLMN SKOHOMUKM POCCUINCKUX pernoHoBy, 8-10 uoHa 2010r. — MNeTposasoack: kapHy, paH, 2010. — c. 97-100.
3 TpamoBa A.M. MaTtemaTnyeckoe MofenupoBaHue pasBuTUs Typuama B cdepe ycnyr cuctemorexHuka. 2010r. Ne8. http://systech.

miem.edu.ru/2010/tramova.htm (murojaat gilingan sana: 14.06.2023).
4 M.CamyancoH, B.Hopaxayc. SkoHomuka. m.,2000.
5 Ruetter H. Wirtschaftsfaktor tourismus. in: wolkswirtschaftin der schweiz. bern, 2001. — c. 125-132.
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1-jadval:
Ne Yillar Aholi daromadlari, mird. Aholi iste’mol xarajatlari, mird. Iste’molga marjinal moyillik,
so‘m so‘m %
1 2017 236 893,1 71067,9 30
2 2018 300 842,7 93 261,2 31
3 2019 365 735,6 113 378,04 31
4 2020 414 968,7 141 089,36 34
B 2021 519 181,4 182 470,99 35

1-jadval ma’lumotlariga ko‘ra, O‘zbekistonda 2017-yilda aholining iste’molga o‘rtacha marjinal
moyilligi 30% bo‘lgan va u so‘ngi yillarda o'sib borayotganligini ko‘rish mumkin.

Yuqoridagi hisoblash modeliga asosan 2021-yil ma’lumotlaridan foydanalib quyidagilarni his-
oblaymiz [bunda | = 1556250 so‘m (bir sayyohga to‘g‘ri keladigan xarajatlar summasi’)]:

K=1/(1-MPS)=1/(1-0,35) = 1556250/0,65 = 2394230
k=1/1-MSP=1/0,65=1,54 (4)

Hisob-kitob natijalariga ko‘ra, yuqoridagi model asosida qilingan hisob-kitoblar 2021-yil uchun
xarajat (Daromad) multiplikator koeffitsienti k =1,54 ga teng ekanligini ko‘rsatdi. Ya'ni tashrif buyurgan
xorijiy sayyohlarning O‘zbekiston hududida har 1556250 so‘m qilgan xarajati milliy igtisodiyotga
2394230 so‘m go‘shimcha daromad keltirishini ko‘rsatmoqda.

Turizmning multiplikativ ta’sirini baholash uning mamlakat iqtisodiyotiga ta’sirini aniqroq hisob-
lash, davlat budjetini shakllantirish, to‘lov balansini baholash, eksport-import operatsiyalarini opti-
mallashtirish, turizmni davlat tomonidan qo‘llab-quvvatlash dasturlarini ishlab chigish, uning investit-
siyaviy strategiyasini va turizm infratuzilmasini yaxshilash, turizm resusrlaridan foydalanish va gayta
ishlashda ushbu parametrlarni hisobga olish imkonini beradi. Birog, mavjud milliy hisoblar tizimi va
turizm statistikasining imkoniyatlari hozirda bu parametrlarni yetarlicha aniqlik bilan aniglash imkonini
bermaydi. Holbuki, xorijda turizmni bargaror rivojlantirish modelini ishlab chigish asosida mamlakatda
turizmni o‘rganish, prognozlash va rivojlantirish bilan shug‘ullanuvchi ilmiy-tadqigot institutlari tashkil
etilgan.

Yuqorida qayd qilinganidek, turizm xizmatlari sohasining boshga tarmoq va sohalarga bilvosita
ta’sirini baholash bo‘yicha tugal xulosa, anig metodika yoki ilmiy asoslangan nazariya yo‘q. Shu
gatorda, turizm xizmatlari sohasining boshga soha va tarmoglardagi bandlik darajasiga ta’sirini baho-
lashning ham aniq qo‘llanmasi hali ishlab chigilmagan. Biroq, shunday bo‘lsada turli davrlarda turli
davlatlarning ba’zi olimlari o‘zlarining milliy igtisodiyotining ijtimoiy-igtisodiy ahvolidan kelib chigib bu
bo‘yicha o'z yondashuvlarini ishlab chigishgan. Masalan, 1995-yilda amerikalik tadgiqotchi K.Xombak
Milliy bog‘lar xizmati uchun “Pullarni ko‘paytirish model”ini ishlab chiggan. Bunga ko‘ra, ushbu model
ekoturizmning milliy igtisodiyotga qo‘shgan hissasini baholash uchun mo'ljallangan bo'lib, u milliy
bog‘ga tashrif buyuruvchilar xarajatlarining 4 ta ko‘rsatkichi bo'yicha ta’sirini aniglash orqali o‘lcha-
nadi:

Umumiy sotish;
Yaratilgan ish o'rinlari;
Daromad;

Qo'shilgan giymat.

Tadqigotchi O.S. Mozgovaya o'z tadgiqotlari davomida K.Xombakning ushbu modeli asosida
turizmning bandlik multiplikatorini hisoblash metodikasini ishlab chiggan®. Bunda tadgiqotchi mam-
lakatda turizm xizmatlari sohasining bandlik multiplikatorini hisoblashda mamlakat mehnat bozorida
yaratilgan yangi ish o‘rinlari soni va tashrif buyurgan har bir xorijiy sayyohga to‘g‘ri keladigan o‘rtacha

6 O'zbekiston Respublikasi Prezidenti huzuridagi Statistika agentligi ma’lumotlari asosida muallif tomonidan tuzildi.

7 Muallif tomonidan hisoblandi.

8 C. MogsroBasi. TypuUCTCKUIA MYNbTUNIMKATOP B OLIEHKE 3KOHOMWYECKOro BKMafa 3KOMorMyeckoro Typuama B pasBUTME pernoHa.
XKypaHn mexayHapogHoro npasa U MexayHapoAHblX oTHowweHun. Ne2 — 2009.
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xarajat miqdoridan kelib chigishni magsadga muvofig deb topgan va u quyidagi formula orqali his-
oblanadi:

Yalo*
b7 TS« 0'X (5)

Mb — turizmning bandlik multiplikatori;

YalO* — mamlakatda yaratilgan yangi ish orinlari soni, ming;

TS — mamlakatga jami tashrif buyuruvchilar soni, ming nafar;

OX — har bir turistga to‘g‘ri keladigan o‘rtacha xarajat, AQSh dollari;

Tadqigotlar jarayonida O.S. Mozgovayaning bandlik multiplikatorini hisoblash metodikasidan foy-
dalanib, O‘zbekiston turizm xizmatlari sohasining 2021-yil statistik ma’lumotlari asosida mamlakat-
ning bandlik multiplikatorini hisoblashga harakat qildik. Unga ko‘ra, 2021-yilda mamlakat mehnat
bozorida jami 506,2 minga yangi ish o‘rni yaratilgan®, mamlakatga tashrif buyurgan xorijiy sayyohlar
soni 1881,3 ming nafarni'® va har bir sayyohga to‘g‘ri keladigan o‘rtacha xarajat esa 107$ AQSh dol-
lari''ni tashkil etgan.

Demak, ushbu ma’lumotlarni yuqoridagi formulaga qo'yib hisoblasak, quyidagi natijani olamiz:

506,2

b= Tg13r1070 00

(6)

Turizm xizmatlari sohasining bandlik multiplikatori M, = 0,002 ga teng bo'lishi, O'zbekistonga
tashrif buyurgan har bir xorijiy sayyohning har bir gilgan qo‘shimcha 1000$ AQSh dollari uchun
mamlakat mehnat bozorida 2 ta yangi ish o‘rni yaratilishini ko‘rsatmoqda. Yoki boshqacha aytganda,
mamlakatda o‘rtacha 1000$ lik turizm xizmatlari eksportining amalga oshirilishiga erishish uchun
go‘shimcha 2 ta yangi ish o‘rniga ehtiyoj paydo bo‘lishini ko‘rsatadi.

Yuqoridagi turizm multiplikatorlari bo‘yicha amalga oshirilgan hisob-kitob natijalarini baholash
magqsadida ushbu 2 multiplikatorlarning qo‘shni davlatlardagi giymatini tahlil gilishni magsadga muvofiq
deb topdik. Bunga ko‘ra, har ikki multiplikator bo‘yicha qo‘shni Qozog‘iston, Rossiya va Tojikiston
Respublikalarining ko‘rsatkichlari O‘zbekistonnikidan nisbatan yuqoriroq ekanligi aniglandi.

2-jadval:

Ne Ko‘rsatkichlar Qozog‘iston Rossiya Tojikston
1 Turistik faoliyatning multiplikativ effekti (k = koeffitsient) 21 24 1,8

2 Turizmning bandlik multiplikatori (k = koeffitsient) 0,006 0,012 0,001

2-jadval ma’lumotlariga ko‘ra, Qozog'‘iston Respublikasida 2021-yilda turistik faoliyatning multip-
likativ effekti k =2,1 ga tengligini, ya'’ni mamlakatga tashrif buyurgan xorijiy sayyohlarning har bir birlik
gilgan xarajati milliy igtisodiyotga 2,1 koeffitsientda qo‘shimcha daromad keltirishini ko‘rsatmoqda.
Ushbu ko‘rsatkich Rossiya va Tojikistonda mos ravishda 2,4 va 1,8 ni tashkil etgan.

Shuningdek, 2021-yilda Qozog‘iston Respublikasida amalga oshirilgan turizm eksportining har
1000$ AQSh dollari uchun mamlakat mehnat bozorida 6 ta yangi ish o‘rniga ehtiyoj paydo bo‘lishi
mumkinligini ko‘rsatmoqda. Bu ko‘rsatkich Rossiyada 12 tani, Tojikstonda 1 tani tashkil giladi.

Bizningcha, turistik faoliyatning multiplikativ effekti O‘zbekistonda Qozog‘iston va Rossiyaga
nisbatan pastroq ko‘rsatkichni ifodalaganini aholining is’temol xarajatlari daromadlariga nisbatan
ancha kam ekanligini bilan izohlash mumkin. Ya’ni O‘zbekiston aholisi daromadlarining ko‘proq qis-
mini iste’mol uchun emas, balki jamg‘arma uchun ajratadi. Boshqacha aytganda, O‘zbekiston aholisi

9 https://mehnat.uz/uz/news/uzbekistonda-ishsizlik-darazhasi-96-foizni-tashkil-etdi- (murojaat qgilingan sana 23.12.2022-yil, soat
22:05)

10  https://uzbektourism.uz/research/statistics (murojaat gilingan sana 23.12.2022-yil, soat 22:05)

11 O'zbekiston Respublikasi davlat stitistika go‘mitasi ma’lumotlari asosida muallif tomonidan hisoblandi.

12 Muallif tomonidan hisoblandi.
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daromadlarining jamgarma uchun olingan gismi Qozog'‘iston va Rossiyanikiga garaganda ko‘proq
bo‘lishi mumkin.

O'zbekistonda turizmning bandlik multiplikatori giymatining qo‘shni Qozog‘iston va Rossiya dav-
latlarinikiga nisbatan pastroq bo‘lganligini mamlakatga tashrif buyurgan xorijiy sayyohlar sonining
nisbatan kamligi yoki ularning sayohati davomida gilgan o‘rtacha xarajatlari miqdorining kamligi bilan
izohlash mumkin. Bu, albatta, mamlakatda yaratilgan turistik infratuzilma va xizmatlar sifati bilan
bog'liq.

2019-2025-yillarda O‘zbekiston Respublikasida turizm sohasini rivojlantirish Konsepsiyasini
amalga oshirishning maqsadli ko‘rsatkichlarida keltiriilgan ma’lumolarga ko‘ra, 2025-yilga borib
O‘zbekistonga tashrif buyuradigan xorijiy turistlar soni 11810 ming kishini, turizm xizmatlari eksporti
esa 2 170 min AQSh dollarini tashkil etishi prognoz gilingan. Agar ushbu magsadli ko‘rsatkichlar
erishilsa hamda turizmning bandlik multiplikatori kamida Mb = 0,002 holda o‘zgarishsiz qolsin deb
faraz qilsak, 2025 yilda O‘zbekiston mehnat bozorida kamida 4339 mingta yangi ish o‘rinlarini yaratish
imkoniyati paydo bo‘ladi.

Yuqoridagi fikr mulohazalardan xulosa shuki, O‘zbekiston sharoitida turizm xizmatlari sohasini
jadal rivojlantirish, bu orgali mamlakat milliy igtisodiyotining barqarorligini ta’'minlash hamda mam-
lakatda bandlik darajasini oshirish uchun quyidagi chora tadbirlarni amalga oshirishga kuchli e’tibor
garatish zarur:

Mamlakat aholisining daromadlariga mutanosib ravishda iste’'mol xarajatlarini ham ayniqgsa,
xizmatlarga bo‘lgan iste’mol xarajatlarini oshirib borish lozim. Bunda turizm xizmatlarining jozibador-
ligini oshirish va tashrif buyuruvchilarning xilma xil ehtiyojlarini gondirishning samarali yo'llarini izlab
topishga e’tibor qaratish zarur.

Mamlakatda turistik infratuzilma hamda turizm xizmatlarining sifat va samaradorligini xalgaro
talab darajasiga yetkazish, turizm xizmatlarining yangi turlarini tashkil etish va ommalashtirish va
bu orgali turistik xizmatlar eksportini oshirish, pirovardda har bir sayyohga to‘g‘ri keladigan o‘rtacha
xarajat summasini oshirib borish.

Mamlakatning bor turistik salohiyatini yuzaga chiqarish va bu orgali mamlakatning turistik joziba-
dorligini yaxshilab, tashrif buyuruvchi xorijiy sayyohlar sonini oshirishga erishish.

Ushbu tadbirlarning amalga oshirilishi turizm xizmatlari sohasining O‘zbekiston milliy igtisodiy-
otidagi mavgeining mustahkamlanishiga hamda mehnat bozoridagi bandlik darajasini ta’minlashda
soha ulushining oshishiga ijobiy ta’sir ko‘rsatadi. Bunda turizm xizmatlari sohasining ushbu yo‘nal-
ishdagi ishlar samaradorligini yaxshilab borishda kelgusida amalga oshirilishi zarur bo‘lgan ishlarni
rejalashtirish hamda turizm xizmatlari sohasini tavsiflovchi prognoz ko‘rsatkichlarini tahlil va tadqiq
gilish magsadga muvofiq bo‘ladi.
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— M.:3kemo, 2007. — 960c. — (AHTONOMMA 9KOHOMUYECKOW MbICIN).

2. Hewmkosuy E.I. Mynetunnukatop Typmama // C6.HayuHbIX CTaTen no maTtep. MexayHap. Hay4HO-NpakTuy. KoHd.:«Ponb

Typv3mMa B MOAEPHM3aLMN SKOHOMUKM POCCUMCKMX permoHoBy, 8-10 uioHa 2010r. — MeTposaBoack: kapHL paH, 2010.

—¢. 97-100.

TpamoBa A.M. Matemartuyeckoe moaenvpoBaHue pasBuUTUs Typusma B ciepe ycnyr cuctemoTexHuka. 2010r. Ne8.

http://systech.miem.edu.ru/2010/tramova.htm

M.CamyancoH, B.Hopaxayc. 3koHomuka. m.,2000.

Ruetter H. Wirtschaftsfaktor tourismus. in: wolkswirtschaftin der schweiz. bern, 2001. — c. 125-132

O'zbekiston Respublikasi Prezidenti huzuridagi Statistika agentligi ma’lumotlari (www.stat.uz)

C. Mosrosas. TypuCTCKuii MynsTUMMMKATOP B OLEHKE 9KOHOMUYECKOro BKMaga 3KOMOrMYeckoro Typuama B passutue

pernoHa. XXypaHn mexayHapo4HOro npasa n MexayHapoaHbIx oTHoLueHun. Ne2 — 2009.

https://mehnat.uz/uz/news/uzbekistonda-ishsizlik-darazhasi-96-foizni-tashkil-etdi-(murojaat gilingan sana 23.12.2022-

yil, soat 22:05)

9. https://luzbektourism.uz/research/statistics (murojaat gilingan sana 23.12.2022-yil, soat 22:05).

w

Noo kM

i

https://yashil-igtisodiyot-taraqgiyot.uz



Isroilov Xusanboy Ibrohimjon o‘g‘li
Farg‘ona politexnika instituti, tayanch doktorant

Nishonboyev Doniyor Erkinjon o‘g‘li
Farg‘ona politexnika instituti, Iqtisodiyot kafedrasi assistenti

Annotatsiya: Turizm butun dunyo bo‘ylab iqgtisodiy o‘sishning asosiy tarkibiy gismlaridan biridir. Turizmning
asosiy talabi dunyoning turli burchaklaridan tobora ko‘proq sayyohlarni jalb gilish hisoblanadi. Smart-turizm
deganda turizmni yaxshilash uchun innovatsion vositalar va yondashuvlarni ishlab chigish uchun aqglli sha-
harlarga o‘xshash axborot-kommunikatsiya texnologiyalarini qo‘llash tushuniladi. Smart-turizm AKT, mobil
aloga, bulutli hisoblash, sun’iy intellekt va virtual reallik kabi asosiy texnologiyalarga tayanadi.

Kalit so‘zlar: Smart-turizm, AKT, Buyumlar interneti, bulutli hisoblash, sun’iy intelekt, virtual reallik.

Abstract: Tourism is one of the main components of economic growth around the world. The main demand
of tourism is to attract more and more tourists from different parts of the world. Smart tourism refers to the
use of information and communication technologies similar to Smart cities to develop innovative tools and
approaches to improve tourism. Smart tourism relies on key technologies such as ICT, mobile communi-
cation, cloud computing, artificial intelligence and virtual reality.Key words: Smart tourism, ICT, Internet of
Things, cloud computing, artificial intelligence, virtual reality.

AHHOTaUusA: Typu3M SIBMSI€TCH OAHON U3 OCHOBHbBIX COCTaBMSOLLMX 3KOHOMUYECKOrO pocTa BO BCEM MUPE.
OCHOBHOI NOTPEGHOCTLIO TypU3Ma SIBNSIETCA NpUBIeYeHne Bce GOoMnbLIero KonMyecTea TYPUCTOB U3 pasHbIX
yronkoe mMupa. CmMapT-Typusm nogpasymeBaeT MCMoNb30BaHne MH(MOPMAaUMOHHBIX Y KOMMYHUKALMOHHbIX
TEXHOJOMI, MOA0GHbLIX YMHBIM ropoAaM, Arnsi pa3paboTky MHHOBALMOHHbLIX MHCTPYMEHTOB U MOAXOA0B As
ynyyuweHust Typmuama. CMapT-Typr3M ONUpaeTcs Ha KitoyeBble TexHonornv, takue kak KT, mobunbHas
CBSi3b, 061aYHble BbIYMCIIEHWS], UCKYCCTBEHHbI UHTEMNEKT U BUPTyarnbHas peanbHOCTb.

KritoueBble cnoBa: CmapTt-typuam, KT, VIHTepHeT Bellen, obnayHble BblYUCTIEHUSA, UCKYCCTBEHHbIA UHTENN-
NEKT, BUpTyanbHas peanbHOCTb.

BMT News ma’lumotlariga ko‘ra, 2030-yilga borib dunyo bo‘ylab 1,8 milliard odam sayohat
giladi. Ushbu hajmdagi sayohatchilarni gabul gilish uchun mamlakatlar sayyohlik infratuzilmasini tar-
tibga solish va yaxshilash vositasi sifatida Smart-turizmga intiimogda. Smart-turizm — bu innovatsion
texnologiyalar va ma’lumotlarga asoslangan yechimlar orqgali turizm va mehmondo'stlikni osonlashti-
radigan sayyohlik sanoatiga transformativ yondashuv.

Smart-turizm konsepsiyasi raqgamli axborot va xizmatlarni sayyohlik tajribasiga muammosiz inte-
gratsiya qilish uchun axborot-kommunikatsiya (AKT) vositalarining imkoniyatlaridan foydalanadi.
Maqgsad turistlarga ko‘proq moslashtirilgan, qulay, samarali va xavfsiz sayohat variantlarini taklif qil-
ishdir. Shuningdek, u iqgtisodiy o‘sishni rag‘batlantirish, madaniy merosni himoya qilish va ta’kidlash
hamda turizm sanoatining atrof-muhitga ta’sirini kamaytirish orqali mezbon mamlakatlarga yordam
beradi. Bundan tashqari, turizmda AKTga asoslangan texnologiyalarga sarmoya kiritish va rivojlanti-
rish orgali mezbon mamlakatlar tashrif buyuruvchilarning faolligini kuchaytirishi va ko‘proq sayyohlik
daromadlarini jalb qilishi mumkin.

Smart-turizm Yevropa lttifogida paydo bo‘lgan bo‘lib Yevropaning ko‘plab mamlakatlarida va
boshga joylarda ajoyib natijalarni ko‘rsatmoqda. Yevropa lttifogining “Smart-turizm” konsepsiyasi
turli yechimlar sifatida namoyon bo'lishi mumkin, jumladan, yanada samarali transport, mamlakat
bo‘ylab bepul Wi-Fi tarmog‘iga kirish, yo'l harakati tartiblari yoki ommaviy hodisalar hagida avtomat-
lashtirilgan ogohlantirishlar, onlayn tarzda olinishi mumkin bo‘lgan madaniy obidalar uchun elektron
ruxsatnomalar, elektr transporti imkoniyatlar va boshqgalar.
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Mamlakatlarda Smart-turizm amaliyotlarini gabul qilish va qo‘llashning ko‘plab usullari mavjud.
Birinchidan, ular Smart Tourism magsadlariga mos keladigan yangi turistik mahsulotlar va xizmatlarni
go‘llab-quvvatlash uchun innovatsion texnologiyalarni qo‘llashga ochiq bo'lishi kerak. Ular, shuning-
dek, o'z jamoalari va iqtisodiyotlarining uzog umr ko‘rishini yaxshilash uchun bargaror amaliyotlarni
ilgari surish va joriy etish yo'llarini izlashlari kerak. Smart-turizm, shuningdek, muloqotni rivojlantirish,
muvaffaqiyatli amaliyotlarni almashish va kelajak uchun shaharlararo va xalgaro bilim bazasini rivoj-
lantirish uchun mamlakatlar va shaharlar o‘rtasidagi hamkorlikka tayanadi.

Smart-turizmning ba’zi amaliy ilovalari mobil ilovalar, veb-saytlar va buyumlar interneti (Internet
of Things) qurilmalarini oz ichiga oladi, ular sayyohlarga turli ragamli aloga nuqtalaridan moslashuv-
chan yechimlarni tagdim etadi. Mobil ilovalar va veb-saytlar sayyohlarni yo‘lda ulashning ajoyib usuli
bo‘lishi mumkin. Ular butun mamlakat bo‘ylab ishlatilishi mumkin va ularga kirish oson. Ular diggatga
sazovor joylar, transport yoki vogealar haqgida real vaqtda ma’lumot berish uchun mo‘ljallangan
bo‘lishi mumkin. Shuningdek, ular sayyohlar turizm ofisiga bormasdan ma’lumot izlashlari uchun
chatbot xususiyatiga ega bo'lishi mumkin.

Smart-turizmning ragamli ilovalari individual imtiyozlarga asoslangan tavsiyalarni taqdim etishi
va hatto tarixiy joylar va diggatga sazovor joylarda immersiv, interaktiv tajribalarni taqgdim etish uchun
kengaytirilgan hagigatni o'z ichiga olishi mumkin. Yaxshisi, ko‘proq texnologik yechimlarni o‘z ichiga
olish va gog‘oz mahsulotlariga bo‘lgan ehtiyojni kamaytirish orgali mahalliy turizm sektorining uglerod
gaz ajratmasini kamaytirishi mumkin.

Qabul giluvchi mamlakatlar uchun turli aloga nuqtalaridan to‘plangan ma’lumotlar tashrif buyuruv-
chilarning xatti-harakatlari hagida gimmatli ma’lumotlarni olish uchun ishlatilishi mumkin. Bu ularga
moslashtiriigan marketing strategiyalarini yaratishga va turizmni yanada samarali boshqarish uchun
resurslardan foydalanishni yaxshilashga yordam beradi. Smart-turizm ilovalari sayohatchilarning
yo‘nalishlar bilan qanday alogada bo'lishida, qulaylik, shaxsiylashtirish va bargarorlikni oshirishda
hal qiluvchi ahamiyatga ega bo‘lishi mumkin.

Smart-turizm konsepsiyasi bir nechta tur va ilovalarni o'z ichiga oladi, ularning har biri sayohat
tajribasining turli jihatlarini yaxshilash uchun mo‘ljallangan. Bu turlarga resurslar tagsimotini optimal-
lashtirish va barqarorlikni yaxshilash uchun ma’lumotlar tahlili va buyumlar interneti texnologiyasidan
foydalanadigan magsadli boshgaruv tizimlari kiradi.

Yana bir tur — qulay axborot yechimlaridan biri bu haqigiy vaqt rejimida ma’lumot beruvchi mobil
ilovalar va veb-saytlar Smart-turizm tashabbusi uchun juda muhimdir. Ushbu qulay yechimlar navi-
gatsiya yordami va diqqatga sazovor joylar yoki ovgatlanish uchun moslashtirilgan tavsiyalar berishi
mumkin.

XULOSA

Bugungi kunda rivojlangan mamlakatlarda va balki rivojlanayotgan mamlakatlarda ham cheksiz
Smart-turizm imkoniyatlari mavjud bo‘lib, sayyohlar qulayligi va xavfsizligini ta’'minlovchi texnologi-
yalardan foylanishi ularning imkoniyatlarini yanada ortishiga olib keladi.

Shu jumladan, O‘zbekiston Respublikasining turizm salohiyatini oshirish magsadida Smart-tu-
rizm elementlaridan samarali foydalanish mamlakatimizga ham turistlar ogimini kengaytirishga sabab
bo‘libgina qolmay balki yangi ogimlarni yaratishga ham zamin bo‘ladi. Kelajakda turizmni asosiy soha-
lardan biri sifatida ko‘rilar ekan Smart-turizm eng magbul rivojlanish yo'li sifatida tanlanishi lozim.

1. Mowforth M. and Yan Munt (2003), Turizm va barqgarorlik, rivojlanish va uchinchi dunyoda yangi turizm, 2-nashr. Rout-
ledge.

2. Mur SA, Dowling, RK (2002), Tabiiy hudud turizmi: ekologiya, ta’sirlar va boshqaruv. Buyuk Britaniya: Channel View
nashrlari.

3.  Fletcher, J. (1989), Kirish-chiqish tahlili va turizm ta’sirini o‘rganish, Turizm tadgiqotlari yilnomalari 16, 4: 514-29.
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O'zbekistonda turizmni kundan-kunga rivojlantirish uchun bir gator ishlar olib borilmoqgda.
Jahon turizm bozoridagi raqobatning kuchayib borayotganligi ham mamlakatimizda turizmning
ana’naviy turlarida innovatsion turlariga o'tishni talab gilmoqda. Xususan Smart-turizmni rivojla-
nishi ham muhim ahamiyatga egadir. Smart-turizm bu nafaqat turizm industriyasini rivojlantirish
ning kelajakdagi tendensiyasi, balki turizmni o‘zgartirish va modernizatsiya qilishning kaliti bo‘lgan
sayyohlik sanoati va innovatsion S&R texnologiyasini birgalikda rivojlantirish modelidir. Zamonaviy
xizmat ko‘rsatish sohasi, Global texnologik ingilobning yangi bosgqichi, uning harakatlantiruvchi
kuchlaridan biri Internet bo'lib, jahon igtisodiyoti taraqgiyoti, inson hayoti va ishlab chigarishi yo‘nal-
ishini o‘zgartirmoqda, bu esa jahon turizm sanoati rivojlanishida yangi o‘zgarishlarga olib kelmoqgda.
Turizm industriyasini rivojlantirish jarayonining internet bilan chuqur integratsiyalashuvi zamonam-
izning tobora keng tarqalgan tendensiyasiga aylanib bormoqda. Smart-turizm — bu aqlli elementlardan
doimiy va tizimli foydalanish sayyoh uchun qo‘shimcha sayohat giymatini yaratishga olib keladigan
turizm deb ta’riflanadi. Smart-turizmning taklif etilayotgan ta'’rifi aqglli texnologiyalardan foydalanish
orqali iste’molchi uchun turistik xizmatning qo‘shimcha giymatiga ega bo‘lishga urg‘u beradi.

Smart-turizm magsadli turizmni rejalashtirishni, giymat zanijiriga barqarorlik tamoyillarini qo‘l-
lashni, texnologiyani turizm tajribasi va xizmatlar ko‘rsatishga integratsiyalashuvini, resurslarni sama-
rali boshqarishni va turistlarning ehtiyojlari va xatti-harakatlariga javob berish qobiliyatini birlashti-
radi. Ushbu tizimning asosiy afzalligi — real vaqgt rejimida mehmonxona xonalari soni va xonalarni
bron gilish hagidagi ma’lumotlarni ishonchli ko‘rsatishdir. Tizim mamlakatimizga tashrif buyurayotgan
sayyohlarga davlat bojini to‘lashning avtomatik hisobini yuritish imkonini beradi, hisobotlarni top-
shirishni soddalashtiradi, inson omili tufayli xatolar darajasini pasaytiradi. Smart-turizm rivojlanishi
uchun O‘zbekistonda bir qator islohotlar amalga oshirilmoqda, shular jumlasidan sayyohlar qulayligi
uchun Uzbekistan Pass onlayn servisidir.

Uzbekistan Pass — sayyohlar va umuman O‘zbekiston bo‘ylab sayohat qilishni istovchilar uchun
keng xizmatlar spektrini taqgdim etuvchi servis turlaridan bo‘lib, mazkur servisning yo‘lga qo‘yilishi tu-
ristik xizmatlarni amalga oshirish uchun keng imkoniyatlarni yaratadi va yangi bosqgichga olib chiqadi
xamda mamlakatda Smart-turizm rivoji uchun jiddiy platforma bo‘ladi. Ushbu servislar asosida
sayyohlarning to‘liq xavfsizligi uchun SOS tugmasi ishlab chiqgilgan bo‘lib, favqulodda vaziyatlarda
sayyoh Uzbekistan Pass servisi mobil ilovasidagi SOS tugmasini bosib, yordam olishi mumkin. Dis-
kont karta egasi bo‘lgan sayyoh uni faollashtirgan taqdirda avtomatik ravishda tibbiy sug‘urtaga ega
bo‘ladi. Xizmatlar orasida mehmonxonalarda nomerlarni band qilish, aeroportdan va aeroportgacha
transfer, aviachiptalar xarid qilish va ko‘plab boshqa servislar taqdim etilgan. Tejamkorlik magsad-
larida foydalanuvchilarga Uzbekistan Pass diskont kartalari taklif etiladi. Uning egalariga mehmonxo-
nalar, kafe va restoranlar, madaniy tarixiy inshootlarda, shuningdek, o‘zbekistonlik hunarmandlarning
suvenirlarini xarid qilish va avtomobil xizmatlarida chegirmalar taqdim etiladi. Mazkur diskont karta
chegirmalari umumiy migdorda 70 foizgacha bo‘lishi mumkin.

Ta'kidlash joizki, ushbu servis O‘zbekiston Respublikasi Prezidentining 3217-sonli “2018-2019-yil-
larda turizm sohasini rivojlantirishga doir dastlabki chora-tadbirlar to‘g‘risida’gi va 3514-sonli “Ichki
turizmni jadal rivojlantirishni ta’minlashga doir chora-tadbirlar to‘g‘risida’gi garorlari ijrosini ta’min-
lashga garatilgan dasturning bir gismi hisoblanadi. Turizmni rivojlantirish davlat qo‘mitasi “Tadbir-
korlik, innovatsiyalar va texnologiyalar vyili” doirasida mazkur servisning ishlab chigilishi va yo‘lga
go'yilishiga faol ko‘mak beradi.
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Mamlakatimizda Smart-turizmni rivojlantirish magsadida, so‘nggi yillarda O‘zbekistonning turizm
sohasida turlarni dinamik gadoglash bo‘yicha ishlar olib borilmogda. Bu aviakompaniyalar va meh-
monxonalarning resurs tizimlariga bevosita kirish orgali turistik mahsulotni shakllantirish va sotishning
yangi texnologiyasidir. Dinamik tur paketlari-hozirgi vaqtda ko‘pchilik ekvivalent deb hisoblaydigan
ikkita tushuncha faol qo‘llanilmoqda, turlar uchun dinamik narxlash va turlarni dinamik gadoqglash.
Dinamik narxlash ko‘proq klassik turlar to‘plamida qgo'llaniladi, turoperatorlar ularni sotish uchun
oflayn rejimdan onlayn rejimga olib chigishga harakat gilmoqda. Bu ekskursiyalar bo'yicha ma’lu-
motlar bazalarini yaratish, o'zimizning dasturiy ta’minot ishlanmalarimiz yoki sanoat dasturlarimiz
yordamida amalga oshiriladi. Dinamik turlar to‘plami tur paketini shakllantirish va bronlash tizimlariga
so‘rov yuborish vagtida narxni aniglashni nazarda tutadi. Veb-saytdagi jo‘nash va kelish punktlari va
sanalari uchun maydonlar to‘ldiriigandan so‘ng, parvoz va mehmonxona bron qilish tizimiga so‘rov
yuboriladi, mavjudligi va narxi tekshiriladi va foydalanuvchiga minimal narxdan boshlab variantlar
beriladi.

Yevropa va Osiyo mamlakatlari turizm tashkilotlari tajribasi shuni ko‘rsatadiki, yaqin kelajakda
dinamik gadoqlash jahon turizm industriyasini rivojlantirish bo‘yicha yangi ragamli strategiyaning tex-
nologik asosiga aylanadi. Ragamli texnologiyalar yordamida yaratilgan dinamik paketlar ulushi Yev-
ropa turizm bozorida sotilgan turistik mahsulot hajmining yarmini tashkil giladi. Sayohat paketining
yuqori texnologiyasi uni onlayn bron qilish uchun qulay imkoniyat uaratadi. Yevropada onlayn turlar
savdosi asosan dinamik ravishda yaratilgan paketlar hisobiga o‘sib bormoqda, bu esa taqdim eti-
layotgan xizmatlarning ishlab chiqarish xarajatlarini kamaytirish imkonini beradi.

O‘zbekiston turizm bozorining prognozi qulay va bir gator sayyohlik kompaniyalari butun dunyo
bo‘ylab ko‘plab hamkorlarga ega bo'lish imkoniyati tufayli, faoliyat yuritayotgan, klassik turizmdan
tubdan farq qiluvchi dinamik gadoglash asosida ishlashni rejalashtirmoqda. O‘zbekistonning ayrim
turoperatorlari “O‘zbekiston havo yo'llari” Milliy aviakompaniyasining muntazam reyslari asosida din-
amik gadoglashning bir gismi sifatida turistik paketlardan foydalanishni boshladi. Temir yo‘l trans-
porti, xususan, Afrosiyob poyezdlarida, Toshkent-Samarqand, Toshkent-Buxoro yo‘nalishlari bo‘yicha
avtobus gatnovi asosida dinamik paketlar ishlab chiqila boshlandi. Turlarni dinamik gadoglashdagi
birinchi yangiliklardan biri bu “elektron chipta” xizmati, shuningdek, mehmonxonalar, madaniyat muas-
sasalari va ko‘rsatilayotgan xizmatlar paketlari hagida kerakli ma’lumotlarni olish imkonini beruv-
chi umuman elektron savdodir. Dinamik turlarni gadoglash texnologiyasi ragamlashtirishning barcha
elementlaridan foydalanishini va ragamli dasturlar va platformalar asosida ishlashini alohida ta’kid-
lash lozim. Turizmni raqgamlashtirish nafagat samolyotlar, balki O‘zbekiston bo‘ylab sayohatlar uchun
ham jamlangan chiptalardan foydalanish imkonini beradi.

Ommabop ilovalar O‘zbekistonning istalgan nuqtasida mehmonxonalar, hostellar, kempinglar,
kvartiralar hagida ma’lumot beradi. Unda sayyohlar mehmonlarning haqiqiy fotosuratlari va sharhla-
rini ko'rishi, xonani bron qilishi (ba’zan hech ganday oldindan to‘lovsiz), shahar yo‘rignomasini olishi
va ro‘yxatdan o‘tgan foydalanuvchilar uchun sezilarli chegirmalarga ega bo‘lishi mumkin.

Turizmning yangi, sayyohlar uchun yana bir qulay shaklllaridan noan’anaviy turlari orasida virtual
turizm ham alohida ajralib turadi. ,Virtual turizm — bu zamonaviy kompyuter texnologiyalari va aloga
tarmogqlaridan foydalangan holda, kerakli manzil hagida haqigatda mavjud bo‘lganlar orasidan, unga
ko‘chmasdan, eng real sensorli ma’lumotlarni yaratish va olish imkonini beradigan individual faoli-
yatdir.” Virtual turizmning afzalligi ham shundan iboratki, undan aholining barcha ijtimoiy gatlamlari,
masalan, nogironlar, jismoniy va real vaqt rejimida sayohat qgilish uchun yetarli mablag‘ga ega bo‘Ima-
ganlar va boshqalar foydalanishi mumkin. Tegishli ilovalar va dasturlarga ega kompyuter uskunalari
va uyda Wi-Fi bo'lishi kifoya.

Hozirda ragamli turizm turli shakllarda rivojlanmoqda, ulardan biri turoperatorlar tomonidan
ishlab chigilgan turlarni onlayn xarid qilishdir. Shu kabi xizmatlarni taklif qiluvchi onlayn-resurslar
ro‘yxatiga “Asia tour Elite” sayyohlik agentligi tarmog'‘ining qidiruv tizimi (www.asiatour.uz), AVIANTA
tur qidiruv tizimi, Travelata.ru onlayn sayyohlik do‘koni va boshqalar kiradi. Bu tizimlarning barchasi
xorijlik ishlab chigaruvchilarga tegishli ekani, biroq internet va ragamli va elektron tijorat texnologi-
yalarining imkoniyatlari O‘zbekistonlik turoperatorlarga ushbu tizimlardan foydalanish imkonini beradi
va shu orqgali chet elga sayohat giluvchi turistlar uchun turlar ishlab chiqarish xarajatlarini kamaytiradi.
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Airbnb yangi kvartira ijarasi bozorini shakllantirib, Booking.com muvaffaqiyatini takrorladi. Uber, Gett,
Yandex — taksi agregatorlari o'z avtomobilidan foydalanib daromad olish imkonini beradi va xizmat-
lardan foydalanish imkoniyatini yaratadi. Aeroflot punktuallik bo‘yicha Yevropada ikkinchi va ragam-
lashtirish bo‘yicha to‘rtinchi o‘rinda deb tan olingan, SAP HANA platformasiga o‘tdi.

Masalan, xonalar, turli chiptalarni bron gilish xizmatlari, shuningdek, sayohat marshrutini tanlash
xizmatlari Internet tizimlari, xususan, qidiruv tizimlari va turizm tashkilotlarining veb-saytlari orqali
amalga oshirilishi mumkin. Bundan tashqari, potentsial iste’molchilar ushbu ma’lumotni Smartfon-
larda ornatilgan ilovalar yordamida qidirish imkoniyatiga ega. Ushbu ragamli texnologiyalar jahon
bozorida 2016 yildan beri taklif gilinib kelinmoqda va ularga bo‘lgan so‘rovlar hozirda 62% ga, mobil
qurilmalar ilovasidan poyezd chiptalarini gidirish bo'yicha so‘rovlar 50 % ga, sayohat mahsulotlarini
qidirish bo‘yicha so‘rovlar 65% ga oshgan. Mobil ilovalar jismoniy shaxsning joylashgan joyi, uning
vaqtincha turgan joyidagi uni o‘rab turgan obyektlar to‘g‘risida ma’lumot olishda ajralmas hisoblanadi.
Masalan, Google Xaritalar va “Mahalliy ekspertlar” dasturi foydalanuvchilarga turistik joylarning foto-
suratlarini joylashtirish va tavsiflarini berish, sharhlar qoldirish imkonini beradi, bu esa sayyohlarni
turistik joylar bilan tanishtirishni osonlashtiradi.

Shunday qilib, turizmni rivojlantirish, Smart-turizm tizimini kengaytirish, ragamlashtirish turli xil
ko‘rinishda namoyon bo‘ladi. Bular turoperatorlar tomonidan yaratilgan tayyor turlarni onlayn xarid
qilish hamda turoperatorlar va turistlar uchun mofljallangan mobil ilovalar yoki kompyuter dasturiy
ta’minot tizimlari orgali ishlab chigilgan individual turlar hamda dizaynni o'z ichiga oladi.

https://ictnews.uz/28/01/2019/smart-tourism/
https://kun.uz/uz/93174858?q=%2F93174858
http://uz.infocom.uz/2019/03/06/poytaxtda-smart-turizm-rivojlanmoqda/
https://anhor.uz/society/smart-turizm-vse-o-dostoprimechatelynostyahuzbekistana-
rasskazhut-gr-kodi/

www.asiatour.uz

https://centersmarttourism.com/ru/
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Fayyoza Ahmedova Rashidovna
O‘zbekiston Jurnalistika va ommaviy kommunikatsiyalar universiteti, tayanch doktoranti

Annotatsiya: Ushbu tezisda O‘zbekistonning Smart-turizm salohiyatini jahon turizm bozorida targ‘ib gilishning
zamonaviy marketing strategiyalari, jahonda keng o‘rin egallayotgan turizmning turli jihatlari hamda rivojla-
nish bosqichlarini axborot almashinuvi va PR(public relation) orgali yuzaga keladigan yutuglar hamda mavjud
kamchiliklar ilmiy-nazariy va asoslangan fikr-mulohazalar keltiriigan bo'lib, globallashuv va integratsiyalashuv
muhitida turizmdagi yangiliklarni xorij davlatlar tajribasi va milliy amaliyotimizda go‘llash juda ham muhimdir.
Shuningdek, bugungi kundagi barcha sohalardagi o‘zgarishlar singari turizmda ham yetarlicha o‘zgarishlar
sharoitidamiz. Mazkur imkoniyatlardan ogilona foydalangan holda Smart-turizm salohiyatini jahon turizm
bozorida targ‘ib qilish juda ham muhim sanaladi. Ya'ni turizm targ‘ibot turlarining kopligi turizm sifat darajasini
oshirishiga sabab bo‘lishi mumkin bo‘ladi.

Kalit so‘zlar: Smart-turizm, turizmda PR (public relation)ning yutuglari, mavjud kamchiliklar, ilmiy-nazariy
fikr-mulohazalar, turizm tendensiyasi, passiv va aktif turizm, turizm targ‘ibotlari, turizmdagi o‘zgarishlar, tur-
izmning rivojlanish oqimi, Smart-turizm sifat darajasi.

Abstract: In this thesis, modern marketing strategies for promoting the potential of Smart tourism of Uzbeki-
stan in the world tourism market, various aspects of tourism that occupy a wide place in the world, and the
stages of development through information exchange and PR (public relations), the achievements and the
existing shortcomings, scientific-theoretical and based opinions are given, and in the environment of global-
ization and integration, it is very important to apply the innovations of this type to the experience of foreign
countries and our national practice. Also, today we are in the conditions of sufficient changes in tourism, as
well as great changes in all areas. It is very important to promote the potential of Smart tourism in the world
tourism market by using these opportunities wisely. That is, a large number of types of tourism promotion can
lead to an increase in the quality of tourism.

Key words: Smart tourism, achievements of PR (public relations) in tourism, existing shortcomings, scientific
and theoretical opinions, tourism trend, passive and active tourism, tourism promotions, changes in tourism,
development flow of tourism, quality level of Smart tourism.

AHHOTaums: B gaHHON Te3nce paccMOTPEHbI COBPEMEHHbIE MapKETUHIOBbIE CTpaTernn NPOABMKEHNS NOTEH-
unana Cmapt-Typuama Y3bekucraHa Ha MUPOBOM TYPUCTUHYECKOM PbIHKE, Pas3fiMyHble acnekTbl Typuama,
3aHMMaroLme LIMPOKOe MECTO B MUPe, U 3Tanbl pasBnTUs nocpeacTtBomM obmeHa nidopmavmen n PR (cBS3u
C 0OLEeCTBEHHOCTbIO), MPMBOASATCA OOCTUXKEHMS U CYLLECTBYIOLME HEeQOCTaTKU, Hay4YHO-TeopeTuyeckme 1
060CHOBaHHbIE MHEHUS, @ B YCrOBUSX rnobanusauum n UHTEerpaumm O4eHb BaXKHO NPUMEHSTb UHHOBALIMK
TaKoro Tumna K onbITy 3apyOeXxHbIX CTPaH U HaLLen HauMoHarnbHON NpakTuke. Takke CerogHst Mbl HAXOAMMCS
B YCIOBMSX JOCTATOYHbIX M3MEHEHUIN B Typu3ame, a Takke 60mblInMX M3MeHeHUn BO Bcex cdepax. OyeHb
BaXXHO MpoABuraTb NOTEHUMan yMHOro Typuama Ha MMPOBOM TYPUCTUYECKOM PbIHKE, padyMHO UCMNOMb3ys
3TV BO3MOXHOCTU. TO eCTb BOnbLUOe KONMMYEeCTBO BUOOB MPOABMXXEHUSA TypnaMa MOXET NPUBECTU K NOBbI-
LUEHNIO kKavecTBa Typusma.

KntoueBkle crioBa: CMapT-Typuam, JocTuxkeHus PR (CBA3K ¢ 00LLECTBEHHOCTLIO) B TYPU3ME, CyLLECTBYHOLLINE
HeJoCTaTKW, Hay4YHO-TEOPETMYECKME MHEHUS, TEHAEHUUN TypM3Ma, NAaCCUBHbIA U aKTUBHbLIA TYpU3Mm, Npo-
OBWDKEHWE Typuama, MU3MeHeHUs1 B Typu3Me, NoToK pa3BuUTUSA Typu3ama, YPOBEHb KadecTBa YMHOro Typu3ma.
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KIRISH

Smart-turizm aglli shaharning muhim tarkibiy qismidir. Turizm butun dunyo bo‘ylab jamoalar
uchun iqtisodiy o'sishning asosiy tarkibiy gismlaridan biridir. Turizmning asosiy talabi dunyoning
turli burchaklaridan tobora ko‘proq sayyohlarni jalb qilish Smart-turizm deganda turizmni yaxshilash
uchun innovatsion vositalar va yondashuvlarni ishlab chigish uchun aqlli shaharlarga oxshash
axborot-kommunikatsiya texnologiyalarini qo‘llash tushuniladi. Smart-turizm AKT, mobil aloga, bulutli
hisoblash, sun’iy intellekt va virtual haqigat kabi asosiy texnologiyalarga tayanadi. U samaradorlik,
barqgarorlik va tajribani oshirish uchun jismoniy infratuzilma, ijtimoiy bog'liglik va tashkiliy manbalar
(ham davlat, ham nodavlat) hamda foydalanuvchilardan ilg‘or texnologiyalar bilan birgalikda olingan
ma’lumotlarni to‘plash va ulardan foydalanishning innovatsion usullarini topish bo‘yicha maqsadli
integral harakatlarni qo‘llab-quvvatlaydi. Smart-turizm uchun foydalaniladigan axborot-kommunikat-
siya texnologiyalari vositalariga loT, mobil aloga, bulutli hisoblash va sun’iy intellekt kiradi. U Smart-
turizm imkoniyatlarini taqdim etish uchun turizmning jismoniy, axborot, ijtimoiy va tijorat infratuzilma-
sini bunday vositalar bilan birlashtiradi. Smart-turizm tamoyillari turizm tajribasini oshirish, resurslarni
boshgarish samaradorligini oshirish, barqaror jihatlarga e’tibor garatgan holda magsadli raqobatbar-
doshligini oshirishdan iborat. Shuningdek, u turizm resurslarini samarali tagsimlashga yordam berish
uchun ma’lumotlarni to‘plashi va targatishi va foydaning yaxshi tagsimlanishini ta’minlaydigan mikro
va makro darajada turizm ta’minotini birlashtirishi kerak. Ular aqlli shaharlar kabi texnologik jihatdan
rivojlangan yo‘nalishlarda samarali ekanligi kuzatilmoqda.

Jahon miqyosida kuzatilayotgan Smart-turizm hamda uning sifati, o'z navbatida ushbu sohaning
yanada aniq olib borilishi zarurligini ham anglatadi.

Yangi texnologiyalar, elektron xizmatlar bizning kundalik hayotimizning ajralmas gismiga aylanib
kelmoqda. Jamiyatning axborot-kommunikatsiya texnologiyalariga tobora ko‘proq garam bo'lib
borayotganligi sababli, ushbu texnologiyalarni himoya qilish va ulardan foydalanish milliy manfaatlar
uchun hal giluvchi ahamiyatga ega. Shunday ekan buni biz turizmga bog‘lashimiz va O‘zbekiston-
ning Smart-turizm salohiyatini jahon turizm bozorida targ‘ib qilishning zamonaviy marketing strategi-
yalarida PR texnologiyalaridan foydalanishimiz mumkin

Bugungi kunda jahon bo‘ylab kuzatilayotgan Smart-turizm jarayoni ham ijobiy ham salbiy ko‘rinish-
da namoyon bo‘Imogda. Bunda ijobiy holatlar vaqt o'tishi yoki uning foydaliligi sababdan shu soha-
dagi yutuglar sifatida qaralsa, salbiy ko'rinishdagi jarayonlar esa, shu sohadagi mavjud kamchiliklarni
anglatadi.

Smart-turizmning yutuglari sifatida quyidagilarning ko‘rib chigishimiz mumkin bo‘ladi1:

masofaviy holatda ham istalgan axborotga ega bo'lish;
axborot olishdagi vaqt omiliga nisbatan tezligi;
axborot almashinuvidagi axborotning sifat darajasining yuqoriligi;
global axborot almashinuvida turli tildagi axborotlarning mavjudligi;
axborot almashinuvida axborotlar hajmining ko‘pligi.
Shuningdek, Smart-turizmning kamchiliklari sifatida quyidagilarni aytishimiz mumkin bo‘ladi:

axborotogimining juda ham jadal sur’atlarda o‘sishi natijasida soxta(yoki sifatsiz) axborotlarning
ko‘payib ketishi;

bugungi axborot va "smart period” asrida har bir turistik maskanlarni aks ettirib beruvchi
axborot manbalariga nisbatan ichki va tashqgi muammolarning mavjudligi, ya’ni mutaxasis
yaxshi rivojlanmaganligi;

jahon migyosida axborot almashinuvida kuzatiladigan uzilishlar, bunda kommunikatsiya
jarayonlarining nugsonli faoliyatidir.

1 Muallifning shaxsiy fikrlari
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sayt va platforma, programma ya’'ni (dastur)larning yetarlicha turlari mavjud emasligi. Misol
uchun o'zbekiston Smart-turizm va umuman turizm hagida yoritib kelayotgan saytlar,dasturlar
gatorida douyin Weibo, Wechat nomli dasturlarning yo‘qligi bizga xitoylik sayyohlar ogimini
kamayiradi.

O‘zbekistonning Smart-turizm salohiyatini jahon turizm bozorida targ‘ib qilishning zamonaviy
marketing strategiyalaridan biri axborot ogimining oshib borishi natijasida turizm xizmatlari
va maskanlari doirasida turlicha axborotlarni paydo bo‘lishi, turli dasturlarda jahon tillarida
targ‘ib qilinishidadir. Ayni kunlarda Smart-texnologiyalarni madaniy meroslar saglanuvchi
davlat muzeylariga ornatish masalalari korib chigilmoqgda. Shunday qilib, Buxoroda otkazilgan
tajribadan mamlakatimizning boshqga hududlarida foydalanish kozda tutiimoqgda. IT texnologi-
yalardan faol foydalanish magsadida «VERUM QR» qoshma loyihasini amalga oshirishning
amaliy bosqichi boshlandi.

O'rnatilgan QR kod lar 1 aprel kuniga qadar 12 ta tilda obyekt hagidagi malumotlarni mahalliy va
xorijiy sayyohlarga 3 soniyada taqdim etadi.

O'rnatish ishlarida “Tehno Dargoh” MChJ, Turizmni rivojlantirish davlat qo‘mitasi Buxoro viloyati
hududiy boshqarmasi va Madaniy meros obyektlarini muhofaza qilish va ulardan foydalanish inspek-
siyasi xodimlari ishtirok etishdi.

Mazkur kodlar ornitilgani zahotiyoq, mahalliy va xorijiy mehmonlarga katta gizigish uygotdi.

Mazkur loyihalarni takomillashtirish magsadida 2018-yilning fevral oyida qoshimcha turistik tash-
kilotlar (mehmonxona xo‘jaligi, restoranlar hamda arxeologik obyektlar)ga ham mazkur shakldagi
kodlar o‘rnatilishi belgilab olindi. Smart-turizm: Sayyohlar qulayligi uchun Uzbekistan Pass onlayn
servisi ishga tushirildi. Uzbekistan Pass o'z sayti (https://uzbekistanpass.com/en) va mobil ilovasiga
ega, uni market yoki App store’dan yuklab olish mumkin. Kompaniya O‘zbekistonga keluvchilar
uchun cho‘ntak formatidagi ko‘p tilli gqo‘llanmalarni tayyorlagan, tizimga ulangan foydalanuvchilar
ularni mutlaqo bepul qo‘lga kiritishlari mumkin. Unda O‘zbekistonning har bir viloyati, diggatga sazovor
maskanlari, tarixiy gadamijolari, oshxonasi, bayramlari va sayyohlar uchun foydali boshga ma’lumot-
lar bor. Bundan tashqari, ilova orgali turpaket sotib olish yoki gid xizmatiga buyurtma berish mumkin.

Sayyohlarning to'liq xavfsizligi uchun SOS tugmasi ishlab chiqgildi. Favqulodda vaziyatlarda
sayyoh Uzbekistan Pass servisi mobil ilovasidagi SOS tugmasini bosib, yordam olishi mumkin. Dis-
kont karta egasi bo‘lgan sayyohuni faollashtirgan tagdirda avtomatik ravishda tibbiy sug‘urtaga ega
bo‘ladi.

Shuningdek, ilovada “Mobil navigator” mavjud. Uning o‘ziga xosligi shundaki, turist borishi kerak
bo‘lgan joyni belgilab, avtomatik ravishda yo‘nalish va yetib olish vaqti hamda yaqin oradagi inshoot-
larga doir to‘lig ma’lumotni oladi. Yangi tizim sayyohga ijaraga mashina olishni yoki taksiga buyurtma
berishni taklif giladi.

Xizmatlar orasida mehmonxonalarda nomerlarni band qilish, aeroportdan va aeroportgacha
transfer, aviachiptalar xarid gilish va ko‘plab boshqa servislar tagdim etilgan.

Tejamkorlik magsadlarida foydalanuvchilarga Uzbekistan Pass diskont kartalari taklif etiladi.
Uning egalariga mehmonxonalar, kafe va restoranlar, madaniy-tarixiy inshootlarda, shuningdek,
o‘zbekistonlik hunarmandlarning suvenirlarini xarid qilish va avtomobil xizmatlarida chegirmalar
tagdim etiladi. Mazkur diskont karta chegirmalari umumiy miqdorda 70 foizgacha bo‘lishi mumkin.

Ta’kidlash joizki, ushbu servis O‘zbekiston Respublikasi Prezidentining 3217-sonli “2018-2019-yil-
larda turizm sohasini rivojlantirishga doir dastlabki chora-tadbirlar to‘g‘risida”gi va 3514-sonli “Ichki
turizmni jadal rivojlantirishni ta’'minlashga doir chora-tadbirlar to‘g‘risida”gi qarorlari ijrosini ta’min-
lashga garatilgan dasturning bir gismi hisoblanadi. Turizmni rivojlantirish davlat go‘mitasi “Tadbir-
korlik, innovatsiyalar va texnologiyalar yili” doirasida mazkur servisning ishlab chigilishi va yo‘lga
go'yilishiga faol ko‘mak berdi.
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1. “O‘zbekiston Respublikasi Turizm to‘g‘risida’gi Qonuni — 2019-yil.

O‘zbekiston Respublikasi Prezidentining Farmonlari

1. O‘zbekiston Respublikasi Prezidentining Farmoni 6165-son 2021-yil.

2. O‘zbekiston Respublikasi Prezidentining 2020-yil 13-avgustdagi PF-5781-son “O‘zbekiston Respublikasida turizm
sohasini yanada rivojlantirish chora-tadbirlari to‘g‘risida”gi Farmoni.

3. O‘zbekiston Respublikasi Prezidentining 2019-yil 5-yanvardagi PQ-5611-son “O‘zbekiston Respublikasida turizmni
jadal rivojlantirishga oid qo‘shimcha chora-tadbirlar to‘g‘risida’gi qarori.

4. O'zbekiston Respublikasi Prezidentining 2019-yil 5-yanvardagi PQ-4095-son “Turizm tarmog'ini jadal rivojlantirishga
oid chora-tadbirlar to‘g‘risida”gi garori.

5. O‘zbekiston Respublikasi Prezidentining 2018-yil 6-fevraldagi PQ-3509-son “Kirish turizmini rivojlantirish chora-tadbir-
lari to‘g‘risida”gi qarori.

1. O‘zbekiston Respublikasi Vazirlar Mahkamasining 2019-yil 5-noyabrdagi 904-son “Har yilgi «Ipak yo'lida turizm» Tosh-
kent xalgaro turizm yarmarkasini tashkil etish chora-tadbirlari to‘g‘risida”gi qarori.

2. O‘zbekiston Respublikasi Vazirlar Mahkamasining 2019-yil 30-sentyabrdagi 828-son “Samarqand viloyatining turizm
salohiyatidan samarali foydalanish va uni rivojlantirish bo‘yicha qo‘shimcha chora-tadbirlar to‘g‘risida’gi qarori.

1. Turizm istigbollari. // O‘zbekiston igtisodiy axborotnomasi.Ne 1. 2014. -11.b;

2. Gulyaev V.G. Turizmda yangi axborot texnologiyalari. Qo‘llanma. —M.: PRIOR, 1999 vil.
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B. Nozdreva. — M.: UNITI, 1998-yil.
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5. Ofsarov O. Pablik rileyshnz va matbuot xizmatlari — T.: Toshkent-2010;

6. T.Eshbek “Pablik rileyshnz va matbuot xizmati” o'‘quv-amaliy qo‘llanma T.: —Toshkent — 2017-yil.

7. Xolisxon.“PR — nafaqat biror idoraning, balki jamiyatning ham yuziga aylanishi kerak” “” gazetasi 2018-yil 13-noyabr.

1. PeknamHas kommyHukaums coepbl Typuama: MoHorpadgpua —M.: MUHOPA-M, 2016;

2.  “PR B peanbHOM BpeMeHW: TpeHabl, kelicbl, npasuna’ M.: AnbnuHa Mabnuwep —2016;

3. Peknama u cBsi3M c 06LlecTBeHHOCTbIO: [podeccrmoHanbHble komneTeHummn: Ydyeb. Mocobue —M.: WO «[deno»
PAHXuI'C, 2016.

4. T[poekTupoBaHue peknamHbix 1 PR-kamnaHui: Yueb. MNocobue: KasaHb : N3g-so KHUTY-KAU, 2016;

5. OcHoBbl PR B 6usHece. — M. : 13g-Bo «3O», 2016.

6. PR-texHonoruu. Apt-nunap : Y4e6. nocobue —M-Bo obpazoBaHus 1 Hayku Poccuiickon Penepaummn, PenepansHoe roc.

6lopkeTHOe obpasoBaTenibHoe yypexaeHne BbiCL. 00pa3oBaHus «YpanbCKUIM roc. apXMTEKTYPHO-XYA0XECTBEHHbIN
yH-T» (YpIAXY).—EkaTtepuHOypr : YpanbCkuii roc. apxXuTeKTYPHO-XYAOXKECTBEHHBIN YH-T, —2016;
7. Camoyuutenb no PR anga cnoptcmeHoB —M.: CriopT, 2016.
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Iskandarova Nargiza Mashrabjonovna
Master degree students of Tourism faculty of TSUE

Abstract: The more actively the business tourism market develops, placing new requirements on the orga-
nization, conduct and implementation of business events, the more qualified personnel the industry needs.
New markets, epidemiological situation, competition, new marketing strategies require new approaches and
solutions. Specialized training programs for business tourism experts, master classes, and practical skills
acquired during training are important aspects of training specialists in the field of business tourism. Today,
universities face the task of not only training specialists, but also giving them practical skills, understanding
the reality of the market, and meeting international standards. The active interaction of practitioners and uni-
versities is becoming increasingly important in an actively changing market environment.

Key words: education in tourism, business tourism, exhibitions, conferences, online courses, Smart tourism.

Annotatsiya: Ishbilarmonlik turizm bozori ganchalik faol rivojlansa, biznes tadbirlarini tashkil etish, o‘tkazish
va amalga oshirishga yangi talablar qo‘yilsa, sohaga shunchalik malakali kadrlar kerak bo‘ladi. Yangi bozorlar,
epidemiologik vaziyat, ragobat, yangi marketing strategiyalari yangi yondashuv va yechimlarni talab giladi.
Ishbilarmonlik turizmi bo‘yicha mutaxassislarni tayyorlashning ixtisoslashtiriigan dasturlari, mahorat sabo-
glari, o‘quv jarayonida olingan amaliy ko‘nikmalar ishbilarmonlik turizmi sohasida mutaxassislar tayyorlash-
ning muhim jihatlari hisoblanadi. Bugungi kunda oliy o‘quv yurtlari oldida nafagat mutaxassislar tayyorlash,
balki ularga amaliy ko‘nikmalar berish, bozor hagiqatini anglash, xalqaro standartlarga javob berish vazifasi
turibdi. Amaliyotchilar va universitetlarning faol o‘zaro ta'siri faol o‘zgaruvchan bozor sharoitida tobora muhim
ahamiyat kasb etmoqda.

Kalit so‘zlar: turizm, biznes turizmi, ko‘rgazmalar, konferentsiyalar, onlayn kurslar, Smart-turizm bo‘yicha
ta'lim.

AHHOTauus: Yem akTMBHee pa3BMBaeTCA PbIHOK AEJ10BOro TypuamMa, npenbsasidad HOBbIe TpeGOBaHI/IFI K opra-
HU3auuun, nposeaeHno U peann3aumnm OeroBbiX MepOHpI/IFITI/IVI, Tem B bonee KBaJ'IVI(bI/ILI,VIDOBaHHbIX Kagpax
HY>XOaeTCA oTpaclib. HoBble PbIHKK, anngemMunonorm4yeckasa cutyaund, KOHKypeHund, HOBble MapKETUHIOBbIE
cTparernn Tpe6YIOT HOBbIX NoaxoaoB U peLIJeHVIIZ. CI'IE‘U,I/IaJ'IVI3I/IpOBaHHbIe nporpamMmmbl O6y‘-IeHI/|FI cneuna-
JINCTOB [erioBOro TypuamMa, Mactep-Krnaccbl U NpakTU4eCKne HaBbIKA, an06peTaeMble B Xoaoe o6yquvm,
ABNAKTCA Ba)XHbIMW aCnekTtaMmuy noarotoBkn cneunanncrtoB B ccbepe OenoBoro typusma. CerogHs nepen
YHUBEPCUTETAMUN CTOUT 3aja4v4a He TOJIbKO NoArotoBUTb cneynanmncToB, HO U aTb UM NPAaKTU4ECKME HaBbIKU,
NOHMMaHue peanM|7| PblHK@ M COOTBETCTBME MEXOAYHApPOAHbIM CTaHOapTaM. AKTUBHOE B3amMmMogencraume
NPaKTUKOB N YHUBEPCUTETOB CTAaHOBUTCH BCE bornee BaXkHbIM B aKTUBHO MEHSIIOLLIENCS prHO‘-IHOVI cpeae.

KnioueBble crioBa: obpasoBaHme B cdepe Typuama, OernOBOW Typu3M, BbICTaBKM, KOHEPEHLUN, OHManH-
Kypcbl, CMapT-Typuam.

This article discusses the priority direction of the development of the economy of Uzbekistan
and the main industry — the hotel business. The main trends in the formation and development of
the hotel market in the country are also identified. Along with the current state of the hotel industry
in the Republic of Uzbekistan, the problems of market development and possible ways to overcome
them are considered. The fundamental factors influencing the development trends of this industry
have been identified. The article also presents data on Smart technologies in the field of tourism. The
experience of other countries in Smart tourism is presented. With the rapid development of informa-
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tion and communication technologies, the traditional tourism industry has entered the era of Smart
tourism, and Smart technologies are now widely used in the tourism industry.

The modern world places high demands on a specialist in the field of business tourism. Even at
the initial stage of a career, a specialist needs to know not only geography, booking systems and visa
requirements, but also understand logistics, marketing, and psychology. And the higher the position
of a specialist, the more extensive and deeper these skills should be.

Business tourism is temporary business trips and trips for official purposes, including participa-
tion in conferences, congresses, etc. without generating income at the place of business trip. Having
limited travel time, they are more clear about planning, trying to make the most of their time. Also,
business tourists are more sensitive to the level of service and the quality of services provided. As
you know, the ratio of daily expenses of business travelers to vacation expenses is usually between
2:1 and 3:1. Business travelers are less sensitive to their expenses, as they usually spend only a
small part of the cost of the trip themselves. Thus, business tourism makes a significant economic
contribution to the local and global economy. Business tourism has its own peculiarities of organizing
and servicing tourists.

First of all, when they talk about business tourism, they mean holding various exhibition events,
conferences and congresses. In order to organize such an event efficiently, it is necessary to take into
account various factors: transport accessibility, availability of accommodation of different categories
and catering facilities that can satisfy the tastes of participants from different countries, the capacity of
pavilions and meeting rooms, marketing strategy, advertising campaign, as well as the epidemiolog-
ical situation, safety and much more. The level of service, high-quality planning, and thoughtfulness
of details become important tasks for business tourism specialists.

To date, education in the field of tourism in higher education institutions of Uzbekistan mainly
goes in two directions: hospitality and tourism. The basics of business tourism are studied in master’s
degree programs, limited to the study of general concepts of business tourism and types of exhibi-
tions, and does not have an in-depth specialized focus. The training programs do not provide for a
more thorough study of the ways of organizing, conducting and advertising business events, and the
specifics of interaction with business tourists.

The demand for specialists in the field of business tourism is growing. Some countries, realizing
the importance of training highly qualified specialists in the field of business tourism, began to intro-
duce in-depth courses in the field of business tourism into university programs. For example, the
Prague University of Economics and Business, together with the Prague Bureau of Congresses, cre-
ated a course conducted by working business tourism specialists. Practical lecturers share valuable
experience with students by talking about the practical aspects of their work and sharing tips. Lec-
tures are devoted to such important topics as: destination management, corporate event manage-
ment, congresses and conferences, sports events, catering services, conference room management,
management skills.

In Russia, a group of agencies specializing in business tourism, has developed a six-month
accredited course for training MICE managers, including not only the study of business tourism prod-
ucts, but also customer service, English and practical aspects of work.

In Uzbekistan, business tourism has been selected as one of the types of tourism for priority
development. But companies face a shortage of highly qualified personnel. Specialized courses
could solve the issue of training business tourism specialists. But, unfortunately, certain programs do
not provide for obtaining practical skills. Also, educational programs in the field of tourism in Uzbek
universities include only a month’s practice in each year of study. The lack of practical skills leads to
the fact that after graduating from higher education, students have to learn the basics of activities at
their place of work. But not every employer has the time and desire to train new specialists.

Gradually, leading universities began to introduce internship programs in the summer months
in foreign hotels in Turkey, Spain, France and other countries. And such programs give students a
significant advantage: familiarity with foreign models of hotel business, the structure of the hotel, the
rules of guest service. With the student’s activity and responsible work, during the months of practice
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he can try himself in different departments of the hotel. This approach allows students to study the
functioning of the hotel from the very basics, understand the intricacies of the work and gain working
skills already during their studies. Unfortunately, these programs do not exist in all Uzbek universities,
and not all students have the opportunity to get such an internship.

In Swiss universities, which occupy leading positions in the field of tourism training, practical
work takes 4-6 months. Long-term practice allows students to gain the necessary work experience,
establish contacts in the tourist community, and determine their specialization. Upon graduation, 97%
of students already have a job offer.

Also in world practice, there are special courses developed by experts in the field of business
tourism, conducted both in the format of master classes and in the format of lectures at universities.
Such cooperation between practicing lecturers and universities gives students a good opportunity to
learn about the real situation in the tourism market, understand the specifics of work, approaches
to the formation and implementation of tourist services, analyze professional cases and consider
modern innovative technologies in the field of tourism. Close cooperation between Uzbek universities
and for tourism enterprises, a longer and in-depth practice will help improve the training of tourism
personnel, teach the skills necessary for work already at the training stage, give students the oppor-
tunity to understand the specifics of the work and choose a specialization for themselves. This is a
mutually beneficial strategy that allows universities to graduate highly qualified specialists, and busi-
nesses to get ready-made employees immediately upon graduation.

1.  MAPYYK W. T1. «The analysis of the contribution of ITs to the tourism industry».
2. JINTBMHOBA-KYJIMKOBA J1. A., AIIMEBA XK. H. O6pa3zoBaHuve B cdhepe AenoBoro Typusma.
3. ABEHOBAE. A., KYMEKOBA [. M. lHgycTpusa Typu3ama 1 Lienn yCTONYNBOro pa3BuTKUS.
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Abstract: In this article authors give information about Smart tourism in modern society and its developments
and perspectives in Uzbekistan and consideration new platforms for tourism sphere. Moreover there is a data
about influence and impact of advertisement on Smart- tourism.

Key words: improvement, Implementing, Smart-tourism, advertisement, tourism potential, inclusive.
Annotatsiya: Ushbu maqgolada mualliflar zamonaviy jamiyatdagi Smart-turizm va uning O‘zbekistondagi rivo-

jlanishi va istigbollari hagida ma'lumot beradi hamda turizm sohasi uchun yangi platformalarni ko‘rib chigadi.
Bundan tashqari, reklamaning Smart-turizmga ta'siri va ta'siri hagida ma'lumotlar mavjud.

Kalit so‘zlar: improvement, Implementing, Smart-tourism, advertisement, tourism potential, inclusive.

AHHOTaLusA: B aToii cTaTbe aBTOpbl NPeAOoCTaBhsioT MHGPOPMaUuo 06 YMHOM Typu3me B COBPEMEHHOM
obLlecTBe, ero pasBMTMMN 1 NEepcnekTMBax B Y3beknucTaHe, a Takke pacCMaTpyBaloT HOBble MnaTtdopMbl As1s
cthephbl Typuama. Kpome Toro, ecTb AaHHbIe O BAUSIHAN U BIIUSAHUW peknaMbl Ha CMapT-TypusM.

KritoueBble crioBa: COBEpLUEHCTBOBaHWE, BHeapeHne, CmapT-Typuam, pekramMa, TYPUCTUYECKUIA NoTeHuunan,
MHKITHO3MBHBbIN.

Smart tourism plays a crucial role in the modern 21st century. It leverages new technologies and
innovations to enhance the overall travel experience for tourists and efficiently manage the tourism
industry.

Due to the development and improvement of ICT systems in the tourism sector, the quality of ser-
vices provided is improving. In addition, the awareness of the country’s tourism potential is increasing
due to the increasing number of tourists visiting our country.

The key principles of Smart tourism include:

1. Utilizing mobile applications and the internet for trip booking and planning. Travelers can easily
find and book hotels, flights, and tours through applications on their Smart phones.

2. Implementing interactive technologies such as virtual reality and augmented reality to provide
unique and exciting experiences for travelers. For example, museums can use VR technology
to create virtual tours of their exhibits.

3. Developing “smart” cities and regions that utilize sensor technologies and management sys-
tems to enhance comfort and safety for travelers. For instance, cities can install sensors to
monitor noise levels and air pollution, as well as provide transportation and attraction informa-
tion through mobile applications.

4. Expanding accessibility of information for travelers. With Smart phones and the internet, tour-
ists can access real-time information about local attractions, restaurants, and events.

5. Improving the environmental sustainability of tourism. Smart tourism includes the use of ener-
gy-saving technologies, waste management practices, and support for local communities.

The introduction of the latest technologies in Smart tourism cannot be imagined without assis-
tance with advertising. Advertising can draw tourists’ attention to new technologies and innovations
that can improve their travelling experience.
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Advertising can inform tourists about new mobile apps that facilitate the process of planning and
booking a trip. It can showcase the capabilities of virtual reality and augmented reality to attract tour-
ists to unique and immersive destinations. Advertising can also inform about Smart cities and regions
where tourists can expect convenience and safety through the use of sensor technology and control
systems.

Advertising can also play a role in raising awareness about the importance of environmental sus-
tainability in tourism. It can inform tourists about energy saving technologies and waste management
practices used in Smart tourism. Advertising can also support local communities by informing tourists
about opportunities to participate in environmental and social initiatives.

However, advertising in the development of Smart tourism also needs to be sensitive to issues of
data privacy and the accessibility of new technologies for all categories of tourists. Advertising cam-
paigns should take these issues into account and Endeavour to make Smart tourism inclusive and
accessible to all, taking into account privacy and security issues.

Taking into consideration Uzbekistan desire to be a part of Smart World by the Decree of the
President of the Republic of Uzbekistan dated 14 May 2018 Ne3724 “On measures for acceler-
ated development of e-commerce”, the Ministry of Information Technologies and Communications
together with the State Committee of Uzbekistan in the field of tourism has developed a system called
Silkroad.uz.

This platform provides guests and tourists who visit Uzbekistan, quickly and efficiently make
hotel reservations, as well as the site helps to speed up the process of check-in with quick and com-
fortable payment. The key point is that the system clearly and concisely displays the exact number of
rooms in real time, timely submission of applications and reports with automatic correction of errors
and misprints.

The system will soon be integrated with such platforms as Booking.com, Exedia.com, etc. Smart
Chain together with NAAR is developing an innovative mobile service NAZZAR. NAZZAR is an appli-
cation that utilizes AR(Augmented reality- Augmented Reality) technology. This technology is based
on reality augmented with various effects; allow creating elements of a virtual world on any material
media. When a Smart phone is pointed at a NAZZAR sign, a real image of the object appears on the
screen, which is supplemented with various elements. Brand marks can be placed on any material
media, be it a magazine, newspaper, menu or advertising poster. Examples:

a video static picture on the media that “comes to life” by turning into a video clip;
audio accompaniment, which is played through the speaker of the user’s Smart phone;

3D objects. Photos and pictures on the screen become three-dimensional, which allows you
to view them from different sides and angles;

virtual buttons. The advertising offer is complemented by “buy” and “learn more” buttons that
appear on the Smart phone screen during viewing.

Smart tourism has the potential to enhance the quality of service for travelers, optimize business
processes in the tourism industry, and improve the sustainability of tourism. However, it also raises
questions about data privacy and accessibility of new technologies for all categories of travelers.

-

lanosH M.I. Smart-TYPU3M YACTb KOHLEMUWW Smart-CITY https://scienceforum.ru/2019/article/2018012051.

2. PomaHoB A. EropoBa E. TeHaeHUmMM pa3suTusi peknamHblx kommyHukaumm B XXI Beke. https://cyberleninka.ru/article/n/
tendentsii-razvitiya-reklamnyh-kommunikatsii-v-xxi-vek

3. https://ictnews.uz/28/01/2019/smart-tourism/ ICTNEWS
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Abstract: Sustainable tourism is crucial for preserving cultural and natural treasures while fostering economic
development. In this article, we explore how Smart tourism contributes to sustainable tourism development,
with a focus on the case of Uzbekistan. By leveraging technology, responsible travel practices, and commu-
nity engagement, Smart tourism is transforming Uzbekistan’s tourism sector. This article examines the key
components and strategies that are making Uzbekistan a model for sustainable tourism in the digital age.

Key words: Smart tourism, Sustainable tourism, Uzbekistan, Technology, Responsible travel, Community
engagement.

Annotatsiya: Barqaror turizm igtisodiy taraqqiyotni rag‘batlantirish bilan birga madaniy va tabiiy boyliklarni
saglab qolish uchun juda muhimdir. Ushbu maqgolada O‘zbekiston misoliga e'tibor qaratgan holda, Smart-
turizm barqaror turizmni rivojlantirishga ganday hissa qo‘shishi ko‘rib chiqamiz. Texnologiya, mas’uliyatli
sayohat amaliyoti va jamoatchilik ishtirokidan foydalangan holda, Smart-turizm O‘zbekistonning turizm sek-
torini o'’zgartirmoqda. Ushbu maqola O‘zbekistonni ragamli asrda barqaror turizm modeliga aylantirayotgan
asosiy komponentlar va strategiyalari tahlil gilingan.

Kalit so‘zlar: Smart-turizm, Bargaror turizm, O‘zbekiston, Texnologiya, Mas’uliyatli sayohat, Jamiyat ishtiroki.

AHHOTaUMs: YCTONYMBbBIA TYpM3M MMEET peLlaroLlee 3HadeHme A COXPaHEHMS KyNbTYPHbBIX Y MPUPOOHbIX
oratCcTB M OAHOBPEMEHHOrO COAEWCTBUSI 3KOHOMUYECKOMY pa3BuTUO. B aTOM cTtatbe Mbl nccregyem,
kak CMapT-Typu3M CnocobCTBYET yCTOMYMBOMY Pa3BUTUIO Typu3ama, yaensis ocoboe BHVMMaHue npumepy
Y3b6eknctaHa. Micnonb3ys TEXHOMOMMN, OTBETCTBEHHYHO NMPAKTUKY MyTELIEeCTBUA 1 BOBMeYeHne obLiecTsa,
CwmapT-Typuam npeobpasyeT TypucTUYeCKun cektop Y3bekucrtaHa. B gaHHOW crtatbe paccmartpuBaroTcs
KMnoYeBblE KOMMOHEHTbI U CTpaTern, KOTopble AenatoT Y36eknctaH Mogenbi YyCTONYMBOro TyprM3mMa B 30Xy
LM POBLIX TEXHOSTOTUMN.

KritoueBble crioBa: CMapT-Typu3Mm, YCTONYMBLIN Typu3Mm, Y36ekncTaH, TexHonornm, OTBETCTBEHHbIN TypU3Mm,
BosneyeHne coobuiecTsa.

INTRODUCTION

Uzbekistan, with its rich cultural heritage and stunning landscapes, is emerging as a model for
sustainable tourism development. The country is embracing Smart tourism practices to enhance
travel experiences while preserving its cultural and natural assets. Smart tourism leverages tech-
nology, responsible travel practices, and community engagement to create a more environmentally
friendly and culturally enriched future for both travelers and the nation. In this article, we delve into
the ways Smart tourism supports sustainable tourism development in Uzbekistan.

Main Body:

1. Technology and Accessibility: Smart tourism relies on technology to make travel more
accessible and convenient. Mobile applications, online platforms, and digital tools provide
tourists with information and services that enhance their travel experiences. These digital
solutions improve accessibility to information about historical sites, accommodation, and
transportation, making it easier for travelers to plan their trips sustainably.

In Uzbekistan, the “Visit Uzbekistan” app, for instance, provides travelers with real-time informa-
tion about historical sites, tour options, and even language translation features. This enhances the
accessibility of travel information, allowing visitors to explore the country with ease while minimizing
their ecological footprint.
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2. Responsible Travel Practices: Sustainable tourism begins with responsible travel prac-
tices. Smart tourism encourages tourists to respect local customs, protect natural resources,
and minimize their environmental impact. Through mobile applications, travelers can access
guidelines for responsible tourism, promoting eco-friendly behavior and cultural respect.

The “Responsible Traveler’'s Guide” feature on the Visit Uzbekistan app educates tourists about
the cultural norms, etiquette, and eco-friendly practices they should follow during their visit. This
promotes a sense of responsibility among travelers, helping to conserve cultural heritage and the
environment.

3. Cultural Heritage Preservation: Uzbekistan’s cultural heritage is a significant attraction for
tourists. Smart tourism ensures the preservation of cultural assets. Through augmented reality
and interactive experiences, visitors can engage with historical sites and traditions while con-
tributing to their preservation. This not only enhances the travel experience but also fosters
cultural heritage protection.

Uzbekistan has implemented innovative AR-based tours in cities like Samarkand, where visitors
can use their Smartphones to access virtual historical reenactments and information about ancient
architecture. These experiences not only enrich tourists’ understanding of the culture but also pro-
mote the preservation of these historical sites.

4. Environmental Conservation: Environmental conservation is a critical component of sus-
tainable tourism. Smart tourism initiatives in Uzbekistan focus on minimizing the environ-
mental footprint of travel. Sustainable transportation options, waste reduction initiatives, and
eco-friendly accommodations all contribute to protecting the country’s natural beauty.

The adoption of electric or hybrid transportation in major tourist areas and the promotion of waste
reduction through recycling programs help Uzbekistan reduce its impact on the environment. Addi-
tionally, eco-friendly accommodations and initiatives like “Leave No Trace” camping practices are
encouraged to minimize the ecological footprint of tourism.

5. Community Engagement: Community involvement is integral to sustainable tourism in
Uzbekistan. The local population plays a central role in preserving and promoting the coun-
try’s cultural and natural assets. Smart tourism encourages community engagement by sup-
porting local development initiatives, providing training, and creating opportunities for sustain-
able tourism businesses.

Community-based tourism programs in Uzbekistan empower local residents to become tour
guides, craft artisans, or hosts for homestays, allowing them to benefit directly from tourism. The
“Support Local Communities” feature on the Visit Uzbekistan app connects travelers with these com-
munity-based experiences, fostering engagement and cultural exchange.

CONCLUSION

Smart tourism is a driving force behind the sustainable tourism development in Uzbekistan. By
leveraging technology, responsible travel practices, and community engagement, the country is
transforming its tourism sector into a more environmentally friendly and culturally enriched industry.
The case of Uzbekistan showcases the potential for other nations to follow suit and embrace Smart
tourism to support sustainable development while providing enriching travel experiences.

As Uzbekistan continues to make strides in sustainable tourism development, it sets an example
for the global tourism industry. The combination of technological innovation, cultural preservation, and
environmental consciousness positions Uzbekistan as a leader in sustainable and Smart tourism.
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Abstract: This article describes the role, structure and importance of Smart tourism in the country. In order to
increase the income through Smart tourism, foreign experiences are shown and those that should be applied
in our country are presented.

Key words: Smart tourism, Sustainable tourism, Uzbekistan, Technology, Responsible travel, Community
engagement.

Annotatsiya: Ushbu magolada mamlakatda Smart-turizmning roli, tuzilishi va ahamiyati yoritiigan. Smart-
turizm orgali daromadni oshirish magsadida xorijiy tajribalar ko‘rsatilib, mamlakatimizda qo‘llanilishi kerak
bo‘lgan jihatlari tahlil etilgan.

Kalit so‘zlar: Smart-turizm, texnologik imkoniyatlar, o'yin-kulgilar, mobil aloga, ragamlashtirish, aqlli xaritalar.

AHHOTauusA: B gaHHOM cTaTbe onvcaHbl porib, CTPYKTYpa U 3Ha4YeHue YMHOro TypusmMa B cTpaHe. B uensix
YBENUYEHUS] JOXOMAOB 3a CYET YMHOIo Typu3ma MokasaH 3apyGekHblil OnbIT U NPeAcTaBneHbl Te, KoTopble
criefyeT NPUMEHSITb B HalLiel CTpaHe.

KntoueBkle crioa: CMapT-Typu3aM, TEXHOMNOrMYeCckne BO3MOXHOCTM, pa3BrievyeHnsi, MobunbHas cBs3b, Lind-
poBU3aLMsl, YMHbIE KapTbl.

Over the last decades, touristry has become one of the largest industries in the world. It is claimed
that tourism can have bad effects the majority of the people have some benefits and drawbacks of
travel, and they will be discussed in this article. One of the primary advantages of travel is that it
boosts the country’s economy, as it acts as as a sourse of economy for both government and local
people. For example, when tourists arrive in a country, they tent to spend their money on a board
range of servicesand goods, including transportation, amusements, food, hotels, and even med-
ical. Another advantage worth nothing is that tourist promotes international connections which can
increase business opportunities. In other words, travel brings investment opportunities from wealthy
foreign investors. For example, in many countries, the government focus on the tourism sector more
in order to enhance the economy of the country. So that types of tourism helps to country to develop
well, for instance is Smart tourism. Smart tourism is predicated on the technological capabilities of a
destination, a particular attraction or the traveler himself. Many destinations are now modernizing to
increase the use of Smart technology in their operations, from payment methods to interactive activ-
ities. The ultimate goal of Smart tourism is to improve resource management efficiency, maximize
competitiveness and enhance sustainability through the use of technological practices and innova-
tions.

Smart tourism is an important component of a smart city. Tourism is one of the major compo-
nents of economic growth for communities worldwide. A key requirement of tourism has been to
attract more and more tourists from different parts of the world. Smart tourism refers to the applica-
tion of information and communication technology, such similar to the Smart cities, for developing
innovative tools and approaches to improve tourism. Smart tourism is reliant on core technologies
such as ICT, mobile communication, cloud computing, artificial intelligence, and virtual reality. It sup-
ports integrated efforts at a destination to find innovative ways to collect and use data derived from
physical infrastructure, social connectedness and organizational sources (both government and
non-government), and users in combination with advanced technologies to increase efficiency, sus-
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tainability, experiences. The information and communication technology tools used for Smart tourism
include loT, mobile communication, cloud computing, and artificial intelligence. It combines phys-
ical, informational, social, and commercial infrastructure of tourism with such tools to provide Smart
tourism opportunities. The principles of Smart tourism lie at enhancing tourism experiences, improve
the efficiency of resource management, maximize destination competitiveness with an emphasis on
sustainable aspects. It should also gather and distribute information to facilitate efficient allocation of
tourism resources and integrate tourism supplies at a micro and macro level ensuring that the ben-
efits are well distributed. They are observed to be effective in technologically advanced destinations
such as smart cities. It is often associated with e-tourism because it involves the use of technology.
China is a leader in Smart travel, where travelers can use their phones to perform simple tasks such
as paying for taxis, ordering meals, checking wait times and reading point information, destination or
tourist destination they are visiting. A QR code is provided.

‘Smart’ has become somewhat of a buzzword in recent years. In essence, for something to be
‘smart’ it needs to have complex technological capabilities in order to allow for the exploitation of
a range of information that is then used to inform product development and operation. Whilst the
average tourist may not be aware of what goes on behind the scenes, there is likely a lot of work
that goes on to ensure maximum productivity and competitiveness. Whilst the concept of ‘smart’
isn’t directly correlated with technology, in today’s world they are inevitably intertwined. In order to
be ‘smart’, destinations, attractions and other tourism industry stakeholders will utilise a variety of
technological innovations and practices (these are outlined shortly). As such, the use of technology is
at the heart of the concept of Smart tourism. The Evropian Capital of Smart Tourism, define a Smart
destination as: ‘A destination facilitating access to tourism and hospitality products, services, spaces
and experiences through ICT-based tools. It is a healthy social and cultural environment, which can
be found through a focus on the city’s social and human capital. It also implements innovative, intel-
ligent solutions and fosters the development of entrepreneurial businesses and their interconnect-
edness.’ To further elaborate, Buhalis and Amaranggana explain that: Smart Tourism Destinations
take advantage of: (1) Technology embedded environments; (2) Responsive processes at micro and
macro levels (3) End-user devices in multiple touch-points; and (4) Engaged stakeholders that use
the platform dynamically as a neural system.” ‘Smart tourism is the act of tourism agents utilising
innovative technologies and practices to enhance resource management and sustainability, whilst
increasing the businesses overall competitiveness’, resource management, maximise competitive-
ness and to enhance sustainability through the use of technological innovations and practices.

At the heart of Smart tourism is technology, that much is clear. But the key is how this technology
is used to make the tourism agent (destination management organisation, tourist attraction, hotel,
restaurant etc) operate more effectively.

Smart tourism can be implemented in any number of different ways, providing it achieves the out-
comes of enhanced resource management, sustainability and competitiveness. There are five main
ways to do this, although this list is, of course, not exhaustive. These five methods include; Smart
accessibility options, Smart sustainability initiatives, Smart information sharing, Smart research and
management tools and Smart tourist experiences.

In order to a tourism agent to identify as Smart tourism initiative, they must demonstrate that they
are accessible to all, both in a physical and a digital sense. This means that everyone has access to
the tourism provider, regardless of age, gender, religion, race, sexuality or disability. A Smart tourism
attraction or destination should have a well development transport infrastructure that enables all
types of people to travel (i.e. there is wheelchair access and lifts for parents with prams etc). This
should also include reasonably priced transport options, which will usually be public transport. At the
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attraction or destination itself, there should be opportunities for everybody to access all areas. This
may include lifts and ramps for disabled people. Smart tourism accessibility also includes language
communications.

Sustainable tourism is at the forefront of many tourism agent’s plans and operations nowa-
days, and for good reason. As | explained in my post ‘Sustainable tourism explained’, such prac-
tices not only help to provide a good image for the organisation, but also help to combat the nega-
tive social, environmental and economic impacts of tourism. An important arm of Smart tourism is
the sustainability sector. Tourism agents which operate successful Smart tourism initiatives should
have a considerable focus on sustainability; reducing their carbon footprint, adopting environmentally
friendly approaches and taking into account the host communities and their needs. There are many
ways that organisations can use mart technology to improve their sustainability practices. Helsinki
demonstrated their commitment to sustainable tourism during their Sustainable Flow Festival and
Estonia have their Green Key initiative. At a more local level, there are many eco hotels and resorts
around the world as well as socially beneficial tourism forms such as volunteer tourism. Of course,
having sustainable practices alone doesn’t qualify a tourism agent as a Smart tourism provider.
These practices need to be underpinned by technologies, such as the use of solar panel lighting for
example, that enable said practices to be achieved.

One of the key advancements enabling Smart tourism to occur in recent years is the growth of
information sharing platforms. The digitalisation of modern day society has opened up a wealth of
opportunities for tourism providers to share information to a wide range of tourist types. The growth
of social media, QR codes and mini-programmes has provided tourism agents with opportunities that
were not previously available. Tourism organisations can now use these new opportunities to provide
information prior, during and after the tourists’ visit. They can also utilise more efficient promotional
methods and marketing on these online platforms. Complex algorithms, cookies and other digital
monitoring methods can help organisations to be more and more in tune with their consumers or
potential consumers. This allows them to develop more suitable and targeted products. Organisa-
tions have been capitalising on the new possibilities of Smart tourism information sharing by adopting
electronic means of sharing information, for example in a museum or exhibit, encouraging the use
of particular social media hashtags and geotagging and developing custom made apps. While many
organisations around the world have turned to Smart tourism information sharing practices, China is
leading the way in this domain. Chinese tourism attractions are abundant with QR codes and their
social media sharing platform, WeChat, enables tourism providers to develop their own mini-pro-
grammes- kind of like apps, but less extensive and without the need to download anything.

Nowadays there are many methods of obtaining and monitoring information. Organisations now
have a wealth of data at their fingertips. Adopting Smart tourism research and management tools,
such as designing a custom-made tourism flow monitor or developing a tailor-made CRM programme,
can dramatically improve business outcomes. A good example of a destination that has implemented
Smart tourism research and management tools in this way is Malaga, where they have introduced
a parking app to help travellers park more effectively and reduce congestion.

To conclude, perhaps the most obvious type of Smart tourism (for the tourist at least), is the
Smart tourist experience. Destinations, attractions and other tourism providers are now adopting
innovative technological approaches to develop and enhance the tourism experience that they offer.
This ranges from augmented reality applications to gaming and virtual reality. This article on the top
20 augmented reality travel apps show a few examples of how this works in practice. In the UK, The
Hub Hotel from Premier Inn has made augmented reality compatible with the wall maps in the hotel
rooms. When these maps are viewed through a Smart device the wall maps present additional infor-
mation about some of the local places of interest.
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®APFOHA BOJUNCUHUHT KUILJIOK

AXOJIV TYHKTJ/IAPUJIA ATPOTYPU3MHU
PUBOXKJIAHTUPUILIHUHT CTPATETUK
PEXKACUHU BA CMAPT-TEXHOJIOT U4
KOHLEMNUUACUHU UILJIAB YUKULI BYUNYA
YCJYBUU EHAALLYBJIAP

XKymabaeBa Ounacpy3 ToxxmanHoBHa
AHAMXKOH KULLMOK XY>Kanuryu Ba arpoTexHonormsanap MHCTUTYTU MyCTakui U3naHyBYMCH

AHHOTauusA: Ywly makonaga KULLIOK axonv MyHKTapuaa arpoTypusMHM pUBOXITAHTUPULLHUHT CTpaTermk
peXxacuHu Mwwnad YMKWLL, arpoTypU3MHM pexanaluTUpuLL, arpoTypusMHM CTpaTervk pexanaluTUPULLHUHT
MOXMSITU Ba arpOTypU3MHU PUBOXKITAHTUPULL NYHANMLLMAPU aHWKIaHraH.

Kanut cuanap: pexanawTupuil, arpoTypusMHU pexanawTupuLl, cTpaTervk pexanawTtmpuil, 6axonaliw,
PUYBOXNAHTMPULL NYHaNMLWNapw.

Abstract: This article identifies the areas of development of the strategic plan for the development of
agrotourism in rural settlements, agrotourism planning, the essence of the strategic planning of agrotourism
and the development of agrotourism.

Key words: areas of planning, agrotourism planning, Strategic Planning, Assessment, Development.

AHHOTauus: B gaHHOM cTaTbe onpeneneHbl HanpaBreHuss paspaboTku CTpaTernvyeckoro rnraHa pasBuTus
arpoTypuama B CeSIbCKMX HaCeneHHbIX MyHKTax, niaHMpoBaHWE arpoTypuama, CyLIHOCTb CTpaTernyeckoro
MraHMPOBaHMS arpoTypraMa U pasBuTHs arpoTypusma.

KnioueBkle crioBa: yobnacTv nnaHMpoBaHus, NiiaHMpoBaHue arpotypuama, CTpaTernyeckoe nnaHMpoBaHue,
OueHka, passuTue.

ArpoTYpU3MHN PUBOXMNAHTUPULL aHWK pexanawTupuwHn Tanab kvnagu. PexanawTtmpuw
MocnallyB4YaH 3aMOHaBWI MHTerparn, 3KOonoruk To3a Ba 6bapkapop ycynnapgaH dovganaHran xonga
aHuK 6enrmnaHraH BakT opanusnHu xucobra onraH xonga uwnab vyvkunagu. Kuwnok xyxanvmrm Mmyrk-
NapPVHUHT XYCYCUIIUIK, aranapun gapaxacuga pexanawwTUPULLHKHE SHT KaTTa MyaMMOCK YIapHWUHT
arpoTyp1aMHu Golwkapuwl dynnya mMaxcyc MKTMCOAUn Gunum Ba TEMMLLNM KYHUKMarnapra ara amac-
nurmamp. Kuwnok xomnapaa Typuam xycycuin TawabOyckop CekTopaup, LWYHUHT YYYH YHU pexa-
NawTNpULL Aapaxacu KULNOK XXaMmoanapuHUHI XKTUMOUM-UKTUCOAMIN Ba MadaHWUN PUBOXNAHULINHA
YMYMUIA Maxaninn Ba MMHTakaBUn pexanalTupuiira Moc Kenuwm Kepak.

ArpoTypusMHM pexxanalwiTMpuLl — arpoTypuaM TalKunoTnapuHu 6owkapuil WwaknnapvaaH bupu
Oynub, y arpoTypv3Mm TalIKWMOTAapM Ba MyaccacanapuHUHI camapanu pakobartbapgownuvri Ba
NKTUCOAMN (PapOBOHMUIMHM TabMUHMALW Makcaamaa 6030p wapovTuaa ulinaw cTpaternscu, Tak-
TMKacu Ba MEXaHU3MMHUM aHKK Genrunall Ba aHuK Taptnbra conuwgaH noopar.

ArpoTypu3aMHMN CTpaTervk pexanawTUPULWHUHT MOXUATA LWWYHOAKN, Y KALLIOK XYXKanurn Myrku-
HUHI aracu 6ynub, YHUHr Taknndu noteHunan pakobarymnap TaknuduaaH, noTeHuman MMKOHUAT-
napgaH, TexHonornanap Ba pecypcnapaaH, Mapkanu xu3matnapgaH, Kopnopatue naeHTudukawym-
a0aH Ba 6owwkanapgaH kaHgan papk KUAMWWHA aHuKNaLlm Kepak.

CTtpareruk pexanawTnpuiHm bup-oupuagaH kennb ymkaguran y3apo 60fnmK 6oLKapyB xapaéH-
NapUHUHT QUHaAMKK Tynnamu cudatnga Kypmb Ymkuw kepak. Ywoy pexanawTmpuil KyrhgarmnapHu
TabMUHNaANOW:
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1. MexMOHAYCT MYNKHUHI MaKkCagaWHU aHuKnaw — 6y xapaéH KULLNOK XyXanuru Mynku ¢gao-
NUSATUHUHT Ma3MYHUHW, YHUHT MakcaaunHu 6enrunawaaH nbopat 6ynmb, 603op axTméxnapu,
MaxCynoT XyCyCUSTNapu, YHU MUCTEBbMON Kunuw Tabuatu, pakobaT LapouTtnapwu acocvaa
daonusaT nyHanuwmHu Tascudnanaw.

2. Atpoch-MyxuT xonaTuHu Gaxornaiu arpo-pepMep xyanuknapura Kynugarm anemMeHTnap-
HUHI TabCUPWUHW YPraHULIHW Y3 u4ura onagun: UKTUCOAUETHUHT XonaTtu, nwnabd YnkapuLiHu
XYKYKUI TapTnbra CONULLIHWHT Y3ura XoC XyCycusatnapu, atpod-MyxXUTHUHI XyCcycusatnapu Ba
pecypcriapHUHr MaBXyanuru, UNMMA-TEXHUK Aapaxa Ba bolukanap.

Bo3op Taxnunu xapugoprapHu, pakobatyMnapHu Ba MexHaT 6030pUHM aHWKNALWHKW Y3 ndura
onaaw.

3. WN4ku Ty3unuw xonatuHm 6axonaw epmep XyXanurmHUHN Ky4nm Ba 3and TOMOHMApUHW,
Y3 Makcagniapura apuLmLL xapaéHuga pakobart kypawmaa xmcobra onvHuMLWn MyMKuH 6ynraH
NYKN UMKOHUATIIAPHN aHUKNaLra UMKoH 6epaaun. Vukn MyxuT Kynngarn nyHanvwnapaa ypra-
HUNaau: NHCOH pecypcnapw, 60WKapyBHU TalKW 3TULWL, MAPKETUHT, MOMKS.

4. Mykobun euymmnapHm nwnaté YmkKuil. Ynap e4MMNapHUHr TYNUK CNEKTPUHU HaMOWULL 3Ta-
annap, MyMK1H 6ynraH MakcmMmarn BapuaHTnap TynnaMmmHu ypHatagunap. Xap 6up sapmaHt
Kapopra TabCup KUMKW MyMKUH BynraH 4yeknosnapHu xmucobra onraH xonga wapTtnap Ba
pecypcnap éunaH 6ofnuk. Kyvaarmnapra Tabecup KunyB4M oMunnap opacvaa Kyniagarunap
MYXUM: Maxbypustnap, MOMUABUMA PeCypCriapHUHr MaBXyasnuriu Ba Manakanu Kagprap
OvnaH TabMuHMAALL.

5. OnTuman euMMHM acocnaw Ba TaHnaw. Ywby xxapaéH cTpaTermk pexanawtmpuviwaa acocun
xmcobnaHaam, YyHKM y KOMNaHus ¥3 Makcagnapura kaHgam apuwnLLmM Ba TOMWNPUKIAPUHN
GaxxapuLwn TyFpucuaa kapop kabyn kunagun. TaHnaHraH ctpaterns YHUHr oaonusatura Tabeup
KUAMLWKN MyMKUH 6ynran 6apya ommnnapHu xmcobra onuiwira uMkoH 6epagu.

6. OnTMmMan e4MMHM amanra Oowupuw Ba HaTwxanapHu 6axonaw. OnTtuman cTpaTtervk
KapPOPHUHI GakapunuwnHm Gaxonaiw cTpaTerMk pexanawTUPULLHUHE SKYHUA 6ockuuamnamp.
O6bekTnB OaxonallHM TabMUHMALW BOcuTacu Oy Haszopar yYopanapu TU3MMUHKM Genrunan-
AvraH, hepmep xyxxanurun aonuaT HaTuKanapuHM OKUNoHa PUBOXITAHMLL CTpaTernsicuaan
yeTra Yvknw cababnapuHn aHukKnanguraHd, pexa kKypcaTkudnapura Ba cTpaTervsHi amanra
OLUMPULL XXapaéHunaa Ty3aTuLunap KMpuTuwra UMKoOH 6epaguraH HasopaTavp.

TypuamHu pexanawtvpuiw 6up mapTanuk xapakaT amac, 6anku pexanawTnpuw KeTma-KeT Ba
YM3MKNIM aMac, Bankn AMHaMuK paBulAa amanra owvpunaguraH AovMun xapaéHgup. by ysapo
BofnNuK KMcmnapra ara 6ynraH kartta guHamMuK TM3MM cudatmaa arpoTypusaMHUHE Xycycusitrnapura
Moc Kenagu. TypucTuK AMKKaTra ca3oBoOp XOW Kabu GUTTa OMUITHUHT y3rapuluv axonu nyHKTuaaru
TYPU3MHUHT Bapya anemMeHTrnapura Tabcup KUNMLWn MyMKWH: Xu3matnapaaH peknama Ba TpaHcnopT-
rada. lyHra yxwab, maxannui MabmMypusaT, BU3HeC Ba HOTMKOPAT TalLKUNoTNap paxbapusatuaaru
y3rapuwinap sHrm fFosnapra onnb kenaaw, 6olika akTuenapHu xanb kunaau Ba canéxnap TypucTuk
obbekTnap pMBoXnaHuwKn bunax ysrapaau.

BenrMnaHrad BasudanapHi xan Kanul yuyH Y3bekuctoH Pecnybnvkacu myHuumnanutetna-
puaa arpoTypu3MHU PUBOXMAHTUPULLHK CTpaTerMk pexanawTtupuw Bynnya ycnybun Tascusnap
nwnaod ymkunguw.

KenuHr, cTpaTernk pexxaHuMHr acocum 6ocKknunapuHn Kypuo Ynkannuk, y kynungarm 6ockuunapHm
Y3 nyura onuLun Kepak.

1. KMok axonu NyHKTUHUHT NOTEHUMAaNMHK Taxinum KUNLLL.

Bosop Taxnun.

Knwnok axonu NyHKTUHUHT TYPUCTUK UMUIDKUHW LAKINaHTUPULL.

MyainaH makcagnap Ba xapakaTnap pexanapuHu aHuknatw.

HatmwkanapHn MoHUTOPUHI KunuLw Ba Gaxonall (arap kepak 6yrca, pexxanapHu Ty3aTtui).
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1-Bockuu. TypVI3M CaNnOXUATUHN TaxXnIT KUTTALL Ky|7|vu:|,arv| MabIlyMOTIIapHU TakOuM 3TULLIN KePaK:

Maxannui axonu Ba paxbapusiT arpoTypu3aMHU axomnu MyHKTU UKTUCOAMETUHW PUBOXKIIAH-
TUPULL UMKOHUATK cudbatmaa kabyn kunuwra Tanépmm?

MaBXy NoTeHuuMangaH Kkan gapaxaga gorganaHunnmokaa?

arpoTypusMUHM TaLLKWM KUNUWAA KaHdan UMKOHWATNapAaH donganaHwnagn Ba kaHaaw
Myammonap nango 6ynmwmn MyMKuH?

TaxMUMHUHT Makcaau TypusM TUSUMUMHUHE xap OMp SMeMEHTUHUHT Kyynyv Ba MyamMMonapuHu
aHVKNaLL, LWy XXymraaaH:

Maxannum xaMXamUATHUHT MyHocabaTnapu Ba kagpusatnapu;
AVKKaTra ca3oBop owvnap Ba Tagbvpnap;

TXKopaT Xxusmatnapu;

AaBnart Myaccacanapu Ba xusmatnapu( uHdpatysunma);
TpaHcnopT;

anoka;

TapTmbra conuwl Ba cuécar;

Maxannum 6musHec nknumm Ba gemorpadusicu;

oMMaBun Tagbupnap y4yH GUHONAPHUHT MaBXYANUIu.

V36eKNCTOH WaponTuaa arpoTypUsMHN PUBOXKMAHTUPULLHUHE KyiAarm UCTUMKBONnM nyHanu-
Wwnapu (Mogennapu) Taknud atunagu:

KWLLNOK >XONNapUHUHI MaBXya TYPUCTUK pecypcriapu: Typap »ow BuHonapu (KU4mk ovnasumm
MEeXMOHXOHarnap) Ba arpoTypuamMm UH@paTy3unmacu acocmaa Ku4mKk, onnasui Ba MHABMAYyarn
arpoTypuUCTUK BU3HECHN PUBOXMNAHTUPULL OpKanu MUHTaKkaBUIM arpoTypUCTUK TapMOKMNapHu
sipaTuLL.

TypucTUK MUHTaKa Xyayanaa Xycycuin arpoTypusMm epmep Xy>KanuknapuHUHI camapanu tap-
MOFUHM TaLLKUN 3TULL Mapka3s (Ekn xed bynvaraHga MyHTaka Adapaxacuga Aasnat TOMOHWUAaH Kyr-
na6-kyBBaTnaLwl TUSUMUHU SSPaTULLHK Y3 n4ura onagu;

TapUXUA axonn MYHKTUHUHE WKTUMOWIA — MagaHui MyXUTUHU — “Tapuxui KALWIAOK”, “MUNnn
KMWOK® €k Bollka Typgarn axonu MyHKTUHW, LWYHUHIOEK Oolka Tapuxum obbekTnapHu
PEKOHCTPYKLUMS KUTULL;

canéxrnapHu Kabyn KWnuw Ba YNapHUHE TYNUK OaM OfULLMapPUHM TallKuil aTuwra nyHanTtu-
puriraH MMpKK Ba ypTa UXTMCOCHaLuraH arpoTypucTuk obbekTnapHu apaTtuLl: MXTmcocnatuTu-
punraH mapkasnap;

Typap Xow GuHonapu Ba Teruwnun nHdparysmnmara ara 6ynraH nmpuk Kyn yHKUnanu cam-
EéXNWK, Kypraama, pekramMa Ba 3KCNno3uumsi, MagaHuni-tapFnboT, nnmmn-nwnab vvkapuw Ba
OoLka Komnnekcnap cudatnga gasnar Ba XyCyCui KULLMOK XY)Xanuri napknapvHm apaTtuL.

ArpoTypu3MHUHI UCTUKOONMNM UMUIKMHU LIAKNNAHTUPULL XapaéHura unoxu bopuya Kynpok
Xamoat MaHdaatgop TOMOHMApU Xanb KUMMHULWIKM Kepak. KyWnok axonucu xxamoat gapaxacumaa
acocun yimHuunap oynraHnurn cababnu, arpoTypmsam MOLENUHU TaHNawaa ynapHUHT OBO3W 3LUN-
TMAMWN Myxumamp. Ywoy BasudaHn amarnra owmvpuLl ydyH Taknudg aTunaétrad Typnsm MogenuHu
KEeHr MyxoKamMa KUIuwW y4yH MaxCyC CeMuHaprap/TpeHuHrnap Ba Xamoar yupaluysrapu/yypa-
WyBnap, Maxannun razetanap, KALWIIOK XY>Kanuru KOHCanTUHI MapKasu OpKanu UXTUEPUIA CypoBnap
YTKa3uLL, LWYHUHIAEK Maxaniun pagmo Ba TenesmaeHnena SWnTTUpULWNAapHA TalKkun aTULW 3apyp.
Bapua aHkeTanap Ba MabriymoTnap Maxannuin tawabbyckop rypyx ab3onapv TOMOHUAAH KEWWHIN
Taxun Ba TagdbuvpnapHu pexanawtmpuwga donganaHiil y4yH TynnaHagu.
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1-pacM: ATpOTypU3MHHU PUBOXKJIAHTUPULL HyHaIUIIAPU

ArpoTYpPU3MHUHT UCTUKOONN MUKW Ba MOAESNUHN LUAKNNaHTMPULL MyNOKOT Ba MyHO3apanap,
XaMUSATHUHT XOXMLL Ba ymMuarnapu, kamoat kagpusatnapu Ba 9bTUKOANApU opkanu yTULIK Kepak.
TannaHraH éHpawysnapra kapab, 6y xapaéH Typnu maHdaaTaop TOMOHMAp ypracuaarn MyHoca-
GaTtnapHu axwunawl €k ypHaTmLra xmcca KyLwmwm MyMKUH.

TawabbycHy amanra oLnpuLL TEXHUK XNxataaH HopacMui 6ynraHnurn cababnu, yHUHI NWTUPOK-
yurapu MmyHosapanu ékn cMEcuin MacarnanapHu KypKkMacaaH apkuH MyxoKkama KUnuLinapyu MyMKUH.
ByHaaH Tawkapu, GownaHraH xapaéH maxannumm xamkKamuaT makcagnapuHi sHaga aHuknall Ba
ynapra apuLInLL CTpaTermsacMHU Myxokama Kunui yyyH acoc cudatuaa uwnatunmn MyMKUH.
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Ravshanov To‘yli Gulmurodovich
TDIU katta o‘gituvchisi

“Covid-19” pandemiyasi oqibatlari jahon turizm faoliyati boshqaruvida turli innovatsiyalarni izlash
va yangi texnologiyalarni integratsiyalashga asoslangan turizm yo‘nalishlari rivojlanishiga turtki
bo‘imoqda.

Pandemiyaning ta’siri tufayli jahon miqyosida turizm sohasiga innovatsion texnologiyalarni tadbiq
etish va ularni yanada rivojlantirish hamda smart turizmni mazkur tarmoqqga joriy etishni tagazo
etmoqda.

Pandemiya tufayli xalqgaro va ichki chegaralarning yopilganligi, insonlarning o‘z-o‘zini yakkalash
rejimiga o'tilganligi sababli turizm industriyasining o‘sish sur’atlari sekinlashdi. Ushbu salbiy tendeni-
yasilarning oldini olish maqgsadida hozirgi kunda mamlakatlar tomonidan smart turizm konsepsiyasini
takomillashtirishga e’tibor garatiimoqda.

Xususan, 2022-yilda Yevropaning 13 ta mamlakatlari 29 ta shaharlari Yevropaning eng yaxshi
smart turizm shaharlari nominatsiyasini qo‘lga kiritish uchun “the 2022 European Capital of Smart
Tourism” tadbirlarida ishtirok etishdi.

Umuman olganda, ushbu loyiha Yevropa lttifogiga a’zo mamlakatlarda turizm destinatsiyalari
uchun yangi tashabbuslarni qo‘llab-quvvatlash hamda innovatsion hamda smart loyihalarni amalga
oshirishni rejalashtirilgan.

Ushbu tanlov tomonidan belgilangan mezonlarga asosan smart turizm shaharlari 4 ta katagori-
yalar bo‘yicha baholangan. Jumladan:

1. Foydalanish imkoniyati (Accessibility).

Qulay bo'lish turli xil transport turlari va shahar ichida va uning atrofida kuchli transport tizimi
orqali osonlik bilan borishni anglatadi. Foydalanish imkoniyati nafaqat to‘siglarsiz manzilda bo‘lishni
nazarda tutadi, balki yoshi, madaniy kelib chigishi yoki jismoniy nogironligidan qat’iy nazar, ko‘p {illi
hamda barcha sayohatchilar yoki tashrif buyuruvchilar uchun ragamli bo‘lgan xizmatlarni ham o'z
ichiga oladi.

Ispaniyaning Seviliya shahri Yevropaning eng yaxshi smart shaharlaridan bir etib e’tirof etildi.
Ushbu shaharga 2022-yilda butun dunyodan milliondan ortiq turistlar tashrif buyurgan hamda ular
uchun “Seville Accessible” mobil ilovasi tashkil etilgan.

Ushbu turistik mobil ilova shahardagi tarixiy hamda diggatga sazovor joylarga jamoa transport
vositalari orgali oson yetib olish to‘g‘risida ma’lumotlar taqdim etadi.

Shuningdek, turistlar ushbu ilova orgali shaharda o‘tkazilayotgan madaniy tadbirlar va festi-
vallarning tagvimlari hamda dam olish maskanlari hagida ma’lumotlar olish inkoniyatlari tashkil etilgan.

2. Bargqarorlik (Sustainability).

Tashrif buyuruvchilar, sanoat, atrof-muhit va mezbon jamoalarning ehtiyojlarini qondiradigan,
hozirgi va kelajakdagi igtisodiy, ijtimoiy va ekologik ta’sirini to‘liq hisobga olishni nazarda tutadi.

Shu bilan birga, bargaror bo'lish nafagat shahar sifatida tabiiy resurslaringizni boshqarish va
himoya qilishni, balki mavsumiylikni kamaytirishni va mahalliy hamjamiyatni gamrab olishni anglatadi.

Xususan, Vengriyaning Seged shahri ushbu musobaqgada turistlar uchun o‘zining “Barqgaror
shahar harakatlanish rejasi” (Sustainable Urban Mobility Plan)ni tagdim etdi.

Ushbu rejaga asosan 2017-2030-yillarda shaharning transport infratuzilmasini rivojlantiriladi
hamda transport muammolarini bargaror va innovatsion texnologiyalar bilan bartaraf etishni nazarda
tutadi.

Ushbu barqaror turizm loyihasining asosiy maqsadi Seged shahrida turistlar uchun qulay
transport xizmatlarini ko‘rsatish hamda velosipedchilar uchun 40 foizgacha inshootlar tashkil etish
rejalashtiriimoqda.
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3. Raqgamlashtirish (Digitalisation).

Ragamli turizm axborot-kommunikatsiya texnologiyalariga asoslangan yechimlar va ragamli
vositalar orqali iste’molchilar ehtiyojlariga moslashtiriigan innovatsion turizm va mehmondo’stlik
ma’lumotlari, mahsulotlar, xizmatlar, joylar va tajribalarni taklif gilishni anglatadi.

Bu yo‘nalishlar, diggatga sazovor joylar va sayyohlik takliflari to‘g‘risidagi ragamli ma’lumotlarni,
shuningdek, jamoat transporti hagidagi ma’lumotlarni tagdim etish va diqqatga sazovor joylar va turar
joyni ragamli ravishda foydalanish imkoniyatini yaratishni nazarda tutadi.

Italiyaning Jenoa shahrini ragamlashtirish dasturi doirasida, shahar mamuriyati tomonidan “Rol-
lindagando” informatsion ma’lumotlar bazasi tashkil etilgan. Mazkur dastur Jenoa shahrining tarixiy
eski shahar hududdagi obyektlarning madaniy xaritasini ham o'z ichiga oladi.

Ushbu dastur Genoa universiteti bilan hamkorlikda tashkil etilgan bo'lib, u o'z ichiga shahardagi
12- hamda 20-asrlarda barpo etilgan tarixiy obyektlar hagida ma’lumotlarni jamlagan.

4. Madaniy meros va ijodkorlik (Cultural heritage & creativity).

Madaniy meros va ijodkorlikka e’tibor mahalliy merosni, shuningdek madaniy va ijodiy boyliklarni
magqsadli joy, sanoat va sayyohlar manfaati uchun himoya qilish va ulardan foydalanishni anglatadi.

Xususan, Irlandiyaning Kork shahri kengashi tomonidan madaniyat va madaniy meros biologik
xilma-xilligini himoya qilish va targ‘ib gilish magsadida, “2018-2022-yillar uchun madaniyat va ijod-
korlik strategiyasi” dasturi ishlab chigilgan.

Dasturga asosan shaharning ajralmas gismi tabiiy, madaniy va arxeologik obyektlari himoyaga
olingan hamda unda bo‘lib o‘tadigan tadbirlar hagida ma’lumotlar joylangan.

Umuman olganda, bugungi kunda smart turizm bozori segmentlarga bo‘lingan holda tadbiq
etishga e’tibor qaratiimogda. Smart turizmi bozori 2 ta turga ajratiimoqda.

o

buyurtma qilish

yomalish bo'yicha
ko'rsatma

tashkil etish

boshga xizmatlar

1-rasm: Butun jahon smart turizmi bozorining ko‘rinishi’

Butun jahon smart turizmi bozorining o'ziga xos xususiyatidan biri uning taklif turi va ilovalar
singari tarmoqlarga ajratilishi hisoblanadi. Taklif turida turistlar o‘zlariga zarur bo‘lgan ma’lumotlarni
onlayn hamda offlayn shaklda buyurtma gilishi hamda ilovalar funksiyasi orqali esa o‘zlari uchun
magbul bo‘lgan xizmatlarni tanlab olish imkoniyati yaratilgan.

2018-yilda umumiy smart turizm bozorining giymati 14,462 min.dollarni tashkil etgan bo‘lsa,
2018-2022-yillarda ushbu bozorga bo‘lgan talab sezilarni darajada rivojlanib, 14,8 foiz o‘sishga
erishgan.

Natijada, 2022-yilda umumiy smart turizm sohaning giymati 25,121 min.dollarni tashkil qilgan
bo‘lsa, 2023-yilda ushbu ko‘rsatkich 28,763 mIn.dollarni tashkil qilishi prognoz qilinmoqda.

1 www.evolvebi.com sayti ma’lumotlariga asosan muallif tomonidan tayyorlandi.
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1-jadval: Butun jahon smart turizmi bozorining o‘sish tendensiyalari?

Ko‘rsatkichlar Miqgdori
2022-yilda global aglli sayohat sektori bozori giymati 25,121 min.dollar
2023-yildagi prognoz gilinayotgan ulush 28,763 min.dollar
2033-yildagi prognoz gilinayotgan ulush 126,889 min.dollar
2023-2033-yillardagi o‘sish foizi 16%

Yuqoridagi jadvaldan ham ko‘rish mumkinki, bugungi kunda dunyoda smart turizm bozorining
o'sish tendensiylari sezilarli tarzda rivojlanayotganligi hamda mamlakatimizda ham ushbu turizm tar-
mog‘ini yanada rivojlantirish uchun Yevropa va rivojlangan mamlakatlarining tajribasiga e’tibor qara-
tilayotganligini alohida ta’kidlab o‘tish lozim hisoblaniladi.

N

O‘zbekiston Respublikasining “Turizm to‘g‘risida”gi Qonuni, O‘RQ-549-son. 2019-yil 18-iyul.
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OCHOBHBIE TEHAEHLIMA PASBUTHUA
CMAPT TYPU3MA B YCJIOBUAX LIUPPOBOU
JKOHOMUKH B PECITYBJIMKE Y3BEKHUCTAH

CanueBa EkatepuHa CepreeBHa
HokTopaHT HAW n3ydeHns npobnem o6bekToB KyNbTYPHOIO Hacneausi U passutug Typuama

AHHOTaums: [JaHHOe Hay4yHoe UccrnefoBaHWe MOCBSLEHO aHanu3dy M UCCNeaoBaHUI0 COBPEMEHHbIX TEH-
AeHumnn pa3ents CmapT-Typuama B YCNOBUSIX Pa3BUTKS LMPOBOI SKOHOMUKN B Pecnybnuke Y3bekucTaH.
C y4yeToM CTpPEMUTENBHOrO pPasBUTUA TEXHOMOMMA U UX BAUSIHUA Ha TYPUCTUYECKYIO MHAOYCTPUIO, AaHHOE
nccnegoBaHue HanpaBsieHo Ha BbiSIBNEHME MHHOBALMOHHBIX MOAXOAO0B K YYYLLIEHWIO TYPUCTUYECKOrO OnbITa
N CTUMYNMPOBAHUIO Pa3BUTUSA OTpacnuv B LMPOBOM MUPE.

KntoueBble croea: CMapT-TypusM, LMdpoBasi 9KOHOMUKA, TEXHONOrMYeCckMe MHHOBaLUW, UHHOBALIMOHHbIE
NoaXoAbl, MHTErpaLus TeXHONMorui.

O'zbekiston RespublikasiDA RAQAMLI IQTISODIYOTDA Smart-turizmNI O'SISh MUHIM TENDENTLARI

Saliyeva Yekaterina Sergeyevna
Madaniy meros obyektlari va turizmni rivojlantirish muammolarini o‘rganish ilmiy tadgiqot instituti doktoranti

Annotatsiya: Ushbu ilmiy bilim O‘zbekiston Respublikasida ragamli igtisodiyotning o‘sishi sharoitida Smart-tur-
izmning o'sish tendensiyalarini tahlil gilish va tadqiq qilishga bag‘ishlangan. Texnologiyalarning jadal rivojla-
nishi va ularning turizm industriyasiga ta'sirini hisobga olgan holda, ushbu tadqiqot sayyohlik tajribasini tako-
millashtirish va ragamli dunyoda soha rivojlanishini rag‘batlantirishga innovatsion yondashuvlarni aniglashga
garatilgan.

Kalit so‘zlar: Smart-turizm, ragamli igtisodiyot, texnologik innovatsiyalar, innovatsion yondashuvlar, tex-
nologiya integratsiyasi.

IMPORTANT TRENDS IN THE GROWTH OF Smart TOURISM IN THE DIGITAL ECONOMY IN THE
REPUBLIC OF UZBEKISTAN

Salieva Ekaterina Sergeevna
Doctoral student Scientific research institute for the study of the problems of cultural heritage objects and
tourism development

Abstract: This scientific cognition is dedicated to the analysis and research of current trends in the growth of
Smart tourism in the environment of the growth of the digital economy in the Republic of Uzbekistan. Taking
into account the rapid development of technologies and their effect on the tourism industry, this study is aimed
at identifying innovative approaches to improving the tourist experience and stimulating the development of
the industry in the digital world.

Key words: Smart tourism, digital economy, technological innovations, innovative approaches, technology
integration.

CwmapT-Typu3m rog 3a roqoM CTaHOBUTCS OOHUM U3 AMHAaMUYHO pa3BUTbIX BUOOB Typuama. ep-
CrekTBa peanuaaumm UngpOoBbIX TEXHOMOMMIA B MHAYCTPUN Typu3ama, SBASEeTCA OBWXKYLUMM dhak-
TOPOM A11S pasBUTUS MUPOBOW 3KOHOMMKK. Llenb nccnenoBaHus 3aknodaeTcs B BbISIBIEHWUM KO-
YeBbIX TEHAEHUUN BHEAPEHUS] CMapPT-TEXHOIOMMIA B TYPUCTMYECKY0 cdepy Y3BeKknctaHa n OLeHKe
NX BNUSIHUA Ha YpOBEeHb 06CNYXMBaHNS TYPUCTOB.

O6bekToM nccrnenoBaHMs SBNAETCA BHeAPEHME LM POBbLIX TEXHOMNOMMIA B TYPUCTUYECKYIO MHAY-
cTputo Pecnybnukn Y3bekncTaH.

lMpeomeToMm nccrnegoBaHUs BbICTYNAOT TeHAeHUMn pa3BuTua CMapT-Typmu3mMa B yCroBUSAX Lnd-
pPOBOW 3KOHOMWKN.
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B npouecce nccnenosaHust 6binv pacCMOTPEHbI NEPCNEKTUBLI BHEAPEHUS U Pa3BUTUS MHHOBA-
LMOHHBIX UMPOBbLIX peLleHni B Typname. Metogonornsa npoBefeHHOro uccrnegoBaHnsi Bbupaert B
cebs oueHKY AaHHbIX O TYPUCTUYECKOM NOTOKE, 0630p CYLLIECTBYHOLLNX CMApPT-TEXHOMNOMIA B TYpU3ME,
npoBefeHne ONpPoCcoB Cpean y4acTHUKOB UHOYCTPUN N TYPUCTOB.

MnoTesa mnccnegoBaHWUs OCHOBLIBAETCS Ha NPeanonoXeHUW, YTo MHTerpauusi cMapT-TEXHO-
nornni B TypuUCTUYECKYD nHaycTpuio Pecnybnuku Y3beknctaH Oyger cnocobcTBoBaTh yny4lleHuo
TYPUCTUYECKOTO ONbITa, MOBBILEHUIO KOHKYPEHTOCNOCOBHOCTN U CTUMYNMPOBAHUIO MHHOBALMN B
OaHHOW oTpacrnu.

[nsa pa3BuTuA 1 BHEAPEHUSA LMGPOBBLIX TEXHOMOIMMIN B TYPUCTUYECKYIO MHAYCTPUIO Y3bekmcTaHa,
CTOUT NPOBECTUN Ka4eCTBEHHEE N KONMMYECTBEHHbIE aHanu3bl cbopa nHdopmMaumm, BKIoYawme B
cebs cnegyowme aTanbl UCCNEefoBaHNS:

MogroroBuTenbHbIM 3Tan: 0630p NUTepaTypbl, aHanu3 npeabligywux UCCneaoBaHUni, U
BbISIBNEHME KNOYEBbIX NPOGNEM 1 TeHOEHLUNNA.

C6op paHHbIX: NpoOBEeAEHNE OMPOCOB, COOP CTATUCTUYECKOW MHAPOPMALUN O NOTOKE Typu-
CTOB, 1 aHanu3 CyLecTBYHOLWNX LNPPOBLIX peLIeHUN.

AHann3 n obpaboTka: CTaTUCTUYECKUA aHanu3 AaHHbIX, KOMMMEKCHbIM 0030p unpoBbIX
peLUeHni, 1 BblaeneHne KIodeBblX TPeHOO0B.

OKCNepuMMEHT 1 NpoBepKa rmnoTesbl: paspaboTka 1 TeCTUPOBAHWE MHHOBALMOHHbIX LMGPOBbIX
pelleHni B Typusme.

WHTepnpeTaumna pesynbraToB: OUeHKa BIUSAHUSA LMPOBLIX TEXHONOMN Ha TYPUCTUYECKUIA ONbIT,
a Takke BbisiBieHVe nepcnekTus anga Oyayuiero passutums.

[nsa BbISIBNEHUs1 pe3ynbTaTtoB MCCNeaoBaHUs, CTOMT yaenuTb 0coboe BHMMaHWE Ha CyLLecTBy-
oLne MeToabl UCCneaoBaHus:

CraTucTMYeCKUM aHanu3a: MUCMONb3oBaHWE OaHHbIX O TYPUCTMYECKOM MOTOKe ANS BblsB-
neHnsa NaTTepHOB N TEHAEHUUNA.

Kenc-ctagu: aHanua ycnelHblX NPakTUK BHEOPEHUA CMapT-TEXHOMOMN B TypuaMe Opyrux
CTpaH.

OKCNepTHbIe OUEHKU: MOMyyYeHne MHEHUSI IKCNepToB U3 cdepbl TypudMa OTHOCUTENBHO
nepcnekTuB LngpoBor TpaHchopmauuu.

Onpocbl: cO0p MHEHWUI 1 NPEANOYTEHUIN TYPUCTOB NO BONPOCAM UCMNOMb30BaHUA LMGPOBbIX
TEXHOMNOMi B Typusme.

my6okun aHanm3 noTpebHOCTEN TypUCTOB: NpoBedeHue Gonee rmybokoro aHanusa npeano-
YTEHMN N NOTPEBHOCTEN TYPUCTOB C UCMOMb30BAaHNEM METOL0B MALLUMHHOIO 0By4eHus.

[MNOTHBIE NPOEKTbI: peanu3auns MUIOTHBLIX MPOEKTOB MO BHEOPEHUI CMapT-TEXHOMOIMUN B
TYPUCTUYECKON MHAPPACTPYKTYPE OIS OLEHKN UX 3(PPEKTUBHOCTMU.

OOGyyeHne [aHHOW WMHAYCTPUW: co3gaHune yyYebHbiXx Nocobuin Onsi COTPYAHMKOB WHAOYCTPUK
Typuama C LUenbto yny4yleHnst UX 3HaHuin B JaHHOW cdepe.

lMpoBeneHWe OaHHbLIX UCCnegoBaHWiA, MO3BOMNUT BbIABUTL KhtoueBble TeHaeHuun B CmapT-Ty-
pusme, paspabotaTb pekoMeHOauun Ans YCNewHoW NHTerpaumm umpoBbiX peLLeHnin B TYpUCTu-
YeCKyl MHAYCTpUIo Y3bekncTaHa, 1 OLEHUTb BIUSAHUS 3TUX TEXHOMNOMUA Ha YPOBEHb 06CNYyXMBaHNSA
TYPUCTOB.

CTOonUT OTMETUTb, YTO BHEAPEHNE LUAPOBbLIX TEXHOMOMMIN B TYPUCTUYECKYHO OTpacib UMEET 3Ha-
YUTENbHbLIN NOTeHUMan Ans yny4ylweHus TYPUCTUYECKOTO OMnbiTa U CTUMYITMPOBAHUSA pas3BUTUS MHAOY-
cTpumn. CMapT-TEXHOMNOIMMK, Takne Kak MOOUIbHbIE MPUITOXEHUS, UHTEPAKTUBHbIE KapTbl U YMHbIE
YCTPOWCTBA, MOTYT 3HAYUTENbHO YIyYlWWTb AOCTYNHOCTb MHpopMaumm, KoMopT n 6e3onacHoOCTb
TYPUCTOB. YBENUYEHNE Cnpoca Ha OHMNanH-6poHMpOBaHME, NEPCOHANM3NPOBAHHbIE TYPUCTUYECKUE
MapLUpyTbl U BHEAPEHNE TEXHONOMMIN MCKYCCTBEHHOMO MHTEMNMNEKTa ANs NpeackasaHus npegnovTeHunn
TYPUCTOB TakkKe OKa3blBalOT BaXKHYHO POsb B pas3BuTum undposmnsaumm B Pecnybnvke Y3bekucTtaH.

B 3aknouyeHun MOXHO caenatb crneylolime BblBOAbl, O TOM, YTO BRUSIHUE LMPPOBbLIX TEXHO-
norvn, a B LeNoM BHeApeHWE CMapT-TEXHOMOMIN B TYPUCTUYECKYO OTpacnb Y3bekucrtaHa copen-
CTBYET YIy4LUEeHUIO TYPUCTUYECKOrO OMnbITa U CO34aeT HOBblE BO3MOXHOCTU AN AaHHOW UHOYCTPUN.
CTpemuTenbHbIN pOCT OHNaH-6pOHMPOBaHUSA N POCT MHTEPECA K MEPCOHANM3NPOBAHHBIM TYPUCTU-
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YeCKMM cepBMCcCaM NoAYepKMBatOT NoTeHUMan ansa ganbHenwero pa3sutua CmapTt-Typuama. Y3beku-
CTaHy crnefyeTt akTMBHO afanTMpOBaTh YCMeELHble NPakTUKM Apyrnx cTpaH, obecnevmBas KOHCONM-
Jauunio yeunum ¢ nHayctpuen ansa aekTMBHOM peanusauumn LMdpoBbIX peLleHnii.
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PASBUTUE CMAPT-TYPU3MA B
Y3BEKHUCTAHE HA OCHOBE COBPEMEHHBIX
[TPUHIMUITIOB 1 UCITOJIb3OBAHHUA
3APYBEKHOI'O OITbITA

AxmemxaHoBa Upapa YcmaHOBHa
HauvanbHuk otgena HUW passuTtusa Typruama npy MUHUCTEPCTBE SKOMOMMn, OXpaHbl OKpYXatoLLlen
cpedbl 1 UsMeHeHunsa knumaTta PY3

Xanunoea Hogupa A6ayxamua Ku3m
Beoywwun-cneunannct HAW passutus Typuama npyu MUHUCTEPCTBE IKOMOrMn, OXpaHbl
OKpYyXatoLLien cpebl 1 nameHeHusa knumata PY3

AHHOTauus: B crtaTbe pacCMOTpeHbl OCHOBHblE NapaMeTpbl BIIUAHUA CMapPT TEXHOMNOrNM Ha pasButTune
Typusma. Kak CMapT-TypI/I3M CI'IOCO6CTByeT npoABMXXEHUKD TYPUCTCKOIo noteHumana n AendeTca Kro4YeBbiM
ANeMeHToOM anA KOHKypeHTOCI'IOCOGHOCTVI Ha MeXQyHapOoa4HOM pblHKE Typu3sma. Ha ocHoBe aHanusa mMexay-
HapoAHOro onbiTa paccMaTtpuBardTCA NpUMeHeEHNe cmapT TEXHOMNOrNN B TypVICTCKOIZ oTpaciu Y3bekucrana.

KnioueBble crioBa: Typuam, MHGHOPMALMOHHbIE TexHONornM, CmMapT-Typu3am, CMapT TYpy3M, CMapT 3NEMEHT,
LMdpoBasi S3KOHOMMUKA.

Annotatsiya: Maqgolada aqlli texnologiyalarning turizmni rivojlantirishga ta'sirining asosiy parametrlari
muhokama qilinadi. Qanday qilib Smart-turizm turizm salohiyatini targ‘ib giladi va xalqaro turizm bozo-
rida ragobatbardoshlikning asosiy elementi hisoblanadi. Xalgaro tajriba tahlili asosida O‘zbekiston turizm
sanoatida aqglli texnologiyalardan foydalanish ko‘rib chigilmoqda.

Kalit so‘zlar: turizm, axborot texnologiyalari, Smart-turizm, Smart-turizm, aqlli element, ragamli igtisodiyot.

Abstract: The article discusses the main parameters of the influence of Smart technologies on the develop-
ment of tourism. How Smart tourism promotes tourism potential and is a key element for competitiveness in
the international tourism market. Based on an analysis of international experience, the use of Smart technol-
ogies in the tourism industry of Uzbekistan is considered.

Key words: tourism, information technology, Smart tourism, Smart tourism, Smart element, digital economy.

Typuam aBAsSEeTCA OQHOW U3 KPYMHENLWINX U OMHAMUYHO Pa3BUBAIOLLMXCA OTpacnen 3KOHOMUKM
MHOrMX cTpaH. POCT TypmuCTCKOro noToka NpUBOAUT K YBENUYEHUIO CMpoca Ha npegocTaBnsemMble
yCryrm He TonbKo B cdoepe Typusma, HO U B CMEXHbIX OTPacrisiX 9KOHOMUKK, YTO B CBOK ovepedb
cnocobceTByeT 06ecneyeHnto 3Ha4YMTENbHbIX MOCTYMNNEHNA B MECTHbIN BIOXKET.

B anoxy MHGOPMaUMOHHbBIX TEXHOMNOMM YCTOMYMBOE COLManbHO-3KOHOMUYECKOe pasBuTUE
pervoHa, noBbllEHNE KOHKYPEHUUN NPeanpuaTuii cepsuca u Typusama, obecnevyeHne yooBneTBo-
PEHHOCTU TYPUCTOB OT MyTELLECTBUIN HANPSMYHO 3aBUCUT OT aKTUBHOMO BHEOPEHUS B NPOLECChI XKN3-
HeobecnevyeHns MHHOBALMOHHbIX TexHonorni. OQHON M3 TaKMX MHHOBAUMW ABMSETCS KOHUenuus
Smart-Typusma.

Mpexae Bcero, cam TepMUH «Smarty, BBEAEHHbIN TEOPETUKOM MEHEOAXKMEHTA — aMEePUKAHCKNM
y4éHbIM aBcTpuickoro npoucxoxaeHunsa Peter Ferdinand Drucker, B cBoeln pabote «The Practice
of Management» (1954 r.), aBnsetrca abbpeBmaTypon ons onpeaeneHms NpU3HakoB NOCTaBEHHOM
uenn: Specific — koHkpeTHada, Measurable — namepumas, Achievable — goctuxkumasi, Realistic —
peanucTnyHasg, Time — onpegeneHHas BO BpeMeHU. Taknm obpasoM, yyeHbl nonaran, 4To, ecnu
nocTaBreHHas uenb Byaget «ymMHoOW», TO eCcTb OyaeT COOTBETCTBOBATb NOCTABMEHHBIM KPUTEPUAM,
OHa ByaeT [oCTUrHyTa.
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Smart-Typuam — Typu3m, B KOTOPOM MOCTOSIHHOE N CUCTeMaTudeckoe UCnonb3oBaHne Smart-a-
NeMeHTOB NPUBOAMT K CO30aHUI0 AOMOMHUTENBHOW LEHHOCTU nyTewecTBnda ansa typucra. Smart —
TYpM3M — aKTyasrlbHOEe pelueHue, No3BonsoLlee rocyqapcTsy, TypuctTmieckum pmpmam m pabot-
HWKaM TYpUCTCKOWN OTpacnv UCnosnb3oBaTb HEO6xoaMMyo nHdopmaLunio B 60nbLLoM o6beme, YTOObI
rapaHTMpoBaTb AOCTYMNHOCTb TYPUCTCKUX HanpaBneHnn Ansi NyTeLeCTBEHHNKOB, a Takke yaobCcTBo
NPOXWBaHWS U HaBUrauuu.

C pasBuTUEM MHTEPHETA U MOOWIBbHBIX YCTPOWUCTB, TYPUCTCKME OpraHu3aumm u npegnpuatms
HayanM akTUBHO MCMOMb30BaTb HOBblE TEXHOMOMMWU ANSA YrnydleHUs CBOUX YCMyr 1 npuBnevyeHus
Gonbluero konuyectsa KnueHToB. OT3bIBbl, peKkOMeHOaunKn, OHNaH-6poHMpoBaHMe U HaBuraums
cTanu JOCTYMNHbIMW B OAHOM KIUKe, YTO 3HAYUTENbHO YNPOCTUIO NPoLece NyTellecTBuUS.

B mexayHapogHOM TypuCTCKOM COO6LLECTBE 4OCTAaTOMHO NPUMEPOB MCMONb3oBaHMs Smart-9-
nemMeHToB. PasHble CTpaHbl HaxoOAaT CBOWM NyTWM B 3TOM HanpasneHwuwn. Tak, Hanpumep, B A3uu n
EBpone paspaboTaHbl NnporpamMMbl UHTENMEKTyanbHOro Typuama B pamkax koHuenuun Smart-City,
CnocoOCTByOLLME NPOABMKEHNIO permoHa. Takme ropoga UCnosnb3yoT MaKCUMyM MHAOPMaLMOHHbIX
N KOMMYHWKALUWOHHbBIX TEXHOMOMMA AN MoBbIWEHUS 3dEKTUBHOCTU UCMOMNb30BaHNA PeCcypcoB
N CHWKeHns obbemoB nx notpebneHus. Hanpumep, B ropogax BpucbeH n Amctepaam Ha gocTo-
npuMevaTenbHOCTAX YCTaHOBMEHbI cneunarbHble JaTYMKU-Masku, No3BONsOLLME TypucTaMm vyepes
MOBUIbHOE NpUNoXeHne nepegasaTb MHGPOPMaUUNIO 06 onpeaeneHHbIX 4OCTONpMMeYaTenbHOCTSX,
nepeBoaUTb TYPUCTMYECKUE N APYTMe 3HAKU Ha pasHble A3bIKW, perynmpoBaTh OBUXEHME rpynbl U
T.4. B Kutae n KOxHon Kopee nogaepxunBaroT NpoekThl, HanpaeBneHHble Ha co3gaHue TexHornormye-
CKOW MHpacTpykTypbl Smart-Typuama. B ABcTpanuu akueHT genaetcd Ha Smart-ynpasneHun. B
EBpone ecTb HECKOMNMbKO ropodoB, KOTOpble YXe Obinv oTMeveHbl uHnumatmeon European Capital
Smart Tourism Initiative 3a cBon ymHbIN noaxoa kK Typmuamy. Oto ropoaa Métebopr, Manara n bpega.
OTu ropoda MCnomnb3yT UHHOBALMOHHbBIE TEXHONOMMU NS BHEOPEHUS N UCMNOMNb30BaHNA 3efeHbIX
CcTaHOapToB.

Y36eKkncTaH Takke yunTbiBaeT TpeboBaHMSA BPEMEHN U peanuayeT KOMMEKCHbIE Mepbl MO aKTUB-
HOMY PasBUTUIO LUMDPOBOM SKOHOMUKMK, @ TaKKe LLUMPOKOMY BHEOPEHU0 COBPEMEHHbIX MHGOpMa-
LMOHHO-KOMMYHWKALNOHHBIX TEXHOIOrMIM BO BCe oTpacnuv n cepbl IKOHOMUKK. Tak YkazoM npesu-
AeHTa Hawen ctpaHbl B 2020 rogy 6bina yteepxxaeHa ctparterna «Ljudposon Y3bekmctanH-2030».

B Typuctuueckon copepe YsbekuncraHa yxxe npoUCXO4aT Cepbe3Hble NO3UTUBHbBIE U3MEHEHWS NO
BHEeAPEHMI0 MHHOBALIMOHHbBIX PELLEHWI, KOTOPbIE MO3BONAT CAernaTh OTAbIX TYPUCTOB U NyTeLlEeCTBEH-
HWKOB B Hallen cTpaHe 6onee npuATHbIM 1 KoMmdopTabenbHbiM. B Lenax npoaBmkeHna nmuoxa
Hallen cTpaHbl Ha MeXayHapo4HOM TYPUCTUYECKOM PbIHKE Kak cTpaHbl CMapT-Typruama 1 akTUBHOIO
BHeapeHus n ncnonb3doBaHnsa VKT ons ynobcrea TypuctoB, peanuadyetca npoekT «VERUM QR».
Tak, B pamkax peanuayemoro npoekta QR-kogamu 6binv ocHaweHbl 6ONbLUMHCTBO UCTOPUYECKMX
namMsaTHUKOB B XuBe 1 byxape. 3Tu Kodbl NO3BONLAIOT TYpUCTaM 3a CHUTaAHHbIE CEKYHAbI NonyyaTb Ha
CcMapTdOH BCIO MHpOopMaLmo 06 NCTopmyeckom obbekTe B yaoOHOM 1 AOCTYNHOM hopMe, a Takke O
pacnonoXeHHbIX NOBrM30CTN OTENSAX, pecTopaHax u Apyrux 4OCTONPUMEYaTeNbHOCTSAX.

B uensx QocTuKeHWs BbICOKMX Mokasaternen B cdepe, paspaboraHa M MHULUMPOBaHA MNpo-
rpamma «Hospitality Contract», HanpaBneHHasa Ha pa3BuTue Typuama B Pecnybnuke Y3bekucTtaH.
BHenpeHue cuctembl MoHUTOpUHra 1 yrnpaeneHus kadectBom «NetQIS» (TM «ClickSmile») 3aHano
NMoYeTHoOe MEeCTO B JaHHOM nporpamme, obecnevmB e HeoBXoaANMY WHHOBALMOHHYIO TEXHOMNOMU-
Yyeckyto nogaepxky. MNpunoxexue ClickSmile — aTo cBoero poga «nynesT JIOANLHOCTU». OTO CUCTEMA
OLEHKM KavecTBa 0OCNyXMBaHUSA C MaKCMMarbHbIM YPOBHEM KOHBEPCUMM B OT3biBbl. [1porpamma
No3BOSISIET OLIEHMBATb KA4YeCTBO CepBMCa HA MeCcTe B MOMEHT nosnyyeHus ycnyri. bnarogaps onepa-
TMBHOM paboTe NPUNOXEHNss MOXXHO OTpearMpoBaTh HA HErATUBHbIN OT3bIB, NOKa KIMEHT eLle Haxo-
OUTCS B 3aBeEHUMN.

[nsa ynobcTBa MECTHbIX U MHOCTPaHHbIX TYPUCTOB B ropodax depraHckon obnacty yctaHaBnu-
BalOTCH HaBUrauUOHHbIE NH(POPMAaLNOHHbIE 3HAKK, TypucTudeckmne kaptbl 1 QR-koabl.

B ropoge AHamkaH co3faH cant andijan360.uz ¢ uensbio No3HaKoMUTb TYPUCTOB C UHTEPECHBIMN
MecTamu perMoHa M AaTb MM BO3MOXHOCTb BMPTyasibHO MyTelwecTBOBaTb B AHOWXKAH M3 ntobon
TOYKM MUpa.
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Ctukepbl ¢ QR-k0QOM NSt OLEHKM KayecTBa yCnyr pa3melleHbl M Ha 06beKkTax TPpaHCNOpPTHON
TYPUCTCKOM WMHpacTpyKkTypbl. QR-kogamMun OCHalleHbl U CpeacTBa pas3MelleHus, ana ynobcetea
TYPUCTOB MO OCTaBMEHMIO OT3bIBOB UMW peknamaLmi.

Mo nHnumnaTmBee npe3naeHTa codgaHo becnnartHoe npunoxeHne NAZZAR MUSEUM, ¢ nomolLLbto
KOTOPOro MOXXHO NOCMOTPETb BUPTYyasnbHbIn 3D-Typ, BKAOYaoLW M B cebs 0OCMOTP pasnunyHbIX My3eeB
1 06BEKTOB MCTOPMKO-KYNBTYPHOrO Hacneams Y3beknctaHa B pexnme BUPTyarnbHOW peanbHOCTU.

C uenbto pasBuTUA BHYTPEHHEro Typuama BHegpeHa nporpaMmma «Y30ekncTtoH Gynnab caéxar
kun!», B pamkax KoTopon anga rpaxaaH Pecnybnukn Y3bekuctaH npeaycMoTpeH nopsagok Bo3Bpara
yacTu pacxofoB (cashback) Ha BHYTpeHHWe nyTeLlecTBuUsl, OCYyLLeCTBSieMble N0 perMoHam pecny-
6nukn. Bo3Bpar 4acTu pacxogoB 3a NyTeLeCcTBMSA OCYLLECTBNAETCA Yepes ANeKTPOHHY0 NnaTtgopmy;,
B TOM 4uMcChne Yyepes ee MObBUNbHOE NpUoXeHne, NpegycMaTpmBatoLLyo NaHNPOBaHNE BHYTPEHHUX
nyTewweCcTBUA 1 BO3BPAT CPEACTB, a Takke nNpedocTaBrneHne cKuaok U camoctoaTernbHoe (oopMmUpo-
BaHWe roTOBbIX TYPUCTCKUX MAKETOB.

Onsayno6cra paboTbl rocTUHUL, pa3paboTaHa aBToMaTM3npoBaHHast MHpOpMaLMOHHasa cuctema
(AVC) E-MEHMONXONA, koTopasi No3BonsieT NpoM3BoAUTb PErMCTPaLIMIO FOCTEN U aBTOMAaTUYECKM
OTNPaBnSATb OTYET B OpraHbl rocy4apCTBEHHOIO yrnpaBneHns.

Takke AN oCcyLLeCTBEHUs onsaTbl ANEKTPOHHbIX Bbe3AHbIX BU3 CO34aH oduumnanbHbIi rocy-
AapCTBEHHbIN nopTan «ANeKTPoHHasi BU3a» C NpefocTaBrneHneM TEXHOMOrMYECKUX MHCTPYKUUA ANs
BHeapeHus VISA, MasterCard v gpyrux nnatexxHbIX CUCTEM.

BaxkHO OTMETUTb 1 NepByO HaUMOHanNbHY CUCTEMY OHManH-6poHnpoBaHma MyBooking. MyTe-
LUECTBEHHMKN U TYPUCTbI NOMYYMIN BO3MOXHOCTb 3a0pOHMpPOBaTL HOMEP U ONMaTUTb NPOXUBaHUE
B rOCTUHULIE BCEro 3a HecKorbko MUHYT. B cucteme ucnonbaytotcs kaptbl VISA n MasterCard, a
Takke OencTByeT rmbkas cuctema CKMOoK — NpeanonaraeTcs, YTo 3T PakTopbl CTUMYNUPYIOT POCT
6e3HannyHbIX pacyeToB. BoamoxHOCTb ncnonb3oBaHus UzCard n cnocobHOCTb NpMHUMaTh onnaTty
B HaUWOHarbHOW BasnTe CTaHOBATCA OTMUYHBIM WHCTPYMEHTOM ANA NOAOEPXKUM BHYTPEHHEro
Typr3ma, 0b6neryaroT opraHn3aumo KOMaHOUPOBOK U AENOBbIX NOE3A0K.

Mpoekt «<HOTELIOS» — 310 nHTEpHET-NNatdopma Ansg 6poOHNPOBaHNS TOCTUHUL, Y3beknuctaHa
IOPUANYECKUMUN NULLAMWN B PEXMME OHNManH. B cucteme yxe 6onee 250 rocTMHUL, NO BCEW CTpPaHe.
JdononHuTeneHO NpegnaratnTcs ycnyru TpaHcdepa ua/eB asaponopT, BCTpeun 1 nposoaos Yepes CUT
3an, «3eneHbl Kopuaop», a Takke onnarta B HauMoHarbHOW BanioTe.

AO «Uzbekistan Airways», AO «Y36eKNCTOH TeMUp Nynnapu» HanaxeHa OHNanH npofaxa asua
n x/n buneTtos..

Ha cerogHsWHUA OeHb peanuayloTca pasfivyHble NpoekTbl No pasBuTuio Smart — Typusma B
CTpaHe 1 NpaBUTENbCTBO OKa3blBAET BCECTOPOHHIOK MNOAAEPXKKY AN UX OCYLLECTBMEHNS.

[
SMART TOUR INTERACTIVE
TOURISM SYSTEM NAVIGATOR CITY QUEST

Takum obpasom, Smart-Typruam — 310 60NbLLON LWar B pa3BUTUN MHPOPMAaLMOHHBLIX U KOMMYHU-
KaUMOHHbIX TEXHONOIIA B TYpU3Me, MOCKOMNbKY OH MHTErpupyeT obLIecTBO M NOMOraeT npaBuTerb-
cTBaM CTpaH pa3BuBaTb cdpepy Typusma. [paBunbHoOe UCMonb3oBaHUE YMHbIX TEXHOMOruin byaet

https://yashil-igtisodiyot-taraqgiyot.uz




2023-yil, dekabr. Maxsus son. YASHIL IQTISODIYOT VA TARAQQIYOT ‘\/}

cnocobcTBOBaTL (HOPMUPOBAHMIO NPUBIEKATENBHBLIX U 3aMOMUHAIOLLNXCS BNEYATNEHUI, YTO SIBMSI-
€TCS BbIMIPbILLIHBIM 5151 BCEX Y4ACTHUKOB CUCTEMbI yripaBreHust CMapT-Typu3MOM.

Smart-Typusm siBNsieTca BaxXHON TeHAEHUMEN, kKoTopas ByaeTt urpatb Bce 6ornee 3HaUUTENbHYHO
ponb B ByayLiemM nyTeLlecTBUi.
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YpanoBa Matnto6a AxpopoBHa
npenogasaTenb kadenpbl YnpaBneHns rocTMHMYHoro busHeca, TIaYy

NHaycTpus Typuama HaumHaeT MOCTeneHHO BOCCTaHaBNMBaTbCH, OOHAKO ANs 3TOro notpe-
ByeTcs NpUMEHeHWe TEeXHONOrni BO Bcen oTpacnn. YTobbl COXpaHWUTb KOHKYPEHTOCMOCOBHOCTb,
3aHATb YCTOMYMBYIO MO3ULMIO M BO3POAMTL TYPU3M, HYXXHO MakKCMMarbHO WCMOMb30BaTb TEXHO-
normv. Hanpumep, Takme, Kak UCKYCCTBEHHbIN MHTENNEKT, AOMOMIHEHHAasA pearibHOCTb, pasfnyHble
MOBUNbHbIE MPUMOXEHUS.

Smart-typuam («YMHbI» Typuam) — 3TO Mofenb 06begMHEHHOrO PasBUTUS TYPUHOYCTPUN 1
WHHOBALMOHHOM TexHonornn S&R, 4To ABNSETCS He TONbKO ByayLen TeHOeHUMEN PasBUTUS TYPUH-
AYCTPUWN, HO N KITHOYOM K TpaHcopMaLmMn 1 MOAEPHU3aLnM CoBpeMeHHOW cdepbl 06Cy>XMBaHUS.
HoBbIn aTan MMPOBOWN TEXHONOMMYECKON PEBOSOLNK, OOHOM N3 ABWXKYLLNX CUM KOTOPOKW BbICTYNaeT
MHTepHeT, n3MeHseT Xxo4 MUPOBOrO 3KOHOMUYECKOIO Pas3BUTUS, YEMOBEYECKYH >XU3Hb Y MPOU3BOA-
CTBO, YTO BEAET K HOBbIM U3MEHEHWSIM B Pa3BUTMM MUPOBON TypuHAYCTpuUn. Mybokas nHterpauns
npouecca pasBuTUa TYpuUHOYCTpuKn ¢ MIHTepHeTOM cTaHOBUTCA Bce 6onee pacnpoCTpaHeHHOW TeH-
AeHUMen COBPEMEHHOCTMU.

Smart-Typn3am onpegensercs Kak Typusm, B KOTOPOM MOCTOSHHOE U cucTeMaTnyeckoe MUCrosb-
30BaHMe Smart-anemMeHToB NPUBOAUT K CO34aHUIO OOMOMHUTENBHON LIEHHOCTU MyTewecTBusa Ansg
TypucTta. B npeanoxeHHoM onpegeneHun Smart-Typuama caenaH akueHT Ha npuobpeTeHne gonorn-
HUTENbHON LLEHHOCTU TYPUCTMYECKOW YCryru Ansa notpedbuTens 3a c4eT ucnonb3oBaHna Smart-tex-
HOMornn

HanpaeneHne Smart-typuama obbegmHsetr B cebe nnaHmpoBaHMe Typuama Ha TEpPPUTOPUMN,
NPYMeHeHUe NPUHLMNOB YCTOMYMBOCTM K LeNOYKe HauyMCrneHuss CTOMMOCTUW, BHEAPEHUE TEXHOSOMMN
B TypuCTUYECKne BnevaTneHns n npegoctasneHve yenyr, adeKkTMBHOe ynpasreHne pecypcamu un
CMOCOBHOCTb pearMpoBaTtb Ha NOTPEOHOCTN N OCOBEHHOCTN NOBEAEHMS TYPUCTOB.

Mo TexHonoruam:

WHTepHeT-TexHOormm
CoumanbHble ceTu
Mo6unbHas cBs3b
GDS — rmobanbHble cuctemsl
MporpammHoe obecneyeHne NHPPaCTPYKTYpbl Typmnama
VHTepHeT-MapKeTuUHr
YnpaBneHue / Smart-management:
Smart-anemMeHThbl aHanM3a AesTenbHOCTU opraHusauumn / cdepbl
Smart-anemMeHTbl NaHNPOBaHUA TYPUCTCKOM AeATENbHOCTH
Smart-anemMeHThbl paboTbl C NepcoHanom
Smart-anemeHTbl OpraHMsaLmmn NpoLeccoB
Smart-anemMeHTbl KOHTPONSA 1 obpaTHOM CBSA3K
Mo oTpacnam:
Smart-anemMeHTbl FOCTUHNYHOrO BrsHeca
Smart-anemeHTbl 0OLLLEeCTBEHHOro NUTaHUs
Smart-anemMeHTbl TPaHCMOPTHO-NorMcTMYeckue n T1.4.1
Smart-Typuctckast komnaHus / pupma — opraHusaums, pabotatwowasa B cepe Typusma, B
KOTOpPOW Mcnonb3oBaHve B Bu3Hece Smart-anemMeHToB NPUBOAUT K NPUHLMNNANBEHO HOBOMY
KayecTBY NpoLEecCcoB, NoBbiWarowemMy aPekTMBHOCTb KOMMEPYECKON AeATENbHOCTU U KOH-
KypEeHTOCNOCOBHOCTb hrpMbI.

1 https://tourquality.uz/press-center/news/smart-turizm-umnyy-turizm/
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Smart Typuct — notpebutens TYpPUCTCKOW YCRyru, NOCTOSIHHO MCnonb3yowmin Smart-ane-
MEHTbI AN AOCTMXEHNSI HOBOro KayecTBa NpoLEeCccoB B TYPU3Me C Liernbio Hanbonee nonHoro
yOOBMETBOPEHNSI CBOMX TYPUCTCKMX NOTPEBHOCTEN.

Smart npouecc (B Typnsme) — npoLecc npefocTaBneHns TYPUCTCKON yCryrn, KOTOpbIn faeT
BO3MOXHOCTb 3h(peKTUBHOro yaoBneTBopeHns notpebHocten Smart-typucra.

TenpgeHumo “CmapTt-Typnam” (Smart tourism) MOXHO onpegenutb Kak TaHOeM YerioBeYecKoro
ornblTa ¢ yMHbIMU TEXHONOMMAMU. CMapT-TypU3M TECHO CBSA3aH C pas3BuUTMEM “YMHbIX ropogoB” (Smart
cities). OH nget pyka 06 pyKy C COBEPLLUEHCTBOBAHNEM TaKUX TEXHOMNOIMN, KaK MCKYCCTBEHHbIN MHTEN-
nexT, 6onblume aaHHble unn 5G.

N

SMART

Llenb “ymHOro Typrama” — noBbICUTb 3HEKTUBHOCTb MCMOMb30BaHNS PECYPCOB, MaKCUMU3NPO-
BaTb KOHKYPEHTOCNOCOBHOCTb M NOBbLICUTb YCTOMYMBOCTL 3a CHET UCMONb30BaHNS MHHOBALMIA.

YMHbIe ropoaa u Typusm

TpeHa “yYyMHbIX ropofoB” B MUpe OKa3blBaeT BMAWSHUE Ha MHOrMe oTpacnuv, U ogHa U3 HUX —
TYp13M, KOTOpbIA BCe Oornblue nepexoauT K Moaenu “ymMHOro” HanpasreHusa. 9T ropoga umeroT
rMaBHOW LIENbio yry4lleHne KavyecTBa XXN3HM CBOUX XXUTENEN, a Takke co3fgaHue 6onee ycTon4mBbIX
mecT. MNoatomy CmapT-Typu3m Takke criegyeT aTuMm uaeam, npegnaraa 6onee Goratbin U 9KONOrm-
YeCKU YNCTbIN OMbIT.

Typnam — BaxkHas cTpaTermyeckas 9kKoHoMmyeckasa AedTernbHOCTb BO MHOMMX cTpaHax. bnaro-
Aapsi 3aTOMy MosBMAKTCA HOBblEe CNOCOO nyTellecTBOBaTb Mo ropogam. BoT, Hanpumep, HekoTopble
KNoYeBble MOMEHTbI AN YKpensieHUs1 YMHOro Typusama B YMHOM ropoje:

CoBpemeHHast MHGpacTpyKTypa CNocoOCTBYET YCTOMYMBOMY Pa3BUTUIO M CNpaBeannBon
OOCTYMHOCTN.

Hoctyn k 6ecnnatHomy Wi-Fi Ha ynuue n B 06LLEeCTBEHHbIX MECTax.

OnekTpomMobunu Kak anstepHaTnBa TPaanLMOHHOMY TPaHCMOPTY.

MpooswxeHne Gonee yCTONYMBOro IKO-TyprU3Ma.

WHopmauus B pexxume pearnbHOro BpeMeHW, Takasi Kak TPaHCMOPTHbIN MOTOK UK NpouncLue-
CTBUSA B OOLLECTBEHHOM TpaHCMopTe.

KynbTypHbIe Y MHTEPaKTUBHbBIE MEPONPUATUS.

WckycctBeHHbIn nHtennekt (M) n typmam

VICKyCCTBEHHbIN MHTENMEKT UMEET MHOXECTBO MPUMEHEHUN B TYPUCTUYECKOM CeKTope. JTO
aKTyanbHO KaK C TOYKM 3peHus NoTpebuTens, Tak U ¢ TOYKM 3peHuns BusHeca. B cniyyae ¢ notpebu-
Tenem MCKYCCTBEHHbIN MHTENNEKT nomoraeT GbiCTpee HaxoanTb Hanbonee akTyanbHYK U UHTEpe-
CYIOLLYI0 MHpopMaumto, faeT 6onbllyto MOOBUNBHOCTb, YNy4llaeT Mpouecc NPUHATUA pPeLueHUn u
obecneunBaeT UM Ny4YLM TYPUCTUHECKMI ONMbIT.
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Ona npegnpuHumarene MW nomoraet ynpaenaTb ©u3Hec-pecypcamu, oco6eHHO B obnactu
NpoABWXEHUST U Npon3BoanTenbHOCTU. K Hanbonee pacnpocTpaHeHHbIM NpUMepam OTHOCATCS:

m PekomeHpaaTternbHble CUCTEMbI U METOAbLI NepcoHanu3auum

m PasroBopHble cuctembl (4aT-60Tbl 1 rONOCOBLIE MOMOLLHMKN)

u  VHCTpyMeHTbI NpOrHo3MpoBaHua

m [lepeBogyveckne NPUNOXEHUS: OOHOW M3 OCHOB Typu3Ma SIBNAETCS KOHTaKT C pasnuyHbIMU
KynbTypamu 1 g3blkaMu.

CwmapT-Typu3m u cetb 5G

Bbnarogaps passututo cetert 5G NosiIBATCSA HOBblE NPUMOXEHNS, OCHOBaHHbIe Ha ©ornee ObICTpoW
CBSI3U MexXay YCTPONCTBaMMU.

N3meHeHnsa B aTom cekTope ByayT HanpaeneHbl Ha 60MbLUY0 NEPCOHANN3aUMI0 YCyr, Ny4Ywlnia
O0CTYN K MHPOPMaLMN 1N KOHTEHTY, KaYeCTBEHHbIe pasBrieveHnss U ONTUMMU3aLnio onepauun.

370 Takke pyHOaMeHTanbHasi TEXHONOMMS A5s NPaBUbHOMO (PYHKLMOHUPOBAHUS OPYrUX TeX-
HOMOMMN, TakNX Kak OOMOMHEHHas peanbHOCTb. MHOrMe My3sen yxe BKMOYUIIM B CBOKO NporpamMmmy
OMnbITbl C MMAHLLETAMU UM OYKaMW, KOTopble renMUUUNPYIOT TPaaULNOHHBIA OMbIT UMN XUBbIe
3KCKypCun.

CmapT-Typusm B Mupe: npumepbl

CerogHsa B Mupe nosiBnaeTcsa Bce 6orblue NpUMepoB HanpaBneHuin yMHOIO Typuama, KOoTopble
Mbl MOXXEM HaNTKU B NOOON TOUke MUpa.

HekoTopble n3 Hanbonee spkNx NPMMEPOB YMHOTO Typu3ma:

» Onb Meppo, B Vicnannm, ctan nepebiM B MUpe “yMHbLIM” OCTPOBOM, KOTOPbI AOCTUT SHEpre-
TUYECKOW CaMOAOCTAaTOMHOCTU. Takke OH CHU3WUIT YPOBEHDb 3arpA3HEHUS OKpyXKatoLlern cpeqbl
bGnarogaps BblpaboTke AnEeKTPOIHEpPruM M3 Mycopa WM 3aMeHe Kupnuvya BYNKaHUYEeCKUM
KamMHeM B CTpPOUTENbCTBE.

m LUWBenckun ropoa MNetebopr npuHan Mmepbl No obecnedyeHuto Grnarononyymns GyayLimx noko-
neHnn. OH onybrnvkoBan cmapT-KapTy, KOTopasi MOOLUPSAET yyacTue rpaxgaH B oOMeHe,
COBMECTHOM WCMonb3oBaHUM unu apeHae B ropoge. C apyron ctopoHbl, 60% ueHTpanu-
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30BaHHOr0 TennocHabXeHus ropoga oCHOBaHO Ha nepepa60TaHHOM Tenne, YTo genaet ero
OAHOWN 13 CaMbIX 3KONOMMYHbIX EBPOMENCKMX CTOMNL,.

Manara — ncnaHckuin ropog, KoTopbii Hanbosnee BblAENsIETCA B NiiaHe LOCTYNHOCTU. 34ecChb
YCTaAHOBMEHO CBETOAMOAHOE YMMYHOE OCBELLEHME W MPOMOXEHbl MHOMOYMUCIIEHHbIE KWMO-
METPbI BENOCUNEOHbIX JOPOXEK, TaKkKe HECKONbKO CTaHumi npokaTta. Elwe 3gecb yctaHoB-
NeHbl UHTENNEKTyarnbHbIE CUCTEMbI OPOLLEHMS B MApKax U cagax asist 3KoHOMumn Bogpl. Peanu-
30BaH MnaH Mo CHWXEHMWIO 3arpsi3HEHNs BO3ayxa, KOHTPOSO YPOBHSA MbifibLibl M YMEHbLUEHUIO
wyma.

NMobnsHa, ctonuua CrnoBeHuu, yaensieT ocoboe BHUMaHWe ycTonumBomy paseutuio, n 20%
ee TeppUTOPUN COCTaBIAT OXpaHsemble NpUpoaHble 30HbI. [py 3ToM ocoboe BHUMaHWue
yaensietcsi Nnpeobpas3oBaHuMio AerpagmMpoBaBLUNX Y4acTKOB B OOLLECTBEHHbIE NPOCTPaHCTBa.
OHa TaKkke NooLLpsieT NOKYMNKYy MEeCTHbIX MPOAYKTOB B FOCTUHULIAX U pecTopaHax. 34eck Obin
CO3[1aH TYPUCTUYECKMI BEG-calT ¢ pa3HoOOpasHbIM CcoaepkaHnem U NPUNoXeHUsIMU, OpueH-
TUPOBAHHBLIMM Ha OTBETCTBEHHbIV TYPU3M.

B XenbcuHku, ctonuue PuHnsHamm, boina paspaboTaHa MHTENNeKTyanbHasa cuctema obue-
CTBEHHOro TpaHcnopTa, Nosfy4YMBLUas BbICOKYHO OLEHKY. B HacToslee BpeMsi paccmaTpusa-
€TCSA BO3MOXHOCTb co3faHus cuctemsl “Uber boat” n nposogatcsa ucnbitaHnsa astobycos 6e3
BoAUTENS.

lopoa Takke yaenser ocoboe BHUMaHWE 3NEKTPOTPAHCMIOPTY U CTPEMUTCS CTaTb Yrnepoa-
HO-HenTpanbHbIM K 2035 roay.

KoneHrareH, ctonuua JaHuun, fobunca 6onblumx ycnexoB B umdposmsaumm. OH 3anyctun
cepBuC N5 NoceTuTenen, rae TypuCTbl MOTyT YBUAETb BCE, YTO MOXHO YBMAETb B ropoge.
OTO BO3MOXHO MNPV NMOMOLLM OBMXKYLLMXCS PEKMaMHbIX LUMTOB, POBOTOTEXHUKN UMN BUPTY-
anbHOW pearnbHOCTM.

CwuHranyp — elle oavH npumep uMdpoBM3aLMK, MOCKOSbKY OH BHEOPWUST peLueHus, crno-
cobeTByOWNE Pa3BUTUIO MHHOBALMOHHBLIX COO6LLEeCTB. TaM y TYpUCTOB €CTb MPUIOXEHUS,
KoTopble MHPOPMUPYIOT MX 006 YPOBHE NPECTYMHOCTU B KAXXOOM KOHKPETHOM painioHe. Takke
nonyyarT yBeJOMIIEHUS O NPOMNaBLUMX FMOASX U Ype3BblYaNHbIX YUpPEXOEeHUSX UM MHAop-
Mauuio, OCHOBaHHYIO Ha UX reono3nLMOHUPOBaHUN.

CerogHsa CMapT-Typu3M UrpaeT BaXkHYH0 porb B pa3BUTUM YMHbIX rOpogoB. OTO CBA3aHO C TeM,
YTO €ro MHMLMATUBbI MO NPUBMAEYEHNIO TYPUCTOB MOTYT NPUBECTU K YBENUYEHUIO KONMYECTBa Noaen
N TPAHCMOPTHbIX CPEeACTB. OTO BNMSAET Ha TpaduK, ero NpodKM UNu TPYOHOCTU C NOMCKOM NapKOBKMW.
Tak, Typnam 1 ropoga OOMmkHbl paboTaTb CnaXeHHo, YToObl pelwnTb 3Th Npobnembl n obecnevnTb
MyYLmMmn onbIT. 2

Kak Gnok4yerH MeHsIeT TYPMHAYCTPULO
YT0 Takoe 6riokyerH B obLiem cnyvae?

BnokyenH 6epeT cBoe NpoucxoXaeHne OT aHrmunckoro crnoea blockchain, 4To gocnoBHO nepe-
BOOMTCA Kak «Leno4vka 6nokoB». [NoHsaTMe GnokyenH B obliem Buae npeacraBnsieT cO6on TEXHO-
norno WndpoBaHUA 1 XpaHeHUs1 AaHHbIX (peecTpa), KoTopble pacnpegeneHbl N0 MHOXECTBY KOM-
NblOTEPOB, 06 BbEANHEHHbIX B 00LLYIO CETb.

Ecnu roBopuTb npotue, To 3T0 cBoero pogda 6asa AaHHbIX. basa gaHHbIX, KOTOpas ycTpoeHa
Taknm 06pa3om, YTO Kaxxaasi nocneayoLas 3annch BKOYAET BCe npeablaylume. 3ta TEXHONOrns He
coBceM yaobHa C TOYKM 3pEeHUs TOro, YTO MUCKMOYAET BO3MOXHOCTb BHECEHUS U3MEHEHWI B paHee
caenaHHble 3anucu. o 6onbLloMy cHeTy — 3TO TO, rae YTo-NMBo bMKCMpyeTcs U ocTaeTca HaBceraa
HEN3MEHHbIM.

2 https://tourismteacher.com/smart-tourism/
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BriokyeiH B Typusame

O6GecneyeHne goBepus MeXay KOHTpareHTaMu (y4acTHUKaMu CAEerkn) — BOT OCHOBHasi MUCCUS
GnokyenHa B Typuame. [Npobnema gosepusi 0CO6EHHO akTyanbHa B COBPEMEHHOM ObiCTpopasBmBa-
toemea mupe. [ns Typruama ntobon cTpaHbl Takas rapaHTus ABHO He ByaeT nuwiHen.

Mpumepom paboTbl BGriok4eriHa MOXET BbICTYNUTb criegytowiee. 3To rapaHTus TypucTty HoMep ¢
BMOOM Ha Mope, eClni 3TO 3aPUKCMPOBAHO B CMapT-KOHTPAKTE ¢ oTeneMm. Takke 3TO 3allMLLaeT OTeNb
OT Heob6oCHOBaHHbIX TpeboBaHui rocten. [pu NbbiX OTKNOHEHNAX OT YCMNOBMUI KOHTpaKTa, poboT
aBTOMaTUYECKN MOXET Haka3aTb HapyLUUTENs, a «NocTpagaBLUeMy» KOMMEHCUpYET ero yuiepo.

CokpallleHne paccTosiHAs Mexay npousBogutenemMm um notpebutenem npoaykra — elwle ogHa
BaXHas 3agava Anga Typuama. brnokyenH-nnatgopmMbl NpegocTaBnsoT BO3MOXHOCTb BbIXO4a Ha rno-
GarnbHbIA PbIHOK BCEM MPOM3BOAUTENSM, BKIOYAs NTOKambHbIX.

B atom cnyyae 6nok4yeriH paboTaeT kak cepBuc, 4ONyckas K caenkam ¢ notpedburenem nuilb Tex
NOCTaBLLMKOB, KOTOPbIE 3aperMcTpMpoBanv akkayHT, co3gany npodunb 1 Npuobpenn akTuBbl 3TON
nnaTtopmsil.

CokpalleHune nsgepxek, noxanymn, ogHa n3 OCHOBHbIX 3agady nobon mpmel. U 3geck npeycnen
OrOKYENH.

CHWXeHWe UeHbl TYpnpoayKTa U BO3MOXHOCTb COKpaLLEHUsI M3OepXKeK — Cneayowmn BaxHbIN
nroc 6rnokyenHa.

Bce gencreytowme KpynHble cepBuchbl paboTatoT 3a NPOLIEHT, T. €. B3MatoT KOMUCCUIO C NOCTaB-
LmKa nnm notpedutens (unu c obomnx). Typuctnyeckasa cmapT-nnatgopma 6nokyenHa No3BonsieT He
B3MMaTb 3Ty KOMUCCUIO, T.K. ee BusHec BasnpyeTcsa Ha ApyroM npuHUmne.

MpakTnyeckoe NnpMMmeHeHne brnokyeriHa B TypuHAyCTpum

MNMnatdopma «yMHOro TypuaMa» noka eLle He peanua3oBaHa NorHOLEHHO. To, 4YTO yXe caenaHo
N NPUMEHSIETCH Ha NPaKTUKe, — 3TO NLLb hparMeHThbl.

Cenyac [OBOMbHO aKTMBHO MCMNOMb3YHTCA BGrnok4YerH-cucTeMbl ANs perncTpaumm naccaxmpos
n baraxka Ha pelc B asporopTax. Takke NPpUMEHSIETCS ONs PermcTpaumm rocTein 1 Bblaayun Kro4en
B rOCTMHMLAX 1 oTensax. B atux cnyyasax Grnok4enH-TEXHONOrMM OTBEYalT 3a MAEHTUdUKALMIO U
COXPaHHOCTb [aHHbIX NONb30BaTeNEeNn.

Xopowunii NpuMep 1Ucnornb3oBaHust briokyenHa — npogaxa 6uneToB. Takoe NPUMEHEHWE HaLLIO
CBOE MECTO, Hanpumep, Ha yTOONbHLIX MaTyax. ATO MOMOraeT npeceyb NPoAaxy MNOAAErNbHbIX
OUNEeToB Ha aXuoTaXkHble MeponpUATUA. OKCNepTbl HAXOAAT BbIMYyCK GMNETOB Ha MepOnpUATUS
OOHMM M3 NEPCMNEKTUBHbLIX HaMpaBrieHW B PasBUTUM ONOKYEMH-TEXHOMOTMMIN AONsi COOLITUAHOIO
Typu3ama.
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Byaylee 3a TeXHONOMMAMU — 3TO y>Ke AEUCTBUTENbHO AeBU3 COBpeMeHHOro mupal

Cdbepa Typmama, KOTOpas HMKOr4a He cnaBuriacb KOHCEPBATM3MOM U CHOOM3MOM, Takke He
MOXET YCTOATb Mepen HOBbIMU FOPU3OHTaMW, KOTOPble OTKPbIBAKOT neped Hamu aBTOMaTu3auus,
Leno4kn n ero Bennyectso brnokyenH.3

WNtak, yem noneseH GnokyenH gna typucta? lNepBbiM AenNoOM, 3TO 9KOHOMUSA CPeACTB Bcreg-
cTBne obxoga nocpegHukoB. Jaxe “nyywas” ueHa B IHTepHeTe — ganeko He nydwas n npeBoc-
XOQuT ceB6ecToMMOCTb yCryrm Kak MuHMMyM Ha 50%. HeT, aTo He npoxopnmBoCTb oTenen. Bes npu-
YMHa Kak pa3 B KOMMaHUAX-nocpeaHuKax.

B coBpemeHHOM Typuame npucyTcTBYeT unnto3usa ceoboabl Bbibopa. [NpeanoxeHnn aencrem-
TeNbHO MUMNSIMOHbI U HAUTW ONTUMarbHOE KaXeTCs Aaxe NpoLLe, YeM LWenkKHYTb nansuem. Ha camom
aene, 910 He Tak. HeT-HeT, Mbl He cobupaemcs nNuykaTb Bac TaHamu 3aroBopa. [pocTo unnomu-
HaTbl 3anpeTunu. OctaBuM 3TO cneLmanncTam.

MoHononucTbl (TouHee, onNUrononucTbl) B cdepe TypuaMa U3BECTHbI. VIX UMeHa — Ha Kaxaom
cton6e n B KOHTEKCTHOM pekname. OHM — WHEOPMALMOHHbBIE CUCTEMbI, TypornepaTopbl, Map-
KeTnnewncsl 1 apyrue NocpeaHuKK.

BnokyenH npepgnaraeT pelleHne faHHou npobnembl. Hanpumep, npoekt LockChain nomo-
raeT yCTpaHuUTb NOCPEAHMKOB, YNy4YLUNTb Ka4eCTBO N CHU3UTb CTOMMOCTb NPOXMBaHus. Mogo6HbIM
obpasom pabotatoT n anroputmbl Travel Chain — yHukanbHon 6a3bl 4aHHbIX, KOTOpPas CyLLECTBEHHO
obnerunT coctaeneHne 6ogxeta nytewectsud. A ¢ npoektom WindingTree Hanagun npsiMble KOH-
TaKTbl Aa)ke TakoW rmraHT nepeBo3ok, Kak Lufthansa.

Mpn nomMoLLm BNOKYENH-TEXHONMOIMMIN CTAHOBUTCA pearnbHbiM 06ecnevynTb NPo3padvyHOCTb BbIMNOS-
HeHuna ycnyru. B ocHoBe — MCnonb3oBaHWe CMapT-KOHTPAKTOB, YTO 3HAYUTENBHO NOBLILIAET (PUHAH-
coByto 6e30NacHOCTb CAENOK U CBOAUT K MUHUMYMY CTpax noTepu CPeACTB.

BnokyenH — He NPOCTO oyepeaHas pacKkpyyYeHHas TEXHOMornsa. Ye cerogHss Mbl cobupaem
nuTaTenbHble Nnoabl ero pabotbl. [axe ruraHTbl TYPUCTUHECKON OTpacrnv MPEKIOHAT KONeHOo
n xmyT “F” HoBomM TexHomnorun. Onlife Takke CTpoMTCA Ha OCHOBE BNOKYENH, YTOObI CTaTb NyYLLUM
apyrom kaxgoro Typucta. C NOMOLLbIO HaLLero AeTulla Kaxabli CMOXET y3HaTb NpaBAnBbIe OT3bIBbI
npo nboe MecTo, HaNnTK NonesHble 3HaKOMCTBa U Aaxe 3apaboTaTb!

Llenbto gaHHOM nybnuvkauumn SABnSieTCst NonbiTKa pPacKpbiTb COAEpXaHMe, CMbICIOBOE Hamnors-
HeHMe HOBbIX TYPUCTCKMUX MOHATUI U A4aTb UM onpegerneHve. HayyHaa HOBM3Ha 3akrnoyaeTcd B yro-
pAOoYEHMM NOHATUI TYpU3Ma, CBA3aHHbIX C UHPOPMALIMOHHO-KOMMYHUKALMOHHBIMU TEXHONOMUSIMMU.

BmecTo 3akntoveHus cnegyet cka3atb, YTO B nocriegHue rogbl 6rok4YenH TexHonornsa npuene-
KaeT Bce Gonblle BHUMAHUA B pas3fnnyHbIX OTPacnsx, U TYpuam He sBNsieTCca uckrodeHmem. bnok-
YeWH npegnaraeT yHUKanbHble BO3MOXHOCTU AN yNy4yleHUs NpoLeccoB M noBbilweHns 6esonac-
HOCTM B UHOYCTpUN TypuU3ma.

OpHon 13 rmaeHbIX Npobnem B TypusMe SABMSIETCS OTCYTCTBUE LOBEPUSI MeXAy y4acTHMKaMU
pblHKA, TAKUMW KaK TYPUCTbI, TypareHTbl 1 otenun. brnok4yenH mMoxeT pewntb 3Ty npobnemy, obe-
crneymBasi MPO3pPaYHOCTb N HAOEXHOCTb B3anmogencTams. C noMoLbio 6riokyenHa MOXHO co3naTh
AeLEeHTPann3oBaHHy0 CUCTEMY, FAe BCe TpaH3akuum M AaHHble OyayT 3anucbiBaTbCs B LEMOYKY
GnoKoB, 4OCTYMHYO ANSA NPOBEPKN BCEM YYaCTHUKAM CETU. OTO MNO3BOSMUT UCKIHOYMUTb BO3MOXHOCTb
MaHUNYNAUMA ¢ AaHHbIMU U 06ecneYnTb BbICOKUIA YPOBEHb AOBEPUSI.

Smart-Typun3m, OCHOBaHHbIN Ha BrioKYenHe, TakKe MOXET 3HAYUTENBHO YNYYLLIMTb ONbIT NyTeLle-
CTBEHHMKOB. C NOMOLLbIO CMapT-KOHTPAKTOB MOXXHO aBTOMATU3MpPOBaThb NPOLECChl OpOHMPOBaHUSA 1
onnarbl, YTO YNPOCTUT MU YCKOPWUT NpoLecc nnaHnpoBaHust noesgkn. Kpome Toro, 6nokyenH no3so-
nsaeT co3gaBaTtb MEPCOHANU3NPOBaHHbIE NPEANOXEeHUs AN KaXaoro Typucta Ha OCHOBe ero npeg-
NOYTEHUN U UCTOPUM NYTELLECTBUNA.

Byaywas ponb CmapT-Typuama Ha MMPOBOM TYPUCTUYECKOM pbiHKE OyaeT orpomMHon. Smart
-Typu3m No3BONUT co3aaTtb bonee yaobHble n Ge3onacHble YCnoBust NS NyTeLecTBUI, a Takke
noBbICUTb 3hPeKTUBHOCTL paboThbl Bcen oTpacnu. bnarogapsa ncnonb3oBaHuio GnokyenHa, Typu-
CTMYECKME KOMMaHMMU CMOTYT CHU3UTb U3LEPXKKN U MOBbLICUTb KA4eCcTBO OOCMYXMBaHUA, YTO Npu-
BrneyveT 60rblLue KMMEHTOB U YKPENUT KOHKYPEHTOCNOCOBHOCTb Ha PbIHKE.

3 https://onlife.app
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B uenowm, Onok4enH B Typuame n pasputume CmapT-Typmsma NMMEKT OFpOMHbII?I noTeHunan ans

npeobpasoBaHust HAycTpun. OHM NOMOryT co3faTtb Goree npuBnekaTenbHbIe YCroBUS AN nyTe-
LUECTBUM, YNyYLLNTb 6€30MacHOCTb U NOBLICUTL APEKTUBHOCTL paboTbl Bcelt oTpacnu. C passu-
TUEM TeXHooru GriokyeriHa n CmapT-Typrama, MUPOBOW TYPUCTUYECKMI PbIHOK MOXET CcTaTb bonee
MHHOBALMOHHbLIM U YCTOMYMBbIM.
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Ouunoa Xunona ®apmMoHOBHa
AoueHT kadeapb! « Typuam»

PanmoBa CeBapa OnbekoBHa
mMarmcTp 2 kypca TFoY

AHHOTaLMsA: B ycnoBusax umndpoBmM3aLmm SKOHOMUKM TypucTMYecKas oTpacib pa3BMBaETC ObICTpbIMU
TEMNaMn 1 He CTOUT Ha MecTe. 3a nocregHue ABa roga 66110 3anyLeHO HECKOSbKO NPUNOXEHUA U UHTE-
PaKTUBHbIX YCINyr, KOTOpble CNOCOBCTBYIOT pa3BuTuMio Smart-Typuama B pecnybnuke. Bcem Ham 1M3BeCTHO,
yTO pasBuTMe Smart-Typuama 1M COBEpPLUEHCTBOBAHNE WHMOOPMALMOHHO-MHHOBALMOHHBIX YCryr B cdepe
Typuama, ynydllaeT Ka4ecTBO OKa3blBaeMbIX YCMYr U NOBbILLIAETCA MHPOPMUPOBAHHOCTb TYPUCTOB O Typu-
cTnyeckom noteHumane Pecnybnukn Y3bekucrtaH. LindppoBble NpoayKTbl TYPUCTUYECKUX OOBEKTOB CO3aat0T
yno6cTBa Ansi TYpMCTOB B NepemMeLleHnr U NoceLleHn A0CTonpuMedaTensHOCTEN.

KntoyeBble cnosa: Smart-Typuam, Y3beknctaH, MOBUIbHbIE MPUNOXEHUS, TYPUHAYCTPUS, TYPUCT.
Annotatsiya: Igtisodiyotni ragamlashtirish sharoitida turizm sohasi jadal rivojlanmoqda va bir joyda turmay-
apti. Oxirgi ikki yil davomida respublikada Smart-turizmni rivojlantirishga xizmat qgiluvchi bir gancha ilovalar
va interaktiv xizmatlar ishga tushirildi. Barchamizga ma’lumki, Smart-turizmni rivojlantirish va turizm sohasida
axborot-innovatsion xizmatlarni takomillashtirish ko‘rsatilayotgan xizmatlar sifatini oshirib, sayyohlarning
O'zbekiston Respublikasining turizm salohiyati hagida xabardorligini oshiradi. Turistik saytlarning ragamli
mahsulotlari sayyohlarga digqatga sazovor joylarni ko‘chirish va tashrif buyurishda qulaylik yaratadi.

Kalit so‘zlar: Smart-turizm, O‘zbekiston, mobil ilovalar, turizm sanoati, turist.

Abstract: In the context of digitalization of the economy, the tourism industry is developing rapidly and does
not stand still. Over the past two years, several applications and interactive services have been launched that
contribute to the development of Smart tourism in the republic. We all know that the development of Smart
tourism and the improvement of information and innovative services in the field of tourism improves the quality
of services provided and increases the awareness of tourists about the tourism potential of the Republic of
Uzbekistan. Digital products of tourist sites create convenience for tourists in moving and visiting attractions.

Key words: Smart tourism, Uzbekistan, mobile applications, tourism industry, tourist.

BBEAEHHUE

Typuctudeckyto cdepy XAET unpoBmnsaumst 1 yxoq OT NINYHbIX KOHTAKTOB, TO eCTb ByayT BOC-
TpeboBaHbI yCryru N0 3NEeKTPOHHOW NpoAae Typycryr Yepes nporpaMMHble NPOAYKTbl, MOBUIbHbIE
NPUIOXEHWS, OHMaNH-KOHCYNbTaumm, unmgpoBble aKCKypcoBoabl. Kpome Toro, B bnunxaniiee Bpems
YCKOPEeHHbIMW Temnamu ByaeT pasBmBaTbCs LMEPOBOWN TYpU3M U ero MHpacTpykTypa Ans camo-
CTOATENbHbIX NyTelwecTBMn. MobunbHble NPUNOXEHUS, ANEKTPOHHbIE NNATOPMbl TYPUCTUYECKNX
0o6bekToB co3agaloT yaobcTea Anst TYpUCTOB B NepeMeLLeHn 1 noceLLeHnM ocTonpuMmedaTernbHo-
cTen.

B cdepe akoHOMMKM LMEDPOBOM Typu3m OBbICTPO pasBMBAETCA Kak WHHOBaLMOHHOE Hanpas-
neHue. Y3beknctaH Takke npugaet 60nblioe 3HaYeHue pasBuUTUIO Typu3ma, B TOM Yucne umdpo-
Boro Typuama. Cenvac HeobxoaMmo onpenenvTb, Ha Kakve TypucTudeckue ycnyrm B YsbekuctaHe
HeobxoamMMo obpallatb BHUMaHWe B Brivbkaniume mecsubl U rofbl A8 BOCCTAHOBNEHUS TYpnoToKa,
yBeENnuMYeHus 3aTpaT U NpoJOIMKUTENBHOCTU NpebbiBaHUA TYPUCTOB, @ Takke yBenuYeHUs Konude-
CTBa MOBTOPHbIX BU3UTOB. B uenax peanusauun noctaHosneHus [NpesngeHta Pecnybnuvku Y3be-
knctaH «O Mepax no YCKOPEHHOMY pasBUTUIO ANEKTPOHHOM koMmepunn» Ne 3724 ot 14 masa 2018
r. B cermeHTe ycnyr HoReCa Komutetom no Typuamy Pecny6bnukn Y3bekncrtaH coBMecTHO ¢ MuHm-
CTEPCTBOM MHAOPMALIMOHHBLIX TexHONornn bbina paspabotaHa MexayHapoaHasi MHpopMaunoHHas
cuctema Silkroad.uz. JaHHaa nnatgopma no3BonsgeT TypucTaM CaMOCTOATENbHO M BbicTpo 6po-
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HMPOBATb, YCKOPSIET NPOLECC 3acerieHnsl, AenaeT onnary ycnyr GbICTPo U KOMJOPTHOM Kak Ans
rocTen, Tak v s COTPYAHMKOB TYPUCTCKUX npeanpustuii. Kpome toro, Komutet no Typuamy nog-
[AepXuBaeT npeanpuHUMaTenein, BHeApss NoAobHble LMdpoBble NPoAyKTbl U obreryas npouecc
ynpaeneHusi cybbekTam TypucTU4eckoro GrnsHeca.

AHAJTIU3 TJUTEPATY PbI

Smart TexHonorum 3aHnmaroT ocoboe MecTo B YCNOBUSX LMGPOBON SKOHOMUKM AN TYpUCTMYe-
ckon oTpacnu. PbIHOK Smart TexHonornn nomoraeT pewarb 3agadm onepaTtuBHO U ObICTPO, KpOMe
TOro ceryac 370 OOHO M3 CaMbIX NEPCMNEKTUBHbIX HanpaBneHnn pa3BuTus, B 0COGEHHOCTH, cdepsbl
ycnyr. MNpumeyaTenbHO, YTO eCcnn pacluMpeHne NPakTUKN NPUMEHEHUS TpaguLMOHHbBIX MHGOpMaLu-
OHHbIX TEXHOSTOMMIN NPOUCXOAUT KaK NpaBuIio, OT KOPNopaTMBHOIO CEKTopa K NoTpebuTensckomy, TO
pacnpocTpaHeHne Smart TexHOnorMm B Buae MobunbHbIX NPUNOXEHUA 1 NNaTdopM, NPOUCXOAUT B
obpartHom HanpaeneHun. Kak otmevaeTt A.Konecos, pacTyliast 3Ha4MMOCTb MOBUINBHOCTU UHAOpP-
MauUWOHHOro npouecca Bce 60mblue CTaHOBUTCS KITHOYEBbIM TPEHAOM Pa3BUTUS TEXHOMNOMMIA B LENOM
(Konecos, 2015). Yto e kacaeTcs NpUMEHEHUs MOBUITbHBIX TEXHOIOTMIA B OKa3aHuM TypucTmye-
CKMX ycnyr, N0 MHeHuto B.MaanHa To Ha cerogHs, Nub HEMHOTME NPEAnpPUATUS X MPUMEHSIOT B
cBoen geatenbHocTy (MaawvH, 2017). Ha Haw B3rnsag, pykoBOACTBY AaHHbIX MPeanpusaTUn He Bcerga
O4YeBUOHbI KOHKYPEHTHbIE NpenmyLecTBa, 3KOHOMUYECKNE BbIroAbl MPU BNOMHE KOHKPETHbIX U 3Ha-
YUTENbHbIX 3aTpaTax Ha 3aKymnky TeXHONOMMYeCKUX YCTPOMCTB U NULEH3MPOBaHWEe NporpamMmmMHOro
obecneyeHns K HUM.

METOAOJIOINA

B ctatbe ucnonb3yercs MeTof CpaBHEHWUS! AaHHbIX, C YY4ETOM BPEMEHHOro nepuoaa, Kotopble
NpoTeKanu paHblle U OXUAarTca B Gnvkainlume rogbl B akTyanbHOCTM pasButus Smart-Typusma B
pecnybnuke. Takke ObinNy caenaHbl BbiBOAbl O HEOOXOAUMOCTU BHEAPEHUSA LMPOBLIX NPOAYKTOB,
MOGUINbHbLIX NPUMOXEHWUIA U 3MEKTPOHHbIX NNaTdopM B NPaKkTUKy 0BCMyXMBaHMSA TYPUCTOB U B Aes-
TENbHOCTU TYPUCTCKUX NPeanpusaTuii U rocTuHul. Kpome Toro, paspaboTaHbl MOOWIbHbIE NPUIO-
YXEHMS NO3BONSOLLME TYPUCTaM CAMOCTOSATENBHO GPOHNPOBATL TYPYCIYT, a TAKXKE KOTOPbIE AOMKHbI
YYUTbIBaTb BINSIHNE HAy4YHO-TEXHUYECKOrO Nporpecca, CTeneHb KOMMbOTEPU3aLMK HaceneHus.

PE3YJbTATbI

Ona passutna Smart-Typuama B Y30ekucrtaHe LUenecoobpasHOo MPUMEHATb pPasfnnyHble
MOBUNbHBbIE MPUMNOXEHUS, ANEKTPOHHbIE NnatopMbl 1 apyrne Smart TexHonorun. NogobHele undg-
pOBble MPOAYKTbI MPUMEHSAIOTCS CEroaHsi B Nnpogake aBnabuneToB, 6poHNpOBaHMM Takcu 1 TypoB, a
Takke B OpOHMPOBaHUUN FOCTUHUYHBIX HOMEpPOB. K npumepy B roCTUHUYHOM BU3Hece rmaBHOE npeu-
MYLLECTBO NPUMEHEHUS NOAOOHBLIX LMPOBLIX NPOAYKTOB — 3TO OCTOBEPHOE OTOBpaXeHue Konu-
YecTBa HOMEPOB B rOCTMHULAX U MHCPOPMUpPOBaHME O BPOHMPOBAHMM HOMEPA B PeXUME pearnbHOro
BpeMeHu. Lincdposblie NpoayKTbl NO3BOMAKOT BECTU aBTOMATUYECKMIA YYET ynnaTbl rOCMOLUSIMH, YyNpo-
LT nogayvy OTYETOB, CHMXKAKOT YPOBEHb BO3HMKHOBEHWST OLLMBOK M3-3a YenoBevyeckoro dakropa.
Hamun 6bin nogaH npoekT pa3paboTkm mobunbHoro npunoxeHua Digital tourism, 310 npunoxeHue
KOTOpO€e NO3BONSAET MHTErpupoBaTb Ha Nobble MaTtepuanbHble HOCUTENN 3NEMEHTbI LONOMHEHHON
peanbHocTU. MNpu HaBeaeHun cmapTdoHa Ha QR kog Ha akpaHe cmapTdoHa nosiensieTca n3obpa-
XeHue peanbHoro obbekTa, 4OMNONMHEHHOE Pa3nNUYHbIMU 3 dEKTAMM.

CambIM nepBbiM MOOWIBHBIM MPUINOXEHNEM NPEafIOKEHHbIM TypucTaMm B pecnybnuke Obin
Uzbekistan Pass, Bkntodarowmun B cebss pasnuyHble Typuctudeckme cepsucbl. Uzbekistan Pass
NpenoCTaBnsan LWMPOKMIN CMNEKTP TYPUCTUYECKUX YCMyr NO Y30eKncTaHy, HO AaHHOEe MpUMOoXeHue
He OBHOBNAETCS, COOTBETCTBEHHO HET BO3MOXHOCTM BKNOYaTb HOBbIE TYpUCTMYECKME OOBEKTHI U
poctonpumedatensHocTu. lNpeanoxeHHoe Hamyn mobunbHoe npunoxeHue Digital tourism moxet
ctaTb nnatgopmon ansa passutua Smart-typuama B ctpaHe. Digital tourism uHTerpupoBaH c yxe
CYLLIECTBYHOLLUMMWN CEPBUCAMUN N NPUNOKEHUSIMU, YTO AenaeT cepBuc yaqobHbIM U onepaTuBHbIM ANg
nyTeweCcTBEHHUKOB B Nt0OOM TOUKE CTPaHbI.
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B MoBunbHOM npunoxeHun 6yget nHpopmauma 06 MCTOpUYECKNX MECTax, My3esX 1 BbICTaBKax,
30Hax OTAblXa, FOCTMHMLAX, Napkax n apyrnx obbekTax Y3beknctaHa, a Takke byaeT cosgaHa nHTe-
pakTMBHasi 6@3a JaHHbIX 3TUX 06bEKTOB. B pesynbrate pa3paboTkm MOOGUBHOrO NpUNoXeHnst 0ob-
€KTOB Typu3Mma Y36ekncTtaHa, MOXHO NpUBMeYb MHOCTPAHHbIX N OTEYECTBEHHbIX TYPUCTOB, BCE 3TO
npuBeaET K pas3BuTU0 Smart-Typusma, No3HaBaTeNbHOro Typuama, aKoTypuamMa, NnoBbILLEHNIO Kade-
CTBa TYPUCTMYECKUX YCNYT, CO34aHNI0 HOBbIX 9KOHOMUYECKNX BO3MOXHOCTEN, KOTOPOE B CBOKD OYe-
peab NPUBEAET K yBENMYEHMIO A0X0A0B MeCTHbIX 6rogkeToB Ao 20%. Ha ocHoBe 6a3bl AaHHbIX UCTO-
pUYECKUX MECT, My3€e€eB U BbICTaBOK, 30H OTAbIXa, OTENeun, NapkoB 1 ApyrMx 0ObEKTOB CTpaHbl byaeT
pa3paboTaHo MOOGUNBbHOE MPUIOXKEHNE TYPUCTUYECKMX OOBLEKTOB ANA MECTHbIX U MHOCTPaHHbIX
TypucToB. [1na TypucToB, noceLaromx Y3bekncraH, Takke 6yaeTt co3gaH MHTennekTyanbHbli npo-
rpamMMHbIV MPOAYKT, KOTOPbIA NOMOXET TYPUCTY CaMOMY CO3[4aTb UHTENNeKTyanbHbIn Typ, UCXoas
13 BpeMmeHu npebbiBaHUs ero B CTpaHe 1 cBoero Grogketa. Ha OCHOBE OLeHKM BaXXHOCTU TYpUCTU-
YeCKNX ODBEKTOB U KONMUYECTBA MOCELLEHUA OTEYECTBEHHLIMU WU MHOCTPAHHLIMU TYpPUCTaMMU 3TUX
00beKkTOB, NnaHmpyeTcst 40OUTBCA Pa3BUTUSA TYPUCTMYECKOro BrM3Heca pecnyOnukm 3a cHET OLEHKM
TYPUCTCKO-PEKPEALIMOHHBIX PECYPCOB U YBENUYNTL JoXx0Abl BtogxeTa oT oTpacnu Typmama Ha 20%.

B naHHOM MOGUIIbHOM NpUNoXeHun GyayT BCECTOPOHHE KOMMIIEKCHO M3YYeHbl TYpPUCTUYECKUE
00bekTbl Y3beknctaHa ¢ ApEBHUX BPEMEH A0 Halmx AHen. B c6ope gaHHbIX 4ns MobunbHOro npu-
noxeHua GygoyT MCMoNb30BaTbLCA apxeorormyeckme, aTHorpaduyeckme, HymmaMaTudeckme, Tono-
HOMMUYECKUe, NUHTBUCTUYECKME, MUKTOrpauyeckme, a Takke NMUCbMEHHbIE UCTOYHUKKU, MyTeBble
3aMeTKU MHOCTPAHHbIX TYPUCTOB, BbIBOAbI SKCMEAULNA YYEHbIX, apXUBHbIE UCTOMHUKN, CTaTUCTUYe-
ckne matepwuanel, matepuansl CMW n Hay4Hble nccnegoBanunsa. Kpome toro, ata MHdopmaums byaet
pasMelLleHa Ha canTe Katanora Ha aHrMUMNCKOM, PYCCKOM M1 y36eKCKOM A3blkax, Oyaet paspaboTtaHo
MOBUIbHOE NpuNoXxeHne o6bLEKTOB Typmnama, KoTopoe ByaeT pacnpoCTpaHeHO cpean NHOCTPaHHbIX
N OTEYECTBEHHbIX TYPUCTOB. Takke B paMkax npoekTta, byaeT paspaboraHa cuctema MOHUTOPUHTIA
nonb3oBaTesnien aneKTPOHHOro KaTtanora, kotopas 6yaeT oueHMBaTh NOCELLEHNEe pPasnnYHbIX Typu-
cTMyecknx obbekToB Pecnybnuku Y3bekuctaH, Ha ocHOBe KOoTopoln ByaeTt paspaboTtaHa cuctema
PEVNTUHIOB. QNEKTPOHHbIN KaTanor, KOTOpbIN NnaHupyeTcs paspaboTaTb, OyaeT UHTErpupoBaH ¢ Apy-
MMKU CUCTEMAMK, B YACTHOCTU, TakUMKU Kak BpOHMPOBaHME FOCTUMHUL, BbI3OB TaKCW, AKCTPEHHbIN
BbI30B. OTO, B CBOO o4epenb, 0bnerynt nocelleHme TypuctaMmm 1 MECTHBIMUN XUTENAMU TypuUcTmye-
CKMUX OOBEKTOB, MPUBEAET K PA3BUTUIO BHYTPEHHEIO Typu3ma B permoHax 1 NOBbILLEHUIO 3aHATOCTH
HacerneHus.

Mo6unbHoe npunoxeHue Digital tourism moxHo ckavatb B Play Market nnu Appstore. MNMonb3o-
Batenu Digital tourism moryT onpefnensatb nokauuo n MectononoxeHue Typobbektosm 6e3 npobrem
nocetuTb ux. Digital tourism MOXHO HaNT TYpOOGBLEKTBLI, TOCTUHWLIBI, PECTOPaHbI M TOProBbl€ LEHTPbI
ropogoB Y3bekuctaHa, Ux OOCTOMPUMMEYaTENbHOCTUN, Y30EKCKYI0 KYXHIO U ApYryto MHGOpMauuio.
Kpome Toro, yepes npunoxeHne MoxHo npnobpectn TypnakeT nmbo 3akasaTb ycnyru ruaa.

B npunoxenum Digital tourism BcTpoeHa KHOMNKa Ans CBA3M CO criy>kbammn aKCTPEHHOM MOMOLLMU.
B cny4ae BO3HWKHOBEHUS Ype3Bbl4aNHbIX CUTYaLNA TYPUCT MOXET MNOMYYUTb NMOMOLLb, HaXaB Ha 3Ty
KHOMKY, a Bnagenew, QUCKOHTHOW KapTbl NpWY ee akTUBaLnm aBTOMaTUYECKN NOMYyYUT MeOULIMHCKYHO
cTpaxoBkKy. [Monb3oBatensam NpunoxeHus Takke goctyneH «MobunbHbIn HaBuratop». Micnonbaya aTy
ycryry, TYpucT aBToMaTUYECKN Mory4vyaeT NOMHy UHOpMaLMI0 O 3a4aHHOM MapLUpyTe, BpeMeEHN
nyTn, a Takke o Gnvkanwunx 3asegeHusx. MNonb3oBaTenu NpPUIOXKeHNa MOryT Nony4uTb GOHYCHI,
KoTopasi MO3BONUT MM UMETb CKMOKW B rocTMHULAX, Kade, pecTtopaHax, KynbTypHO-UCTOPUYECKNX
3aBefeHnNAX, Npu NOKyMNKe CyBEHNMPOB M NPW NOSb30BaHUM aBTOMOOMIbHBIMU yCIyramu.

MobunbHoe npunoxeHue Digital tourism Takke MOXeT NpeanoXuTb B3siTb MalUMHY B apeHay
unun 3akasatb Takcu. Cpegm ycnyr Digital tourism ectb cepBuc 6poOHMPOBaHNA HOMEPOB B OTENSX,
TpaHcdep OT asponopTa 1 obpaTHO, NOKyNKa /4 n aBnabunetos n MHoOroe apyroe.

OpyruMm UndpoBbIM NPOAYKTOM, KOTOPbIM Takke MONb3ylTCA TYPUCTbl SBMSIETCA nporpamma
ClickSmile. MHorne TypucTbl NpegnovnTaoT UckaTb OTeNu, pecTopaHbl U OCTONpMMeYaTenbHOCTH
no penTMHram u OT3biBaM B ceTu UHTepHeT. MpunoxeHue ClickSmile — aTto cBoero poga «nynet
NOSANBHOCTUY. OTO CUCTEMA OLEHKM KadecTBa 00CNyXMBaHMSA C MakCMMarbHbIM YPOBHEM KOHBEPCUN
B OT3bIBbI. [IporpaMmma no3BorsieT oLeHMBaTb Ka4yeCTBO CepBMCa HA MeCcTe B MOMEHT MosyvyeHus

https://yashil-igtisodiyot-taraqgiyot.uz



ycnyrn. BaxkHo noHumartb, 4Tto gpyrue cnocobbl nonyveHusa ¢uabaka B Buage onpoca, CMC-roroco-
BaHWsl UNN 3BOHKOB He AatoT Takux pesynbratoB. C nomoubio ClickSmile MoxxHO nony4aTtb OT3bIBbI
B peXume peanbHOro BPEMEHU, K NpumMepy, Ha Kkacce npu 6onbLWOM NOTOKe KNueHToB. bnarogaps
onepaTuBHOM paboTe NpUMNoXeHNs MOXHO OTpearmpoBaTb Ha HEraTMBHbIN OT3bIB, NMOKA KMUEHT ellie
HaxoguTcs B 3aBefeHun. B gaHHOM cucTeme Takke JOCTYMNHbI TaKue CepPBUCHI, KaK MOHUTOPUHT Kave-
cTBa paboTbl NnepcoHana, oueHKa y4OBNETBOPEHHOCTU NOKynaTenen, aBToMaTtuyeckoe ynpasneHme
WHUMOEHTaMM, LEeHTpPann3oBaHHOE ynpaBrieHNe peknamHbIM KOHTEHTOM, 00yyeHne n atrectauus
nepcoHana, onTMMmn3aumsi ynpasneHus pecypcamum n cuctema ayguornga B aBtobycax.

[ns npoaBUHYTBIX NyTeweCTBEHHMKOB, MPUBLIKWIMX MofydYatb MHGAOPMAaLMI0O OOHUM KITUKOM,
Takke Co3daHO MHHOBALMOHHOe pelueHue. MNMpoekT Verum-QR — 3To MHpopmaLumoHHas 6asa Bcex
TYPUCTUYECKMX OOBLEKTOB M SKCMOHATOB B TEKCTOBOM W ayamodopmatax. MHdopmauusa o Hux
OOCTyMNHa Ha 12 a3blkax ¢ npuMmeHeHuemM TexHornorum QR-koga. 3To npunoxeHue yHKLUOHUPYET
B CamapkaHae, byxape n Xue. B 6yaywiem nnaHupyeTcs NOBCEMEeCTHOe BHeAPEHME CUCTEMbI BO
BCEX TYPUCTMYECKMX 30HaX, OObeKkTax KynbTypHOro Hacneaus, B adponopTax W /g Bok3anax, a
TaKKe rocTUHMLAx.

Hanee mbl npuBeaém metoanky o6ocHoBaHUA Bbibopa 1 peanu3aunmn MobBUNbHbIX NPUNOXKEHNIA
Ha NpuMepe KYypPOPTHbIX 30H, C pacyeToM 3hdEeKTUBHOCTU UM OMHAHCOBOIO pe3ynbraTa.

KoHuenuust MoOBUNbHOro NPUNOXEHNS! — KNMMEHTCKOE MOBUITbHOE NMPUNoXeHNe, MHade, Tak Hasbl-
BaeMbIl «JTIMYHbIA KAabUHET», NnepecTana ObiTb peaKoCTbi0 AN CEPBMCOB 0OOLLECTBEHHOMO NUTaHMS,
WHTEPHET-MarasmHoB, GaHKOB M MOOWIbHBIX OMEepaTopoB, YEro He CKaxelb Ans ycnyr caHaTop-
HO-KYpOpTHOW chepbl. BmecTe ¢ TeM ee noTeHuuarnbHble BO3MOXHOCTU NMPUMEHEHUS B 3TOM cdepe
AOCTaTOYHO LWMpokne. Hanpumep, opmMmpoBaHne KNMEHTOM MEHHO-3aKkasa, NnMcTta HasHaydeHwuw,
agpecauunm BOMPOCOB fevallemMy Bpady, nogaya 3asiBKM B TEXHUYECKUI CepBUC, NpeaBapuTernbHas
3anncb Ha AKCKYPCUK, 3aKa3 JOMNOMHUTENbBHbIX YCIYr U1 MHOIOe Apyroe, YTo HeobXxoanMo ANs NOSHO-
LeHHOro cepBuca npu NonyvYeHun caHaTopHO-KYPOPTHbIX yCnyr. Hamun npeanaraetcs mMakeT cTapTo-
BOro akpaHa «JlnyHoro kabuHeta» oTobpa3nTb cnegytowmm obpasom (puc. 1).
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Puc. 1:
MCTOYHMK: cocTaBneHo aBTopamu cTaTbu

rOBOpFI O npenmyLiecTtBax SJ'IeKTpOHHOIZ (bOprI MEHI-3aKa3a, OTMETUM, YTO OYeBUOHbIM
«MNNIOCOM» B WMCMNONb30BaHUM MOOWNBHOIO NPUIOXEHUA KIMMEHTOM HABNAETCA OTCYTCTBUE Heob-
XO0OMMOCTU OTCTamBaHMA UM oYvepenn nepen CTOWKON pecenweHa, n BOO6LLI,€, Aaxe naTn K Hewn.
O¢)OpMJ’|eHVIe 3aKal3a MOXHO caenatb B nobom mecTe caHaTtopu4, rge Xenaet caM KIMnMeHT, HeMno-
CpencTBEHHO HE OTBJ1IEKaACb OT OTAblXa, O340POBINEHNA, JIE4EHNA, pa3Bnel-|eH|/u7|. K OCHOBHbIM npe-
nMmyulecteamM Apyroro arnemMeHTa MOOUNBHOIo NPUNOXEHNA — 3NEKTPOHHOIO pacrincaHunsa nevYeHud,
criegyeTt OTHeCTU pUSh-yBeﬂ,OMHeHMH O npeacrtoAwmnx npouenypax n MmaMeHeHnUAxX B pacnmcaHuu,
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a TakKe 3KOHOMMIO KaHUENSIPCKUX TOBapOB. Takke B MOOMIbHOM MPUMOXKEHUM MOXHO OhOPMUTL
npeaBapuTENbHYO 3anUCb Ha 3KCKypCUU unu gpyrve meponpustus. MNMonb3oBarensam MoOunbHOro
NPUNOXEHUS B @HHOM Cly4ae Hy>KHO ByaeT TONMbKO 3anofHUTbL NPOCTY hopMy 3anmncu Ha CBOEM
MobunbHoM TenedoHe. Kak 1 B cnyvyae ¢ ne4ebHbiMU npoueaypamu, cuctema push-ysegomneHmn
MOXeT ObITb 3a4eNCTBOBaHa 1 ANs Onumkanwmx passnekaTenbHbIX MEPONPUATUNA.

BbiwenepeuncneHHoe, B 6onbLuen mepe kacaetcs ygobcTBa OCHOBHOMO cepBuca ANs KNMeHTa,
HO cnegyeTt paccmatpuBaTb BO3MOXHOCTW UM B nnaHe 6onee ygoGHOro npuobpeTeHus 4OononHu-
TeNbHbIX YCNYT (B T. 4. MEAULIMHCKUX), YTO YK€ HAanNpsiMyto MOXET MOBMUSTb NONOXUTENbHBbIM 06paszomM
Ha bmMHaHcoBbIN pe3ynbTaT (Npubbinb) caHaTopus. Mpy TPAgULMOHHOW TEXHOMNOMMYECKOW CXeme
ne4yebHOro cepBumca KNMEHT (MaUMEHT) MOXET 3aKasaTb AOMNONMHUTENbHbIE YCyrn Nnbo Ha Npuéme y
Bpaya, nmbo yxe nocne npmvéma (B permctpartype). B nepsom crniydyae naunmeHT MOXET eLlé He ObiTb
yBEepEeHHbIM B TOM, XOYET N1 OH B AeNCTBUTENBHOCTN BOCMOMb30BaTbLCS TON UMW UHON MeaULIMHCKOW
yCryrom, a BO BTOPOM — MPOCTO He 3ax0TeTb OTNPaBNATbLCS B peErncTpatypy, Kak npasuno, eauH-
CTBEHHOE MeCTO 0b6CcnyXmBaHus (YTO 0COBEHHO akTyanbHO, KOrda caHaToOpwuin NpeacTaBnaeT cobon
KnacTtep U3 HeCKOmbKMX KOPMYCOB) N oTCTamBaTb ovepeb. [oBbICUTE BEPOATHOCTb NPO4aXn Meaum-
LUMHCKMX YCNyr, a TaKkke pasrpy3nTb OTAEN pernctpaTtypbl 1 Bpada-tepanesTa, NoMoryT MoburbHble
NPUNOXEHUS, a ANA CTUMYNMPOBAHUS KITMEHTOB B UX UCMOMNb30BaHUUN, MOXHO NPEanoXuUTb A0MOoM-
HUTENbHbIE CKNOKW, BOHYycamu.

B OTHOWeEHUN BO3MOXHbIX BapuaHTOB CMocoboB onnaTtbl 06paTMMCsa K NpakTUKe HEKOTOPbIX,
WHHOBALIMOHHbIX B TEXHOMNOMKU cepBurca, CaHaTOpUEB, KOTOPbIE YCMNELLHO UCNOMb3YT CUCTEMY Aeno-
3UTOB W KapT knueHTa. Beugy oTtHocuTensHO HM3Kon ctoumocTu NFC-cunThiBaTenemn B cpaBHeEHUN
C KaccoBbIMM annaparamu, X MOXXHO YCTaHOBUTb MpaKTUYeckn B Ntobom kabuHeTe, rae MoryT oka-
3biBaTbCs ycnyrn. KnueHty He obasatenbHo, Mo KaXaoun ycnyre, Kaxabli pa3 obpallarbcs B Kaccy,
a MOXHO OnJla4MBaThb YCryrn Aeno3MTHOW KapTon Ha NPOTsSKeHUn Bcero npebbiBaHus, a no Bble3gy
noracuTb 3af0IPKEHHOCTb (NOCTONMNATHLIN Aeno3uT) NMbo BepHYTb OCTaToK (NpegonnaTHbin). OTa
naes nonyvaeT pa3BuTME B BUAE pasaena onnaTtbl B MOOMIbHOM NPUOXEHUN — OnfaTy MOXHO pea-
nn30BaTb KakK Yepes3 UCNofb3oBaHMe AEN03UTHOro CHETA, Tak U OHManH-onnaTton. Takum obpasom,
caHaTopuu, KOTopble elé He nepewwnn K Oeno3nTy U He 3akynuinn cYMTbiBaTenu, MoryT cpasy
NnepemnTn K aTON CXxeme Yyepe3 MOOUIbHOE MPUIOXEHNE.

UTto Kacaetcs onpegeneHuss CTOMMocTu pas3paboTkm n Bbibopa BapuMaHTOB peanu3auuun, To
YKPYMHEHO, MOXHO BblAENUTb ABE BO3MOXHOCTMU:

1) HaTuBHas paspaboTka nog kaxayto nnatgpopmy (iI0S n Android);

2) paspaboTka yHMBepcarbHOro NpunoXxeHus, Kotopoe dbyaeTt BecTn cebsa oanHaKkoBo Ha 0benx
nnatcopmax.

MepBbIi BapnaHT NO3BONUT 3a4eMCTBOBaTb BCE BO3MOXHOCTU KaXKAoOW M3 nnatdopm u ocrta-
BUTb 3agen Ha Oyayuiee, HO 3TO Kyaa Gonee [OPOro BapuaHT: CTOMMOCTb pa3paboTkM C MUHU-
MarnbHbIM dyHKUMOHanoMm moxet gocturatb 500 000 gonnapos CLUA. nog kaxayto nnatdgopmy,
N 9TO MOXET OTTOMKHYTb CaHaTopuu B OTAanéHHbIX pernoHax. Bropon BapuaHT: Progressive Web
Apps — NnpunoxeHus, kotTopble ncnonbaytot ctek Web-texHonorun (JS + HTML + CSS) n nossonsioT
COeaMHUTbL NPOCTOTY ucnonb3oBaHua Web-canTta co cneumduyHbIMU ANsi HATUBHBIX NPUNOXEHUI
onepaumoHHon cuctembl UX 1 TEXHUYECKMMU BO3MOXHOCTAMWU. BO3MOXHOCTEN ANs peanusaumu
BbILLEONUCaHHOrO hyHKLMOHana 4oCTaToqHO, HO NoTeHUmMan Ans pas3Butus BCE xe orpaHnyeH. CTo-
MMOCTb pa3paboTkm 3ameTHO Huxke: Te e 500 000 ponnapoe CLUA, HO 3TO Ha OQHO MPUITOXEHME,
KoTopoe Byaet paboTtatb npakTnyeckun Besge. Crnegyetr HEMHOrO ckasaTb O Nybnvkauum B marasunHax
npunoxexun AppStore n Google Play. Hanpumep, ons pasmelleHns B 3TMX MarasmHax Heobxoanm
akkayHT paspaboTuuka. Mnata 3a peructpauuto B Google Play eguHopasosas un coctaensiet $25.
MNnaTa 3a paboTy akkayHTa pa3paboTumka Apple, B otnnune ot Google Play, exxerogHasa n coctaBaT
$99 B roa. PWA moryT He npoxoauTb cepTudmKaumio MarasuHoB npunoxenuin AppStore unu Google
Play, a yctaHaBnuBaTbcs cpasdy n3 Web-canta, HO Anga pacwmpenusa Oyayuien ayamtopum ctouT
onybnukoBaTb €ro B aHHbIX Mara3uHax, nockonbky AppStore n Google Play — OCHOBHbIE UCTOYHUKM
NPUNOXEHMN Ha cMapT(OHe Nornb3oBaTens.
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3AKJIIOYEHUE

B 3akntoyeHne oTMEeTUM, YTO MOBWUIbHbIE MPUMOXKEHNA N LMGPOBbIE NPOAYKTbI HaUEneHbl Ha
noBbiLleHne ynobcTBa pasMeLLeHUs KIMEHTOB, UX NOSANBbHOCTb MO OTHOLLEHUIO K TYPrpeanpusaTuio.
MpunoxeHne MNO3BOMSET pPa3rpy3vMTb o4Yepeaun HanpoTMB CTOEK pecernileHa, 3akas3a nuTaHus, a
KITMEHT COCPeaoTOMUTLCS Ha MPUATHOM BPEMANPENPOBOXAEHWMN, YTO 0COBEHHO BaXKHO Npu 60NesHsX,
COMPOBOXAAKLWNMUCS TPYAHOCTAMU NpU ABWxXeHMU. Kpome Toro, yaobeTBo nNpu 3akase OOMNOMHU-
TerbHbIX YCNYr B COMETAHMU C NPOrpaMMon NOANBHOCTA MOXET CKIMOHUTL KITMEHTA K «LLeApOCTU»
paboTHMKam caHaTopusi. ABTomMaTtmsaumns B codeTaHum ¢ MOOUNbHLIMU TEXHOMOMMAMU — OAUH U3
KNIOYern K ycrnewHoMy BeAEeHW0 CaHaTOPHO-KYpOpTHOro GusHeca, U 3T MeponpuaTus B fobom
clnyyae UrHopupoBaTtb He CTOUT.

Takum obpasom, posib LUAPOBOro Typmama B 9KOHOMUKE CTPaHbl, a TakkKe ero BNnaHue Ha ypo-
BEHb KM3HW HaceneHus 6eccnopHa. B MobuUnbHOM NpunoXxeHnn nmeetcs nHpopmauus 06 nctopu-
YeCKUX NaMsaTHUKaX, My3esx, CBATbIHAX, KypopTax CTpaHbl 1 ByaeT co3gaHa eanHasa HTepakTuBHas
0a3a gaHHbIX. OTMevas camble 3HaYMMble TypUCTUYECKME 06BEKTLI pecnybnunkn onst MecTHOro Hace-
nexHunsa 6yayT opraHnM3oBaHbl TYpbl COBMECTHO C MPOJCO3aMN U CO3aMN MOMOAEXKMN.

B MmobunbHoM npunoxeHun 6yaet nHdopmaLums 06 MICTOPUYECKMX MeCTax, My3esixX U BbliCTaBKax,
30Hax OTAbIXa, rOCTMHMLAX, Napkax u Apyrnx obbekTax Y3bekncrtaHa, a Takke byget cosgaHa UHTe-
pakTuBHas 6a3a AaHHbIX 3TUX OObEKTOB. B pesynsrate pa3paboTkm MOBUNBHOIO NpUnoXeHnsa obb-
€KTOB Typuama Y3bekncTaHa, MOXHO MpuBIiedb MHOCTPAHHbIX U OTEYECTBEHHbIX TYPUCTOB, BCE 3TO
npuBeLET K pasBuTUO Smart-Typuama, No3HaBaTeNbHOro Typnama, aKoTypuama, noBbILLEHNIO Kave-
CTBa TYPUCTUYECKUX YCNYT, CO34AHNI0 HOBbIX 9KOHOMUYECKNX BO3MOXHOCTEN, KOTOPOE B CBOKD O4Ye-
peab NPUBEAET K YBENMYEHNIO 40X0O0B MECTHbIX BtoaxeToB o 20%. Ha ocHoBe 6a3bl AaHHbIX UCTO-
pUYEeCKNX MECT, My3e€eB 1 BbICTaBOK, 30H OTAbIXa, OTenemn, Nnapkos 1 Apyrux o6bLekToB cTpaHbl byaet
paspaboTaHO MOOUMNBHOE MNPUINOXKEHUE TYPUCTUYECKUX OOBLEKTOB Af1s1 MECTHbIX U MHOCTPAaHHbIX
TypucTtoB. [Ing TypucToB, noceLlaroLmx Y3bekuctaH, Takke 6yaeT co3gaH MHTeNnneKTyanbsHbIn npo-
rpamMMHbIA MPOAYKT, KOTOPbIA NOMOXET TYPUCTY CaMOMY CO3[4aTb MHTENNeKTyanbHbIN Typ, UCXOAS
13 BpeMeHu npebbiBaHMS ero B cTpaHe n ceoero brogketa. Ha OCHOBE OLEHKM BaXXHOCTU TYpPUCTU-
YeCKUX OOBEKTOB WM KONMYECTBA MOCELLEHUIA OTEYECTBEHHBLIMU N MHOCTPAHHLIMU TypUCTaMu 9TUX
00BbeKTOB, NNaHnpyeTca OOUTLCS pasBUTUS TYpUCTUYECKOrO BruaHeca pecnybrmki 3a CYET OLEHKM
TYPUCTCKO-pPEKPEALIMOHHbBIX PECYPCOB N YBENUUUTL O0X0Abl BrogxkeTa oT oTpacnuv Typmama Ha 20%.

B pesynbrate pa3sutng Smart-typruama B pecnybnuke oxunaaroTca cnegytowme pesynsrarhbl:

1. C6op MHopMaLMM O CYLLECTBYIOLLUX UCTOPUYECKMX MECTaxX, My3esX U BbiCTaBKax, 30Hax
oTAbIxa, FOCTUHMLAX, Napkax 1 Apyrux obbekTax B Y36eKkncTaHe 1 co3aaHne eavHon MHTepakK-
TUBHOW 0a3bl AaHHbIX;

2. Vcnonb3oBaHve 3Ton eanHON MHTEepaKTUBHOW 6Gasbl AaHHbIX Npu co3gaHum QR-kogos Typu-
CTUYECKMX OOBEKTOB, BHeAgpeHue cuctembl QR-KOO0B Ha TYpPUCTMYECKMX OObEKTax MO BCEN
CTpaHe;

3. Pa3pa60TKa MOOUNBbHOro npunoXxeHund 0ObEKTOB Typn3ma Ha OCHOBE eanHon MHTepaKTMBHOVI
6asbl OaHHbIX N3YHYEHHbIX NCTOPUYHECKUX MEeCT, My3eeB, 30H OTAblXa, rOCTUHUL,, MApPKOB;

4. PaspaboTka WHTennekTyanbHbIX MPOrpaMMHbIX MPOAYKTOB AN TYPUCTOB, NOCeLLatoLmx
Y36ekncTaH, ncxons U3 BpeMeHu 1 Grogketa npebbiBaHUSA B CTpaHe, a Takke COTpygHuYe-
CTBO C 00nacTHbIMU U PANOHHLIMU XOKUMUATAMWU, MECTHbIM HaceneHnem n TYpUCTUYEeCKUMn
opraHvsauusimu;

5. PaspaboTka cMcTteMbl MOHUTOPUHIA NONb30BaTENEN MEKTPOHHOIO Katanora C Lenbio OLEHKN
pasnu4YHbIX TYPUCTUYECKMX HanpasneHun Pecnybnvkn Y3beknctaH u Ha ee OCHOBe paspa-
©oTka penTmHroBon cuctembl. CosgaHne eamHON MHTEPAKTUBHOM 6a3bl AaHHbLIX C OLIEHKOW
CyLLeCTByHOLIEro noTeHuMana 3KoTypuama, arpoTypmama, racTpOHOMUYECKOro Typusama U
pekpeaunoHHoro Typmama B ctpaHe. CosgaHme nporpaMmMHOro NpoayKTa aneKTPOHHOro KaTta-
nora Typuctmyecknx 06LeKTOB Ha OCHOBE 3TOM MHGOpPMaLnK;
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6. VlHTerpaLl,I/IFI ONEKTPOHHOIO Kartarnora TypUCTUHECKUX OOBLEKTOB C TaKMMK CUCTEMAaMM, Kak
6pOHI/IpOBaHVIe FTOCTUHNL, BbI3OB TaKCH, 3KCTpeHHbIVI BbI30B. Pa3pa60T|<a MOOUNBHOIO npunno-
XEeHUA 3TOro 3INIEKTPOHHOIo KaTtasnora h BOSMOXHOCTb €ro 3arpy3ku B 3JIEKTPOHHOM BUAE;

7. ObecneunBatb NOAAEPXKKY cCaWTa U MOOMIBHOMO MNPUMNOXEHUS Ha Y30EKCKOM, PYCCKOM,
aHIMUNCKOM N KATANCKOM A3blkax, a Takke NpefocTaBnsaATb MHMOPMAaLMIO Ha 3TUX S3bIKax.
PasmellueHne nHdopmaumm Ha BCEX calTax, MEepedYuCrieHHbIX B SfIEKTPOHHOM KaTarore B
CEeTN NHTEPHET;

8. C nomolblo NpeasnoxeHHbIX pa3paboTok co3aaTbh UHTEMMEKTyanbHyl0 cucTemy, npeanara-
lOLLYIO Typbl TypUCTaM, NoceLlaoLmMM Y36ekuncraH, ncxoas ns ux Groaxera, NpoaormKUTenb-
HOCTW NOEe3aK1, UHTEPECOB M BHEAPUTL e BO BCEMUPHYIO CeTb UHTEPHET. MNpeaocTaBuTh 6asy
[AaHHbIX TYPUCTUYECKUX AOCTONPMMEYATENbHOCTEN B ayamo3anmncsix Ha HECKOMbKMX A3blKax
ANS ycTpoiicTBa ayauoruaa.

B nepcnektuBe nnaHupyetcs paspabortka mobunbHoro npunoxenust UzFinder. MpunoxeHune
No3BONUT HanWTn Bnwxkanwmue Kk Bam Tyanetbl n 6ecnnaTtHole Wi-Fi-3oHbl. Takke UzFinder npeno-
CTaBUT MOMb30BaTENSIM BO3MOXHOCTb OLIEHUTb TOT UM MHOW TyaneT, BbINOXWUTb ero otorpacdwmto,
yKasaTb ero CTOMMOCTb UK ee OTCYTCTBUE N APYryl0 OOMNOMHUTENBHY MHOPMaLMIO.
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PyctamoB AGpop PaBluaH yrnm
CtygeHT marncTpatypbl 1-ro kypca cdakynsreta MexayHapoaHbii Typu3m TalKeHTCKOro
rocyAapCTBEHHOro 9KOHOMUYECKOro yHMBepcuTeTa

AHHOTaums: [JaHHbIM Te3UC paccMmaTpmBaeT nepcnekTuBbl pa3suTtus CmapT-Typuama B Pecnybnvke Y3beku-
CTaH Ha OCHOBE M3y4eHUs1 OnbiTa BeOyLLMX CTpaH-NMAEpPOB B 3TOW obnacTtu, Takmx kak AnoHus, FepmaHus,
Hupepnangbl, Kutan u Leenuapusa. B gaHHOM Te3uce o6Cy»aatoTca MCMNONb30BaHNE COBPEMEHHbIX Lind-
POBbIX TEXHOMOrMM ANs yrnyylleHns TYPUCTUYECKOro onbiTa, NpobrnemMbl, BO3HMKaKOLWMe B AaHHOM cdepe,
npeaocTaBneHnsa MHopMauun O MECTHbIX AOCTONPUMEYATENBbHOCTAX U COBLITUSX, @ TakKe MOBbILIEHUS
YPOBHS cepBuca. Takke npepnaraetcsa paspaboTka crneumanbHbiX NPOrpaMm BUPTYanbHOW pearibHOCTW,
MOOUMBHBIX NPUMOXEHUA N UHTEPAKTUBHBLIX KapT AN npuBrneyYeHns 6onbLuero ymucna TypucTtoB u obecne-
YeHNs1 UM KOMAOPTHOro npebbiBaHus. B Lenom, B Te3uce npeanaraerca U3yYnTb ONbIT Pa3BUTbIX CTPaH B
obnactu «yMHoro» Typuama, 4tobbl Y36ekuctaH ctan KOHKYPEHTOCNOCOBOHbIM NIPOKOM Ha MUPOBOM Typu-
CTUYECKOM PbIHKE.

KntoueBble crioBa: CmapT-Typusm, 3apybexHbiii onbIT, Pecnybnuka Y36ekuctaH, BHeAPEHNE COBPEMEHHbIX
LM POBbLIX TEXHOMOrIA, MO3TanHoe peLleHne Npobnem, passuTre CMapT-Typuama, 3apyBexHbiit onbIT, CTpa-
HbI-NUAEPbI.

Annotatsiya: Ushbu dissertatsiya ishida Yaponiya, Germaniya, Niderlandiya, Xitoy, Shveytsariya kabi yetakchi
mamlakatlar tajribasini o‘rganish asosida O‘zbekiston Respublikasida Smart-turizmni rivojlantirish istigbollari
ko'rib chigiladi. Mazkur bitiruv malakaviy ishida sayyohlik tajribasini yaxshilashda zamonaviy ragamli tex-
nologiyalardan foydalanish, bu borada yuzaga kelayotgan muammolar, joylardagi digqatga sazovor joylar va
tadbirlar hagida ma’lumot berish, xizmat ko‘rsatish darajasini oshirish masalalari muhokama gilinadi. Shun-
ingdek, sayyohlarni ko‘proq jalb gilish va ularning qulay yashashini ta’minlash uchun maxsus virtual reallik
dasturlari, mobil ilovalar va interaktiv xaritalar ishlab chiqish taklif etimogda. Umuman olganda, dissertatsi-
yada O‘zbekistonning jahon turizm bozorida raqobatbardosh o'yinchiga aylanishi uchun rivojlangan mam-
lakatlarning “aglli” turizm sohasidagi tajribasini o‘rganish taklif etiladi.

Kalit so‘zlar: Smart-turizm, xorijiy tajriba, O‘zbekiston Respublikasi, zamonaviy ragamli texnologiyalarni joriy
etish, muammolarni bosgichma-bosgich hal gilish, Smart-turizmni rivojlantirish, xorijiy tajriba, yetakchi dav-
latlar.

Abstract: This thesis examines the prospects for the development of Smart tourism in the Republic of Uzbeki-
stan based on studying the experience of leading countries in this area, such as Japan, Germany, the Neth-
erlands, China and Switzerland. This thesis discusses the use of modern digital technologies to improve the
tourist experience, the problems arising in this area, providing information about local attractions and events,
and improving the level of service. It is also proposed to develop special virtual reality programs, mobile appli-
cations and interactive maps to attract more tourists and provide them with a comfortable stay. In general,
the thesis proposes to study the experience of developed countries in the field of “smart” tourism, so that
Uzbekistan becomes a competitive player in the global tourism market.

Key words: Smart tourism, foreign experience, the Republic of Uzbekistan, introduction of modern digital
technologies, step-by-step problem solving, development of Smart tourism, foreign experience, leading coun-
tries.
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B nocneaHwve roabl Typmam B Y3bekmuctaHe ctan oaHou u3 Hanbonee AMHaMUYHO pa3BMBaOLLIMXCA
oTpacnen akoHomukn. CTpaHa npmBneKaeT TYpMCTOB CO BCEro Mupa CBOMMM BoraTbIMu KynbTypPHbIMU
N UCTOPUYECKUMM [OOCTOMPUMEYHATENbHOCTAMU, YHUKANbHOW apXUTEKTYpOW, pas3HoObpasHbIMU
TPagULUMAMU N FOCTENPUUMCTBOM MECTHbIX Xutenen. OgHako, YToObl yBENUYUTL NPUBIEKATENbHOCTb
Y36ekncTaHa kak TYpUCTUYECKOro HanpaBneHus, HeobxoanMo BHEAPUTb UHHOBALMOHHbIE TEXHOMNOMMK
N KOHUenuun, Takme kak CMapT-Typuam.

CMapT-Typuam, U ke MHTENNEKTyarbHbIA TYPU3M, MOXET CTaTb KINto4eBbIM (hakTOPOM pa3BuTus
TypucTMyecKkon oTpacnu Y3bekuctaHa. BHeapeHne coBpeMeHHbIX LMPOBbLIX TEXHOMOMMIN NO3BONNUT
yny4YLwnTb Ka4eCTBO TYPUCTUYECKOro NpoayKTa, obecneunTs yaobcTBo 1 KOMAOPT AN noceTutenen,
a TaKkke NOBbICUTb KOHKYPEHTOCNOCOBHOCTb CTPaHbl HA MMPOBOM PbIHKE Typu3ama.

OpHown 13 ocHOBHbIX 3agad4 CMapT-Typu3mMa ABnseTcs npeaocTaBneHe Typuctam nHgopmawmm
O MEeCTHbIX [OO0CTONpMMeYaTenbHOCTAX, COObITUAX, pecTopaHax, OTendx Wu Apyrux obbekTax
NH(PPaCTPYKTYypbl. [Ns 3TOr0 MOXHO WCMNOMb30BaTb MOOWIMbHbIE MPUNOXEHUS, UHTEPAKTUBHbIE
KapTbl, ayano- 1 BUAEO rmabl, a Takke apyrne undgposble peleHnsi. 3To NO3BONUT TypucTaM fnerko
OPUEHTMPOBATLCSA B HOBOM MecTe, BblbupaTbh Hanbonee nHTepecHble Anga HUX 06bEKTbI U Nony4vaTb
aKkTyanbHy MHOpPMaLMIO O HUX.

Kpome Toro, CmMapT-Typu3M npeanonaraer co3fgaHue nepcoHanu3npoBaHHbIX TYPUCTUYECKMX
npeanoXXeHMn Ha OCHOBE [aHHbIX O MpefnovTeHusXx W noBedeHuu nocetutenen. bnarogaps
ucrnonb3oBaHuio big data U MCKyCcCTBEHHOro MHTENMeKTa KOMMaHuM CMOryT npegnaratb MHAW-
BMOyanbHble MapLUpyTbl, 3KCKYPCUW, pasBriekaTenbHble NporpamMmmbl U Opyrve yCcnyru, COOTBET-
CTBYIOLLME NOTPEBHOCTAM KaXOoro KOHKPETHOro TypucTta.

Ewe ogHum BaxHbIM acnektom CwmapT-Typusama €BASETCA  ONTUMM3aumsa NpoLeccoB
B6poHmnpoBaHus nonnatbl ycnyr. C NOMOLLbO LIMGPOBbLIX TEXHONOMMIA MOXHO CO34aTb YAOOHbIE OHNANH-
cepBuCbl AN OpoHMpPOBaHUSA oTenen, GuneToB Ha MeponpUATULA, PECTOPaHOB U TpaHcnopTa. JTo
CYLLLEeCTBEHHO YNPOCTUT NPOLIECC NIaHMPOBaHMSA NOE3AKM 115 TYPUCTOB 1 NOBLICUT 3 EKTUBHOCTb
paboTbl TYPUCTUYECKUX KOMNAHWNA.

Kpome Toro, CmapT-Typmn3am cnocobCTBYeT NOBbILEHNIO 6e30nacHOCTN 1 komdopTa TypUCTOB.
Bnarogapsi UCNonb30BaHWUIO MHTEPHET CEPBUCOB U APYINX TEXHOMOMMA BO3MOXHO KOHTPONMPOBAaTb
00CTaHOBKY Ha TYpUCTUYECKNX 0ObekTax, obecneunBaTb ObICTPbIA JOCTYN K SKCTPEHHOW MOMOLLM U
npefoTepaLaTe BO3MOXHbIE NPOUCLLECTBUS.

Ona  ycnewHon peanusaumm KoHuenuun CwmapT-Typmama B Y3beknctaHe Heobxogumo
NpoBecTU psig MmeponpuaTuii. B nepeyto odepeab, 3T0 00yyeHue crneumannctoB B ccepe Typmsma
NCNOMb30BaHUIO UUPPOBLIX TEXHONOrMNM U paspaboTke WMHHOBAUMOHHLIX MPOAYKTOB. Takke
HeobxooMMO co3gaTb 6naronpusaTHYO MHPPacTPYKTypy Ans passutus CmapTt-Typusma, BKIovas
BbICOKOCKOPOCTHOW MHTEPHET, MOBUIbHbIE NNATEXHbIE CUCTEMbI U ApYyrne LngpoBble MHCTPYMEHTDI.

OpgHako, B kaxgon cdepe AeATenbHOCTM CYLLECTBYHOT onpenenéHHble HegocTaTku. [aHHbIn
BMA Typu3ama He siBnsgeTcsa uckrnoveHmem. Npobnembl, BoO3HMKaowme B chepe CmapT-Typu3ma B
Y3bekucrtaHe, MOryT 6bITb pasnuyHbIMK 1 TPEBYIOT KOMMNIEKCHOrO NOAXoAa AN ux peweHuns. OgHowm
N3 OCHOBHbIX Mpobrnem ABNSIETCA HEQOCTATOK WHMPaCTPYKTypbl AN BHEAPEHUS COBPEMEHHbIX
UMPOBBIX TEXHONMOMMN B TYPUCTUYECKYKD OTpacnb. [Ona pewweHusa aTon npobnembl Heobxoaumo
NPOBECTU MOAEPHM3ALNIO TYPUCTUYECKON MHMPACTPYKTYpbl, BKMOYasi co3gaHue 6ecnpoBOOHbIX
ceTen, YCTaHOBKY MHTEPaKTUBHbLIX MHPOPMALMOHHBIX CTEHAOB U pa3BUTUEe MOBUNBHOM CBSA3MW.

Opyron npobrnemon sBNAETCS HEeAOCTaTOK KBanvUUMPOBAHHLIX CneuuanucToB B obnactu
NH(POPMALIMOHHbBIX TEXHOMOMMA U LMEPOBOro MapkeTuHra. [Ona peweHns 3aton npobnemsbl
Heo6xo04MMO MPOBOAUTL crieuunanbHble obpasoBaTtenbHble NPorpaMmbl U KypCbl Ans CneunanncToB
TYPUCTMYECKOW OTpacCnu, a Takke CTUMYNMPOBaTb MOMNoAeXb K 0By4eHnto B aTon obnacTu.

Takke ogHonm mn3 npobrnem CmapT-Typu3Ma SIBNSIETCA HeQoCTaTtok MHAOPMauun O MECTHbIX
AocTonpumMedaTenbHOCTAX M ycnyrax ans TypucTtoB. [na peweHus aton npobnembl Heobxoanmo
paspabotatb cneuunanbHble MOOWMbHbIE MPUMOXEHUS U UHTEPaKTMBHbIE KapTbl, KOTopble GyayT
cogepxaTtb NoapobHy MHOpMaUMo O MecTax, KOTOpble CTOMT MOCETUTb, a Takke npeanaratb
BO3MOXHOCTb OPOHMPOBAHUA Pa3fINYHbIX YCNYT.
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MoatanHoe pelueHne aTux Npobrnem MoXeT ObITb CreayLWnM:

1. MoaepHM3aunsa TypuCTUYECKOM MHAPPACTPYKTYpPbI, BKAOYas co3gaHne GecrnpoBOAHbIX CETEN
N YCTAHOBKY MHTEPaKTUBHbIX NH(POPMALIMOHHbIX CTEHAOB.

2. MNpoBeageHne obpasoBaTenbHbIX MPOrpamMmM M KypcoB Afi CMEeLManucTtoB TYpUCTUYECKON
oTpacnu B 06rnact MHPOPMaLMOHHBLIX TEXHOSOTUIA.

3. Co3paHne LeHTpanun3oBaHHOM 6a3bl AaHHbLIX O TYpPUCTax M UCMNOSb30BaHME COBPEMEHHbIX
TexHororun big data onsa aHanusa aTon MHMopmaLmu.

4. PaspaboTka cneumnarnbHbIX MOOUAbHBLIX NMPUITOXEHWUIA U UHTEPAKTMBHbBIX KapT C NogpoGHOMN
NMHopMaLmen 0 MECTHbIX JOCTONPUMEYATENbHOCTAX U YCryrax.

5. PagpaboTka cucteM MOHUTOPUHIA U KOHTpons ansa obecneyeHus 6€30MacHOCTU TypuUCTOB
NPy UCNOSb30BaHNU LIMPPOBLIX TEXHOMOIMUN.

Passutne CmapT-Typmama aBnsieTcsa OgHNM U3 NpuopuTETOB Ans Y36ekmcTaHa, NOCKOMNbKY CTpaHa
CTpemMuTcsa NpuBneyb 6onbLle TYPUCTOB U YIYULWNTb UX TYPUCTUYECKMIA ONbIT. [ANsa 4OCTMXKEHUSA 3TUX
Lenen MOXXHO 0b6paTUTbCA K 3apyBeXXHOMY OMbITY MPUMEHEHNST TEXHOMNOIMIA B 3TOW cdhepe.

AnoHusa, Fepmanng, Hugepnangbl, Kutan u Leenuapus sensawTca cTpaHamu-nugepamv B
chepe cmapT Typmsma 3a nocrefHne HeCKOrbKO NeT. ATU CTpaHbl akTUBHO BHEAPSIOT COBPEMEHHbIE
TEXHOMNOTNM B TYPUCTUYECKYIO OTpachb, YTO MNO3BOMSET MM NOBbILLATL YPOBEHb CepBuca, obnerdyartb
npebbiBaHMe TypuCTOB W MNpPefoCTaBnsaATb WM yAoOHbIM [OCTYNn K WMHMOPMaLMM O MECTHbIX
AOCTONPUMEYaTENbHOCTSAX U COBbITUAX. M3yyeHne onbiTa 3TUX CTpaH MOXET ObiTb NONe3HbIM Ang
pa3paboTku cTpaTerMm pasBuTna cmapT Typu3mMa B Y36ekuctaHe.

Hanpumep, AnoHuMa akTMBHO wcnonb3yeT pobOoTOB-r<MOOB W BUPTyanbHYK peanbHOCTb
AN ynyyweHus TypuUCTMYEecKoro onbita. PoBoTbl-rmabl MOryT npefocTaBnsiTb MHOpMaumio o
OOCTONPUMEYaTENbLHOCTAX, UCTOPUM U KyNnbType, a Takke nomMoraTb TypucTam C HaBuraumemn.
BupTyanbHas peanbHOCTb MO3BONAET CO34aTb MHTEPAKTMBHbIE SKCKYPCUMU M NO3BOMSET TypucTam
Norpy3nTbCA B YHUKANbHbIE KYNbTYPHbIE Y UCTOPUYECKME MOMEHTbI.

lepmaHus Takke SBNSEeTCS OAHOM M3 BeayLmx cTpaH B obnactn cmapT Typmama. OHa aKTUBHO
BHeApPSET LMPPOBbIe TEXHONOMMU A515 CO30aHMs NepCOHanM3NpPOBaHHbIX TYPUCTUYECKUX MPOrpamMmm,
npegocTaeneHnsa nHOopMaLunm 0 MeCTHbIX AOCTONPUMEYaTENbHOCTAX U COObITUSAX, a Takke AOns
ynyyleHnss HPPaCTPYKTypbl TypucTudeckoro obenyxmnsaHusa. NepmaHunsa Takke paspabartbiBaet
CUCTEMbI YMHOTO ropofa, KoTopble obecneunsatoT yaobcTBo n 6e3onacHOCTb Anst TYpPUCTOB.

HupepnaHabl M3BeCTHbl CBOMMW MHHOBAUWOHHBIMU noaxogamMu K cMapT Typusmy. CTpaHa
aKTUBHO UCMONb3yeT LMdpoBble TEXHONOMNU ANg yrnpaBneHns noTokamu TYpucToB, NpeaocTaBneHns
WMHOpMaLMM O MecTax OTAblxa W pasBredeHuin, a TakkKe Ons MNOBbILEHUA YPOBHS cepBuca B
rOCTMHUYHOM Bu3Hece. HnaepnaHabl Takke paspabaTtbiBaloT NPorpaMmbl BUPTYyaribHOM peanbHOCTH,
KOTOpble NO3BOrSOT TYpUCTaM NOrpy3nTbCs B YHUKANbHbIE KYNBTYPHbIE Y UICTOPUYECKNE MOMEHTbI.

Kutain Takke 3aHMMaeT BaXHOe MecTo B obnactu cmapt Typuama. CTpaHa akTMBHO BHeOpsieT
uncppoBble nnatopMbl  ANA  NpegocTaBneHus UHopMaumMm O TYpPUCTUYECKUX OObekTax,
OPOHNPOBAHNS TOCTUHWUYHBIX YCAYr W MNOKYNKn OGunetoB Ha pasnuuHble meponpuaTtuda. Kntan
TaKkke akTMBHO pa3BMBAET CMCTEMbI pacrno3HaBaHus nuy n GruometTpuyeckon naeHTudmkaumm ans
obecneyeHnss 6esonacHOCTM U KomcpopTa TypUCTOB.

B Wsenuapum ycnewwHo NnpMMeHs0TCS LMGPOBbIE TEXHONMOrMKN Ans cbopa n aHanmsa AaHHbIX O
TypucTax, YTO NO3BOMSET YNy4dLUTb Ka4eCcTBO NpegocTaBnsemMblX yCnyr. AHanu3 gaHHbIX noMmoraet
NOHATb MOTPEBHOCTM U NPeanoYTEHUs TYpPUCTOB, YTO B CBOK OYepenb MNO3BONSET pa3BMBaTb
nepcoHanM3MpoBaHHbIE TYPUCTUYECKME NPOrpaMMbl U YCIyrn.

B uenom, anga paspaboTku cTpaTernm pasBuTust MHTENNEKTyanbHOro Typuama (CcMapT-Typuama)
B Y36ekuctaHe uenecoobpasHo M3yunTb ONbIT 3TUX cTpaH. Cnegysa ycnewHbiM npuMepamM AnoHun,
Mepmanun, Hnpepnangos, Kutas u LBeruapum, Y36eknctaH MOXET yNyyLnTb TYPUCTUYECKNIA ONbIT,
npenocTaBUTb MHAOPMALINIO O MECTHbIX LOCTONPUMEYATENBHOCTAX U COBLITUAX, MOBLICUTL YPOBEHD
o6Ccny>XnMBaHMA 3a CYET BHeApPEeHUS HOBENWMX undpoBbix TexHonornin. Kpome Ttoro, Y3bekucraH
MOXeT pa3paboTaThb crnelmarnbHble NPorpaMmbl BUPTyanbHOW pearnbHOCTU, MOBUbHbIE MPUMOXEHUS
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N MHTEPaKTMBHbIE KapTbl, YTOObI NpMBMeYb Gonblue TYpPUCTOB 1 06ecnednTb UM NPUSATHBIA OTAbIX.
Takum o6pas3om, U3y4eHne 1 NpYMeHEHNe OMbiTa Pa3BUTbLIX CTPaH B 06NacTu MHTENNeKTyanbHOro
Typu3ma NoMoXeT Y36ekncTaHy ctaTb KOHKYPEHTOCNOCOOHBIM UIPOKOM Ha MUPOBOM TYPUCTUYECKOM
PbIHKE.

Wcnonb3oBaHHasA nuTtepaTypa:

1.  Abaynnaes, A. (2019). CmapT-Typu3m: nepcnekTusbl 1 npobnembl pa3suTus B Y3bekuctaHe. TypucTnyeckmin busHec,
3(15), 25-31.

2. Paxumos, L. (2020). Passutne CmapT-Typnama B Y3bekuctaHe: npobrnembl 1 nepcnektusbl. MexayHapoaHbIn XypHan
SKOHOMUYECKMX Hayk, 4(2), 112-118.

3. Cawnpos, B. (2018). CmapT-TypusM Kak WHHOBaLMOHHOE HarnpasfieHue pas3BUTUS TYPUCTUYECKOW OTpacnu B
Y3bekncTaHe. QKOHOMMKA W NMPeanpuHUMaTenbCTBo, 2(4), 45-51.

4. Fujimoto, T., & Kumagai, Y. (2016). Smart tourism destination: A case study of Japan. Journal of Tourism and Hospi-
tality, 5(1), 1-9.

5. Buhalis, D., & Michopoulou, E. (2011). Information-enabled tourism destination marketing: addressing the accessibility
market. Current Issues in Tourism, 14(2), 137-168.

https://yashil-igtisodiyot-taraqgiyot.uz  [ilts]




PacynoBa Huropa KOcynoBHa
AccucTeHT kadheapbl YnpaBneHms roCTUHUYHBbIM G1M3HEeCOM TaLIKEHTCKOro rocyaapCTBEHHOIO
9KOHOMMYECKOro yHuBepcuTeTa

AHHOTauus: B ctatbe paccMmaTpmBaroTCA BOMNPOCHI 3enéHoro CMapT Typusma. B wacTtHoCTH, Hay4HO npoaHa-
JTIN3NPOBaHblI BaXXHOCTb COBEPLUEHCTBOBAHUA 3enéHoro CMapT Typu3sma B Y3bekucraHe, BOMpPOCHI Sd)CbeKTI/IB-
HOro ncnosnb3oBaHUA TYPUCTCKOIO NnoTeHunana permoHoB B d)OpMI/IpOBaHI/IM 3enéHoro CMapT Typusma. Takxke
npencrasBlieHbl Hay4vHble NpennoXeHua 1 BbiBOAbI MO BONpoOCaM NoBbILLUEHUA 3enéHoro CMapT Typusma.

KntoueBkle crioBa: Smart-Typram, Mogenbs 00beaNHEHHOTO Pas3BUTUSA TYPUHAYCTPUM U MHHOBALIMOHHOW TeX-
Hormorun S&R, 3enéHoro cmapt Typuama, Silkroad.uz., oHnanH-ayguorna, mogens Data-Driven Sustainable
Smart City Framework (DDSSCF)

Annotatsiya: Maqolada yashil Smart-turizm masalalari muhokama qilinadi. Xususan, O‘zbekistonda yashil
Smart-turizmni takomillashtirishning ahamiyati, yashil Smart-turizmni shakllantirishda hududlarning turizm
salohiyatidan samarali foydalanish masalalari ilmiy tahlil gilindi. Yashil Smart-turizmni rivojlantirish bo‘yicha
ilmiy taklif va xulosalar ham tagdim etilgan.

Kalit so‘zlar: Smart-turizm, turizm industriyasini birgalikda rivojlantirish modeli va innovatsion texnologiya
S&R, yashil Smart-turizm, Silkroad.uz., onlayn audio go‘llanma, Data-Driven Sustainable Smart City Frame-
work (DDSSCF) modeli.

Abstract: The article discusses the issues of green Smart tourism. In particular, the importance of improving
green Smart tourism in Uzbekistan, the issues of effective use of the tourism potential of the regions in
the formation of green Smart tourism, were scientifically analyzed. Scientific proposals and conclusions on
enhancing green Smart tourism are also presented.

Key words: Smart tourism, model of integrated development of the tourism industry and innovative tech-
nology S&R, green Smart tourism, Silkroad.uz., online audio guide, Data-Driven Sustainable Smart City
Framework (DDSSCF) model.

BBEAEHMUWE

CoBpeMeHHble TEHAEHUUN Pa3BUTUS B TYPUCTUYECKON MHAYCTPUM 0coboe BHUMaHME yaensaeTcs
K pasBuMTUIO 3ereHoro Typuama. Ffopoga u HebonblunMe MyHULMNanNUTETbl OXBAaTbIBAKOT ABMXEHMWE
«YMHbIX FOPOAOBY» — PACTYLLYHO MPaKTUKY NOAKMHYEHUS TPaAULNOHHON NMHPPACTPYKTYPbl K «YMHBIM»
TEXHOMNOrNsIM ANSA NoBbIWEHNs1 06LLEeCTBEHHOW 6e30MacHOCTH, Ka4ecTBa XXN3HM U YNpaBreHUs OKpy-
Xarowen cpegon. TeXHONMorMm «yMHoro ropoga» 6binv NPUHATBI BO BCEM MUPE, U TYPUCTUYECKUE
HanpaBneHus Havyanu NOHUMaTb, KaK 3T TEXHONOMMM MOryT CNOocobCTBOBATbL YCTONYMBOCTH, JOCTYM-
HOCTW, BU3HEC-MHHOBaLMAM, BPEHAMHIY U MapKETUHIY HanpaBreHui, a TakkKe COXPaHEHWUIO KynbTyp-
HOro Hacneaus.

Mo gaHHbIM BcemupHoOro coseta no TypuaMy v nyTellecTsuaMm, 40 NaHAEMUU KOpOHaBupyca
okorno 10 npoueHTOB MMPOBOIO BarioBOro Npoaykra u 7 NpoLeHTOB MUPOBOrO 3Kcnopta Npuxoam-
NNCb Ha TYPUCTUYECKUI cekTop. B npownom rogy B MMpe noyvty oguH Munnmapg TYpuCcToB coBep-
LUMIIN NYTELECTBUS 3a pybex, YTO cocTaBnsieT okorno 70 NpoueHTOB AoNaHAEMUIAHOTO nokasaTens.”

Smart-Typuam («YMHbI» Typu3m) — 9TO MoAenb 06beQUHEHHOro pa3BUTUS TYPUHOYCTPUM U
WHHOBaLMOHHON TexHonornm S&R, 4To siBNaeTcsa He Tonbko Oyayuien TeHAeHUMEN pa3BUTUA TYPUH-
AYCTPUN, HO N KITKOYOM K TpaHcopMaLmMn 1 MOLAEPHU3aLMM COBPEMEHHOW cdepbl 06CNYXNBaHUS.

1 Mpe3vnaeHT Pecnybnukn YsbekuctaH LaBkat Mupavées. BoicTynnenve Ha 25- 1 ceccumn eHepanbHow Accambnen BcemupHon
TypucTckow opraHmnsauumn. HapogHoe crnoso, Ne219 (8520)17.10.2023r.
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HoBbIN aTan MUPOBOM TEXHONOMMYECKON PEBOMNOLUKN, OAHOW 13 ABUXKYLLMX CUIT KOTOPOW BbICTYNaeT
VHTepHeT, n3MeHdeT Xo4 MUPOBOrO 9KOHOMUYECKOrO Pa3BUTUSA, YEMOBEYECKYH XMU3Hb U MPOU3BOa-
CTBO, 4YTO BEAET K HOBbIM U3MEHEHMAM B Pa3BUTUN MUPOBON TypuHAaycTpun. MMybokas nHterpaums
npouecca pasBuTUsa TypuHOYCTpum ¢ MIHTepHeTOM cTaHoBUTCA Bce HGonee pacnpoCTpaHeHHOW TeH-
AeHUnen cCoOBpeEMEHHOCTN.?

3eneHbl Typu3aM — 3TO popma Typusma, KOTopasd npu3BaHa MWHUMU3MPOBATbL HEraTuBHOE
BO3OENCTBME HA OKPY>KaloLLy Cpedy M CnocobGCTBOBAaTb COXPAHEHUIO NPUPOAbI U KYTbTYPHOro
Hacneaus.

3eneHblr Typu3m npegnaraeT MHOXECTBO MPEenMYLLECTB, Kak Angd TYpUCTOB, Tak U AN OKpy»xa-
towen cpeapbl. OH NO3BOMSAET HAcnaXxaaTbCsl KpacoTOM NPMPOoabl, 340POBbIM U 3KONOMMYECKN YNCTLIM
BO34yXOM, a Takke NO3BONsET y3HaTb 60MbLUEe O MECTHOM KynbType U Tpaauumsix. 3eneHbin Typusm
Takke CnocobCTBYET COXpPaHEHMIO MPUPOOHbIX PecypcoB n GuopasHoobpasus, a Takke nomoraert
MECTHbIM COO0LLECTBaM pa3BMBaTbLCS 3KOHOMUYECKN N COLIMANbHO.

3eneHbIn Typusm — 310 pbopma Typuama, KoTopas npu3saHa MUHUMU3NPOBATb HEraTUBHOE BO3-
OEVCTBME Ha OKPYXXaloLyl cpedy M cnocobCTBOBaTb COXPAHEHMIO MpUPOAHbIX pecypcoB. Cpeaun
CTpaH, KoTopble Hanbonee pasBuTbl B 06nacTn 3eneHoro Typuama, MOXHO BblaenuTts Hopseruio,
LWeeuunto, dunnaHamo, Kocta-Puky, Hoeyo 3enanguto, Asctpuio u Lsenuapuio. 3Tn cTpaHbl
aKTUBHO pa3BMBAlOT IKOTYPU3M, MPEeSOCTaBrss TypuctaM BO3MOXHOCTb NMOCETUTb HaUMOHalbHbIE
napku, 3anoBegHUKN, IKONOMMYECKN YACTbIE paliOHbl U y4aCcTBOBATb B 9KONOrMYECKUX NpoeKkTax.

CeroaHs pasBuUTUIO COBPEMEHHbIX CMapPTTEXHOMOMMiN B cdhepe 3enéHoro cMapT Typuama yaens-
€TCsl 3HaYNTENbHOE BHMMaHMe, NOCKOSbKY NPUCYTCTBYET HeOoOXxoauMocTb BecnpepbiBHOrO obecne-
YeHUs HaceneHusl CoBpeMeHHbIMU CMapT 3eNéHbIMU TYPrpoayKTaMu.

B TOXE Bpemsi NpUCYTCTBYIOT OnpederneHHble HeraTuBHble haKkTopbl, KOTOpble MpPensaTcTByeT
3hbeKkTMBHOMY WMCNOMNb30BaHUIO MNOTEeHUMana 3enéHoro cmapT Typu3ma pecnybnuku. Tekyllee
COCTOSIHUE CEKTOPOB CENbCKOX03MCTBEHHOM OoTpacnun Pecnybnukn Y3bekuctaH TpebyeT HOBbIX Noa-
X0[0B B pa3paboTke 1 (hopMMpOBaHMMN rocyaapCTBEHHOW MOSIUTUKM.

AKTyanbHOCTb TeMbl 0BycroBneHa HeobGXoaAMMOCTbIO obecnevyeHus YyCKOpeHHOro un adpdpek-
TMBHOMO pa3BUTUSA 3eMEHOro cMapT Typusma. Ha cerogHsilLHee BpeMs NepBOCTENEHHbIM SBMSieTCA
BOMPOC COBEPLUEHCTBOBAHUS CUCTEMbI YNPaBeHUs 1 BHEAPEHUSA OeACTBEHHbIX MEXaHU3MOB rocy-
OapCTBEHHOW NoAOepKKN 3eNéHOro cMapT Typuama.

CTtpatervyeckon 3agadvern nNpaBUTENbCTBA SBMASETCS HapallMBaHWe 3eréHoro cmMapT Typusma.
Pas3Butne 3enéHoro cmapTt Typuama B pecnybnvke yBenuuuMT AOXOAbl TYPUCTUHECKON UHOYCTPUM,
co3aacT HoBble paboune MecTa, obecneunt 6e30nacHOCTb M pauMoHanbHOEe UCMNONb30BaHNE Npu-
POOHbIX PECYpPCOB.

Hay4yHast 3Ha4YMMOCTb COCTOUT B TEOpPETUYECKON pa3paboTke, 06OCHOBAHUN METOAUYECKUX U
NPaKTUYEeCKUX pEKOMeHOaLMi No pa3BUTUIO 3eMEHOro cMmapTt Typuama. NpakTnyeckas 3Ha4MMOCTb
paboTbl onpegensaeTca BO3MOXHOCTbIO MPUMEHEHNSI pe3ynbraToB paboThbl, B 4acTM NPOBEOEHHOro
N3y4YeHnsa 1 npennoXeHHbIX pekoMmeHaauui no passuTuMio 3eréHoro cMapTt Typmsama npu ocyLLecT-
BMNEHNN CTpaTErmyeckoro yrnpasneHus rocyqapCTBOM cekTopa 3enéHoro Typmsma.

MATEPHWAJIBI U METO/ bl

B paHHOM cTaTbe MCMoNb30BaHbl U NpoaHanManpoBaHbl MaTepuansl [ocyaapCcTBEHHOMO KOMU-
TeTa Pecnybnuku Y3bekuctaH no passutuio Typrama, caenaHbl BblBOAbI MO 3akoHOoAATENbHO-HOpMa-
TUBHbLIM aKkTaM U pelueHusiM [paBuTenbcTBa B cdhepe cMapT Typuama.

JUTEPATYPHBI OB30P

OCHOBHbIMY UCTOYHUKAMMU, PaCKpbIBaOLLMMN TEOPETUYECKME OCHOBLI YNpaBneHns u passuTus
oTpacnu cMapT Typu3Ma, B YacTHOCTU 3P(PEKTUBHOINO pa3BUTUS 3erEHOro cMapT Typuama, siBu-
nucb paboTbl 3apydbexHbIX YY4EHBIX Takmx kak, MupoHosa O.A., Cokonosa E.M., Chun-Wei Lu, Jui-
Chan Huang, Chen Chen, Ming-Hung Shu, Chih-Wei Hsu, B.R. Tapas Bapu, Sanaz Shafiee, Saeed

2 https://tourquality.uz/press-center/news/smart-turizm-umnyy-turizm.
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Jahanyan, Ali Rajabzadeh Ghatari, Alireza Hasanzadeh, Kamrul Hasan Bhuiyan, Israt Jahan, Nurul
Mohammad Zayed, Khan Mohammad Anwarul Islam, Sayma Suyaiya, Olena Tkachenko and Vitalii
Nitsenko, Maria Plotnikova.

B AaHHbIX MCTOYHMKAX NOAPOBHO pacCMOTPEHO METOAbI U MEXaHU3Mbl YNPaBNeHUs U UHTEH-
CUBHOrO pasBUTUS CEKTOPOB CMapT Typu3Ma, B YaCTHOCTU 3(PPEKTUBHOIO pa3BUTUSA 3eNEHOro cmapT
Typu3sma.

Takke 6bln pacCcMOTPeH psia 3aKOHOAATENbHbIX AOKYMEHTOB, PErynMpYOLLNX MEPONPUATUSA ANg
YCKOPEHHOro pa3BuUTUSa cMapT Typmama B 06rnacTu 3enéHoro Typmsma.

B uenax peanusaumm noctaHoBneHus MNMpeangeHta Pecnybnukn Y3bekmctaH «O mepax no ycko-
PEHHOMY pPa3BUTUIO SNEKTPOHHOM KomMmepuumny Ne3724 ot 14 maa 2018 roga B cerMeHTe ycnyr
HoReCa lNocygapcTBeHHbIM kKomuTeTOM Pecnybnukm Y3bekncTaH no passmTuo Typnama COBMECTHO
¢ MuHucTepcTBOM MO PasBUTUIO MHAOPMALMOHHBIX TEXHOMOMMN U KOMMYHMKaLMIiA Bbina paspabo-
TaHa MexayHapoaHasa nHgopMaunoHHas cuctema Silkroad.uz. OHa no3sonsieT onepaTMeHO 0POpM-
NATb rocTaAM 6pOHb, YCKOPSIET NpoLEecc 3aceneHus, aenaer onnarty ycnyr 6bIcTpon 1 KoMpopTHOW
Kak O4ns rocten, Tak U Ans nepcoHana rocTuHUubl. [oCKOMTYprM3M BHOCUT BKIaf B pasBuTue npea-
NPUHUMATENBCKOM AEATENbHOCTU, OCYLLECTBMSAS 3anycK B MUIOTHOM peXnme eguHon cuctemsl 6po-
HUpoBaHus.

PE3YJl bTATBl U AHAJTIN3

Foctn n xntenu Y3bekmctaHa CMOryT BOCMOMb30BaTbCA OHMaWH-ayauornaom no gocrtonpume-
yatenbHocTsaMm CamapkaHnga, byxapbl, XuBbl 1 TawkeHTa. [NpunoxeHne 3anyweHo MMHUCTEPCTBOM
Typuama 1 KyrnbTYpHOro Hacneaus CoOBMeCTHO ¢ dopaHLuy3ckor komnaHmen Orpheo.

MepBbIN 3Tan 3anycka UMGPOBOro ayauornaa BKAYaeT pas3MelleHne JocTonpumMedaTteribHo-
cten CamapkaHga. OHu AOCTYMNHbI HA PYCCKOM M @HIMMACKOM A3blke. OTO caenaHo K OTKPbITUIO caMm-
muTa LWOC.

MprnoxeHne MOXHO OTKPLITb Yepes Nbon MobunbHbIN Gpay3ep No ccbifnke uztour.orpheo.app.
Kpome Toro, MoxHo otckaHupoBatb QR-kofbl, KOTopble ByayT pasMeLleHbl Ha KynbsTYpHO-UCTOpUYe-
cknx obbekTax. NMpu atom ckavmsathb rng vYepes App Store unu Google Play He noTpebyeTcs.

OOHUM 13 NpenMMyLLEeCTB MPUMOoXeHUs pas3paboTyumMkm Ha3biBalOT BbICOKYHO CKOPOCTb 3a CHeT
3arpysku KaLMpoBaHHbIX AaHHbIX. bnarogapst aTomy nonb3oBaTenb MOXET cpady NPUCTYNUTb K Typy
6e3 oxuaaHus. MNMpunoxeHne xpaHUT GOMbLIOE KONUYECTBO KOHTEHTa. [pu aTom ero obHoBneHue
NPOUCXOAUT HE3AMETHO Ansi noceTuTenen.*

OBCYXAEHHUE

Ha cerogHslwHee BpeMsi NepCcnekTUBHbIM SABMSETCS BOMPOC COBEPLUEHCTBOBAHUSA CUCTEMbI
yrnpaBneHus u BHeOAPEHWS AEeWCTBEHHbIX MeXaHW3MOB roCy4apCTBEHHOW MOOAEPXKKM B CMmapT
Typu3Mme.

Smart-Typuam onpegensieTcs Kak Typuam, B KOTOPOM MOCTOSIHHOE U CUCTEMaTUYeCcKoe MCMosb-
30BaHMe Smart-anemMeHToB NPUBOAUT K CO34aHUIO OOMOMHUTENBHON LIEHHOCTU MyTewecTBusa Ang
TypucTta. B npeanoxeHHom onpegeneHun Smart-Typuama caenaH akueHT Ha npuobpeTeHne gonon-
HUTENbHOM LIEHHOCTU TYPUCTMYECKOW yCryrn Ans notpedbuTenst 3a cHeT ucnonb3oBaHnsa Smart-tex-
HOMOrNN.

HanpaeneHne Smart-typuama obbeguHsieT B cebe nnaHnmpoBaHME Typuama Ha TEPPUTOPUN,
NPUMeEHEHUe NPUHLMNOB YCTOMYMBOCTM K LENOYKE Ha4YMCrNeHUss CTOMMOCTUW, BHEAPEHUE TEXHOSOMN
B TYpUCTUYECKME BNeYaTneHnss n npegoctaBneHme yenyr, aeKkTMBHOE ynpaBneHne pecypcamm u
CnocobHOCTb pearnpoBaTb Ha NOTPEBHOCTN N 0COBEHHOCTM NOBEAEHNS TYPUCTOB.

BbIBOJZbl U PEKOMEH/JALLUHU

Pecnybnuke Y36ekucTaH HeobGXxoauMo NpearnpuHsTb Bce Heobxoaumble Mepbl MO CO3haHuto
KnacTepHon opMbl TYPOUPM OPUEHTUPOBAHHBIX 3ENMEHOMY TYpU3My BCEX PalioOHOB, crieuuanmau-

3 https://ictnews.uz/28/01/2019/smart-tourism/
4 https://plov.press/news/turizm/smart_turizm_v_uzbekistane_poyavilos_prilozhenie_s_onlayn_audiogidom.
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pPOBaHHbLIX Ha OKa3aHWWn yCrnyr 3€enéHoro Typu3amMa, n co3gaHunio B OoTpacriin Leno4kn ,D,O6aBJ'IeHHOIZ
CTOUMOCTW.

SAKJTIOYEHHUE

B 3akntoueHve cnegyeT OTMETUTb, YTO BONPOCHI BHEAPEHUS CMapPT Typu3mMa K 3eNEHOMY Typusmy

ABMNSETCA CaMOM NepCneKkTUBHOW AN1S pa3BUTUSA MHOYTPUKM Typuama pecnybnvku, n morna 6bl ctaTtb
OOHOW 13 NepBbIX, FAe B NOMHOW Mepe OCy LLEeCTBMNEH nepexoq oT TpaauMoHHOro Typuama k 6esonac-
HOMY 3€fIEHOMY TYpU3Mmy.

CTpaTernyeckoin 3agayert NnpaBUTeNbCTBA pecnyonvku SBRsieTcs noagaepxka passutue cmapt

Typuama B obrnacTu 3enéHoro Typmuama. [ns JOCTMKEHUS 3TON Lieny HeobXoaMMO KOMMIEKCHOe pas-
BUTME KNacTepHON CUCTEMbI U CO34aHNe B OTpacny LEeno4km o6aBneHHoW CTOMMOCTM.
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11.
12.
13.
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MoctaHoBneHus [pesngeHta Pecny6rnvkm YsbekuctaH «O Mepax MO YCKOPEHHOMY PasBUTUIO 3MEKTPOHHOW
kommepumny Ne3724 ot 14 maqa 2018 r.

AreHtcTBo Ctatuctukm npu NpesnaeHte Pecnybnukm Y3bekucTaH, 06.08. 2023. www.stat.uz
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[IEPCIIEKTHUBbBI PASBBUTHUA CMAPT
TYPU3MA B Y3BEKUCTAHE HA OCHOBE
COBPEMEHHDIX ITPUHIIHUIIOB

CandytamHos LyxpaTxoH CynTtoHoOBUY
PhD, poueHT. [lekaH gpakynsteta « Typusm», YHuBepcuteT AnbgparaHyc"

PaxumoBa [Jundysa MupsakacumoBHa
Crapwmi npenogasarernb kadeapbl YnpasneHust FoCTUHUYHBbIM B13Hecom, TIY

Smart-Typuam — 3TO HOBOE HanpasreHue B Typu3me, KOTOpPOe OCHOBaHO Ha MCMONb30BaHUM
nepenoBblX TEXHOMOMMN AN NOBbILWEHUSA 3PEEKTUBHOCTN M KadecTBa TYpPUCTUYECKOTO 0b6CnyXu-
BaHUA. Smart-Typn3m BkntoyaeT B cebsi MCNonNb3oBaHWe TakUX TEXHOMOMUI, Kak:

m WHTepHet Bewwen (IoT) - anga cbopa 1 06paboTkm aHHbIX O TYpUCTax U TYPUCTUYECKON CPeae;

m WckyccTBeHHbINn nHTennekT (Al) - ona aHanvsa gaHHbIX Y NPUHATUS peLleHnii;

m [leorpaduyeckme nHdopmaumoHHele cuctembl (TMC) - gns otobpaxeHnsa n aHanusa npo-

CTPaHCTBEHHbIX OAHHbIX;
m BnokueiH - ons obecneyeHnsa 6e30MNacHOCTN U NPO3PaYHOCTM TPAH3AKLUNA.
Vicnonb3oBaHne aTUX TEXHOIOIMM MNO3BONAET:
m OGecneuntb 6Gonee nepcoHanU3nMpoBaHHOE OBCMYXMBaAHWE TYPUCTOB, OCHOBaHHOE Ha WX
MHOMBUAYaNbHbIX NPEeANnoYTEHNSX U NOTPEBHOCTSAX;

m Cpgenatb TypucTUYECKyHo nHopmauuio 6ornee 4OCTYNHON U yao6bHON, HanpuMep, C MOMOLLbLO
MOBUITbHBIX MPUITOXEHWUNA;

= Yny4ywntb 6e30nacHOCTb TYPUCTOB, HAaNpuUMep, C MOMOLLLI0 CUCTEM OTCREXMBAHNUS U OnoBe-
LeHus;

m CHM3NTb HeraTBHOE BO3AENCTBME TypU3Ma Ha OKpYXatoLLyto cpeay.

3apyObexHbIn OnbIT NoKaabIBaEeT, YTO Smart-Typnam MoXeT 6bITb 3PEKTUBHBIM NHCTPYMEHTOM
AN MOBbIWEHNS NPUBIEKATENbHOCTU U KOHKYPEHTOCMNOCOBHOCTU TYPUCTUYECKON AeCTUHaUUM.
Hanpumep, B CuHranype ucnonbadyercsa cuctema Smart Nation, koTopasi BknoyaeT B cebs psag, Tex-
HOMOrMM, HanpasfeHHbIX Ha ynydlleHWe KadyecTBa XU3HW U Typuama. bnarogaps aton cucteme
TYPUCTbl MOFyT nony4aTb WMHOpMaUMIo O OOCTOoNpuMMeYaTenbHOCTAX M ycryrax, 6poHMpoBaTb
BuneTbl U TPAHCMOPT, @ Takke NoNb30BaTbCA APYrMMK yCriyraMu, He BbIXoAsa 13 goma.

MpuHUUNBI pa3BUTUSA CMapT Typu3ma BKoYaloT B cebs MCnonb3oBaHMe MHHOBALMOHHbIX TEXHO-
MO, YCTOMYNBOCTb U SKONTOMMYECKY0 OPUEHTUPOBAHHOCTL, MEPCOHANM3aLmIo YCnyr n yny4deHne
KayecTBa obcnyxuBaHus. [Ona ucnonb3oBaHusa 3apybexHOro onbita MOXHO M3Yy4uTb MepenoBble
NPaKTUKM M TEXHONOIMM B pa3BUTbIX CTpaHax, aganTupoBaTtb UX K MECTHBIM YCITOBUSIM U MPUMEHATb
B CBOEM pernoHe.

CmapT Typu3M — 3TO KOHLIeMNLMs, OCHOBaHHas Ha UCNOMb30BaHUN MHHOBALMOHHbLIX TEXHOSTOMMN
ANS ynyylweHus onbiTa NyTewecTBEHHNKOB Y pasBUTUS TYPUCTUYECKON MHOYCTPUK B Lenom. B cmapT
TYpu3Me NPUMEHSIOTCA pasfnyHble NHHOBALWOHHBbIE TEXHOOMMK, BKITOYas:

MHTtepHeT Bewen (loT): loT-TexHoNOrMM NO3BONSHOT CBA3bIBATh pas3fiMyHbIE YCTPOUCTBA U CEH-
copbl, 4TOBbl co3aaBaTbh «YMHbIe» TypUCTUYecKne obbekTbl U ycnyrn. Hanpumep, yMHble ropoga
MOryT npegnaratb TypucTam MHTEPaKTUBHbIE KapTbl, aBTOMaTUYeCcKoe yrpaBrneHne OCBeLLeHNEM U
cucTeMbl 6e3onacHoCTu.

PacnosHaBaHue nuu n 6uoMeTpus: TN TEXHONOMMN UCMonb3yroTcsa A obecneyeHns Gesonac-
HOCTW 1 yoo6cTBa nyTelecTBeHHNKOB. Hanpumep, aBToMaTtn3npoBaHHbIe CUCTEMbI pacno3HaBaHUs
v MOTyT MCMNOMb30BaTbCs A58 6ECKOHTaKTHOro NPOXOXAEHMS NacnOPTHOro KOHTPONSA Unu onnatbl
YCRyT.
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BupTyanbHas 1 gononHeHHada pearnbHocTb: VR n AR TexHonornm mMoryT npefocTaBnsTh nyTeLle-
CTBEHHUKaM yHUKarbHble BU3yanbHble 1 MH(pOpMaLMOHHbIe BRieyaTneHnd. Hanpumep, BupTyarnbHble
3KCKYpCUM NO3BONSIOT NyTeLleCTBEHHMKaM nocellatb MecTa, KoTopble (oU3nYeckn HegoCTYMHbI UK
onacHpbl.

BeckoHTakTHble TexHonoruu: beckoHTakTHble TexHonorun, Takme kak NFC (6eckoHTakTHas
cBA3b) U Bluetooth, nossonsitoT

CwmapT Typu3am npeactaBnsieT cobor Mcrnonb3oBaHWe COBPEMEHHbLIX TEXHOMOMMA U MHHOBALMN
ANnsa ynyJdweHust onbita nytewecteun. OgHMm n3 cnocoboB nepcoHanuaauum ycnyr B Cmapt-Ty-
pu3ame SBNAETCH UCMNOMNb30BaHWe JaHHbIX O NPeanoYTEHUAX U MHTepecax TypUCTOB.

BoT Heckonbko cnoco6oB nepcoHanu3auun ycnyr B CmapT-Typusme:

1. C6op AaHHbIX: Cobupante nHOPMaUUIO O NPeanodYTeHMAX TYpUCTOB, HanpuMmep, 4Yepes
aHKeTbl, ONPOChI UMM UCTOPUIO NX NpeablayLLnX Noe3nok. 3TN AaHHbIe MOMOryT BaM fyylle NoHATb
noTpebHOCTU Kaxxaoro Typucta.

2. AHanu3 pgaHHbIX: AHanuanpymnTte cobpaHHble faHHble, YTOObI BbIBUTH 06LIME TEeHAEHUMU
n npegnoyteHns. Hanpumep, ecnn GONbLWMHCTBO TYPUCTOB MPEeanoyYnTaloT akTUBHBLIN OTAbIX, Bbl
MOXeTe NPeanoKUTb UM COOTBETCTBYIOLLME MapLUPYThbl U aKTUBHOCTW.

3. lNepcoHanuanpoBaHHblie pekomeHaaumm: Mcnonbayte cobpaHHble AaHHble, YTOObI Npeana-
raTb Kaxgomy TYpUCTY MHOMBMAOYarnbHble pekoMeHZauun. Hanpumep, ecrnv TypuCT UHTepecyeTcs
NCTOPUYECKUMU JOCTONPUMEYATENbHOCTSMUN, Bbl MOXETE PEKOMEHO0BATL EMY NoceLleHNne MeCTHbIX
NUCTOPUYECKUX My3eeB NN NaMSTHUKOB.

4. Vicnonb3oBaHne MOBUNbHBLIX MPUNOXeHnn: Pazpabotante MOGUIbHOE NPUOXEHNE, KOTOPOe
Oynet npegnaratb NepPCoOHaNU3npoBaHHbIE peKoOMeHaaunn 1 MHPOPMaLNI0 O MECTHbIX JOCTONpUME-
yaTernbHO

CmapT-Typuam sBNSETCS COBPEMEHHbLIM MOAXOA0M K OpraHu3aumm u npegoctaBneHno TypucTu-
YEeCKMX yCnyr ¢ UCNOfb30BaHNEM MHPOPMALIMOHHbBIX TEXHONMOrMIN. [na ynyyweHusa kadyectsa obcny-
XunBaHust B CMapT-Typu3amMe MOXHO NPUMEHATb cregytolime npuHUmnbI:

MepcoHanusauusa: icnonb3oBaHne AaHHbIX O NPeanoYTEeHMAX U NOTPEBHOCTSIX TYPUCTOB NO3BO-
naeT npegnaratb MHAuBMAOYyanbHble U YHUKanbHble ycryrn. Hanpumep, npegocTtaBneHne nepco-
HanbHbIX pekoMeHOaunin No Mectam Ans noceLleHnsa nnu pectopaHam.

MHTepakTMBHOCTL: B3ammogencteane ¢ Typuctamm 4epe3 MoOusbHble NMPUMOXKEHUs, YaT-60Thbl
UIN UHTEPAKTMBHbIE TEPMUHANbI NO3BOMSET ONepaTUBHO OTBEYATh Ha UX BOMPOCHI U NpeaoCcTaBnaTb
NMHOpPMaLMIO O JOCTONPMMEYATENBHOCTAX, MapLUpyTax U cobbiTUNAX.

OnTummnsaumna npouecco: ABToMaTusauus n umdposmnsaumns npoLeccoB NO3BOMNAIT COKPATUTb
BPEMSI OXXNOAHWUS U YNPOCTUTb Npoueaypbl GpOHNPOBaHMS, onnaTtbl U NOMYyYEeHUS YCIyr.

BHegpeHue HOBbIX TeXHOMOormi: Mcnonb3oBaHue MHHOBALUWOHHbBIX TEXHOMNOMN, TakMX Kak UCKYC-
CTBEHHbIN NHTENNEKT, MHTEPHET BELLEN U BUPTyarnbHasi peanbHOCTb, NO3BOMNSAET co3naBaTtb bonee
yooOHble 1 NpuBReKaTernbHble YCNOoBMA A58 TYPUCTOB.

CoTpyaHn4ecTBO ¢ NnapTHepamu: Baanmogencreme ¢ Apyrmmm yyacTHUKaMU TYPUCTUHECKON NHA

Y3beknctaH obnagaet 6oraTbiM KynbTypHbIM Y UCTOPUYECKMM HAcneguem, a Takke XMBOMNUC-
HbIMU NPUPOAHbLIMU NaHAwadTaMu. 3TU akTopbl AenatT CTpaHy npuBnekaTenbHbIM TypucTude-
CKuUM HanpasneHuem. B nocnegHue rogbl B Y36ekncraHe HabnogaeTcs yCTOMUYUBBIN POCT TYPUCTU-
yeckoro notoka. B 2022 rogy ctpaHy nocetunu 6onee 5 MMnNnnoHoB TypucToB, 4to Ha 20% GonbLue,
yem B 2021 roay.

MpaButenbcTBO Y3bekuctaHa ygensaeT Oonblioe BHUMaHWE pasBuTuio Typuama. B 2023 roagy
Obina npuHata HaumoHanbHasa crtpaterust pas3sutus typuama go 2028 roga. Ctpatervsa npegycma-
TPUBAET psii Mep MO MOBLILEHUIO NPUBMEKATENbHOCTM Y36eKMCcTaHa Kak TypMCTUYECKOro Hanpas-
neHus, B TOM yucne:

PasButne uHMpacTpykTypbl. B pamkax cTpateruv nnaHupyeTca CTPOUTENbCTBO HOBbIX
FOCTMHUL,, PECTOPAHOB, TYPUCTUYECKUX OOBEKTOB U MH(PPACTPYKTYPLI.

MpooswxeHne Y3bekncTaHa Ha MUPOBOM TYPUCTUYECKOM pbiHKe. CTpaTternst npegycmaTpu-
BaeT NpoBeAeHNEe MAPKETUHIOBbIX KaMMNaHUN No NPOABWMXKEHMIO Y30eKMCcTaHa Kak TypucTmye-
CKOro HanpasneHus.
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PasBuTne BHyTpeHHero Typuama. CTpaTterna npegycMmarpmsaeT Mepbl N0 CTUMYNUPOBAHUIO
BHYTPEHHero Typuama.
Peanuzauus atux mep no3sonut Y3bekncraHy JOCTUYb CneayoLmX Lenem:
YBenuuntb konu4ectso TypucTtoB Ao 10 munnvoHoB Yenosek k 2028 rogy.
Honsa Typuama B BBIT cTpaHbl gosectn Ao 10%.
CosgaTb 1 MMNAMOH HOBBIX pabo4vnx MecT B cdhepe Typusma.
MoTeHuman pa3suTuAa Typuama B Y3bekncraHe
Y36eknuctaH nmeet Gonblion NoTeHunan Ans passutus Typuama. CtpaHa obnagaet 6oraton
NCTOPUEN U KYNbTYPOW, a TakkKe >XMBOMUCHLIMU NPUPOAHbIMY NnanawadTtammn. Kpome Toro, Y3beku-
CTaH HaxoguTcsa B yaobHOM reorpadonyeckoM NonoXeHnn, Y4To AenaeT ero 40CTYNHbIM Ans TYPUCTOB
N3 MHOTMX CTpaH Mupa.
MepcnekTuBbl pa3sBnTus Typuama B Y3bekucraHe
Y36ekuctaH obnagaeTt xopowmm NoTeHunanom Ans passutusa Typuama. lNpu peanusaunm Heob-
XOOUMBIX Mep CTpaHa MOXET CTaTb OOHUM U3 BedyLnX TYPUCTUYECKUX HanpasneHnn B Mupe.
Ona passutnsa Smart-Typuama B Y36ekncraHe Heobxogmmo:
Pa3paboTtaTb 1 BHEAPUTbL COOTBETCTBYIOLLYIO 3aKoHoAaTenbHyto 6a3y, kotopas 6yaet cnocob-
CTBOBAaTb Pa3BUTUIO TEXHOMOMMN B chepe Typu3ma;
Cos3gatb MHMPACTPYKTYpY ANA UCNoNb3oBaHUS Smart-TexHonornnm B Typuame, Hanpumep,
cetn Wi-Fi n mobunbHom cBa3u;
O6yumnTb cneunanucToB B obnactu Smart-Typusma;
Mpoasurate Smart-Typu3am B Ka4eCTBE HOBOMO HanpasieHUsl TYPUCTUYECKOWN OTpacnu.
Pa3sutne Smart-Typnsma B Y3bekuctaHe no3sBonuT caenatb TypusMm B Halwlewn cTpaHe Gonee
npvBnekaTenbHbIM, 4OCTYNHbIM 1 6€30MacHbIM.
KoHkpeTHble Mepbl Mo pa3BuTno Smart-rypmama B Y3bekmctaHe:
Paspabotatb 1 BHegpuUTb roCygapCTBEHHYK NporpamMmmy passutus Smart-rypuama. [po-
rpamMmma LOorbKkHa npegycMaTpmBaTbh Mepbl N0 PasBUTUIO MHPACTPYKTYpPbl, 0Oy4eHuto cneuu-
anncToB, NpoaBwxeHuto Smart-Typuama.
CospaTtb LeHTp koMneTeHumn no Smart-typmamy. LieHTp ByaeTt 3aHMmaTbca uccneaoBaHnsiMum
n paspaboTtkamum B obnactn Smart-typuama, a Takke okasblBaTb NOAAEPXKKY NPeanpUsTUAM U
opraHusauusmM TYpUCTUHECKON OTpacsu.
MpuBneyb MHBECTOPOB ANs pa3sutus Smart-rypmama. NHBecTMumMm Heobxoaumbl ANst CO3-
OaHUsA HPPACTPYKTYPbl U BHEOPEHUSA HOBbIX TEXHOMOMMIA.
Peanunsauus atux mep no3sonuT Y36ekncTaHy 3aHsiTb JOCTOMHOE MECTO B MUPOBOM TypUCTUYe-
ckom coobuecTse.
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lNysan LlepoBHa XoHKenaueBa
[oKTOp aKOHOMMYECKMX HayK, Npodeccop PepraHCKU rocyaapCTBEHHbLIN YHUBEPCUTET

Typuam ctan BaxkHenLwen cepon SKOHOMUYECKON AeATENBHOCTM Kak A9 MUPOBOM 9KOHOMMUKM
B LENOM, TakK 1 AN HaUMOHarbHbIX 9KOHOMUK MHOTMX cTpaH. Kpome aToro, Typuctudeckas gedrens-
HOCTb U MHAYCTPUS FOCTENPUUMCTBA ABMAKTCA MHPOPMALIMOHHO HacbILEHHON cdepon, rae coop,
nepenava n obpaboTka MHopMaL MM UMEKT OrPOMHOE 3Ha4YEHME NPU NPUHATUN PELLIEHUIN Ha BCEX
YPOBHSIX ynpaBrneHnst TYypnusmom.

B aton cBs3n hopmmpoBaHne HOBOro TedeHus LmMdpoBOMN 3KOHOMUKN HENOCPEACTBEHHO Kaca-
eTcs cdepbl Typu3Ma, KOTopas yKe akTUBHO MCMOoNb3yeT HOBble MHAPOPMALMOHHO-KOMMYHUKALN-
OHHbIE TEXHONOMMN LMPPOBON SKOHOMMKM.

MHdopmaumnoHHoe conpoBOXAeHUEe TypucTuyeckoro GusHeca npencraBnaeT cobon COBOKYI-
HOCTb MHGOPMALMNOHHOM 6a3bl AaHHbIX O TYPUCTUYECKON AEATENbHOCTU U Cneumanm3mpoBaHHbIX
MHPOPMALIMOHHBLIX TEXHOSOrMI, NpefHasHa4YeHHbIX Anst ee obpaboTku, koTopble obecneymaroT
ahPeKTMBHOE (PYHKLMOHNPOBAHUE TYPUCTUYECKON cUCTEMbI. LincbpoBasa akoHOMMKa npeacTasnseT
cob0oM YHUKanNbHbIN TUM XO3AUCTBOBAHUS!, MPU KOTOPOM BaXXHEWLLMM PEeCypcoM B cdrepe Npon3Boa-
CTBa, pacnpegerneHuns, obmeHa n notpebneHns aBnATCa UMdpoBas MHOPMaLNA U COOTBETCTBY-
oLne MeToabl ynpasneHst AaHHbIMN.

MHdopmaumnoHHoe obecnedyeHre Typuama BbICTYNaeT B KayecTBe BaXkHeMLero dpaktopa ero
pasBuTUs, YTO NpuobpeTaeT 0CoBy0 3HAYMMOCTL B MOCeHMe rodbl B YCIOBUAX Pa3BUTUSA U CTa-
HOBJIEHUS LIMGPOBON 3KOHOMMUKN.

Smart-TexHonorMm MOBCEMECTHO WCMOMb3yITCA B COBPEMEHHOW XW3HWU: CMapTOHbI, 3nek-
TPOHHbIE CpeAcTBa onnatbl, MHTepHeT. Typuam Takke He ABNSeTCA UCKNioYeHnem. Nprumepom moxet
Nocny>XuMTb KoHUenuua Smart-ropogoB. Takme ropoga UCMOSb3yrT MakCUMyM WH(OPMaLMOHHBIX
N KOMMYHWKALUNOHHbBIX TEXHOMOMMA AN MoBbIWEHMS 3dEKTUBHOCTU UCMOMNb30BaHNSA PECypcoB
N CHMWXeHns obbeMoB ux notpebneHus. Hanpumep, B ropogax bpucbeH n Amctepgam Ha OOCTO-
npyvMeYaTenbHOCTAX YCTaHOBMEHbI creLumarnbHble AaT4YMKU-Masiku, no3sonsowmne Typuctam yepes
MOBUIbHOE NpUNoXeHne nepegasaTb MHGPOPMaUuo 06 onpeaeneHHbIX 4OCToNpMMeYaTenbHOCTSAX,
nepeBoAnTb TYPUCTUYECKNE U APYrMe 3HAKU Ha pa3Hble A3bIKK1, perynupoBaTb ABVMXKEHME rpynnbl U
T.4. Ceyn BkNagbiBaeT 3HaYUTENbHbIE CPeaCcTBa B pa3BuTue cetn NHTepHeT B ropoae, npeocTtas-
nenue typuctam 6ecnnatHoro Wi-Fi (mMeHHO noatomy KOxxHasi Kopesi cuntaeTcs CTpaHon ¢ cambiM
ObICTPbIM MHTEPHET-COEOUHEHNEM B MUpPE).

M3BecTHO, 4TO Smart — 3TO0 HOBOE KayecTBO, BO3HMKatoLlee Npu MHTerpaumu AsByx u Gonee
COCTaBNALWMX, OAHUM U3 KOTOPbIX ABMSETCHA TexXHonornyeckas uHHoaums n/unu NHtepHet. Kak
OTMeYaloT uccnegoBaTtenu, CrioBo «Smart» OnuMcbiBaeT TEXHONOMMYeCckne, 3IKOHOMUYECKNE U COoLU-
anbHble cobbITUSA, OCHOBaHHbIE Ha IT-TexHoNnormsix, kKoTopble 6a3npytoTcs Ha onpegeneHHbIX 6asax
AaHHbIX, HOBbIX cnocobax NoakntoYeHnst 1 obmeHa nHopmaumnen.

deHomeH CmapT-Typr3ma MOXHO TPaKTOBaTb Kak Typu3am, B KOTOPOM MOCTOSIHHOE U CUCTeEMaTu-
YecKoe UCMOorb30BaHNe CMapT-afieMEHTOB MPUBOAMUT K CO34aHMI0 AOMONTHUTENBHOW LIEHHOCTM nyTe-
wecTeua anga Typucta. B gaHHon gedunHuummn caenaH akueHT Ha npruobpeTeHnn OononHUTENbHON
LEHHOCTM TYPUCTCKOM yCryru ans notpebutens 3a cYeT NCNonb30BaHNSA CMapT -TeXHONOrmni. C To4KK
3peHUs MapKeTUHra 3T0 OCHOBHOE JOCTOMHCTBO CMapT-Typuama.

C pasBUTUEM UCKYCCTBEHHOIrO MHTENMNeKTa, 6onblwnX AaHHbIX, 5G 1 apyrnx TEXHONOrMM UHTEN-
nekTyarnbHble TypuctTuyeckme atTpakumm (STA) nonyymnum WMpokoe pacnpocTpaHeHne B mupe. Mpu
aTOM npwu pa3paboTke STA OCHOBHbIE aKLEeHTbl CMECTUNNCL OT OPUEHTALUMU Ha TEXHONOTUN K OPUEH-
Tauun Ha cnpoc.
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CmapT TEXHONOMMU — 3TO KOHKPETHbIE NPOAYKThI U YCIYrn, KOTOPble NOBbILWAT LEHHOCTb Typu-
CTCKOro onbiTa, cnocobcTBys 6onee BbICOKOMY YPOBHIO B3avMOAENCTBUSA, COTBOpPYECTBA U Nepco-
Hanusauuu. VIHTennekTyarnbHble TEXHOMOMMU CEerogHs Criy>kat HeOAHO3HaYHbIM «30HTUYHbIM Tep-
MUHOM» ANs MHOTMX NEepeaoBbIX TEXHOMOMMW, BKIOYas KOMMyHukaumio onvkHero nona (NFC),
OOMOMHEHHYI0 U BUPTYanbHyo pearnbHocTb (AR & VR), noBcemecTHyto cBa3b Yepes Wi-Fi n gpyrue
CeTH, a TaKKe UCMnonb3oBaHne MOBUNbHbIX TEXHOMNOrMKM, iBeacons n gpyrux cMapT-Teros, MOGUITbHbIX
NPUNOXEHUIN, CMapT-KapT, Be6-calToB NOCNeAHEro NOKOSIEHNS U coLMarnbHbIX CETEN, 4aT-00TOB 1 T.
A. MNocKkonbKy HOBblE TYPNPOAYKTbl PA3BMBAOTCS Tak Xe ObICTPO, Kak U HOBblE TEXHOMNOMMU, MOXHO
NPUBECTU €eLLle HECKOMBbKO NPUMEPOB TEXHOMOIMMIM, OTHOCALLUXCH K Smart-Typuamy:

NCMorb30BaHME coLmarnbHbIX CETEN U OHMAaMH-CUCTEM OPOHMPOBAHUS, MOCKOSbKY 3a4acTyto,
npu BelbOpe AeCTUHAUUK, TYPUCTbI NonaratoTCA Ha OT3bIBbl U PENTUHIN, OCTaBIEHHLIE B COLI-
CeTSX M Takmx camTtax, kak Booking.com;

ncnonb3oBaHMe MHAOPMALMOHHBIX TEXHOMOMMN B OTeNsX, Hanpumep, 3ameHa pobotamu
obcnyxmneatoLLero nepcoHana nnmn Ncnosib3oBaHme rocteM cMapTdoHa AN OTKPbITUSA HoMepa
(Takyto TEXHOMNOMMIO UCMONb3YHT B ceTh otenen Hilton);

HeoOblYHble CpeacTBa pasMeLLEeHUs, Takme Kak KancynbHble oTenu, Kotopble 6binv npuay-
MaHbl B AnoHumn B 1970-x rr., ogHako obpenu nonynspHOCTb B HaLLe BpeMs 3a CHET npuem-
NeMbIX LeH N BO3MOXXHOCTU OCTaBaTbCsl HA KOPOTKOE BPEMS.

Ha cerogHAWHWI AeHb pOCT Typu3Ma aBTomMaTuyeckn Byaer o3HayaTb 60mblue BO3MOXHOCTEN
ANs BCEX, MOCKOMNbKy OyaeT cosgaBaTbcsa Gonblue maTepuanbHbix onar, pabounx mect, 3aboT 06
OKpYy>KatoLLier cpege 1 BO3MOXHOCTEN Afis oTAbixa. Bce 310 BO3MOXHO, ecnv oTpacnb bygert rotoea
COBEpLUEHCTBOBATLCS U B MOSMIHOWM Mepe UCMOoNb30BaThb NpenMyLlecTsa LmgppoBon TpaHcopmMaumnu.
A 3TO AOMKHO BbITb Pe3ynbLTaToM KOMMEKTUBHbIX YCUMWA rocyaapcTBa, TyponepaTopoB U OpraHu-
3auun, 3aHUMAaILLMXCA MapKeTUHIOM HanpasneHun. Pa3Butue «ymHoro» Typusama obecneunBaet
«YMHOE» HarnpaBslieHne, a «yMHOro» HanpasfieHMsi B CBOK odyepedb AaeT BO3MOXHOCTb MOMyYnUTb
OnbIT.

[ns umdpoBusaumm TYpUCTUYECKOM OTpacnn Heobxogmmo:

COTpyaAHM4YaTb C YaCTHbIM CEKTOPOM AIld obmeHa MHHOBAUMWOHHbIM OMNbITOM N COBMECTHOIO
Cco30aHnNA YHUKalnbHbIX TYPUCTUYECKNX YCIYT.

YCKOPUTb MPUHSATUE WMHHOBALMOHHbBIX TEXHOMOMMYECKMX pelleHuin B obnactu Typusma,
BKItOYas BUPTyaribHble Typbl, MPUEM U KUOCKU; NPUIOXKEHNS NSt OTCIEXMBaAHNS KOHTAKTOB.

COAencTBOBaTb UHHOBALUMOHHBLIM LUMPOBBLIM U BUPTYanbHbIM pelleHusaM Ans o6beKkToB U
ycnyr Ans nposefeHus MeponpusaTUn AN NOBbILWEHUS KavyecTBa U LLEeHHOCTU rMBpuaHbIX K
OHNarH MeponpuUATUN.

Takne MHHOBaUMN, OCHOBAHHbIE Ha MPOPbIBHbLIX TEXHOJNOIMMNAX, MO3BOJIAT:

1. MNporHo3upoeaTtb NOTPeBHOCTM MONb3oBaTENEN Ha OCHOBE MHOXECTBA (PaKTOPOB M Npeno-
CTaBUTb peKoMeHOauun B OTHOLUEHMM BblOOpa KOHKPETHbIX BUMOOB NOTpebuTenbckon aes-
TENbHOCTK, TAKMX KakK AOCTONpMMeYaTenbHOCTUN, peCTopaHbl U MecTa OTAbIXa;

2. yJ'Iy‘-ILLII/ITb OnblTa nyTeweCcTBEHHUKOB Ha MeCTe 3a CHET npenocrtaBlieHnsA O6LLII/1pHOI;1 VIHCbOp-
MauUunn, MUHTEPAKTUBHbLIX YCIYT C y4ETOM MECTONOJNTOXEHUA N MHANBMAOYann3npoBaHHbIX NHTE-
PaKTUBHbIX YCNYT;

3. npe,D,OCTaBVITb TYypUCtaM BO3MOXHOCTU OeNINTbCA CBOUM OMNbITOM ﬂyTeUJeCTBMVI, 4YTOObI OHM
nomMoranu gpyrmMm nyrtewecrBeHHUKam B rnpouecce npuHATUA peLIJeHVIVI, OXUBIAIN N YKpe-
nnanym nx snedvatneHnd ot ﬂyTeUJeCTBMﬂ, a TakKXe co3gaBarin cBoe npencraBsreHmne o cebe n
CTaTyC B couMnaribHbIX CETAX.

Takum obpasom, MHTeNnekTyanbHble TEXHOMOrMK, UCNoNb3yemble B TYPUCTUYECKOM Hamnpas-
NeHWn, Npu3BaHbl PELINTb OCHOBHblE MPOOGMEeMbl ero YCTOMYMBOCTU, Ynyyllasi KayeCTBO KMU3HM
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BCEX €ero xurtenen. Ytoobl YMHbIE€ HanpaBlieHnA cTtanu yCTOIZ‘-IVIBbIMI/I, HeO6XOD,I/IMa cucrtema npo-
n3BoacTBa u I'IOTpe6J'IeHVIFI TYPUCTUHECKUX YCNYT, KoopanHnpyemas ¢ NOMOLLbH YMHbIX TEXHOSOMNNA.
OcHoBHbIMYU HanpaslieHNAMU pa6OTbI TakoW CUCTEMbI 6yD,YT obecneyeHne coumanbHOn U 3KOHOMU-
yeckon cnpaBeannBeoCTu, yrnpasneHune MchopmaumeVl n CbOpMI/IpOBaHI/Ie NONOXUTENbHbLIX Bne4vyar-
NeHnn ot nytewecrtBu. MNoaxoAa k MHTENINEKTyallbHOMY TYPU3MY B KOHTEKCTE yCTOVI‘-IMBOFO pa3BuUTnNA
npegnonaraeT KoHBepreHunto TEXHOMNOIMM U TYPUCTUHECKOIO OnbliTa. YMHble HanpaelieHnA OOJKHbI
COOTBETCTBOBATb OXNOAHUAM U NOBbILLATL YyOOBNE€TBOPEHHOCTb HOBbIX TUMNOB TYPUCTOB.
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KapaBaeBa AnéHa BukTopoBHa
CtygeHTka 1-ro kypca maructpartypsbl, akynereT Typusma,
TawwkeHTcknn MocyaapcTBeHHbIN YHUBEPCUTET DKOHOMMUKN

B Hawem uccnepoBaHuu npegnpuHaTa nonbiTka BBeAeHWS 3apybexHOro onbita BHEApPEHUS
CMapT-TEXHOMOMN B OTEYECTBEHHbIN O6BEKT KyNbTYPHOro Typuama. B kayecTBe 3apybexxHoro onbita
ObIn NpeacTaBneH NPOEKT poccuinckon komnanmm Polymedia, peanv3oBaHHbIi B [oCygapCcTBEHHOM
WcTopuko-fintepatypHom Mysee-3anoBegHunke umenmn A. C. MNyLlKnHa; B Ka4eCcTBe OTEYECTBEHHOIO
obbekTa BHegpeHus Obin Mcnonb3oBaH [oCyaapCTBEHHbLIN My3en nctopun TuMmypuaos.

[naHayana, komnaHna Polymedia — 9To OAnH 13 nuaepos ayanoBmnayarnbsHOro pblHKa, CUCTEMHbIN
NHTEerpaTop n paspaboTymk NporpamMmmMHbIX peweHnin. Komnanums Gbina ocHoBaHa B 1998 rogy 1 3a
BpEMS CBOEro CyLLeCTBOBaHNA OTKpblna 10 npeactaBuTenbCTB B KpynHenwmnx ropogax Poccumn, CHI
n OAD. lMNMpeacTaBnTENLCTBO KOMMNaHUN B Y3bekncTtaHe 6bino oTkpeiTo B 2012 rogy [1].

[eatenbHOCTb KOMMaHUM B OCHOBHOM 3akmtoyaeTcs B obecnedeHun npeanpuatui, y4ebHbIx
3aBedeHnn n He Tomnbko, AB-komnnekcamn (AyomMoBU3yarnbHbIMK TEXHOMOMMAMK), a TakKe, MyIib-
TUMEONNHBbIMU TEXHOMOTMAMWN AN KOHEePEHL-3anoB 1 NeperoBopHbIX koMHaT. Tak, B 2015 rogy, B
ropoge TalukeHT, komnaHna Polymedia ocHacTtuna LleHTp MoHuTOpuHra u ynpasneHna AK «YsasTo-
caHoaT» ayavoBM3yarbHbIMW KOMMMEKcaMy B OBYX KOH(epeHL-3anax u AByX NeperoBOpPHbIX KOM-
HaTax Ons pykoBoacTBa opraHusauum [2]. B 2018 rogy Obino peannsoBaHO Lenbix ABa MpoekTa
KOMMaHUK No OCHaLLEHMI0 COBPEMEHHbLIMU MYILTUMEAUHBIMU KOMMIEeKcaMu: B YHuBepcuTeTa NHxa
[3] n B HABK «OpuneHT ®unHaHc baHky» [4].

OpHako, HECMOTPS Ha BCE BO3MOXXHOCTM KOMMaHUM 1 peanni3oBaHHble NPoekTbl B Poccuickon
depepaunn n B ctpaHax CHI, ngesa BHegpeHUs cMapT-TEXHOMOMMIA Ha TeppUTOpPMK Y30eKknuctaHa B
cepe KynsTypHO-MO3HaBaTENbHOrO Typu3ma BCe eLle OCTaeTCs He BbIMOSTHEHHOMN.

KomnaHus Polymedia cunTtaet cBoen Mmuccmen paclumpeHmne BO3MOXHOCTEN COTPYAHUKOB U rnoce-
TUTENEN My3eeB 1 ranepen, TeaTpax 1 BbICTaBOYHbIX/pasBrekaTenbHblX NPocTpaHcTBax [5]. «Kpusuc
noceLleHnsa, — Kak roBoOpuUT OAMH U3 4nieHoB KomMnaHum Polymedia KynakoB KOHCTaHTMH B cBOeM
BbICTyNneHmmn B [anepee n3obpasntenbHOro ckycctea YsbekucrtaHa 5-ro mas 2023 roga, — cBsidaH
C NOBCEMECTHOWN LnNgpoBU3aLneEN U yCNOBUSMN MYNBTUMEOUAHOIO KOHTEHTA, KOrda OCHOBHOE BHU-
MaHWe MOMOAEXM YAeNeHO KOMMbITEPHBIM TEXHONOMNAM, ouribMaM U Urpamy».

PeweHve o 3anycke crneumanbHOW NporpaMMbl U BHEAPEHUE Cepui MHTEPaKTUBHbIX MHCTar-
nauun B locygapctBeHHOM WcTtopuko-JiutepatypHom Mysee-3anosegHuke A. C. [lywkunHa B
Bonblumx Bsaszemax 6b1r1o cBs3aHo ¢ 220-netnem co gHA poxaeHus noata [6]. Bce ncnonb3oBaHHbIe
TEXHOMNOrnW, BNonHe NPUMeHNMbl Uy Hac B [ocygapcTBeHHOM My3ee UcTopun Tumypuaos.

Tak, «[lMywknH B 3epkane» — WHCTaNNAUWs, OCYLLECTBEHHasi C WUCMOMb30BaHNEM Kamepbl
Logitech C525, npukpenneHHoOn K 3epkany CBepxy, CO34aeT BnevaTNeHne «OXMBLUENY» 3epKaribHOM
rmagn. Korga nocetntenu noaxodsaTt K HeMy, nsobpaxeHue nosiBnseTcs u3 rnybuHbl NOBEPXHOCTH
N NPUBETCTBYET rocTen; nporpammHoe obecneyveHne AddReality nogaepxmeaeT pacrnosHaBaHue u
TPEKMHT NnL, a caMo 3epkario Ha akpaHe ultra HD Aqua View Smart TV nMeeT BCTPOEHHbIE KONTOHKN.
MogobHasa TexHonorus nogowna 6bl 1 B rMaBHOM 3arne myses uctopun TUMypuaoB, rae noBepx
dpeckn, HanpoTUB MaBHOMO BXoda, MOXHO Oblno 6bl HamoXuTb M3obpaxeHne camoro Amupa
Tumypa, pacckasbiBalOLLEro O CBOEN M3HKU (Kak aTo genaet AnekcaHap Cepreesudy B CBOEM My3ee
B bonblunx Bssemax).
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MogoGHasa TEXHONOrMA MCMNONb3YeTCA U B «OXMBLUMX KapTUHaxX». XXuBble KapTUHblI BHEAPEHbI
Ha ocHoBe LCD aucnnees 43-inch LG 43SM5KE, co Bce TOM e CUCTEMOM pacno3HaBaHUs nvu U
HebGOonbLWMMK BCTPOEHHbIMU KamepaMu. Kak n3BecTHO, My3en nctopum TumypuaoB npegnaraer He
TONbKO UCTOPUIO camoro AMmpa Tumypa, HO U ero NOTOMKOB, NOTOMY, 6bI10 Gbl BNOMHE MHTEPECHO
B HEKOTOPbLIX 3anax, NoCBSLLEHHbIX 3TON TeMaTuke, pacnonoXntb NoaobHble kKapTuHbL. Ha HuX, kak
KHs3b [onuubiH unu Maeen | B my3ee lNylikuHa, getn camoro AMupa Tumypa uUnu ke ero NoTOMKMU,
Hanpumep 3axmpuaanH Myxammag Bobyp, mornu 661 npogomkuTh pacckad Amupa Tumypa 3 rmas-
HOro 3ana, HO yXe O ApYrnx cobbITUAX TOrO BPEMEHN.

Kak npaBvno, ans cosgaHusa Takow KapTuHbl (kak n ansa 3epkana), Tpebyerca uenas komaHaa
npodeccrnoHarnbHbIX PEXUCCEPOB M aKTepoB, He 3abbiBasi U1 O CKOOPAMHUPOBAHHOW paboTbl C
KOMaHZOoM camoro My3es.

OrpomHble BbICTaBOYHbIE 3anbl B My3ee UCTOpuM TUMYpMAOB MO3BOMSOT MPUMEHUTb TEXHO-
noruo mannuHra (c aHrn. Map — kapta). 3T KapTbl AMHAMUYHbI, CPOELUPOBaHbI Ha MOM KOMHaTbI
1 MOryT NpeacTaBnaTb abcontoTHO NIOOON KOHTEHT, MO XenaHuo pykoBoacTea My3es. B mysee lNyww-
KMHa 3TO 3anncb MCTOPUYECKNX COObITUIA, MPOUCXOAMBLLMX B paioHe My3es B TO BPEMS, a B My3ee
nctopum TUMyprAOB 3TO MOTyT ObITb KapTbl BOEHHbIX MOXOA0B camoro AMupa Tumypa unm xe kaprta
€ro MMnepumn no Mepe paspacTtaHug.

B KOHUE, CTOUT BCe-Takn OTMETUTb, YTO NMtobasi MIHHOBALNS UMK Ke CMapT-TEXHOMNOINS paHee He
N3y4yeHHas 1 He NpuMeHsiemas B onpeaeneHHoM MecTe, Bcerga MOXeT nosneyb 3a cobon psag npo-
6nem. 31o MoryT GbITb NPObnemsbl, cBsA3aHHbIe ¢ obecneyeHnem 1 o06Cny>KMBaHMEM HOBbIX TEXHO-
NOrNRN; 3TO BCE Ta Xe MX YCTaHOBKAa U ynpaeneHune; ctoga e MOXHO OTHEeCTU U (PHaHCOBLIV BOMPOC.
O TOM, KTO 1 KOrga OoMmKeH domHaHCUpoBaTb NOAOOHbIE MPOEKTbI JOIMKEH pellaTh HE TONMbKO cam
My3ei. BHMMaHWe co CTOPOHbI rocyaapcTBa sIBMSIeTCA HEOTbEMIIEMON YacTu BHEOPEHUSA CMapT-Tex-
HOMOrmm, n B 0CO6EHHOCTM AN pa3BUTUSA KYNETYPHOTO Typu3Ma B PervoHe.

1. OcHoBHoW Be6cant komnaHum Polymedia. URL: https://www.polymedia.ru/; BebcanT odmumansHoro npeactTaBuTenscTea
komnaHumn Polymedia B Y36ekuctare. URL: https://polymedia.uz/

2. TpoekTt komnaHun Polymedia B LieHTpe moHuTOpuHra u ynpasnexusi AK «Y3aBTocaHoaT» B I. TallkeHT, Y3bekunctaH
(2015). URL: https://www.polymedia.ru/proekty/sistemnaya-integratsiya/47338/

3. TpoekT komnaHun Polymedia B YHuBepcutete MHxa, . TawkeHT, Y3bekuctaH (2018). URL: https://www.polymedia.ru/
proekty/sistemnaya-integratsiya/49825/

4. TpoekT komnaHun Polymedia B YABK «OpueHT ®uHaHc BaHk», . TawkeHT, Y36eknctaH (2018). URL: https://www.
polymedia.ru/proekty/sistemnaya-integratsiya/49717/

5. PeweHusa onsa mysees, TeaTpoB M BbICTABOYHBLIX LIEHTPOB, npeanaraemMbix komnanven Polymedia. URL: https://www.
polymedia.ru/sistemnaya-integratsiya/installyatsii-dlya-obyektov-kultury/

6. [MpoekT komnaHun Polymedia B locyaapcteseHHoM VicTopuko-NntepatypHom Mysee-3anosegHuke nm. A. C. MyLikmHa,
r. Mockea, Poccuickaa Pegepaumsa. URL: https://www.polymedia.ru/proekty/sistemnaya-integratsiya/50134/

https://yashil-igtisodiyot-taraqgiyot.uz



Bahrieva Zarina Nasimovna
«Ipak Yo'li «turizm va madaniy meros xalqaro universiteti, 1-kurs doktoranti

Annotatsiya: Ushbu maqgolada xalqaro turistik xizmatlar rivojlanishi dinamikasi, pandemiyaning sanoatga
ta’siri va pandemiyadan keyingi holati o‘rganildi, sohadagi tendensiyalar tahlil qilindi.

Kalit so‘zlar: xalqaro turizm, turistik xizmatlar,turistik resurslar

Abstract: In this article, the dynamics of the development of international tourist services, the impact of the
pandemic on the industry and the post-pandemic situation were studied, trends in the field were analyzed.

Key words: international tourism, tourist services, tourist resources

AHHOTauus: B gaHHoOM cTatbe n3yyvyeHa gnHamMmumka pa3Bnutmna MexayHapoaHbIX TYPUCTUYECKUX YCIYT, BITUAHNE
naHgemMmm Ha oTpacsib U noctnaHaemMmmnyeckasa Cutyauunad, npoaHarm3npoBaHbl TEHOEHLUNN B cq)epe.

KntoueBble croBa: MexayHapoaHbI TYpU3M, TYPUCTUYECKUE YCIYTU, TYPUCTCKUE PECYPCHI.

KIRISH

Turizmning e’tiborli jihatlaridan biri shuki, mazkur soha hech ganday tabiiy resurslarning kamayib
ketishiga olib kelmay, balki milliy igtisodiyotning taraqqiy etishiga olib keladi. Dunyodagi 190 dan ortiq
davlatning qariyb 150 tasining igtisodiyotida turizm o'z o‘rnini egallagan. Mamlakatda turizmni rivo-
jlantirish nafaqat savdo, transport, aloqa, qishloqg xo'jaligi, qurilish, iste’mol tovarlari ishlab chiqarish
kabi igtisodiyotning yetakchi tarmoqlariga rag‘batlantiruvchi ta’sir ko‘rsatadi, balki igtisodiy qayta qur-
ishning eng istigbolli yo‘nalishlaridan biri hisoblanadi. Xalqaro miqyosdagi jarayonlarga nazar tashlay-
digan bo‘lsak, har bir mamlakat turizmni rivojlantirishga intilayotganligiga guvoh bo‘lishimiz mumekin.
Birog turizm ayrim mamlakatlarning diversifikatsiya gilingan yirik igtisodiyotidan joy egallasa, ba’zi
mamlakatlarning asosiy daromad manbai ekanligini ham inobatga olish lozim. UNWTOning 2021-
yilgi ma’lumotlariga ko‘ra, turizmning ayrim mamlakatlar yalpi eksportidagi ulushi quyidagicha tag-
simlangan: Makao — 87 %, Maldiv orollari — 85,3 %, Xorvatiya — 38 %, Gruziya — 37,2 %, Armaniston
— 27,5 % va hokazo [1].

ADABIYOTLAR SHARHI

Turistik xizmatlar sohasini yanada rivojlantirishning turli rekreatsion jihatlari xorijlik va mahalliy
igtisodchi olimlar, turli ekspertlar ilmiy ishlari hamda hisobot ma’ruzalarida muhim tadgiqot predmeti
sifatida tadgqiq etilgan.

Jumladan, xorijlik olimlar O.V.Shpirnya [1] “Xalgaro turizm xizmatlari bozorining rivojlanish ten-
densiyalari” maqolasida turistlar ogimining kirib kelishini ko‘paytirish, turistlarga xizmat ko‘rsatish
uchun barcha shart-sharoitlarni yaratish, turistlar xavfsizligini ta’minlash, turistik industriyani tashkil
qgilish va rivojlantirish hamda xalgaro turizm bozori rivojlanishining statistik tahlilini amalga oshirgan,
asosiy urg‘uni esa Rossiyadagi holatga qgaratgan. E.N.Tolonov va S.A.Omurzakov [2] o‘zining
“Qirg‘iziston Respublikasida xalqgaro turizm bozori rivojlanish strategiyasi” nomli maqgolasida xalgaro
turizm bozorining asosiy shartlari va salohiyati umumlashtiriigan va guruhlashtirilgan, uning funksi-
yalari tizimlashtirilib, evolyutsion rivojlanish omillari tasniflangan, shuningdek, xalgaro turistik bozor
gisman tahlil gilingan. V.M Kitsis va L.A.Ponimatkina [3] “Rivojlangan va rivojlanayotgan davlatlarda
xalgaro turizmning zamonaviy tendensiyalari” maqolasida turizmni davlat tomonidan tartibga solish-
ning mazmuni, turizm sohasida davlat siyosatini amalga oshirishning ustuvor yo‘nalishlari, vositalari
va usullari, sohani samarali rivojlantirishning asosiy tamoyillari va qulay raqobatchilik muhitini shak-
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llantirish yo‘nalishlari hamda zamonaviy turizm bozorining rivojlanish tendensiyasi ilmiy asoslarini
yoritgan, biroq pandemiya va uning ta’sirini to‘liq tahlil gilmagan.

TADQIQOT METODOLOGIYASI VA EMPIRIK TAHLIL

Hozirgi davrda rivojlangan mamlakatlarda ijtimoiy rivojlanishning ustuvor vazifasi shaxsning har
taraflama rivojlanishi, shaxsiy mukammallashuvi, uning madaniy va ma’naviy kamol topishi bo‘lib
goldi. Ushbu jarayonning muhim elementi turizmni rivojlantirish bo'lib, u insonning har taraflama rivo-
jlanishida uning ehtiyojlarini gondirishga ko‘maklashadi. Jahon turizmining taraqqgiy etishi umumjahon
integratsiyalashuv va globallashuv jarayoni bilan uyg‘unlashmoqda, barcha darajalardagi xalgaro
hamkorlikning muhim vositasiga aylanmoqda.

Globallashuv jarayonlari shundan dalolat bermoqgdaki, turizm xalqaro xizmatlar savdosining bir
yo‘nalishi sifatida zamonaviy ijtimoiy taragqiyotning ajralmas gismidir [4]. Xalgaro turizm bozori mam-
lakatni ijtimoiy- igtisodiy rivojlantirishning qudratli omili sifatida maydonga chigmogda hamda xorijiy
kiritmalar ogimini, aholi bandligini oshirishni, uning turmush darajasi yaxshilanishini, shaxslararo alo-
galarning kengayishini ta'minlamoqgda. Xalqgaro alogalarning kengayishi madaniy-tarixiy, tabiiy meros
yodgorliklarini saglash va asrab-avaylash masalalarini hal qilgani holda, yangi yo‘nalishlarni ochadi,
igtisodiyot tuzilmasining diversifikatsiyasiga ta’sir ko‘rsatadi.

Xalgaro turistik kirib kelishlarining umumiy tuzilmasida eng katta ulush Yevropaga to‘g‘ri kelgan,
keyingi ofrinlarni Osiyo, Tinch okeani mintagasi va Amerika egallagan. Eng kichik ulush esa Yaqin
Sharq va Afrikaga to‘g'ri kelgan.

Jahon turistik xizmatlar bozorining 2013-2022-yillar kesimida xalqaro turistik kirib kelishlar
bo‘yicha eng ommalashgan asosiy davlatlar — Fransiya, AQSh, Ispaniya, Xitoy, Italiya, Turkiya, Ger-
maniya, Buyuk Britaniya, Rossiya, Meksika. Ushbu mamlakatlarning yetakchi ofrinlarga chiqishiga
gator omillar ta’sir ko‘rsatdi, bular:

turistik mavsumning uzoq davom etishini belgilab beruvchi geografik qulay joylashuv va tabiiy
iglim sharoitlari;

madaniy-tarixiy meros ko‘lamlarini aks ettiruvchi tarixiy, me’moriy yodgorliklarning mavjudligi;
yuqori sifat darajasida xizmat ko‘rsatish;

mahalliy aholi, kichik biznes korxonalarining xorijiy tillarni bilish, turistik imkoniyatlarni reklama
qgilish asosida turistlar bilan ta’sirlashuvi;

turizm sohasini davlat tomonidan qo‘llab-quvvatlash bo‘yicha tadbirlar o‘tkazish [10].

XULOSA VA MUNOZARA

Xalgaro turistik xizmatlar bozorining rivojlanish dinamikasi tahlili turizm sanoati jahon igtisodiyo-
tining ajralmas qismi ekanligi va dinamika zamonaviy tendensiyalar bilan bog'ligligini yagqgol ko‘rsa-
tadi. Tendensiya tahlili pandemiyada davrni alohida tahlil gilishni talab etadi. Mazkur davrda turistlar
ogimi kamayishi, bandlik va turizmdan kelib tushadigan daromadning keskin gisgargani aniglandi.
Ushbu pasayishga qaramay, 2030 yilga kelib, xalgaro turistik tashriflar soni 2030 yilga 1,8 milliardni
tashkil etishi prognoz gilinmoqda.

1. Qayumov A.A,, Adilov B.B. Jahon turizmining O‘zbekistonda rivojlanish tendensiyalari. // Ekonomika i finansel (Uzbeki-
stan), 2 (134), (2020): 29-35.
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fanlari bo'yicha falsafa doktori (PhD) ilmiy darajasini olish uchun tayyorlangan dissertatsiya avtoreferati. — Samarqgand,
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3. Abiev J.N. Milliy igtisodiyotda turizm tarmog'ini rivojlantirishning tashkiliy-igtisodiy mexanizmlarini takomillashtirish.
Igtisodiyot fanlari bo‘yicha falsafa doktori (PhD) ilmiy darajasini olish uchun tayyorlangan dissertatsiya avtoreferati. —
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Samargand, 2019 y. 8-12-b
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Abstract: Serious positive changes are already taking place in the tourism sector of Uzbekistan. In parallel
with the abolition of visas for citizens of a number of countries, with the construction hotels and the develop-
ment of new routes, much attention is paid to the implementation of innovative solutions that will make the
holidays of tourists and travelers in our country more pleasant and comfortable.

Key words: Smart tourism, systematic changes, innovation, technology.

Annotatsiya: O‘zbekistonda turizm sohasida allagachon jiddiy ijobiy o‘zgarishlar ro‘y bermoqda. Bir gator dav-
latlar fugarolari uchun vizalar bekor qilinishi, mehmonxonalar qurilishi va yangi yo‘nalishlar ishlab chigilishi
bilan bir qatorda sayyohlar va sayohatchilarning mamlakatimizdagi dam olish kunlarini yanada yoqimli qilish
imkonini beruvchi innovatsion yechimlarni hayotga tatbiq etishga katta e’tibor qaratiimoqgda.

Kalit so‘zlar: Smart-turizm, tizimli o‘zgarishlar, innovatsiyalar, texnologiya.

AHHOTaLysA: Cepbe3Hble MO3UTMBHbLIE U3MEHEHMS Y)Ke NMPOUCXOAAT B TypUCTUYecKon cdepe Y3beknctaHa.
MapannenbHO C OTMEHON BM3 ANS rpakgaH psaa CTpaH, CTPOMTENbCTBOM OTenel U pa3paboTkon HOBbIX
MapLUpYTOB GOsblUOe BHUMaHWEe YOEnsieTcs BHEAPEHWIO VMHHOBALMOHHbLIX PELLUEHWI, KOTopble caenarT
OTAbIX TYPUCTOB U MYTELLECTBEHHMKOB B Hallei cTpaHe 6onee NpUATHLIM. U YAO0OHbIN.

KntoyeBble criosa: CmapT—TypmM, CUCTEMHbIE U3MEeHEHUA, NHHOBaL N, TEXHOIOINNA.

This article indicates the issue of the development of a narrow tourism destinations in the Republic
of Uzbekistan-Smart tourism. The possibilities of tourists to engage in this type of tourism are ana-
lyzed. The main objective of the study is to show what opportunities and services tourists have for
doing this kind of travel.

In the age of digital technology, the development of various Smartphones and other gadgets, like
PS3-, Xbox-, Netflix-, Hulu-, iPad-, Kindle-, available to every person, it is more and more difficult to
the tourism industry to impress tourists. Nevertheless, enormous opportunities open up when trav-
eling to the most wonderful corners of our planet. Using a regular Smartphone, you can find the way
to wherever your soul pleases.

Conception of Smart tourism is used to describe modern processes in society and in many areas
of activity. The term has only recently come into use.

In the Republic of Uzbekistan in recent years there has been developing various types of tourism.
Among them are cultural, business, religious, gastronomic, event and others. Event tourism has
recently gained particular popularity in connection with the previously noted holding of the most var-
ious events at the national and international levels. When thinking about how to spend a vacation or
relax on the weekend, a modern person will first of all open a browser on a computer or Smartphone.
Oddly enough, you will find there a huge number of offers from a wide variety of travel companies.
What is more, articles about healthy relaxation at home, blogs and opinions of a huge number of
people are available in the Internet. And, of course, one of the first questions will be how to spend
your weekend the cheapest. In our opinion, the best solution would be to engage in Smart tourism.

Smart tourism is tourism in which the constant and systematic use of Smart elements leads to
the creation of additional travel value for the tourist (Lysoivanenko, 2021). The proposed definition
of Smart tourism focuses on the acquisition of additional value of tourist services for the consumer
through the use of Smart technologies.

From a marketing perspective, this is the main advantage of Smart tourism. On the AppStore or
PlayMarket pages you can find various applications for researching holiday destinations, both for your
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or a neighboring region, and for more global travel. You can find tons of restaurants on these apps,
attractions, clubs, places for active recreation, exhibitions and similar places of interest to tourists.

It is known that Smart is a new quality that arises from the integration of 2 or more components,
one of which is technological innovation and/or the Internet. Since the concept of Smart element is
also used below, let us clarify that it is understood as an integral part of the whole that has the attri-
bute (quality) of Smart (Alahi, 2023).

The word “Smart” describes technological, economic and social events based on IT technolo-
gies, which are based on certain databases, new ways of connecting and exchanging information
(Shea, 2023).

To understand the new definition of Smart tourism, the authors formulate the main definitions that
make up its semantic content:

Smart tourism company/firm is an organization operating in the field of tourism, in which the use
of Smart elements in business leads to a fundamentally new quality of processes that increases the
efficiency of commercial activities and the competitiveness of the company (Koo, 2015).

Smart tourist is a consumer of tourism services who constantly uses Smart elements to achieve
a new quality of processes in tourism in order to most fully satisfy their tourist needs.

Smart process (in tourism) is the process of providing tourist services, which makes it possible to
effectively meet the needs of a Smart tourist (Chuang, 2023).

Another characteristic feature of Smart tourism is its creative nature. Smart tourism destinations,
explored in terms of changes in spending, length of stay, vacation time, tax evasion, health and
safety, control, overtourism phenomena. This component applies Smart city principles to urban or
rural areas and considers not only residents but also tourists in its efforts to support mobility, accessi-
bility and distribution of resources, sustainability and quality of life/visit. There are enough examples
in the world of using Smart elements in the tourism sector. Different countries are finding their own
ways in this direction. Barcelona, for example, offers travelers interactive bus stops that not only pro-
vide tourist information and bus arrival times, but also have USB ports for charging mobile devices. In
addition, it makes bicycles available throughout the city and travelers can check their location using a
Smartphone app, thereby promoting sustainable transportation around the city (Ulrike Gretzel, 2015);
the City of Brisbane recently installed more than 100 beacons at attractions to relay information to
tourists via a mobile app if they are within a certain radius of the site (Koo C., Smart tourism: foun-
dations and developments, 2015): Jeju Island in South Korea has just announced itself as a Smart
tourism destination that will use innovative technology to deliver content to tourists (Alaa, 2023).
For example, in Asia and Europe, Smart tourism programs have been developed within the frame-
work of the Smart-City concept, promoting the region, while new tourist destinations are emerging.
In addition, applications for users are being developed in Europe. In China and South Korea, they
support projects aimed at creating the technological infrastructure of Smart tourism. In Australia, the
emphasis is on Smart management (Josep A. Ivars-Baidal a, 2021).

One of the hardest hit sectors by the 2020 pandemic was the tourism industry. Before the pan-
demic, tourism was a booming industry, with all countries seeing greater growth. International tourism
experienced the greatest difficulty throughout 2020, as many countries effectively shut down around
90 percent of inbound and outbound travel for more than six months, causing international tourism
industry revenue to fall by 80 to 90 percent for the year. In many of the problems of the pandemic,
technology has become an easing solution (Tourism Policy Responses to the coronavirus (COVID-
19), 2020). For example, in Uzbekistan schools were able to switch to online learning and all educa-
tional activities were conducted online. The same applies to other forms of business and professions,
remote work has become the order of the day. It is estimated that apps were downloaded 115 bil-
lion times in 2019 (Google Play and 10S app stores, 2020). Platforms increasingly control the pur-
chase of goods (Amazon, Alibaba, E-bay), the flow of information (Alphabet, including Google), data
processing (Microsoft), online communication (Facebook, Instagram, Weibo, Whatsapp, Tencent,
Twitter), trade, sales and logistics (JD; SAP), entertainment streaming (Netflix, YouTube) or finan-
cial transactions (PayPal, ApplePay). The widespread adoption of ICTs has led to changes in how
consumers find, access and interpret information; how they plan and buy; interact and participate
(Gossling, 2021).
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Over the past few decades, technology has helped the travel and tourism industry increase its
reach through travel booking websites, videos, blogs and travel photos. Digital tools and content
have become a vital source of information for holidaymakers planning their next vacation or creating
a wish list. In addition, Smart tourism recognizes that consumers can also create and offer value as
well as control and therefore take on a business or management role. AirBnB, for example, has intro-
duced mutual reviews, encouraging guests to rate hosts and hosts to rate guests, in a form of peer
review (Stefan Gossling a b ¢, 2021). This effectively expands surveillance structures and creates the
need for online reputation management.

CONCLUSION

Thus, increased tourism will automatically mean more opportunities for everyone, as more wealth,
jobs, environmental concerns and recreational opportunities will be created. All this is possible if the
industry is willing to improve and take full advantage of digital transformation. And this should be the
result of the collective efforts of the state, tour operators and organizations involved in destination
marketing.

According to the authors, to digitalize the tourism industry it is necessary:

Collaborate with the private sector (tour operators, tour agencies, hotels and other sectors of
the tourism industry) to share innovative experiences and jointly create unique tourism ser-
vices;

Accelerate the adoption of innovative technology solutions in tourism, including virtual tours,
touch-free: contactless technologies, automatic payment systems and others;

Promote innovative digital and virtual solutions for event venues and services;
to enhance the quality and value of hybrid and online events.
Such innovations, based on breakthrough technologies, will allow:

1) predict user needs based on different of factors and provide recommendations regarding the
selection of specific types of consumption activities, such as attractions, restaurants, hotels
and recreational areas;

2) improve the traveler experience by providing rich information, location-based interactive ser-
vices, and personalized interactive services;

3) provide opportunities for tourists to share their travel experiences to help other travelers in
the decision-making process, enhance their travel experiences, and build their self-image and
social media status.
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Abstract: The article considers the concept of digital transformation of the tourism industry and the main com-
ponents of smart tourism such as: smart business, smart tourist destinations and smart experience. Based
on the analysis of international experience, the article substantiates the need for the development of smart
tourism in the regions and the introduction of digital technologies in the tourism sector. The author puts for-
ward recommendations for the digital transformation of the tourism industry.

Key words: tourism, digital technology, smart tourism, smart tourism, smart business, smart travel destina-
tions, smart experiences.

Annotatsiya: Ushbu maqgolada shahar landshafti yechimlari, arxitektura-landshaft infratuzilmasini shakllan-
tirish va ekotizimlardan keng foydalanish yoritilgan. Bundan tashqari, turizm va arxitektura sanoatida aqlli
shahar infratuzilmasining asosiy rollaridan biri tashrif buyuruvchilar tajribasini oshirish va bargaror va sama-
rali shahar muhitini yaratishdir. Aglli shahar infratuzilmasi sayyohlarga shaharni osongina kezish va kashf
gilishda yordam beradigan vaqt hagida ma'lumot va interaktiv xaritalar bilan ta'minlashi mumkin. Misol uchun,
aqlli shahar landshaft dizayni va ma'lumot stollari sayyohlarga tarixiy diqqatga sazovor joylar, yaqin atrofdagi
diggatga sazovor joylar va hududda sodir bo‘layotgan madaniy tadbirlar hagida ma'lumot berishi mumkin.

Kalit so‘zlar: turizm, ragamli texnologiyalar, aqlli turizm, aqlli turizm, aqlli biznes, aqlli sayohat joylari, aqlli
tajribalar.

AHHOTauus: B gaHHOW cTaTbe OCBELLEHbl FOPOACKMNE NaHAWadTHbIE peLleHns, dopMUpoBaHME apXu-
TEKTYpHO-NaH4WwadTHON MHPACTPYKTYpPbI, LUMPOKOE WUCMONb30oBaHMe 3akocuctem. Kpome Toro, ogHa w13
OCHOBHbIX POfen MHPaCTPYKTypbl YMHOFO ropoga B UHAYCTPUM Typuama M apXMTEKTYPbl 3aKO4aeTcs B
MOBbLILLEHMM KayecTBa OOCNy>XMBaHWUSI NMOCETUTENEN U CO3LaHUN YCTOMYMBOWM U 3PEEKTUBHON FOPOOCKON
cpenbl. IHpacTpykTypa yMHOro ropoga MOXeT NpegocTaBUTb TypucTam akTyarbHy MHpopMauuo u MHTe-
pPaKTUBHbIE KapTbl, KOTOPbIE MOMOTYT UM C NIEFKOCTBIO OPUEHTMPOBATLCS U UccnenoBaTh ropog. Hanpumep,
naHawadgTHbIN OM3alH «YMHOrO ropoga» W WH(OpPMaUMOHHbLIE CTOWKM MOryT MPenoCTaBUTb TypucTam
MHopmaunio 06 UCTOPMYECKUX LOCTOMPUMEYATENBbHOCTSX, Onuanexalimx AOCTONPUMEYaTENbHOCTAX U
KyNbTYPHBIX MEPOMNPUATUSIX, MPOUCXOAALLMX B 3TOM panoHe.

KntoueBble crnosa: Typu3Mm, LUMPOBbLIE TEXHONMOMMWN, YMHbIA TYPU3M, YMHBIN Typu3Mm, YMHbIN BusHec,
YMHbIE HanpasneHus AN nyTewecTBmn, yMHbINA OMbIT.

INTRODUCTION

Smart-tourism consists of several levels. The first is the innovation and tourism direction based
on smart-city infrastructure (eco-friendliness, convenience of accommodation, modern management
systems and so on). The second level is the smart direction, which involves the integration of informa-
tion and computer technologies with physical infrastructure objects (interactive reference pavilions,
Wi-Fi, tourist applications for smartphones and so on). Smart-tourism implies coordinated actions
and strategic investments in the development of innovative activities in the direction of quality of
life, sustainable development of physical infrastructure and so on. Smart-tourism combines tourism
experience with information technology, allowing personalization of information for a particular user
(presenting information relevant to a particular tourist).

In addition, the quality and satisfaction of services are monitored in real time.

The tourist not only consumes the tourist service, but also takes an active part in its creation and
development (photo reports, comments, experience).

The third component of smart tourism is an innovative business environment that supports
the necessary business processes and organizational flexibility (payment, booking, service, man-
agement). An extremely important part of this type of tourism is innovative tourism logistics, which
involves the use of the latest logistics developments.
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In addition, smart-city infrastructure can also contribute to the architectural aspects of a. For
example, smart buildings can incorporate advanced technology to optimize energy consumption,
improve air quality, enhance the overall sustainability of the urban environment. Furthermore, smart
transportation systems can help tourists easily access different parts of a city. This includes smart
public transportation networks that provide real-time information on bus train schedules, as well as
smart parking systems that help tourists find available parking spaces.

Moreover, smart-city infrastructure can also play a crucial role in preserving the cultural heritage
of a city. For example, smart surveillance systems can help protect historical sites and prevent illegal
activities. Additionally, smart lighting can illuminate architectural landmarks in an energy-efficient and
visually appealing manner [1].

Methods and methodology. In the architectural industry, smart tourism is transforming the way
buildings and destinations are designed and experienced. Architects are incorporating smart technol-
ogies into their designs to enhance the visitor experience and improve sustainability.

One of smart tourism in architecture is the use of intelligent building systems. These systems use
sensors and control systems to automate and optimize various functions in a building. For example,
lighting systems can be programmed to adjust based on occupancy and natural light levels, reducing
energy consumption. Similarly, HVAC systems intelligently regulate temperature based on occu-
pancy and outside weather conditions, leading to energy savings [2]. Smart tourism architecture also
includes the integration of digital signage and wayfinding systems. These systems use interactive
displays and mobile apps to provide visitors with real-time information about the building or destina-
tion. They can offer, exhibits information, and event updates, making it easier for visitors to navigate
and engage with the [3]. Fig 1.
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Fig.1: The smart solar bench is an interactive bench made to meet the need of today’s connected consumers. (By
model: EngoPlanet)

Virtual and augmented reality technologies are also being utilized in smart tourism in architec-
ture. These technologies allow visitors to experience a building or destination virtually before their
visit, giving them a sneak peek at what expect. Augmented reality can also be used on-site to provide
interactive information about the building, design, or features.

Furthermore, smart tourism in architecture focuses on sustainability and environmentally-friendly
design. Architects are incorporating renewable energy systems, such as solar panels and geothermal
heating and cooling to reduce the environmental impact of buildings. They are also using smart sys-
tems to monitor and manage energy, water usage, and waste management, ensuring that buildings
operate efficiently and in an environmentally sustainable manner. Fig.2.
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Fig.2: Lighting systems. 1.Day: use the sunlight; 2-3. Night: use the wind

Smart tourism is also making an impact on the field of landscape design, as designers incorpo-
rate technology and sustainable practices to create innovative and immersive outdoor experiences.

One aspect of smart tourism in landscape design the use of smart irrigation systems. These sys-
tems use sensors and weather data to determine when and much water to irrigate, reducing water
waste and optimizing plant health. By using such systems, landscape designers can create sustain-
able and water-efficient landscapes that require less maintenance.

In addition to irrigation, tourism also involves the use of intelligent lighting in outdoor spaces.
Lighting systems can be programmed to adjust on natural light levels and occupancy, creating a
dynamic and energy-efficient lighting experience.

This not only enhances the visual appeal of the landscape but also promotes safety and security
for visitors during the evening hours’ Smart tourism in landscape design also incorporates the use
of interactive digital installations. These installations can include displays, projection mapping, and
augmented reality experiences that engage visitors and provide information about the site’s history,
flora and fauna, and sustainability features. These interactive elements create a more immersive and
educational for visitors.

Results. Furthermore, sustainable materials and practices are an essential part of smart tourism
in landscape. Designers are incorporating native plants and trees, which require less water and main-
tenance, into their landscapes.

They are also implementing permeable paving and rainwater harvesting systems to manage
storm water runoff promote water conservation. The integration of renewable energy sources, such
as solar panels and wind turbines, another aspect of smart tourism in landscape design.

These energy sources can power outdoor lighting, charging stations, and other amenities,
reducing the reliance on traditional energy sources and reducing the carbon footprint of the.Fig.3.

Fig.3: Eco Park Benches
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Smart tourism is transforming the field of landscape design by integrating technology, sustain-
ability and interactive elements into outdoor spaces.

From smart irrigation systems and intelligent lighting to interactive digital installations and renew-
able energy sources, designers are creating immersive and sustainable landscapes that enhance the
visitor experience. The use these innovative technologies and practices in landscape design aligns
with the overall goal of smart tourism to create and sustainable experiences for travelers.Fig.4., Fig.5.
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Fig.5: Touristic roadway Tashkent-Djizakh-Samarkand (M39) concept design

Smart tourism plays a significant role in the development of smart cities. A smart city refers to
a city that uses technologies and data to improve the quality of life for its residents and visitors.
harnesses digital technologies, connectivity, and data to enhance urban operations, services, and
sustainability. In the context of smart tourism, a smart city utilizes technology to offer enhanced expe-
riences to tourists and optimize the management of tourist destinations [3].

Here are some key aspects of smart tourism in smart cities:

m Connectivity and Infrastructure: Smart cities provide robust connectivity and infrastructure
to ensure seamless access to information and services tourists. This includes high-speed internet
access, Wi-Fi hotspots, and smart transportation systems that integrate various modes of transpor-
tation and provide real-time updates.
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Mobile Apps and Platforms: Smart cities leverage apps and platforms to provide tourists
with easy access to services, information, and personalized recommendations. Apps can offer fea-
tures such as virtual tour guides, real-time navigation, ticket booking, and recommendations for local
attractions, restaurants, and events.

Data and Analytics: Smart cities collect and analyze data various sources to gain insights
into tourist behavior, preferences, and patterns. This data can be used optimize visitor flows, improve
resource management, and deliver personalized experiences. For instance, data analysis can help
in managing crowd control during peak tourist seasons or events [4].

Sustainability: Smart tourism in smart promotes sustainability by integrating environmental-
ly-friendly practices. This includes energy-efficient buildings and infrastructure, smart waste systems,
and the use of renewable energy sources. Smart cities strive to minimize the environmental impact
of tourism while enhancing the visitor experience.

Safety and Security: Smart cities prioritize safety and security for tourists using technolo-
gies like surveillance cameras, sensors, and smart emergency response systems. These systems
can detect emergencies monitor public spaces, and provide real-time alerts to authorities. They also
enable quick and efficient responses during emergencies.

Collaborative Governance: Smart tourism in smart cities involves collaboration between
government authority’s stakeholders, and local communities. It relies on partnerships and shared
data to effectively manage and develop tourism initiatives. By involving all stakeholders, smart cities
can ensure that tourism benefits both the economy and the community.

CONCLUSION

In conclusion, smart tourism is reshaping the architectural industry, bringing technology and sus-
tainability together to innovative and interactive experiences for visitors. From intelligent building
systems to digital signage and virtual reality, are leveraging smart technologies to enhance the visitor
experience. With the ongoing advancements in technology, we can expect to see even more exciting
developments in smart tourism in architecture in the future.

Smart tourism plays a crucial role in the development of smart cities. leveraging technology,
connectivity, and data, smart cities can enhance the tourist experience, optimize resource, promote
sustainability, and ensure safety and security. As technology continues to advance, smart tourism in
smart cities will continue to evolve, shaping the future of urban tourism.

Another element of smart tourism in architecture is the integration of digital. Virtual reality (VR)
and augmented reality (AR) can be employed to provide visitors immersive experiences, allowing
them to visualize and explore architectural designs before they are built. These technologies can
also be used to enhance guided tours or exhibitions, offering interactive and educational elements to
engage visitors.

Sustainability is a crucial aspect of smart tourism in architecture. Architects are incorporating sus-
tainable materials, as reclaimed wood, eco-friendly insulation, and energy-efficient glazing, into their
designs. They are also implementing renewable energy systems, such as solar panels or wind tur-
bines, to power buildings and reduce on conventional energy sources. By integrating these sustain-
able practices, architects contribute to the overall goal of tourism in reducing environmental impact
and promoting sustainability.

One aspect of smart tourism in architecture is the use of building systems. These systems utilize
sensors, automation, and data analytics to optimize energy usage, improve occupant comfort, and
reduce operational costs. For example, smart lighting systems can adjust brightness levels on occu-
pancy, natural light, and time of day, resulting in energy savings. Similarly, smart systems can mon-
itor and adjust temperature and ventilation based on occupancy patterns and weather conditions,
offering a comfortable indoor environment while minimizing energy consumption.
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Abstract: The article considers the concept of digital transformation of the tourism industry and the main
components of Smart tourism such as: Smart business, Smart tourist destinations and Smart experience.
Based on the analysis of international experience, the article substantiates the need for the development of
Smart tourism in the regions and the introduction of digital technologies in the tourism sector. The author puts
forward recommendations for the digital transformation of the tourism industry.

Key words: tourism, digital technology, Smart tourism, Smart tourism, Smart business, Smart travel destina-
tions, Smart experiences.

Annotatsiya: Maqolada turizm industriyasining ragamli transformatsiyasi konsepsiyasi va aqglli tu-
rizmning aqlli biznes, aqlli sayyohlik yo‘nalishlari va aqlli tajriba kabi asosiy komponentlari ko'rib chigiladi.
Magolada xalgaro tajriba tahlili asosida hududlarda Smart-turizmni rivojlantirish va turizm sohasiga ragamli
texnologiyalarni joriy etish zarurligi asoslab berilgan. Muallif turizm industriyasini ragamli o‘zgartirish bo‘yicha
tavsiyalarni ilgari suradi.

Kalit so'zlar: turizm, ragamli texnologiyalar, Smart-turizm, Smart-turizm, aglli biznes, aqlli sayohat joylari, aqlli
tajribalar.

AHHOTauus: B cTaTbe paccmaTtpumBaeTcs KoHLenuus undpoBon TpaHcopmMaumm TYpUCTUYECKON OTpacnn m
OCHOBHbIE KOMMOHEHTbI YMHOIO Typu3Ma, Takme Kak: YMHbIA BU3HEC, YMHbIE TYPUCTUYECKNE HanpaBneHns 1
YMHBbIV ONbIT. Ha OCHOBE aHanu3a MexgyHapogHoro onbiTa B CTaTbe 060CHOBaHa HEOOXOAMMOCTb pa3BUTUS
YMHOrO Typu3mMa B PerMoHax 1 BHeApeHUs LMdpOoBbLIX TEXHOMOMMIA B TYpUCTUYECKY0 cdepy. ABTOP BblaBK-
raeT pekoMeHgaLumm no undpoBon TpaHchopmaumm TYpuCTUYECKON oTpacnu.

KnioueBble crnoBa: TypuaM, UMdpoBble TexHonornm, CmapTt-typuam, CMapT-TypusM, yMHbIN BU3HEC, YMHbIE
HanpaBneHns Ans nyTewecTBUA, YMHBIN OMbIT.

One of the sectors most affected by the 2020 pandemic was the tourism industry. Prior to the pan-
demic, tourism was a booming industry, with all countries experiencing greater growth. International
tourism experienced the greatest challenges throughout 2020, as many countries virtually shut down
about 90 percent of inbound and outbound travel for more than six months, causing international
tourism industry revenues to drop 80 to 90 percent for the year. In many of the pandemic’s problems,
technology has become a facilitating solution. Schools were able to move to online learning, and
all educational activities were conducted online. The same is true for other forms of business and
professions, remote working has become an agenda. It is estimated that apps were downloaded
115 billion times in 2019 (Google Play and iOS app stores, 2020). Platforms increasingly control the
purchase of goods (Amazon, Alibaba, E-bay), the flow of information (Alphabet, including Google),
data processing (Microsoft), online communication (Facebook, Instagram, Weibo, Whatsapp, Ten-
cent, Twitter), commerce, sales and logistics (JD; SAP), entertainment streams (Netflix, YouTube)
or financial transactions (PayPal, ApplePay). The widespread use of ICTs has led to changes in how
consumers find, access and interpret information; how they plan and buy; interact and participate The
growing use of mobile ICTs has been accompanied by very significant changes in consumer behavior
that have fundamentally altered business models. Digitalization and the use of the Internet are also
changing the structure of the tourism industry, promoting price transparency and competition, opti-
mizing costs and increasing production efficiency. In fact, the tourism industry has become the largest
category of goods and services sold over the Internet. Recent advances in technology are making it
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easier and more reliable for users to enhance their ability to explore destinations. Digital technology
is also affecting the personalization of the tourism offer, emphasizing the tourist’s motivation, their
own desires and personal experiences. Given that the tourism industry is extremely informative and
heavily dependent on communication technologies, the concept of “smart” is gradually being applied
to this industry. “Smart” tourism is a model for the unified development of the tourism industry and
is the key to the transformation and modernization of the modern service industry. Before the pan-
demic, market researchers predicted that the global online travel market would reach nearly $818
billion by 2020, driven by the demand for mobile travel apps and websites. Travelers in the post-pan-
demic world, still have an interest in innovative mobile apps that add value to travel. Appinventiv’s
Co-Founder — Pratik Saxena, says, “Most of the major players in the travel industry today have a
mobile presence and if not, they are planning to go mobile — a trend that is directly fueling the growing
demand for mobile travel app development. Smart tourism involves several components that are
supported by ICT. The digital transformation of the tourism industry, the relationship between ICT and
tourism can be examined through the following three components:

1. Smart Business. This component is considered in terms of revenue generation and distri-
bution, market access and concentration, competition, dependency structures, profitability,
reputation, value chains and business ethics. Smart business refers to a complex business
ecosystem that creates and supports the sharing of tourism resources and the co-creation of
tourism experiences. A distinctive aspect of this Smart business component is that it involves
public-private collaboration and is the result of governments becoming more open and tech-
nology-oriented as infrastructure and data providers. Over the past few decades, technology
has helped the travel and tourism industry increase its reach through travel booking websites,
videos, blogs and travel photos. Digital tools and content have become a vital source of infor-
mation for vacationers planning their next vacation or creating a wish list. In addition, Smart
tourism recognizes that consumers can also create and offer value, as well as control and
therefore take on a business or management role. AirBnB, for example, has introduced recip-
rocal reviews, encouraging guests to rate hosts and hosts to rate guests, in a form of mutual
observation. This effectively extends surveillance structures and creates the need for online
reputation management.
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2. Smart tourism destinations, is examined in terms of changes in expenditure, length of stay,
vacation time, tax evasion, health and safety, control, overtourism phenomena. This compo-
nent applies Smart city principles to urban or rural areas and considers not only residents but
also tourists in its efforts to support mobility, accessibility and resource allocation, sustainability
and quality of life/visitation. Barcelona, for example, offers travelers interactive bus stops that
not only provide tourist information and bus arrival times, but also have USB ports for charging
mobile devices. It also makes bicycles available throughout the city, and travelers can check
their location via a Smartphone app, thereby promoting environmentally friendly transportation
around the city; the city of Brisbane recently installed more than 100 beacons at attractions to
relay information to tourists via a mobile app if they are within a certain radius of the location;
Jeju Island in South Korea has just announced itself as a Smart tourist destination that will
use innovative technology to help them get around the city; and the city of Brisbane has just
announced that it will be using its bicycles to provide tourists with information and information
on how to get around the city.

3. Smart Experience. Tourists are active participants in its creation. They not only consume, but
also create, annotate or otherwise enhance the data that forms the basis of the experience
(e.g., by uploading photos to Instagram with hashtags related to the destination or helping
to map the location). The travel experience is improved through personalization, contextual
insights, and real-time monitoring. Human-centered design that draws on insights from cog-
nitive behavior, social psychology, neuroscience and behavioral economics combined with
advanced technologies such as augmented, virtual or mixed reality (AR, VR, MR) can provide
a continuous interactive experience for viewers from their personal space. The design prin-
ciples will create a seamless digital user experience and create a positive perception of the
tourist destination. Artificial intelligence applications in tourism also include biometric identifi-
cation, meal planning or voice-activated information retrieval.
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For example, augmented reality (AR) apps from companies such as Appinventiv, SeaMonster
and Skignz are among the promising innovations for travelers. Mobile augmented reality travel apps
quickly engage customers through interactivity and provide an immersive user interface and deliver
a rich and visually appealing experience. Adobe Digital Insights (ADI) found that augmented reality
/ virtual reality experiences have increased by 13% since 2020. The number of wearable devices
related to travel has also increased by 44%. In addition, ADI forecasts online revenue in the travel
industry to grow to $98.02 billion in 2020. Huff Post reports that more than 95% of travelers read at
least seven reviews before booking their vacation. According to Nielsen Research, “travelers spent
an average of 53 days visiting 28 different websites over 76 online sessions, with more than 50% of
travelers checking social media for travel tips.

Another example, the desire to unite all travel services in one application prompted the idea of
creating a personal tour operator in a Smartphone. Such a “virtual guide” would make it possible
to compile a tour from the best recommendations without resorting to the help of intermediaries,
choose offers with the highest consumer rating and the biggest discounts. A “pocket” travel agent
could answer all the questions of a tourist: where it is more convenient to live, what is interesting to
see, where to eat, where to buy fashionable things at a discount. He could take care of everything in
advance, so that it would be faster and more comfortable, advise only those service providers who
meet strict quality requirements. And for all this, you could pay for it all with domestic currency while
getting a cashback. Today, this scenario no longer seems like a fantasy thanks to blockchain tech-
nology, which brings the service provider and the consumer together directly. As a result, the need for
intermediaries is simply eliminated. The creation of a blockchain-based travel platform will open the
way to the Smart tourism community, rid the travel industry of intermediaries, and make it possible to
travel more, brighter and more comfortable. In general, a blockchain is a kind of database organized
in such a way that each subsequent record includes all previous ones. Such technology eliminates
the possibility of making changes to previously made records. In other words, it is basically a huge
notary, where you can fix something and it will always be the same. In addition to cryptocurrencies,
blockchain has a lot of other applications, one of which is Smart contracts. Their name speaks for
itself. “Smart contract” is a condition, compliance with which is monitored not by a person, not a
notary, not competent authorities, but by special algorithms and robots. In case of fulfillment of this
condition / occurrence of some event, certain transactions are performed or not. A prerequisite for the
blockchain to work is the issuance of tokens. These are such digital obligations that fix something.
The main mission of blockchain in tourism is to ensure trust between the parties to a transaction
(counterparties). The problem of trust is especially relevant for Uzbek tourism. Although for foreign
tourism such a guarantee of invariability of transactions will not be superfluous either. The code of the
blockchain platform stands guard over the interests of both the service provider and the consumer.
It guarantees a tourist a room with a sea view, if this requirement is fixed in his Smart contract with
the hotel, and protects the hotel from unreasonable demands of guests. In case of any deviations
from the terms of the contract, the robot will automatically punish the violator, and the victim will
be awarded compensation. The main function of blockchain is to protect economic interests, so all
kinds of manipulation of agreements in the blockchain are prevented. Blockchain platforms allow
all manufacturers, including local ones, to enter the global market. That is, blockchain platforms
work as aggregators, allowing suppliers who have registered an account, created a profile and pur-
chased tokens from the platform to engage in transactions with consumers. The next major benefit
of blockchain is the ability to reduce costs and lower the price of a travel product. All current major
aggregators operate on a percentage basis, meaning they charge a commission to the supplier or to
the consumer, and some charge both. The commission can be as high as 30%. A blockchain-based
Smart travel platform allows for no commission to be charged to the consumer, as its business is built
on a different principle.

Travel industry experts predict that over the next 10 years, the digital travel space worldwide
will expand by 3.8% per year to reach $11.4 trillion.” Thus, the growth of tourism will automatically
mean more opportunities for everyone as more wealth, jobs, environmental concerns and recre-
ational opportunities will be created. All this is possible if the industry is willing to improve and take
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full advantage of digital transformation. And this should be the result of collective efforts of the gov-
ernment, tour operators and destination marketing organizations. The development of Smart tourism
provides Smart destinations, and Smart destinations in turn provide experiences. Digitalization of the
tourism industry requires: — Collaborate with the private sector to share innovative experiences and
co-create unique tourism services. — Accelerate the adoption of innovative technology solutions for
tourism, including virtual tours, receptions and kiosks; contact tracking applications. — Promote inno-
vative digital and virtual solutions for event facilities and services — to enhance the quality and value
of hybrid and online events. Such innovations, based on breakthrough technologies, will:
1) predict user needs based on multiple factors and provide recommendations for selecting spe-
cific consumer activities, such as attractions, restaurants, and venues;
2) improve travelers’ on-site experiences by providing extensive information, location-based
interactive services, and customized interactive services;
3) empower travelers to share their travel experiences to help other travelers in their deci-
sion-making process, revitalize and enhance their travel experiences, and build their self-
image and social media status.

1. S.Gossling Tourism, technology and ICT: a critical review of affordances and concessions, Journal of Sustainable
Tourism, 29:5, 733-750, 2021.

2. M.Abou-Shouk, W.Lim, P.Megicks, Internet adoption by travel agents: A case of Egypt. Int J Tour Res 15(3):298-312.
2013.

3. J.Glasco, Smart tourism — Innovation and reinvention for an industry in crisis, 2022 https://hub.beesmart.city/en/
strategy/ Smart-tourism-innovation-and-reinvention-for-an-industry-in-crisis

4. U.Gretzel, M.Sigala, Z.Xiang, Ch. Koo Smart tourism: foundations and developments Institute of Information Manage-
ment, University of St. Gallen, 2015.

5. Gossling, S., & Hall, C. M. (2019). Sharing versus collaborative economy: how to align ICT developments and the
SDGs in tourism? Journal of Sustainable Tourism, 27(1), 74-96. https://doi.org/10.1080/09669582.2018.1560455.

6. Ulrike Gretzel 1 & Marianna Sigala2 & Zheng Xiang3 & Chulmo Koo4.

7. S.Barykin, E.Poza & B.Khalid, Tourism Industry: Digital Transformation Handbook of Research on Future Opportuni-
ties for Technology Management Education (pp.414-434), 2021.
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XampamoB AMpuaauH Xamaam yfnu
“‘Unak nynn” Typnam Ba MagaHuii MepocC Xankapo YHUBEPCUTETM 2-KypC TasiHY JOKTOPaHTK

XKaxoH Typuam nHOycTpusicn TexHonorusnap 6unaH 6ofnuk yHaameHTan yarapuvwnapra 3
TyTMOKAa. CYHITM nmnnap gaBoMmuaa TEXHONOMMANAPHUHI PUBOXMAHULLM TYPUCTUK XM3MaTnap Kyp-
caTuL cudpatHu Ty6aaH yaraptupam. Ly myHocabat 6unaH Y36ekncToHaa Typusm COXacuHU puBo-
XNaHTMpuwaa pakaMmnm TEXHOMOrManapHn Kynnaw ywby Myxmm BasudaHu mkobuin xan STULWLHUHT
acocui omunnapvaaH xucobnaHagu.

By Gopaga pecnybnukammnsga xam 3amMoHaBui axbopOT-KOMMYHWKaUMS TEeXHOMOrusnapuHu
PUBOXITAHTUPWLL, TYPU3M COXacuaa ANEKTPOH XM3MaTNapHU KYpCaTULLHUHE SXAUT TUSUMUHM SpaTuLL
Ba SIHIM MeXaHU3MMapHU XOpWU 3TUW to3acuaaH kaTtta uwnap onubd Gopunantu. Ly makcagHu
amanra owmpuw 6opacmaa Y3bekucton Pecny6nukacy MpesnaeHTuHuHr 2020 un 28 anpenaaru
“PakamMnu MKTUCOOWET Ba SMEKTPOH XYKYMaTHU KEHI XXOpU 3TULWWL Yopa-Tagdbuvpnapu TyFpucnga” rm
MK-4699-coH Kapopwu [1] Ba 2023 nun 24 mangarm “Pakamnn xmamatnap KaMmpoBu Ba cudaTuUHK
owmpu xama coxa, TapMoK Ba XyAyanapHu pakamnu TpaHcdopmaumnsa KMnuw yopa-ragdbupnapu
TyFpucnga’ rm MNK-162-con Kapopu [2] xamaa maskyp daonuaTra Tervwnm 6apya MebEpuii-XyKyKknia
Xy»oKaTrnap CoOxaHu pUBOXM YHYH XMcca Kyluviira Xusmart Kunagu.

Pakamnu Typmusam Oynunda etyk mytaxaccucnapgaH 6upn bytok BputaHmusa BopHMyT yHuBepcu-
TeTn npodeccopu Amutpuoc byxanuc 6ynmb, y pakamnm TYpU3MHN SNEKTPOH TYPU3M, CMapT TYpU3Mm
aTamanapu 6unaH 6up Xmn 3KaHWHW Tabkuanab, AnNekTPoH Typuam Oy TawkunoTnapra Typuam,
caéxat, MeXMOHAYCTIINK Ba YMYMWIA OBKaTNaHULL coxanapuaarv camapagoprvkHn olumMpumLira MMKOH
OepaguraH Gapya xapa€H Ba Xu3MmaT 3aHXUpNapuHU pakamnawTupuwanp, aeb tabkugnara[3].
Hopuaes Acatynno HopOyTtaeBuyHUHT “Typmnamaa pakamnm MHHOBALMWOH TEXHOMOMMSANAapPHN KOPUN
KMNWLW RyHanuwnapu” HOMAW Makonacuaa Typuam UHppaTy3uriMacuHu puBOXNaHTUpULLAE UHHO-
BaLIMOH TeXHOMNornsanap etakyn pon ynHawm 6opacmaga mynoxasa toputunrad[4]. A.llepmyxamegos
Ba [.HapaynnaeBanapHuVHI UIIMWIA MakKOMacUHW ypraHaéTraHMMmMsga Typu3M caHoaTuaa pakam-
nawTUpULL XXapaéHnapw Ba TeXHONOrmsnapu, MEXMOHAYCTINK, pecTopaH b1u3Hecu Ba yMyMuii oBkart-
naHvw cudatn axwmnaHraHnurn cababnm makcagnu ayauTopusiHu KEHrauTUpULL MMKOHUATUMA ara
xnamaramp[s].

PakaMnn TEXHOMOTMSNapHN XOpWii 3TULL coxa pako6aTbapaoLnMIMHA ownpuwaa, Y3beku-
CTOHHWHTI TYpU3M canoxmsatn 6unaH noteHuman canéxnapHu TaHUWTupmwaa MyxmumMm axamumsaT kaco
atagu. Typmnam coxacuga pakamsiv TeXHOMNOrManapHu Kynnatwaa oHfiamH xuamarnapu anoxuaa ypuH
TyTagu.

OpaTtaa Typu3aMm coxacuga Kynuaarv OHnanH Xm3matnapu KeHr TapkanraH:

aBua, Temup nyrn, aBTobyc Ba aBToMobun mapLipyTnapv 6ynuya bunetnapH1 oHnamnH ycynaa
3aKa3 KunuLl Ba coTUb onuL;

Typuam Gynnya oHnamH macnaxat 6epuLl xusmaTnapu;

caéxatrnapra, Maxcyc Typnapra Ba Kyprasmanapra 3akasnap 6epvi Ba ynapHu cotné onuiu
6yrnya xusmarnap;

6I/U'IeTJ'IapHI/IHF Ba Typrnn-xuvngaru caéxaTnapHMHr KanbKyNnAUNACUHN SNEKTPOH yCynaa Takanm
KUITULLHWHE OHSanH cepBucIapu,
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© OHnauvH ycynaga MexMOHXOHanapH 3akaa KUInLl Xxm3martiiapu;

e LWaxaprap, My3eunnap Ba Kyprasmanapra BupTyan caéxartnap YLWTUpuw cepBucnapu Ba
fowkanap.

Typuctuk Tanabra Tabcup KUIyBYM Kynnab omunnap Hatmkacuga sHriM MXTUMOWN-MagaHum
xoguca — "smart Typuct" TywyH4Yacu WwaknnaHam, GyHUHr yyyH pakamnu anokanap cudatnu gam
ONMULLHUHI acOCUN XycycudaTura amnaHgun. AKnnm TYpUCT sIHIUM Xynk-aTBop ofatnapu bunaH Tas-
cucpnaHagn (oMmMaBun Ba NaccuB Typu3MAaaH KOUMLL), SHIM UCTEBMON WaKnnapu (TypusmMHU puBOX-
NnaHTUpULWIra kKapatuiraH Taxpubanap, uHTennekTyan nnatdopmManapiaH donganaHuwl), siHMm
OusHec mogennapu (MyamsH 3XTUEXMAPHM KOHOUPULL YYYH LUaxCUinawTupuinraH xmsamarnap) Ba
pakamMmnu TexHonorna 6unaH sikMH anokanap Ba 6apkapop puBoXXnaHuwl. AHKK KUNWMO onraHga aknnm
TYPUCTRAPHUHI XyCyCUATNapUHN Kynngarm 1-pacm acocmga ngpoganaimmma MyMKUH:

SHIH XYJIK-aTBOP OMMaBHIi Ba I1aCCHB
oflaTiapH TYPU3M/aH KOUHUII
TYPUCTHK XU3MaTHUHT
SIHTH TYPHHH CHHA0
KYpHII
SIHTH HCTEBMOT ) .
maKjiapy NHTEIEKTyall
matgopMaiapaaH

KeHT (poiimananum

e y

[ MyailqH SXTHEKTAPHH |

"Smart Typuct" 0 I VIV
XyCyCHSATIapH KOHJHPHII 1y
MIaXCHILTAITHPIIT aH
SHIH OI3HEC \ XH3MaTTap )
MOJIeJIapn
” A
HHHOBAITHOH
€IUMIAPHH TaKIH(
KIWIyBUH CTapTaILiap
caéXaTHH OHJIAH OpoH
KIWIagu
paKamIn
TeXHOIOTHsIap OIIaH SHTH TEXHOJIOTHATAPHH
SKHH aToKaznap JKOPHH 3THII

1-pacm: "Smart Typuct” XycycusaTiapu

AKNNN TYPUCT SKMHNALWNG kenaéTtraH caéxarra nyxra Tanéprapnuk Kypaam Ba y TYpUCTUK TaLLKu-
notnap, caéxat Ba YHUHI Tapkubuii KNCMNapuHW gUKKaT bunaH TaHnangu, Tes-te3 caéxaTHu TallKun
knmnagn. ByHUHr yuyH y 6up HeuTa xuamatnap Ba Beb-cavTtnapgaH gonganaHagm, makonanap Ba
LWapxJlapHU YKUAON, CaUEXSTMK NYHanNULINapy UMKOHUATIAPUHU YpraHaaw, Wy XXymragaH, pakamsiu
nnatopma Knaupye cypoBrnapuHu Taxun Kunagu.

Bus Munnuin Typnam KopxoHanapura Kynngarm pakamnm TexHosnoruanapgaH camapanu doon-ga-
naHraH xonga “Smart-typuam” BocutanapuHi TYpUCTUK MaxcynoTnap Ba Xxm3MatnapHu uwnab vmku-
Lapu yd4yH Taknud aTamua:
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ByryHr1 kyHaa MHHOBaUMSHUHT PUBOXNAHULLN XaETUMU3HMHI Bapya >xabxanapura “Aknnun” Tex-
Honoruanap, abHu “Aknnun’” yi, asTomalumnHa, coat, TenedoHnap Ba 6oLkanapHuHr kKupnb kenuwnga
acoc 6ynmb xmuamat kunmokaa. Ly 6ovcaaH, Munnuim Typnam KOpxoHanapmumMma xam y3 Mmkosnapura
“Aknnn” TexHonoruanap acocvga mwnab YukunraH sHrm Typaarv pakamnawraH MaxcyrnoTnapHu
Taknud aTcanap ékn Maexya XM3aMmaTrnapuHu TakomunnawuTpcanap xam MOSIMSBUN XUxaTtaaH Xam
WKXTUMOUN-UKTUCOANN XMUXATAaH IOKOpU caMmapagopivkka apuwiraH 6ynap sgunap.

"Aglli" uy ilovalari

Mobil xona
\ o kaliti “~\

-

[

\

Aktivliarni Xonani
kuzatish shaxsiylashtirish

==\

o

‘f

Bashoratli
tamirlash

Operatsion
sensorlar

Aqlli tadbir
xonalari

£25

“Aknnn” yn nnosanapu nHdpartysumnmacu

Aknnun yi — By cyHbumn nHtennekt Ba loT (Internet of Things) kabu Gy3yBun TexHonorusnap
B6unaH xmxo3naHraH MexMoHXoHa 6ynub, YHUHI Makcaau onepauusinapHy coganawiTupul SbHU
MexMOHXOHa BoLuKapyBy TOMOHMAAH GoLlKkapyB, camMapagoprnuk Ba Ha3opaTHU AXwwunall, WyHWH-
rAeK, MexMOHMnapra saxwmn xm3mMaT KypcaTULHU Taknud kunuwaup. Kenaxakgarn MexmMoHOYCTvK
TaxpubacuHu WaknnaHTupaguraH “aknnu” yn TeHaeHunsanapun 6up Heuta Myxum nnosanap Maexya.
AmMmo By epaa 6u3 annakadoH corganaHuwmn MyMKUH 6YnraH Typrv Xun aknmnm MeXMOHXOHa TEXHO-
noruanapura abTMG0P KapaTMOKYMMU3.

"Aqlli" uy infratuzilmasi

Idrok qatlami Yetkazish qatlami Ishlov berish qatlami Dastur qatlami

‘WiFi yugori encrgiya

Xonani
shaxsiylashtirish

| "Aqlli" uy komponentlari

&

=N

4]

Operatsion
sensorlar

Bashoratli
tamirlash

Aqglli tadbir
xonalari
-

3-pacM:
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Yw6y TypucTnapra xu3mar kypcaTuil apaéHuaa MHppaTy3unmMa Xxam aHaH aknnm TypucTnap
yYyH MocnawTMpunuwm nosum. MacanaH, MeXMOHXOHanap, oBkaTnaHuL Lwaxob4anapu, TpaHcnopT
BOCcUTanapu Ba Golukanap 9Hr aCoCMICU UMKOHUSITU YeKNaHraH Typuctnap yyyH dpoingananuira
Kynaw 6ynuwm Tanab atunaau. Kyinnagaru 4-pacmaa aknnv TypucTNapHUHT TYPUCTUK OecTMHauusra
KanTa Tawwpud OyropuLm ékn ByropMacnMrMHn akc aTTupaau.

Smart TYypHCT

uu

Bop + HyK -

Srmart TypHCT Kafita Tampud
bytopmalii Ba
TAACYPOTIAPHEH DOMIKANap
bunan Ommmaina

Smart TypucT Kafita TawpHd
Byropami Ba TAaCYpOTIApHHH
bowkanap bunan bfmimany

4-pacwm:

tOkopuaarv 4-pacmaa aknnm TYPUCTIAPHUHT TYPUCTUK AECTMHALMSITa ynap y4yH Kynan pakamnm
LapouT sipaTunmaraH 6ynca, kanTta Tawpud Gytopmacnuri Ba TaBcust STMacnuri akcuHya xonartaa
aca KanTa Tawpud BytopuL 3XTUMOIM FOKOPY KaHNUMM GunaH n3oxnaHaau.

XYJTIOCA BA TAKJIUDITAP

tOkopuaarn mabnymoTnapgaH Xyrnoca kunraH xonga, 6y 6opaga Typnam COXacvHU pUBOX-naH-
TMpUWAa pakamnm TexHonormanapgaH camapanu onganaHua 3Hr aBeasnio CyHITM nunnapga
GolunaHraH nwnapH/ 4aBom 3TTUPULLHM Ky34a TyTraH xonga anoxuga abtméop kapaTtunuwim o3um
oynraH kynngarn nyHanuwHu 6enrnab onuw makcagra Mmyeoduk 6ynuo, ynap:

OyryHrM KyHAa MHHOBAUUAHWHT PUBOXITAHULIN XaETUMUIHUHT Bapya >xabxanapura “Axknnu’
TexHonorusanap, sbHu “Aknnn” yin, aBTomallumHa, coart, TenedgoHnap Ba 6owKanapHUHT Kupmod
Kenuwmga acoc 6ynud xuamat kunmokaa. Ly 6oucgaH, Munnuin Typmsam KopxoHanapummns
xam y3 Mvxosnapura “Aknnun” TexHonoruanap acocmaa uwnab Ynkunrad SHrm Typgarv pakam-
naLuraH MaxcynoTrapHu Taknug atcanap €kM MaBXxya Xm3matnapuHi TakoMmunnawTupcanap
XaM MOMUABUN XUXaTAaH XaM WXTUMOUN-UKTUCOOUN XMXaTAaH HOKOPW camapadopriMkka
apuwraH 6ynap agunap;

TYpu3Mm coxacuga pakamnu TexHornorusnapaaH camapany oviganaHvw macananapuHmu
ypraHuw 6ynuya pecnybnuka nwydm rypyxmHu Tysuw Ba nmn mobanHuga Tervwnm Basuprvk
Ba magopanap myrtaxaccucnapura TYPUCTUK CEKTOp 3KcnepTnapu xamaa Bakunnapu 6unad
Bupra xapaéHHu axwwunab ypraHvw Ba Typuamaa WHHOBAUMANAPHW Kynnawra TYCKUHIUK
KMnaétraH Myammonap e4MMnHM TONULLIra A0MP aHUK Taknmudnap akc aTraH HopMaTUB-XyKyKui
xy)oKarnap nommxanapvHu nwnab Ynkuw Myxum xucobnaHagw.
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XKaxoH Typusm caHoatuaa KynnaHunaértraH pakamnu TeXHONornsanapaaH KyTunaérrad sHrmnm-
Knapra Ba >XOpuUmn KnnnHaéTraH yarapuwinapra 6ms xam wawm xonataa Tanép TypuwmnmMm3 Myxmum xmcob-
nanagu. Wy HykTan HasapgaH, 6yryHrn KyHaa coxaga pakobar wy gapaxaga puBOXNaHMOKOAKK,
yHAa fonub YMKWLW y4YyH cTpaTervk pexanap uvwnab uyukywpaa tokopugaru kabu axboportnapgaH
TYFPU MYHaNUL onuwnMmns no3um 6ynaaw.

1. YabekuctoH Pecnybnumkacu MpeanaeHTuHuHr 2020 nn 28 anpenaar “Pakamnm UKTUCOANET Ba 3NEKTPOH XyKyMaTHM
KEHT )0opuiA 3TV Yopa-Taabupnapu TyFpucuaa” rm MNMK-4699-coH Kapopu.

2. VYsbeknctoH Pecnybnnkacu MpeanaeHTuHuHr 2023 un 24 mangary “PakaMmnu xusmatnap KaMpoBu Ba cuUdaTuHi
owmMpuLW xamaa coxa, TapMoK Ba XyAyAnapHW pakamnu TpaHcdopmaums Kunuw Yyopa-Tagbupnapu TyFpucmaa’mm
MK-162-coH Kapopu.

3. Buhalis, D. (2003): eTourism: Information technology for strategic tourism management, Pearson (Financial Times/
Prentice Hall), London ISBN 0582357403.

4. Hopuaes Acatynno Hopbytaesuy, “Typuamaa pakammim MHHOBALMOH TEXHOMNOMUSNAPHM XXOPUIA KUMULL MYHanuwwnapwu”,
Igtisodiyot va innovatsion texnologiyalar ilmiy elektron jurnali. Ne 2/2020/ (00046), —215-222- GeT.

5. A.llepmyxamepos., [l.Hapaynnaesa., TawkeHTCkun dpunman PoccMncKkoro aKOHOMUYECKOro yHuBepcuteta mum. .B.
MnexaHoBa OkoHoMu4eckoe 0603peHune (249) 2020.
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MHUHTAKA TYPUSMHHA
PUBOXKJIAHTUPUILIJA XU3MAT KYPCATUIII
KOPXOHAJIAPUHUHI SMART-AXBOPOT
MOJAEJIJIAPU ACOCUZAA PUBOKJIAHHU TN

W.X.MyxutauHoB
N.db.db.a (Phd), Kapwu gaenat yHuBepcuteT Typmnam Ba MapKeTUHr kadegpacu Myanpum

AHHOTauusA: Maskyp Makonaga MUHTaka TYPU3MHU PUBOXKIAHTMPMLLAA XM3MaT KYpcaTULL KOPXOHaNapyUHUHE
Smart-ax6opoT MoAennapu acocuaa pUBOXKITAHULLVHWHT aCOCUI XXUxaTnapu Kypuo YmMKumraH.

Kanut cy3nap: Smart-axbopoT Mogennap, nonnxanaw, axbopoT TabMWHOTU TU3MMK, MabiymoTnap
Tynaamm, XxmamaT KypcaTuLLl Coxa KopxXoHanapu.

Abstract: In this article, the main aspects of the development of service enterprises in the development of
regional tourism based on Smart-information models are considered.

Key words: Smart-information models, design, information supply system, data collection, service industry
enterprises.

AHHOTauusA: B gaHHOW cTatbe pacCMOTPEHbI OCHOBHbIE acnekTbl pa3BUTUS MPeanpuaTUA cdepbl yCryr B
pasBUTMM PErMOHANbHOrO TypnaMa Ha OCHOBE CMapT-MHAOPMALIMOHHBIX MOLENEN.

Kntoyesble crioBa: CmapT-MHGOPMaLMOHHLIE MOAENM, NPOEKTNPOBaHNE, CUCTEMbI MH(OPMALIMOHHOIO 06e-
crneyeHus, cbopa AaHHbIX, NPeanpuaTUs cdepbl YCnyr.

KHWUPHUII

ByHoa mogennap TU3MMKM €YMMUHWMHE aManuin HaTwkanapu Ba xmucobnab uvkunaguraH kyp-
CcaTKMYMapuHM Onuw y4yH axbopoT TabMMHOTUIra axammaT 6epamu3. bow mMabrnyMoTnapHu onuil
YYYH BUNOST TypU3Mmra xmamat KypcaTuLl TapMoKnapu MHpaTy3annMacHn puBOXIaHTMpULLra oug
maTtepuannap Ba xyxokartnap, ctaTucTvka xucobotnapmuaarn xyxokatnap, pexanawTupysym TalKu-
notnap, WIMUA-TaAKUKOT ULINAPUHWUHT HAaTUXarnapu acoc Kunmb onvHaaw.

Ma3skyp coxagaru TagkMkoTriapra acocnaHraH xonga axbopoT TabMUHOTUMHU SipaTULL MXXTUMOWMA
coxaga kabyn KMNMHaETraH KapopSlapHUHI camapagopnuri yHra 6ofnuk 6ynraH axéopotnap Kynu
TM3NMMAA aHUKPOK MYBOMUKNALUTUPULLIHUHT KYYIX Ba €Tapnnya acocnaHraH yCcynv sKaHmmMrnHm Tac-
AVKnaw MyMKWH.

MAB3YTA OUJ AJJABUETNAP TAXJUIU

BbyHOoa mapkeTuHr axbopoTnapu CTaTUCTMK KypcaTkuunap Tynnamu xama ynapHu Tynnaw sa
nwnos 6epuw Bynnya Gup-bupura GofnvK GynmaraH onepauuanap WUFMHOMCKU cudpatmga amac,
fankn xua3mat KypcaTuwl TapMOKMapyHW PUBOXITAHTUPULLHWUHE SITOHA, eTaprnya acocfnaHraH ane-
MeHTU cuchatmaa kypmb umkmnuwmn 3apyp. byHaam axGopoT TynnamuHu dpatvwga kapop kabyn
KWNMULLIHWHE y3ura Xocnuvknapu 6ynmMya mesoHnap Ba OyHKUMOHaN Me3oHfiap xucobra onuHagw.
K.XoBapg, H.O.Opnawsunu, 5.A.Conosbes, O.A.LUurnuko, J1.A6aynnaesa, M. HacpetanHoBa kabwu
ONMMIAPHUHI TadKUKOTNapura acocnaHraH xonga GupuHumM xuxat govpacuga yydTa acocui ane-
MEHTHM axpaTmnb KypcaTul MyMKUH: BOoLIKapyB kapoprapuHm kabyn Kunuw ydyyH axbopoT, NporHo3
KMNULL Ba pexa XxMcob-knTtobnapmMHm amanra owmpuLl yyyH 3apyp 6ynraH ax6opoT, UnmMun-TagknkoT
NLWNaPUHN YTKa3ULL yYyH 3apyp 6ynraH axbopor.
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TAJKUKOT METO/ZIOJIOTUACH

TagkukoT faBommnaa unmuin agabuéTtnapaa KenTupunraHd Hasapvi matepuannapra acocrnaHraH
Xornaa MaHTUKUA Taxnun ycynnapvaaH povganadmngn. Maexyn MabryMoTrapHu Taxnun Kunuwiaa
MHOYKUMS Ba OedyKumsi, MakoH Ba 3aMOH, Tax/ur Ba CUHTE3, KWECMIW Taxnun kabwu ycnybrap Ba
éHpaluyBnap KynnaHunraH.

TAXJTIWJT BA HATHUIKAJTAP

dukpnMmnsya, KysatyB MaHbanapvHu TacHMgNalHNW CTaTUCTUKa TaaKMKkoTnapuaa KynnaHysum
YMYMUI cxema Oynnya amarnra owmpuil nosnm. byHaa 6eBocuTa Ky3aTyB JaBoOMMAA pynxatra onm-
HAWKN Kepak BynraH mMabiymMOTNapHU 3KCNepTnapHWHE y3napwu Genrunaca, ynap xyxokatnawTtu-
pyuwga MabilymoTniap MOC KenyBu XyxokaTnapgaH, cypoBrapda aca cypanaétraH LiaxclapHUHD
»XaBobnapuaaH onuHagu.

AXB0pOT TabMWHOTU TUBMMUHU sipaTULLAA KOHLUENTyan novmxanawTupul BoLnaHFMy HykTa
6ynn6, y MabnymMoTnapHu Tynnawl, Taxamn Kunvw Ba Taptmbra conuwl acocuaa >XMCMOHUI Ba MaH-
TUKUIA anokanapHu Ty3unManawTupu Ba Taptmbra conuw nynu 6unaH MaHTUKUMIA MogennawTu-
PULLHWHF t03ara Kenuwmra MMKOH spatagu. Mabnymotnap TynnamuHWHE Tapkubuin Kucmnapu Ba
ynap ypracuaaru y3apo anokanapHu aHuknaw nonmxanalTUPULLHWUHT acOCUIn MyamMMocK xmucobna-
Hagw (1-pacm).

AxGiopoTra KHpHLL CTALA

1-pacm:

BupuHYM anemMeHT coxagarm yMmymMuin axsori, XycycaH, Xounapga Maulunim Xm3amaT KypcaTull,
KOMMYyHarn Xxm3maTr Ba TPaHCNoOpT XM3Martnapw coxacuparm axon TyFpucuparu axbopotnapgaH
nbopat 6ynagn. byHgan axbopotnap onepatuMB-TEXHUK xMcob TuaMmura acocnaHagu. by xonga
MabnyMoTnap acocaH Byxrantepus XMCOOMHUHT BoLnaHfny MabyMOTNnapw, LWYHUHIAEK, onepaTus
Ba JaBpuii CTaTUCTUKa xucoboTnapuaaH onuHaau.

VKKMHYM anemMeHT NporHo3 KUInLL Ba pexanawTupuyLl ydyH 3apyp 6ynraH axbopoTtnapHu y3 nuura
onagu. Wy myHocabat 6unaH yHUHI TapkMOUM KNCMUHW TafKUK 3TUNAETraH CoxaHn xap TOMOHama
Taxnvn Kunuwra UMKoH 6epyByn MabiyMOTnap TaLKWI 3TULLIN FI03UM.

YUmHUM anemeHTAa TagKkuK 3TUIAETraH >Kapa€HNMapHUHE Y3apo anokanapuHU akc 3TTUPYBYM
TYpnv Mmoaennap xucob-kMtobuHn amanra owmpuiira MMKoH 6epyB4m myammonapra nyHantupunraH
axbopoT KMCcMn Maexyd o6ynumn nosmm.

DyHKUMOHAnN xuxatnap 6ynuya kynngarmnapHi axpartmb kypcatu 3apyp (2-pacm):

2N MKHTaUMOH MO AEAE TY SMLL
1.TaiKuKOT . H AENBTY ML, o  3.COHMH yCywiapH:
YHM acocnal
OB BEKTH: MACana HIILTATHIIL, MACANaHHHD
OHCEPET MOJEITHEHT

S.Bmatt TeXHOMOTHATIARHAL 4. Anropdr muK TMA A TY3HIL
preofmanmapenr Gaxapem, +—7  Smart TexHonaorvAnapK (%
HATECHATTAPHE TAXTENL HEIEI YUYH SACTYP TY3MLL

2-pacM:
Xn3mart KypcaTMLLI COXa KOpXOHanapUHUHI N4KU MYXUTA TprI/ICI/ID,aFI/I ax60p0T;

Xn3mart KypcaTMLLI COXa KOpXoHanapu wapounTtun TprI/ICI/I,EI,aFVI ax6op0T;
Xn3mart KypcaTMLLI COXa KOpxXoHanapu Ba Taxiini y4yH MmabiymMmoTnap.
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Xu3maT KypcaTul COxa KOPXOHAMapWvHUHE WYKU MYXUTU TyFpucuaarn axbopoTtnap WYku
BoLlnaHFny XnMcoboT MabnymoTnapu acocuaa WwaknnaHTpunagn.

Bunostga xuamat KypcaTuLl TapMOKNapUHUHE axBonu TyFpucuaarn MabnyMoTiapHu MaTemMaTuk
cTaTUCTUKa ycynnapvaaH onganaHraH xonga kavirta mwnai acocuga aHanuTuk 60FnmMKnuK ro3ara
kenaun. By 6oFNUKNMK cypoB HaTMXKacuaa onvHraH xxasobnapga «onTMMmn3m» Ba «NeCCUMmn3m» OMun-
napHu xucobra onuul Ba XM3Mart KypcaTuil TapMOKapy apaéHnapy puBOXIIaHraH xonga xumsmar
6030pMHN KEHrANTUPULL MMKOHMHW Ky3ada TyTulira UMKOH 6epaau.

AxBOopOT Moaenu ymymMuin MakcagHu anoxmaa Kymnm makcagnapra takcumnail nynu évnad onu-
HYBYM MepapxuK Ty3urMaHu apaTuHu Ky3ga TyTtagun. AXO60pOT MOAENUHW APaTULLHUHT YMYMWUNRA
ycnyovaTtn nnmun agabmnétnapaa KeHr éputunraH. Y 6up kaHda tanab Ba YeknawnapgaH méopat
6ynnb, TYyNMKNMK Ba OQAMWNKK ypTacuga MyBo3aHaT ypHaTuwra uHtunagun. TagkMkotummnsaa aca,
XM3MaT KypcaTuwl TapMOKNapuvHW PUBOXIAHTUPULL Ba WCTUKOONZA PUBOXMAHULWNHK Baxonalu
Xamaa NporHo3 KMnui Bocutacu cudatnaa 3KOHOMETPUK Moaennap TapkMoMHM TaKoOMUIAaLWwTMpumLL
UMKOHUSITUHKN Gepaau.

LWy ypvHaa tokopugarn Mmuitaumsa mogennapugad donganaHunb, Typuamra xm3amart Kypcatuvil
TapMOKNapuHW PUBOXIAHTUPULLHUHT axbopoT Moaenu Tyaunmacu Ba yHu Smart TexHonoruanapaa
Gaxxapunaguran xucobnawnap acocuga Taxnn KUnuw, UMMTaumns TaXpubacuHMHr yMyMuin cxema-
CUHM Kypunb yTamus (3-pacm).

BupurHum 6ocknuga macanaHvHr aHuK Kynunuwn, 6epunrad Ba nsnaHyB4n Myukgopnap, o0bekT-
HUHI MOAENNHM Ty3ML YYyH uwnatmiw no3mm GynraH aHgoreH 6olukapyBuM napameTpnap Kuputm-
nagw.

NkknHumn 6ocknyaa KoHyHuatnap acocnaa axéopotnap mogenu tTysunagn. bynaa tnaumaa ypra-
HUNAETraH >xapaéHra Tabcup KypcaTyBYM OMUMMAPHUHI GapyacuHu Ovp BaKTHUHT y3uaa xucobra
onub Bynmangu, YyHKM mateMaTuk moAenb Xyaa mypakkabnawmb ketagu. LLUyHUHr ydyH mogenb
Ty3uLLAA SHM Ky4Ynv TabCup 3TYBYM acOCUM oMunnapriuHa xmucobra onuHaan. by ypunga Bunostaa
Typr3Mra xm3mat KYpCcaTULLHN PUBOXKITAHTUPULL NYNnapuHn 6enrnnosyun oMmnnapHm TaHnab onguk:

XYOYOHWHT MDKTUMOMR-MKTUCOOANIA TaBcudpHOMacu — ypbaHusauums gapaxacu, TYPU3MHUHT
KacObuin maxopaTt coxacuaari Ty3uUnuwim, Typuam Typap>KonnapuHu pUBOXMAHTUPULL UCTUK-
oonnapu;

XyAyAHWUHT MUNANIA Tchmchomacm — TYPUSMHUHI MUNANIA Xycycudatnapu, TapKI/I6I/1, COHWU;

XYAYAHUHT  MKTUMOU-AeMOorpaduk TY3UNULWKN — TYPUSMHUHT KMHC, €l Ba MabllyMOTU
XUxaThaH Tapkmbu xamaa gemorpadvk pyBOXIaHULW UCTUKOONNapu, MabilyMoT Xycycuaaru
Tapkuowm;

XM3maT KypcaTull cOxacu mMyaccacanapu Moagumn-TEXHUK GasacuHUHT TaBcudHoMacu —
TPaHCNOPT TApMOFfU Ba YHUHT PUBOXIAHULW UCTUKDBONNapu.

YunHum 6ocknyaa MacanaHuHr matemMaTuk mogenuv Tyaunagu. By YpuHaa kepaknu moc TeHrna-
mManap edyunuLIK Ba KypcaTkuynap aHuknaHuwm nosum. MacanaHd, matemaTtuk Mmogens agudpdepeH-
uman TeHrnama GunaH TaceBupnaHraH Gyrnca, CoHnu ycynnap épaamMmuaa y Yeknu coHgarn Hykra-
napAa aHuKnaHraH Yeknu-aimpmManu TeHrnamanap 6unad anMaluTupunaau.

TypTrHYM BocKkMyaa CoOHNM ycynnap épaamuaa aHuknaHraH anropuTm acocuga upop-6up anro-
pUTMUK TUNAa Smart TexHonorusnapaa uwnaTuw yyYyH aactyp Tyaunagu. MacanaH, y yMyMuin xXycy-
cusTra ara GYynNuLIN Kepak, SbHU MaTemMaTuk mModenga udoaanaHraH Macana napameTprapuHUHL
eTapnuya KaTTa coxaaa y3rapyBuu kunmaTnapvaa Aactyp siXy HaTvxa 6epuin Kkepak.

Oxuprn — GelumHyn Gockuuga gactyp Smart TexHonorvsnapra Kynunagum Ba ofivHraH COHNU
HaTKanap 4ykyp Taxnun KunuHuo, 6axonaHagu.

Hatwxkanapra kapab myTaxaccuc Taxnun KUNMHaéTraH kapaéH TyFpucupa xynocanap uuka-
pagu, YHUHI amanra olmiinra MabilyM Makcag acocuaa Tabeup kypcataaum, 6olkapv Bocutana-
pVHM Mwnab Ynkaaw, Taecusinap Gepaaun. Kynnab sapuaHTnap acocuaa Gaxapunysyum xpucobnatu
Taxpubanapu épaamuaa novmxadm y éku oy 6enrura kypa, 6apya BapuaHTnap mymaaH aHr MabKy-
NMHW TaHnawm MyMKUH.
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Xusmar Typura xmucobnaHraH TanabGHWHI TYFPUMaHyBYM KypcaTKuurapu Ba YHWUHI TapMokaa
AKYHUA nMwnab Ymkapunuwm xakmaa axbopotgaH dongananHunagu. Arap KypcaTkud OupnukaaH
tokopu 6ynca, Tanab TaknudaaH okopu, arap GupnukaaH kam 6ynca, akcuHya 6ynaaw.

TyFpunaHyB4M KypcaTkuunap Ba XM3MaTHUHI Tapmoknap Gynuya ycuw cypbaty 9KCNepUMeEH-
TaTop TOMOHMAAH NYN Kynuw MyMKUH BynraH gapaxa nosuuusacuga taxnun kunuHagu. Arap ynap
y3rapuim kepak bynca, akcnepumeHTaTop y éku by 6olikapyB napameTpuHmn Y3rapTupuLLmM MyMKUH.
MacanaH, mebépnap, Hapxnap macwTabu ysraptvpunagu. bnoknap sHru TyFpunaHyBYM Kypcat-
KM4napHu aHuKnamnaun.

JkcnepumeHTaTop Mwnab YMkapuw Ba UCTEBLMOSTHUHI KOHMKAPNM MyTaHOCUOMMKKA KenraHu
Xakuaa xyrnoca ymkapuvn 6unaHok cucteMaHn Kenrycu MANHUHE XMcob-kntobnapura ytkasaaw.

WyHaan kunub, mMuTaunsa MOAENUHUHT TabMUHOTM MHCOH-MallMHA UMUTAUMOH CUCTEMacwu
opKanu xm3marnap opacmaarv aHr axwm HACOGaTHN TabMUHNOBYM NPOrHO3 BapMaHTNapyHu Tonuwra
UMKOH Bepagu.

VMMuTauuoH mogens Ty3umnrad, aSbHU Macana MmateMaTuk KypuHuLwaa ngpoganaHrad, yHu mabiym
nmuTaums Taxxpmbanap opkanu Taxnaun KA MyMKUH.

TagKUKOT Xn3maT KypcaTULLIHU PUBOXKNAHTUPULL OpKanun TypuU3M CEKTOPUHU axLumnall, TypMyL
Japakac/H/ OLLMPULL Ba XM3MaT KypcaTuLl XapaéHnapuHu puBOXNaAHTUPULLHA ModennaluTupuLL-
HUHI MaKpOMKTUCOOUN XapakTepura Moc bynraH, yMymnalwTMpyB4mM Xamnama Kypcatkuinap épaa-
Muaa Typuam TypMyLL Tap3vHU Tyrna Taxaun KMnuwra MMKOH 6epyByn TU3MMAU-TapKkubun moaens
nwnab YKML 3apypuaTUra acocnaHraH.

JKCNPEMEHT

Tomuvpuk WapT¥ _ . Kapama-kapwwnek ékn  +———  Tonwwpus Tanabu
MELKyNNAMBCIWK Gunan  — *

l — A HOALLAW
oaorer | aeoen _/ swaar N\ S| SR
MABNYMOT MABMNYMOT TECHNO Tana
w
CINMHrEH WwnaTnran
MELIYMOT Tanatnag
! } ) |
e = n- 1- 5 n-
MELNYMOT- MaBAYMOT- MELMYMAT- MERMYMOT- MABYMOT- YW
napHu KaiTa NapH4 KAATAE  NApHM K2ATA NAPHM KANTA napHK KaiTa RAPHA §aiiTa
hopmanawy chopranall thopmanaw chopManaLL opManaw P m—
L

Kapama-KaplMnmec 3
MaBXYNNaHraH MyHocadar

3-pacm:
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BolwkapyB napameTprnapuHu axpaTull, opanuk kapopnapHu Gaxonail Ba sikyHWUI KapoprapHm
TaHMall dKcnepuMeHTaTopra tokrnaHaam, MyMKMH GynraH Kynuymnuk edum BapuaHTtnapu Smart Tex-
Honorusinapaa ednnann. ByHUHT y4YyH, 3HT aBBano, YHUHE Y3ura Xoc acoCui XycycusTnapu axpaTu-
nagu Ba ynap ypracuga uMuTtaumoH MyHocabat ypHaTtunaan. Typuamra xusmar kypcatuil TapMoknia-
PVHVHI PUBOXIMaHULWMHX NPOrHO3NawTMpuLLaa Orox1aHTUpyBYM Basudara xam abTubop kapaTuil
nosvM. By ynapHUHr KaTbUsiH aHUK MyagdaTaa Xan KAMULWHKW Tanab aTraH HOXyW TeHAaeHuusinap-
HUHF €KW SSHIM MyaMMOIMaPHUHT to3ara Kenuil axTMMonu TyFpucuaa xabap 6epuwinga y3 ngpogacuHm
Tonaaw.

CTpaTernsiHi nwnab YnKuULL xxapaéHuaa MakcaanapHUHL, SbHU Xyayn paxbapuaTi xam, Xyayaui
MyXuTOa amarn KunaétraH MKTUCOAMIM cyGbekTnap xam 6upaek sapuwmira UHTUNaéTraH puBoXXnaHuLL
MCTUKOOMNMNapUHUHI aHUK ndpodanaHnLLM Xan KUryB4Yn axammusTra ara.

Higcrnmmonii-HX THCOTHA MEXaHHIM XapaKaTH

v ¥ v v ¥
Hormapma Zrmnaar Zrmraar
A TEETHET Kiff) CATHII K CATEIT _ .
FCETHMOREL- CO%A CHETEHT € OXATAPEEE Hoacrem it Hammot
HIKTELC OFEGT XOMIATH Ty HITEIIT HE TN I Y HE OSITAHTH{EIIT P HE 0TI T
Kipea apu B0 T eI AfIE T OTHOSH
v v v v v
AX0H TYPRMIYII NEAPONTH CAMAPAJ0PIHTHHH TABEMHNTA Baswpanapx
v v ¥ v ¥
A Oy BIApHIHT Hrmnaar Fotmapma &7 0 -2y TafimaTgan
FOHTETIOME- 3 C ATHIT FOHTHIORE Ba SEOIOTHE oA AT AR
FIRTHC O £ 02ACHHEHT [PHE O AHETIH, FOMATHER TAROMIIITAT-
[PEIE OXEITAHETT TYSHIELIE Ea TYRLIYII IIEOTATT THRHMIITA OHE
CLIGHAap METap HETED [PRE ETTAHTHEIIT ZapaHacH Ba TR fITap
rmmah seer Ejrp ¢ ATEESITAPEH CcH ATEIEL
3 OITATEHED O LITELFETIT
v ! v v !
FORTEMOMED MET(] ATYSHIME Ba XECMATIAY CRHGATHEE DIITOTATT HIECHEEE Depafpmar gacTypmap

4-pacm: Typusm xu3MaT KypcaTHUII TAPMOKJIApU PUBOXKJIAHULIUHU MOJE/IIALITUPHULI CTPATETUSICUHUHT YCIyOUi
XyCyCUSIT/IapU

Maskyp TagkvkoTda Kallkagapé BMMosiTM Typuamura xmamat kypcatvw 6atadpcun Taxniumn
KUNUHWG, TYpU3M TYpMYLL Aapaxkacugary TErMLLMN KYPCaTKUYNapHUHT Y3rapuiumn, Xusmar KypcaTuLl
coXanapuHUHI UCTUKDONAArM pUBOXNaHULLK BYiinya NporHosnap Takaum aTunagu.

XYJIOCA BA TAK/IUNDJIIAP

Xynoca kunub antraHga, CTaTMCTUK Mogennawitmpuwaa ummtaumsa mogenu 6owka mogennapra
kaparaHga ad3annuknapra ara. LLly 6unan 6upra, xm3mar KypcaTuLl COXaCUHUHT UKTUCOANIA YCULLIMHM
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MoaennaliTupuLaa CTaTUCTMK MOAENnallTUPULL HaTKanapuHu Taxnun KUNuw Ba kanTta uwinatu
MyXUM axaMusT kach atagn. ByHaaH Tawkapu, Maskyp kapaéHnapga 4acTypuii TabMUHOTHU TYFpU
TaHnall, XxM3mar Kypcatu haonuaTmura oug MabiyMOTNAPHUHT ULLOHYIUAUIA Ba TYNUKAUIMHA Tab-
MUHMALW yrap GaonMATUHUHT UKTUCOOQUIA caMapafoprMiMHU CTaTUCTMK MOAEennaluTUpuULL opKanu
TYFpu Gaxonaiwaa Myxum YpuH TyTaau.
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Abstract: In the tourism and hospitality industry, Smart technologies are important because it has the quality
to support the production of the industry. Innovation in the field of Tourism has been growing rapidly in the last
few years. While most service tourism businesses and hospitality industry professionals are doing their best
to adapt to these rapid changes, new technology continues to advance the industry. This article discusses
some of the emerging Smart technologies in the tourism and hotel industry and which sectors need to be
developed.

Key words: Smart technology, hotel, tourism, innovation, artificial intelligence, marketing, management, data
analysis.

Annotatsiya: Turizm va mehmondo‘stlik sanoatida aglli texnologiyalar muhim ahamiyatga ega, chunki u sanoat
ishlab chigarishini go‘llab-quvvatlash sifatiga ega. So‘nggi bir necha vyil ichida turizm sohasidagi innovatsi-
yalar jadal sur'atlar bilan o‘sib bormoqda. Aksariyat xizmat ko‘rsatuvchi turizm korxonalari va mehmondo'stlik
sanoati mutaxassislari ushbu tez o‘zgarishlarga moslashish uchun qgo‘llaridan kelganini qgilishsa-da, yangi
texnologiyalar sanoatni rivojlantirishda davom etmoqgda. Ushbu magolada turizm va mehmonxona sanoatida
rivojlanayotgan ba'zi aqlli texnologiyalar va qaysi tarmoglarni rivojlantirish kerakligi muhokama qilinadi.

Kalit so'zlar: aqlli texnologiya, mehmonxona, turizm, innovatsiyalar, sun'iy intellekt, marketing, menejment,
ma'lumotlarni tahlil gilish.

AHHOTaUVWA: B MHOyCcTpUmM Typyuama 1 rocTENPUUMCTBA UHTEMMEKTYarnbHble TEXHOMOMMW BaXHbI, MOCKOIbKY
NX Ka4eCTBO MO3BOSSET NOAAEPKMBATL NPOU3BOACTBO B OTpacnn. B nocnegHne HecKonbKo NeT MHHOBaLMK
B cdepe Typuama ObICTpo pacTyT. B To Bpemsi kak GOMNbLUMHCTBO NpeanpuaTuii cdepbl yenyr u npodec-
CMOHaNoB MUHOYCTPUM FOCTENPUMMCTBA OenarT BCce BO3MOXHOE, YTODObl afanTMpoBaThCa K 3TUM ObICTPbIM
N3MEHEHUSIM, HOBblE TEXHOMOrMW MPOAOIKAOT pa3BuMBaTb OTpacib. B 3Tol cTaTbe 0GCYXOAlTCA HEKO-
TOpbl€ HOBbIE MHTEMMEKTYarbHble TEXHOMNOMM B cdhepe TypuaMa 1 roCTUHUYHOIO Br3Heca, a Takke To, Kakue
oTpacnu HeobxoaMMO pasBMBaTh.

KnoueBble crosa: YMHbIE€ TEXHOJ10IMKN, OTENb, TYPU3M, NHHOBaALUWN, VICKyCCTBEHHbIVI WHTEJNEKT, MapPKETUHT,
MEeHEPKMEHT, aHaln3 AaHHbIX.

Travel technology is a broad term that is used to describe the application of IT, e-commerce,
and similar technology solutions within the fields of tourism, travel, and hospitality. Hotel and tourism
technology may be intended to assist businesses and their employees, improve the travel experience
for customers, or both. Ultimately, the goals or motivations behind implementing travel technology
include automating travel and related processes, saving time, reducing costs, and creating a more
seamless travel experience for consumers. Technology can be deployed to enhance the customer
experience before, during, and after the trip. Travel technology can help businesses streamline their
processes or even automate processes traditionally requiring active human involvement. This can
help a business reduce staffing requirements, cut costs and increase the income they generate,
leading to improved financial results. In addition, technology can assist businesses through improved
accuracy and convenience while helping reduce or eliminate human error. However, it is essential to
always keep up with the latest tourism technology trends so that the best solutions are being used
and that other businesses do not gain a competitive edge. Businesses should always keep up with
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the latest travel technology trends because your main competitors will too. This means you risk giving
them a significant advantage if you allow them to adopt new technology. At the same time, you rest
on your laurels, especially if the technology is designed to benefit customers. As trends emerge and
new technology becomes established, customers expect a certain level of experience and want the
convenience associated. Customers will likely feel disappointed if your business fails to meet these
expectations. This could then, in turn, lead to negative reviews and damage to your reputation. At
the same time, keeping up with travel and tourism technology trends can also help employees and
may make recruitment easier, as candidates will want to work with the latest tools, especially if it can
reduce stress.

MATERIAL AND METHODS

Smart technologies have been increasingly integrated into the hotel industry to enhance guest
experiences, improve operational efficiency, and reduce costs. Here are some Smart technologies
commonly used in hotels:

Mobile Check-In and Keyless Entry: Guests can use their Smartphones to check in and
access their rooms, eliminating the need for physical keys or key cards.

In-Room Automation: Smart thermostats, lighting, and blinds can be controlled by guests via
mobile apps or voice commands, allowing for personalized room settings.

Voice Assistants: Virtual voice assistants like Amazon Alexa or Google Assistant can provide
information, control room functions, and offer recommendations for nearby attractions and
services.

Smart TVs: Televisions with built-in streaming services and casting capabilities, so guests
can access their own content.

High-Speed Wi-Fi: Fast and reliable internet connectivity is a must for modern hotels.
Room Control Systems: Integrated control panels that allow guests to adjust room settings,
request services, and access information.

Digital Concierge Services: Chatbots or mobile apps that provide information, booking ser-
vices, and recommendations for local attractions and dining options.

Guest Feedback Systems: Automated surveys and feedback collection tools to gauge guest
satisfaction and address concerns in real-time.

Automated Housekeeping: Robots or Smart devices that assist with cleaning and restocking
rooms.

Smart Lockers: For secure package delivery and retrieval for guests.

Security and Surveillance: Advanced surveillance systems and access control to ensure
guest safety.

Guest Analytics: Data analysis to understand guest preferences and tailor services accord-
ingly.

Indoor Navigation: Mobile apps that help guests navigate the hotel and find amenities,
restaurants, and meeting rooms.

Environmental Sustainability: Smart technologies for water and energy conservation, waste
management, and sustainable practices.

Inventory and Asset Management: RFID and loT devices to track and manage hotel assets,
from linens to appliances.

These technologies not only improve the guest experience but also help hotels streamline their
operations, reduce costs, and adapt to changing customer preferences. Hoteliers need to balance
technology adoption with guest privacy and security concerns to provide a safe and enjoyable expe-
rience for their visitors.

Smart technologies have transformed the tourism industry by enhancing the travel experience,
providing information, and improving operational efficiency. Here are some Smart technologies com-
monly used in tourism:

Mobile Apps: Tourism mobile apps offer features such as real-time navigation, booking
accommodations and activities, and access to local information and recommendations.
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Augmented Reality (AR) and Virtual Reality (VR): AR apps can provide travelers with inter-
active information about landmarks and attractions, while VR can offer virtual tours of destina-
tions before they visit.
Wearable Technology: Devices like Smartwatches can assist travelers with navigation, lan-
guage translation, and health and fitness tracking while on the go.
Location-Based Services (LBS): These services use GPS and beacons to provide real-time
information about nearby points of interest, offers, and events.
Language Translation Apps: Translation apps can help travelers overcome language bar-
riers, facilitating communication with locals and making travel more accessible.
Smart Destination Management: Destination management systems (DMS) help destina-
tions optimize tourism by collecting data, analyzing visitor behavior, and making real-time
adjustments to services and resources.
Mobile Tour Guides: Smartphones can serve as personal tour guides with audio and multi-
media content about points of interest.
Biometric Identification: Biometrics can streamline airport security and customs processes,
making travel faster and more secure.
Mobile Check-In and Boarding Passes: Airlines and hotels offer mobile check-in and digital
boarding passes, reducing wait times and paperwork.
Smart Hotels: Hotels with Smart technology offer guests features like mobile room keys,
in-room automation, and virtual concierge services.
Sustainable Travel Apps: Apps promote eco-friendly travel options, responsible tourism, and
sustainable practices.
Smart Luggage Locks: Bluetooth-enabled locks with remote locking and tracking capabilities
enhance the security and convenience of luggage.
Reviews and Rating Platforms: Travelers rely on platforms like TripAdvisor and Yelp to read
reviews and ratings of hotels, restaurants, and attractions.
Travel Safety Apps: Apps offer real-time safety information, including alerts for natural disas-
ters, political unrest, and health emergencies.
Destination Marketing Technology: Destination marketing organizations use data analytics
and digital marketing strategies to attract and engage tourists.

These Smart technologies make travel more efficient, convenient, and enjoyable for tourists

while also helping destinations and service providers improve their offerings and operations.

RESULTS

The hotels of the future are likely to incorporate even more advanced and innovative Smart tech-
nologies to enhance guest experiences, improve operational efficiency, and promote sustainability.
While it's challenging to predict the exact technologies that will be in use, some emerging trends and
technologies that may be prevalent in future hotels include:

Artificial Intelligence (Al) and Machine Learning: Al-powered chatbots and virtual con-
cierges will become even more intelligent, offering highly personalized recommendations and
services based on guest preferences and behaviors. Machine learning will optimize pricing,
room assignments, and other operational aspects.

Internet of Things (loT): IoT will continue to play a significant role, with Smart sensors and
devices in hotel rooms and common areas. Guests will have seamless control over room set-
tings, and hotels will gain more insights into energy and resource management.

Virtual Reality (VR) and Augmented Reality (AR): VR and AR will offer guests immersive
experiences, allowing them to preview rooms and explore destinations before booking. AR
applications will assist with navigation and provide information on nearby points of interest.
5G Connectivity: Ultra-fast 5G networks will provide high-speed internet access throughout
the hotel, enabling seamless streaming, video conferencing, and other bandwidth-intensive
activities.
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Advanced Keyless Entry: Biometric access, facial recognition, and other secure methods
will replace traditional key cards and make check-in processes even more convenient.
Robotics: Robots will take on more roles, from room service and housekeeping to concierge
services, delivering items, and providing information.

Sustainability Technologies: Future hotels will focus on eco-friendly solutions, such as
energy-efficient building materials, Smart lighting, water conservation systems, and waste
reduction programs.

Smart Room Layouts: Flexible room layouts will adapt to guests' needs, providing versatile
spaces for work, relaxation, and entertainment.

Voice and Gesture Control: Guests will interact with hotel systems and devices using voice
commands and gestures, making in-room controls more intuitive.

Holographic Displays: Holographic interfaces may replace traditional TVs and monitors,
offering 3D displays and interactive experiences.

Personalized Health and Wellness: Hotels may integrate health monitoring and wellness
technologies, such as in-room fitness equipment and health assessment tools.

Biometric Payments: Biometric authentication for payment will be more widespread, offering
a secure and convenient way to settle bills.

Hyper-Personalization: Hotels will use data analytics to hyper-personalize guest experi-
ences, from room decor and amenities to dining options and entertainment recommendations.
Smart Restaurants and Dining: Automated kitchens and Smart dining areas will enhance
the dining experience, with robots preparing and serving food and beverage orders.
Sustainable Transportation Solutions: Hotels will offer eco-friendly transportation options,
such as electric vehicle charging stations and electric shuttle services.

Remote Check-In and Check-Out: More advanced mobile apps will enable guests to com-
plete the entire check-in and check-out process without visiting the front desk.

Autonomous Vehicles: Hotels may provide autonomous shuttles and valet services, reducing
the need for traditional parking facilities.

Sustainable Architecture: Green building practices and designs that prioritize energy effi-
ciency and environmentally friendly construction materials will be more common.

The hotels of the future will likely be characterized by a seamless blend of technology, sustain-
ability, and personalization, providing guests with a unique and enjoyable experience while maxi-
mizing operational efficiency. These advancements will be driven by guest expectations for conve-
nience, comfort, and eco-conscious choices.

DISCUSSION

The future of tourism enterprises will likely be shaped by even more advanced Smart technol-
ogies to improve the overall travel experience, streamline operations, and meet evolving customer
expectations. Here are some anticipated Smart technologies that may become commonplace in
tourism enterprises of the future:

Distributed Ledger Technology: Beyond blockchain, distributed ledger technology may be
used to create decentralized travel ecosystems where multiple providers collaborate seam-
lessly.

Augmented Reality (AR) and Virtual Reality (VR): AR and VR for virtual tours, interactive
maps, and immersive promotional content to help travelers plan and visualize their trips.
Wearable Technology: Wearable devices that offer real-time travel updates, health moni-
toring, and navigation assistance, making it easier for travelers to explore new destinations.
Robotic Assistance: The use of robots for customer service, luggage handling, and informa-
tion dissemination at airports, hotels, and tourist attractions.

Smart Destination Management: Destination management systems that use data and Al to
optimize tourism infrastructure, transportation, and crowd management.

Internet of Things (loT): IoT sensors in hotels, airports, and attractions to gather data on
guest behavior and preferences, enabling personalized experiences and efficient resource
management.
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Voice and Natural Language Processing: Voice-activated virtual assistants and chatbots
for providing real-time information and services to travelers.

Sustainability and Eco-Friendly Technologies: Greater emphasis on sustainable and eco-
friendly practices, including green energy sources, waste reduction, and carbon footprint mon-
itoring.

Digital Payment Ecosystems: Integrated digital payment systems that facilitate seamless
transactions and currency conversion for international travelers.

Crowdsourced Content: Increased reliance on crowdsourced content, such as user-gener-
ated reviews, to help travelers make informed decisions about their trips.

Quantum Computing: Advanced computing capabilities for faster and more complex data
analysis, potentially revolutionizing the tourism industry's data handling.

Data Privacy and Security: Enhanced data privacy and cybersecurity measures to protect
travelers' personal information and secure online transactions.

Smart Transportation: Improved public transportation systems with real-time information,
autonomous vehicles, and electric transport options, reducing traffic congestion and emis-
sions.

Personalized Marketing and Targeting: Al-driven marketing campaigns that tailor messages
and offers to individual traveler preferences.

Crisis Management and Risk Assessment: Al and data analysis to identify potential travel
risks, natural disasters, or health emergencies, enabling better crisis management.

Digital Preservation of Cultural Heritage: Technologies for preserving and sharing cultural
heritage digitally to make it accessible to a global audience.

Sustainable Tourism Certification: Development and adoption of universal sustainable
tourism certification programs for travel destinations and enterprises.

The tourism enterprises of the future will leverage these Smart technologies to create more
seamless, personalized, and sustainable travel experiences for visitors. Travel companies will need
to adapt and innovate to remain competitive and meet the evolving demands of travelers in a rapidly
changing technological landscape.

CONCLUSION

The use of Smart technologies in the field of tourism offers numerous benefits for both travelers
and tourism businesses. Here are some compelling reasons why Smart technologies are valuable in
the tourism industry:

Enhanced Customer Experience:

Personalization: Smart technologies can collect and analyze data to provide travelers with
highly personalized recommendations, creating more tailored and enjoyable experiences.
Convenience: Features like mobile check-in, keyless entry, and virtual concierges simplify the
travel process, making it more convenient for tourists.

Efficient Operations:

Automation: Smart technologies streamline operational processes, reducing the workload
of staff and minimizing the potential for errors. Data Analytics: Advanced data analysis helps
businesses optimize pricing, resource allocation, and marketing strategies.

Improved Safety and Security:

Biometric Verification: Enhanced security measures such as facial recognition and finger-
print scans improve safety and reduce the risk of identity theft. Emergency Response: Smart
technologies can help tourists receive timely alerts and guidance during emergencies or nat-
ural disasters.

Sustainability:

Environmental Monitoring: IoT and Smart systems allow for better monitoring and reduc-
tion of resource consumption, contributing to eco-friendly and sustainable tourism. Sustain-
able Practices: Smart technologies can encourage and enforce eco-friendly practices among
tourism enterprises.
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Competitive Advantage:
Differentiation: Tourism businesses that embrace Smart technologies can differentiate them-
selves in the market and attract tech-savvy travelers. Efficiency: Streamlined operations can
lead to cost savings, allowing businesses to reinvest in improving the quality of their services.
Cost Reduction:
Resource Optimization: Smart technologies can help manage resources more efficiently,
reducing operational costs and energy consumption.
Labor Efficiency: Automation can reduce labor costs in repetitive and routine tasks. Global
Accessibility: Booking and Information: Smart technologies make it easier for travelers to book
flights, accommodations, and activities, and access information from anywhere in the world.
Innovation and Competitiveness:
Staying Current: Tourism businesses that embrace Smart technologies demonstrate their
adaptability and stay competitive in a rapidly evolving industry. Innovation: The integration of
new technologies can lead to innovative services and experiences that set businesses apart.
Data-Driven Decision-Making:
Customer Insights: Tourism businesses can gather valuable data on customer preferences
and behavior, enabling them to make data-driven decisions and adapt their offerings. Oper-
ational Efficiency: Data analytics help identify areas for improvement, optimizing resource
allocation and reducing waste.
Crisis Management:
Real-Time Updates: Smart technologies provide real-time information and crisis manage-
ment solutions, aiding travelers during emergencies or unexpected events. Communication:
These technologies facilitate communication between businesses and customers, helping to
manage crises effectively.
Access to Remote and Undiscovered Destinations: GPS and mapping technologies allow
travelers to explore remote and less-traveled areas, expanding the tourism industry beyond
traditional destinations.
In conclusion, the integration of Smart technologies in the tourism industry has the potential to

greatly improve the travel experience for tourists while increasing the efficiency and sustainability of
tourism businesses. It also positions the industry to meet the expectations of a new generation of
tech-savvy travelers who value convenience and personalization.
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Ro‘zibayeva Zulayho Baxrombek qizi
Toshkent davlat igtisodiyot universiteti magistranti

Annotatsiya: Ushbu magqgolada tarixiy shaharlarda turizmni rivojlanishda ragamli texnologiyalarning o‘rni
haqida izlanishlar olib borhamda O‘zbekiston hududida Smart-turizmni rivojlantirishni izchil yo'llari ko‘rib
chiqildi. Smart-turizmni rivojlantirish bevosita igtisodiyotimizni rivojlantirishga katta ta’sir etishi tahlil qilindi.

Kalit so‘zlar: Milliy igtisodiyot, demokratik, igtisodiy faollik, samaradorlik, inflyatsiya, valyuta kursi, o‘sish
sur'ati, sanoat mahsulotlari, narxlar indeksi, chakana savdo, tashqi savdo, korxona va tashkilotlar, kichik
biznes, bozor xizmatlari, yalpi xonadon tic mahsuloti, Markaziy bank kursi, import va eksport.

Abstract: In this article, while conducting research on the role of digital technologies in the development of
tourism in historical cities, consistent ways of developing Smart-tourism in the territory of Uzbekistan were
considered. It was analyzed that the development of smart tourism has a direct impact on the development
of our economy.

Key words: National economy, democratic, economic activity, efficiency, inflation, exchange rate, growth rate,
industrial products, price index, retail trade, foreign trade, enterprises and organizations, small business,
market services, gross domestic product, Central Bank rate, import and export.

AHHOTauus: B gaHHol ctatbe npy NPOBEAEHUM UCCREAOBaHUS Ponv LMGPOBbIX TEXHOMOMMIA B pasBUTUM
TypuaMa B UCTOPUYECKMX ropodax Oblnn paccMOTPEHbI NocreaoBaTeribHble NyTW pa3BUTMs Smart-Typusma
Ha Tepputopumn Y3bekucTtaHa. MNpoaHanmanpoBaHo, YTO pa3BUTME YMHOTO Typn3Ma OkasblBaeT NpsiMoe Bu-
SIHME Ha pa3BMTME Hallel 3KOHOMMKN.

KntoyeBble crioBa: HaumoHanbHOe XO35MCTBO, 4EMOKPATUSA, SKOHOMMYECKast akTUBHOCTb, 30dEKTUBHOCTb,
MHMNAUMS, KypC BarnioT, Temn pocTa, NPOMbIWMEHHAss NPOAYKLMSA, MHAEKC LEeH, PO3HWYHas TOProBns,
BHELLHSASA TOProBrisl, NPeAnpUATUS U OpraHn3auun, Manbin OU3HEC, pbIHOYHbIE YCIYTW, BariOBOW BHYTPEHHbIN
NpoaykKT, ctaBka LIb, nmnopT n akcnopr.

KIRISH

Ma’lumki turizm sohasi mamlakat iqtisodiyotiga eng tez daromad keltiruvchi tarmoqglardan biri
hisoblanadi, shu boisdan ham hozirda ko‘plab mamlakatlar milliy igtisodiyoti tarkibida turizmdan kela-
digan daromadlarni oshirishga harakat gilmoqgda.

O'zbekiston Respublikasi Prezidentining 2022-yil 28-yanvardagi “2022-2026-yillarga mo'ljal-
langan Yangi O‘zbekistonning taraqqiyot strategiyasi to‘g‘risida’gi PF-60-son Farmoniga binoan
2022-2026-yilgacha bo‘lgan davrda “Milliy igtisodiyotni jadal rivojlantirish va yuqgori o'sish sur’atlarini
ta’'minlash” nomli ustuvor yo‘nalishi 16 ta magsadni o'z ichiga olgan.

Shuningdek, “O‘zbekiston bo‘ylab sayohat qil” dasturi doirasida mahalliy sayyohlar sonini 12 mil-
lion nafardan oshirish hamda respublikaga tashrif buyuradigan xorijiy turistlar sonini 9 million nafarga
yetkazish — magsadi 10 ta asosiy yo‘nalishni o'z ichiga oladi, bular quyidagilar:

Vatanimiz hududidagi o‘tmishdan sado beruvchi ko‘plab tarixiy obidalarning mahobati, o‘ziga xos
me’moriy uslubi, minglab vyillar silsilasidan bizgacha yetib kelayotgani butun dunyoni lol goldirmoqda.
Mamlakatimizga sayyohlarning aksariyati ajdodlarimiz tomonidan bunyod etilgan muhtasham san’at
asarlarini o'z ko‘zi bilan ko'rish, ulardagi ulug‘vorlikni his gilish uchun tashrif buyurishadi.

Umuman olganda madaniy meros obyektlari, tarixiy obidalar bu faqatgina turizm obyekti emas,
birinchi navbatda bu xalgimizning boyligi hisoblanadi. Ularda millatimizning buyuk tarixi, madaniyati
aks etgan.

O'zbekiston hududida ko‘plab tarixiy obidalar mavjud va qulay geografik hududda joylashgan
bo‘lsa-da, turizmining rivojlanishi sekin kechmoqda. Buning bir qator sabablari mavjud eng avvalo
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ushbu sohaga ajratiladigan investitsiya, sayohat qilishning qulaylik darajasi, infratuzilma va kadrlar
muammosi mamlakatlarda turizm rivojlanishiga u yoki bu ma’noda ta’sir o‘tkazadi. Ushbu muammo-
larga yechim sifatida O‘zbekiston hududida Smart-turizmni rivojlantirishga e’tibor garatish lozim.

ADABIYOTLAR TAHLILI VA METODLAR

Toshkent davlat igtisodiyot universiteti asistenti Baxrom Boxodirovich Xashimovning Aca-
demic Research in Educational Sciences jurnalidagi “Smart-turizm” haqgidagi maqolasida 2017-yil
6-dekabrdagi O‘zbekiston Respublikasi Turizmni rivojlantirish davlat qo‘mitasi, Madaniyat vazirligi
hamda — “Tehno Dargoh” MChJ o‘rtasida uch tomonlama kelishuv memorandumi asosida, Buxoro
viloyatining 50 ga yaqin (Poyi Kalon ansambili, Gavkushon madrasasi, Ko‘kaldosh madrasasi, Toqi
sarofon, Toqi telpakfurushon, Labi hovuz majmuasi, Nasriddin Afandi haykali, Nodir Devonbegi
madrasasi, Yahudiylar Sinagogasi, Somoniylar magbarasi, Ark qo‘rg‘oni va boshga) tarixiy obyekt-
larida QR kod o‘rnatilgani hagida ta’kidlab o‘tgan.

Shuningdek, ushbu loyihaga ko‘ra, viloyatning Smart-turizm viloyati sifatida xalgaro turizm
bozoridagi imijni oshirish va sayyohlarga qulaylik yaratish uchun IT-texnologiyalardan faol foydala-
nish magsadida «VERUM QR» qo‘shma loyihasini amalga oshirishning amaliy bosgichi boshlandi.
O‘rnatilgan QR kod lar 12 ta tilda obyekt haqgidagi ma’lumotlarni mahalliy va xorijiy sayyohlarga 3
soniyada taqdim etmoqda.[1]

I.T. Frolova esa tarixiy madaniy turizmga global migyosda xalglarni bir-biriga yaqinlashtiruvchi
omil va vosita sifatida qarab, rivojlanishi o‘zaro bog'‘lig bo‘lgan va bir-birini to‘ldiruvchi uchta:

1) madaniyat va madaniy merosga oid bilimlarni boyitish,

2) madaniyatni muhofaza qilish va gayta tiklash,

3) madaniyatlar muloqoti kabi yo‘nalishlardan iborat deya hisoblaydi. Boshgacha aytganda,
hozirgi vaqtda madaniy turizmning asosiy gumanitar funksiyalari, sifatida quyidagilar gayd
etiladi:
madaniy-ma’rifiy va ta’limiy;
madaniy muhofaza va saqglash;
aloqgalar o‘rnatish va tinchlikparvarlik.[2]

TAHLIL VA NATIJALAR

Turizmni rivojlantirish darajasi — mamlakat, uning hududlari ijtimoiy-igtisodiy rivojlanishi va aholi
farovonligini tavsiflovchi parametrlardan biridir.

Ragamli igtisodiyotning asosiy farglovchi omili shundaki, axborot eng muhim boylik bo‘lib, uning
giymati doimiy ravishda oshib bormoqda. Turizm sohasida yagona axborot makonini shakllantirish
masalasi anchadan beri muhokama qilinib kelinmogda. Bu borada turizm sohasida davlat hokimiyati
va boshqaruvi organlari tomonidan katta ishlar gilindi. Turizm sanoati eng yangi ragamli texnologi-
yalarni faol joriy etishga to‘liq e’tibor garatmoqda. Faoliyatning aksariyati raqamli igtisodiyotning rivoj-
lanishiga mos ravishda, jumladan, turlarni bron qilish tizimi, elektron to‘lov texnologiyalari va bosh-
galarni hisobga olgan holda gayta tuzildi.

Ragamli iqtisodiyotning shakllanish darajasi ko‘p jihatdan axborot-kommunikatsiya texnologi-
yalarining (AKT) rivojlanishi va ularni jamiyatning ijtimoiy-igtisodiy hayotiga joriy etish darajasi bilan
belgilanadi. Texnologiyalarning rivojlanishi tufayli O‘zbekiston Respublikasi aholisining 81 foizi, savdo
korxonalarining 93 foizi, transport korxonalarining 80 foizi, davlat organlarining 95 foizi Internetdan
foydalanadi.

Eng muhimi, Internet-texnologiyalar moliyaviy operatsiyalarda, davlat organlari bilan o‘zaro alo-
gada, yetkazib beruvchilar va iste’molchilar bilan aloga gilishda go‘llaniladi. Asosan, turizm sohasi-
dagi barcha korxonalar u yoki bu darajada axborotkommunikatsiya texnologiyalaridan foydalanadi.
Faoliyatning barcha asosiy jarayonlari axborotni qayta ishlashga, shu jumladan turizmdagi turli bron-
lash tizimlariga, axborot-qidiruv tizimlariga, hamkorlar, yakuniy foydalanuvchilar bilan axborot-kom-
munikatsiya alogalariga asoslanadi. Turizmda zamonaviy reklama texnologiyalarining deyarli ko‘p
gismi internet texnologiyalaridan foydalanishga asoslangan bo‘lib, O‘zbekistondagi tarixiy va turistik
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makonlarni hamda mehmonxonalarni izlash imkoni yaratildi. Eng ko‘p tarixiy yodgorliklariga ega
viloyat.

Qayd etilishicha, respublikada arxitektura yodgorliklari soni 2 264 tani tashkil etadi, shulardan
eng ko'p tarixiy yodgorliklar Samargand viloyatida joylashgan — 562 ta. Keyingi o‘rinlarni Buxoro
viloyati (507 ta) va Toshkent shahri (288 ta) egallagan[3].

1-jadval:

Ne Hududlar nomi Tarixiy obidalar soni
1. Samargand viloyati 562
2. Buxoro viloyati 507
& Toshkent shabhri 288
4. Qashqgadaryo viloyati 208
5, Farg‘ona viloyati 139
6. Xorazm viloyati 136
7. Jizzax viloyati 100
8. Namangan viloyati 98
9. Andijon viloyati 74
10. Navoiy viloyati 70
11.  Surxondaryo viloyati 36
12. Qoraqalpog‘iston R. 24
13. Sirdaryo viloyati 15
14. Toshkent viloyati 7

jadvaldan ma’lumki, yurtimiz katta turistik imkoniyatlarga ega. Mamlakatimiz nafagat Markaziy
Osiyoda, balki butun jahonda ham turizm markazlaridan biri hisoblanadi. Ma’lum hududda tarix-
iy-madaniy turizmni rivojlantirishda shu joyning tarixiymadaniy obyektlarn asosiy o'rinni egallaydi.
Lekin ulardan alohida muhim ahamiyatga egalari xalgaro miqyosdagi obyektlar va yodgorliklar ro‘yx-
atiga kiritiladi. Bunday ro‘yxatni YUNESKO har vyili aniglab boradi.

Keyingi yillarda O‘zbekiston hududidagi noyob madaniy meros obyektlarini muhofaza qilish,
tarixiy shaharlarning bosh loyihasi va menejment rejasini YUNESKO xalqaro standartlari hamda
talablariga muvofiq ishlab chigishda mazkur tuzilmaning xalqaro ekspertlari ham keng jalb etilm-
ogda. YUNESKO bilan yaqin hamkorlikda moddiy va nomoddiy meros obyektlarini asrashga doir turli
xalgaro anjumanlar tashkil gilinmoqda.

Mazkur chora-tadbirlar madaniy yodgorliklarni muhofaza qilishni oqilona tashkil etish va bosh-
garishni hamda shu sohadagi dolzarb muammolarni ko‘rib chigish, xalgaro tajribani o‘rganish, tarix-
iy-madaniy meros saglanishini ta’minlashga doir milliy tizimni takomillashtirish, bu boradagi davlat
va nodavlat notijorat tashkilotlari faoliyatining asosiy yo‘nalishlarini aniglash imkonini bermoqda. Iqti-
sodiy tadqgigotlarda ta’kidlanishicha tarixiy-madaniy turizmning moddiy merosini boshgarish uchun
obyektlar soni, holati, shuningdek, asliga mos obyektlar ya’ni restavratsiya va tamirlash jarayonida
o‘zgartiriimagan asli saqglanib qolingan ulushi va obyektlarning har xilligini hisobga olish zarur.

Obyektlar har xil hajmlarga ega bo‘lgani bois, ularni shu belgi bo‘yicha tasniflash zarur.

Quyidagi toifalarni ajratish tavsiya qilinadi:

me’moriy majmualar;

alohida turgan me’morchilik obyektlari;
kichik me’moriy shakllar;

turmush, xofjalik va ijtimoiy hayot obyektlari.

turistik biznes korxonalari o‘rtasidagi aloqalarni rivojlantirish ko‘rsatkichlari. Ushbu ko‘rsat-
kichlar turistik xizmatlar ko‘rsatishga jalb gilingan tashkilotlar o‘rtasidagi gorizontal alogalarning
rivojlanganlik darajasini tavsiflaydi.
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MUHOKAMA

Ragamli igtisodiyot turizm korxonalarining potentsial yangi shakllarini yaratish imkoniyatini
yaratadi. Kadrlar infratuzilmasi sohasida ham jiddiy o'zgarishlar bo‘ladi. ljtimoiy hayotimiz va sayyohlik
faoliyatimiz tobora texnologik tus olmoqda, jahon turizmi sohasida yangi yagona axborot makonini
shakllantirmoqda, axborot bilan ta’minlash va turizmni boshqarish tizimi ishlab chigilmoqgda.

Booking.ru tadqiqotiga asoslanib, dunyo aholisi sun’iy intellekt, aqglli texnologiyalarga qizigish
bildirmoqgda. Bugungi kunda chat-botlar jonli mulogotni maslahatchi bilan almashtirishi mumkin,
chunki ular foydalanuvchilarning turli savollariga javob berishga godir, masalan, Kayak — chatbot
aviachiptalarni xarid qilishdan foydalanuvchining mavjud budjetini hisobga olgan holda Kerakli joy-
larga sayohat gilish uchun tavsiyalar va sayohat bo‘yicha maslahatlar beradi. Biroq, mobil qurilmalar
va mobil ilovalardan foydalanish sayyohlik korxonalarining ishini sezilarli darajada soddalashtiradi,
chunki mijozlarga xizmat ko‘rsatish sohasida shaxsiylashtirish tashkilotlarga mijozlar xarajatlari
tarkibi, ularning afzalliklari hagida kerakli ma’lumotlarni to‘plash imkonini beradi. va gizigishlar, shun-
ingdek, turli marketing tadgiqotlarini o‘tkazish imkonini beruvchi boshga foydali ma’lumotlar beradi,
natijada ko‘rsatilayotgan xizmatlar sifati yaxshilanadi.

Turizmni ragamlashtirish turli xil ko‘rinishlarga ega bo‘lmoqgda, ular orasida turoperatorlar
tomonidan shakllantirilgan tayyor turlarni online xarid qilish hamda turoperatorlar va turistlar uchun
mo‘ljallangan mobil ilovalar yoki kompyuter dasturlari tizimlari orgali ishlab chigilgan individual turlar
kiradi.

Bugungi kunda ragamli texnologiyalar inson hayotining barcha jabhalariga jadal kirib bormoqgda.
0‘z navbatida, bunday taraqgiyot yo‘liga o'z vaqgtida tushgan davlatlar muvaffagiyatga erishmoqda,
eskicha ishlayotgan davlatlar esa taraqgiyotdan orqada qolmoqda. Avvalo, shuni aytish joizki, mam-
lakatimizda mustaqillik yillarida turizmning bozor munosabatlariga asoslangan yangi huqugiy va iqti-
sodiy asoslari yaratildi.

Zamonaviy infratuzilma obyektlari barpo etilib, turizmning jahon andozalari darajasidagi yangi
yo‘nalishlari joriy qilindi. Mavjud tarixiy-madaniy yodgorliklar ta’mirlanishi barobarida, ular keng
ko‘lamda targ'‘ib etildi.

Bu kabi tizimli chora-tadbirlar kutilgan samarani berib, yurtimizning sayyohlik salohiyati tobora
oshmoqda. Bunga yaqinda Buyuk Britaniyaning dunyoda mashhur “Financial Times” gazetasida chop
etilgan maqola misol bo‘la oladi. Gap shundaki, unda 2017-yilda jahon bo‘ylab sayohatga chiqish
istagidagilar uchun eng qiziqarli yo‘nalishlar ro‘yxati €’lon qilindi. Gazetada ta’kidlangan to‘qgizta
davlat orasida O‘zbekiston jahondagi eng digqatga sazovor sayyohlik yo‘nalishlari reytingida ikkinchi
o‘rinda gayd etildi. Bu bejiz emas, albatta. Negaki, O‘zbekiston sayyohlik ko‘lami va tarixiy gadam-
jolari ko'pligi bo‘yicha dunyodagi yetakchi davlatlar sirasiga kiradi (1-pacm).

Turizm faoliyatini amalga oshirgan firma va
tashkilotlarning soni.

Xorazm

Buxoro

Samargand
Toshkent shahri

Davlat statistika qo‘mitasi ma’lumotlarida keltirilishicha, ayni paytda turizmning mamlakat yalpi
ichki mahsulotidagi ulushi juda past — atigi 2 foiz atrofida. Turizm faoliyatini amalga oshirgan
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firma va tashkilotlarning soni esa qariyb 400 ta bo'lib, ularning asosiy qismi Toshkent shahri (73,4
foiz), Samargand (13,1 foiz), Buxoro (4,5 foiz) va Xorazm (1 foiz) viloyatlari hissasiga to‘g'ri keladi.
Boshgacha aytganda, O‘zbekistondagi sayyohlik xizmatlari ko‘rsatishga ixtisoslashtiriigan firma va
tashkilotlarning 92 foizi, sayyohlarning 93,1 foizi ushbu 4 ta hududga to‘g‘ri keladi. Boshqacha ayt-
ganda, O‘zbekistondagi sayyohlik xizmatlari ko‘rsatishga ixtisoslashtiriigan firma va tashkilotlarning
92 foizi, sayyohlarning 93,1 foizi ushbu 4 ta hududga to‘g‘ri keladi. Prezidentimizning 2016-yil
2-dekabrdagi “O‘zbekiston Respublikasining turizm sohasini jadal rivojlantirishni ta’minlash cho-
ra-tadbirlari to‘g‘risida”gi Farmoni sohada uchrayotgan xato va kamchiliklarni bartaraf etib, uni izchil
rivojlantirishga qaratilgani bilan ahamiyatlidir. Binobarin, ushbu hujjatda turizmni mamlakat iqgti-
sodiyotining strategik tarmog'i sifatida taraqqiy toptirish uchun qulay iqgtisodiy va tashkiliy-huquqiy
shart-sharoitlar yaratish, hududlarning ushbu yo‘nalishdagi salohiyatidan yanada to‘liq va samarali
foydalanish, tarmogni boshqarishni tubdan takomillashtirish, milliy turizm mahsulotlarini yaratish va
ularni jahon bozorlarida targ‘ib gilish, O‘zbekistonning ijobiy sayyohlik giyofasini shakllantirish yo‘nal-
ishlari belgilab berilgan. Ularning izchil ijrosi yurtimizni jahon turizmining muhim markazlaridan biriga
aylantirish imkonini yaratadi.

Qadimgi Buyuk Ipak yo'li orgali ko‘plab mamlakatlarning turizm marshrutlari tutashgan xalqgaro
chorrahada joylashgan o‘lkamizda sayyohlikning barcha turini rivojlantirish mumkin. Ular orasida
ekoturizm eng istigbolli yo‘nalish hisoblanadi. Buning uchun g‘oyat xilma-xil hamda boy landshaft,
tabiiy ekotizim va resurslar, ulkan rekreatsiya-turizm salohiyatiga egamiz. Qolaversa, yurtimizning
qurug subtropik iglimi, fasllar o'z o‘rnida almashishi yil davomida, har mavsumga xos va mos ekologik
turizm xizmatlari ko‘rsatish imkonini beradi. Vaholonki, hozirgi vagtda dunyoning ko‘pgina mamlakat-
larida muhofaza etiladigan tabiiy hududlar (METH)ning igtisodiy faoliyat uchun muhim ahamiyatga ega
estetik tabiiy manzaralari, madaniy-etnografik meros va qulay ekologik resurs salohiyati imkoniyat-
laridan ekologik turizmni rivojlantirishda foydalanish asosiy yo‘nalishga aylangan. Shu ma’noda, res-
publikamizda ekoturizmga asos bo‘ladigan noyob obyektlar juda ko‘p. Masalan, 36 ta METH mavjud
bo'lib, ularning umumiy maydoni 2604,2 ming gektarni tashkil etadi. Bundan tashqari, sirli g‘orlar,
g‘aroyib shaklli qoyalar, daralar, yer gatlamlari ochilib golgan joylar, sharsharalar, shifobaxsh bulog-
lar, ulkan daraxtlar, nafosatli landshaftlar, muzliklar ham bor. Fagat ularni turizmda foydalanishga
garatilgan inventarizatsiya va klassifikatsiyalash, shuningdek, mavjud salohiyatni tibbiy-biologik, tur-
izm-igtisodiy baholashni amalga oshirish talab qgilinadi, xolos.

Ta’kidlash kerakki, turizm rivojida, aynigsa, sohaning boshqaruv tuzilmasi muhim o‘rin tutadi.

Prezidentimizning 2016-yil 2-dekabrdagi Farmoniga asosan, yangidan tashkil etilgan Turizmni
rivojlantirish davlat qo‘mitasi faoliyati, eng avvalo, nazorat va ma’muriyatchilik vazifalarini amalga
oshirishga emas, balki turizmda tadbirkorlik faoliyatini kuchaytirishga garatilgani bilan ahamiyat-
lidir. Ya’ni qulay ishbilarmonlik muhitini yaratish, sayyohlikni rivojlantirishga to‘sqinlik gilayotgan g‘ov
va to'siglarni bartaraf etish, xizmatlar bozorida raqobatni rivojlantirish, litsenziyalash, sertifikatlash
hamda boshqa ruxsatnomalar berish uning zimmasiga yuklandi.

O‘z navbatida, Farmonda O‘zbekistonda yaqin vaqgtda turizm sohasini o‘rta muddatli istigbolda
rivojlantirish konsepsiyasi, 2017 — 2021-yillarda konsepsiyani amalga oshirish yuzasidan aniq
chora-tadbirlar dasturini ishlab chigish, turizm infratuzilmasini takomillashtirish, soha korxonalariga
go‘shimcha imtiyoz va preferentsiyalar berish bo‘yicha ham dolzarb tadbirlarni amalga oshirish belgi-
langan. Unga ko‘ra, yaqin istigbolda xorijiy investitsiyalarni keng jalb gilgan holda, respublikamizning
barcha hududida turizm infratuzilmasining zamonaviy obyektlari, eng avvalo, mehmonxonalar, trans-
port-logistika tuzilmalari, muhandislik-kommunikatsiya obyektlari bunyod etiladi. Bu jarayonda yangi
obyektlarning xalgaro andozalar, turistlar talab va ehtiyojlariga to‘liq javob berishi inobatga olinadi.
2017 — 2021-yillarda O‘zbekiston Respublikasini rivojlantirishning beshta ustuvor yo‘nalishi bo‘yicha
Harakatlar strategiyasining “Igtisodiyotni rivojlantirish va liberallashtirishning ustuvor yo‘nalishlari”’
deb nomlangan uchinchi yo‘nalishida turizm industriyasini jadal ravnaq toptirish bo‘yicha dasturiy
vazifalar belgilab berilgan.

Soha istigboliga garatilayotgan ana shunday jiddiy e’tibor tufayli yangi-yangi turizm markazlari
vujudga kelyapti. Toshkent viloyatini, hech ikkilanmasdan, ana shular safiga kiritish mumkin.
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Gap shundaki, hudud tabiiy imkoniyatlari hamda xorij tajribasi o‘rganilgan holda, viloyatning
turistik salohiyatini oshirish yuzasidan aniq chora-tadbirlar ko‘rimogda. Masalan, 700 dan ziyod
madaniy meros obyektlari mavjudligi sayyohlikning ziyorat yo‘nalishini rivojlantirishda qo‘l kelayotgan
bo‘lsa, noyob tabiat obidalari, fusunkor o‘rmon va landshaftlar ekologik, purvigor tog‘lar esa ekstremal
sayyohlik istigboliga keng yo'l ochib berayapti. Bundan tashqari, etnoturizm ham izchil rivojlanayotir.
Shu bois 2017 — 2021-yillar davomida mazkur sohada 200 dan ziyod loyihalar amalga oshiriladi.
Ular doirasida yangi infratuzilma obyektlari, xususan, 40 ta mehmonxona qurilishi ko'zda tutilgan.
Yangi mehmonxonalar sayyohlar ogimi nisbatan ko‘p bo‘lgan Parkent, Bo‘stonliq va Zangiota tuman-
lari, Angren hamda Chirchiq shaharlarida bunyod qilinishi belgilangani e’tiborga molikdir. 2017-yilning
o'zida birgina Parkent tumanida 80 o'rinli mo‘jaz mehmonxona, oilaviy dam olish majmuasini foyda-
lanishga topshirish bo‘yicha ishlar jadal davom etyapti. Umuman olganda, besh yil mobaynida shu
kabi magsadlar ro'yobi uchun 400 milliard so‘mdan ortiq investitsiyalar jalb qilinib, gariyb 2 mingga
yaqin ish o‘rni yaratiladi. Pirovardida viloyatda turizm xizmatlari ko‘rsatish hajmi 2,5 barobar oshadi.

Harakatlar strategiyasi va boshqa tegishli hujjatlarning izchil ijrosi O‘zbekistonni tez orada yirik
hamda jozibador sayyohlik markazlaridan biriga, turizmni esa, igtisodiyotimizning yetakchi sohasiga
aylantirishga mustahkam zamin yaratishi mugarrardir. [4]

O‘zbekistonda turizm salohiyatini oshirish bo‘yicha yangi tizim joriy qilinadi. Jumladan, har bir
viloyatning «tashrif qog‘ozi» ishlab chiqiladi, turistik mavsum uzaytiriladi, 2023-yil mamlakatning turis-
tik salohiyatini jahonga targ‘ib qilish yili bo‘lib, bunga 100 mird so‘m ajratilishi ko‘zda tutilgandi.

29-mart kuni Shavkat Mirziyoyev turizm salohiyatini rivojlantirish yuzasidan o‘tkazgan video-
selektorda xorijiy sayyohlarning O‘zbekistonda bir kun ko‘proq qgolishi yillik turizm eksportini 300 mil-
lion dollarga oshirishi ta’kidlab o'tildi. Jumladan, Xorazmda turistlarning qolish muddati — o‘rtacha 2
kun, sarflaydigan mablag‘i — 220 dollar. Xorijiy turistlar Buxoro, Samargandga qaraganda Xorazmda
2,5 baravar kam. Lekin Xorazmda sayyohlarni 3—4 kun olib golish va 400-500 dollar xarajat qilishlari
uchun barcha imkoniyatlar mavjud. Yoki 2022-yilda 31 ta tuman va 143 ta mahalla turizmga ixtisos-
lashtirib, ularda alohida soliq rejimi joriy qilindi. Bu imkoniyatdan Forish, Urgut, Xo‘jayli, Payariq,
Nurota tumanlari va Angren shahri samarali foydalangan.

Temiryo'li yo‘q, infratuzilmasi rivojlanmagan, chekka hududda joylashgan bu tumanlarda shuncha
o‘zgarish bo'lib, sharoiti ancha yaxshi bo‘lgan Kogon, Kitob, Xatirchi, Qiziltepa, Yangigo‘rg‘on, Toyloq,
Boysun, Parkent, Bog‘ot tumanlari bu imkoniyatlardan foydalanmayotgani tanqid qilindi.

Yig‘ilishda turizm salohiyatini oshirish bo‘yicha yangi tizim joriy qilinishi ma’qullangandi.
Viloyatlar ularga biriktirilgan 11 ta oliygoh bilan hamkorlikda ishlab, turizm obyektlari to‘g‘risidagi kon-
tentni boyitishi lozim bo‘ladi. Ular:

31 ta tuman va ulardagi 143 ta turizm mahallasining tarixi, yodgorliklari va turistik obyektlari
kontentini yaratadi;

ular asosida kamida 12 ta tilda turistik paketlar ishlab chiqiladi;

turizm, igtisodiyot, tarix, geografiya, servis, xorijiy tillar yo‘nalishlarida o‘giyotgan talabalarning
kamida 2 oylik amaliyoti shu tumanlarda tashkil etiladi;

turizm va servis obyektlari ishchilarini o‘qitadi.

Natijaga garab oliygoh o‘qgituvchilari va talabalari rag‘batlantiriladi.

Shuningdek, mamlakatda hozirgi turizm mavsumi gisqaligi, uni uzaytirish bo‘yicha salohiyat juda
katta ekani qayd etildi.

Toshkent, Jizzax viloyatlarida qishki mavsumda — toqqga chigish, chang‘i uchish maydonlarini,
Andijon, Samargand, Qashqgadaryo, Navoiy viloyatlari va Toshkent shahrida yozgi mavsumda —
cho'milish maskanlarini tashkil etib, turistik mavsumga yana ikki oy qo‘shish mumkinligi ta’kidlandi.

Shu munosabat bilan tegishli vazirliklar va mutasaddilarga festival va madaniyat tadbirlarini
ko‘paytirish, qishki, ekologik turizmni rivojlantirish, qo‘rigxona, tabiat bog‘lari va tabiat yodgorliklari
imkoniyatidan foydalanish bo‘yicha topshiriglar berildi.

Ichki turizm bo‘yicha muallimlar va tibbiyot xodimlari uchun alohida dasturni tasdiglab, ularning
O‘zbekiston bo‘ylab sayohati va dam olishlarini tashkil qilishni boshlash topshirildi.

2023-yil mamlakat madaniyati va turistik salohiyatini jahonga targ‘ib qilish yili bo‘lishi kerakligi
ta’kidlandi. Buning uchun 100 milliard so‘'m ajratildi.
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“O‘zbekiston tashrif qog‘ozi’ni ishlab chiqib, turizm brendini yangilash, xorijiy telekanallarda
“O'zbekiston tashrif qog‘ozi’ni efirga uzatish, AQSh, Xitoy, Arab davlatlari, Yaponiya, Koreya, Fran-
siya, Germaniya, Buyuk Britaniya, Malayziya, Rossiya, Qozog‘iston kabi mamlakatlarning yirik sha-
harlari gavjum ko‘chalaridagi ekranlarda “O‘zbekiston turizm brendi” haqgidagi ma’lumotlarni joylasht-
irish, milliardlik obunachilari bor internet platformalarida O‘zbekiston haqgidagi reklama roliklarini
ko‘paytirish topshirildi.

XULOSA

Xulosa o‘rnida shuni aytish joizki, turizmning rivojlanishi bevosita ragamli texnologiyalar bilan
bog'‘liq. Chunki, potensial sayyohlarga qulaylik yaratish maqgsadida aviachiptalarni xarid qilish, meh-
monxonalarni bron gilish, hudud bo‘ylab sayohat qilish, diggatga sazovor joylar, madaniy va tarixiy
meros hagida ma’lumot, reytinglarni tagdim etish kabi keng funksiyalarni ta’minlovchi mobil texnologi-
yalar mavjud. Ragamli igtisodiyot turizm korxonalarining potentsial yangi shakllarini yaratish imkoni-
yatini yaratadi. Kadrlar infratuzilmasi sohasida ham jiddiy o‘zgarishlar bo‘ladi. ljtimoiy hayotimiz va
sayyohlik faoliyatimiz tobora texnologik tus olmoqda, jahon turizmi sohasida yangi yagona axborot
makonini shakllantirmoqda, axborot bilan ta’minlash va turizmni boshqarish tizimi ishlab chigildi. Bu
esa, O'zbekiston hududiga keladigan sayyohlarning sonini ortishiga imkon bermoqda.

Xulosa qilib o'z fikrimni bayon etadigan bo‘lsam, mamlakatimizdagi turistik hudulardagi tarix-
iy-me’'moriy obidalarni tarixiy ko‘rinishini saglab turgan holatda, atrofiga zamonaviy va qulay sha-
roitlarga ega majmualar barpo qilish zarur. Chunki kelayotgan sayyohlar faqgat tarixiy obidalarimizni
ko'rib, atrofi esa xaroba ekanligi hagida ta’surot bilan qaytib ketmasliklari ham muhim ahamiyatga
ega. Agar Samargand, Buxoro yoki Xorazm degan nomni eshitganda faqgat tarixiy obidaga ega ammo
aholisi eskicha, xaroba sharoitda yashashini ko‘z oldida gavdalanmasligi kerak. Obidalarimizning
atrofini zamonaviylashtirish natijasida axborot texnologiyalarini kirib kelishi va ragamli igtisodiyotni
rivojlanishiga zamin yaratadi.
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Dadamuxamedova Mushtariy Maxmudjon gizi
Toshkent davlat igtisodiyot universiteti “Turizm” kafedrasi assistenti

Dunyoda jamiyat kundan kunga rivojlanib borarkan, albatta ular birinchi navbatda o‘zlarining ish-
larida va hayotiy faoliyatlari davomida qulayliklarga ega bo‘lishni xohlab borishadi va shunga harakat
gilishadi. Zamonaviy dunyoda insonlarning aqliy qobilyatlari rivojlanib borgani sayin yangi texnologi-
yalar, yangicha innovatsiyalar paydo bo‘lyapti.

O‘z navbatida turizm sohasida ham axborot texnologiyalarini ko‘rishimiz va bunga nisbatan talab-
ning ham oshib borayotganligi sezishimiz giyin emas. “Smart-turizm” bu atama barcha sohalar gatori
turizmda ham qo'llanib kelinyapti. Smart-turizmni avval nima ekanligiga e’tibor garatishimiz kerak.
Sun’iy intellektning kirib kelishi, inson resurslari faoliyatiga yengillik olib kirish magsadida axborot
texnologiyalaridan foydalanish jarayonlarining turizmda qo‘llanilishi deb misol tariqasida tushunsak
bo‘ladi. Turistlarning sayohatlari davomida ularga va turistik mahsulot taklif giluvchilarga qulaylik
yaratib berishda yangi platformalar, yangi texnologiyalar va innovatsiyalar juda muhim hisoblanadi.

Turizm sohasi rivojlanishining hozirgi bosgichida axborot texnologiyalari va dasturiy ta’minot
muhim ofrin tutadi. Bunda turistik agentliklarga maxsus ishlab chigilgan mobil ilovalar muhim yor-
damchi bo‘ladi. Ushbu ilmiy garashlarda turistlarga mahsulot va xizmatlarimizni sotishda multimedia
vositalaridan foydalanish, ularga taklif giladigan mahsulotimiz to‘g‘risida ma’lumot berish qulay bo‘lishi
haqida aytib o'tilgan.

Smart-turizm magsaddagi samaradorlik, bargarorlik va umumiy turistik tajribani oshirish uchun
axborot-kommunikatsiya texnologiyalari integratsiyasi tushuniladi. Konsepsiya intellektual va o‘zaro
bog‘langan turizm ekotizimlarini yaratish uchun ragamli texnologiyalar va ma’lumotlardan foydala-
nishni o'z ichiga oladi. Bu yerda Smart-turizmning ba’zi asosiy komponentlari va xususiyatlari:

Smart-turizm ma’lumotlarni to‘plash va almashish uchun internet tarmog'i orgali qurilmalarni jam-
langan tarmog‘ini o'z ichiga oladi. Masalan, aqlli mehmonxonalar xona harorati, yorug‘lik va meh-
monlarning xohishiga ko‘ra boshqga qulayliklarni avtomatlashtirish uchun internet tarmog‘i orqali qur-
ilmalarni jamlangan tarmog‘idan foydalanishi mumekin.

Mobil texnologiyalar mobil ilovalar real vaqt rejimida ma’lumot, navigatsiya yordamiva sayyohlarga
moslashtirilgan tavsiyalar berish orgali Smart-turizmda hal giluvchi rol o'ynaydi.

Kengaytirilgan hagiqat va virtual haqgigat ilovalari: Ushbu texnologiyalar virtual sayohatlar, inter-
faol xaritalar va real dunyoning diqgatga sazovor joylari hagida ma’lumot joylashtirish orgali sayyohlik
tajribasini yaxshilashi mumkin.

Aqlli infratuzilma bargaror amaliyotlar turizm operatsiyalarida energiyani ogilona boshqarish va
chigindilarni kamaytirish kabi ekologik toza va bargaror amaliyotlarni joriy gilish umumiy Smart-turizm
konsepsiyasiga hissa qo‘shadi.

Aqlli transport samarali va ulangan transport tizimlari, shu jumladan aglli to'xtash joylari va real
vaqt rejimidagi jamoat transporti ma’lumotlari uzluksiz sayohat tajribasiga hissa qo‘shadi.

Smart-turizm — bu turizm xizmatlari sifati va samaradorligini oshirish uchun axborot-kommunikat-
siya texnologiyalari (AKT) integratsiyasidir. O‘zbekiston uchun ham, boshga yo‘nalishlar uchun ham
tegishli bo‘lishi mumkin bo‘lgan intellektual turizmning ba’zi umumiy jihatlari:

Ragamli platformalar va mobil ilovalar: Sayyohlarga real vaqt rejimida digqatga sazovor
joylar, turar joylar, transport va tadbirlar hagida ma’lumot berish uchun mobil ilovalar yoki
onlayn platformalarni ishlab chigish. Interaktiv xaritalar, virtual sayohatlar va kengaytirilgan
reallik xususiyatlari tashrif buyuruvchilarning tajribasini oshirishi mumkin.

Elektron davlat xizmatlari: Vizalar, ruxsatnomalar va ma’lumotlarni tarqatish kabi turizm
bilan bog‘liq ma’muriy jarayonlarni soddalashtirish uchun elektron davlat xizmatlarini integrat-
siyalash.
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Madaniy merosni saqlash: Madaniy merosni saglash va ommalashtirish uchun texnologi-
yadan foydalanish. Bu ragamli arxivlar, virtual muzeylar yoki muayyan obyektlar bo‘yicha tar-
ixiy ma’lumotlarni taqdim etadigan ilovalar bo‘lishi mumkin.

Bargaror amaliyot: Barqgaror turizmni, jumladan, ekologik toza transport turlarini, chiqind-
ilarni kamaytirish tashabbuslarini va energiyani tejash amaliyotlarini rivojlantirish uchun aqlli
yechimlarni joriy qiling.

O'zbekistonda Smart-turizm tashabbuslari hagida aniqg ma’lumot olish uchun Turizm vazirligi yoki
tegishli davlat idoralari, shuningdek, mahalliy turizm kengashlariga murojaat qiling. Bundan tash-
gari, sanoat hisobotlari, akademik tadqigotlar va yangiliklar maqolalari mintagadagi Smart-turizmdagi
so‘nggi o‘zgarishlar hagida ma’lumot berishi mumkin.

Digital platformalar Smart-turizm uchun juda muhimdir. Ushbu platformalar sayyohlar uchun
sayohat rejalarini tuzish, rezervatsion qilish, sayohat tajribalarini almashish va turizm korxonalari
faoliyatini boshqgarish uchun ishlatiladi. Bundan tashqari, digital platformalar sayyohlarga turizm bilan
bog‘lig ma’lumotlarga osongina kirishga va sayohatlarini ogilona rejalashtirishga yordam beradi.

Turizm uchun eng keng tarqalgan ragamli platformalar sayohat veb-saytlari, mobil ilovalar va
ijtimoiy media platformalaridir. Sayohat veb-saytlari va mobil ilovalar sayyohlarga yo‘nalishlar hagida
ma’lumotga ega bo'lish va sayohat rejalarini osongina tuzish imkonini beradi. ljtimoiy tarmog-
lar sayyohlarga sayyohlik tajribalarini baham ko‘rishga va turizm haqida ko‘proq ma’lumot olishga
yordam beradi

Kelajakda digital platformalar turizm sohasi uchun yanada muhimroq bo‘lishi kutiimoqgda. Mas-
alan, sun’iy intellekt va “Big Data’lar sayyohlik korxonalariga sayyohlarning xususiyatlaridan kelib
chiqggan holda moslashtirilgan takliflarni taqdim etishga imkon berishi mumkin. Blockchain texnologi-
yasi esa turizm sohasida ishonchlilik va ma’lumotlar yaxlitligini ta’minlash uchun ishlatilishi mumkin.

Jahon Bankini “Digital Platforms and Future of Tourism” magolasida Turizm endi rivojlanayotgan
mamlakatlar va kichik turistik biznes egalari digital platformalar orgali dunyoga ochilishi, global
sayohat biznesiga qo‘shilishi, boshqa hamkorlar bilan ma’lumot almashilinishi va ko‘proq mijozlar
jalb gilishi mumkinligi hagida batafsil ma’lumotlar mavjud.

Digital Platformalarga misollar. Booking com Mehmonxonalarni onlayn buyurtma beruvchi plat-
forma bo'lib 1996-yil Gollandiyada yaratilgan. Turizmni turar-joy ehtiyojlarini gondirishga yordam ber-
ishni magsad gilgan. Dunyo bo‘ylab 400,000 dan ortig mehmonxona, motel va kurort, 2.3 million uylar
bor. 220 ta davlat bo‘ylab, 1200dan ortiq shaharlarda 43ta til bilan xizmat ko‘rsatadi.

Airbnb-bu platforma ham sayohatchilarni turar-joy ehtiyojlarini gondirish uchun yaratilgan. Asosan
ijaraga uylar olish imkoniyatini beradi. 2008yil AQSHni Kaliforniya shtatida yaratilgan. Aynigsa 1oydan
ortigrog vaqt gqolmogchi bo‘lgan sayohatchilar uchun ijaraga uy olish qulayroqdir. Aynan shu ehtiyojni
Airbnb gondirib beradi.

Tripadviser-eng yirik sayohat platformalardan biri. Online sayohat agentligi desak ham bo‘ladi.
Sayohat rejalarini tuzish, uchish biletlarini bron qilish, sayohat gilmoqchi bo‘lgan manzilingiz haqida
batafsil ma’lumot berish, sayohat uchun kerak bo‘ladigan hujjatlarda yordam berish, transport,
turar-joy va ovqatlanish kabi ehtiyojlarni gondirish uchun kerakli manzillar bilan bog‘lab berish imkoni-
yatlari mavjud.

Davlatimizda olib borilayotgan islohotlar zamirida ham igtisodiyotimizning rivojlanishiga ijobiy
ta’sir etuvchi turizm sohasiga keng imkoniyatlar ochib berilayotgani va turistlarning kirishi uchun
qulayliklar yaratilayotgani turizmning iqtisodiyotimizning “driver” sohalaridan biri ekanligini yaqqol
ko‘rsatib turadi.

Yuqoridagi ma’lumotlar va gilinayotgan ishlardan xulosa qgiladigan bo‘lsak axborot texnologiyalari
zamon talabi ekan turizmda ham axborot texnologiyalarisiz rivojlanishga erishish mushkul bo‘lib
goladi. Dunyoning ko‘plab mamlakatlari Smart-turizmni qo‘llab kelyapti va ularda rivojlanish ko‘rsat-
kichi ancha yuqori.

Shunday ekan, biz ham O‘zbekistonda turizmni rivojlantirish uchun axborot texnologiyalaridan
yanada ko‘proq va samaraliroq foydalanishimiz hamda buning ustida loyhalar ishlab chigishimiz
zarur. O'zbekistonda birinchi navbatda sayohatchilarni yurtimizning go‘zal turistik manzillariga qizig-
ishlarini uyg‘otuvchi roliklarning tayyorlanish jarayonlarini ko‘paytirishni magsad qilib go‘yish kerak.
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Mahalliy sayohatchilarimiz uchun qulay shaklda platformalar orgali tur paketlarni sotib olishlari, ular
o'z xohishlariga ko‘ra tur paket elementlarini o’zgartira olishlariga imkon beruvchi ilovalar yaratilishi
muhim. Hali ko‘pchilikka tanish bo‘lishga ulgurmagan turizm manzillari hagida ijtimoiy tarmoglarga
ko‘prog ma’lumot joylash va bunda asosan ma’lumot to‘plash uchun turizm sohasi shuningdek, ushbu
sohaga yondosh bo‘lgan yo‘nalishlarda tahsil oluvchi talabalarni amaliyotga jalb qilishimiz muhim his-
oblanadi. Bu bilan turistik manzillar hagida elektron shakldagi axborotlarimizni hajmini oshirishimiz
va bo‘lajak soha vakillari uchun ham foydali amaliyotni tashkil gilgan bo‘lamiz. Zero mamlakat iqti-
sodiyotining rivojlanishi birinchi navbatda aholimizning farovon hayoti va yoshlarning porloq kelajagi
uchundir. Shunday ekan, axborotlashtirish zamon talabi bo‘layotgan bir paytda turizmda ham Smart
texnologiyalarni qo‘llashimiz kerak.

1. “Igtisodiyot va innovatsion texnologiyalar” (Economics and Innovative Technologies) ilmiy elektron jurnali, TURIZM
SALOHIYATINI RIVOJLANTIRISHDA MOBIL INNOVATSION TEXNOLOGIYALARDAN SAMARALI FOYDALANISH
YO'LLARI Erkayeva Gulbaxor Panjiyevna, 5/2022, sentyabr oktabr (Ne 00061), 398-bet

2. K. Chinar. Role of Mobile Technology for Tourism Development. The Emerald Handbook of ICT in Tourism and Hospi-
tality. ISBN: 978-1-83982-689-4.

3. Smart-Typuam B Y36eknctane | ICTNEWS, Smart-Typuam B Y3bekucrare 28.01.2019, AbgypaxmaH Paxnumos, rmaBHbiIi
cneuvanuct Ynpaenenus no passutuio Cmapt-typusama n KT
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Annotatsiya: Ushbu maqolada mamlakatimizda turizm sohasini yangi texnologiyalarni joriy gilgan holda tako-
millashtirish va turizm salohiyatini oshirishda Smart-turizmdan foydalanish yo'llari hagida fikr ma takliflar kelt-
irilib o‘tilgan.

Kalit so‘zlar: Turizm, Smart-turizm, turizm texnologiyalari, ragamlashtirish, boshqgaruv, turizm menej-
menti, turizm menejeri.

Abstract: In this article, ideas and suggestions about ways to use Smart tourism to improve the tourism sector
in our country by introducing new technologies and increase the potential of tourism have been presented.

Key words: Tourism, Smart tourism, tourism technologies, digitization, management, tourism mana-
gement, tourism manager.

AHHOTauus: B aton crtatbe npencrtaelieHbl Maen 1 nNpearnoXeHma o crnocobax Mcrnonb30oBaHUs CmapT-Ty-
puamMa ana ynydyweHunAa Typnctn4eckoro cektopa B Hawen CTpaHe nyTemMm BHeO4peHUA HOBbIX TEXHOMNOMNN U
NOBbILWWEHNA NoTeHuana typunsma.

KntoueBble cnosa: Typuam, CMapT-Typu3Mm, TYpUCTUYECKME TEXHOMOMMW, LMPOBU3aLNS, MEHEOXKMEHT,
MEHEXKMEHT TYpn3Ma, MEHEKEP NO TYPU3MY.

O'zbekiston o‘zining keng ko‘lamli islohotlari orqali ko‘plab sohalarda yuqori ko‘rsatgichlarga
ko‘tarilomoqda. O‘zbekiston Respublikasi Prezidentining 2023-yil 11-sentabrdagi PF-158 sonli Far-
moniga asosan “O‘zbekiston — 2030” strategiyasi ishlab chiqildi va gabul qilindi. Ushbu strategiyada
har bir soha bo‘yicha gilinishi kerak bo‘lgan dolzarb vazifalar kiritilgan, shu bilan birga keyingi yillarda
milliy igtisodiyotimizda ulushi yuqorilab borayotgan turizm sohasida ham bir gancha vazifalar berildi.
Strategiyaning ilova gismidagi 58-bo‘limda Respublikamizda tashqi va ichki turizmni rivojlantirish
uchun keng sharoitlar yaratish orgali sayyohlar sonini oshirish bo‘yicha vazifalar keltirilgan®.

Ragamli turizm — sayohatni rejalashtirish, tashkil etish, nazorat gilish va sayohatdan zavglan-
ishda ragamli vositalardan foydalanish, sayohatchilarga sayohatdan oldin, davomida va undan keyin
tagdim etiladigan elektron xizmatlar to‘plamidir. Sohani ragamlashtirish bizga sayyohlar ogimini his-
oblashda aniglikda yordam beradi. Respublikada tashqi turizmda kiruvchi va chiquvchi sayyohlarni
hisobga olish chegara, tur korxonalardan olingan statistikalar orqali aniglik yuqgori bo‘lishi mumkin,
lekin ichki turizmda sayyohlar sonini aniglikda hisoblash bo'yicha bizda ayrim muammolar bor.
Sayohat industriyasi ragamli innovatsiyalar bo‘yicha yetakchi o‘rinni egallaydi va oz faoliyatining
deyarli barcha jabhalarida yangi texnologiyalar tomonidan o‘zgartirilishda davom etmoqda. Jahon
Igtisodiy Forumining Ragamli Transformatsiya tashabbusiga (DTI) ko‘ra, 2016-2025-yillarda sayohat,
turizm va aviatsiya sohalarida raqamlashtirish jarayonlari xarajatlari 305 milliard dollargacha bo‘ladi?.
Xuddi shu hisobotda ragamli transformatsiya mijozlar va jamiyatga 700 milliard dollarlik foyda keltirishi
taxmin gilinmoqgda. Qizig‘i shundaki, jarayon an’anaviy biznesdan yangi ragamli ragobatchilarga tax-
minan 100 milliard dollar migdorida ko‘chishi kutiimoqda. Statista Digital Market Outlook tomonidan
e’lon gilingan ma’lumotlarga ko‘ra, sayohat segmentida foydalaniladigan mobil ilovalardan olingan
umumiy daromad 2021-yilda o‘tgan yilga nisbatan 38 foizga o‘sib, 296 million dollarni tashkil etdi.
Bunga COVID-19 pandemiyasi ta’sir ko‘rsatdi, ijtimoiy masofani saglash zarurati va ko‘plab chek-
lovlar sayohat gilishni yaxshi ko‘radiganlar ragamli echimlarga ko‘proq murojaat qilishlariga olib keldi.

1 “O‘zbekiston — 2030” strategiyasi
2 https://stratoflow.com
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Mamlakatimizda turizm sohasini ragamlashtirishda internet tarmog‘ining o‘rni begiyos. Keying
yillarda qgilingan ishlarni aytadigan bo‘lsam:

Sayyohlar uchun qulaylik yaratish magsadida barcha diggatga sazovor obyektlarga QR kodlar
joylashtirildi;

Barcha obyektlar Yandex Go ilovasiga kiritildi;
Booking.com tizimiga barcha mehmonxona va mehmon uylari kiritildi;

E-mehmon.uz orgali mehmonlarni gabul gilish tizimi barcha mehmonxonalar uchun majburiy
etib belgilanishi;

Diggatga sazovor obyektlarga HD proektorlar orgali tarixni aks ettiruvchi videolavhalar yaratildi;

Ragamlashtirish nafagat mijoz uchun qulaylik, balki xarajatlarni kamaytirish, axborot ta’siri
ko‘lamini oshirish va yangi auditoriyani jalb qilish imkoniyatidir. Garchi global sayohatlarning yarmidan
ko'pi onlayn kanallar orgali amalga oshirilsa ham, bu sohada hali ko‘p ishlar qgilinishi kerak. Bundan
tashqari, taklifning mavjudligini kengaytirish va Smartfon egalarining kutganlarini gondirish uchun
savdo, aloga va axborot imkoniyatlarini birlashtirgan mobil ilovalarni yaratishga arziydi. Sayohat
sanoatiga bag‘ishlangan ilovalar sotuvdan oldingi va keyingi jarayonning istalgan bosgichida deyarli
har ganday masalani masofadan boshqarish imkonini beradi — bu sayyohlik agentliklari mijozlari
uchun juda yoqimli qulaylikdir.

Bugungi sayyohlik agentliklari mijozi ko‘proq moslashtirilgan taklifni kutmogda va aynan shu
sohada — boshqa sohalarga nisbatan — sayohat sektori juda kop ish qilishi kerak. Potentsial sayo-
hatchilarning shaxsiy ehtiyojlariga moslashtirilgan takliflarni yaxshilash imkoniyatlari quyidagilardan
iborat:

yaxshiroq sayohat qidiruv tizimlari;

Tegishli xarajat / sifat nisbatlarini saglab, o‘rindiglarni egallashni optimallashtirishi mumkin
bo‘lgan dinamik narxlash dvigatellari;

mobil ilovalar;

loT-ga asoslangan qurilmalar, masalan, mehmonxonalar tomonidan konditsionerni ovozli
boshqarish uchun, aviakompaniyalar esa sayohatchilarning yuklarini belgilash uchun ishlati-
ladi.

Shu o'rinda sohani ragamlashtirish borasida bir nechta takliflarimni berib o‘tmogchiman:
Ragamli texnologiyalar butun turistik tsikini va mijozlar sayohatini qo‘llab-quvvatlashi mumkin;

bron qilish uchun arizalar — chiptalarni bron qilish, turar joy yoki ijara uchun avtoulovlarni qo‘l-
lab-quvvatlash;

sayohat qidiruv tizimlari — bizning ehtiyojlarimizga va biz bilan sayohat gilayotganlarning afzal-
liklariga mos keladigan ta’til yoki sayohatni tanlashda yordam beradi;

ma’lum bir shaharda sayyohlarni go‘llab-quvvatlovchi sayohat ilovasi — turistik ma’lumotlarni,
turli xil ovgatlarga togat gilmaydigan odamlar uchun taomlar taqdim etiladigan restoranlarni
topishni osonlashtiradi, yaqin atrofdagi do‘konlar va hojatxonalarni ko‘rsatadi yoki ma’lum bir
mintagada bo‘lajak madaniy tadbirlar jadvalini tagdim etadi;

virtual qo‘llanmalar (gid) — ular muzeylar va boshga muhim muassasalar tomonidan taqdim
etiladigan ilovalar yoki interaktiv go‘llanmalar shaklida bo‘lishi mumkin;

moliyaviy rejalashtirish ilovalari — sayohat paytida, bu juda muhim bo‘lishi mumkin, aynigsa,
valyuta konvertatsiyasidan foydalanish kerak bo‘lganda;

tranzitni rejalashtirish ilovalari — dunyoning turli burchaklarida sayohat qilishda ko‘pincha
mabhalliy transport turlaridan foydalanish kerak bo‘ladi, bunda poyezd chiptalarini sotib olish,
taksilarga buyurtma berish yoki avtomobillarni ijaraga olishni osonlashtiradigan ilovalar juda
foydali bo‘ladi.
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Turizm sohasini rivojlantirish ustuvor magsadimizdir. Ushbu sohada boshgaruvni yanada sama-
rali bo'lishi albatta bu kadrlar salohiyatiga to‘g‘ridan- to‘g‘ri bog‘liq. Sohada mutaxassilar tayyorlash
bizda mustaqillik yillaridanoq boshlangan, biroq agar amaliy tomondan qarasak, turizm sohasida ish-
layotganlarning deyarli 80% i ushbu ma’lumotga ega emasdir. Mamlakatimizda soha rivoji va bosh-
garuvni samarali bo‘lishini ta’minlash uchun oz fikrlarimni aytib o‘tsam:

m Turizm sohasida aynan xorijlik sayyohlar bilan ish olib boradigan talabalarni Oliy Ta’'limga
gabul gilishda chet tilini bilish darajasini talab sifatida qo‘yish;

= Har bir sayyohlik agentigini ochish uchun Oliy Ta’limga egalik hujjati talabi doirasiga kiritilishi;

m Ta’lim jarayonida amaliyotga bog‘lik mashg‘ulotlarni ko‘paytirish;

m Arab davlatlari turizm sohasidagi yutuglaridan andoza olgan holda sohaga eng yangi tex-
nologiyalarni sohaga tadbiq etish;

O'zbekiston Respublikasi Prezidentining 3217-sonli “2018-2019-yillarda turizm sohasini rivojlan-
tirishga doir dastlabki chora-tadbirlar to‘g‘risida’gi va 3514-sonli “Ichki turizmni jadal rivojlantirishni
ta’minlashga doir chora-tadbirlar to‘g‘risida”gi qarorlari ijrosi sifatida “Uzbekistan Pass” ilovasining
yaratilganligi va UMS mobil xizmatining aynan turistlar uchun maxsus tariflarni joriy qilganligini aytish
mumKkin.

-

O'zbekiston Respublikasi Prezidentining 2023-yil 11 sentabrdagi PF-158 sonli Farmoni.

2. “O'zbekiston — 2030” strategiyasi.

3. O‘zbekiston Respublikasi Prezidentining 3217-sonli “2018-2019-yillarda turizm sohasini rivojlantirishga doir dastlabki
chora-tadbirlar to‘g‘risida”gi va 3514-sonli “Ichki turizmni jadal rivojlantirishni ta’minlashga doir chora-tadbirlar to‘g'risi-
da”gi garorlari.

4. https://stratoflow.com
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The introduction of Smart technology is causing a global paradigm change in the tourist sector.
Information and communication technology (ICT) integration, or “smart tourism,” is becoming a key
component of destination management, visitor experience enhancement, and sustainable tourism
practices. This review article examines the integration of contemporary ideas and takes cues from
globally successful models to offer some options for the growth of Smart tourism in Uzbekistan.

1.1.

2.1.

2.2.

2.3.

3.1.

3.2.

Overview Introduction: With its varied landscapes and rich cultural legacy, Uzbekistan has
enormous potential to play a significant role in the global tourist industry. Adopting Smart
tourism practices can help sustain economic growth in addition to drawing in more tourists.

Smart Tourism: The objectives of this study are as follows: Describe Smart tourism and
highlight its significance in the modern travel landscape. Talk about key components like 10T,
Al, data analytics, and mobile applications.

Modern Principles: Examine principles like personalization, connectivity, sustainability, and
accessibility as essential elements in the development of Smart tourism.

Foreign Experience: Review successful Smart tourism initiatives from countries like Sin-
gapore, South Korea, and Estonia. Analyze the best practices in Smart tourism from other
countries. Provide a framework for the implementation of Smart tourism in Uzbekistan.

Data Collection Methodology: Digitization. Digital technologies have been adopted by
Uzbekistan in a number of industries, including tourism. This entails promoting travel and dis-
seminating information via online channels. Services for E-Government: the government has
been working on digitizing public services, including travel-related services like informational
campaigns and visa applications. Connectivity on the Go: the nation’s mobile connectivity
has improved, guaranteeing visitors will be able to stay in touch while travelling. Initiatives for
Smart Travel: Uzbekistan has expressed interest in implementing Smart tourism techniques,
such as utilizing ICTs to improve visitors’ experiences in general. Technology-Assisted Pres-
ervation of Cultural Heritage: A lot of work has gone into utilizing technology to promote and
preserve cultural heritage sites.

Evaluation by Comparison Singapore. Advanced Technology Infrastructure: Singapore is
a prime example of a Smart city project, having gained international recognition for its state-
of-the-art technology infrastructure. Effective Public Services: a smooth and effective visitor
experience is enhanced by the use of technology into public services, transportation, and
tourism destinations. Issues and Omissions: High Implementation expenses: Developing
nations with low financial resources may find it difficult to adopt Singapore’s approach due to
its significant upfront expenses. Possible Overreliance on Technology: There’s a chance that
we rely too much on technology, which might alienate people who aren’t as comfortable with
it or don’t have access to digital solutions.
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Jeju Island, South Korea:

Smart Tourism Island: By effectively integrating technology, Jeju Island’s Smart tourism proj-
ects have improved tourist experiences. Community Involvement: Projects that involve nearby
communities in the creation of Smart tourism are a step towards a more inclusive strategy.
Issues and Omissions: Scale and Specificity: The efforts on Jeju Island may not be as appli-
cable in larger nations due to their specific features, and their island location may restrict their
broader application. Privacy problems: The widespread use of technology and data creates
privacy problems that need for strict laws and moral considerations.

Estonia Prospective:

E-Government Success: The tourist industry may benefit from the tourism sector’s admin-
istrative procedures being streamlined by following Estonia’s lead in deploying e-government
services.

Digital Nomad Friendly: Laws that assist digital nomads may draw a certain type of traveler
who is looking for remote employment.

Issues and Omissions: Digital Divide: Given how important universal access to technology
is, nations with sizable digital divides may find it difficult to emulate Estonia’s achievements.

Cultural Adaptation: Estonia’s success is shaped by its own socio-political environment, and
in order to be globally applicable, cultural adaptation is required.

Potential in Dubai, United Arab Emirates:

Futuristic Infrastructure: Dubai’s dedication to Smart technology and futuristic design makes
for a distinctive and alluring travel experience.

Tourist-Centric Initiatives: Dubai places a high priority on integrating technology to meet the
needs of contemporary tourists, from immersive experiences to Smart hotels.

Issues and Omissions:

Environmental Sustainability: Due to Dubai’s rapid expansion, there is a need to strike a
balance between environmental considerations and technology in order to ensure environ-
mental sustainability.

High Dependency on Tourism: As demonstrated by the COVID-19 epidemic, Dubai’s strong
reliance on tourism as a primary economic driver may provide difficulties in times of global
crisis.

In contrast to Uzbekistan:

Prospective: Rich Cultural legacy: If properly shown through technology, Uzbekistan’s rich
cultural and historical legacy might become a major draw for tourists.

Issues and Omissions:

Infrastructure Development: To truly support Smart tourism, Uzbekistan may need to invest
in modernizing its whole infrastructure.

Digital Literacy: The effective use of Smart tourism will depend on ensuring that both the
general public and visitors are digitally literate.

Overall Conclusions: although every model provides distinct perspectives, Uzbekistan may
utilize its cultural diversity, unexplored tourist opportunities, and ideas from various global
models to create a customized and enduring Smart tourism plan. Important factors to take
into account are filling up infrastructural gaps, maintaining inclusivity in the implementation of
Smart tourism practices, and striking a balance between technology improvements and cul-
tural preservation.
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4.1.Determining Current Principles:

In the context of Uzbek tourism, modern concepts are crucial for developing sustainable growth,
molding the sector, and improving the traveler experience as a whole. Uzbekistan’s distinct cul-
tural and historical context is well-suited to a number of important modern concepts, which provide
chances for growth and innovation in the travel industry:

1. Eco-Friendly Travel:

Link to Uzbekistan: Sustainable tourism practices are in harmony with the conservation of his-
torical places, the preservation of the environment, and the encouragement of responsible travel
because of Uzbekistan’s great natural beauty and cultural legacy. Implementation: To ensure the
sustainable growth of its tourist business, Uzbekistan may embrace eco-friendly projects, encourage
community-based tourism, and enforce responsible guest behavior.

2. Preservation of Culture:

Link to Uzbekistan The rich cultural history of Uzbekistan, which includes historic Silk Road
towns, presents a singular chance to take use of modern concepts for cultural preservation and heri-
tage management. Implementation: Uzbekistan’s attractiveness may be increased by utilizing digital
technology to promote traditional crafts, preserve historical artefacts, and include cultural storytelling
in traveler experiences.

3. Technologies for Smart Tourism:

Link to Uzbekistan: Using Smart technology is in keeping with the worldwide movement in the
tourist industry towards improved connectivity, customized experiences, and simplified services.
Implementation: To contribute to a contemporary and technologically aware tourism experience,
Uzbekistan may make use of mobile applications, Internet of Things (IoT) devices, and data analytics
to offer real-time information, improve navigation, and raise overall visitor satisfaction.

The use of Smart tourism techniques is a transformational strategy that is in line with Uzbeki-
stan’s cultural character and ushers in a new age of tourism, not just a technical achievement.
Uzbekistan has the potential to become a sustainable, competitive, and internationally recognised
tourism destination for years to come. To do this, the country must embrace sustainability, engage
local communities, and make the most of technology. Incorporating Smart tourism means not only
making technological investments but also demonstrating a dedication to protecting cultural heritage,
promoting economic development, and providing travellers travelling through the heart of Central
Asia with unforgettable experiences.

—_

United Nations World Tourism Organization (UNWTO). (2021). “Tourism Highlights”.

2. Buhalis, D., & Amaranggana, A. (2015). “Smart tourism destinations enhancing tourism experience through personal-
isation of services.” In Information and Communication Technologies in Tourism 2015 (pp. 377-389). Springer.

3. Sigala, M. (2020). “Tourism and COVID-19: Impacts and implications for advancing and resetting industry and
research.” Journal of Business Research, 117, 312-321.

4. Republic of Korea Ministry of Culture, Sports and Tourism. (2019). “Smart Tourism Island: The Case of Jeju Island.”

5. World Economic Forum. (2017). “The Travel & Tourism Competitiveness Report 2017.”
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Aynakulov Muxitdin Abduxamidovich
Igtisodiyot fanlari nomzodi, Jizzax politexnika instituti
“Muhandislik va kompyuter grafikasi” kafedrasi mudiri, dotsent

Ko‘pgina geografik hududlarning ijtimoiy-igtisodiy rivojlanishida turizm muhim o‘rin tutadi. Yirik
shaharlardan tortib chekka qishloglargacha bo‘lgan turizm igtisodiy o'sishni rag‘batlantiradi, yangi
ish o'rinlari yaratishga yordam beradi, infratuzilmani rivojlantiradi va madaniy almashinuvni rag‘bat-
lantiradi. Mazkur magolada O‘zbekiston Respublikasining Jizzax viloyati misolida mazkur sohadagi
mavjud imkoniyatlarni tahliliy asosda ko‘rib chigamiz.

Jizzax viloyati O‘zbekistonning markaziy mintagasida joylashgan bo‘lib, shu tufayli har tara-
flama keng ko‘lamli xofjalik yuritish imkoniyatiga egadir. Uzunligi sharqdan g‘arbga, ya’'ni Yangiobod
tumanidan Forish tumanigacha 180 km, janubdan shimolga, ya’'ni Baxmal tumanidan Mirzacho'l
tumanigacha 175 km. ni tashkil etadi. Maydoni 21,1 ming kv.km. Shundan 4,8 ming kv.km. (22,7 %)
gishlog xo'jaligida foydalanishda bo‘lgan erlardir. O‘'rmon va o‘rmonchilik bilan bog'liq ekinlar ekil-
adigan maydon 1,8 ming (8,5%) kv.km dan iboratdir. Maydonining katta gismini sharqdan g‘arbga va
gisman shimoli-g‘arb tomonga cho‘zilgan Chimgortog‘ va Molguzar, g‘arbdan shargga, shargi-janubga
va janubga tomon cho‘zilgan Nurota tog‘ tizmalari, shimol tomondan Qozog‘istondagi Chordora
to‘g‘onidan viloyatning shimoli-g‘arbidan Navoiy viloyati hududiga qadar cho‘zilgan Aydarko’l tashkil
etadi. Bu gadimiy yurtda ajdodlarimiz zakovati, salohiyatidan darak beruvchi — qadimiy turkiylarning
quyosh yili timsoli — “Quyosh tagqvimi”, (“Saklar taqvimi”), 19 fevraldan 21 martgacha quyosh nuri
tushadigan Huttosh, shuningdek, Qantartosh, Hamaltoshlarning o‘zi sirli bir olam. Viloyatda ziyorat
turizmini rivojlantirish uchun ham Sa’d ibn Vaqgqos, Usmand ota, Novga ota, Xo‘jamushkent ota, Parpi
ota, Sayfin ota, Savruk ota, Qulfisar ota kabi ziyoratgohlarlar xizmat giladi. E’tiborli jihati bu yerdagi
tabiiy buloglardan vyiliga o‘rtacha 16-20 min. kubometr suv olish imkoniyati mavjud. Eng asosiysi
viloyatning Baxmal, Zomin, G‘allaorol tumanlari hamda Sh. Rashidov va Forish tumanlarining tog'li
hududlarida yog‘ingarchilik nisbatan mo‘l bo‘ladi. Shuningdek, haroratning mo‘tadilligi tufayli Baxmal,
G‘allaorol va Forish botiglarida, Zominsoy, Yettikechuv va Ko‘rpasoyda suvning parchalanishi nis-
batan kam.

Viloyatda turizm va uning zaminidagi rekreatsiya klasterlarini rivojlantirish uchun ham birmuncha
sezilarli imkoniyatlar, ya’ni viloyat tabiatining o‘ziga xos xususiyatlaridan biri tog‘lar va tog‘ yon bag'ir-
larida tarkibida temir, oltingugurt, vodorod, radiy, kremniy kislotasi, karbon gazi, ishgorli termo-miner-
allar bo‘lgan bir gator mavjud shifobaxsh suv manbalari mavjud.

Darhaqgigat, ayni paytda viloyatning G‘allaorol, Forish, Mirzacho'l tumanlarida ana shunday
balneologik suvlar bilan davolovchi “Marjonsuv”, “Birlashgan”, “Gagarin” nomli sanatoriylar va bir
nechta profilaktoriylar ishlab turibdi. Shuning bilan birgalikda viloyatning Zomin, Jizzax, Baxmal
tumanlarida ham ma’danga boy manbalari bor. Viloyatdagi barcha ma’danli suvlar kimyoviy va balne-
ologik tarkibiga ko‘ra eng tabiiy o'ziga xosligi bevosita hududning ancha gismini egallagan tog‘liq zona
ekanligi bilan bog‘liqdir. Mazkur hududlarning tog‘ yon bag‘irlarida bir-biridan go‘zal tabiat go‘shalari,
archazorlar bodomzorlar yong‘ogzorlar, shifobaxsh o'tloglar, soyliklar, zilol suvlar, hatto, musaffo toza
havo gatlamining o‘zi bir olam. Ulkan daralarda gir-adirlar va soyliklarda kamyob o‘simliklar va hay-
vonlar, parrandalarning turfa xillari mavjud.

Baxmal va Zomin tumanlaridagi gir-adirlar, ulkan bog‘-rog‘lar, shuningdek, Baxmaldagi dengiz
sathidan 2600 metr balandlikdagi ma’danli suv, Xalg bog‘i va qgo‘rigxonalar, ajoyib sharsharalar,
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qgirlar bag‘ridagi o‘nlab chashmalar insoniyatni o‘ziga chorlovchi saxiy tabiatning o‘ziga xos ne’ma-
tidir. Viloyatda turizm klasterlarining asosiy poydevori sanalgan Zomin tumanidagi 1976 vyilda
tashkil etilgan 48 ming gektarli Xalq bog‘ining tabiati o‘ta go‘zal. Balandligi dengiz sathidan 4 ming
metrgacha cho‘zilgan tog‘ yon bag‘rida yoz va bahorda havo gatlami kamalak rangida tovlanadi.
Qalin archazorlar va bahaybat daralar, soyliklardagi toshqgin suvlar go‘yo tabiatning haqigiy tabiiy
ko‘rgazmasini namoyish etadi. Albatta bu kabi jarayonlarning xususiyati shundaki, inson hamisha
ko‘pincha o'zlashtiriimagan, inson qo'li tegmagan tabiiy go‘shalarga ehtiyoj sezishidadir. Xalqg bog'i
yonida Zomin qo‘rigxonasi tashkil etilgan, Xalg bog‘i va go‘rigxonaning umumiy maydoni 78 ming
gektarni tashkil etadi. Bu qo‘rigxonada 100 dan ortiq shifobaxsh va dorivor o‘simliklar, oq tirnoqgli ayiq,
yovvoyi cho‘chqa, bo‘rsiq, algar, (tog‘ echkisi), jayra kabi hayvonlar, kemiruvchilar, kalxat, qora turna,
buldurugq, tuvaloq, kaklik, tustovuq kabi parrandalarning 150 dan ortiq turlari uchraydi. Ushbu tabiat
maskanida “Zomin” sanatoriysi, O‘riklisoy dam olish maskani, sayyohlar uchun ko‘plab mehmonxona
uylari faoliyat ko‘rsatib turibdi. Shu sabab mazkur rekreatsion hududlarda yil mobaynida dam oluv-
chilar, sayyonhlar, ya'ni rekrentlar ogimi uzilmaydi.

Viloyat rel’efi shimol, shimoli-g‘arb tomondagi pasttekisliklar, cho’l va dashtlardan qirlar, tog‘lar
sari balandlab borishi bilan bog‘liq ravishda hayvonlar turlari ham ko‘payib boradi. Viloyatda baligchilik
sanoatini rivojlantirish uchun ham keng ko‘lamli imkoniyatlar mavjud, xususan, Aydarko‘l-Tuzkon
Arnasoy ko'llarida baliglarning zog‘ora, lagqga, suzak va ilonbaliq kabi turlari bor. Buning ajablanarli
tomoni shundaki, Aydarko‘l-tuzkon Arnasoy ko'llari viloyatda baligchiliq sanoatini rivojlantirish bilan
bir paytda rekreatsiyani rivojlantirishga ham xizmat giladi.

Viloyatning tabiiy iglim sharoiti keskin mo‘tadil.Yozi quruq va issiq, gishi nisbatan yumshoq.
Baxmal, gisman Zomin, Forish tumanlarining tog‘liq hududlarida yoz fasli biroz salqin o‘tadi. Yilning
eng issiq oyi cho’l zonalarida iyun-iyul, tog‘ zonasida iyul-avgust. Kunning uzunligi kunduz yozda 15
soat, gishda 9 soat davom etadi. Yanvar oyida harorat +1+4 daraja, iyul oyida esa +26+28 daraja. Bir
yillik yog‘in migdori 400-500 mm. Vegetatsiya davri 240-260 kun. Havoning namlik darajasi qgishda
70-80 %. Bir yilda quyoshli kunlar 2800-3000 soat atrofida. Birinchi qorning yog‘ishi asosan oktabr
oyiga to‘g‘ri keladi.

Viloyat hududining nisbatan yaxlitligi va subtropik kengliklarga yaqinligi harorat rejimining bir xil-
ligini ta’minlaydi. Yil davomida o‘rtacha 250-270 kun havo ochig, osmon beg‘ubor bo‘ladi. Fevraldan
noyabrgacha quyosh energiyasi nisbatan ko‘proq bo‘ladi. Havoning harorat yig‘indisi janubiy pastteki-
sliklarda 5,5 ming daraja, shimoliy pasttekisliklarda 4,3-4,5 ming darajaga etadi.

Viloyat hududida yog‘ingarchilik asosan gish va bahor fasllariga to‘g‘ri keladi. Shimoldan janubga
tomon yog‘ingarchilik ko‘payib boradi. Yillik yog‘in migdori balandligi 276 metr bo‘lgan Mirzacho‘lda
295, balandligi 392 metr bo‘lgan Sangzorda 400 mm.dan oshadi. Qor turib goladigan kunlar bir yilda
tekisliklarda 20-22 kun, tog‘li hududlarda 60-70 kunni tashkil etadi. Hududning tekislik gismida vyillik
yog‘in migdori 200 mm. atrofida. Bug‘lanish darajasi 100-120 mm.ga teng. Viloyat hududida shimoli-
g‘arbda vagqti-vagti bilan kuchli shamol bo‘lib turadi. Aprel va may oylarida kuchli shamol, do‘l va jala
yog'ish holatlari uchraydi.

Viloyat aholisi 2022-yil yanvar oyi holatiga 1382100 kishini tashkil etib, yil boshidan 29700 kishiga
yoki 102,2 foizga ko‘paydi. Shundan 647900 kishi —shahar joylarida (46,8%) va 734200 kishi gishloq
joylarida (53,2 foiz) istiqgomat giladi.

Tarkibiga ko‘ra 70 dan ortig millat vakillari bor. Umumiy aholisining 83 foizini o‘zbeklar tashkil
giladi. O‘rtacha zichligi bir kv.km. ga 65,5 kishi [4].

Yugorida qayd etilgan ma’lumotlardan ko‘rinib turibdiki, aholisi 163,6 ming kishi bo‘lgan viloyat-
ning Zomin tumanida (viloyat aholisining 11,8%), aholisi 155,8 ming kishi bo‘lgan Baxmal tumanida
(viloyat aholisining 11,3%), aholisi 171,4 ming kishi bo‘lgan G‘allaorol tumanlarida (viloyat aholisining
12,4%) negizida rekreastiya mavjud bo‘lgan turistik ovullarni, shuningdek, ularning o‘zaro kooperas-
tiyasi asosidagi turizm klasterlarini tashkil qilish uchun keng gamrovli imkoniyatlar mavjud.

Turizm sohasini rivojlantirishning Jizzax viloyati ijtimoiy-igtisodiy rivojlanishi uchun taqdim eta-
digan imkoniyatlari, shuningdek, uni tashkil gilish yo‘nalishlari yuzasidan quyidagilarni ta’kidlab o‘tish
mumekin.
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1. lIqtisodiy ahamiyati bo‘yicha:

ish o'rinlarini yaratish bo‘yicha to‘g‘ridan-to‘g‘ri mehmonxonalar, restoranlar, diqggatga sazovor
joylar va bilvosita ushbu xofjalik subyektlarida xizmat ko‘rsatadigan sektorlar orqali turizm bev-
osita va bilvosita ish o'rinlarini yaratadi.

mabhalliy va xorijiy capital ogimi bo‘yicha turizm infratuzilma va boshga tarmoqglarga qo‘shimcha
sarmoya kiritishni rag‘batlantirishi mumkin bo‘lgan xorijiy kapitalning kirib kelishiga yordam
beradi.

igtisodiy xilma-xillik bo‘yicha turizm mintaqalarga yagona sanoatga qaramlikni kamaytirish
orqali iqtisodiy aktivlarini diversifikatsiya gilishga yordam beradi.

2. ljtimoiy ahamiyati bo‘yicha:
madaniy merosni saglash va targ‘ib qilish bo‘yicha turizm madaniy yodgorliklar, san’at va

an’analarni saglab qolish, ularni kelajak avlodlar uchun yetkazish uchun davlat budjetidan
moliyalashtirilishi mumkin.

ta’lim va madaniy almashinuv imkoniyatlarini tagdim etish orgali imkoniyatlaringizni kengayti-

radi;

infratuzilmani yaxshilash bo‘yicha turizm jamoat transporti, yo'‘llar, aeroportlar va mahalliy aholi

foydalanishi mumkin bo‘lgan boshqa infratuzilmalarning rivojlanishini rag‘batlantirishi mumkin.
3. An’analari bo‘yicha:

bargaror turizm bo‘yicha ekologik bargarorlik va tabiiy resurslarni saglashga e’tiborni kuchay-

tirish;

mahalliy turizm bo‘yicha mahalliy ishlab chigaruvchilarni qo‘llab-quvvatlash va “mahalliy”

madaniyatni targ‘ib qgilish;

ragamli texnologiyalar bo‘yicha mehmonxonalardan ragamli platformalar orgali elektron tarzda
joy band qilish, shuningdek, o‘zaro ta’sir qilish va resurslarni tagsimlash uchun ragamli platfor-
malardan intensiv foydalanish.

4. Rag‘batlantirish mexanizmlari bo‘yicha:

davlat tomonidan qo‘llab-quvvatlash bo‘yicha turizmni rivojlantirish uchun subsidiyalar, imtiyo-
zlar va solig imtiyozlari ajratilishi;

marketing va brending bo‘yicha hududni sayyohlik yo‘nalishi sifatida targ'ib qilish;
hamkorlik bo'yicha davlat, biznes va jamoat tashkilotlari o‘rtasidagi hamkorlik.

Geografik hududlarni ijtimoiy-igtisodiy rivojlantirishda turizmni amalga oshirish yo‘nalishlari quy-
idagilardir:

madaniy turizm: Turizmning ushbu turi mintaganing madaniy merosini — tarixiy joylar, muzeylar,
teatrlar, festivallar va boshqalarni o‘rganishga qaratilgan. Bu madaniy merosni saqlash va
targ‘ib qilishga yordam beradi hamda san’at va tarixni o‘rganishga giziquvchi sayyohlarni jalb
qgiladi;

ekologik (ekoturizm): Buzilmagan tabiiy hududlar, milliy bog‘lar va qo‘rigxonalarni ziyorat
gilishga qaratilgan. Ekoturizmni go‘llab-quvvatlash tabiiy resurslar va biologik xilma-xillikni
saqglashni rag‘batlantirishi mumkin;

gishloq turizmi: Bu yo‘nalish sayyohlarni qishloq joylariga jalb etib, ularga mahalliy hayot,
an’ana va odatlarni o‘rganish imkonini beradi. Bu madaniylashmagan qishloq joylarida sivili-
zatsiya rivojishga turtki bo‘lishi mumkin;

tibbiy va sog‘lomlashtirish turizmi: Tibbiy va sog‘lomlashtirish resurslari bo‘lgan rekratsion
hududlar (masalan, mineral buloglar yoki ixtisoslashtirilgan tibbiy muassasalar) davolanish
yoki sog‘lomlashtirish uchun sayyohlarni jalb gilishi mumkin;
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e sport va faol dam olish: Sport imkoniyatlariga ega hududlar (chang'‘i kurortlari kabi) faol dam
olishga giziqqan sayyohlarning ma’lum bir auditoriyasini jalb qilishi mumkin;

e ta’lim turizmi: o‘quvchilar, talabalar yoki boshga mamlakat yoki mintagada muayyan mavzu
yoki ko‘nikma majmuasini o‘rganishni xohlovchi har ganday manfaatdor shaxslar uchun das-
turlarni taqdim etish;

e konventsiya va ko‘rgazma turizmi: konferentsiyalar, seminarlar, ko‘rgazmalar va boshqa
biznes tadbirlarida gatnashadigan ishbilarmonlarga mo‘ljallangan.

Turizmning barcha bu yo‘nalishlari geografik hududlarni ijtimoiy-igtisodiy rivojlantirishning asosiy
omillariga aylanish salohiyatiga ega, nafaqat igtisodiy foyda keltiradi, balki ijtimoiy taraqgiyotga,
madaniy va tabiiy merosni asrab-avaylashga, shuningdek, xalgaro va mintaqalararo munosabatlarni
mustahkamlashga hissa qo‘shadi. Hozirgi kunda turizm dunyo bo‘yicha ijtimoiy-igtisodiy taraqqiyot-
ning kuchli quroli bo‘lish qobiliyatini isbotladi. To‘g‘ri boshgarilsa va strategik yondashilsa, u geografik
hududlarga katta foyda keltirishi, shu bilan birga mahalliy aholining hayot sifatini yaxshilashi va
bargaror rivojlanishni ta’minlashi mumkin.
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Abstract: This article is devoted to the analysis of Smart technologies, specifically Smartphones, aimed at
improving the agritourism industry. The article explores the concepts of “smart” tourism and Smart technolo-
gies. The practical significance of the article is a scientific study of the methods of using Smart technologies
supporting activities in the field of agrotourism.

Key words: agrotourism, Smart tourism, Smart technologies, Smart phones, booking, navigation, mobile apps.

Annotatsiya: Ushbu maqola agroturizm sanoatini yaxshilashga qaratilgan aqlli texnologiyalar, xusu-
san Smartfonlar tahliliga bag‘ishlangan. Maqgolada "aqglli" turizm va agqlli texnologiyalar tushunchalari
o‘rganiladi. Magolaning amaliy ahamiyati agroturizm sohasidagi faoliyatni go‘llab-quvvatlovchi aqglli texnologi-
yalardan foydalanish usullarini ilmiy o‘rganishdir.

Kalit so‘zlar: agroturizm, Smart-turizm, aglli texnologiyalar, Smartfonlar, bron gilish, navigatsiya, mobil ilovalar.

AHHOTauusA: [JaHHasa cTaTbsl MOCBSALLEHA aHanM3y YMHbIX TEXHOMOMMI, B YaCTHOCTM CMapTOHOB, Hanpae-
NEeHHbIX Ha yny4lleHne arpoTypuUCTMYEcKoi oTpacnin. B cTaTbe nccrneayotcs NoHATUA «YMHbIRY TYpU3M 1
YMHble TexHornormu. MpakTnyeckas 3HaYMMOCTb CTaTbW 3aKMOYaeTcss B Hay4YHOM WUCCMedoBaHUU METOL4OoB
NCMOMb30BaHNSA MHTEMMNEKTYarnbHbIX TEXHOMOMMI Noaaepkkn AesTenbHOCTM B cchepe arpoTypusma.
KntoueBble croa: arpotypuam, CmapT-Typuam, YMHble TEXHOMOrMKU, CMapTdOHbI, BpoOHMpOBaHME, HaBU-
rauusi, MOGUIbHbIE NMPUMOXKEHNS.

INTRODUCTION

Today, the concept of Smart tourism occupies an important place in the rapid development of the
world tourism industry. The use of Smart technologies in the field of agrotourism is important to accel-
erate development in this field. Smart technologies help to transform agriculture into tourism and
expand its prospects. “Smart tourism is an advanced stage of tourism informationization. It consists
of digital, intelligent, and virtual tourism based on digital, intelligent, and virtual technology. Informa-
tion relating to tourist activities, the consumption of products, and tourism and social resources can
be instantly integrated based on information and communications technology; it provides to tourists,
enterprises, and organizations with a variety of end-user devices” (Zhang et al. 2012)." Smart tourism
refers to the use of Smart technologies in the travel and tourism industry. These technologies can
be utilized in various aspects of travel, from trip planning to accommodation and dining experiences.
“Smart tourism is defined as the dynamic connection of human experiences with Smart technologies.
It is closely linked to the development of Smart Cities and goes hand in hand with improvements in
technologies such as Atrtificial Intelligence.” (Elena Canorea 2022).2

In particular, Smartphones, which are one of the perfect manifestations of Smart technologies,
play an important role in the rapid development of modern tourism. Mobile phones have evolved
to be Smart computers (smartphones) supporting a wide range of information services that can be
accessed anytime and from (almost) anywhere. With the increasing number of users and greater
incursion into people’s life, Smartphones have the potential to significantly influence the touristic
experience. “Mobile devices (smartphones and tablets) have the potential to change tourist practices
in a place. They allow tourists to directly book accommodation, activities or restaurants. They can
affect access and circulation within a destination, as well as the tourist’'s experience”.(Marie Dela-
place e Leila Kebir ).

Additionally, through Smart tourism applications, destinations and tourism businesses can be
managed more efficiently. “Smartphones, as one kind of new media, now can provide a wide range

1 Zhang, L., N. Li, and M. Liu 2012 On the Basic Concept of Smarter Tourism and its Theoretical System. Tourism Tribune 27(5):66-73.

2 Elena Canorea, Innovation and research, november 15, 2022, Smart Tourism: The Future of the Sector is Technological, https://www.
plainconcepts.com/smart-tourism/#Smart_Tourism_Applications

3 Marie Delaplace e Leila Kebir, Tradugdo de Université Bretagne Occidentale, 18 | 2020 : Ré-invention des territoires touristiques
dans les stations des Alpes, “Are mobile devices playing a part in creating new tourist practices? Les Champs-Elysées: a case study”,
https://journals.openedition.org/viatourism/6201
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of information services to support not only main travel activities such as planning, reservation, navi-
gation, but many “micro-moments” within the travel process such as finding gas stations, estimating
waiting time of rides etc “(Wang, Park, and Fesenmaier 2010).4 In this way, several needs of tourists
will be satisfied and it will make a great contribution to the stability of the tourism industry.

As in all areas of tourism, Smart technology and Smartphones are important in the development
of agro-tourism, which involves tourists visiting agricultural areas and farming activities. The use
of Smart technologies helps to fulfill important tasks in the further development of the agro-tourism
sector and further expands the possibilities of this sector. Research shows that we can divide the use
of Smart technologies by tourists in the field of Agrotourism into two ways (figure 1):

Ways of tourists using smart )
technologies in agrotourism. .M

1. Indirect use of Smart technologies by the traveler in the implementation of agrotourism. Effi-

cient farm management:

In this case, managers of agrotourism centers use Smart technologies to automate the processes
of planting fruits and vegetables, water supply, growing and distributing products. Smart technologies
can assist in managing farms more efficiently, from water and energy usage to crop monitoring and
financial management. This can contribute to the sustainability of agrotourism farms and improve the
overall experience for visitors. This will improve the quality of agriculture and create more interesting
and satisfying tours for tourists.

2. Direct use of Smart technologies by the traveler in the implementation of agrotourism.

It focuses on creating convenience for tourists and increasing the attractiveness of travel through
Smartphones/tablets. Smartphones have revolutionized the way we access information and connect
with others, and they can play a significant role in the development of agro-tourism. In the figure
below, we analyze the methods of using Smartphones in the development of agrotourism (figure 2):

Figure 1:

Information
and booking
e e Mavigation
and reviews smartphones E
can be used to

enhance the
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media

Figure 2:

4 Wang Dan, Sangwon Park, and D.R. Fesenmaier, Article in Journal of Travel Research - July 2012 DOI: 10.1177/0047287511426341,
The Role of Smartphones in Mediating the Touristic Experience
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1. Information and booking: Tourists can use their Smartphones to research and book agro-
tourism experiences, such as farm stays, vineyard tours, and agricultural workshops. They
can access websites, social media pages, and online booking platforms to find information
about different agro-tourism destinations and make reservations.

2. Navigation: Smartphones can be used for GPS navigation to help tourists find their way to
agro-tourism destinations, especially those located in rural areas with limited signage. Apps
like Google Maps can provide turn-by-turn directions to help visitors reach their destination.

3. Educational content: Agro-tourism operators can create mobile apps or use existing plat-
forms to provide educational content about farming practices, agricultural history, and the local
food system. This can enhance the visitor experience by providing in-depth information about
the agricultural processes and products they are experiencing.

4. Photography and social media: Tourists can use their Smartphones to capture and share
their agro-tourism experiences on social media platforms like Instagram and Facebook. This
can help promote agro-tourism destinations and attract more visitors.

5. Feedback and reviews: Agro-tourism operators can use Smartphones to gather feedback
from visitors through surveys or review platforms. This can help them improve their offerings
and provide better experiences for future visitors.

Overall, Smartphones can play a crucial role in the development of agro-tourism by providing

access to information, navigation, educational content, and opportunities for promotion and feedback.

CONCLUSION

In general, the use of Smart technologies in agrotourism can make farm activities more efficient,
enhance the tourist experience, and contribute to the sustainable development of rural tourism des-
tinations. The use of Smart technologies in the field of agrotourism can further develop cooperation
between tourism companies and agriculture.

By leveraging Smartphone technology, agro-tourism operators can enhance the visitor experi-
ence and attract more tourists to their destinations. Smartphones make travel more convenient and
attractive by offering travelers options such as booking systems, mobile apps and digital guides.

At the same time, the use of Smart technologies helps to fulfill important tasks in the development
of the agrotourism sector and further expands the opportunities in this sector.
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TURIZMNING RIVOJLANISHINI
BARQARORLASHTIRISHDA
PROGNOZLASHNING MOHIYATI VA OBYEKTI

Axmadjanova Muxtasarxon Anvar qizi
Dadamirzayev Sarvarbek Ulug‘bek o‘gli

Sharifboyeva Fazilat Odilbek qizi
TDIU mustaqil izlanuvchilari

Annotatsiya: Ushbu maqolada turizmning barqaror rivojlanishi uchun prognozlash mohiyati va ahamiyati
haqida yoritib beriladi. Shuningdek, turizmda prognozlash qanchalik muhimligi haqida yetarlicha ma’lumot
berilgan.

Kalit so‘zlar: Bozor igtisodiyoti, prognoz funksiyalari, Ekstropoliyatsiya, modellashtirish.

Abstract: This article sheds light on the nature and importance of forecasting for the sustainable development
of tourism. Also, enough information is given about the importance of forecasting in tourism.

Key words: Market economy, forecast functions, Extrapolation, modeling

AHHoTauus: aHHas cTaTbs nporMBaeT CBET Ha Npupoay U 3Ha4YeHne NpPorH03nmpoBaHNA a1 YCTOVI‘-IVIBOFO
pPa3BUTUA TypmnsmMa. Takke [ocTaTtouHo VIH(*)OpMaLI,I/IVI 0aHO O BaXHOCTU NMPOrHo3npoBaHUA B TypU3sme.

KntoueBble cnoea: PbIHOYHast 3KOHOMMKA, NPOrHo3HbIe (*)yHKLI,VII/I, SKCTpaI'IOJ'IFlLI,I/IH, moaennpoBaHue.

Milliy iqtisodiyotning eng tez o‘sayotgan segmentlaridan biri bu turizm xizmatlari sanoatidir.
Mazkur biznesning rivojlanishi bilan birga yangiish o‘rinlari yaratiimoqda, infratuzilma obyektlari moder
-nizatsiya gilinmogda. Shu munosabat bilan O‘zbekistonning turizm industriyasini iqtisodiyotning
muhim tarmogqlaridan biri darajasida yuksaltirish bo‘yicha kompleks chora-tadbirlar izchil amalga
oshirilmogda. Buning natijasida hududlar tez rivojlanishi, aholi daromadlari va turmush darajasi yuk-
salishi, igtisodiyot sarmoyadorlar uchun yanada jozibador bo‘lishi mumkin. Davlatimiz turizm sohasini
rivojlantirish borasida gator tashabbuslarni amalga oshirmoqda. Oxirgi ikki-uch yil ichida mahalliy va
xalqaro sayyohlarga ko‘rsatilayotgan xizmatlar ko‘lami hamda ushbu xizmatlar sifatida jiddiy o‘zga-
rishlar ro'y berdi. Ma’sul shahslar tomonidan bir gator huqugqiy hujjatlar yangilandi va sayyohlik xizmat-
lari darajasini oshirish magsadida takomillashtirishlar amalga oshirildi. Bundan ko‘zlangan asosiy
maqgsad mamlakatimizga tashrif buyuruvchilar sonini ko‘paytirish, shu bilan birga aholi daromadlarini
oshirish, igtisodiyotni yanada yuksaltirish va mamlakat sarmoyaviy jozibadorligini oshirishdan iborat.
Ma’lumki, tizimli yondashish — bu tadgiqot uslubiyotidagi yo‘nalishdir. U obyektni ko‘p sonli ichki
va tashki alogalardan iborat bo‘lgan elementlardan tashkil topuvchi murakkab tizim sifatda o‘rga-
nishga tayanadi. Tizimli yondashish obyektni chuqur va atroflicha o‘rganishga, u hagida to‘la tasav-
vurga ega bo'lishga, uning alohida birliklari orasidagi sabab-ogibat bog‘lanishlarini aniglashga imkon
beradi. O‘zbekiston Respublikasida turizm sohasidagi siyosat Oliy Majlis tomonidan belgilab beriladi.
O‘zbekiston Respublikasining 2019-yil 18-iyuldagi «Turizm to‘g‘risida»gi qonuniga muvofig mam-
lakatimizda turizmni boshqarish va rejalashtirish organlari tizimi yaratilgan va faoliyat ko‘rsatib kel-
moqda. Turizm sohasida markaziy davlat ijroiya hokimiyati organi sifatida O‘zbekiston Respublikasi
Madaniyat va turizm vazirligi belgilangan. U quyidagi vazifalarni bajarishi kerak:

o turizm sohasida davlat siyosatini amalga oshiradi;

e turizm masalasi bo‘yicha gonunchilik va me’yoriy hujjatlarning loyihalarini tayyorlashda ishtirok

etadi;

e ichki va xalgaro turizmning istigbolli yo‘nalishlarini belgilab beradi va bajarilishini ta’minlaydi;

o axborot, reklama va noshirlik faoliyatini tashkil giladi;
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turistik xizmatlar bozorida ragobatni vujudga keltiradi;

turistik faoliyatni litsenziyalash va litsenziyadan mahrum qilishni amalga oshiradi;
turistik xodimlarni tayyorlash, qayta tayyorlash va malakasini oshirishni tashkil etadi;
turizm sohasidagi tashqi igtisodiy faoliyatda ishtirok etadi.

Turistik faoliyatning davlat reestri ushbu faoliyat bilan shug‘ullanuvchilarning hisob-kitobini olib
boradi.

Turistik xizmatlarga bo‘lgan talabni o‘rganish va bashorat qilish, talab va taklif o‘rtasidagi
muvozanatni saglash, turizmni uning barcha bosgichlarida rivojlantirish uchun firma qoshida turizmni
rivojlantirish ilmiy-tadqigot konsalting markazi tuzilgan.

Milliy, mintaqaviy va mahalliy bosqichlarda turizmni rejalashtirish jarayoni quyidagi bosgichlarni
o'z ichiga oladi. Ko‘rsatilgan bosqichlarning har birini tavsiflaymiz:

1. Rejalashtirishning magsadlari, yo‘nalishlari va vazifalarini belgilab olish. Turli ijtimoiy-igtisodiy
shart-sharoitlarga mos ravishda va turizmga yetishi mumkin bo‘lgan minimal salbiy ta’sirlarni
hisobga olgan holda turizmni rivojlantirish zaruriyati, imkoniyati va yo'llari baholanadi.

2. Tadqiqotni tayyorlash. Turizmni rivojlantirish sohasidagi istigbollar ochib beriladi va mo'ljallar
belgilab olinadi, igtisodiy, ekologik va ijtimoiy muammolar, shuningdek, eng muhim institut-
sional elementlar (tashkil gilish va boshqarish, gonunchilik va me’yoriy hujjatlar, investitsi-
yalarni jalb etish va boshqalar) ko‘rib chiqiladi. Rejani bajaruvchilarni tanlab olish, mahalliy
hokimiyat organlari va jamoatchilikni jalb qilish, tadgigotni o‘tkazishni tashkil qilish amalga
oshiriladi.

3. Rejalashtirishning barcha elementlarini tadqiq etish. Bunda turizmning barcha jihatlari
(geografiya, raqgobatlashuvchi turistik firmalar, turistlarning kelishidagi tendensiyalar, mavjud
va potentsial diggatga sazovor joylar, joylashtirish, transport ovgatlanish vositalari va bosh-
galar) bo'yicha migdoriy va sifat omillari va ko‘rsatkichlari aniglanadi, bevosita joyning o‘zida
obyektlar tadqiq etiladi, hujjatlar o‘rganiladi, mahalliy hokimiyat organlari va jamoatchilik vakil-
lari bilan munozarali kengashlar o‘tkaziladi.

4. Tahlil va sintez. Turizmning rejalashtirilayotgan turining barcha tashkil etuvchilarini tadqiqg gilish
natijasida olingan axborotni sifat va son jihatidan qayta ishlash amalga oshiriladi, shuningdek,
ishlarning holatini yanada to‘liqgroq tushunish uchun tahlilning turli komponentlari birlashtiriladi
va integratsiya gilinadi. Turizm bozorining kon‘yunkturasi va uni iqgtisodiy ta’siri, turizmning
institutsional elementlari va boshqalar tahlil qilinadi.

Turizmni rivojlantirishning asosiy imkoniyatlari, unda muammolar va to‘sqginlik qiluvchi omillar
aniglanadi, turistik biznes sifatini pasaytiruvchi to'siglarni bartaraf etish bo‘yicha zarur tavsiyalar
ishlab chigiladi. O’xshash turistik mahsulotlar va bozorlarga ega mavjud va ehtimol qilingan poten-
tsial ragobatchilarning faoliyati hisobga olinadi.

5. Siyosat va rejani ishlab chigish. Turizmni rivojlantirish siyosati va tegishli tarkibiy reja ishlab
chiqiladi. Birinchi navbatda rivojlantirishning sarf-xarajatlar va foyda muvozanatda bo‘ladigan
mugqobil variantlari ko‘rib chigiladi. Bunda quyidagi mezonlar qo‘llaniladi: rivojlantirish mas-
alalarini hal gilishning ehtimol tutilgan murakkabligi, iqtisodiy foydalarni optimallashtirish, ijobiy
ekologik va ijtimoiy-madaniy omillarni kuchaytirish, salbiylarining ta’sirini eng kam darajaga
yetkazish, boshqga turistik korxonalar bilan samarali ragobat qilish. Ko'p variantli baholash
asosida siyosatning so‘nggi yo‘nalishlari va reja tuzilishi aniglab olinadi.

Rejalashtirishning ushbu bosgichida turizmni rivojlantirish va takomillashtirishning eng magsadga
muvofiq modellarini gabul gilish uchun mahalliy hokimiyat organlari va boshga manfaatdor tomonlar
bilan mustahkam aloga bog‘lash zarur.

6. Boshqa tavsiyalar. Ko'p variantli modellar tuziladi va ulardan eng magsadga muvofiglari tanlab

olinadi.

7. Rejani bajarish va nazorat gilish. Rejaning so‘nggi varianti haqqoniy va bajarish mumkin
bo‘lishi uchun zarur bo‘lgan rejani amalga oshirish modellari ishlab chigiladi.

Rejani amalga oshirish bo‘yicha ishlar davomida uni bajarish muddatlari va bo‘limlari bo‘yicha

nazorat gilinadi. Bu yo'l qo‘yilgan chekinishlarni aniglash va ularni bartaraf qgilish bo‘yicha tezkor cho-
ralar gabul qilishga imkon beradi.

https://yashil-igtisodiyot-taraqgiyot.uz



2023-yil, dekabr. Maxsus son. YASHIL IQTISODIYOT VA TARAQQIYOT \/}

Turizm turistik xizmatlarni ishlab chigarish va xaridorlarga kerakli vaqt, migdor va sifatda, shun-
ingdek, yugori samara hamda foyda evaziga sotishni tashkil etish va boshqarish magsadida vujudga
keldi va xizmat qilmoqgda. Igtisodchi olimlar ta'kidlashlaricha turistik xizmatlardan foydalanish jamiyat,
xaridorlar, ishlab chiqaruvchilar va nihoyat, turistik firmalarining o‘zlariga ham benihoya katta foyda
keltirar ekan. Bozor igtisodiyoti o'z mohiyatiga ko‘ra har ganday jismoniy va yuridik shaxslar o‘z
faoliyatlaridan naf ko‘rishlari, ma'lum daromad olishlari va samarali ish yuritishlarini tagozo etadi.
Yuqoridagi ta'rif turistik xizmatning mohiyatini to‘laroq aks ettiradi deb o'ylaymiz. U ingliz igtisodchisi
Yedjeni Makkartining mashhur «4 r», ya'ni tovar yoki xizmat ( rgodukt), baho (rrice), foyda (rgotif) va
tovarni sotish joyi (bozor-rlace) moduliga ham to‘g'ri keladi.

Kelajakni oldindan ko‘rmasdan, uning rivojlanish yo‘llarini prognozlashtirmasdan jamiyat hayoti
taraqgiyotiga erishish mumkin emas. Oxirgi yillarda prognozlash igtisodiyotning magbul darajada
ishlashini ta'minlashning asosiy vositalaridan biriga aylanmoqgda. Boshqaruvning murakkab jarayo-
nida prognozlash jamiyat ishlab chiqarishi va uning maqgsadlarini ilmiy asoslashda ijtimoiy-igtisodiy
rivojlanish yo'llarini oldindan ko'rish vositasi vazifasini bajaradi. Bozor iqtisodiyoti sharoitida iqtisodiy
prognozlash uzoq va o‘rta muddatli iqtisodiy samarador yo‘nalishlar, texnik siyosat va gabul qilingan
garorlar amaliyotda qay ahvoldaligini ko‘ra bilish uchun zarur.

Turizm rivojlanishini prognozlash deganda — obyektning ilmiy asoslangan kelajakdagi holati
haqidagi va uni amalga oshirish yo‘llari va sarflangan vaqtni oldindan bilish tushuniladi. Prognozlarni
ishlab chiqish jarayoni prognozlash deyiladi.Prognozlashning asosiy yo‘nalishlaridan biri igtisodiy
prognozlash hisoblanadi.Turizm rivojlanishini prognozlash — bu, ilmiy — igtisodiy fan bo‘lib, uning
obyekti iste'molchilar, ishlab chiqarish jarayoni, predmeti esa ishlash mumkin bo‘lgan igtisodiy obyekt-
larning gonuniyligi va iqtisodiy prognozlarni ishlab chiqish yo‘lidagi izlanishlardir.

Turizm rivolanishini prognozlash jamiyat rivojlanishi gonuniyligi sohasidagi igtisodiy fan yutuglariga
va bozor igtisodiyoti sharoitida ijtimoiy-igtisodiy va fan — texnika taraqqiyoti tendensiyalarining aniql-
igiga asoslanadi.

Turizm rivojlanishini prognozlashning xususiyatlari

Prognozlashtirish uslubiyoti

Statistik ma'lumotlarni to’plash

Prognoz muddatini aniglash

Prognoz muddatini aniglash

Turizm rivojlanishini prognozlashning xususiyatlari

Turizm rivojlanishini prognozlashning xususiyatlari

Shundan kelib chiqib, igtisodiy prognozlarga quyidagicha ta’rif berish mumkin.

Igtisodiy prognozlash — bu, igtisodiy jarayonlarni bilishning ilmiy usullari hamda prognozlashning
barcha usul va yo'llari yig‘indisini qofllash orgali igtisodiy prognozlarni ishlab chigishidir. Iqtisodiy
prognozlashning nazariy muhim muammolaridan biri prognozlar turlarining tuzilishi hisoblanadi.
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Turlar — har xil mezonlar va belgilariga asoslanib qurilishi mumkin. Masalan, obyektlarga, prognozlash
usullariga, yechiladigan masalalarga, vazifalarga va boshqgalarga. Bulardan eng muhimlariga quyi-
dagilar kiradi:

prognozlash ko‘lami;

prognozlash muddati;

obyekt xarakteri;

prognoz funksiyalari (funksional belgi).

Tuzilish muddati bo'yicha prognozlar operativ, gisga muddatli, o‘rta muddatli, uzoq muddatli va
o'ta uzoq muddatli turlarga bo‘linadi. Prognozlarning izlanilayotgan obyekt xarakteriga ko‘ra bo‘lin-
ishlari har xil gqayta ishlab chigarish jarayonlari bilan bog‘liq. Shunga ko‘ra, prognozlash quyidagi-
larga ajratiladi. Prognozlar funksional belgisiga qarab ikkiga — normativ va izlanuvchi prognozlarga
bo‘linadi.

Izlanuvchi prognozlar: izlanayotgan obyektlarning kelajakdagi rivojlanish darajasiga asoslangan
bo'lib, bu darajalarni qo‘llash sharoitlaridan cheklashadi. Uning vazifasi o‘rganilayotgan obyekt bor
tendensiyalar saglangan holda qanday rivojlanishini o‘rganishdir.

Normativ prognozlar: izlanuvchi prognozlaridan fargli o‘laroq oldin qo‘yilgan magsadlar bazasida
ishlab chiqiladi. Uning vazifasi maqgsad qilib olinayotgan obyektning kelajakdagi holatini prognozlash
yo'li va erishish vaqtini aniglashdir. 1zlanuvchi prognozlar obyektning oldingiga nisbatan kelajakdagi
holatini aniglashdan qaytayotgan bir vaqtda, normativ prognoz teskari tartibda amalga oshiriladi, ya’ni
kelajakdagi holatini go‘yilgan magsadining tendensiyalari va uni qo‘llash tartibida amalga oshiriladi.
Ko'p prognoz turlari va prognozlash texnikasi bir-biri bilan chambarchas bog‘liq. Uchta prognozlash
texnikasi bir-birini to‘ldiradi. Prognozlash texnikasi turizm sanoati qanday rivojlanishini bashorat qilish
uchun juda muhimdir.

Usul — bu, o‘rganish yo'llari va usullarini tanlash hamda shu tarmoqdagi haqgiqat ko‘rinishlarini
umumiylashtirishdir.

Prognozlashning turlari:

v * Ekspert usuli- Bu usul boshlang'ich axborotlarni yig'ish va
ularni tahlil gilishga asoslangan. Shu bilan birga prognoz

1 magqsadi ekspertlar tomonidan qilingan tahlilga asoslangan.

s Ekstropoliyatsiya- bu, ob'ektning bo'lishi mumkin bo'lgan
rivojlanishini o'rganish va uning kelajakdagi rivojlanish
2 qonuniyligidir.

* Modellashtirish- bu, prognozlashtirilayotgan ob'ekt
tuzilishida kutilayotgan o'zgarishlaming normativ
3 modellardagi izlanishidir.

Har ganday fanda bo‘lgani kabi, igtisodiy prognozlashning yondashuvi dialektik yondashuv bo'lib,

u ko'rib chiqilayotgan elementlar va ko‘rinishlarning ildiziga kirish uchun izlanayotgan obyektlarni
ko‘rib chigadi. U iqtisodiy hodisalarni ilmiy prognozlash asosidagi ixtisoslashtiriigan protseduralar va
umumiy ilmiy tadgiqot metodologiyasi va yondashuvlariga asoslanadi. Quyidagi texnikalarni keng
strategiyalardan ajratish mumkin:

keng qamrovli usul;

tarixiy yondashuv;

uslubiy yondashuv;
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o tarkibiy strategiya;

e tizimli yondashuv.

lImiy va ilmiy bo‘lmagan prognozlash hozirda prognozlashning 2 turidan foydalaniladi. Kelajakga
garatilgan ilmiy baholashlarga quyidagilar kiradi:Oldindan aytib berish — bu kelgusidagi muammoni
hal qilishning mumkin bo‘lgan yoki istalgan prognozda holatini bayon gilishdir. Boshgacha qilib ayt-
ganda, oldindan aytib berish — kelgusida bo‘ladigan ma’lum jarayonlarning holati hagidagi ishonchli
fikrni bildiradi.

m Oldindan ko‘ra bilish — tizimni rivojlantirishning qonuniyatlariga asoslangan, hagiqatni, old-
indan aks ettirishdir. Bu narsa tizimning kelgusidagi holati hagida ma’lum xulosa chigarish
imkonini beradi.

m Prognozlash (bashorat) — bu ehtimol yo‘nalishlar, obyektlar va hodisalarning rivojlanishi nati-
jalari. Prognozlash — bu obyektni rivojlantirish prognozini belgilab beradigan maxsus ilmiy
tadqgiqotlardir.

= Rejalashtirish — bu aniq belgilangan magsad, uniamalga oshirishning yo'llari va tadbirlari, belgi-
langan xom ashyolar bilan ajralib turadi.

m Reja — yakka yagona, ijrosi majbur bo‘lgan direktiv hujjatdir.

Shunday qilib rejalashtirish, prognozlash, oldindan aytib berish, oldindan ko‘ra bilish — kelajakni
baholashning ishonchlilik darajasiga garab biri biridan farq giladi. Avvalo iqtisodiy tizimni rivojlantirish-
ning magsadi aniglanadi. Qo‘yilgan magsadga kelajakda bo‘lishi mumkin holatlar o‘rganilib, prognoz
qgilinadi. Prognozlash jarayoni obyektni tahlilidan boshlanadi. Bu tahlil obyektni tanlash, prognozlash
magqgsadida, obyektga ta’sir etuvchi omillarni o‘rganish, uning tarkibi, boshqarish usullarni o‘rgan-
ishdan iborat. Igtisodiy tizim juda katta va murakkab bo‘lgani uchun uni o‘rganishda tizimli tahlil usuli
go‘llanadi.

Prognozlash Prognozlarning izlanilayotgan obyekt
ko lami xarakteriga ko“ra bo’linishlari har xil
bo‘vicha gayta ishlab chigarish jarayonlari bilan
Makroiqusodiy Ishlab dhigarish munosabatlarining
wva tarkibiy rivajlanishi
o
p= - Hmiy-texnik jarayonlarni ijdmoiy igtisodiy
gt sodiy xarakterlari va oqgibatlari
tarmoglarmni . -
L prognozlari lgtsodiyvot dinamikalari
-
~ ™) X )
Tarmog va r .
regional Bandlik, mehnat resurslari va kadrlarni
prognozlar gayta tayyorlash
. J - -

Tabiy resurslardan ogilona foydalanish
Real sector

tzimining ~ -

boshlang’ich
. . Tadgigotning yvashash sharoit
bo'g'inlarini

prognozlash

y, - \

Asosiy fondlar va kapital go’vilmalarni

gayta tuzish
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Bu usulni asosiy tamoyillari quyidagicha:

1. Murakkab tizim juda ko‘p elementlardan iborat. Bu elementlar bir-biri bilan bog‘langan bo'lib,
murakkab strukturani tashkil etadi.

2. Murakkab tizim yaxlitlik xususiyatiga ega. Bunday tizimlar har doim magsadga intilgan bo‘ladi,
samarali holatga erishishga harakat giladi.

3. Tizim kirish va chiqish yo‘llari orgali tashqgi muhit bilan bog‘langan.

Xulosa qilib ayta olamanki, tizimli yondoshishning asosiy xususiyati — bu tizim elementlarining
o‘zaro ta’siri, o‘zaro bog'ligligi, o‘zaro bog‘lanishi va dinamik xarakterda bo'lishi, kompleksligi, butun-
ligi, bo‘ysunganligi, yetakchi bo‘g‘inni ajralganligidir. Tizimli yondoshish igtisodiy tahlilda xo‘jalik masa-
lalarining ilmiy asoslangan variantlarini ishlab chigish va bu variantlarni samaradorligini hisoblash yo'li
bilan eng makbul boshgarish garorlarini tanlash imkonini beradi. Shu tufayli, turizm sohasida uzluksiz
rivojlanish boladi. Turizm migyosida butun jahon mamlakatlariga yetib chiga olishimiz mumkin, rivoj-
lanish ustunlashib igtisodiy barkamollik ortadi. Kutilayotgan natijaga erishish bo‘ladi va turizm sohasi
uzluksiz o'sish bo‘ladi.

Xalqaro bozorda milliy turizm. O‘zbekiston igtisodiy axborotnomasi, 2001. Ne1-2.

Xalqaro turizm ning Ispaniya iqtisodiyotidagi ahamiyati. O‘zbekiston igtisodiy axborotnomasi, 2001. Ne 7 8.

Xalqaro turizm igtisodiy rivojlanish vositalaridan biri. O‘zbekiston igtisodiy axborotnomasi, 2001. —Ne 11-12.

Anvesa M.T. P a3Butus nHayctpum Typusm a. «MexayHapogHble NnexaHoBckue yteHusa», 19 anpensa POA. um. I B.
NMnexaHoBa, —2006.

O‘zbekiston Respublikasi Prezidentining “Oliy ta’lim muassasalarida ta’lim sifatini oshirish va ularning mamlakatda
amalga oshirilayotgan keng qamrovli islohotlarda faol ishtirokini ta’'minlash bo‘yicha qo‘shimcha chora-tadbirlar
to‘g‘risida”, 2018-yil 5-iyundagi PQ-3775-son qrori.
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Abstract: The article discusses current trends in tourism development: e-tourism, virtualization, niche tourism,
the transition from the service industry to the industry of experience and impressions. The role of large com-
panies in the online travel market is being studied.

Key words: modern trends, e-tourism, tourism virtualization, niche tourism, e-commerce, experience and
impressions industry

Annotatsiya: Ushbu maqolada turizmning bargaror rivojlanishi uchun prognozlash mohiyati va ahamiyati
haqida yoritib beriladi. Shuningdek, turizmda prognozlash qanchalik muhimligi hagida yetarlicha ma’lumot
berilgan.

Kalit so‘zlar: Bozor igtisodiyoti, prognoz funksiyalari, Ekstropoliyatsiya, modellashtirish.
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KritoueBble crioBa: PbIHOUYHasi S3kOHOMMKA, NPOrHO3HbIE PYHKLUKN, JKCTpanonaumsi, MOAenMpoBaHme.

INTRODUCTION

Modern tourism is called a phenomenon of the twentieth century whereas the XXI century,
according to the world experts, will become the century of tourism. Today 155 countries out of 195
countries in the world, including Republic of Uzbekistan, are involved in tourism.

In order to maintain the trends of intensive development of tourism as a global socio-economic
phenomenon in modern conditions of active globalization and limited resources, it is necessary to
look for new approaches to meet the constantly changing and increasing demands of tourists. Inno-
vative approach to the process of functioning and tourism development can be the most important of
such methods, the application of which consists of the inclusion of new production factors in all ele-
ments of the touristic system. It can ensure the continuity of reproduction processes in this industry.

LITERATURE REVIEW

The scientific article "Digitalization of tourism: forms of manifestation" by the authors Cherev-
ichko T.V. and Temyakova T.V. substantiates the relevance of the study of digitalization of tourism.
The motives of the subjects of the tourist market for the use of digital technologies are noted. It
is indicated that digitalization as a new form of communication interaction between producers and
consumers of tourist services is becoming a source of competitive advantage for touristic organiza-
tions [1].

The article by Abdullayeva Sh.E. and Ibrahimova D.A. entitled "The role of digital economy in
tourism and its characteristics" examines the development of digitalization in the economy, including
various changes in tourism and the digital transformation of national security. The importance of this
study lies in the fact that it analyzes the diverse impact and factors of the formation of the digital
economy on the tourism sector in the regions [2].

To date, a number of authors are of the opinion that in modern conditions of high competition
in the international market of tourist services, innovations are the determining factor in ensuring the
effective development of this economic sector. However, most researchers consider their application
exclusively in the field of using information technologies for the tourism industry.
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At the same time, the issues of identifying the sources of the formation of fundamentally new
directions for the effective development of tourism remain poorly studied, namely, the driving force
that determines the need and vector of the application of innovative solutions, creating new potentials
to meet the increasing needs of tourists and the formation of favorable conditions for ensuring the
continuity of reproductive processes in tourism.

SCIENTIFIC METHODOLOGY

There is a number of research methods used in this scientific article, among which theoretical
and empirical types of analysis can be highlighted.

A large amount of theoretical information on a given topic was processed from books, textbooks
and available materials on the Internet to make a theoretical analysis. The concept of digitalization
was also studied and the advantages and possible risks of its implementation were investigated. It
has been proven that the digitalization process is important for improving the quality of the touristic
experience and simplifying a large number of bureaucratic processes.

Empirical analysis has revealed modern forms of tourism digitalization. These include the pur-
chase of tours designed by tour operators online, the development of mobile applications useful for
tourist travel, as well as the development of unified information platforms designed for independent
travel planning by tourists.

In addition, when creating the article, such a research method as comparative analysis was used.
The paper presents descriptive statistics as well as analysis of the current situation on tourism market
and a forecast of the prospects for the digitalization development in the tourism industry for the future.

The information base of the study is statistical data published on the website called Statista
Research Department, which collects statistical information on a variety of economic sectors.

ANALYSIS AND RESULTS

Today, tourism is a system as a set of structurally interconnected enterprises, involving an
increasingly wide range of legal, organizational, economic entities. This process occurs, on the one
hand, under the influence of the changing needs of tourists, on the other hand, due to the interest of
enterprises in improving their competitiveness and efficiency. Interest forces them to be involved in
the production processes taking place in tourism, generally ensuring the intensification of its devel-
opment in the region.

Since the modern process of functioning and development of the tourism system includes a large
number of diverse elements (tours, tourism infrastructure, tourist organizations and other structural
entities, as well as elements whose activities are aimed at providing services to tourists in accor-
dance with their needs and capabilities), it can be argued that it has such a feature as complexity
system structures.

This feature is characterized by a variety of components and connections between them, as well
as the amount of information that is necessary for effective management of the tourism system. At the
same time, each element (component) of the system can be considered as a subsystem (indepen-
dent system) with its own set of elements. For example, the catering sector is a separate subsystem
of a large tourism system as well as a separate independent system, the elements of which can be
catering enterprises, transport enterprises etc. All elements individually have a certain set of qualities.
However, only their assemblance and the presence of connections between them presuppose the
emergence of a new, excellent quality, which characterizes the subsystem as a whole.

Thus, when studying the processes of inclusion and interaction of various components in the field
of tourism, the use of the concept of large systems is very effective. A large system is understood as
a set of subsystems of a constantly decreasing level, complexity up to elementary subsystems that
perform basic elementary functions within this large system. At the same time, it is a system in which
the number of states determined by the relationships between elements is large and uncountable.

As a large system, tourism has a number of specific features that manifest themselves in the
process of its functioning and development, as well as timely study and consideration of which are
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of great importance in improving the tourism management system. One of these features is non-ad-
ditivity — a large system (tourism as an object of research) is not equal to the sum of the subsystems
included in it, while the properties of the elements (tourism enterprises) are different from the features
of the tourism system itself. So, for example, accommodation enterprises and transport enterprises
can be considered as independent subsystems with their own distinctive characteristics. The first pro-
vides accommodation services while the second offers passenger and cargo transportation services.
In cooperation with each other they are able to provide a new type of service — transfer (meeting hotel
customers at the airport, at the train station and transporting customers to their destination, and vice
versa when leaving the hotel).

The close interaction of tourism with the macro environment surrounding it: political, economic,
social, technological, etc., and the inclusion in the production of tourist services of new factors arising
under the influence of the increasing needs of modern tourists characterizes it as a large open
system. Such kind of main macro environment surrounding tourism reflected if figure 1. At the same
time, the more fully tourism meets the requirements of the external environment, the more effective
its work. It is through connections with the internal and external environment that tourism has the
opportunity to function and ensure its development.

Economic

N

Main macro
Political environment
surrounding

tourism

Social

4>

Technological

Figure 1:

The rapid growth of electronic positioning and promotion of tourist products has led to the emer-
gence of the concepts of "electronic tourism" and "mobile tourism".

The development of information technology and telecommunications has led to an incredible
growth of e-commerce. Currently, the electronic sale of travel services has left behind the sale of
books, music and computers. The overwhelming maijority of travel companies have their own elec-
tronic offices and offer consumers complete information on all types of services. The list of products
of travel companies presented online is constantly expanding: today it includes group and individual
tour packages for various types of tourism, cruises, a wide range of accommodation and catering
services, a variety of additional services. The trend of e—tourism of the future is the creation and pro-
motion of even more complex products.

The online travel market includes major companies such as Booking and Expedia, which allow
tourists to book travel services online on their own, and travel websites offering reviews and travel
booking options, such as Tripadvisor. Meanwhile, consumers continue to look for more opportunities
to use digital technology while traveling. These may include options such as virtual tours of a desired
destination or accommodation, as well as mobile travel solutions, such as using an app to explore
new tourist attractions or check in to a hotel room. Statista's Digital Market Outlook estimates that
global revenue from travel apps is expected to grow by 17 percent in 2023 compared to the previous
year and amount to almost $400 million.
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According to information published by the Statista Research Department in August 2023, today
Booking.com ranks first among the leading online travel companies worldwide with a market cap-
italization of approximately 78.2 billion US dollars. Competitors of Airbnb, Trip.com, and Expedia
follow them down the list. The market capitalization of Airbnb, which occupies the second place, was
approximately 54.1 billion US dollars. The data is displayed graphically in Figure 1.

Booking.com (United States)

78,171

Airbnb (United States)

Trip.com (China)

Expedia (United States)

MakeMyTrip (India)

Webjet (Australia)

Edreams Odigeo (Spain) | 514

Trivago (Cermany) | 487

Figure 2: Market capitalization of leading online travel companies worldwide as of December 2022 (in millions US
dollars)

Atype of e-tourism is mobile tourism. Mobile technologies in the form of phone applications allow
users to book flights, hotels, cars by phone, being anywhere.

Electronic tourism means not only electronic distribution of tourist services, but also electronic
excursions, which are also called virtual.

Tourism companies from different tourism sectors are teaming up with information technology
companies for their representation on the Internet. The following functions of travel agencies are
transferred online: selection of travel products or individual services, booking, prepayment, payment,
cancellation, rebooking and others.

To promote real tours and excursions, resorts and hotels, theme parks and museums, travel
agencies use virtual trips to which a visitor to the website of a travel company, hotel or restaurant can
go while at his home computer or using a mobile phone, being anywhere.

The trend of travel virtualization will lead to the formed need of a potential tourist to first try out a
tour or visit a hotel virtually and only then make a purchase decision. Thus, virtualization will lead to
drastic changes in the profiles of tourists, the nature of the tourist experience, the nature of prefer-
ences, motivations and decisions.
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CONCLUSION

The future of tourism is associated with the development of food tourism that occupies narrow
segments of the travel market. Niche tourism primarily includes specialized tourism such as photo-
graphic tourism, film tourism, retro tourism, geotourism, gastronomic or genealogical tourism. Any
hobby can form the basis of specialized travel, generate demand in the tourism market and thus
occupy its niche.

The prospects for the growth of niche tourism in the future, including the diversification of special-
ized travel, are associated with the development of an information society that produces more expe-
rienced, selective and demanding tourists. These tourists then form the image and profile of future.
They will strive for a more individualized experience and specialized tourism based on a particular
hobby or the conditions of a particular destination.

The dominant trend in the development of tourism is the formation of the tourism industry as an
industry of experience and impressions. In other words, the industry producing tourist services is
evolving into an industry producing tourist experience. Modern travelers are in search of new expe-
riences, emotions, impressions. Tourist service is valuable if it's able to provide the consumer with a
high-quality experience in a tourist destination. The value of the tourist experience lies in its unique-
ness and exclusivity. The new tourist experience is based on its creativity, the cultural and natural
diversity of destinations, quality of recreational resources, originality of culture and cultural traditions,
modern technological infrastructure, friendliness and hospitality of residents and tourist personnel.
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Annotatsiya: Ushbu maqolada ziyorat turizmini xorijiy tajribadan foydalanib, O‘zbekistondagi ziyorat turizm
obyektlarining turizm rivojlanishiga ta’sirini samarali usullarini ishlab chigish masalalari ko‘rsatib berilgan.

Kalit so‘zlar: ziyorat turizmi, turizm obyektlari,jahon ziyorat turizmi, xorijiy investitsiyalar, xalgaro terminallar
va bankamadlar.

Abstract: In this article, using the foreign experience of pilgrimage tourism, the issues of developing effec-
tive methods of the influence of pilgrimage tourism objects on the development of tourism in Uzbekistan are
shown.

Key words: pilgrimage tourism, tourism objects, world pilgrimage tourism, foreign investments, international
terminals and banks.

AHHOTauus: B gaHHOM cTaTbe, MCNorb3ys 3apyB6eXHblid ONbIT NanoMHUYECKOro Typu3Ma, MokasaHbl BONPOCHI
pa3paboTku apEKTUBHBLIX METOAOB BMUSHUA OOBLEKTOB NaNOMHUYECKOro Typuama Ha pa3BuTue Typusma B
Y3bekucrtaHe.

KnioueBble crioBa: MariOMHUYECKUA Typu3M, OObeKTbl Typu3ma, MUPOBOW MarOMHUYECKUA Typwu3M, WHO-
CTpaHHblE MHBECTMLUN, MEXAYHapoaHble TEPMUHAMbI 1 BaHKW.

Ziyorat turizmi mohiyatan ziyoratgohlarni ziyorat qgilish jarayonidir. Bular birinchi navbatda diniy
yo‘nalishlar bo'lib, hatto turizmning juda erta versiyasini shakllantirgan deyish mumkin.

Ziyorat turizmi turistlarni diniy munosabat va urf-odatlarga erishish uchun to‘liq yoki kuchli turtki
beradigan turizm turidir.

Ziyorat turizmi bir joyga borishni anglatadi. Ziyoratchilar orasida mashhur bo‘lgan ko‘plab yo‘nal-
ishlar mavjud, chunki ular turli dinlar uchun juda katta ahamiyatga ega. Har ganday turizm turi kabi
ziyorat turizmi ham katta igtisodiy samaraga ega. Ba’zi ziyoratgohlar va joylar o‘zlarining daromadlari
uchun butunlay turizmning ushbu turiga tayanadilar. Bu, o'z navbatida, atrofdagi hududlarga o‘tadi.
Mehmonxona va mehmonxonalar buyurtma oladi, restoranlar ko‘proq piyodalar tirbandligini ko‘radi,
mabhalliy do‘konlar mijozlarga ega bo‘ladi. Ish o'rinlari yaratiladi: gidlar uchun, qo‘lda esdalik sovg‘ala-
rini yasaydiganlar uchun, fotosuratchilar uchun va boshqalar.

NBC News shunday deydi: Diniy sayohatlar ziyoratgohlar markazli igtisodiyotlar uchun yiliga
kamida 8 milliard dollar ishlab chigaradi va akademiklarning fikriga ko‘ra, minglab odamlarni ish bilan
ta’minlaydi.

“Mastercard” tomonidan €’lon qgilingan yillik reytingga ko‘ra, Dubay va Makka shaharlariga tashrif
buyuradigan sayyohlar boshga joylarga garaganda ko‘proq pul sarflashadi. O'tgan yili Dubayga
kelgan sayyohlar 30,82 milliard dollar sarf gilishgan bo‘lsa, Makkada 20,9 milliard dollar sarflagan.

Sayyohlar soni bo‘yicha reytingda Tailand poytaxti Bangkok shahri 22 milliondan ortiq xalgaro
tashrif buyuruvchilar bilan yetakchilik gilmoqgda. Ikkinchi o‘rinda Parij bo'lib, London ro‘yxatning
uchinchi o‘rnidan joy olgan.

Saudiya Arabistoni Qirolligi sayyohlar uchun yopig va Makkaning o‘zi musulmon bo‘lmaganlar
uchun taqiglangan. Yo'l bloklari shaharga olib boradigan yo'llar bo‘ylab joylashtirilgan, rasmiylar vaqti
-vaqgti bilan tasodifiy tekshiruvlar o‘tkazib, tashrif buyuruvchilar gonuniy ziyoratchilar ekanligini va ker-
akli hujjatlarga ega ekanligini tasdiglaydilar. Asosiy aeroport xuddi shunday xavfsizlik siyosatiga ega.

Shahar so‘nggi bir necha o'n yilliklar ichida sezilarli darajada o‘sdi, chunki havo safarining qulay-
ligi va arzonligi hajga boradigan ziyoratchilar sonini ko‘paytirdi. Minglab saudiyaliklar yil davomida
Hajni nazorat qgilish va hojilarga xizmat ko‘rsatadigan mehmonxonalar va do‘konlar uchun ishlashadi;
bu ishchilar oz navbatida uy -joy va xizmatlarga bo‘lgan talabni oshirdi. Shahar hozir avtomobil yo'l-
lari bilan o‘ralgan bo‘lib, u yerda savdo markazlari va osmono‘par binolar joylashgan.
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Makka iqtisodiyoti deyarli ziyoratga boradigan odamlar sarflagan pulga bog'liq. Shahar haj
vagtida 100 million dollardan ko‘proq mablag‘oladi. Saudiya hukumati haj xizmatlari uchun taxminan
50 million dollar sarflaydi. Shaharda ba’zi sanoat va fabrikalar bor, lekin Makka endi neft eksportiga
asoslangan Saudiya Arabistoni igtisodiyotida katta rol o‘'ynamaydi.Makkada ishlaydigan sanoatlar
orasida to‘gimachilik, mebel va idishlar bor. Igtisodiyotning asosiy gismi xizmat ko‘rsatishga yo‘nalti-
rilgan. Suv tangis va oziq -ovqat import qilinishi kerak.

Statistik ma'lumotlar
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Samarqgand viloyatida yangi turizm yo‘nalishlari va mahsulotlarini taqdim qilish doirasidagi ish-
larga ustuvor e’tibor qaratiimogda. Sohada amalga oshirilayotgan yangi loyihalar natijasida joriy
yilning o‘tgan beshoyida sayyohlar uchun qulaylik yaratish magsadida jami 14 ta mehmonxona, 28 ta
mehmon uylari faoliyati yo‘lga qo'yildi. Turoperatorlar soni yana 10 nafarga ko‘paydi. Bu esa o‘tgan
yilning shu davriga mos ravishda solishtirganda 1,8 barobarga yoki 175 foizga oshganini ko‘rsatadi.

Shuningdek, joriy yilning may oyida viloyatga 27 ming 146 nafar xorijiy va 330 ming 235 nafar
mabhalliy, jami 357 ming 381 nafar sayyohlarning tashrifi kuzatildi. Bu ko‘rsatkich 2019-yilning mos
davriga nisbatan 159 foizdan ortigni tashkil etmoqda.

Joriy yilning 18-mart kuni Samarqand xalqaro aeroportining yangi terminali tantanali ochildi. Yangi
terminal doimiy reyslar sonini haftasiga 40 tadan 120 tagacha oshirish imkonini beradi, perronning
modernizatsiya qilinishi natijasida aviaturargoh 24 tagacha havo kemasini sig‘dira olish darajasida
kengaydi. Aeroportning yo‘nalish tarmog‘ini kengaytirish rejasi 2030-yilga borib yo‘nalishlar sonini
30 taga yetkazishga garatilgan. Masalan, 2019-yilda Samargand aeroportidan 5 ta yo‘nalish bo‘y-
icha aviagatnovlar amalga oshirilar edi. Lufthansa Consulting xalqaro tahlillar tashkiloti tomonidan
o‘tkazilgan mustaqil o‘rganishlar ushbu aeroport orgali yo‘lovchi ogimining yiliga 480 000 kishidan 2
million kishiga ortishini ko‘rsatmoqda.
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XULOSA

Ziyorat turizmini xorijiy tajribadan foydalanib, O‘zbekistondagi ziyorat turizm obyektlarining turizm

rivojlanishiga ta’sirini samarali usullarini ishlab chiqish masalalariga quydagilarni misol qilib olsak
bo‘ladi. Turizm sohasiga xorijiy investitsiyalar va xalqaro kreditlarni jalb qilish. Yangi mehmonxonalar,
kempinglar, turbazalar, otellar, motellar qurish. Aeroportlarda, temiryo‘l vokzallarida, avtobus stansi-
yalarida xalgaro terminallar va bankamadlarni o‘rnatish. Turizm sohasini axborot bilan ta’minlash va
turistik biznesda eng yangi texnologiyalardan foydalanish asosida turistik imkoniyatlari to‘g‘risidagi
ma’lumotlarni internet saytlari orqali xorijiy mamlakatlarga targatishdir.
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As technology continues to advance at an unprecedented pace, the tourism industry is under-
going a remarkable transformation. The concept of Smart tourism is revolutionizing travel experi-
ences, offering a new level of convenience, personalization, and sustainability. In this abstract, we
explore the future of Smart tourism and its impact on travel experiences. Smart tourism leverages
cutting-edge technologies such as artificial intelligence, Internet of Things (loT), and data analytics to
enhance every aspect of the traveler’s journey.

In today’s digital era, information systems have become an integral part of the tourism industry.
From booking flights and accommodations to exploring new destinations and planning itineraries,
information systems have revolutionized the way we travel. This article explores the significance of
information systems in tourism and how they have transformed the industry.

In an increasingly interconnected world, the concept of Smart tourism has emerged as a game-
changer in the travel industry. Smart tourism leverages technology and data to enhance travel experi-
ences, improve efficiency, and create sustainable destinations. This article explores the perspectives
of Smart tourism and how it is poised to shape the future of travel.

Smart tourism aims to provide travelers with seamless experiences from start to finish. Through
the integration of various technologies such as artificial intelligence, Internet of Things (loT), and
mobile applications, tourists can expect personalized recommendations, real-time updates, and
instant access to services. Smart tourism eliminates the hassle of traditional travel processes, making
it easier for travelers to navigate unfamiliar destinations.

With the help of advanced data analytics and artificial intelligence, Smart tourism enables
hyper-personalized experiences. By analyzing user preferences, behavior patterns, and past travel
history, Smart systems can tailor recommendations for accommodations, attractions, and activities
that align with individual interests. This level of personalization enhances customer satisfaction and
facilitates memorable travel experiences.

Smart tourism presents immense opportunities for destination management organizations to
optimize resource allocation and enhance sustainability. By leveraging data-driven insights, these
organizations can better understand tourist behavior, preferences, and flow patterns. This informa-
tion can be used to develop efficient transportation systems, manage crowd control, and implement
sustainable practices, ensuring a harmonious balance between tourism and the environment.

Smart tourism offers advanced solutions to ensure the safety and security of travelers. Through
the integration of Smart surveillance systems, real-time monitoring, and emergency response mech-
anisms, destinations can provide a secure environment for tourists. Additionally, technologies such
as block chain can enhance data security and protect personal information, assuring travelers of their
privacy.

Information systems have simplified travel planning processes for tourists. Online travel agen-
cies (OTAs) and booking platforms provide a one-stop solution for travelers to compare prices, read
reviews, and book flights, accommodations, car rentals, and activities. These systems enable trav-
elers to make informed decisions, saving time and effort.

Information systems play a crucial role in helping tourists discover new destinations. Travel web-
sites, blogs, and social media platforms offer a wealth of information, including destination guides,
local insights, and user-generated content. This enables travelers to explore lesser-known destina-
tions, uncover hidden gems, and plan unique experiences.
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The future of Smart tourism lies in its potential to foster sustainable practices. By utilizing Smart
technologies, destinations can optimize resource consumption, reduce waste, and promote eco-
friendly initiatives. For instance, Smart energy management systems can monitor and regulate energy
consumption in hotels and attractions, while Smart waste management systems can minimize the
environmental impact of tourism activities. Smart tourism promotes a more sustainable approach to
travel, ensuring the preservation of natural and cultural heritage for future generations.

Smart tourism thrives on collaboration and connectivity between stakeholders. Through the inte-
gration of various systems, including tourism businesses, governments, and local communities, des-
tinations can create an interconnected network that facilitates seamless information sharing and
collaboration. This collaboration enables stakeholders to work together towards common goals, such
as destination branding, infrastructure development, and marketing strategies.

Smart tourism has the power to promote ethical and responsible travel practices. Through the
integration of Smart systems, travelers can make informed choices about sustainable accommoda-
tions, responsible tour operators, and authentic local experiences. Smart tourism encourages tourists
to engage with local communities, respect cultural heritage, and minimize their impact on the environ-
ment, fostering a more responsible and conscious approach to travel.

CONCLUSION

The future of Smart tourism holds immense potential for transforming travel experiences. From
seamless travel processes and hyper-personalization to sustainable practices and enhanced safety,
Smart tourism is set to revolutionize the way we explore the world. By embracing technology, collab-
oration, and responsible practices, the tourism industry can create a future where travel experiences
are not only convenient and personalized but also sustainable and enriching.
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To‘xtayeva Xurshida Farhodovna
Turizmni rivojlantirish ilmiy-tadgiqot instituti tayanch doktoranti

Annotatsiya: Smart (aqlli) turizm - bu global migyosda sayyohlik yonalishlarining tobora ortib borayotgan
ishonchini tasvirlash uchun qo‘llaniladigan yangi tushuncha. Hozirgi kunda turistik yo‘nalishlarni aqlli bosh-
garish kontsepsiyasi ustuvor vazifaga aylanmoqda. Tadgigotimizning magsadi aqlli texnologiyalarning turist
sifatida tashrif buyuruvchilarga ijobiy tajribasini shakllantirishga ta’sirini tahlil gilish va iste’molchilar xulg-at-
vorining jihatlarini faol va aks ettiruvchi bosgich sifatida ko‘rib chigishdir. Tadgiqotda ilgari surilgan g‘oya
asosida aqlli texnologiyalarning har bir aqglli manzillarga tashrif buyuruvchilar (iste’molchilar) tajribasini shak-
llantirishga ta’siri ko‘rib chigilgan.

Kalit so‘zlar: smart-turizm, turizm, aholi, farovonlik, sayohat, iste’mol, talab, taklif, rivojlanish, igtisodiyot.

Abstract: Smart (aqlli) tourism is a new concept used on a global scale to describe the growing confidence
of tourism. Nowy kunda turystik yo‘nililini ¢ikili kontsepsiyasi 1yyyis vazifiga aylaligin. The purpose of our
research is to analyze the impact of smart technologies on the formation of positive experiences of visitors as
tourists, and to analyze the behavioral aspects of consumers as a part of action and feedback. The research
was based on the idea of a smart technology.

Key words: smart-tourism, tourism, aholi, afdollyk, saiogat, iste'mol, talab, taklif, ryvoylanish, ichtisodiiot.

AHHoTaums: YMHbIn (aqlli) Typuam - bu global migyosdasayyohlik yonalishlarining tobora ortib borayotgan
ishonchini tasvirlash uchun go‘llaniladigan yangi tushuncha. Xo3upru kynga TypucTuk noHanuwnapHu aknmm
BoLkapuvLw KOHUEeNUMY yCcTyBop Basudara annaHmokga. Tadgiqgotimizning maqgsadi aglli technologiyalarning
Typuctudeckun cudatmga Tawpud banypyBumMnapra mmkobun TagpkpubacuMHu LwaknnaHTupuvwra Ta’cu-
PUHW Taxnun KUnvw Ba UCTE MONYMUNap Xynk-aTBOPUHWHI AXXnxaTtnapuHu aon Ba akw 3TTupyBym 6ockmy
cudatmaa kopub unkmwamp. Tadgigotda ilgari surilgan g‘oya asosida aqglli technologiyalarning har bir aglli
manzillarga tashrif buyuruvchilar (iste’molchilar) tajribasini shakllantirishga ta’siri ko'rib chigilgan.

KntoueBble crioBa: cMapT-Typu3M, TYpU3M, axonu, hapoBOHMUK, canorat, ecTe'Mor, Tanab, Taknud, puBoii-
NaHuULL, NYTUCOOMOT.

KIRISH

Aqlli turizm sayohatni tashkil qilishda istigbolli va innovatsion yondashuvni taqdim etadi, bu
ularni yanada qulay, xavfsiz va ekologik jihatdan bargaror giladi. Bu nafagat sayyohlarga sayohatdan
koproq zavq olishga yordam beradi, balki tabiat va madaniy me’rosni saqlashga yordam beradi.
Kelajakda aglli turizm, shubhasiz, bizning hayotimizning ajralmas qismi va ko‘plab sayyohlar uchun
kundalik amaliyotga aylanadi.

O‘zbekistonda aqlli turizmni joriy etish zamonaviy texnologiyalarni madaniy me’ros va atrof-
muhitni muhofaza qilish bilan uyg‘unlashtirishi mumkin, bu esa turizm sohasini rivojlantirishga hamda
tashrif buyuruvchilar uchun qulaylik va xavfsizlikni ta’minlashga yordam beradi.

Mamlakatimizdagi aqlli turizmni turistik tajribani yaxshilash, xizmat korsatish darajasini oshirish
va mamlakat turizm sohasida ekologik barqarorlikka erishish uchun zamonaviy axborot texnologi-
yalari va innovatsiyalardan foydalanishni o'z ichiga olgan kompleks yondashuv sifatida ilmiy jihatdan
tushuntirish mumekin.
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Texnologik taraqqiyot sharoitida aqglli manzil deb ataladigan turistik manzillar yaratildi. Bu man-
zillar sayyohlarga zavglanishning yangi usulini boshdan kechirishga yordam beradigan yangi manzil
turi sifatida ko'riladigan bo‘ldi. Sayyohlarga unutilmas tashriflarni boshdan kechirishlari uchun aqlli
yo‘nalishlarni va hissiyotlarni birgalikda yaratish imkoniyatlarini taqdim etish muhimdir. Bugungi
sayyohlar boradigan manzillarida hayratda golishni istaydilar va nima qilish kerakligi, nimani ziyorat
qgilish va aqlli vositalar yordamida joyni ganday izlash hagida xabardor bo'‘lishni xohlashadi.

Xozirgi kunda sayyohlar uchun sayyohlik obyektlari, madaniy tadbirlar, transport infratuzilmasi va
boshga xizmatlar to‘g‘risidagi ma’lumotlarga kirishini ta’minlash uchun mobil ilovalar, ragamli platfor-
malar, interaktiv internet-resurslar va elektron bron qilish tizimlari kabi zamonaviy AKT(Axborot-kom-
munikatsiya texnologiyalari)ni joriy etish juda muhimdim. Turizmda AKTni rivojlantirish magsadida
turizm, axborot texnologiyalari va barqaror rivojlanish bo‘yicha ilmiy tadgiqotlar doirasida olimlarning
ilmiy-nazariy yondashuvlarini tahlil qilish ahamiyatlidir. O‘zbekistonda aqlli texnologiyalardan foydal-
angan holda turizm sohasini yanada rivojlantirish mamlakatimizda turizm sohasida amalga oshirilishi
lozim bo‘lgan strategiyalar va tavsiyalar ishlab chigishga imkon beradi.

MAVZUGA OID ADABIYOTLAR TAHLILI

Mintaganing ijtimoiy-igtisodiy rivojlanishi umumiy yondashuv natijasidir, bu asosan turizmning
holati bilan belgilanadigan natija sifatida ishlaydi. Turistlarning xarajatlari mahalliy byudjetga katta
migdorda tushumlarni ta’minlaydi. Mintaga aholisi daromadlarini jamg‘aradi, ish haqgi shaklida, ijara
shaklida va o‘z ehtiyojlarini gondirishga sarflaydi, bu mahalliy tovarlar va ko‘rsatilgan xizmatlar hajmini
ortishiga olib kelib, igtisodiy faoliyatning o‘sishiga ham katta hissa qo‘shadi. Bu 0z navbatida turistik
ogimning o'sishiga olib keladi va mehnat resurslariga bo‘lgan ehtiyoj nafagat turizm sohasida, balki
igtisodiyotning tegishli tarmogqlarida ham mahalliy mehnat resurslari bandligini oshirishni taminlaydi.
Turizmda samarali bandlikni kengaytirish natijasida ayollar va yoshlar bandligi ta’minlanadi. Turizm
barqaror rivojlanishiga mintaganing ijtimoiy-madaniy xususiyatlariga ijobiy ta’sir korsatadi, chunki u
tabiatni muhofaza qilishga ham yordam beradi (Abdo, 2020) [1].

Turizm dunyo iqtisodiyoti va ko‘plab mamlakatlarning milliy igtisodiyoti uchun iqtisodiy faoliyat-
ning eng muhim sohasiga aylandi. Bundan tashqari, turizm faoliyati va sanoati mehmondo‘stligida
turizmni boshqarish uchun garor gabul gilishning ahamiyati axborot to‘plash, uzatish va axborotni
gayta ishlash jarayonlariga bevosita bog'liq bo‘lib goldi (Yin va Zhu, 2021) [2].

Turistik biznesni axborot bilan qo‘llab-quvvatlash, turistik faoliyat va uni qayta ishlashga mo‘ljal-
langan ixtisoslashtirilgan axborot texnologiyalari to‘g‘risidagi ma’lumotlar bazasining samarali ish-
lashini ta’minlaydigan turistik to‘plam shakllantirishni tagoza etmoqgda. Ragamli igtisodiyot sharoitida
turizm noyob biznes turi bo'lib, sohadagi eng muhim manba xizmat ko‘rsatish sifati, xizmat turlarining
ko'pligi, ma’lumot almashish jarayoni va iste’molning ko‘rsatkichlari yordamida shakllanadi. Bu ma‘lu-
motlarni boshqarish usullaridan biri aqlli turizm hisoblanadi.

Smart tushunchasi quyidagilar uchun ishlatiladi, jamiyatdagi va faoliyatning ko‘plab sohalaridagi
zamonaviy jarayonlarning avtomatlashuvi tavsiflarida. So‘nggi paytlarda u aqlli turizm deb nomlangan
sayyohlik sohasiga ham go‘llanilmoqda. Endi bu tushunchalarni bog‘lash zarurati paydo bo‘ldi va
axborot-kommunikatsiya texnologiyalari bilan turizmni shakllantirish, birinchi navbatda, sayyohning
xatti-harakatlaridagi o‘zgarishlar tufayli yuzaga kelgan. Biroq, shuni takidlash kerakki, smart turizm
kontseptual mavzu darajasida ishlab chigilmagan. Smart tushunchasi yangi sifat, ikki yoki undan ortiq
tarkibiy gismlarning va ragamlashtirish jarayonlarining birlashtirganda, ulardan biri texnologik yan-
gilik sifatida shakllanishidir. Tadqigotchilarning takidlashicha, “Smart” so‘zi asoslangan texnologik,
igtisodiy va ijtimoiy vogealarni tavsiflaydi va u IT texnologiyalariga asoslangan muayyan ma’lumotlar
bazalari, ulanish va ma’lumot almashishning yangi usullariga asoslanadi (Gretzel, Sigala and etc.,
2015) [3].

Aqlli turizm fenomeni turizm deb talgin qgilinishi mumkin, unda doimiy va ragamli texnologiya
elementlardan muntazam foydalanish sayyoh uchun qo‘shimcha sayohat giymatini yaratishga olib
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keladi. Ushbu ta’rifga e’tibor garatadigan bo‘lsak qo‘shimcha giymatga ega bo‘lish uchun sayyoh
turistik xizmatlarda aqglli texnologiyalardan foydalanib kerakki manzillarni yoki xizmatlarni topa oladi,
marketing nuqtai nazaridan, bu aqlli turizmning asosiy afzalligi hisoblanadi [4].

Sun’ly intellekt katta ma’lumotlar, 5G va boshqa texnologiyalarning rivojlanishi bilan aqlli
sayyohlik attraktsionlarini (STA) dunyoda keng tarqalishiga sabab bo‘ldi. Shu bilan birga, STA xizmat
ko‘rsatishda texnologiyalardan foydalangan holda amalga oshiriladi. Sayyohlarning gonigishi STA
sifat menejmentining asosiy jihati bo‘lib xizmat qiladi (Platov Y., Zikirova va boshqalar, 2020) [4].

Turizm sohasida aqlli texnologiyalar ko‘plab ilg‘or texnologiyalardan, jumladan, yaqin atrofdagi
aloga (NFC), Wi-Fi va boshga tarmogqlar, shuningdek, mobil texnologiyalar, iBeacons, aqlli teglar,
mobil ilovalar, smart-kartalar, so‘nggi avlod veb-saytlari, ijtimoiy tarmoqlar, chatbotlar va boshqga-
lardan iborat bo‘lishi mumkin. [5,6]

Aqlli turizm konsepsiyasi prinsiplardan keng foydalanishga asos solingan va bargarorlikka olib
boruvchi yo‘nalishlarni o'z ichiga olgan keng tushunchalar jamlanmasidir, chunki bargarorlik mavjud
bo‘Imasa uni aqlli deb hisoblash mumkin emas. Shunday qilib, sayyohlik yo‘nalishida qo‘llaniladigan
aqglli texnologiyalar mamlakatning barcha aholisini hayot sifatini yaxshilash orgali uning asosiy mua-
mmolarini hal qgilishga qaratilgandir. Zarur aqlli xizmatlar bilan muvofiglashtirilgan texnologiyalar, aqlli
yo‘nalishlarni yaratish uchun bargaror turistik ishlab chigarish va iste’mol gilish tizimi mavjudligidandir.
Asosiy yo‘nalishlar bunday tizimning ishlashini ta’'minlaydi, ijtimoiy va iqtisodiy adolat, axborotni
boshgarish va ijobiy sayohat tajribalarini shakllantiradi. Intellektual yondashuv barqaror rivojlanish
sharoitida turizm texnologiyasining yuksalishini nazarda tutadi va sayyohlik tajribasida qo‘llaniladi [7].

TADQIQOT METODOLOGIYASI

Tadgiqot ishida respublikamiz igtisodiyotining transformatsiyalashuvi jarayonlari hamda jahonda
yuz berayotgan turli igtisodiy o‘zgarishlar, turizm sohasini kompleks rivojlantirish, turizm rivojla-
nishining igtisodiy samaradorligini oshirishning obyektiv zarurati va ahamiyati o‘rganilib, mazkur
yo‘nalish bo'yicha olimlar va mutahassislarning fikrlariga tayangan holda kuzatish, analiz, baho-
lash, guruhlash, qiyosiy tahlil kabi usullar orqali turizmda aglli turizmning rivojlanishini qo‘llab-quv-
vatlash darajalari bo‘yicha ba’zi tavsiyalar ishlab chigilgan. Asosiy g‘oya quyidagilardan iborat, tur-
istik diggatga sazovor joylarda tegishli yondashuvlarni qo‘llab, tashrif buyuruvchilarning ehtiyojlarini
gondirish uchun aqlli texnologiyalardan yetarli darajada foydalanish va ularning tashrifini yanada
jozibali, qizigarli va esda qolarli qilishni ko‘zda tutadi.

TAHLIL VA NATIJALAR

Ozbekiston Respublikasi Vazirlar Mahkamasining 2021-yil 15-iyundagi “Ragamli igtisodiyot va
elektron hukumatning rivojlanish holatini reyting baholash tizimini yanada takomillashtirish chora-tad-
birlari to‘g‘risida’gi 373-son garoriga asosan iqtisodiyot tarmogqlari, ijtimoiy soha va hududlarda ragamli
igtisodiyot va elektron hukumat rivojlanish holatini baholashning yagona reyting baholash tizimini
joriy etish orgali kelgusida ragamli rivojlanishning tarmoq va hududiy dasturlarini ishlab chigish uchun
baholash jarayonlarini idoralararo muvofiglashtirishning samarali tizimi joriy etildi [8].

Shu bilan bir gatorda mamlakatimizda turizm sohasida ham zamonaviy texnologiyalarning gan-
chalik muhimligi va o‘ziga xos jihatlarini rivojlanish tendensiyalarida ham, asosan bu sohada amalga
oshirilib kelinayotgan va amaliyotga joriy etilayotgan loyihalarda ham namoyon bo‘lmoqda.

Tadgiqotimizning magsadi turizmda aqlli texnologiyalarni qo‘llashning istigbollarini ochib berish
va aqlli turizmni rivojlantirish bo‘yicha ilmiy asoslangan xulosa va takliflarni ishlab chigishdan iborat.
Turistik diggatga sazovor joylarga tegishli yondashuvlardan kelib chiqib tashrif buyuruvchilarning
ehtiyojlarini gondirish uchun aqlli texnologiyalardan yetarli darajada foydalanish va ularning tashrifini
yanada jozibali, giziqarli va esda qolarli gilish. Yana mamlakatimizda AKT sohasini yanada rivojlan-
tirish lozim.
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1-rasm: Turizmda yaratilgan YaIM hajmi (mlrd. so‘'m[13]

1-rasmdan ko‘rishimiz mumkinki turizmda yaratilgan YalM hajmi 2020-yilda pandemiya sababli
0'z jozibadorligini yo‘qotgan va 2021-yilga kelib turistlar soni ortishni boshlashi bilan turizmning ham
ulushi ortishni boshlagan, 2021-yilda 2020-yilga nisbatan 2344,6 mird. so‘mga yoki 52 %ga o‘sgan.

Iste’molchilar (turistlar) ehtiyojini aniglash uzoq davom etadigan jarayon bo'lib ular quyidagilarga
bo‘linadi:

e sayohatdan oldingi tayyorgarlik bosqichi;

e faol turizm bosqichi;

e sayohatdan keyingi fikrlash bosqichi.

Tayyorgarlik bosgichi (sayohatdan oldin) ma’lumot qidirish, garor gabul gilish va sotib olish jaray-
onlari bilan ifodalanadi. Faol bosqgichda iste’molchi tanlagan hududning o‘zida joylashgan faol ele-
mentlari bilan o‘zaro alogada bo‘lishi nazarda tutiladi. Bunda giymat ishtirok etadi va jalb qilish orgali
yaratiladi. Va nihoyat, fikrlash (aks ettiruvchi) bosqichi turistning xotirasini o'z ichiga oladi ya’'ni taas-
surotlarini bayon etish bosqichidir.

Internet tarmog‘iga mobil aloqa orqgali ulangan abonentlar soni
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2-rasm: Internet tarmog‘iga mobil aloqa orqali ulangan abonentlar soni (ming kishi)[14]
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2-rasm asosida aytishimiz mumekinki yildan-yilga mobil aloga yordamida internet saytlardan foy-
dalanuvchilar soni ortib bormoqgda, bu esa turizmda aqlli texnologiyalardan foydalanishga ehtiyoj
ko‘payotganini anglatadi va shu bilan birga mavzuning dolzarbligini ham ko‘rsatib beradi.

Tadgiqotimiz uchun turistlar ko‘p uchraydigan Toshkent shahrida joylashgan Hazrati Imom
majmuasini oldik. Chunki bu majmua turistik digqatga sazovor va tadgiq qgilish uchun eng mos hudud-
lardan biri hisoblanadi. Hudud bizga quyidagilarni taminlashga qodir:

iste’molchilarning xatti-harakatlarini o‘rganishga kompleks yondashuvlarni shakllantirish;
sotib olish yo‘lining bosgqichlarini ochib berish;

aqlli texnologiyalarning tashrif tajribasiga ta’siri bo‘yicha tadqiqot farazlarini shakllantirishga
imkon beradi.

So‘nggi paytlarda sayyohlar sayohatning barcha bosqichlarida ko‘plab aglli texnologiyalardan
foydalanmoqdalar. Dastlabki bosgqich: tashrif buyurishdan oldin sayyohlar sayyohlik xizmatlari hagida
malumot topish va turistik diggatga sazovor joylarni tanlash, shuningdek bron qilish uchun aglli tex-
nologiyalardan foydalanadilar, sayohat qilish uchun zarur bo‘lgan turistik mahsulotlar va xizmatlarni
onlayn internet orqali izlaydilar. Bu esa aqlli texnologiyalarni gqo‘llash orqgali ularga mamlakat joziba-
dorligi ko‘rsatib berishga yordam beradi.

Qidiruv, tagqoslash va rejalashtirish jarayonida sayyohlar avvalo haqigiy sharhlarga ishoni-
shadi ya'ni ijtimoiy tarmoglardagi tajriba va tavsiyalarga chunki turistik mahsulotni sotib olish ma’lum
bir xavf bilan birga kelishi mumkin. Ko‘pincha ragamli platformalarda joylashtiriigan foydalanuvchi
tomonidan yaratilgan ma’lumotlarga garab garor gabul gilinadi. Bu turistik digqatga sazovor joylar
hagida ma’lumot bo'lib bu xavfni minimallashtirish uchun juda foydali garor gabul gilishdir.

Aqlli texnologiyalar sayyohlarga diggatga sazovor joylariga oz takliflarini yanada qulay va
arzonroq gilishga imkon beradi. Mobil turistik go‘llanmalar, mobil tizimlar, navigatsiya tizimlari, naqd
pulsiz va kontaktsiz to‘lovlar tizimlari, ortigcha yuklarni boshgarish tizimlari eng ko‘p ishlatiladigan
intellektual texnologiyalardir. Bunday texnologiyalar sayyohlarning tashrif buyurish jarayonini bosh-
garish qobiliyatini oshiradi. O‘z navbatida, bu tashrif davomida ijobiy hislar shakllanishiga olib keladi
va shu bilan sayyohlarning zavq tuyg‘usini yaxshilaydi. Mobil qurilmalar sayohat paytida ma’lumot va
mulogotga kirishishni ta’minlash uchun ishlatiladi va bu turistlar uchun qulaydir.

Aqlli texnologiyalar sayohatning faol bosgichiga ijobiy ta’sir korsatadi, moslashuvchanlikni oshi-
radi, qulaylikni ta’minlaydi va shakllanishiga yordam beradi. Aqlli texnologiyalar sayyohlarga mua-
mmolarni aniglash va hal qilishga yordam berishi mumkin deb taxmin gilamiz. Ikki oy davomida olib
borilgan tadgiqotlarimizda 416 ta so‘rovnoma yig'ildi. Uni 1-jadvalda ko‘rishimiz mumkin (1-jadval).

1-jadval:
Xarakteristikasi Foizi

Jinsi

Ayollar 62

Erkaklar 48
Yoshi

18-30 64

31-50 26

51+ 10

Bandlik

Oquvchi va talabalar 36

Ishlayotgan 54

Ishsiz 2

Nafagaxo‘r 8
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Xuddi shu manbaga ko‘ra tahlil natijalari 2-jadvalda keltirildi. Ya'ni:

2-jadval:
Ko‘rsatkichlar Dastlabki bosqich Faol bosgich Refleks bosqichi

Ma’lumotni gidirish va yig‘ish 0,713

Xatarni minimallashtirish 0,635

Qizigishning shakllanishi 0,751

Ishonch hosil gilish 0,728

Navigatsiya va alogadan foydalanish 0,698

Qulayliklar bilan ta’minlanish 0,705

Moslashuvchanlik (tuyg‘u va zavq) 0,743

Qisga muddatli garorlar gabul gilish 0,571

Xotiralarning to‘planishi 0,794

Xotiralarni esga olish 0,754
Tajriba almashish 0,711
Baholash 0,772

Taqdim etilgan natijalar tadgiqotimiz tahminlarini tasdiglanganini ko‘rsatadi. Aqglli texnologiyalar
“mijoz sayohatining” barcha bosqichiga ta’sir etib, turistik diggatga sazovor joylarga tashrif buyur-
ishda ijobiy tajriba yaratadi.

XULOSA VA TAKLIFLAR

Tadqigotimiz natijasida turistlar tomonidan qo‘llaniladigan intellektual texnologiyalar turistik
digqatga sazovor joylarga tashrif buyurishning ijobiy tajribasini shakllantirish uchun sharoit yaratishi
aniglandi. Sayyohlar yuqori sifatli tajribaga katta umid qgiladilar. Bu umidlar shartli texnologiya bilan
gamrab olingan va texnologik taraqqiyot bilan mustahkamlangan. Binobarin, turistik diggatga sazovor
joylar o'z tashrif buyuruvchilari uchun takliflarini yaratishi, xizmat ko‘rsatishda ustunlik giluvchi infra-
tuzilma va xizmatlarni amalga oshirishi kerak. Bu borada aqq]li turizm texnologiyalaridan foydalanish
vaqgtni tejashga va turistik joziabadorlikni oshirishga xizmat qiladi.

Aqlli texnologiyalar turistlarning ehtiyojlarini qondirishga yordam beradi va ular to‘g'ri ishlab
chigilgan bo‘lsa, turistlarni maroqli sayohatini, ularning umidlarini tasdiglashga yordam beradigan
vositadir. Ushbu texnologiyalar tashrif buyuruvchilarning ijobiy va esda qolarli tajribasini yaratish
uchun samarali ishlatilishi mumkin.

Xulosa qilib aytadigan bo‘lsak, tadgiqot natijalari turistlarning taxminlari va talablariga muvofiq
turistik diggatga sazovor joylar tomonidan aglli texnologiyalarni mos ravishda loyihalash va ulardan
foydalanish yo‘nalishlarini ko‘rsatadi. Aqglli texnologiyalardan to‘g‘ri foydalanish giziqarli va esda qol-
arli tajribalarni yaratishga yordam beradi, bu aqlli turizmni boshqarish tizimiga jalb qilingan har bir
kishi uchun juda muhim manbaadir.
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Muallif tomonidan ilmiy tadgigotning so‘rovnoma usuli yordamida olingan ma’lumotlar asosida shakllantirildi

https://yashil-igtisodiyot-taraqqiyot.uz  [ikk)




Raximova Dilfuza Mirzakasimovna
TDIU, Mehmonxona biznesini boshqarish kafedrasi katta o‘qituvchisi

Turizm industriyasi O‘zbekiston igtisodiyotini pandemiyadan keyin tiklashda muhim ahamiyatga
ega bo'lib, ish o'rinlarini yaratish va turmush darajasini oshirishda muhim vosita hisoblanadi. O‘z-
bekistonning turizm sektori so‘nggi yigirma vyil ichida sezilarli darajada o‘sdi. Biroq, COVID-19 pan-
demiyasi 2020-yilda sayyohlik tushumlarining 76% ga qisqarishiga olib keldi. O‘zbekiston hukumati
ushbu sohani yuqori o'sish salohiyatiga ega, deb hisoblaydi va 2021-yilda xorijiy sayyohlar oqimini
25 foizga oshirish orgali uni kengaytirishga erishdi. O‘zbekiston Turizm va madaniy meros vazirligi
global inqiroz va sohadagi yangi raqobat sharoitlarini hisobga olgan holda 2030-yilgacha turizmni
rivojlantirishning yangi strategiyasini ishlab chiqdi.

O'zbekiston turistik xizmatlari 2025-yilga borib 2,2 milliard AQSH dollarini tashkil etadi. Bugungi
kunda mamlakatda sohani rivojlantirish bo‘yicha 86 davlat fugarolari uchun vizasiz rejim va 57 davlat
fugarolari uchun elektron vizalar, infratuzilmaga sarmoya kiritish, global mehmonxona brendlarini
jalb qilish kabi chora-tadbirlar amalga oshirildi. O‘zbekiston o'z salohiyatini oshirish uchun boshga
davlatlar va tashkilotlar bilan hamkorlikni kuchaytirishi, reklamaga sarmoya kiritishi, infratuzilma, tad-
birkorlik va xususiy sektor ishtirokini yaxshilashi mumkin. Turizm O‘zbekistonda igtisodiy yuksalish
bo'lib, ish o'rinlari yaratish va turmush darajasini oshirishning muhim vositasi hisoblanadi.

Ma’lumki turizm sohasi mamlakat igtisodiyotining eng yetakchi daromadli sohalar gatorida orin
egallaydi. Turizm sohasi yo'nalishlari ichida aynan ziyorat turizmini O‘zbekistonda rivojlantirish
mavjud resurslar salohiyati buni imkoniyati yuqoriligidan dalolat beradi. Jumladan ziyorat turizmini
rivojlantirishda bozor mexanizmlarini joriy etish, taklif omillarini ko‘paytirish muhim ahamiyat kasb
etadi. Pandemiya va undan keyingi davrda mamlakatimizda turizm sohasini jadal gayta tiklashda
ziyorat turizmining o‘rni beqiyos. Shunga ko‘ra, davlatimiz rahbari tomonidan ziyorat turizmini rivoj-
lantirish bo'yicha qator vazifalar belgilab berildi. Respublikamizda ushbu sohaga e’tibor qaratilib, bir
gancha o‘zgarishlar qgilinmoqda.

Jumladan, 2023-yilda mamlakatimizda mavjud ko‘plab ziyoratgohlar va mugaddas qadamijolar
imkoniyatidan foydalanib, ziyorat turizmi yo‘nalishida 2 milliondan ortiq ziyoratchini jalb qilish va 400
million dollarlik xizmatlar eksportini ta’minlash belgilangan. Joriy yilda viloyatlar kesimida ziyorat-
gohlarning targ‘iboti uchun jami 1,1 milliard so‘m, xorijiy davlatlarda mamlakatimizning ziyorat turizmi
salohiyatini targ‘ib qilish uchun 6 milliard so‘m mablag’ ajratilgan.

Shuningdek, gator yangi mahalliy va xorijiy yo‘nalishlarda aviaparvozlar va temir yo'l qatnovlarini
yo‘lga qo‘yish rejalashtirilgan.’

“O'zbekiston Respublikasida turizmni jadal rivojlantirishga oid qo'shimcha chora- tadbirlar to'g'risi-
da”gi O‘zbekiston Respublikasi prezidentining Farmoni qabul qilindi?2. Farmonga ko‘ra mamlakatda
turizmni milliy iqtisodiyotni diversifikatsiya qilish, hududlarni jadal rivojlantirish, yangi ish o‘rinlarini
yaratish, aholining daromadlari va turmush darajasini oshirish, mamlakatning investitsiyaviy joziba-
dorligini oshirishni ta’minlovchi strategik tarmoqlardan biri sifatida rivojlantirish bo‘yicha kompleks
chora-tadbirlar bosqgichma-bosqich amalga oshirilishi ko'zda tutilgan.

Viza rejimining liberallashtirilishi, chet el fugarolarini ro‘yxatga olish tartibining soddalashtirilishi,
turizm tarmog‘ini rivojlantirish uchun imtiyoz va preferentsiyalar berilishi milliy turizm salohiyatini ichki
va tashqi bozorlarda samarali targ‘ib gilish imkonini berdi.

Shu bilan birga, o‘tkazilgan tahlillar turizm tarmog‘ini tartibga soluvchi normativ-huquqiy asosning
nomukammalligi, alohida turizm xizmatlarini ko‘rsatish qoidalarining, shuningdek, chet el fugarolari-
ning toifalari, bo‘lish muddatlari va maqgsadlari bo'yicha dunyo amaliyotida keng qgo'llaniladigan alo-
hida viza rejimlarining mavjud emasligini ko‘rsatmoqda.

1 https://uza.uz/uz/posts/ziyorat-turizmini-rivozhlantirishning-dolzarb-masalalari-xalgaro-davra-suhbati_262370
2 O‘zbekiston Respublikasi Prezidentining Farmoni, 05.01.2019-yildagi PF-5611-son
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Shuningdek, joylashtirish vositalari va infratuzilma obyektlarining, aynigsa, turizm mavsumida
yetishmasligi, turli transportlarda yo‘lovchilarni tashish tizimining yetarli darajada muvofiglashtiriima-
ganligi, shuningdek, turistlarni mavjud turizm salohiyati to‘g‘risidagi ma’lumotlar bilan ta’minlashni
tashkillashtirish darajasining pastligi, ichki turizmni, mamlakat hududlaridagi madaniy meros obyekt-
larining va ziyoratning o‘ziga xosliklarini targ‘ib qilish bo‘yicha marketing kampaniyalarining sama-
rasizligi turizmni jadal rivojlantirishga salbiy ta’sir gilmogda. Turizmni, avvalambor, xususiy sektorda
rivojlantirish uchun qulay shart-sharoitlar yaratish, ko‘rsatilayotgan xizmatlarning raqgobatbardosh-
ligini va sifatini oshirish, milliy turizm mahsulotini dunyo bozorida faol va kompleks ravishda targ‘ib
qgilish, shuningdek, O‘zbekiston Respublikasi Prezidentining O‘zbekiston Respublikasi Oliy Majlisiga
2018-yil 28-dekabrda gilgan Murojaatnomasida bildirilgan takliflarni amalda tatbiq etish magsadida
hamda 2017-2021-yillarda O‘zbekiston Respublikasini rivojlantirishning beshta ustuvor yo‘nalishi
bo‘yicha Harakatlar strategiyasida belgilangan vazifalarga muvofiq:

e quyidagilarni nazarda tutuvchi 2019-2025-yillarda O‘zbekiston Respublikasida turizm sohasini
rivojlantirish Konsepsiyasi ishlab chigilgan. Bunga ko‘ra turizm faoliyati sohasidagi norma-
tiv-huquqiy bazani takomillashtirish, turizmni rivojlantirish uchun qulay sharoitlar yaratishga
garatilgan xalgaro me’yor va standartlarni implementatsiya qilish;

e turizm infratuzilmasini rivojlantirish hamda magbul va qulay turizm muhitini yaratish;

e transport logistikasini rivojlantirish, ichki va tashqi yo‘nalishlarni kengaytirish, transport xizmat-
lari sifatini oshirish;

e turizm bozorining turli segmentlariga yo‘naltirilgan turizm mahsuloti va xizmatlarini diversifikat-
siya qilish;

e respublika ichida turizm xizmatlariga bo‘lgan ehtiyojni gondirishga yo‘naltirilgan turizm faoliyati
subyektlarining faolligini rag‘batlantirishni ta’minlovchi ichki turizmni rivojlantirish;

o O‘zbekiston Respublikasi turizm mahsulotini xalqaro va ichki turizm bozorlarida targ‘ib qilish,
mamlakatning sayohat va dam olish uchun xavfsiz sifatidagi imidjini mustahkamlash;

e turizm tarmog'i uchun kadrlar tayyorlash, gayta tayyorlash va malakasini oshirish tizimini tako-
millashtirish kabi vazifalar belgilab berilgan.

Statistik ma’lumotlarni tahlil giladigan bo‘lsak, bugungi kunda sayyohlar soni oshmoqda.

Bu O‘zbekiston uchun qanchalik foyda?

2022-yilda O‘zbekistonga 5 mindan ortiq xorijiy sayyohlar tashrif buyurgan. Buning iqtisodiy-
otimizga ta’siri qanday? Ular O‘zbekistonda o‘rtacha qancha mablag’ sarflayapti? Turistlar ko‘paygani
yaxshi, lekin ular uchun xizmat ko‘rsatish sifati qay darajada? O‘zbekistonning tashqi va ichki turizm
salohiyatini tahlil giladigan bo‘lsak quyidagilarni kuzatish mumkin.
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1-diaramma: O‘zbekistonga tashrif buyurgan sayyohlar soni

https://yashil-igtisodiyot-taraqqiyot.uz |4t




(\/ YASHIL IQTISODIYOT VA TARAQQIYOT 2023-yil, dekabr. Maxsus son.

Sayyohlar O‘zbekistonda qancha mablag‘ qoldirmoqda?

2017-yilda O‘zbekistonga 2,7 min nafar turist kelgan bo‘lsa, o‘tgan 2022-yilda ularning soni 1,9
barobarga o‘sib, 5,2 minni tashkil qildi. Bu koronavirus pandemiyasidan chiqgan, 2021-yilda 1 min
880 ming nafar sayyohtashrif buyurgan O‘zbekiston uchun yaxshigina ijobiy ko‘rsatkich. Qolaversa,
ichki turizm ko‘rsatkichlari ham har yili yuqorilamoqgda. 2022-yilda ichki sayohat giluvchilar soni 2017-
yilga nisbatan (10,5 min nafar) 107,0 foizga o'sib, 11,3 mIn nafarni tashkil gildi. Bu yil esa xorijiy
sayyohlar soni 7 min nafarga yetishi prognoz qilinmoqda.
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2-diaramma:

Mablag'lar bilan ifodalaydigan bo‘lsak, turizm xizmatlari eksporti o‘tgan yilda 1,6 mird dollarni
tashkil etdi (2017-yilda 531 min dol