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CONSIDERATION OF POSITIVE AND 
NEGATIVE IMPACTS OF SMART TOURISM 
ON DESTINATION BRANDING, CASE OF 
UZBEKISTAN
Ms. Yulduz Yakubova
Course Leader in Business Management and Marketing,
Westminster International University in Tashkent

Abstract: The thesis below attempts to raise the awareness as well as draw the discussion on both positive 
and negative effects that Smart tourism practices may carry in general and for the case of Uzbekistan. It 
draws the attention on some of the possible impacts the practices may carry on the destination branding.
Key words: Destination branding, tourism, Smart tourism, Uzbekistan, Samarkand.
Annotatsiya: Quyidagi tezisda aqlli sayyohlik amaliyotining umumiy va O‘zbekiston misolida keltirishi mumkin 
bo‘lgan ijobiy va salbiy ta’sirlar to‘g‘risida xabardorlikni oshirish hamda muhokama qilishga harakat qilinadi.  
U e'tiborni maqsadli brendingga olib kelishi mumkin bo‘lgan ba'zi mumkin bo‘lgan ta'sirlarga qaratadi.
Kalit so‘zlar: Destination brendingi, turizm, Smart-turizm, O‘zbekiston, Samarqand.
Аннотация: Приведенный ниже тезис направлен на повышение осведомленности, а также на обсуж-
дение как положительных, так и отрицательных последствий, которые могут иметь практики умного 
туризма в целом и для случая Узбекистана. Он обращает внимание на некоторые возможные послед-
ствия, которые такие практики могут оказать на брендинг дестинации.
Ключевые слова: Брендинг дестинации, туризм, Смарт-туризм, Узбекистан, Самарканд.

Smart tourism has become a popular trend in recent years, with destinations leveraging tech-
nology to create unique and engaging experiences for visitors. However, it is important to recognize 
that Smart tourism may carry both, positive and negative consequences on its end. While positive 
impacts of Smart tourism seem obvious, such as quick popularization of the destination and instant 
reach to potential customers, the negative impacts are not as immediate. As Uzbekistan is still in the 
position of developing its destination brand, the impacts associated with Smart tourism that can have 
an unintentional impact on its branding. In this thesis, we explore the potential negative impacts of 
Smart tourism on destination branding and how they can be mitigated.

To start from it is important to understand the concept of destination branding. Destination 
branding is the process of creating a distinct image for a place that sets it apart from others. It 
involves developing a unique identity that resonates with travelers and creates an emotional connec-
tion with the destination. 

While Smart tourism plays a crucial role in destination branding by providing innovative ways to 
showcase the unique features of a place, the concern with Smart tourism is its capacity to distort the 
unique identity of the emotional connection stated above. According to Strategic Destination Brand 
framework (Tasci & Gartner, 2009) one of the components impacting the visitor’s experience is local 
culture and interaction with the local population. The danger of Smart tourism is much as it is in the 
parallel with Smart phones and gadgets, where overwhelming research confirms, led to more alien-
ation among users and disconnect in the society. In other words, use of Smart tourism indeed may 
distort the experience of authentic destination experience by significantly limiting important compo-
nents impacting the destination brand, such as basic need to interact with the locals. 

Among some of the other potential negative impacts of Smart tourism listed in the literature 
are possibility of over-tourism, which can lead to overcrowding and pressure on local resources. 
Over-tourism can have a negative impact on the environment, local communities, and the visitor 
experience. Though it seems that Uzbekistan is quite far from over tourism, some precautions for the 



IQ
T

IS
O

D
IY

O
T

Э
К
О
Н
О
М
И
К
А

E
C

O
N

O
M

Y

275https://yashil-iqtisodiyot-taraqqiyot.uz

YA S H I L  I Q T I S O D I Y O T  VA  TA R A Q Q I Y O T2023-yil, dekabr. Maxsus son.

historical cities such Samarkand and Bukhara can be made. The infrastructure in the cities is not at 
the level to sustain over tourism at this point. This can also damage the destination’s brand image, 
as visitors may associate it with overcrowding and poor management. To mitigate this, destinations 
need to implement sustainable tourism practices that balance the needs of visitors with the needs of 
local communities and the environment.

Another concern with Smart tourism is privacy intrusion, as it relies on the collection and use of 
visitor data. Visitors need to be informed about how their data is being collected and used and given 
the option to opt-out if they choose. Failure to do so can damage the destination’s brand image, as 
visitors may perceive it as untrustworthy and lacking in transparency. Destinations need to ensure 
that they are transparent about their data collection practices and comply with applicable privacy laws 
and regulations.

In general, with regard to Smart tourism, there is a risk of over-dependence on technology. Smart 
tourism relies heavily on technology, which can be vulnerable to technical glitches, cyber-attacks, and 
other disruptions. This can damage the destination’s brand image, as visitors may perceive it as unre-
liable and lacking in quality. Destinations need to have backup plans in place to ensure that visitors 
can still enjoy their experience even if there are technical issues. They also need to ensure that they 
have trained staff available to assist visitors who may have difficulty using technology.

Currently Uzbekistan already has attempts to develop the Smart tourism practices with the cre-
ations such as NazzAr App, however the further developments are to be carefully managed with 
careful consideration toward the potential impacts discussed above. 

To summarise keeping mentioned above in mind, while Smart tourism has many benefits, there 
are negative impacts associated with it that can damage a destination’s brand image. Destinations 
need to implement sustainable tourism practices, preserve their cultural heritage, ensure visitor pri-
vacy, and have backup plans in place to mitigate the risks associated with dependence on tech-
nology. By doing so, they can create a positive and memorable visitor experience while minimizing 
the negative impacts of Smart tourism.
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