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MAIN FEATURES OF SMART TOURISM 
ORGANIZATION

Narzullaeva Umidakhon
Assistant teacher in “Tourism” department Tashkent State University of Economics,

Main expert in Social Sphere Department,  Institute for Fiscal Studies under
the Ministry of Finance of the Republic of Uzbekistan

Abstract: Serious positive changes are already taking place in the tourism sector of Uzbekistan. In parallel 
with the abolition of visas for citizens of a number of countries, with the construction hotels and the develop-
ment of new routes, much attention is paid to the implementation of innovative solutions that will make the 
holidays of tourists and travelers in our country more pleasant and comfortable.

Key words: Smart tourism, systematic changes, innovation, technology.
Annotatsiya: O‘zbekistonda turizm sohasida allaqachon jiddiy ijobiy o‘zgarishlar ro‘y bermoqda. Bir qator dav-
latlar fuqarolari uchun vizalar bekor qilinishi, mehmonxonalar qurilishi va yangi yo‘nalishlar ishlab chiqilishi 
bilan bir qatorda sayyohlar va sayohatchilarning mamlakatimizdagi dam olish kunlarini yanada yoqimli qilish 
imkonini beruvchi innovatsion yechimlarni hayotga tatbiq etishga katta e’tibor qaratilmoqda. 

Kalit so‘zlar: Smart-turizm, tizimli o‘zgarishlar, innovatsiyalar, texnologiya.
Аннотация: Серьезные позитивные изменения уже происходят в туристической сфере Узбекистана. 
Параллельно с отменой виз для граждан ряда стран, строительством отелей и разработкой новых 
маршрутов большое внимание уделяется внедрению инновационных решений, которые сделают 
отдых туристов и путешественников в нашей стране более приятным. и удобный.

Ключевые слова: Смарт-туризм, системные изменения, инновации, технологии.

This article indicates the issue of the development of a narrow tourism destinations in the Republic 
of Uzbekistan-Smart tourism. The possibilities of tourists to engage in this type of tourism are ana-
lyzed. The main objective of the study is to show what opportunities and services tourists have for 
doing this kind of travel.

In the age of digital technology, the development of various Smartphones and other gadgets, like 
PS3-, Xbox-, Netflix-, Hulu-, iPad-, Kindle-, available to every person, it is more and more difficult to 
the tourism industry to impress tourists. Nevertheless, enormous opportunities open up when trav-
eling to the most wonderful corners of our planet. Using a regular Smartphone, you can find the way 
to wherever your soul pleases.

Conception of Smart tourism is used to describe modern processes in society and in many areas 
of activity. The term has only recently come into use.

In the Republic of Uzbekistan in recent years there has been developing various types of tourism. 
Among them are cultural, business, religious, gastronomic, event and others. Event tourism has 
recently gained particular popularity in connection with the previously noted holding of the most var-
ious events at the national and international levels. When thinking about how to spend a vacation or 
relax on the weekend, a modern person will first of all open a browser on a computer or Smartphone. 
Oddly enough, you will find there a huge number of offers from a wide variety of travel companies. 
What is more, articles about healthy relaxation at home, blogs and opinions of a huge number of 
people are available in the Internet. And, of course, one of the first questions will be how to spend 
your weekend the cheapest. In our opinion, the best solution would be to engage in Smart tourism. 

Smart tourism is tourism in which the constant and systematic use of Smart elements leads to 
the creation of additional travel value for the tourist (Lysoivanenko, 2021). The proposed definition 
of Smart tourism focuses on the acquisition of additional value of tourist services for the consumer 
through the use of Smart technologies. 

From a marketing perspective, this is the main advantage of Smart tourism. On the AppStore or 
PlayMarket pages you can find various applications for researching holiday destinations, both for your 
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or a neighboring region, and for more global travel. You can find tons of restaurants on these apps, 
attractions, clubs, places for active recreation, exhibitions and similar places of interest to tourists.

It is known that Smart is a new quality that arises from the integration of 2 or more components, 
one of which is technological innovation and/or the Internet. Since the concept of Smart element is 
also used below, let us clarify that it is understood as an integral part of the whole that has the attri-
bute (quality) of Smart (Alahi, 2023).

The word “Smart” describes technological, economic and social events based on IT technolo-
gies, which are based on certain databases, new ways of connecting and exchanging information 
(Shea, 2023).

To understand the new definition of Smart tourism, the authors formulate the main definitions that 
make up its semantic content:

Smart tourism company/firm is an organization operating in the field of tourism, in which the use 
of Smart elements in business leads to a fundamentally new quality of processes that increases the 
efficiency of commercial activities and the competitiveness of the company (Koo, 2015).

Smart tourist is a consumer of tourism services who constantly uses Smart elements to achieve 
a new quality of processes in tourism in order to most fully satisfy their tourist needs.

Smart process (in tourism) is the process of providing tourist services, which makes it possible to 
effectively meet the needs of a Smart tourist (Chuang, 2023).

Another characteristic feature of Smart tourism is its creative nature. Smart tourism destinations, 
explored in terms of changes in spending, length of stay, vacation time, tax evasion, health and 
safety, control, overtourism phenomena. This component applies Smart city principles to urban or 
rural areas and considers not only residents but also tourists in its efforts to support mobility, accessi-
bility and distribution of resources, sustainability and quality of life/visit. There are enough examples 
in the world of using Smart elements in the tourism sector. Different countries are finding their own 
ways in this direction. Barcelona, ​​for example, offers travelers interactive bus stops that not only pro-
vide tourist information and bus arrival times, but also have USB ports for charging mobile devices. In 
addition, it makes bicycles available throughout the city and travelers can check their location using a 
Smartphone app, thereby promoting sustainable transportation around the city (Ulrike Gretzel, 2015); 
the City of Brisbane recently installed more than 100 beacons at attractions to relay information to 
tourists via a mobile app if they are within a certain radius of the site (Koo C., Smart tourism: foun-
dations and developments, 2015): Jeju Island in South Korea has just announced itself as a Smart 
tourism destination that will use innovative technology to deliver content to tourists (Alaa, 2023). 
For example, in Asia and Europe, Smart tourism programs have been developed within the frame-
work of the Smart-City concept, promoting the region, while new tourist destinations are emerging. 
In addition, applications for users are being developed in Europe. In China and South Korea, they 
support projects aimed at creating the technological infrastructure of Smart tourism. In Australia, the 
emphasis is on Smart management (Josep A. Ivars-Baidal a, 2021).

One of the hardest hit sectors by the 2020 pandemic was the tourism industry. Before the pan-
demic, tourism was a booming industry, with all countries seeing greater growth. International tourism 
experienced the greatest difficulty throughout 2020, as many countries effectively shut down around 
90 percent of inbound and outbound travel for more than six months, causing international tourism 
industry revenue to fall by 80 to 90 percent for the year. In many of the problems of the pandemic, 
technology has become an easing solution (Tourism Policy Responses to the coronavirus (COVID-
19), 2020). For example, in Uzbekistan schools were able to switch to online learning and all educa-
tional activities were conducted online. The same applies to other forms of business and professions, 
remote work has become the order of the day. It is estimated that apps were downloaded 115 bil-
lion times in 2019 (Google Play and IOS app stores, 2020). Platforms increasingly control the pur-
chase of goods (Amazon, Alibaba, E-bay), the flow of information (Alphabet, including Google), data 
processing (Microsoft), online communication (Facebook, Instagram, Weibo, Whatsapp, Tencent, 
Twitter), trade, sales and logistics (JD; SAP), entertainment streaming (Netflix, YouTube) or finan-
cial transactions (PayPal, ApplePay). The widespread adoption of ICTs has led to changes in how 
consumers find, access and interpret information; how they plan and buy; interact and participate 
(Gossling, 2021).
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Over the past few decades, technology has helped the travel and tourism industry increase its 
reach through travel booking websites, videos, blogs and travel photos. Digital tools and content 
have become a vital source of information for holidaymakers planning their next vacation or creating 
a wish list. In addition, Smart tourism recognizes that consumers can also create and offer value as 
well as control and therefore take on a business or management role. AirBnB, for example, has intro-
duced mutual reviews, encouraging guests to rate hosts and hosts to rate guests, in a form of peer 
review (Stefan Gössling a b c, 2021). This effectively expands surveillance structures and creates the 
need for online reputation management.

C O N C L U S I O N
Thus, increased tourism will automatically mean more opportunities for everyone, as more wealth, 

jobs, environmental concerns and recreational opportunities will be created. All this is possible if the 
industry is willing to improve and take full advantage of digital transformation. And this should be the 
result of the collective efforts of the state, tour operators and organizations involved in destination 
marketing.

According to the authors, to digitalize the tourism industry it is necessary:
■	 Collaborate with the private sector (tour operators, tour agencies, hotels and other sectors of 

the tourism industry) to share innovative experiences and jointly create unique tourism ser-
vices;

■	 Accelerate the adoption of innovative technology solutions in tourism, including virtual tours, 
touch-free: contactless technologies, automatic payment systems and others;

■	 Promote innovative digital and virtual solutions for event venues and services;
■	 to enhance the quality and value of hybrid and online events.
Such innovations, based on breakthrough technologies, will allow:
1)	predict user needs based on different of factors and provide recommendations regarding the 

selection of specific types of consumption activities, such as attractions, restaurants, hotels 
and recreational areas;

2)	 improve the traveler experience by providing rich information, location-based interactive ser-
vices, and personalized interactive services;

3)	provide opportunities for tourists to share their travel experiences to help other travelers in 
the decision-making process, enhance their travel experiences, and build their self-image and 
social media status.
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