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MODERN TRENDS IN THE DEVELOPMENT OF 
TOURISM AND THE EXPERIENCE OF FOREIGN 
COUNTRIES IN THE APPLICATION OF SMART 
INNOVATIONS IN PERSONNEL TRAINING
Iskandarova Nargiza Mashrabjonovna
Master degree students of Tourism faculty of TSUE

Abstract: The more actively the business tourism market develops, placing new requirements on the orga-
nization,	conduct	and	implementation	of	business	events,	the	more	qualified	personnel	the	industry	needs.	
New markets, epidemiological situation, competition, new marketing strategies require new approaches and 
solutions. Specialized training programs for business tourism experts, master classes, and practical skills 
acquired	during	training	are	important	aspects	of	training	specialists	in	the	field	of	business	tourism.	Today,	
universities face the task of not only training specialists, but also giving them practical skills, understanding 
the reality of the market, and meeting international standards. The active interaction of practitioners and uni-
versities is becoming increasingly important in an actively changing market environment.

Key words: education in tourism, business tourism, exhibitions, conferences, online courses, Smart tourism.
Annotatsiya: Ishbilarmonlik turizm bozori qanchalik faol rivojlansa, biznes tadbirlarini tashkil etish, o‘tkazish 
va amalga oshirishga yangi talablar qo‘yilsa, sohaga shunchalik malakali kadrlar kerak bo‘ladi. Yangi bozorlar, 
epidemiologik vaziyat, raqobat, yangi marketing strategiyalari yangi yondashuv va yechimlarni talab qiladi. 
Ishbilarmonlik turizmi bo‘yicha mutaxassislarni tayyorlashning ixtisoslashtirilgan dasturlari, mahorat sabo-
qlari, o‘quv jarayonida olingan amaliy ko‘nikmalar ishbilarmonlik turizmi sohasida mutaxassislar tayyorlash-
ning muhim jihatlari hisoblanadi. Bugungi kunda oliy o‘quv yurtlari oldida nafaqat mutaxassislar tayyorlash, 
balki ularga amaliy ko‘nikmalar berish, bozor haqiqatini anglash, xalqaro standartlarga javob berish vazifasi 
turibdi. Amaliyotchilar va universitetlarning faol o‘zaro ta'siri faol o‘zgaruvchan bozor sharoitida tobora muhim 
ahamiyat kasb etmoqda.

Kalit so‘zlar: turizm, biznes turizmi, ko‘rgazmalar, konferentsiyalar, onlayn kurslar, Smart-turizm bo‘yicha 
ta'lim.
Аннотация:	Чем	активнее	развивается	рынок	делового	туризма,	предъявляя	новые	требования	к	орга-
низации,	проведению	и	реализации	деловых	мероприятий,	тем	в	более	квалифицированных	кадрах	
нуждается	отрасль.	Новые	рынки,	эпидемиологическая	ситуация,	конкуренция,	новые	маркетинговые	
стратегии	 требуют	новых	подходов	и	решений.	Специализированные	программы	обучения	 специа-
листов	делового	 туризма,	мастер-классы	и	практические	навыки,	 приобретаемые	в	 ходе	обучения,	
являются	 важными	аспектами	подготовки	 специалистов	 в	 сфере	делового	 туризма.	Сегодня	 перед	
университетами	стоит	задача	не	только	подготовить	специалистов,	но	и	дать	им	практические	навыки,	
понимание	 реалий	 рынка	 и	 соответствие	 международным	 стандартам.	 Активное	 взаимодействие	
практиков	и	университетов	становится	все	более	важным	в	активно	меняющейся	рыночной	среде.

Ключевые	слова:	образование	в	 сфере	 туризма,	деловой	 туризм,	выставки,	 конференции,	онлайн-
курсы,	Смарт-туризм.

This article discusses the priority direction of the development of the economy of Uzbekistan 
and the main industry – the hotel business. The main trends in the formation and development of 
the	hotel	market	in	the	country	are	also	identified.	Along	with	the	current	state	of	the	hotel	industry	
in the Republic of Uzbekistan, the problems of market development and possible ways to overcome 
them	are	considered.	The	fundamental	 factors	 influencing	the	development	trends	of	 this	 industry	
have	been	identified.	The	article	also	presents	data	on	Smart	technologies	in	the	field	of	tourism.	The	
experience of other countries in Smart tourism is presented. With the rapid development of informa-
tion and communication technologies, the traditional tourism industry has entered the era of Smart 
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tourism, and Smart technologies are now widely used in the tourism industry.
The	modern	world	places	high	demands	on	a	specialist	in	the	field	of	business	tourism.	Even	at	

the initial stage of a career, a specialist needs to know not only geography, booking systems and visa 
requirements, but also understand logistics, marketing, and psychology. And the higher the position 
of a specialist, the more extensive and deeper these skills should be.

Business	tourism	is	temporary	business	trips	and	trips	for	official	purposes,	including	participa-
tion in conferences, congresses, etc. without generating income at the place of business trip. Having 
limited travel time, they are more clear about planning, trying to make the most of their time. Also, 
business tourists are more sensitive to the level of service and the quality of services provided. As 
you know, the ratio of daily expenses of business travelers to vacation expenses is usually between 
2:1 and 3:1. Business travelers are less sensitive to their expenses, as they usually spend only a 
small	part	of	the	cost	of	the	trip	themselves.	Thus,	business	tourism	makes	a	significant	economic	
contribution to the local and global economy. Business tourism has its own peculiarities of organizing 
and servicing tourists.

First of all, when they talk about business tourism, they mean holding various exhibition events, 
conferences	and	congresses.	In	order	to	organize	such	an	event	efficiently,	it	is	necessary	to	take	into	
account	various	factors:	transport	accessibility,	availability	of	accommodation	of	different	categories	
and	catering	facilities	that	can	satisfy	the	tastes	of	participants	from	different	countries,	the	capacity	of	
pavilions and meeting rooms, marketing strategy, advertising campaign, as well as the epidemiolog-
ical situation, safety and much more. The level of service, high-quality planning, and thoughtfulness 
of details become important tasks for business tourism specialists.

To	date,	education	 in	 the	field	of	 tourism	in	higher	education	 institutions	of	Uzbekistan	mainly	
goes in two directions: hospitality and tourism. The basics of business tourism are studied in master’s 
degree programs, limited to the study of general concepts of business tourism and types of exhibi-
tions, and does not have an in-depth specialized focus. The training programs do not provide for a 
more thorough study of the ways of organizing, conducting and advertising business events, and the 
specifics	of	interaction	with	business	tourists.

The	demand	for	specialists	in	the	field	of	business	tourism	is	growing.	Some	countries,	realizing	
the	importance	of	training	highly	qualified	specialists	in	the	field	of	business	tourism,	began	to	intro-
duce	 in-depth	courses	 in	 the	field	of	business	 tourism	 into	university	programs.	For	example,	 the	
Prague University of Economics and Business, together with the Prague Bureau of Congresses, cre-
ated a course conducted by working business tourism specialists. Practical lecturers share valuable 
experience with students by talking about the practical aspects of their work and sharing tips. Lec-
tures are devoted to such important topics as: destination management, corporate event manage-
ment, congresses and conferences, sports events, catering services, conference room management, 
management skills.

In Russia, a group of agencies specializing in business tourism, has developed a six-month 
accredited course for training MICE managers, including not only the study of business tourism prod-
ucts, but also customer service, English and practical aspects of work.

In Uzbekistan, business tourism has been selected as one of the types of tourism for priority 
development.	 But	 companies	 face	 a	 shortage	 of	 highly	 qualified	 personnel.	 Specialized	 courses	
could solve the issue of training business tourism specialists. But, unfortunately, certain programs do 
not	provide	for	obtaining	practical	skills.	Also,	educational	programs	in	the	field	of	tourism	in	Uzbek	
universities include only a month’s practice in each year of study. The lack of practical skills leads to 
the fact that after graduating from higher education, students have to learn the basics of activities at 
their place of work. But not every employer has the time and desire to train new specialists.

Gradually, leading universities began to introduce internship programs in the summer months 
in foreign hotels in Turkey, Spain, France and other countries. And such programs give students a 
significant	advantage:	familiarity	with	foreign	models	of	hotel	business,	the	structure	of	the	hotel,	the	
rules of guest service. With the student’s activity and responsible work, during the months of practice 
he	can	try	himself	in	different	departments	of	the	hotel.	This	approach	allows	students	to	study	the	
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functioning of the hotel from the very basics, understand the intricacies of the work and gain working 
skills already during their studies. Unfortunately, these programs do not exist in all Uzbek universities, 
and not all students have the opportunity to get such an internship. 

In	Swiss	universities,	which	occupy	 leading	positions	 in	 the	field	of	 tourism	 training,	practical	
work takes 4-6 months. Long-term practice allows students to gain the necessary work experience, 
establish contacts in the tourist community, and determine their specialization. Upon graduation, 97% 
of	students	already	have	a	job	offer.

Also	in	world	practice,	there	are	special	courses	developed	by	experts	in	the	field	of	business	
tourism, conducted both in the format of master classes and in the format of lectures at universities. 
Such cooperation between practicing lecturers and universities gives students a good opportunity to 
learn	about	the	real	situation	in	the	tourism	market,	understand	the	specifics	of	work,	approaches	
to the formation and implementation of tourist services, analyze professional cases and consider 
modern	innovative	technologies	in	the	field	of	tourism.	Close	cooperation	between	Uzbek	universities	
and for tourism enterprises, a longer and in-depth practice will help improve the training of tourism 
personnel, teach the skills necessary for work already at the training stage, give students the oppor-
tunity	to	understand	the	specifics	of	the	work	and	choose	a	specialization	for	themselves.	This	is	a	
mutually	beneficial	strategy	that	allows	universities	to	graduate	highly	qualified	specialists,	and	busi-
nesses to get ready-made employees immediately upon graduation.
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jo‘natishingizni so‘raymiz. Shu asosda har oygi jurnal yangi sonini manzilingizga jo‘natamiz.

Mazkur jurnalda maqolalar chop etish uchun quyidagi havolalarga
maqola, reklama, hikoya va boshqa ijodiy materiallar yuborishingiz mumkin. 

Materiallar va reklamalar pullik asosda chop etiladi. 
 El.Pochta: sq143235@gmail.com

Bot: @iqtisodiyot_77
Tel.: 93 718 40 07

“Yashil iqtisodiyot va taraqqiyot” jurnali 03.11.2022-yildan 
O‘zbekiston Respublikasi Prezidenti Adminstratsiyasi huzuridagi

Axborot va ommaviy kommunikatsiyalar agentligi tomonidan
№566955 reyestr raqami tartibi bo‘yicha ro‘yxatdan o‘tkazilgan.

 Litsenziya raqami: №046523. PNFL:  30407832680027



J u r n a l n i n g  i l m i y l i g i:
“Yashil iqtisodiyot va taraqqiyot” 

jurnali
O‘zbekiston Respublikasi

Oliy ta’lim, fan va innovatsiyalar 
vazirligi huzuridagi Oliy 
attestatsiya komissiyasi 

rayosatining
2023-yil 1-apreldagi 336/3-
sonli qarori bilan ro‘yxatdan 

o‘tkazilgan.


