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OPPORTUNITIES FOR DEVELOPING SMART 
TOURISM AND FOREIGN EXPERIENCE IN 
UZBEKISTAN
N. Sh. Kabilova
Lecturer, Tourism and Hotel Management Department Bukhara State University, Uzbekistan

Annotatsiya: Maqolada, asosan, Smart-turizmni rivojlantirish istiqbollari va xususiyatlari, uni O‘zbekistonda 
qo‘llash yo‘llari, xorijiy tajriba tahlil qilingan. Bilamizki, hozirgi XXI asr texnologiya asri hisoblanadi, turizm 
sohasida ham texnologiyalar muhim ahamiyatga ega. Smart texnologiyalar orqali turizmning yangi yo‘nalish-
lari ochiladi, samaradorlik cho‘qqisiga chiqadi. Shuningdek, bu aqlli texnologiyalar orqali turizmda xizmatlar 
sifatining oshishiga olib keladi. Shuning uchun ushbu mavzu dolzarb deb tahlil qilindi.

Kalit so‘zlar: turizm, Smart-turizm, mehmondo‘stlik, texnologiya, xizmatlar, sifat, axborot texnologiyalari.

Abstract: The article mainly discusses the prospects and features of the development of Smart tourism, the 
ways of its application in Uzbekistan, analyzing the foreign experience. We know that the current 21st cen-
tury is considered the age of technology, and technologies are also important in the field of tourism. Through 
Smart technologies, new directions of tourism will be opened, and the peak of efficiency will be reached. It 
also leads to an increase in the quality of services in tourism through Smart technologies. Therefore, this topic 
was analyzed as relevant.

Key words: tourism, Smart-tourism, hospitality, technology, services, quality, information technology.

Аннотация: В статье преимущественно рассматриваются перспективы и особенности развития 
умного туризма, пути его применения в Узбекистане, анализируется зарубежный опыт. Мы знаем, что 
нынешний 21 век считается веком технологий, а технологии играют важную роль и в сфере туризма. 
Благодаря умным технологиям будут открыты новые направления туризма и достигнут пик эффектив-
ности. Это также приводит к повышению качества услуг в сфере туризма за счет умных технологий. 
Поэтому данная тема была проанализирована как актуальная.

Ключевые слова: туризм, Смарт-туризм, гостеприимство, технологии, услуги, качество, информаци-
онные технологии.

In today's technologically advanced world, tourism has become the easiest and most convenient 
activity for many people. Smart tourism technologies are a combination of various methods and tools 
that contribute to the sustainable development of tourism and increase the quality of tourist products 
and services. They are mainly based on innovative approaches in the field of information technology. 
In order for tourism enterprises to maintain their place in the competitive market, they will have 
to take appropriate measures for Smart tourism, i.e. make the necessary investments, allocate a 
budget, create financing and organize the necessary personnel training. In all countries of the world, 
through the digitization of tourism, tourism enterprises are having a significant impact on the country's 
economy, and through this they are achieving great efficiency. In general, through the digitization of 
tourism, many tourism and hospitality enterprises are creating a new profile of tourists, having a great 
impact on the market.

The internet world is erasing national borders. People now utilize Smartphones and the internet 
significantly at each phase of their lives due to digitalization. Travelers are actually using digital apps 
to discover everything they need to know about their destinations, including how to get there, what 
to do, and where to locate food as well as entertainment. They then use experiences and testimo-
nials of other travelers to inform their decision-making, and they post about their travels on pertinent 
websites. The digital revolution in tourism has led to the development of technologies that facilitate 
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traveler experiences both before and after their arrival, providing a plethora of options to ensure their 
comfort. For instance, travelers can view the hotel location, a tourist destination map, and much more 
with the use of Smart cards. Blockchain technology makes it possible to track visitor experiences in 
real time, supply and demand, in a market without middlemen. It can also be used for a wide range 
of purposes, including creating loyalty programs for the travel industry, monitoring online reviews, 
safely transferring funds between stakeholders and borders, and tracking goods. To make customers 
feel more special, artificial intelligence and robotic technologies are being applied to consumer-facing 
sales, customer relations, and related tasks.

In addition to being the direction that the tourism sector will take going forward, "smart" tourism 
is also a model for how the sector should grow in tandem with cutting-edge S&R technology, which 
is essential to the modernization and transformation of the travel industry. The Internet is one of the 
main drivers behind the current stage of the global technological revolution, which is reshaping human 
existence, production, and the global economy. These developments are having a fresh impact on 
how the global tourism sector is developing. One increasingly prevalent trend of our day is the close 
integration of the Internet with the tourism industry's development process.

The term "smart tourism" refers to travel that creates extra travel value for the traveler through 
the consistent and methodical application of Smart features. The concept of Smart tourism that has 
been presented places emphasis on the value that Smart technology bring to the tourist service for 
the customer.

Planning a trip to a destination, applying sustainability principles to the value chain, integrating 
technology into the tourist experience and service delivery, managing resources effectively, and 
being able to adapt to the needs and preferences of visitors are all components of Smart tourism. By 
technology1:

Similarly, in recent years, work on Smart-tourism has been carried out step by step in Uzbekistan. 
In order to implement the Decree of the President of the Republic of Uzbekistan “On measures for 
the accelerated development of e-commerce” No. 3724 dated May 14, 2018 in the HoReCa services 
segment, the State Committee of the Republic of Uzbekistan for Tourism Development, together with 
the Ministry for the Development of Information Technologies and Communications, developed the 
international information system Silkroad.uz. It allows guests to quickly make reservations, speeds 
up the check-in process, and makes payment for services quick and comfortable for both guests and 
hotel staff. The State Committee for Tourism contributes to the development of business activities by 
launching a unified reservation system in pilot mode.

The main advantage of this system is a reliable display of the number of hotel rooms and informa-
tion about room reservations in real time. The system allows you to automatically record the payment 
of state duties, simplifies the submission of reports, and reduces the level of errors due to the human 
factor. In the near future, it is planned to connect the system to such aggregators as Booking.com, 
Expedia.com, etc. An innovative mobile application NAZZAR is being developed together with the 
Smart Chain company. NAZZAR is an application using AR technology (Augmented reality), which 
allows you to integrate elements of augmented reality onto any material media. When you point your 
Smartphone at the NAZZAR icon, an image of a real object appears on the Smartphone screen, com-

1	 https://tourquality.uz/press-center/news/smart-turizm-umnyy-turizm/	
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plemented by various effects. The brand name is placed on any material medium: booklet, magazine, 
menu, packaging, sign, advertising banner. Examples include:

●	 video, a static image on a medium that “comes to life”, turning into a video fragment;
●	 audio accompaniment, which is played using the speaker of the user’s Smartphone;
●	 3D objects. Photos and pictures on the screen become three-dimensional, which allows you 

to view them from different sides and angles;
●	 virtual buttons. The promotional offer is complemented by “buy” and “learn more” buttons that 

appear on the Smartphone screen while viewing.
Uzbekistan Pass is the first and so far the only national product that provides a wide range 

of tourism services in Uzbekistan. This application can become a platform for the development of 
Smart tourism in the country. Uzbekistan Pass is integrated with existing services and applications, 
which makes the service convenient and efficient for travelers anywhere in the country. This devel-
opment has its own website and mobile application, which can be downloaded from the Play Market 
or Appstore. The company has also developed multilingual pocket guides. Uzbekistan Pass users 
can get them completely free. The guidebooks will tell you in detail about each region of Uzbekistan, 
its attractions, cuisine and holidays. In addition, through the application you can purchase a tour 
package or order guide services.

Nowadays, there are a ton of instances of Smart tourist locations all around the globe. Among the 
most striking instances of Smart tourism are examined as follows:

The first Smart island in the world to attain energy self-sufficiency is El Hierro, located in Spain. 
By using volcanic stone in place of brick in construction or producing electricity from trash, it has also 
lessened pollution.

The Swedish city of Göteborg has implemented policies aimed at safeguarding the welfare of 
coming generations. It released a Smart card that promotes city dwellers' engagement in sharing, 
bartering, and renting. However, recycled heat accounts for 60% of the city's district heating supply, 
making it one of the greenest capitals in Europe.

When it comes to availability, Malaga is the most notable city in Spain. Numerous kilometers of 
bike routes, LED street lights, and rental facilities are also present. To conserve water, Smart irriga-
tion techniques have also been built in gardens and parks. established a plan to lower noise levels, 
manage pollen levels, and reduce air pollution.

Slovenia's capital, Ljubljana, prioritizes environmental sustainability, with 20% of its land devoted 
to preserving natural areas. Concurrently, the conversion of deteriorated areas into public areas 
receives particular focus. Additionally, it promotes the use of regional goods in dining establishments 
like hotels. Here, a travel website featuring a range of programs and content dedicated to responsible 
travel has been developed.

Another country that has embraced digitization is Singapore, which has adopted policies and 
programs that support creative societies. There are applications available for tourists that tell them of 
the crime rate in any particular place. Based on their geographical location, they also receive alerts 
about missing persons, emergency services, and other information.

Therefore, the implementation of Smart tourism activities analyzed below in Uzbekistan will lead 
to an increase in potential customers in the future.

References:
1.	 Decree of the President of the Republic of Uzbekistan “On measures for the accelerated development of e-commerce”. 

No3724 dated May 14, 2018.
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